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WEDNESDAY, May 16

4:00 p.m. = 7:00 p.m. REGISTRATION
THURSDAY, May 17

8:00 a.m. — 6:00 p.m. REGISTRATION
8:30 a.m. — 12:30 p.m. SHORT COURSES

Desgigning Great Questionnaires, Part I
Jon Krosnick, The Dhio State University

introduction to Survey Sampling
Colm O'Muircheartaigh, The University of Chicago

2:00 p.m. = 5:00 p.m. SHORT COURSES

Building Better Surveys: Allowing for the Psychology of Respondents
Roger Tourangeau, The University of Michigan
and The University of Maryland

Filling in the Blanks: An Introduction to Imputation
Jill Montaguila, Westat and the Joint Program in Survey Methodology

2:00 p.m. - 5:00 p.m, AAPOR EXECUTIVE COUNCIL MEETING

JOINT SESSION OF NATIONAL NETWORK
OF STATE POLLS AND ACADEMIC
SURVEY RESEARCH ORGANIZATIONS

PRE- PLENARY KICKOFF {(cash bar)

PLEMARY SESSION
LESSONS FROM ELECTION NIGHT 2000

3:30 p.m. - 5:00 p.m.

7:30 p.m. = B:30 p.m.
8:30 p.m. —10:00 p.m.

® Lescons for the Suwrvey Profession, Murray Edelman, Voter News Service
® Lessons for the News Media, Kathleen Frankovic, CBS News
& Lesvons for Ballet Desigrers, Don A. Dillman, Washington State University

Discuszami: Michael Adams, Environics Research Group, Lid.
Moderator: Peler Y. Miller, Northwestern Unlversity

10:00 p.m. =11:30 p.m. Post-Flenary Cocktail Party

Pointe Aux Trembles

- - T
I..l'.. e e .1‘

Pointe Aux Trembles

Mont-RoyelHampstead

VerdunLachine

Mont-Royval/Hampstead

Verdun/Lachine

Fundy
56 Fierre
Promenande

Westmount/Mont Royal'
Hampstead/Cote 5t Lue



2 FRIDAY, May I8

T:00 a.m. — 9:00 a.m. BREAKFAST Westmount'Outremont
8:00 a.m. = 5:00 p.m. REGISTRATION Pointe Aux Trembles
9:00 a.m. - 5 :00 p.m. EXHIBITS - Software, Technology & Books Fontaine B

8:30 a.m. - 10:00 a.m. CONCURRENT SESSIONS
Racial Attitudes in the United States and Europe Cote St. Lue Room
Chair: Sid Groeneman, Groeneman Research & Consulting

Racial Atrirudes and Profiling in New Jersey: A Conteast in Black and Whire, Cliff Zukin, Eagleton Institute of
Politics and Bloustein Schonl of Planning and Public Policy, Ruigers Universaty and Rachel Askew- Dumbaugh,
Creorgia State University

Pride and Prejudice: West Eurapeans an Race and Imintigration, Janice Bell and Dina Smeltz, Office of Research,
LS. Department of State

Seurces of White Oppaosition fo Racial Integration, Leonie Huddy and Stanley Feldman, Department of Political
Science, SUNY at Swony Brook

Driscussani: Maria Krysan, University of [llinois at Chicago

Internet Data Collection by Government Agencies Portage
Chair and Organizer; Mancy Bates, U.5. Burcau of the Census

Using the Infernet for Data Collection — Jigt Becanwse We Can, Should We?, Joanne McMeish, Canada Post
Clorporation

The Effect of Motivational Messaging on Mode Choice and Response Rates in the Library Media Center Survey,
Elizabeth Michols, Kent Marquis and Richard Hoffman 11, U5, Census Bureau

Testing an Internet Response Option for the American Commniry Survey, Deborah H. Griffin, Donald P. Fischer
and Micha-:l T. Margan, U.5. Census Burean

A Feasibility Evaluwarion of a Web-Based Demographic Siervey, Elizabeth K. Griffin. 1.5, Census Bureay and
Heather Holbert, U5, Census Bureau

Iarernet versus Maill ax a Darte Collection Methodology from a High-Coverage Population, Mancy Bates, U5,
Census Bureau

Discussant: Karol Kroki, Nustats
When Nonresponse Happens to Good Surveys Mont Royal
Chair: Bob Baumgariner, PA Consulting Group

Predictors of Respondent Cooperation, Siephen E, Everett, The Everett Group and Jane M. Sheppard, Council for
Marketing and Opinion Research

Response Timing and Coverage of Non-lntermer Households in an Interner-Enabled Panel, ], Michael Dennis,
Enowledpe Metworks

A Mulii-Year Analysis of Unit and ltem Nonresponse in the lowa Behavioral Risk Factor Surveillance Survey,
Mary Losch, Aaron Maitland and Gene Lutz, Center for Social and Behavioral Research, University of Morthern
Lowea

Evaluaring Nonresponse in a Web-Enabled Survey on Health and Aging, Elizabeth F. Wicbe, Joe Eyerman and
John D. Loft, Research Triangle Institute

Balancing Cost Control and Mean Squared Error in RDD Telephone Swrveys: The Nanional Immusization Servey,
K. P. Srinath, Michael P. Battagha, Abt Associates, Philip 1. Smith, CDC-NIP, Cormina Crawford, Jessica Cardom,
Rick Snyder, Abt Associates and Robert A Wiright, -NCHS

Driscussant: Charlotte Steeh, Georgia State University



Friday, May 18, 8:30 a.m. - 10:00 a.m., continued

Cognitive Testing Methods for Establishment Surveys Verdun
Organizer and Chair: Linda Stinson, Bureau of Labor Statistics

An Alrernarive Response Process Model for Establishment Surveys, Diane Willimack and Elizabeth Nichols, U5,
Census Bureau

Application af Cogritive Methods fe an Establishment Survey: A Demonsiration Using e Carrent Employment
Sratistics Survey, Eileen M. O'Brien, U5, Census Bureau, Sylvia Fisher and Karen L. Goldenberg, Bureau of
Labor Statistics

Adapring Cognitive Tnferviewing Methodalogies to Compensate for Uniguee Characteristics of Extablishments,
Eristin Stettler, Amy E. Anderson and Dhane K. Willimack, U5, Census Bureau

Pretesting the MIOSH Respirator Usage Survey: Cognitive and Field Teiting of a New Establishment Survey,
Sylvia Fisher, Kelley Frampton and Ramona Tran, Bureaw of Labor Statistics

Discussant: Barbara Forsyth, Wesiat

Taking a Deeper Look at the 2000 Electorate: Issues, Voters and Groups LaSalle
Chair: John M. Benson, Harvard School of Public Health

Beliefs, Valwes, and Policy Preferences: [xiees Vorers in the 2008 Election, Mollvann Brodie, Henry J. Kaiser
Family Foundation, Claudia Deane and Richard Morin, The Washington Post

Partisan Differences on the Future of Economic Policy, Robert 1, Blendon, Kennedy School of Government,
Harvard University, John Benson and Kathleen Weldon, Harvard School of Public ll-lllc.ll:h

Viorers' Priorifies and Preferences in Edwcation Palicy, Stephen Pelletier, Harvard School of Public Health

Health Care and the 2000 Electorare, John M. Benson, Harvard School of Public Health, Mollyann Brodie and
Anne E. Steffenson, Henry J. Kaiser Family Foundation

Discussant: Robert Eisinger, Political Science Depariment, Lewis & Clark College

Methodological Issues in the 1999 Redesign of the National Lachine
Household Survey on Drug Abuse

Chair: Joseph C. Giroerer, Substance Abuse and Mental Health Services Administration

Mowresponie in the 999 NHSDA, Joe Eyverman. Dawn Odom, Shiving Wa, Rachel Caspar, Research Triangle
Institute and Dicy Builer, Substance Abuse and Mental Health Services Administration

Respondent Resolution of Tnconsistent or Unusicl Response in an ACAST Inferview: Reswlrs from the 1999
Mational Hensehold Survey on Dnig Abuse, Rachel A, Caspar and Michael A. Penne, Research Triangle Institute

Mode Effects on Drug Use Measures: Comparison of 1999 CAT and PAPI Dara, James Chromy, Teresa Davis and
Lisa Packer, Rescarch Triangle Institate

Impact of Interviewer Experience on Respondent Reports of Drug Use, Arthar Hughes, Substance Abuse and
Mental Health Services Administration, James Chromy, Joe Everman, Katherine Giacoletti and Dawn Odom,
Research Triangle Institutle

Discussant: Mick P, Couper, University of Michigan and Joint Program in Survey Methodology



4 Friday, May 18, 8:30 a.m. - 10:00 a.m., continued
The Role of the Media in Public Knowledge Hampstead
Chair: Gladys Lang, University of Washingion

Widening the Gap: The Impact of Cable and Interner on Political Krowledge and Participation, Markus Prior,
Stanford University

The Imipact of Television on Public Attinedes and Knowledpe abour Substarice Abuse, Kenneth A, Rasinski, Mi-
chael Reynolds, RORC, University of Chicago and Ann Ragin, Depaniment of Psychiatry, The University of
Chicago

Getting the Numbers Straight; Source and Reporter Perceptions of Mathematical Inacciracy in the News, Scott R.
Maier, School of Jowrnalism and Communication, University of Oregon

Making Inroads With the fnternet: News Credibiliny in the New Millenniwm, William P. Cassidy, University of
COregon

Dhzcussant; K. Viswanath, Mational Cancer Institute
10:15 a.m. = 11:45 a.m. COMCURRENT SESSIONS

Development of the American Time Use Survey Mont Roval

Chair and Organizer: Diane E, Herz, Bureau of Labor Statistics
gmﬁﬂg Activities in the American Time Use Survey, Digne E. Herz and Lisa K. Schwartz, Burequ of Labor
aLarics

Minding the Children: Measuring Time Spens Providing Passive Child Care, Lisa K Schwartz and Scott Fricker,
Bureau of Labor Statistics

Conract Strategies for Telephone Time-Uise Surveys, Jay Stewan, Bureau of Labor Statistics

Maximizing Respondent Contact tn the American Tiome [flse Survey, Karen Piskurich, Dawn V. Nelson, U5,
Census Bureau and Diane Herz, Bureao of Labor Stanstics

Diiseussant: John Robinson, University of Maryland, College Park

Pre-election Polls in the Fall 2000 Campaigns in Canada and in the U5, Hampstead
Chair; Mickey Blum, Blum and Weprin Associates, Inc,

Pre-Election Polls in the Fall 2000 Campaigns in Canada ard i the .5, Claire Durand. University of Monireal
The Impact of Palls on the vore in Canada Andre Blais, University of Monireal

Assessing the U5, Pre-Elecrion Polls of 2000, Michae] Traugott, University of Michigan

The Rale of the Polls in the LS. Elecvion, Larry MeGill, Freedom Forum

Diiscussant: David Moore, The Gallup Organization

Pretesting and Questionnaire Development Verdun
Chair: Joel Kennet, Office of Research and Methodology, National Center for Health Stanstics

Cueestionnaire Pretesting Methods: Do Differens Technigues and Differens Orpanizations Prodice Similar Re-
.ﬁfﬁ 7. Jennifer Rothgeb, U5, Census Bureau, Gordon Willis, Research Triangle Institute and Barbara Forsyth,
eslat, Inc.

Lising Respondent Requests for Help ro Develop Quality Data Callecrion Instruments: The 2000 Census of
Agriculture Content Test, Jaki Stanley McCarthy, National Agricultural Statistics Service, UL.S. Department of

Agriculture

Adapting Clinical Assessment Measures for Household Survey Administration, Paul Beatty and Kristen Miller,
Manonal Center for Health Statistics

Do Latinos and Anglos Think Abowur Health in the Same Ways?, Patricia M. Gallagher and Floyd J. Fowler, Jr.,
Center for Survey Research, University of Massachusetts Boston

Dhscussant; Theresa 1, DeMaio, U5, Census Bureau



Friday, May 18, 10:15 a.m. - 17:45 a.m. continued

Privacy and Survey Participation: Cross-Cultural Views Lasalle
Chair and Organizer: Alist Schoua-Glusherg, Harvard University

The Polivical Ecomamy of Privacy Among Ethnec Minovities: The Power Facrer, Melinda Crowley, ULS. Bureau of
the Census

Privacy and Survey Respovere: Interviews with Urban Marive Americans, Betsy Stnck. Private Consultant
Cultrire and the Census! Asion Alitudes Towards Privacy, Bhovani Arabandi, George Mason University

Cultural Concepts of Privacy among Hispanic Immigrants, Alist Schova-Gloushberg, Harvard University

Privacy Concerns Go Public, Susan Trencher, George Mason University and Eleanor Gerber, LS. Census Bureau
Diiscussant: Eleanor Gerber, ULS. Census Burean

Public Opinion, Science and Psendo-Science Cote 5. Luc
Chair and Organizer: Susan Caral Losh, Florida State University

How Religious Denomination, Biblical Literalism, and Science Knowledge fnfiuence e Public's Acceprance of
Hignan Eveldution: Results from phe 1993 1999 General Social Surveys, Douglas Lee Eckberg, Winthrop

Umiversity

New Age Preude-Science and Biblical Creationizm: Two Sider of But One Coln or Entirely Unreelared Species?,
Raymond Eve, University of Texas at Arlington

Are Religious and Paranormal Thinking Anti-Science?, Ench Goode, University of Maryland, College Park

The ldealogy of "Scienrific Creationinn’, Justin Watson, Lafayette College

Using the Web = Comparisons with Other Modes of Research Porlage

Chair: James B, Caplan, Defense Manpower Data Center

ring Random Digir Dial Survevs Wich Web Survevs: The Case OF Health Care Consamers In Califoria,
Eu::‘ Berry, !'-'l:ml'uu Schonlau, RAND, Kinga Zapert, Harms Interactive, Lisa Payne Simon, California
HealthCare Foundation, Katherine Sanstad, Instiute for the Future, Sue Marcus, University of Pennsylvania. John
Adams, Mark Spranca, Hong-Jun Kan, BAND ard Rachel Turmer, Harris Interactive

Mail, Emuail and Web Surveys: A Cost and Rexponse Rate Comparison in a Study of Undergraduate Revearch
Activity, Virginia M. Lesser, Survey Research Center and Department of Staustics, Oregon State Universaty,
Corvallis and Lydia Newton, Survey Research Center, Oregon State University, Corvallis

Do Paper And Wel Questionnaires Provide The Same Renlis?, l‘l'a Lozar Manfreda, Vasja Vehlowar, Faculty of
Social Sciences, University of Ljubljana and Zenel Batagelj, CATI

Time-diary Measurement o the Internet: An Naronal Experonent, Morman Nie, 51055, Sianford University and
John P. Robinson, Department of Sociology, University of Maryland, College Park

Going Global: Fssiees v Applyving fnrerner Research Internationally for an Elite Audience, Sandra Bauman,
MNatalie Jobity, Jennifer Airey, Deanne Wilson, Hakan Atak, Wirthlin Worldwide and Michael Deis, PRiMeR Lid.

Dhiscussant: William C. MeCready, Enowledge Metworks
Cross-Cultural Comparisons of National Values and [deas Lachine

Chair: Bikramjit Garcha, Georgia State University

The Constriction of National fdentity-A 23-Narion Stedy, Frank Louis Ruscians, Department of Political Science,
Rider Universaly

A Comparizon of Methods for the Evaluation of Coustrict Equivalence in a Midigroup Setting, Jerry Welken-
huysen -Gybels, Catholic University of Leuven, Belgium and Fons van de Vijver, University of Tilburg, The Neth-
erlands

Vialiwe Srrucrure Similarities Among Nattors, Allen Wilcox, Depantment of Political Science, University of Nevada
A Latenr Class Model for Studying Preference Falsificarion, Allan L. McCutcheon, UNL—Callup Research Center
Discussant: Colm O Muircheanaigh, NORC, The University of Chicago



6 Friday, May 18, continued
11:30 a.m. ~ 12:00 pm. MEET THE AUTHOR Fontaine B
Don A, Dillman, Mail and Internetl Surveys; The Tadored Design Method

11:30 a.m.-12:30 p.m. POSTER SESSION Fontaine B
Media Use in Japan, Dan Ames, Beth Webb and Brad Bedford, Arbitron

Politieal Informarion Seeking Using the [nternet in Georgin, James J. Bason, Survey Research Center, University

of Georgia

Arizona’s Instrument to Measure Standards (AIMS): Are Our Kids Prepared 7, Anan Sunshine Coffman, Korthern
Arizona University

Children and Media Viewing: A National Demographic and Povchographic Segmentarion Snady, Michael Coben,

Mellie Gregorian, Jay Joliffe, Applied Research & Consulting, Lawra Wendt and Marsha Williams, Nickelodeon
Research

Surveyving the Health of a Diverse Population - the California Health Interview Survey (CHIS) Experience,
Wei Yen, UCLA Cemter for Health Policy Research

Ner Gain: How New Jersevans Are Using The Interner To Manage Their Lives, Peyton Craighill, Rutgers Univer-
sity and Pew Research Center and Cliff Zukin, Eagleton Institute of Politics and Bloustein School of Planning and
Public Policy, Rutgers University

The Impact of Interperional Communicarion Envirarment on Peroeived News Media Bias During Elecrion 20640,
William P. E'rchnz‘h.. School of Journalism & Communication, Chio State University and Dhavan V. Shah,
School of Journalism & Mass Communication, University of Wisconsin-Madison

Divergences Berween Recorded Crime Statistics. Public Perceptions OF Crime and Weorries about Vietimization,
Jonathan Jackson, Department of Social Psychology, Lomdon School of Economics

Whar Users Do When They Use the World Wide Web: An Analysis aof Online Activities, Mee-Eun Kang, School of
Communication, Sookmyung Women's University

Dirry Business Or Toils Of Democracy: Views On Elecrion Polls fn Post-Communist Bulgaria, Christopher D). Karadjov.,
College of Jourmalism and Communications, University of Flonda

Crosr-Caltwral Comparizons of Preferences for Job Aitributes; A Discriminarns Anadysis, Bing Liu and Zhaling Liu, Survey
Reszarch and Methodology Program, University of Nebraska- Lincoln

An Experimental Evaminmtion of Electoral Expectations, Russell Mayer, Depariment of Political Science, Memimack College

Can't Buy Me Love: Jon Corzine's Campaign Speading in the 2000 New Jersey Senate Race, Scol McLean, Political Science
Department, Quinnipiac Liniversity

Child Prosoimilon bn the L05 A Survey of Savenile Court Judges, Pama Mitchell, The Atlanta Joumal-Constitution and Jeff
Shasierman, The Marketing Waorkshop, Inc.

Public Attitades Towards Science and Technodogy: Recommendarions for Fuure Public Opinion Research, Mait Mishe,
Department of Communication, Comel] Liniversity

The Lise of Language in the Media and in Everylay Speech. Emploviag Field Experimenis fo Investigate Key Sigaaly fa Media
Coverage, Thomas Petersen, Institut fuer Demoskopie Allenshach, Allenshach, Germany

Evalving Public Opinior i the Elian Gonzaler Case: A Longitwding! lovessiganion, Linda 1. Skitka, University of Wlinais at
Chacago

Don't Kmow Responsers In Japanese Surveys: Effects Of Question And Respondent Characterisgics, Micolzos E. Synodinos,
University of Hawmsi and Yolaka Ujiie. Shin Jobho Cenier

Srandardy OF Dizclosure fn Pre-Election Seeries In Indion Pring Wedia, Yodhijit Bhattacharjee, The Ohbo State Undversity  and
K. Wiswanath, Mational Cancer Institute

Inaltvidwal-Level Predicrors OF Pablic Outipokenmess: A Crous-Cultural Test € The Spirel O Silence Theory, Lass Willnat,
Gieorpe Washingion University & Manyang Technological University, Singapoee, Waipeng Lee, Ben Detenber, Nanyang
Techmodmgical University. Singapore, Sean Aday and Joe Grafl, George Washinglon University

Uﬂngnt.ﬁlpfﬂ.ﬂmr}'ﬂmﬂ .'-Hm'-upm Baent Responte Rate in an 8D Survey, Colleen K. Porter, Department af Health
Services Adminiztratbon, Univershty of Florida, Cynthia Wilsen Garvan, Division of Biostatistics, University of Florida, B Paul
Dunecan, Deparmment of Health Services Adminkstration, University of Florida and 'W. Bruce Vogel, Department of Health
Policy and Epsdemiology. University of Florida



Friday, May 18, 11:30 a.m. - 12:30 p.m., continued

Rankings, Ratings, Rulers and Reference Points: Analyzing Relicbilicy Ard Validity In A Custower Satisfaction
Study For The Brazilian Health Care Industry, Clifford Young, Orjan Olsen, Cristing Baptista de Moura, Nelson
Acar and Mario Magtos Neto, Indicator Brazil

ﬁcf:mqﬂm of Media Bins i the 2000 Presidential Race, Dhetram A. Scheufele and Yemi K. Rose, Cornell
niversey

12:30 p.m. = 2:00 p.m. LUNCH Westmount Outremont
CHAPTERS REPRESENTATIVES LUNCH Fundy
FOQ ADVISORY GROUP LUNCH St. Pierre
STANDARDS COMMITTEE LUNCH St Michel

2:00 p.m. = 3:30 p.m. CONCURRENT SESSIONS

Modde Effects Mont Royal

Chair; Andrew Zukerberg, Microsofi

Response Rate and Measurement Differences in Mived Mode Surveys Using Mail, Telephone, Interactive Voice
Reiponse and the Intermer, Don A, Dallman, Washington State University, gl:n Phelps, Robert Tortora, Karen
Sunfl, Julie Kohrell and Jodi Berck, The Gallup Cheganization

An Erp.rrfme.nl' fmlr:q:rﬁl_' Cmp.u!cnﬂ.uﬂ'ﬂrﬂ‘ aard an:'r Mades qur.H'ﬂ' Collection For the Skort Form i Cendus
2000, Sid Schneider, Dawvid Cantor, Westat, Lawrence MalakhofT, Bureau of Census, Carlos Arneira, Paul Segal,
Luu Nguven, Westat and Jennifer Guarino, Bureaw of Census

Evaluaning Mode Effects on a Survey of Behavioral Health Care Users, Vickie L. Stringfellow, Floyd ). Fowler, Ir.
and Brian B, Clarridge, Center for Survey Research, University of Maszsachuserts

Implementation and Results of the Internet Response Mode for Census 2000, Erin Whitworth, 1.5, Census Bureau
Discussant: Norman M. Bradburn, National Science Foundation
Nonresponse and Effects Lachine

Chair: Wictoria A. Albright, Field Research Corporation

Assessing Data Quality From Reluciant Respondents on an Establishment Survey, Maoreena McKinley Wnght,
David Cantor, Westat, Tracey Hagerty, Mathematica and Kerry Levin, Westat

The Effect of Respondent Refusals on Election Polling, Monika McDermaott, Eagleton Instititee of Politics, Rutgers
Ulmiversaty

Panel Bias from Atritton and Condittoning ! A Case Stiedy of the Knowledge Networks Parel, Joshua D Clinton,
Stanford University

Assessing Nonresponse Bias: Revistors and Late Respondents, James E. Fletcher, Survey Research Center, Califor-
aﬂ_&:m piversity, Chico and Diane E. Schmide, Department of Political Science, California State University,
oo

Driscussani: Michael Bartaglia, Abt Associates Inc.,
Trends and Influences in Public Opinion Cote St. Luc

Chair: Cecilie Gaziano, Research Solutions, Inc.
The Generation Gap from the 9705 re the J9905, Tom Smith, NORC

Converging Classes: Trends in Classes Atitudes and Behaviors 9721908, Robert Wagmiller, Mational Center for
Chaldren in Povenly and Joseph L. Mailman, School of Public Health, Columbia University

Reference Grm%s et Pluredistic fgnorance, Sara Dunlap, Department of Political Science, The Ohio State Uni-
'-'m!%. Carrall Glynn, riment of Journalism and Communication, The Ohso State University and James
Shanahan, Department of Commiunication, Cornell University

Party Polarization and Public Opinian: The Dymamic Relationship between Congressional Polarizarion and Public
Atritudes, Stephen T. Mockabee, Ohio State University

The Dipirel Divide: How Titernet Ute May fnfluence the Government—Cinzen Relationship, Raffacle Fasiolo, Vil-
erie Pottie-Bunge and Mathaniel Stone, Camada Information Office

Discussant: Yincent Price, Annenberg School for Commaunication, University of Pennsylvania



B8 Friday, May 18, 2:00 p.m. - 3:30 p.m., continued
Issues In Cognitive Interviewing Portage

Chair: Polly Phipps, Washingion State Institute for Public Policy

Inrerpreting Verbal Reports In Cogninive Interviews, Frederick Conrad, Bureau of Labor Statistics and Johnny
Blair, University of Maryland

Srandardized Cognirive Testing: Will Quanrirarive Residis Provide Qualitative Answers?, Carol Cosenza, Cenler
for Survey Rescarch, University of Massachussetts

Maximizing the Qualiry of Cognirive Interviewing Dara; An Exploration of Three Distinet Methodologies and
Their Informational Objectives, Sarah Davgherty, Lauwren Harris-EKojeting Elizabeth Tael, Clandin Sqguire and Kelly
Sand, Research Triangle Institute

Mexican Immigrants and the Use of Cognitive Asiessment Technigies in Questionnaire Development, Robert
Agans, Depaniment of Biostatistics, Survey Research Unit, The University of North Carolina, William Kalsbeek,
Ashley Bowers, Matalia Deeb-Soses and ¥ Barger, The University of North Carolina, Chapel Hill

Cognittve Chinese? Vietnamese?®, Brian Clarridge and Jennifer Moorhead, Center for Survey Research. University
of Massachusens Boston

Discussant: Jaki Stanley McCarthy, National Agriculiural Staustics Service, ULS. Depanment of Agriculuire

The Mexican Election of 2000 Hampstead
Chair and Organizer; Warren Mitofsky, Miofsky International

Retraspective Voring in the Mexican Presidenrial Election of 2000, Ulises Beltran, Centro de Investigaciin ¥
Docencia Economicos (CIDE)

Candidates, Campaigns and Public Opinion Research in 2000 Mexican Presidential Elecrions, Rafael Gimencz,
Arcop

The Effects Of Negarive Campaigns On Vouring Behavior, Alejandro Moreno, Instituto Tecnoldgico Autdnomo de
México (ITAM) and Reforma Newspaper

The Changing Mexican Vorer, Jorge Buendia, Centro de Investigacidn v Docencia Economicos (CIDE)

Discussant: Mancy Belden, Belden Russonello & Stewart

Survey Research in Urban Settings Verdun
Chair: Carobee Bush, U.S. Census Bureau

Survey Research in Urban Setrings: An Qverview of Methodological Iesues, Isabel Farrar, Tim Johnson and Sara
Baurn, University of IHlinois — Chicago

Methodological Issues in Surveying the Homeless, Ingrid Graf and Tim Johnson, University of [linois—Chicago
Conducting Telephone Surveys in Urban Neighborhoods, Linda Owens, University of Hlinois—Chicago
Drscussant: Karen Bogen, Johns Hopkins University

Do Face-to-Face, RDIY, Internet, and Mall Surveys
Produce the Same Results? National Comparisons LaSalle

Chair: Ashley Grosse, University of Michigan

Experimiental Comparizans of the Chual Data Obweined from Face-lo-Face and Tel 5 vi. Melanie
C. Green, University of Pun:{_\rlﬂﬁ aﬂ ?-;n A, Krosnick, Erhic:: State University fphane Sune

An Experimental © rizen of the Quality of Dat Obtained in Telephone and Self-Administered Mailed Survey
with a Listed Sample, m'-:h#.l ilver, Ohio State University i

The Representativ Mational Sa. : Ceonpari RDD Tel, S ith Matched Internet
e e i R

The Accn of Self-Reports: Comparisons of an RDD Telephone with Internet Surveys by Harris Interactive and
Hnmﬂrdgﬁem%. LinChiat Chang and Jon A. Krosnick, Chio State University

Dhiscussant: Roberi Groves, University of Michigan and Joint Program in Survey Methodology



Friday, May 18, confinued
3:45 pom. — 5:15 pam. CONCURRENT SESSIONS

Forensics Research: Special Consideration Hampstead
Chair and Orgamizer: E. Deborah Jay, Field Research

Courting Opinlons: Surveys for Liigation, E. Deborah Jay. Field Research Corporation

Sirveys Measuring False and Deceptive Advertising: An Overview, Thomas DuPom, D2 Rescarch

Measuring Coriimer Perceprion in Trade Mark Dispures, Ivan Ross. Ross Research

The Use of Survey Evidence in Foreipn Proceedings: Proceed with Caurion, Brahm Segal, Ritvik Holdings

Killer Klients: Using Surveys to Evaluate Whether Prerrial Publicity is Prefudicial re Criminal Defendants, Paul
Talmey, Talmey-Drake Research & Sirategy, Inc.

Moaotivating Response to the U5, Census 2000: A Preliminary Assessment Cote St Luc
Chair and Organizer; Kimberly Crews, U.5. Bureau of the Census
Lixing Advertising to Encourage Response, Jennifer P. Marks and Kendall B. Ofiphant, U.S. Bureau of the Census

Innovative Methods in Reacking the American People TI'IH..I:IEH rhe L5 Censuy 2000 Parnership Program,
Brenda J. August and Timothy P. Qson, U5, Bureau of the Census

The Egtrtl_:lnfﬂmamre_m Pogirive and Neganive Publicity on Aritudes foward the 2000 Census, Eleanor Sqﬁrﬁu
John Van Hoewyk, University of Michigan, Randall ] Neugebauer, ULS. Bureau of the Census and Darby Mller
Steiger, The Gallup Organization

Prelinunary Reaults of Evaluating the Cennes 2000 fnzegrored Markering Straregy, Emilda Rivers and Elizabeth
Ann Martin, U3, Bureau of the Census

Discussant: Aml Arora, Satistics Canada

Muode Studies on Sensitive Topics Portage
Chair: Kathy Sonnenfeld, Mathematica Policy Research, Inc,
The Validiry and Reliabiliry of Interviewing Children with ACASE, Crystal MacAllum, Westat

Comparison of Computer-Assisted Telephore Survey Methodologies: CATI vs, TACASS, Amy L. Nyman, Anthony
M. Roman, Center for Survey Rescarch, University of Massachusens and Charles Turner, City University of New
York and BTI

The Uise of ACAST Systems in a High-Risk Clinic Popudarion, Gordon Willis, NMational Cancer Instinite, Applied
Ressarch Program and Susan Rogers, Research Triangle Instinite

Amwn’r}g Sexvual Behavior Questions with Tawch-Tomne Telepliones: An Experiment Using SLAITS Sample,
Stephen J. Blumberg, Mational Center for Health Statstics, CDC

Discussant: William Micholls, U5, Census Bureau, Betired

Deliberation, Conflict and Public Opinion Mont Roval
Chair: Kuri Lang, University of Washington

(nline G Disciession and s fafluence: The Elecironie E_Hﬂ.fnﬁhe Praject in Campaign 2000, Vincent Price
and Joseph N. Cappella, Annenberg School for Communication, University of Pennsylvania

The Uriliry of Detiberatiorn: What Citizens Bring In and Take Ol of the Process, David Dutwin, Annenberg
School for Commumcation, University of Pennsylvania
M,

&

| n amd Polivical Attitudes: A Methodological © iz af g roaches o Extimating the Opinions
B _ﬂ'efll‘gc{ﬂfumrﬂd' Public, Patrick Sturgis, Department of F&“:-nl'ul Fg'chmg London Schoal ufEiunaEs and
itical Science

Conflicting Opintars; Public Reactions to Political Conflicr, Diana Mutz, The Ohio State University

Discussant: Tom Smith, NORC, University of Chicago



10 Friday, May 18, 3:45 p.m. - 5:15 p.m., continued
Methods for Reducing Response and Monresponse Error Verdun

Chair; Brian Woll, Oregon Survey Research Laboratory

The Weekly Work Grid; A Measiire OF The Complexity Of Hours Af Work, John P. Robinson, Yuko Kurazhina,
University of Marvland, College Park and Alain Chenu, CREST, INSEE{Census Bureau of France)

Clarifving Question Meaning 'n A Web-Based Survey, Laura H. Lind, Michael F. Schober, Mew Schoaol for Social
Research and Frederick G. Conracl, Bureau for Labor Statistics

Reducing fncome Nonresponse in a Topic-Based Interview, Jeffrey C. Moore, U.S. Census Bureau and Laura 5.
Loomis, U.S. Census Bureau

Determining Nativity Through Household-level and Person-level Question Designs, Kevin Wang, Randy Capps,
The Urban Institute and David Cantor, Westat

i tiating Dedicated from Alienated Respondents; An Empirical Test of Interactionist Conceprs, Vikas
Mi:rm atricia Gwariney, Oregon Suf"'n:}' Research Laboratory

Discussant; Joe Eyerman, Research Trangle Institute

Issues in Sampling and Coverage: A Panel in Memory of Leslie Kish Lachine
Chair: Colm O Muircheartaigh, NORC, University of Chicago

Evaluating the Use of Residential Mailing Addresses in a Met itan Houwsehold Survey, Vincem G.
lannacchione, Jennifer M. Staab and David T. Redden, Research Triangle Institute

List-Assisted Snn}p!h; Methods: The Effect of Te System Changes on Design, Clyde Tucker, Bureau of
Labor Statistics, James Lepkowski, University of Michigan and Linda Piekarski, Survey Sampling, Inc.

E| of Telephone Technologies and Call Screening Devices on Sampling, Weighting and Cooperation i a
m Digit Dialing (RDD) inn-ey. Shelley Emcﬁmlu Jill Montaquila and .Tcﬁ:g ichael Brick, Westat, Inc.

Coverage, Nonrésponse, and Cosr Tradeoffs J'..I'.'r.rrrﬁ a Owe-Question Scre-rﬂtrgw Age Eligibiliry in Household
Surveys, James M. Lepkowski, University of Michigan and Joint Program in Survey M y. Karen E.
Davis, National Center for Health Statistscs, Krishna Winfrey, University of Michigan, Roger Tourangesu and
Robert M. Groves, University of Michigan and Joint Program in Survey Methodology

Driscussant: Martin Frankel, Abt Associates Inc.

Conducting Surveys with Portable Technology La Salle

Chair: Karl Feld, humanvoice, inc.

Compiter Audio Recorded Interviewing (CARI): Results of Additional Feasibilivy Efforts, Paul Biemer, Jeremy
Morton, Deborah Herget and Kelly Sufd. Research Tri:ngllrt Institute ”

Survey Data Collection On The Palm Of Your Hand?, Imuﬂ]llzy]mrm_ Patricia Lesho, Carol Schmitt and
Jacinta Purcell Battelle Centers for Public Health Rescarch valuation

Harnessing Innovanive Electronic Technology for On-gite, Point-of-Service Research, Keith Neuman, Decima
Research, Inc. and Julie Belanger, In-Touch Survey Systems Inc.

Discussant: Sue Ellen Hansen, University of Michigan

4:30 p.m. = 5:00 p.m. MEET THE AUTHORS Fontaine B
Paul J. Lavrakas and Michael W. Traugodt, co-authors, Election Polls, the News Media and Democracy
5:15 p.m. - 6:15 p.m. Meating of Faculty of Survey Statistics

and Methodology Programs Verdun
6:00 p.m. - 8:00 p.m. SHORT COURSE Lachine
How to Report on Public Opinion

Michael Traugott, The University of Michigan

10:00 p.m. Post Baligame Gathering (cash bar) Promenade



SATURDAY, May 19 1

8:00 a.m. - 4:00 p.m. REGISTRATION Pointe Aux Trembles
7:00 a.m. — 9:00 a.m. BREAKFAST Westmount/Outremaont

Breakfast Roundtahle - Teaching the Survey Methods Practicum
Organizer; Linda Owens, University of Ilinois

7:30 a.m. - 8:30 a.m. FUN RUMMW ALK Hotel Lobby
9:00 a.m. = 4:30 p.m. EXHIBITS - Software, Technology & Books Foniaine B
8:30 a.m. - 10:00 a.m. CONCURRENT SESSIONS

Public Opinion and Public Policy

Chair: Nicolaos E. Synodinos, University of Hawaii

Voices In A Democracy: Understanding Perceptions Of The Role Of Public Opinion In The Policymaking Process,

j-'lnﬁlirannFBmdle._Hmry 1. Kaiser Foundation, Lisa Ferraro Farmelee, The Roper Center and Apnil Hmﬁn. Henry
. Kaiser Foundation

Goverriment Public Opinion Research and Canpda’s Goods and Services Tax, Chnsiopher Page, Depariment of
Political Science, Memorial University of Newfoundland n

Bovderline Interest or Fentity? Canadian and American Attitudes toward MAFTA, David Rankin, Depaniment of
Political Science, State University of New York at Fredonia

Physicians and the Piblic: An International © rison of Views on Health Svsiem Change and Quality of Care,
Catherine M. DesRoches and Robert J. Blendon, Harvard School of Public Health

Discussant: Allan L. McCucheon, UNL-Gallup Research Center, University of Mebraska-Lincoln
The Contributions of Seymour Sudman to Survey Research LaSalle

Chair and Organizer: Diane O'Rourke, University of Hlinois
Contribiirions to Samipling, Roger Tourangeau, University of Michigan

Contriliutions to Understanding Copritive Processes and Questionnaire Design, Norman Bradbarn, National
Science Foundation

Contribitions 1o Establisheient Survevs, Dhane Willimack, Bureau of the Census
Additional Conteiburions to Survey Research and the Profession, Tim Johnaon, University of Hlinots—Chicago

Campaign 2000 Moni Royal

Chair: Edwand Freeland, Princeton University

Econamics ard Bill Clinton in the 2000 American Presidential Election, Jeffrey Koch, Department of Political
Science, State University of Mew York

Campaigns Marrer: Why the Economic Models Predicting o 4- 1o 20-Percenrage Poiat Victory for Gore Were
Wrong, David W. Moore, The Gallup Organization

Dynamies of the 2000 Presidential © ign: Evidence the Annenberg Survey, Michael G. Hagen, Richard
Johnston and Kathleen Hall Jamieson, Annenberg School for Communication

A Bayesian Model for Combining State and National Presidential Trial Hear Polls, Charles H. Franklin, University
of Wisconsin, Madison

Discussant: Mark DiCamillo, The Field Institute



12 Saturday, May 158, 8:30 a.m. - 10:00 a.m., continued

Issues in Translating Surveys: Methods and Approaches Hampstend

Chair and Organizer; Alisu Schoun-Glusberg

ﬂiﬁ%ﬁgﬂﬂr’f Demography of the Unired States: lnsights from the 1990 Census, Gillian Stevens, University of
is

Ad-lik Verbal Translations and fterdewer Variance, Lorena Casrasco, Burean of the Census
Taking Acculturation infe Account in Trancletion, David Eden, Mathematica Policy Research
Ulze of the Internet as a Trardlation Aid for Survey Instruments, Alist Schoua-Clusherg, Harvard University

Translating the American Tire-Use Survey info Spanish: lisues Associated with Translating a Flexible Interview
Survey, Sylvia Fisher, Bureau of Labor Stalistbes

Dhiscussant: Manuel de ln Pueme, U5, Cemsus Burcau
Does It Pay to Pay? Incentives and Participation Cote 51. Luc

Chair: Asaph Young Chun, Amencan Institutes for Research

Is It "What's Up Front” That Counts? An Experiment fn First-Wave Incentives In A Panel Study, Thomas
Guterbock, Center for Survey Research, University of Virginia and Alison Meloy, Sorensen Instiute for Palical
Leadership, University of Virginia

The Role of Topic Salience in Survey Participation Decisions, Roben M. Groves, University of Michigan and Joim
Program in Survey Methodology, Stanley Presser, University of Maryland and Joimt Program in Survey
H:E:duhgy and Sarah Dipko, University of Maryland and Joing Program in Survey Methodology

Are Physicians Immune To Incentives And Other Survey Features Thought Te Increase Response?, Danna Mossre,
Social and Economic Sciences Rescarch Center, Washington State University

Lise of Targeled Incentives fo Reduce Nonresponse in Longiudingl Surveys, Michael W, Link, Research Triangle
Ifmqlm:. Andrew G. Malizio, National Center for Education Stanstics and Thomas R. Curtin, Research T
nEbiule

Digcussant: Sandra Berry, RAND

Issues in Web Surveys Portage

Chair and Discussant: Don Dillman, Washington State University

Experiments On Visual Effects in Web Surveys, Kristin Kenyon, Knowledpe Networks, Inc., Mick P. Couper and
Roger Tourangeau, University of Michigan

Eye-Movermenr Analysis: A Mew Tool for Evaluaning the Design of Viswally Administered fnstruments ( Paper and
Web, Cleo I Redline, Bureau of the Census and Christopher P. Lankford, University of Virginia

Humanizing Self-Administered Surveys: Experiments on Soclal Presence on the Web and IVRE, Darby Miller
aﬂhg;mm Gallup Organization, Roger Tourangeau and Mick P. Couper, Survey Research Center, University of
The Impact of Adding e-lnrerviewers To Web-Based Research, Karl Feld, humanvoice, inc.

Survey Research Standards and Ethics Lachine
Chair and Discussani: Clyde Tucker, Burean of Labor Siatistics

Aszsessing Survey Research, A Principled Approach, Benoit Gawthier, Cireum Neiwork Inc.

Maintaining Confidentiality In The Public Use Daraser, Cynthia Helba, Kimya Lee, Christine Caines, Wesiat,
Timothy Elig and Laverne Wright, Defense Manpower Diata Center

Ethics Codes and Survey Researchers, John Kennedy, Center for Survey Research, Indiana University

Eﬁ:.::::'du.! Ratigialiry -- A New Farm af Unethical Behavior, Robert Mason, Survey Research Center, Orefon State
niversity



Saturday, May 19 conlinued 13
10:15 am. - 11:45a.m. CONCURRENT SESSIONS

Issues in the Formatting of Response Scales Mont Royal

Chair: Kim Zito, Mathematica Policy Resecarch

liem-Nonresponse, Measurement Error, and the 10-Point Response Scale, Matthew W, Courser, The Ohio State
University and Paul J. Lavrakas, Niclsen Media Research

How Providing Versws Not Providing A Midpainr In Response Scales Affects Validity And Reltabiliny OfF
Measurement, Dagmar Krebs, Institute of Sociology, University of Giessen

The Influence of Frequency Scales on Response Behavier: A Theoretical Model and ity Empirical Examination,
Violker Stocke, University of Mannhbeim

A Cross-National Comiparison of Middle Alternarives, Acguiescence, and the Juality of (Questionnaire Data, Colm
O'Muircheartaigh, NORC and Jon A. Krosnick, Ohio State University

Discussant: Baerbel Knasoper, McGill University
Assessing the Accuracy of Pre- and Post-Election Polls Cote 5t Luc
Chair: Kathy Dykeman, Voter News Service

Whar Leads te Vaoling Ohverreports? Contraits of Overreporters 1o Voters and Admined Nonvoters, Robert F.
Belli, Michael W. Traugon and Mathew N. Beckmann, University of Michigan

The Story from the Stares: Acenracy of Stare Pre-Eleciion Polls, Andrew Smith, Dennis Junios, University of New
Hampshire Survey Center, Eric Rademacher and Daniel Majeski, University of Cincinnati, Institute for Policy
Research

The Accu af Harriz Interactive's Pre-Election Polls of 2000, George Terhanian, Humphrey Taylor, Jonathan
Siegel, John Bremer and Renee Smith, Harms Interactive

An Empirical Portrair of the Yale New Media Workshep and MSNBC Internet Decisfon 2000 Survey, John
Lapinski, Yale University
Duscussant; Damiel M. Merkle, ABC News

The Survey Translation Experience: Case Stodies LaSalle
Chair and Discussant; Sylvia Fisher, Office of Survey Methods Research, Bureau of Labor Statistics

Designing the Language Dimension of the New Immigrant Survey, Guillermina Jasso, Department of Sociology,
:;wmglgi University, Douglas 5. Massey, Mark R. Rosenzweig, University of Pennsylvania and James F'. Smith.
orporation

ish Translation Issues Belated fo the Development of Computer-Assisted Interviewing Instruments: National
ouschald Survey on Drug Abuse, Marjorie Hinsdale, Research Trianghe Institute

Evaluation for the Jobs-Plias Cormunity Revitalization Initiative for Public Housing Families, Karen Tucker,
Battelle Memorial Centers for Public Health Research and Evaluation

{f:u“vc'}r;lﬁﬂn?mmm! Languages: the Warld Mental Health Survey 2000, Beth-Ellen Pennell,
Rounditable - Threais Public Opinion Research Hampstead
Cwpanizer: Richard Day, Richard Day Research

Diane Bowers, Council of American Survey Research Organizations

Scott Keeter, George Mason University

Mark Schulman, Schulman, Ronca and Bukavalas
Howard Silver, Consortium of Social Science Associations



14 Ssturday, May 198, 10:15 a.m. - 11:45 a.m., continued
Issues in Web Survey Design

Chair: Dominic Lusinchi, Far West Research

Web Survey Design: Comparing A Muln-Screen To A Single Screen Survey, Richard L. Clark and Zsolt Nyin,
LUniversity of Connecticut

Screen Design in a Web Survey, Marek Fuchs, Dresden University of Technology, Germany

An Experinent in Web Survey Design, Jane Burriz, Tie Chen, Ingrid Grafl, Timothy Johnson and Linda Owens,
Survey Research Laboratory, UI'I-I'I-"E'EIIF of Ilinois at Chicago :

Hew Much Is The Same; The Impact Of Web Interviewing On Bedgerary Chaices, Monica L. Wolford, COPA.
University of Maryland and Michael Bocian, Knowledpe Networks

Discussant; Regimald Baker, Market Strategies, Inc,

Attitudes About Science - Biotech and the Environment Verdun
Chair and Discussant: Lynda Carlson, Naticnal Science Foundation

Artitdes Tovward Biotechnology: Public Understanding And Religious Values, Gerald M. Kosicki, Center for
Survey Research and School of Journalism and Communication, Ohio State University and Stephen T. Mockabee,
Center for Survey Research and Department of Political Science, Ohio State University

Arritudes abowt Bior am Genencally Modified Organizms, James Shanahan, Dietram Scheufele and
Eunjung Lee, Department mmunication, Cormell University

R;'JJ.' Perceprions of Global Warming, Anthony Leiserowiiz, Environmental Science, Studies and Policy, University
o 'Dmgnn

Ceonfidence in Expert Claims about Environmental Risks, Eric R. A. N. Smith and Juliet Carlisle, Political Science
Departrment, University of California, Santa Barbara

Peaple and the Parks: The American Public Examines the National Park Svstem, Fredenc 1. Solop and Knsn K,
Hagen, Department of Political Science, Northern Anzona University

Portage

The Impact of Incentives on Response and Data Qualily Lachine
Chair: Julita Milliner, Mathematica Policy Research

An Hnﬂi’&:r’.‘r O The fveness Of A Variery ﬁf-FrmIdnd Backend fncentives On A Mixed-Mode National
Survey COf Financial sion-Makers Chris Taylor, SRI Consulting’s Consumer Financial
Decisions, Dan Hagan and Tricia Stafford, LHK Partners

Mode And Incentive O A Survey Administratton Ard Data tiry. Jennifer E. O'Brien, Kerry Y.
Levin, Westat, Tracey , h;nllwmfgu- Ja:‘:rt.s B. Greenless, Wesiai, ﬁn E. Saxon-Harrold and Arthur

D. Kirsch, Independent Sector
Srall Incentives, Race and Response Raves, Sherri ). Norris and Emilda Rivers, Bureau of the Census

The %ﬁqﬁnmﬂ'ﬂ: on Return Rate in a Personally Placed Radic Diary Survey in Mexico Ciry, Beth Webb,
The itrom Company

Dascussant: Eleanor Singer, University of Michigan

11:30 a.m. - 12:30 pom. POSTER SESSION Fontaine B

Classificarion of Race and Ethniciry in Surveys Using the Revised OMB Standards, Michael P. Battaglia, Abt
ﬁ:ﬁpﬂgﬂtﬁ Inc., Meena Khare, Jacqueline Wilson Lucas and Robert A, Wright, National Center for lih
nEncs

A Comparizon Of Two Likert Type Scale Formats Used For Evaluation Of Diversity Training Sessions, Helen W,
Brown and Gail Kutner, Strategic Issues Research, AARP

Measuring Crowding in Juvenile Justice Facilities in Self-Administered Ertablishment Survey Questionnaires,
Cathenine A, Gal « Department of Public and International Affairs, Administration of Jistice i,

University and Jos Moone, Office of Juvenile Justice and Delinquency Prevention, Office of Justice
Programs, Department of Justice

The Effect of Likeability in Questionaaire Cover Design on Mail Survey Response Rares, Philip Gendall, Masse
Univﬂﬁ:y%mﬁyﬂoﬁb. New Zealand 2 4

Decreasing Data liry Resulting From Using CAP! In Face-To-Face Interviews, Juergen HP.
Hoffmeyer-Zlotni ,ZLmA.

Do Survey Partic 5 Under-Repor licn Drug Use® A Comparison of Selfl-Reports and Hair Tesr Resulrs, Mas-
tha D. Kovac and Rita A. Stapulonis, Mathematica Policy Research, Inc.



Saturday, May 19, 11:30 a.m - 12:30 p.m., Poster Session, continued 15

Respondents’ Understanding of the Vague Economic Concept "Cash:" A Comparative Study, Ashley Landreth and
Eileen OXBrien, U.5. Census Bureau

Chall rhe Assusiprion: Questioning the Success of Matched Characreristics, Brian Roff and Jenneve Maric
}.}mh. elon Institute of Politics, Center fior Public Interest Polling, Rutgers, The State University of New
Ersey

-FMﬁur.J' Of Interviewer Characterisfics On Respowdent Characteristics That Infiwence Irem Non-Response, Kargn
Schnite, I{ubFin: Opinion Laboratory, Department of Psychology, Northem :Illi""r:.rwis Uiniversity

Survey Design and Social Desirabiling Bias in Srdies of Environmental Behavior, Holley Shafer, Rufus Browning
and Jobin Rogers. Public Ressarch Institute

What fand Where) is the Mast Important Problem?, Stuart N. Soroka, Nulfield College. Oxiond, UK

Mare Than Meers The Eye: Effects Of A Box Formai Quextionnaire Design On Skip Partern Errors, Tory M.
Taylor, Lois Biener and 2y Wacu Maina, The Center for Survey Research, University of Massschusetts, Boston

E‘ﬂﬂecrfig Burceal Celly nsing a Malled Mowthwaih Method fn Elderly Populanions, lackqueline Teapue, Rebecea
Martin, Amy Ladner, Research Triangbe Institute and Larry Corder, Duke University

Creneratiomad DNfferences in Attitudes Towards Jury Service, Roben G. Boatright, Depaniment of Political Science.
Swanhmore Co and Susan Carol Losh, Depaniment of Educational Research, Florida State Undversaty

Children ax Respondents, Barbara O"Hare and Marla Cralley, Arbitron

Cruidelines for mproving the Lsabili Telephone Andio Co wr-assisted Selfintenviewing (T-ACAST, David
Mingay, U.@rﬁmu uf%h: Census o e ¥ g

Perceived Race-af-Iterviewer Effects on Racial Aninides and Artitudes Towards the Criminal Justrce Sysiem
Amorng Africen Americans: Results from a National ROD Telephone Survey, Scott B, Beach, Michael W. Bridges,
Jon Hurwitz, University of Pittsburgh and Mark Peffley, University of Kentucky

12:00 p.m. - 12:30 p.m. MEET THE AUTHORS Fontaine B
Roger Tourangau and Ken Raginski, co-authors (with Lance Rips), The Prvehalogy of Servey Response

12:30 p.m, — 2:00 p.m. LUNCH and
AAPOR PRESIDENTIAL ADDRESS Westmount/Outremont

2:00 p.m. — 3:30 p.m. CONCURRENT SESSIONS

Roundtable - AAPOR Standard Definitions: Issues and Experiences Hampstead
COrganizer: Jamce Ballou, Rutgers Umversity

Michael Butterwaorih, CRS News

Rob Daves, Minneapolis Star Tnbune
Paul Lavrakas, Mielsen Media Research
Tom Smith, NORC

Pre-election Polling Methodology LaSalle
Chair; Lydia Saad, The Gallup Organization

Experimental Analysiz of the Accwracy of Pre-Election Vote Choice Reporrs, Jesse Marquette, Center for Policy
Swuhies, John Green, Ray C. Bliss Institute of Applied Politics.

Er:r-rrnin.géw Likely Vouers in Pre-Election Swrveys: A Voler Validation enf, Michael Dimock. The Pew
Research Center for the People and the Press, Scoit Keeter, Gmm.n Mason University, Mark Schulman, Schulman,
Ronea and Bucavalis, Inc., and Carolyn Miller, Princeton Survey

Ballot Order and Candidate Preference in Pre-Election Telephone Surveys, Eric Rademacher, Institute for Policy
Research, University of Cincinnati, Andrew E. Smith, University of New Hampshire Survey Center, Thomas Shaw
and Alfred Tuchfarber, Institute for Policy Research, University of Cincinnati

Never on Friday? Empirical Evidence on Dayv-of-the-Week in Public Opinion Pells, Larry Hugick and Margie
Engle, Princeton Survey Research Associates, and Charles E. Denk e ¢ -

Discussant: Michael G. Hagen, Annenberg School for Communication, University of Pennsylvana

search Associales



16 Saturday, May 19, 2:00 p.m. - 3:30 p.m., conlinued
MNonresponse and Issues of Consent Verdun

Chair: Catherine Simile, National Center for Health Statistics

Talking With Kids Abowr T Trsnex: Pareni And Child Reaction And Consend To A Survey R ¢, Tema Haofl,
hqikmgm ne, Kaiser Fnr::ﬁthndntiun. Melissa J. Herrmann and Paul D, Silverman, Inmﬁgmmml
Commumcatons Research

The Effect %Sﬂ"-’ Regquests and Notificarion %Adwummm Record Use on Response Behavior in Censws 20001,
Jennifer A. Guanmo, Joan M. Hill and Hensry 'Woltman, 1.5, Census Bureau

Heow Long Showld You Wail Before Anemipting To Convert A Telephone Refisal 7, Timothy Triplen, Julie
Sgheib and Johnny Blair, Survey Eﬁiﬂ‘..tﬂmﬁ Center, University of Maryvland, College Park

{retting a Foot s the Doar: The Role af Gate Keepers (n RDD Telephone Sirveys, Nill Dever Kavee, Karl R.
Landis, Polly P. Armsby and Jeremy E. Moron, Besearch Triangle Institute

Discussant: Richard Warnecke. University of Tllinods - Chicago
Using the Web - Within Mode and Between Mode Comparisons Portage

Chair: Jennifer Airey, Wirthlin Worldwide™Wintellitech Imernet Research and Strategy Division
Cross-company Measurement on the Internet of Customer Satisfaction with e-Commerce Companies, Barbara
Evenitt Bryant, National Quality Research Center, University of Michigan Business School and Reginald Baker,
Market Strategies, Inc,

Examining Web vs. Paper Mode Effecis In a Federal Government Customer Satisfaction Siudy, Michele A, Busr,
Kerry Y. Levin and fnP;:Ii BEMEEWHM -

The Imierner as a Public Opinion Laborarery: Experimenits with Survey Questions, Goorge Bishop and B.J. Tabbar,
University of Cincinnati

Re. Differences from Tnternel-enabled Respandents in Survevs Fielded via Intermer and vig Mail, Jennifer M.
Pﬂrl‘ﬂl;ﬂ nieractive

Dhiscussant: 1. Michael Dennis, Knowledge Metworks
Gender, Politics and Identity Lachine

Chair: Karen A. Piskurich, LL5. Census Burcau

Construction and Contradiction: Gender and National Mdentity in the Federal Republic of Germany, Roberta
Fiske-Rusciano, Program in Multicultural Svedies, Rider University

Surveying History: African Americans in the Women's Army Corps, Lisa Ferraro Parmelee, The Roper Center for
Public Opinion Research, University of Connecticut

Gender and Political Knowledge, Manhias Kretschmer, University of Connecticut

The Gender Gap on €, ex Social Isrues Within o Traditional Environment, Kathenine A, Kimberling, OU
POLL and Gary W, Copeland, Carl Albert Center, University of Oklahoma

Dhscussant: Katherine Jackson, Nonthwestiern University

Interviewer Effects Cote St. Luc
Chair: Hobert H. Lec

The Confederare Flag Debacle: An Examinarion OF nterviewer Race And Personal View Point Eﬂ'tcm i Respon-
denis Anmwers Ter stions Concerning A Racially And F‘r.r!'i.r.l'.-:uf;? Sensitive Subject, Katherine Lind, Robert
Oldendick, Carol Hall, Judi Rose and Ronald Shealy, University of South Carolina

Eﬂ’r.-cu af Inrerviewer Characteristics on Siervey Response and Data Qualire, Adam Safir and Tamara Black,
rban [nstitute

The Role of Inrerviewer Characteristics and Experience in Race-af-Inferviewer Effects Amorig African-American
Survey Respondents, Chase Harrison, Center for Survey Research and Analysis, University of Connecticut and
Monica Wolford, Program on International Policy Attiudes

Lrsing Virtual Interviewers o ore Race of Interviewer Effects, Mara Krysan, University of lllinos at Chica
and f{ici: Couper, University of Michigan, A{m Arbar, M1 ffec t >

Discussant: Ronald E. Langley, University of Kentucky



Saturday, May 18, 2:00 p.m. - 3:30 p.m., conlinued 17

Successes and Challenges in Enumerating Small Population
Subgroups in Census 2004 Mont Royal
Organizer and Chair: Manuel de In Pugnte, 1.5, Census Bureau

The Enumeration af Colonia Residents in Cenips 20000 Perspectives Frowe Ceinier Freld Workers and
Erhnographers, Manuel de la Puente and David Stemper, U5, Census Bureau

Eﬁl‘ m.l'frnsr: Faced fn ﬂb.l’a'minﬂ' An Excellent Count For Remote Alacka, Moises M. Carrason, 1.8, Census
ureau

The Enumeration aof New York City for Consis 3000: A Regional Director's Perspective, Lester Fanhing, U.S.

Bureau

Conducting a Census on American and Canadian Indian Reservations: Comparing Challenger and Solutions.
Susan A. Lavin, U.5. Census Bureau and Pierre Gauthier, Statistics Canada

Dhiscussant: James Lephowski, University of Michigan

2:30 p.m - 4:30 p.m. POSTER SESSION Fontaine B

Within Mouzehold Coverage Ervor in Complex Mowseholds: A Qualivative Study on Ethnae and Raciol Groups,
Anna ¥, Chan and Lu.m'u:u'i{ Schwede, ﬁ? Census Bureau e

Bon’t Forget To Write! The Of Follow-Up Postcards And .‘Inm;;g thn Response Rates In A Customer
Satisfaction Survey, Christine L. Gaines, Angela D. Becher and Kerry Y, Levin, Westal

Using Standard frdusrrial Classification Codes to Generare Sampling Frames of Rerailers, Paity Greenberg and
Jaana Myllyluoma, Batelle Center for Public Health Research and Evaluation

lssues o Consider When Creating a ing Frame from Medical Group Data, Alison Hauser and Pairicia M.
Gallagher, Center for Survey Rescarch, University of husetls at Boston

Valldiry [ssiees in Web Derived Survey Data, Kaiva Liu, Jeff Rosen and Ernik Stewart, Center for Survey Rescarch,
The Chio Seate University

Conducting Web-bated Survevs with Known P{Irfu-f.::rmu.' Legsong Legrmed and Kevs fo Suecess, Christy G.
McGee, Logistics Management Instituie, Ronald L. Straight, School of Business, Howard University, and
Lawrence Schwanz, Logistics Management Institute

Changing Panerns af Web Usage Among Elite Populations in a Mult-Meadal Mattenal Survey, Darby Miller
Steiger, Margrethe Montgomery and Sameer Y. Abraham, The Gallup Crganization

rar PCF ﬂﬂ'ﬂ'ﬁ'ﬂ, fm:pfrm:mﬂ'm'r, amd Success of a Mived-Mode Mesred Surr:_'l.', H:Im:jr Whelchel and Epl'l.l'l.il'l.'l
Schechter, University Planning and Analysis, Nonh Caralina State Liniversity

The Use of Non-random Samples for Technology Research. Why Should We Believe What Corgumer Mail Panels
Have to Say Aboul Technology Altitndes and Behaviers 7, Steve Yonish, Porrester Reseanch

{nderstanding Unir-Nonresponse in Web-based Survevs, Michazl Bosnjak, ZUMA Online Besearch, Mannheim,
Giermany Il'ldarl‘il:jl L. Tuten, School of Business and Economics, Longwood College

Timers And Survey Nonresponse In The Current Populasion Survey, John Dixon and Clyde Tucker, Bureau of
Labor Statistics

Improving Electronic Questionnaires af the Censuy Bureau: Crearing a Web Site o Promote User-Centered
Design, Kristing Kennedy and Kent Hammond Marquis, Bureaw -ul'l;gl.' Census

Response Consistency in an Intemet-enabled Panel, Sarah Lazaroff and Kristin Kenyon, Knowledge Metworks

Lsing Interactive Voice Response Technolagy for Smuﬁft Enrollment and Rondowm Assignment, Shavwn Marsh, Rita
stapakonis and Jason Markesich, Mathematica Policy Research, Inc.

Impact OF IRB Site Recruitment Strategies And lnformed Consent Provisions In The Improving Chronic lness
Care Evaluation, Rosa Elena Garcia, Julie Brown, Survey Research Group, RAND, Shan Cretin, Mayde Rosen
and Emmett Keeler. RAND Health

4:30 p.m. = 5:45 p.m. ANNUAL AAPOR MEMBERSHIP MEETING Portage
6:15 p.m. - 7:15 p.m. PRESIDENT'S RECEPTION & WELCOME NEWCOMERS
SPONSORED BY
GENESYS MARKETING SYSTEMS GROUP Promenade
7:15 pm. - 9:15 p.m. ANNUAL AWARDS BANQUET

DINMNER Outremon™Verdun/Lachine/LaSalle



18 Saturday, May 18, continued

9:30 p.m. = 10:30 p.m. BOOK SALE Fontaine B
9:30 p.m. - DISCO a la AAPOR
SPONSOR—SURVEY SAMPLING, INC. Westmount
9:30 p.m. - SEMINAR ON APPLIED PROBABILTY Cote St. Luc
AAPOR SING ALONG St Pierre
SUNDAY, May 20
7:00 a.m. = 9:00 a.m. BREAKFAST Westmount

Breakfast Roundtable — Research on Data Collection from Minority Language Populations
Organizers: Brad Edwards and Pai Monielvan, Westai

9:00 a.m. — 12:00 p.m. SHORT COURSE Outremont

Ferreting out Bad Questions: [ssues in Pre-Survey Question Evaluation
Jack Fowler, The University of Massachusatts, Bosion

8:30 a.m. = 10:00 a.m. CONCURRENT AAPOR and AAPORAFDATC SESSIONS

Enum!ﬂl:lr—lﬂldln%tht Educational and Training Infrastructure of the Survey Research Profession
Organizers: Mancy A. Clusen, Mathematica Policy Ressarch and Ashley Bowers, University of Morth Canolina

Robert M. Groves, University of Michigan and Joint Program in Survey Methodology

Cynthia & F. Clark, United States Bureau of the Census

Allan L. McCutcheon, UNL-Gallup Research Center and Graduate Program in Survey Rescarch and Methodology,
University of Nebraska a1 Lincoln

Lisa Thalji, Research Trianghe Institute

Polls and Political Outcomes LaSalle

Chair; Trevor Tompson, Yoter News Service

Ouestions Within Questions: Analysis Of A Referendum Question, Philip J, Gendall, Janet A. Hoek and Angela
Willis, Department of Marketing, Massey University, New Zealand

Divining the Public's Voice in the 2000 Presidential Race, Dorts A. Graber, Depaniment of Political Science,
University of Illinois at Chicago

Elecroral Effects of Public Disapproval of Congress: Threats 1o fncumberts and o the Majority Party, David B
Jones, Baruch College - CUNY and Monika McDermott, Eagleton Instititue of Politics, Rutgers Universaty

The Prevalence of Absentee and Early Voting in the 2000 General Election: How Often Are Individuals Voting
Before Election Day?, Kate Kenski, Annenberg School for Communication, University of Pennsylvania

Dizcussant: Caralyn L. Funk, Center for Public Policy, Virginia Commonwealth University

Interviewer Performance Cote St. Luc

Chair: Patricia M. Henderson, Battelle Centers for Public Health Research and Evaluation

Predicting Persistence and Performance Among Telephone Interviewers, Michael W, Link, Polly P. Armsby and
Janice E. Kelly. Research Triangle Institute

Predicting Telephone Interviewer Performance from Inferviewer Personality Traits, Chongwei Wang and Lillian
Driaz-Castille, The Ohio State University and Paul J. Lavrakas, Miclsen Media Research

Effect Of Interviewers” Aniitudes On Survey Norresponse, Michael Lemay and Claire Durand, Department of
Sociology, University of Montreal

Iterviewers' Perceprions of Re. enfs” Dizabilities, Gerry E, Hendershot, Division of Health Inierview Statis-
Eﬁ; Mational Center for Health Statistics and Jenniler Parsons, Survey Kesearch Laborutory, University of Illinods,
iCagn

Discussani: Karen Goldenberg, Bureau of Labor Stanstics



Sunday, May 20, continued 19
8:30 a.m. = 10:00 a.m. CONCURRENT AAPOR and AAPOR/NFDATC SESSIONS

Campaign Advertising and Media Effects Mouni Hoval
Chair and Discussant: Peter ¥V, Miller, Morthwestern University

What Have You Done for My Group Lately?: The Effects of Subile Racial Cues in Campaign Ads, Vincent L.
Hutchings, Institution for Social and Policy Stdies, Yale University, Nicholas Valentins, Communication Studies
Department and Institute for Social Research, University of Michigan, Ann Arbor and Lara Rusch Polincal
Science Department, University of Michigan, Ann Arbor

New Breakthrowgh Techniques in Testing the Effectiveness of Television Advertisements: Empirical Evidence from
the 2000 Presidential Race, John Lapinski, ISPS, Yale University and Joshua Clinton, Stanford University

Prediciing ihe Bush'Gore Election from the Press: The Cosr io Gearge W, Bush of His November Surprise of an
Obd Arrest, David P. Fan, University of Minnesotn

Bevend Television News: The Role and Effects of NMontradiional News Quitlets dn the 2000 Election Camipaipa,
Patricia Moy and Verena Hess, School of Communications, University of Washingion

Making Contact, Keeping Contact—Issuves in Nonresponse Yerdun

Chair: Patricia Commiskey, Center for Health Policy/Health Services Research, University of Maryland School of
Maryland

The Vanlihing Respondent in Telephone Surveys, Peter Tuckel, Hunter College, CUNY and Harry W, O'Meill,
Roper Starch Worldwide

Tracking Children: Locaring Challenges in a Longrindingl Suevey of Snedlears, Raren Towrangeau, Lauren Byrne
and Elizabeth Rinker, Westat

Cosr-Benefit Analyiis of Inproving Response Rates for a Hard-to-Reach Population, Julien Teitler, Columbia
University School of Social Work, Nancy Reichman, Princeton University and Susan Sprachman, Mathematica
Policy Research

Within Howsehold Sample Selection: A Reassessment, John Goyder, University of 'Waterloeo, Maryanna Basic,
Depariment of Sociology. University of Guelph and MLE., Thompson, University of Waterloo

Dhiscussant: Paul J. Lavrakas, Nielsen Media Research

Cost, Burden, Leshian Yield, and Utility of Data from
Three Population Based Samples Mount Royal

Chair and Organizer: Judith Bradford, Yirginia Commonwealih University

Idenrificarion and Descriphion of Lestians Liviag i Howseholds Reporning Same-Sex Parmmerships in Public Use
Microdata Series 5% Sample Dara, James E. Ellis, Judith Bradford and Kirsten A, Barret, Survey and Evaluation
Research Laboratory, Virginia Commonwealth University

Comparing Woemen OF Differing Sexwal Orientations Using Popudarion-Based Sampling, Deborah J. Bowen, Fred
Hutchinson Cancer Research Center, Judith Bradford and James E. Ellis, Survey and Evaluation Research
Laboratory, Yirginia Commonwealth University

Identificarion Of Lesbian And Bisexuwal Women With A Brief Telephone Interview In Random Digit Dicling
Sampling, llan Meyer, Division of Sociomedical Sciences, Columbia University and Lindsay Rossano, Center for
CAM Research in Aging and Women's Health, Columbia University

Discussant: Dianne Rucinski, University of Wlinois at Chicago
10:15a.m. - 11:45am. CONCURRENT AAPOR and AAPORAFDATC SESSIONS

Research nda Mfor Moving Military Personnel
Surveys to the Web: A Methodology Charette Mount Royal

Facilstator: Jim Caplan, Behawvioral Science Research

Tim Elig, DOD Defense Manpower Data Center

Mary Morwood, United States Coast Guard

Morris Peterson, ULS. Army Research Institute for the Behavioral and Social Sciences
Murray (. Odlmsted, Mavy Personnel Research

Charles H. Hamlton, Air Force Personnel Center

Louis M. Datko, Air Force Personnel Center

Jerry Lautenschlager, ULS. Air Force Testing and Survey Policy



20 Sunday, May 20, 10:15 a.m. - 11:45 a.m., continued
Question and Response Order Effects LaSalle
Chair: Jim Cashion, Mathematica, Inc.

The Effect of Question Order on Antitudes toward Confidentiality, Roger Tourangeau, Eleanor Singer. University
iof Michigan and Stanley Presser, University of Maryland

An Investigation of Aging and Response Effects; CAHPS Data as a Case Stwdy, Randall Bender, Lauren
Euﬁﬁ-!ﬁnj:tin. Research Triangle Institute and Patnicia Gallagher, Center for Survey Research, University of
assachusells

Measuring Private and Prblic Health Coverage: Resulin from a Splis-Ballor Experiment on Order Effects, Joanne
Pascale, CSMR, U5, Census Bureau

The Impact of Question Order on Twe-Way vi. Four-Way Presidential Preference Questions, Sarah Dutton and
Jinghua Fou, CBS News

Dhiscussant: Jacob Ludwig I, The Gallup Organization

Is It Time for a Change in Election Polling Methodology?
The Merits and Pitfalls of Weighting to Party 1D Hamstead

Claudia Dieane and Richard Morin, The Washington Post
Robert P. Daves, S1ar Tribune Minnesota Poll

Andy Kohut, The Pew Research Center

Frank Newport, Gallup

Gary Langer and Daniel M. Merkle, ABC News

Large-scale Experimentation to Reduce Nonresponse
In an On-going Mixed-mode National Survey Project Portage

Oirganizer and Chair: Paul Lavrakas, Nielsen Medin Research

Experiments using Prioriry Mail Envelopes o Increase Howsehold Response Rates Morman Trussell, Nielsen
Media Research

The Impact of Mail Maode Cosperation of Targered Cover Letters to Householdi thar were Refusals or Noneoriact
in the Telephovie Mode, Ken Steve and Paul Lavrakas, MNielsen Media Research

An Experimental Test of nsing Firgt Class Sramps on Household Cooperation Rares in a Mized Made Survey,
Mildred A. Benneil, Niclsen Media Research

An Experimenial Test of the Effects of ltern Wording and Formaning on Trem Nonresponse ro a Home Language
Usage Mem in Hispanic Markers Chuck Shutiles and Mildred A. Bennett, Nielsen Media Research

Discussant: Stephen E. Everett, The Everett Group
Measuring Risk In Populations: Recent Survey Approaches Cote 5t. Lue
Organizer and Chair; John Anderson, Centers for Dnsease Control

Estimating Micit Drug Use For Sates Using The 1999 National Horsehald Survey On Drug Abuse, Doug Winight,
Division of Population Surveys, SAMHSA

Measuring HIV/STD Risk Behaviors: Two Telephone Survey Pretests Conducred in 2000, Danni Lentine,
Hmuwdg,!e Institute, John E. Anderson, National Center for HIV, S5TD and TB Prevention, CDHC, Sheila
Johns, Trianghe Institute and Ronald Fichiner, Natsonal Center for HIV, 5TD and TB Prevention, CDC

Measuring HIV-Related Knowledge and Stigma Using an Internet Survey, R. Fichtner, J. Anderson, D). Lemtine,
Mational Center for HIV, 5TD :nngB Prevention, T, I, Hersey, K. McClamroch, ¥, lannacchione, G, Laird
and L. Thalji, Research Triangle Institute

Recanting D{I.Fubjrﬂnﬁ'e LUise Reporis in a Longitudingl Prevention Study, Michael Fendrich, Department of
Psychiatry, University of Illinois at Chicago

Discussant: Ron Wilson, Mational Center for Health Statistics, retired



Sunday, May 20, 10:15 a.m. - 11:45 a.m., continued

Challenges to Recruiting, Pay Setting, Training and
Managing for Census Field Operations Verdun

Chair and ﬂrg:m:ur: Jumet fummungx. LS. Census Bureau
Recruiting and Staffing for Censies 2000, Janet Cummings, U8, Census Burean
Sfl'ﬂng Erumeraior .F'u.-.' fm‘ If.'.n:'n:u: '_:'-I':":H'J‘, Liidag J.u..'l.rh'u:'ln. Wealat

The Resulis Of The Evaluation Smdy O Noaresponse Follow-Up Enumerater Training, Geraldine Burt and Buih
Hﬂ:‘tg;.lr:'m‘;-. 1.5, Cengus Bureay

Management .ﬂppmm-ﬁr:r .-ﬂpphrd in the Conduct of Census 2000 Field Operations, Michael Weiler, U.S. Census
Bureau

Discussant: Michael Weeks, Research Triangle Institute
1:00 p.m. - 5:00 p.m. EHORT COURSE Duiremont

ing Effective Survey Insiruments for the Web
Mick Couper, The University of Michigan

a I'anneé prochaine

57" Annual Conference {
May 16—19, 2002

The TradeWinds Resort
St. Pete Beach, Florida
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AARBITRDH |
AAPOR: 56 Years

of Survey Excellence

Arbitron Inc. Congratulates AAPOR for Its Commitment
to Excellence in Survey Research

Arbitron Inc. is an international media and marketing research finn serving radio and
TV broadcasters, cable companies, advertisers and advertising agencies, magazines,
newspapers and the online industry in the United States and Europs

Founded in 15949, Arbitron measures radio audiences in local markets across the United
Slates, surveys on the retlail, media and product pattemns of local markel consumers and
provides application software used for accessing and analyzing media awdience and
marketing information data

whans o bitron. com

@nferacﬁve

Web surveys. . . done right by
people who know survey research.

Areas of Expertise Methodologies Industry Specialties
« Website Evaluation « Conjoint = Health Care

« Customer Sat « Discrete Choice » High Technology

+ New Product Design « PLS Modeling « Telecommunications
« Employee Surveys « Market Segmentation « Electric Utilities

« Methods Studies « Financial Services

« Student Surveys + Public Policy

Contact: e-surveys@ms-interactive.com
Website: www.ms-interactive.com

20255 Victor Parkway, Suite 400 - Livonia, M| 48152 - Tel: 734.542.7610 « Fax: 734.542.7620
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Best Wishes to
Murray Edelman

Old Friends Are Best

from
Warren Mitofsky

Edth Annual

Summer
Instituie

in Survey
Research
Techniques

June 4—July 27
2001

Presented by
the Survey
Research Center,
Institute for
Social Resaarch,
University

of Michigon

n Memoriam

Alison J. Meloy

Your friends and co-workers at the

Center for Survey Research

University of Virginia

will always remember you.

SCSR

Center for Survey Research

Cowrses in survey
research covering:
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Wiuhi-level Enolysis
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Duokintive Mathod

{ogmistve Foundations
Duetionnare Dragn

Eirl Histary Analysh

Handling Missing Daia

{omparer-Assisled Inferviewing

Plus one-woek cowrses covering
o variety of topics in survey
ratseardh metheds

Far more mdormsation
daninch:

e Jomes M. Leplorariki, Direioe

SAmimer Ieclitute, Sufvey Keseoich Lanmer
whituin for Soinl Baseaich

PO, Box 1748

Ann Aebor, M 481041 748

Coll blHrea: B/ 7 FH30-738Y

Fo 734/ Té4-8263
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http://www.isr.umich.edu/src/si/

CLRA
W Center for

rvey
Research &
Analysis

at the Uiniversity of

Excellence in Survey Research

CSRA

Linit 1002, Universdy of Connschigul
X4 | Mussfield Road
Sioars, Connecticu (MD69-1031

Ty - el ) oy el
Fax- Riii-4S6-5655
Email: cobuconn ffyabesa s

W ehsibes www arp poomn, edii

Graduate Program in

Survey Research

at the University of Connecticut’s
Center for Survey Research and
Analysis

The Master's of Survey Research (MSRE) program at the
University of Connecticut is an intensive, professional
program. The program, which is designed to be completed in
one academic year, concentrates on the  development of

practical skills applied to surve y research work.

Our multi  -disciplinary faculty teach students the
fundamentals of survey design, questionnaire development,
ficld management, data analysis, and report writing. In
addition, our 6 -credit practicum course provides students the
opportunity to take a project through every phase of the
survey rescarch process, thereby giving the  student

expenence noccssary for the job market.

For more information, eontact CSEA or visit our website.
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Public Opinion
Survey Results
on Health

Without Leaving Your Desk

InErfod uc b neg

HEALTH POLL SEARCH

at

L
o kaiser

Health Poliaoy A S5 1T Happeones

A unigque infogrmation source on the web for policymakers, [ournalisis, researchars,

and the health cara community across tha country

HEALTH POLL SEARCH FEATURES

Haalth Poll Search isa FREE service that allows users to search all
haalth-related pubilic opneon esults from the University of Connecticut's
Roper Center for Public Opénion Research archive. Health Poll Seanch
contans approximately 40,000 questions and esponses on health issues
from mone than 40 poling organizations dating back fo 1935,

Thrpugh this Sendce, you can:
= Conduct pri-sot Searches on popular topécs, such as
Madscane reform, the unansured, and reproductive healib
= Sparch by survey research organization
* Search by specific date
* Wi responss percentages and source information for all questions

www.kaisernetwork.org

HealthCasl = Daily Health Policy Report = Mational Health Policy Galandar = AdWatch = Health Poll Search

A free service of the Kaiser Family Foundation
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Public Opinion

Power In Any Language

www.ropercenter.uconn.edu Raper
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WESTAT

AN EMPLOYEE-OWNED RESEARCH CORPORATION

Westar is an employee-owned research organization headquartered in Rockoville, Marndand, just
outsade of Washington D.C, Owur diverse szalf of more than 1,400 prolessonals provides survey
research and related services to agencies of the LS, Government and 1o 2 broad ange of instiutional
and business clienis

W |.'|;II'.'i|.I.._l.' I'.J.I-n'.'l'lllcll.r'.'!_". s survey research IIII\.I.":"'\.'\-IIllf.l.:'\- Ior several |~:'-'-.:I||-|'- IR ATV DO SERiOE
levels, We are secking persons with expenience in ane or more ot the following arcas, survey design,
SUIVEY OPCTATIONS, anadysis, and project management.

We seck [rcTsdhns with HIORE WHLINE skaills who are teans ;'-:.J:--.':- committed o excellence

Westar offers excellent growth OppOrTUnIes anid an cutstanding benefins packape inclisding life and
. i : i
healih imsueance, an J'||'||1||'-'.-.'|' Srixck {'I'.'..'u'll.hlp Plan (ESOW™, a 400k} plan, fesshie ~;l:'|'-:i||'|!

SCCOiIns, |l||-|r'.'.||||!u.5 Llrlu.:q.|p|1|rrll. Miglind LSRRG, Al 3 CIodil wfisdd

For further indormanion while at the conference, leave 2 mecssize for Brad Edwards at the Hilwon
Mantreal Bonavenmure Hoted or Par Cunningham a1 the Moa
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jobs code, by one of the following methods o

WESTAT
loh Cisde ACTRS015
1650 Fesearch Beoubesand
Rocealle, MDY 20850-3195
FAX: 1 (BRE) 201-1452

Erail: FE e com

We e an n.i'.|.|| POTIUNILY ETTeoyer

WESTAT
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www.westat.com
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California Survey Research Services, Inc.

eTelephone Survey Research (CATI)
oBi-lingual Spanish/English capabilities
eData Processing Services

eMail Surveys

einternet Surveys

For 20 years, CSRS has provided quality research services to Academic, Commercial, and Government clents.

Founded by a LS. Census Bureau statistician, CSRS, provides data collection and data processing services fior
clients who require skilled execution of complax studies.

Recent clients includa:

LUCLA Canter for Communication Policy — Intarnet Praject: Surveying the Digital Future  www.cop.ucla.adu

USC Annenberg School for Communication — Metamorphosis:Transforming the Thes that Bind  www. metamorph.org
RAND - Communications in Medical Care

Massachusetts General Hospital — Study of Women's Health Across the Natlon [SWAN)

California State Liniversity, Long Beach — Smoking Study

Ken Gross, President
Callfornla Survey Research Services, Inc.
15350 Shearman Way, Suilte 380
Van Nuys, CA 91408
B1B-TBO-2T777

kgross@calsurvey. com
www.calsurvay.com
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Sample Your
World! |

Client Service Staff
Survey Sampling, Inc.

E;ﬂpterag 5 OUr only business, winch has allowed
us to develop unparalizled expertise.
Survey Sampling’s 20-member account
gErACE roup is supported by 50
research and techmcal personnel
As a team, we offer a broad range
af samphing solubions

Since 1977, 55 has contnually
developed new samphing tech
nigues, 1o msure that our clents

recenve the most precise and
cost-efficeert approaches to
datz collection availabie,
inchiding

» Global Samples | |8 countries)
* Random Dhgit Samples

* Screening Service

* [arpeted Samples

= E-Samples

» Buycnecean Bucnecs Samnles

» S5-SMAF Online Sample Ordenng System

» [lata Enhancement Seraces

Call 551 for samgpling solutions at 1-203-255-4200 (00 80D 3589 7421 free phone from
Germary, Metheriands, and the UK ), send e-mail to infolfsurveysampiing.com, or visil our

Wb sile at wiawwisurveysamplingcom

Survey
Sampling,
[nc.®

Pariners with survey researchers sinee 1977
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Su'rfve
Rese

Methodology

For further informarion on the M.S. program in Survey
Rescarch and Methodology, contact:

De. Allan L. McCutcheon

Director, UNL Gallup Research Center
University of Mebraska-Lincoln

200 North 11th Street

Lincoln, NE 68588-0241

Phone: (402) 458-2035  Fax: (402) 458-2038
Email: amccutcheonl @unl.edu

Visit our web page

http://www.unl.edu/sram/

Fifth-Annual Symposium on Survey Research

November 1-3, 2001
Washington, DC

The Science of Pre-Election Polling

The Mebraska Symposium en Survey Research is an annual two and a half-day seminar { Thursday aftemoon through
Saturday), focusing on issues of survey research in contemporary socicty. The format of the symposium is designed o
encourage discussion and interaction among speakers and symposium participants. The intended audience includes
survey professionals, media and governmental specialists in the field of polling, academics who focus on survey research,
as well as interested members of the public. The survey research symposium s organized by the University of Nebmska-
Lincoln Gallup Research Center in conjunction with The Gallup Organization.

Yisit oar web page
http:/fwww.unl.edufunl-gre/
e I as a For miore enfoemation conscr:
e e e e e et st g e [ Allen L. MeCutcheon
IIII INERSITY OF NEBRASEA - ]..III'E'I}I.H [Heector, LML Gallup Ressarch Center
Lrniversity of MebraskasLiscoln
200 Mol 11ch Sercet

Lincolm, NE 68588-0241
Phome: (4021 458-2035  Faxo (4011 45820348

Email: amccutcheon | @unl.edu

The University of Mebraska is an equal oppominiry educatar and
employer, with o comprehensive plan for diversety,

==

¥
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Meeting the data collection
challenges of university and
government researchers worldwide

Schulman, Ronca & Bucuvalas, Inc., Interviewing Services Division, has
been at the forefront of social research data collection for over 20 years.
This includes highly demanding large-scale projects in:

v program and policy evaluation v panel studies

+ epidemiology s physicians

v respondent tracing v health care policy
v community evaluations v family violence

v military veterans v media impact

v low income and urban populations « global studies

We offer you experienced senior project directors, in-house CATI data
collection (300 interviewing positions), cognitive testing, multi-language
interviewing, internet interviewing, interactive voice response (IVR), and
response latency measurement. Our affiliation with Global Research gives
us extensive data collection capabilities in most areas of the world.

Find out how we can provide skilled data collection and analytic support for
your proposals and projects. Contact:

Chintan Turakhia, Sr. V.P. Voice: 212-779-T700
Interviewing Services Division Email: c.turahkia@srbi.com
Schulman, Ronca & Bucuvalas, Inc. Visit our web site: www.srbi.com

SRBI

Schulman, Ronca & Bucuvalas Inc.

Market & Opinion Research
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Take your focus groups to the next level
with the Perception Analyzer™...

Twenty years of relentless innovation and uncompromising
performance have made the Perception Analyzer™ the industry
standard and leader in focus group feedback systems. With its
user-friendly dial and feature-rich seventh generation Windows®
based software, the Perception Analyzer™ is the best tool for helping
you understand what people really think.

Visit our website to learn more and request a FREE demo CD
www.perceptionanalyzer.com
Or give us a call

800.769.0906

@nferﬂcﬁve ...because Perception is Reality.

111 5W 5th Avenue, Suite 1850 - Portland, OR 97204 - analyzer@ms-interactive.com

Director, Public Research Institute
San Francisco State University

The University is accepting applications for the position of Director of the Public
Research Institute, a 12-month faculty position that could include tenure upon hire.
The Director 1s charged with leading a university research institute with a current
annual budget of over $900,000 and a full ume staff of 13 persons. PRI is a
self-supporting unit of SFSU with a mission of conducting applied social science
research in service to the University and the community. Applicants should have

a social science Ph.D. and at least five years experience.

See listing in the AAPOR Conference employment
binder and go to http:/pri.sfsu.edu.
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ABSTRACTS

FRIDAY MAY 18, 2001 B:30AM-10:00AM

RACIAL ATTITUDES IN THE UNITED STATES AND EUROPE

Racial Aititudes and Profiling in New Jersey: A Conitrast n Black and White, CHff Zukin, Eagleton Instilute
of Politics and Bloustein School of Planning and Public Pollcy, Rutgers University, and Rachel Askew-
Dumbaugh, Georgla State University; i1

This paper focuses on racial attifudes in Mew Jersey throigh ihe organizing question, "Are racial altilodes a barmer 16 urbas-
subarban cooperation™ We present data in three broad arcas describing the attitudes white, African Amencan znd Hispanic
Mew lerseyans hold: 1iaboul questions of race; 2Jaboul the role of government and scross a variety of different policy areas;
and Yjon the issee of urban redevelopment. The paper concludes with a discussion drawn from these data on the challenges
ahead in fostering conpections and cooperation across racial lines

Fride and Prejudice: West Europeans on Race and immigration, Janice Bell and Dina Smeliz, Office of Re-
search, U.S. Department of State;

Although Europe is becoming a more inegraied and globalized region ihan ever before. recend incidenis have rabsed alarm that
the intolerance of the taentieth century is far from disappearing. The rise of far Aght political panties and violent hate crimes are
all disturhing trends, Both legal and illegal immigration is sef to continue if not increase over the near term, potentially aggra-
waling these iensions further. This paper presents key findings from a groundbreaking survey of west Europeans” artinudes 1o-
ward race and immigration. Conducted in 2000 across six coundries { Auseris, Britain, France, Ceermany, laly and Switserland),
we seek fo measure the prevalence and depth of racist end anti-immigrant opinions, and the key fears and prejudices which un-
derlie these foclings. We &lso examine the extent to which anti-immigrant feeling is linked o political behavior, most notably —
but not exclasively — benefiting far right parties. Moreover, we find thal anti-immigranl views are closely related bo economic
concerns and the misperception thal immigrants 1ake away pobs from the native populacion. Since this survey was conducted by
a number of conilracting frms in varioas langusges, we alw discuis the challenges we [aced in ensuning comparabil ity of ot
results across countries, and how we bested the resulis by ensure the integrity of our findings

Sources of White Opposition to Residential Integration , Lul-unli Huddy and Stanley Feldman, Department of
Political Sclanca, SUNY at Stony Brook;

Besidential racial segregation persists unabated indo the faenty-lirst l:i=1l.'|.|l'_'|'. 25 demonsiraled by data from the 2000 census,
raising questions about A3 origins. Findings from research on racial attitudes suggest that whites no bonger harbor old-fashionssd
racisl senliments that fuel opposition te inlegrated neighboroods (Kinder and Sears 1981; McConshay 1986). Indeed, rescarch-
ers have souaghi the culprit for residential segregation in other sources such as real esiate agends (Massey and Denton 1988). We
revisit this issue o examine the impact of old-Fashioned racist sentiments on eppodition W residential imlegration in o elephane
survey of just under 500 while New York sfate residents condudied in the fall of 2000, Contrary 10 conventional wasdom, we
document the continwed effects of old-fashioned racism on oppositeen to residential segregation, Whites who support old-
fashioned racist beliefs and live in overwhelmingly white areas are opposed 10 volunisry government policies and the sctions of
chantable organiealions designed 1o integrate white suburbs. Moreover, old-fashioned racist beliefs also decrease suppan for
punitive sction against real estate agents who steer middle class black famalies away from homes in white areas. Overall, eur
results demonstrane the role of old-fashioned racesm in white resastance i residential imegration expecially in whate suburhan
aneas.

INTERNET DATA COLLECTION BY GOVERNMENT AGENCIES

Using the Internet for Data Collection - Just Because We Can - Should We?7, Joanne McHeish, Canada Post
Corporation; joanne meneish §canadapost.ca

Joanne MeMNetsh will present flisdings from a vamety of studies conduced for Canada PostiCanadian post office). These siudies
collecied dala from consumer and business respondents using a vanety of data collection methods includang postal mail and
telephone (CATI), e-mail and web-based surveys. In addition, findings will be presented from a literatuse review omn Comgar-
sofs of response rate, speed and cost bepween different methods, and an exploration of the differences in people's experience
with and reaction (o voice and wrilten communicalions versus computer-madinted communications,

The Effect of Motivational Messaging on Mode Choice and Response Rates in the Library Media Center Sur-
vay, Elizabath Michols, Kent Marquis, Richard Hottman 1il, Statistical Research Division, U.S. Census Bu-
reau; elizabeth.m.nichols @census.gov

This paper reports resulls from a split panel study testing the effect of motivational messaging on mode chodce and overall re-
sponse rates. Two response modes were offened 1o the 1999- 3000 Library Media Center (LMC) Survey sample. LM respon-
denty could choose between reporiing by paper or by the Web. A flyer and follow.up ielephone calls were developed o high-
light benefits of wsing the Web mode option and were sdministered to one panel. Both the motivational Nyver and follow-up tele-
phone calls increased the proportion of respondents who wied the LMC Web form as compared 1o thoss who received no moti-
wational messaging. However, there was po overall response rabe difference between the two panels, and in fact, the panel
which recebved the motivational fiyver had a lower overall response rate than the other panel before the follos-up telephone calls

hegan.
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Testing an Internel Response Oplion for the American Communily Survey, Deborah H. Griffin, Donald P.
Fischer, Michael T. Maorgan, U. 5. Bureau of the Census;

The American Community Survey is a monthly survey thal collects socioeconomic and demagraphsc data describing population
and housing in the Unived Staies. The current design of the Amernican Community Survey employs three modes of data collec-
tion Criestonnadres are matled o sample sddresses, MNoarespondents are followed up using both Computer Assasied Telephone
ard Personal Imlerview methods. 1 is hoped that throuagh offering an Internet response option some of the respondents who are
currently enumerated by mail will respond via the Internet. This could reduce iotal survey costs, An Inlemet response option
also has the potential w improve the qualiny of welf-response data. For this Inbemet Response Test, we selecied a natsonal sam-
ple of aboat 10,000 addresses. In the months of Movember and December of 2000 and Janoary of 3000, these addresses re-
ceived a madling package similar o the standard mailing package usad in the American Community Survey. These experimen-
tal packages included an invitation 1o respond via the Intemel in lieu of mailing back the enclosed questionnaire. The primary
ohjeciive of the Iviemet Response Test is bo assess the impact of such an invidation on response rades, In addation the test wall
evaluate the comparative quality of Internet versus matl responses.

A Feasibilify Evaluation of 8 Web-Based Demographic Survey, Ellnhﬂh K. Griffin and Heather C. Holbert,
Demographic Surveys Division, U.S. Census Bureau;

In cercler b0 aldress the feasibility of collecling demographic survey data on Ihe Web, the Census Bureau's Methads Panel (MF)
initiated the MPWEB rescarch peoject to explore Web reporting 35 & sole means of data collection for a demographic survey
The objeclive was o measure the response rabe for members of eligible households (those with & least one collepe pradusie)
that imdicaled willingness to complete o survey on ithe Intermet during a prior MP inlerview. The resulls will aid in delermining
whal proportion of the popalastion wnder the most optimistic scenagio is willing to and actaally does respond 1o Census Buresu
surveys using the lntemet, This paper will discuss MPWEB'S survey operalions, response rabe, debricling questbonnaire results,
lexsons leamed, and recommendations for future Web-based demographac surveys. 'We conducied MPWER in December 2000,
Wi ssked 3 sample of 353 college graduates 1o compbete & higher education survey and debriefing questionnaine online. The
debrisfing questionnaire collected respondents” opinions aboin the process. difficulises they encountered., willingness o partici-
pake in fatare surveys online, and preferred mode of data collection for Census Burea surveys. We mailed a debrigfing ques-
isvanaire W non-respondents v find oul reasons for pon-response and whether non-pamicipation was relabed 10 rechmical difli-
cullies.

internet versus Faper as @ Data Collection Methodology from a High-Coverage Fopulation, Mancy Bates,
U.5, Census Bureau;

This paper reports results of a split-panel Intemel mode experiment adminsstered among a high-coverage employee population.
In the Fall of 2000 the U5, Census Bareau implemented an employes organizstional assessment sunvey. A mode expenment
was embedded within the larger survey 1o study the mail response raves. data quality, and respondent characteristics of data col-
lected via the Internel. Al Census hesdguaniers, a random sample of employvees (n=1,645 ) received a paper questionnaire while
another random sempbe (n=1644) received a letber instnecting them 1o respond using the Internet. To control for coverage error,
bt samples were restricted only o those employees with [ntemet acoess, The paper addresses the following research qoes-
tians: |} Is there a difference in response rafes between the paper and inlemel panels? 2) 14 there a difference in response time
beiween panels? 3) |5 there a difference in item noaresponse between panels™ 4) Is there demographic under-representation of
certain groups among Inbemel respondents? 5) Are there substantive attituderopinion differences on the organizational assess-
ment questions between paper and Intemiet respondents?

WHEN NONRESPONSE HAPPENS TO GOOD SURVEYS

FPrediclors of Respondeni Cooperation, Stephen E. Everell, The Everell Group and Jane M. Sheppard,
Council for Marketing and Opinion Research;

This stody explodes possible predicion of respoadent cooperation wilthin a dalasel sodmprising almes 400 separate markel and
opinion research studies, More than a dozen resesrch companies contributed information on their studies to the database, which
hs been compiled and madmlained by a research industry association. Dependent measures inclads response rate, refusal rabe
and cooperalion rate. Potential predictors measured include mterview fength, method and time off year of dala collection, study
popalation and subpect matter. Implications (or the research indusiry slemming from these analyses will be discussed.

Aesponse Timing and Coverage of Non-infernat Households in an infermat-Enabled Panel, J. Michael Den-
nis, Knowledge Networks; mdennis @knowledgenetworks com

From a respondent s perspoctive. an Intemet-Enabled Pane] based on RDD sampling would appear to have several sdvantages,
Thit paper asteswes whelther two of these purpored advantages translate mbo betler sarvey data. The first odvantage i that
Panel Members choose when to complete surveys, in contrast to 3 CAT] system dictating the timing in most telephone srveys,
The second one is a fupction of coverage: non-inlemel househalds, a3 well as internet households, are recruited and equipped 1o
have inlérnel acoess. Some basic questions will be answered on the volume, demographic cormelates, and substaniive differences
resulting from survey panscipation owitide the industry’s ielephone calling sindow (usually 9am-9pm respondent local time)
and from the pamicipation of non-intermet households. [n addition, evidence will be presented on the impact of fickd period
lengih on subsiantive stedy resulis, Finally, the question will be addressed off convergence, that is, whether pon-lnemel house-
holds are aasamilated over Lhe course of Pasel Hﬂuhrmlp o responding like :Mml]‘hﬂ.ll.nhnﬂl.u.g . on aftrtudinal meas-
ures). The data for this study ane from extensive profiling and intemet-bused surveys conducted on a broad range of commercial
ard puhlic opardon lopcs at Knowledge MNetworks aver the past year
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A Multi-Yaar Analysis of Unit and ltem Nonresponse in the lowa Bahavioral Risk Factor Surveiliance Survey,
Mary Losch, Aaron Maitland & Gena Lutz Unlversity of Morthern lowa Center for Social and Behavioral Re-
search; marylosch@unl.edy

Monresponse, especially unil noarcaponse, is becoming a significant threat to servey data collection effoerts. Reponts of falling
response rates have increxsed in recent years. To examine these trends, this research provides an anallysis of the cooperathon
rabes for the lowa Behavioral Risk Pactor Survetllance Survey (BREFSS) for the past 5 years. An analysis of the relalionship
between inerview length and coooperation rates and oumber af terminated imlerviews is also included. In addition. data from
the 1999 and 2000 BRFSS data are analyred in terms of the effect of interview length on ilem nonresponse. These results are
discussed in the context of Krosnick's ( 1999) theary of satisficing and oplimizing.

Evaluating Nonresponse In 8 Web-Enabled Survey on Health and Aging, Elizabath F. Wieba, Jos Eydrman
and John D. Loft, Research Triangle Institute;

In & Web-enabled survey on health, aging. and issises critical to the 3000 election, tactics used to minimize the effects of nonre-
sponse largeted rao groups of poarespondents: 1) members of the Web panel who did not respond 10 emall requests to partici-
pate, and ) noorespondents 10 the initial RDD panel recruitment andior installation of the WebTV device. Remander e-muails
wiere sent (o selected panel members who did mot initially respond 1o survey. Among those for whom the reminder messages
were ol ssccessful, a subsel were prompted with a telephone call resmnding them o complete the sarvey using thelr Web TV
device, Finally, a special sample of initial RDD refisals were selected and asked to complete the survey instrument by tele-
phone. This paper will discuss the effectivencss of these efforts to reduce the eifects of noaresponse. We will compare survey
resulis among milial Web respondents, respondents (o lelephone prompling, telephone respondents who refused o be on the
panel, and telephone respondents who did pot connect the WebTY device. Preliminary findings suggest that respondens incos-
poraied through ronresponse adpustment have mone education, highes Incomes, are younger, and are biss likely 1o be white and
less likely io be married than the Web panel members.

Balancing Cost Control and Mean Sguared Error in RDD Telephons Surveys: The Mational immunizalion
Survey, K.P. Srinath, Michael P. Battaglia, Abt Associates, Philip J. Smith, CDC-NIP, Corrina Crawlord, Jes-
slea Cardonl, Aick Snyder, Abt Assoclates, and Robert A. Wright CDC-NCHS; K.P. Srinath@&abtassoc.com
A commem challenge faced by survey rescarchers conducting rendom-digit-dialing (RDD) ielephone surveys is 1o balance the
competing ohjectives of minimizing data collection costs and minimizing the mean squared ermor (sampling emor plus bias) of
survey estimales. While previous research (Dennis et al, 1999) focused only on minimizing nonmesponse bias, (his paper ad-
dresses the minimization of both data collection costs and the mean squared ermor. The approach we describe models the rela-
tiomship between RDD dma collection coss and the mean squaned enmor of the nasonal estimanes. In this paper, the marginal
variable cost data {i.e., the number of telephone call atlempls per case) are obtained from approximately 2 mallsoen sampled
RDI telephone numbers that were fielded in Cuarter 4, 1999 to Quarnes 3. 2000 Maticnal Imnwunization Survey. The mean
squared ermor of the nathonal vaccination coverage estimates are modeled &8 o function of (1) increasing levels of call anempd
ceilings and (iinbe degroe af effon devoted toward noaresponse refusal conversion. This model] facilitates the understanding of
the quantitative relationship betwesn survey cost and mean squared ermor 30 that survey managers can make infrmed decisions
aboul bow 1o allocate and expend survey iBlefviewer fedources.

COGNITIVE TESTING METHODS FOR ESTABLISHMENT SURVEYS

An Alternstive Reaponss Process Model for Establishment Surveys, Disne Willlmack and Elizabeth Nichols,
U5, Census Bureau;

Based on findings foom unstructured interviews wilh business data reponiers at thiny large companies. Sedman e al. (2000]
proposed ikhe following hybrid response process model for establishment surveys: 1. Encoding [/ record formation. 2. Selection /
identification of the respondent or respondents. 3. Assessment of prionty. 4. Comprehension of the data request. 5. Retrieval of
relevant information from existing company reconds. & Judgment of the adeguacy of the response. 7. Communécation of the
response. 8. Relesse of the data. This model expands upon the basic four eognitive response sieps — compeehension, retrieval,
jadgrment and communication = 1o fnclsde sleps thatl may nod themselves specifically be cognitive. However, the additional
steps frame the cognitive response process, set its context, and may potentially contribute (o measurement error, This paper jus-
tifies the added sieps through imerpreting andfor re-interpreting published and unpublished lieraiure revealing the basiness
SArvey response process, in addition o the original Swdman et al. research. YWe will discuss strengihs and weaknesses of the
model, consider its application 1o bustnesses of different sizes and types, and sugpest how cognitive and ofher guestionnaine
testing methodologies might be adapted 1o explore the additional sieps in the model,
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Application of Cognitive Methods to an Establishment Survey: A Demonstration Using the Current Empiloy-
meni Statisiics Survey, Eilean M. 0'Brien, U.5. Cansus Bureau, Sylvia Fisher and Karen L. Goldenberg, Bu-
reau of Labor Statistics;

This paper describes the application of two complemsntary evaluation approaches to the Carrent Employment Stanstics (CES)
survey questionnaire, and ases the resalis o wentify potential sources of measurement error. CES ohtains monthly dats on em-
ployment, hours, and payroll, which many respandents compile using the self-administered questionnaire. W first conduwcted
an “Expert Appraisal™ of Use guestionnaire asing the svstem developed for establishmemt surveys by Forsyth et al. (1999)
Based on the cognitive response mode] of comprehension, retrieval, judgment, and communication, the system also sccoanis
for establishmem characteristics affecting survey response (e.g., type of information requesied and organizational structure],
Appraisal results pointed 1o instruction conlenl. navigalion, question struciure, and survey reference period as arcas of concem,
We then incorporated these resulis into a cognitive imerview protocol and administered it to respondenits unfamaliar with CES.
Interviews focused on respondent problem-salving approaches. dsa sources, strategies for prepaning responses, and estahlish-
ment reconds, as they related to lopscs identified in the Appraisal. 'We discuss the relative contribations of the two approsches 1o
the testing process, inchuding the similanitics and differences in emphasis of each. We also describe the implications of these
approaches for reducing measarement ermor in establishment surveys.

Adapting Cognitive Interviewing Methodologies to Compensate for Unigue Characteristics of Establish-
ments, Kristin Stettler, Amy E. Anderson and Diane K. Willimack, U.5. Census Burneay; krigtin|.

stettler @ census.gov

When anempiing to conduct cogmitive interviews with business respondents, we have often encountered the following prob-
lems: - Frequently business respomdents want a copy of the form sent 1o them in advance. This limits our ability 1o captare their
first reaction fo the form. - In many cascs, business respandents wall not complete the form in the presence of a cognitive iner-
viewer, ofien because it is difficult or inconvenient to sccess ihe relevant records. This limits our ability io conduct concurmend
thinkalouds. - Businesy respondenis may be willing o complete a form that"s been mailed 1o tsem in sdvance if it"s simple, but
ot i it"s complex. This makes it difficull (0 use retrospective debriefings. Because of these obstacles, we have adapted tradi-
tional cogritive intenaewing methodologies in the following ways: 1) ssking probes in a hypothetical manner, e.g., “what
would you do.... 7" and 2) developing vigneties thal mimic buasiness records for a hypothetical company and asking the respon-
dent o complete the farm in our presence wsing these data. This paper will describe our wie of these methods on two surveys —
one testing the layout of a form and the other testing questions and instractions for a highly technical concept. We will illustrate
the swocess of these methods with establishment respondents and suggest some limitations to the inferences from the resulis.

Pratesting the NIOSH Respirator Usage Survey: Cognitive and Fleld Testing of & New Establiahment Survey,
Sylvia Fisher, Kelley Frampton and Ramona Tran, Bureau of Labor Statistics; Fisher S@BLS gov

The “Survey of Respirator Use and Practices (SEUP)Y (s a pew survey developed by the National Instituse for Oocupational
Safely and Health o collect accurale information on respiragor use in induitry, and will be admindsened o 40,000 establish-
menis in D001, Respirstors are used to mimimize or eliminate potential health risks (o employess stemming from occupational
harands fmand i many industral enviroaments. This paper describes the resalis of pretesting activities condscted o develop
and refine the SRUP, including twelve (N=12) cognitive interviews and a field test of 120 establishments. Mine cognitive imer-
views were conducied with establishmenits thai varied in size and amount of resparaior usage. foowsing oo survey concepls,
forms design issues, typhcal problem-salving approaches, the record-keeping process, and potential response problems. Field
texl activities incloded telephone follow-up with: 1) non-respondents; 2) respandents with demonsirable response probbems:; and
3} respondents with no significant response problems. Field test results were analyzed and subsequent changes were made 10 the
SRUP, which was evaluated during three cognitive interviews. This presentation will describe pretest resualis and describe the
ilerative process used to make changes 1o the SRUP. Study resalts yield some ohservations that may be useful m working with
ather complex limited-domain estahlishment surveys.

TAKING A DEEPER LOOK AT THE 2000 ELECTORATE: ISSUES YOTERS AND GROUFPS

Beliefs, Values, and Policy Preferences: Issues Volers in the 2000 Election, Mollyann Brodie, Henry J. Kai-
sar Family Foundation, Claudia Deane and Richard Morin, The Washingion Post;

L'sing data from fouwr natbonal random-sample surveys conducted during the 2000 election season by the Washington Posy!
Kaizer Family Foundation™arvard Unaversity Survey Project, this paper wtilizes clustering technigues to explore how issue
winbers divide up hased wpon their beliefs, valoes, and policy peeferences. The paper explores similaritics and differences in two
dimensions: withim cach group of ksue volers and across the groups. First, il examines whether people who identify a given
issue--education, moral values, health care or the economy--as important share common beliefs, values and policy preferences
of whether thene ape divisions withds (e.g.) the “sducation volers™ thal can be used 1o cluster them o smaller, more homogene-
ous grops. The smaller groups are then examined (o determine the key factors that distinguish one from another, Secondly, the
paper looks scross each of these four issue analyses 1o determine if there are common factors that underlie how the electorabe
divides up inte subgroups, regardless of which paricular issue is being discussed, The paper atlempts to shed light on how is-
sug-orienied vobers think, in order to help us undersiand more abowi how the electorate divides up based upon long standing
heeli=fs.
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Partizsan Differences on the Future of Economic Policy, Robert J. Blendon, Harvard's Kennedy School of
Government, John M. Benson, Harvard School of Public Health, and Kathlean Waldon, Harvard School of
Public Health rblendon @ hsph harvard.edy

This paper uses the Washington PostEaiserHarvand survey on economibe issuees fo show that Republican and Democratic regis-
tered voters have very different views of what the future of economic policy shoubd look like, At the time of the 2000 clection,
both Republican and Democratic voders feli good about the carrent staie of the nation's economy, buat they differed significantly
ai the future direction sconomic poliey thould take. We examing how Republican and Democratic voters differ on: (1) their
prigeities. for using the federal badget surplus; (2) their underlying values as they may affect econsmic policy decision-making,
and (3) their stands on panicular economac issaes, including tax cuts, governmenl regulation of business, the size of govern-
ment, government spending, the distribution of wealth and government’s rale in reducing economic ineguality, trade policy,
wilfare, and privatization of education, Social Secunty, and health care,

Voters' Priorities and Preferences in Education Policy, Stephen Pelletier, Harvard School of Public Health

For years, Americans have consistently identified education os one of the most imponiant issues facing the country, and educa-
ton was a central issue in the 2000 presidenial campadgn. Whar message about education policy should our elecied oificials
take fram the 2000 eleciion? What, from the perspective of Republican and Democratic volers, shoald be the educatbon agenda
for the next administration and Congress? This paper uses the Washington Post/EaiserMarvard survey on educational issues to
examine these questions. More specifically, the paper will analyze the priorities and preferences of volers in a number of critical
education policy arcas, including vouchers, charter schools, academic standards, standardized testing of studems and reachers,
iencher salaries. class size. and federal spending on school consinection and modemization.

Health Care and the 2000 Electorate, John M. Benson, Harvard Schocl of Public Health, Mollyann Brodie,
and Anne E. Steffenson, Henry J, Kalser Family Foundation; jmbenson @ hsph harsard.edu

Health care and Medicare were imporiant ssues i the 2000 pressdential campaign, especially for Democratic wobers. This paper
uses the Washingion PostKaiserHarvand survey on health carefMedicare b examane the differences between “health care/
Medicare® volers and other registered voters, and between Republican and Democratic voters on such key policy issues as help-
ing sendors pay for prescription drugs, making Medicare financially solvent for fulure generations, increasing ihe number of
Americans with health msurance, government regulation ol health care in vanous areas such ad the prce of prescniphion drags.
mnd & Patient Bill of Rights,

METHODOLOGICAL ISSUES IN THE 1999 REDESIGN OF THE NATIONAL HOUSEHOLD
SURVEY ON DRUG ABUSE

Intreduction Joseph C. Giroerer, Substance Abuse and Mental Health Services Administration; [gfro-
ered samhea.gov

In 1999, a mapor redesign was implemented in the National Hoasehold Survey on Diug Abuse, an ongoing Federal government
survey that tracks substance use in the L5, Both the sample design and the data collection method were changed. The sample
was expanded from a sricily national design (n=18000) 10 2 state-based design {n=07 000). The mode of data collection was
changed from paper and pencil to compuater-assisted, with self-administration wied for sensitive questions in both modes. This
panel will address several methodological ssues relaied o the impact of the redesign on nonresponse, dala quality, and drug use
prevalence estimates. To improve data quality, the mode of data callection was changed from paper and pencil (PAPI w0 com-
puter-aisisied (CAL)L Substance use and other sensitive questions were self-adminiidered in both modes. Because af the impar-
tance of trend measurement, a supplemental samgple (n=13,000) was felded simulianeously in 1999 using the PAPI methods
The intent was 1o use estimales from the supplemental PAPT sample 10 “splice” the new CAl estimates from 1999 and future
surveys with pre- 1909 estimates,

Nonresponse in the 1998 NHSDA, Joe Eyerman, Dawn Odom, Shiying Wu, Rachel A. Caspar, Research Tri-
angle Institute and Dicy Butler, Substance Abuse and Mental Health Administration; gyerman & rii,

g

A nolable decrease tn the unit response rale for (he MHSDA between 1998 and 1999 coincided with many design changes to the
survey, incleding: a large increase in the sample size, a change from paper 1o compuder screening maode, and a transition from
self-adminisicred paper interviews (PAPT) to self- adminisiered compuier inferviews (CAT). This paper evaluaes ihe relation-
ship between the design changes in 1999 and the decline in the response rate (hrough four questions. Furst, did management
reactions 1o the design changes affect the response rabe i 19997 Secomd, were the comelates of nonrespomse the same in 1998
and 19997 Third, did the transition from a paper screening instrument in 15398 0 2 compuierized screening instrument (Mewton)
kn 1999 affect the response rabe? Fourth, wene the correlates of 1999 noaresponse the same i PAPL as in CAIT The rewsanch
questions wre evalusied with a senes of umvariale statistics and logisisc regression models. The results provide interesting con-
text for the explanation of the decline in the respomse rale
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Respondent Resolution of inconsistent or Unusual Responses In an ACASI Interview: Resulls from the 1999
National Housshold Survey on Dvug Abuse, Rachal A. Caspar and Michasl A. Penne, Research Trianglhe In-
stitute;

Oz of the most significant potential benefits for convening the NHSDA 1o a compuler-assisted format is the oppartunity 1o
resolve inconsistent of orusual responses during the interview rather than editing after the fact. However, maintaining the: pri-
vacy bemefits of the ACAS] component requines that the respondent be able wo handle such a resolution process without signifi-
cant interviewer intervention. During the conversion process, we developed, iesied, and refined 4 resolution methodology that
respondents coald complete accurately on thelr own. Resuls from a lasge field experiment in 1997 showed that the methodol-
oy umproved data consistency withoul adversely affecting respondent cooperation or burden. The current paper will focus pn-
mazily om the data collecied during the 1990 NHSDA, the first year in which regalar daia codlection was conducied wsing com-
puter-assisied |rll¢r'|r|':mni and the resolulson rr:tl'l:d:rhm' wu:lnnup:ni!‘d i ke full NHSDA. Given the large uuq:h Wz
for the 1995 NHSDA (Approximate]y 66,0000, more detaibed analyses sre possible than were previously ovailable with the
1997 field experiment data. Specifically, we will report resulis by demographic subgroups mcluding age, sex, racefethnbcity,
ansdl education; as well as, include results by type of resolution (gither 3 troe infonsistency or an unusaal response) and by drig

bype-

Mode Effects on Drug Use Measures: Comparison of 1999 CAl and PAP! Data, James Chromy, Teresa Davis
and Lisa Packer, Research Triangle Institule;

A subsample of 2000 area segments inibhe 1999 50-s1ale sample was designated for sample allocation and data collection fal-
lawing the basic protoood used for PAFPL i 1998 and prior years. In these segments, a farger sample of dwelling units was se-
lected with some being assigned 1o the PAPI proioced and some io the CAl protocol. The sample allocations within segmeni
weere baved on supponing 50 stale estimates fof the CAT sample and for suppodting asional wemnd estimates for the PAP] sam-
e, but the design also allows us 1o examine mode effects based on random assignment within segment. Our analysis focuses
an the mode effect on the reporting of selected substance use measures including prevalence rates, dependency measares, and
frequency of use. Preliminary analysis deals with mode effects before any editing of impuistion. The primary analysis uses fully
edited and imputed data Both descriptive and model-based analyses are presented

Impact of Interviewer Expariance on Respondent Aeports of Drug Use, Arthur Hughes, Substance Abusa
and Mental Haalth Sarvices Adminigtration, James Chromy, Joa Eyerman, Katherine Glacolett! and Dawn
Odom, Research Trianghe Institube;

In 1999, a subsample of the NHSDA sample was allocated simalarly to prios surveys and employed paper and pencil inerview-
ing (FAPL with sell-adminisiered answer sheets for subslance use questions. Because ihis survey was administered in conjunc-
tion with the new 50-state survey which wsed o lorger sample and computer-assisted inh:rvuwin]: (CALY technigques, it was nec-
essary 1o hire a higher than usual proporson of inexperienced mterviewers. New interviewing stafl umover was also high re-
quiring additional training of newly hired mterviewers and contnbuling 10 gemeral inexperience in the interviewing staff for
barth surveys. Initial analysis of year-bo-year changes based on comparshle PAFP] designs showed unanticipated and unusual
increases in substance use. Further analysis showed that much of the increase coubd be associated with the bevels of expertence
in the imerviewing staff, Since the disnbution of inlerviewers by experience was very different in 1998, an adjustment for the
change in this distribution was made o the 1999 estimates. In general, the analyses showed that prior NHSDA experience
iended to reduce the estimates of substance use, while no prior experience contributed o higher estimates. Initial
analysis of the 1999 CAl data showed similar interviewer experience effects of a lower magnitde,

THE ROLE OF THE MEDIA IN PUBLIC KNOWLEDGE

Widening the Gap: The Impact of Cable and Internet on Politfcal Knowledge and Participation, Markus Prior,
Stanford University; mprior @ stantord.edu

Today's electorate enjoys mone access o information than ever before. Cable icbevision and, mare recently, the Internet, provids
a non-siop digt of political information, Yei citizens’ bevels of politecal knowledge have, at best, remained stagnam and may,
possibly, have declined. Why has 3 marked incresse in svailable information nol led o a better-informed eleciorate? In this pa-
per, | develop and test a model 1hat offers an answer 10 this question. The paper shaows that for some people the imcrease in po-
litical information actually coincides with a decline political knowledge. The model explains this seeming paradox by taking
into account that a surge in endertainment content parallels the increase in political information. With grester availability of both
information and entertainment, people’s motivations for wsing media become key to understanding the implications of changes
in the media environmend. The maodel is tested using WES and Pew survey data. Resulis support the predicted interaction effect
of media environment (cablel internet access) and motivation (relative entertainment preference) on political knowledge and
twmnout. An increase in media choices, these results suggest, leads o a widening gap between those who soquine political
knowledge and those who do not. between those who participate poditieally and thase who di not.
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The Impact of Television on Publie Attftvdes and Knowledge about Substance Abuse, Kenneth A Rasinskl,
Michael Reynolds, NORC, The University of Chicago and Ann Ragin, Department of Psychiatry, The Univer-
of Chicago;
:?I:rﬁ:ul rﬂ.'E]: friam an evaluation of a hr.l.:ﬂj:ddanurrrruar}' on suhsiance abuse. Hespondents were selected from the five
largest major Designated Market Areas in the United 5tates and imerviewsd by telephone shonly before the program was
broadcasy, and were reinterviewed shorily after the broadeast. To increase viewership, a random half-sample of respondents
were fold 1o watch the program. Both groups were reinterviewsd on their attitudes 2nd knowledge about substance abuse after
the broadcast, The prompting procedisne mcneased viewership fouar-fold. After conrodling on backgrownd differences betwesn
viewers and nonviewers analyses indicated that viewers showed increased knowledge about the etsdogy of substance abise, its
Em and the currend policies in effect. Viewers' attitudes also changed in a direction that was more sympathetic to the drug
icts plight.

Getting the Nurmbers Stralght; Source and Reparter Perceptions of Mathematical Inaccuracy fn the News,
Scott A. Maier, School of Journalism and Communication, University of Oregon; smaler @ oregon uoregon.

While journalists increasingly rely on statistics to cover demographic, political and scientific issacs, the media’™s propensity o
misyse and abuse nambers has received linke stady, To address this deficiency, 2 mail survey of 1000 pews sources cited in a
metrapolitan newspaper was conducted o sssess rake of mathemmatical inaccursey, 1o identify the kinds of numerical errors
made, 1o gauge the perceived sevenity of the errors, and to explore how the mistakes occurred, A follow-up mail sarvey oh-
iziped reporier views of the mathematical emmors identified by mews sources. Mews sources found, on average, (wo stories with
nurmerical ermors per newspaper, documenting that pumerical maccuracies were ormimon. Most factual ermors mvolved elemen-
lary use of numbers; apparently lacking was the mindseq 1o question numbers that an their face didn’t make sense. Mewsy
sources comsidered mistepresentatson of numbers mare egregious than Fscual errors, ghlighting the need for jourmalists 1o
skilifully interpret data. Eighty-one percent of soarce claims of numerical emmor were either unchallenged or substantiated by
independent reviewers, OF dispabed claims, judges most frequenily sided with reporiers. This finding underscoges the impoe-
tance of journalistie mumeracy: News sourced sometimes misunderiland or masinlerpret their own numbers, making it ompera-
tive Ffor reporiers to be statistically competent.

Making inroads With the internet: News Credibility in the New Millennium, Willlam P. Cassidy, Schoal of
Journalism and Communication, University of Oregon; wmcassidy & email.msn.com

This study examines whether the news credibility ratings of those whose main news source is the Inmtemet differ from those
whose main news source |8 ancither medium. Prior research shows thad tsase with high levels of income and educalion dre the
meost critical of the media. However, most of these studies were conducted before the Internet’s emergence. Studies of Internet
audiences sugges! the World Wide Web is dominated by users with those charactenstics. Therefore, the main hypothesis of this
study is thai those whose main news source {5 the Internet will rate the eredibility of thal news lower than those who rely on
another medium. Oregon adulis (RDD, N=001, Mo, 20000 rated their primary news sounce on four credibility measunes. A
five-point scale assessed the degree of belicvability, faimess, asccuracy and comprehensiveness of cach primary news source
These four measures have consistently emerged from pasi studies examining how media credibdliny shogbd be gauged. Comtrary
mhmhhypuﬂuun, resinlis show Lhat rexpondents whose main news source 15 the Intemet rate that news hlaj'uri.l'tn'ﬂlihllii}'
than thoss who rely on other mediums. Commelations between the credibility of each mediam and age, gender, income and
ediscational levels are sl made.

FRIDAY, MAY 18, 2001 10:15AM-11:45AM
DEVELOPMENT OF THE AMERICAN TIME USE SURVEY
WHHMMMMHMME.MMM K. Schwartz, Bureau of Labor

Hez D@bis.gov
The Amertcan Time Use Survey (ATUS) will interview respondents aboul activitics done during the day prsor to their inger-
wiew, Activities are ligled sequentially in a “iime diary”™ and are later coded inio mutually exclusive and exhastive categaries o
create estimates of lime use, Lising conversational interviewing technigues, such as probing, inberviewers enooarage fespon-
dents o repodt their activities at similar levels of detail. Efficient coding requines categones thal are mfuitive, cover all aspecis
of daily life, and include rules for selving ambiguous cases. In addition, codes must be developed that enable the separation of
paid and unpasd work as well as compansons with other countries” time use data. In ihis session, we will desenbe the develop-
menl of the ATUS coding sysiem and provide preliminany results of coding lests and debnefing sessions with Census Bareau
coders at the Census Mational Processing Center,
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Minding the Children: Measuring Time Spent Providing Passive Child Care, Lisa K Schwartz and Scott
Fricker, Bureau of Labor Statistics; schwarlz_|&bls.gov

During the first part of 2 wme-use mberview, respondents recound their presious day’s activities. Duning the secand part of the
interview, respondenis answer summary guesibons that elici addional details thai they may not have provided in the dme di-
ary. Inasenes of wisdies, the effectivenese of a MMMMAry guisisen ko measure me spenl providing secondary childeare was
wested. For the purposes of this study, secondary childeare is defined as indirect mvolvement with a child, such as times when a
respondent may be engaged in one aclivily while remaining responsible for a child In the first study, 22 parents of children
angder the age of 13 were randomly assigned o one of two conditions that vaned the wording of the summary guesiion. The
resulis indicsed that seemimply minos varistions in wording resulted in barge differences in estimmabes of (ime spent in secondary
care. Diiferences in recall strategy use and concepiual inlerpretation are [ikely 1o underlie these findings. Based an the results of
the first study, a revised question was tested with eighteen parents of children under the age of 13, The results of this study sag-
gestedd tha additional questions may help anchos respondents and facilitaee recall of umes spent providing childeare.

Caontact Strategies for Telephone Time-Use Surveys, Jay Stewar, Bureau of Labor Statistics; Stew-

art_J@bls gov

The preferred way bo collect data in telephone time-use surveys i 10 wse a designated -day contsct strategy (Kalten 1985). For
exmmple, il a respordent is called on Tussday (o report shoul Monday, subsegquent contact abiemgpts should be made on Tues-
days o that the refevence day 15 always a Monday. However, resscarch by Stewant (2000) sheoves that that weekdays are similar
io each other, suggesting that it is reasonable to allow some day-of-week substitution, This subsiilution would increase re-
sponge rules, but could potentially introduce bias if the conlecy sirategy is nol chosen with care. | ese simulations bo determing
which contact stralegies generate the least bias under alternative assumplions abowat the correlation of activilies across days. |
conskder foar contact stralegies; (1) altempt (o comtact respondents only orce, (2) sttempt (o contact respondents on the same
day each weelk. (1} albow day-of-week substitution and atiempt o conact respondents every day, and (4} allow day-of-week
substnalion and aempd (o conlact respondents every otber day. 1 find thal none of ihe contact stralegies are unbiased under all
assumpliens about the commelation of activities across days. However, contact strategies (2) and (4) have the least biss amder the
mst reasonable assumplions,

Maximizing Respondent Contact in the American Time Use Sunvey, Karen Piskurich, Dawn V. Nelson, U.5.
Census Bureau and Diane Herz, Bureau of Labor Siatistics; karen.a.piskurich @ consus. gov

Astbe BLS and the U8 Census Bureau prepare w launch the new American Time L'se Survey (ATUS), questions arise regard.
ing expected response levels becaise of both restrictive survey charsciernistics (2 g., the survey requires response by o desig-
nated person on a designated day of the week) and potential respondent urwillingness to provide a list of their daily sctivities.
Previous research spomsored by the BLS suggests thal time uwse response rates ane primarily driven by the ability 1o contact the
designaled persan. Adsumang contoct remains the primary challenge to achieving high ATUS' response mtes. we designed three
independent field tests to explore how best to maximize contact  These methods include: incentives, advance notification mail-
ing options, mode of data colkecton, Geld duratbon, asd calling strategies. In additbon, the feld wss will include the adminkstra-
Hon of & lime-use diary, i order bo examine whether reposting daaly activities leads 10 respondent breakoffs, This pq;u:-rﬁ:-
scribes the fiedd test design and operations and discusses prelimanary results of (he April-June test with an eye toward the 2003
survey launch,

PRE-ELECTION POLLS IN THE FALL 2000 CAMPAIGNS IN CANADA AND IN THE US,

Pre-siection Polis in the Fall 2000 campaigns in Cansds and in the U.5., Claire Durand, Department of Soci-
ology, University of Montreal;

The paper will preseni an analysis of the surveys published dunng the Movember 2000 electoral campaign in Canada. The new
Canadian elecioral law requires the media and the pollsiers to provide specific information an the methodology used for the
election palle. The paper will first present the methadobogical information that was provided by the media znd the firms. [t wall
then assess the acourncy of the polls” estbmates of voue intentions. The first analvses show thal, in Canada at large, the firms’
estifmales. were falher condritend and accarate while for Quebec, many estimates were way outside the margin of emmor,  Finally,
the paper will address the possible relation between the polls’ ervor of estimation and the methodology used. morne spacifically
Periaining io response rales, cooperation rales and weighling.

The Impact of Polls on the Vote in Canada, André Blais, University of Montreal; andre blais @ umontreal.ca
[ will first present the methodology and the principal findings of a previous sudy of the impact of polls on volers’ expeclations
aboul the outcome of the election, their preferences aboul the parties, and their vale chobce inthe 1988 Canadian ehection. The
study is based on a combination of campaign pooled daia, tfime series, and pane| data analyses and shows that polls influenced
voters' perceplions of the race and their vote choace but ol their preferences. [ will then present preliminany findings on the
impact of palls in the 2000 Canadian election.


mailto:l@bls.gov
mailto:J@bls.gov
mailto:Claire.Durand@umontreal.ca
mailto:andre.blais@umontreal.ca

30 FRIDAY, MAY 18, 2001 10:15AM-11:45AM

Assessing the LS. Pre-Election Polls of 2000, Michael Traugott, University of Michigan; mtrau & umich edu
The 2000 election campaign saw more polls and more reporing of polls than ever before. Overall, the 2000 campaign was a
good one for the magority of the natienal polling firms and news oiganizations that produced estimates of the outcome of the
popular vote. Polling organizations did less well when predicting state-leve] outcomes with smaller samples. A pew irend io-
wird estimating electoral wotes may be in the warks, and more research will be needed there to improve the estimation process.
Bt the pollsters generally did beiter than the aggregate data modelers this time compared 1o 1996, Neveniheless, there was a
continued decling in public confidence in pollsiers, Both the public and many journalists remaan sninformed sbout polling
methodology, Especially im a tight race, close bul shifting marging in the palls mavhe just as likely o suggest bad measunement
rather than a competitive situation in which some segments of the public come late o judgment. Confusion aboul the meaning
of the polls may kead 10 & lack of public support for the method or dishelief in the resulis. 'We have more work 10 do in educat-
ang the pablic and josmalises before 2004 comes arpund,

The Role Of The Poils In The U.S. Election, Larry McGill, Freedom Forum; Imcgill@mediastudies.org
PRETESTING AND QUESTIONNAIRE DEVELOPMENT

Questionnalre Pretesting Methods: Do Different Technigues and Different Organizations Produce Similar
Resuits ?, Jennifer Rothgeb, U.5. Census Bureau, Gordon Willis, Research Triangle Institute and Barbara
Forsyth, Westat,Inc.; jennifer. m rothgeb 8census gov

Daring the past 15 years there has been a significant increase in ihe wse of novel forms of guestionnaire pretesting. Vamous
eviluation lechnigues have been cvaluated and the strengihs and weaknesses wentified. Limited research has boen conducted
aboud the effectiveness of cognitive interviews in ameliomating questionnaire problems, However, this research has not allowed
for separating effiects of pretesting method from effects of the organdzation applying these methods. The ehective of oar re-
search was to delermine how various meihods, spplied across three survey research organizations (The Censizs Burean, Westal,
Inc., and Research Triangle Institute), were found to predict problems. For this research, multipbe researchers within each or-
ganization applied three pretesting methods (informal expent review, & formad cognitive appraisal system, and cognitive inter-
wigwiiig) 1o thies queslionnatres, acoonding 10 a Lalin Square-hased experimental design. A classificaion scheme wias devel-
oped 1o code problems identified through all methods. The problems detecied by each pretesiing method and organization wers
guantitatively compared. W will present resulis shout the degree of agreement between organizations and between methods,
We will make conclusions about the utility and appropriatensss of each meibod, and the degree 1o which the resulis are com-
man and systematic, s opposed to haphazard and organization-speci fic

Using Respondent Regquests for Help to Develop Quality Data Colfection instruments: The 2000 Census of
Conient Tesl, Jaki Stanley McCarthy, Mational Agricultural Statistics Service, U.S. Depariment
of Agriculture; [stanley@nass usda.gov
This paper describes one aspect ol & mult phase 1251 1o evaluate and improve the guality of the data colieeted with 2 new form
designed for the 2002 Census of Agriculture. This Census Cotent Test was condicied in three phases: 1) cognitive pretesting.
2) split panel pilod test with a 3 versions of a draft of the new repon form. and 3) fallow up inderviews, A wll free telephone
mumber respondents could call for assistance was printed an all of the repont forms mailed oul in the second phase of the Censis
Content Test. This number was stafied by NASS enumerstors throughout the data collection period. Calls made by respondents
to the help line were evaluaied as parn of the Census Content Test. The number and type of problems that respondends had com-
pleting the form was compared across the different versions of the forms and for different 1ypes of respondents. Problems indi-
cated areas where forms or instrections might be improved. Several examples will be given. How this evaluation was wsed (o
suppo other iypes of evaluaibons in the content test will also be discussed

Adapting Clinical Assessment Measures for Household Survey Administration, Paul Bealty and Kristen
Miller, Hational Cenler for Hoalth Statistics; KSMiller@cde.gov

Survey researchers often botmow questhons from other survey questionnaires. However, questbons from altemative soupces, siach
as clinical assessment insinuments, may not be directly ponable indo surveys withoul considering how their administration difs
fers from survey sdminisiration. By discussing the sdaptatson of the Strengths and Difficulties Questionnaire {a British chil-
dren's mental headth instrument) (o the MNational Health Interview Survey (o U5, houselvold survey), tis paper examines the
unigue challenges and necedsary considerabion involved in adapting clinical assessment questions for survey ase. Primary dif-
ferences belween assessments and surveys to be discussed melude response motivation, interview mode, and respondent charac-
tefistics. The paper will sddisonally explore the complications ol modidying gquestions that have been psychometrcally vali-
dated.
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Do Latinos & Anglos Think about Health in the Same Ways?, Patricia M. Gallagher and Floyd J. Fowler, Jr.,
Canter for Survey Research, University of Massachusetts, Boston;

To assess if cultural and language differences affect haw peaple cancepiualize health care, data from three groups of respon-
dents w0 a statewide survey of Medicasd enrollees are analyred: Latinos responding in Spanish, Latines responding in English,
and Whate non-Hispanics responding in English. In this paper, we look at repons of experiences and how well they comelate
with overall assessments of various aspects of health care. In addition, facior analysis is wsed to identify underlying dimensions
that scenuant fivt patterns of vartalion Among answerns bo the survey flems. The data was collected in Massachuseits (n=]359;
20% self-identified Hispanic origin) using Consamer Asscisment of Health Plans (CAHPS®) instrumentalion

PRIVACY AND SURVEY PARTICIPATION: CROSS-CULTURAL VIEWS

The Political Economy of Privacy Among Ethnic Minorities: The Power Faclor, Melinda Crowley, U.S, Cen-
sus Bureau, r-

This ethnographic research focuses on insights gained into the natene of soctal opinien on views ahout privacy as increasing
pressure is placed on individaals to provide personal information and (o parecipate in survey research initistives, I8 is the prem.
ise of this paper thas individuals whio fear the loss of control over their personal information really fear an even more fendamen-
tal social concem - the growing power of large publec and privale instidutbonal others in relation 1o the insgnificant pawer of the
individual to thwar the constant demands, mandates and wses of personal information. In thinking about privacy, this paper
focuses on the power relations betwsen ethale misorities and insbtbonal others which invasiably affect e rationales that mi-
nority respondends have for deciding whether or not 0 share personal information, which entil pow, has been a neglecied di-
mension of the discussion on privacy, confidentiality and survey ponresponse. The rationales that this paper will discuss as it
redales vo the palitical economy of privacy are threefold: the narrowing concepl of privacy; expectaibons of privacy as it reflecs
domanant cultaral norms among ethnic minonties; and the invasions or thrests 1o probecling privacy.

Privacy and Survey Response: Intenviews with Urban Native Americans, Betsy Strick, Private Consultant;

How do Mative Amenican respondents think aboal the issucs of pnvacy and prosading personal information for survey research?
The study was carried out following the 2000 Census. Interviews were conducled with fwenty Mative American residents of Los
Angeles and Oaklamd. Califormia. Respondents are members of trbes located across the Unibed Staces, and include people who
responded 1o the Census and thase who did nol. Analysis of open-ended interviews exhibits patbems in the subjects identified as
privaie, ihe nisks sitributed io giving out personal information, the preferred mode of response (o surveys, the legitimacy ac-
cofded povermment information collecion, the weehnologies conmected with information gathering. and the sense of soctal incha-
sicm and being heard. The paper suggests that history can have an enduring influence as pan of culture and ethaic identity; 3
commmon hisiory serves as an irportant cultural represendation of Mative American identity, and s associated with shared per-
ceptions af risk in the collection of information by public institutions, Dhiferences in attitudes loward information collection
relaged io inberviewees' age and educstional backgrourd are presented.

Culiure and the Census: Asian Aftitudes Towards Privacy, Bhavani Arabandi , Gearge Mason University;

Thix paper analyzes the results of research regarding definitions of and atitudes toward privacy among Asians residing in the
Umited States. Given that it is sometimes difffcult 1o get respordents (o answer even the ‘simplest” of questions in a country in
which one of the fundamental prolections 15 a right o privacy, many of the questions mked on surveys condactod by the Burean
off the Census are understood o violate that nght. This issue may be made even more complicated, and respondents even harder
to find, whien surveys are condwcted among residents of the United States who come from different cultaral traditions and ex-
perence. And from the Mandpaint of government sponsared marvey ialerests, 11 ks impomant 1o know which suroeys are mare
likely to generale nop-respondents, pasticularly among certain popualatsons.

Cultural Concepts of Privacy amang Hispanic Immigrants, Alisd Schoua-Glusbarg, Harvard University; Al-
I

A number of factors could give Lating cultures in the US their own particular set of concems reganding requests for persanal
information. Mistast of government in iheir countries of origin, imndgration staias in this couniry, housing discrimination, eic.
may make Hispanics particulasly reluctant o give oul personal informalion o the government or b respand io privale feqaesis.
AL the same lime, low socio=economic and education levels pervasive in the Laling community often lead 1o compliance with
requesis for informalion ost of ignorance shout individaal nghts or simply the beliefs that one must cooperae with authorities,
This paper repons on the findings (rom a series of open-ended, in-depth interviews conducted with Hispanies in locations
acrous the LIS, as part of the larger progect: The Ethnography of Pérsonal Infonmation Management. The focus of the interviews
is an exploration of the decision-making processes members of this population follow when asked to reveal personal informa-
tion in govermnment oF private surveys, and in marke] research.
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Privacy Concera Go Publie, Susan Trancher, Gearge Mason Unlversity and Eleanor Gerbar, LS. Census

Buresu; Strenche @gmu edy
Privacy concerms have always been part of the American social and polithcal lamdscape. In recent years there has been a nising

interest in privacy as a particular and sometimes incendiary issue as the reaction ko the Long Form of the 2000 dicennial censas
antested. But although histoneally requests for information along with surveillance techniques employed by the govermment
have raised the most vocifersus objections, the “Big Brother™ of Orwellian lane s being replaced by the “Big Bucks™ motives of
the private sector. In the 19905, the Latter has been identifled by bath privacy advocates and increasingly the Amercan public as
ihe most powerful threat 1o American privacy and confidentiality. This paper reviews histonically reoted Amencan concems
about privacy and the ways in which these have shifled, particularly in relation 1o technelogy. Some of the |mp|u.'=.:||}ns of these
shifis for information gathenng by both poverniment and business are briefly addreswed

PUBLIC OPINION, SCIENCE, AND PSEUDO-SCIENCE

How Gender and Education influence Sclence and Pseudo-Science Beliels: 1973-19985, Susan Carol Losh,
Florida State University; sl 1

In this presentation, | present resulis from analyses of data from ten Mational Science Foundation Surveys off Public Atliudes
toward Science and Technology. assessing suppon fof “normal science” and paeudo science aréss such os astrology over baenty
years. OF particular inlerest are the complexilacs in relationships among gender, education, and attitwdes over this time permod.
Abthough women and men have increasingly convergent levels of education aver time, they continue i elect different college
mapor fhelds and enter different occupations. Panly as 2 result. men are more confident aboat science and generally more sup-
portive of “normal science.” Wosmen more oflen supporn "tradilsonal” pseudo seienoe areas such as "Crealionism” bul results on
mRee “new age” areas (e.g., space aliens} are more ooanplex. The results are interpreted in terms of educalion a5 a cultural so-
cializing agent and education as cooupational preparation,

How Rellgious Denomination, Biblical Literalism, and Sclence Knowledge influence the Public's Acceplance
of Human Evolulion: Resulls from the 1333-19%4 General Social Surveys, Douglas Lee Eckberg, Winthrop
University; eckbergd @ winthrop.edu

While it has long been known that tradusonal religiosity and yvears of education have contrasting relations to belief in evolution
among the L5, population, the reasons for this are not clear. Using data from the 1993-1954 General Social Surveys, this
analysis compares amd contrasts the effects of education, general science knowledge, vocabulary, and religious beliefs on evolu-
tion beliefs among Catholics, and liberal, moderate, and conservative Protestands. The effects of religiosity and education work
as expected, but there 12 scamt evidence that levels of knowledge alfect bellef in evolution, Ruther, it seems likely that the effect
af education 1% via a different rowsle, most bikely i culural impact.

New Age Pseudo-Sclence and Biblical Creationiam: Two Sides of Bul One Coin or Entirely Unrelated Spe-
cles 7, Raymond Eve, Unlversity of Texas at Arlington; ray.eve & gie.not

O, Eve Mudies conflicting Andings about how neapagan (such as Wicca, comemporary so-called “whale™ watcheraft) parano:-
ol beliefs compare to 50 called strict Creationist beliefs (“sirict” creationists being creationists who believe the workd was cre-
ated directly by God less than 10,000 vears ago and in bess than a literal week). Considerable past published research supports
an a prion theoretically predicted negative or shsent correlation between neopagan and creationist belsef scales. However, al
kzast one recent, well-conducted study found an almost “ecumenical” simubianeous endorsement all peranormal beliefs within a
large of public university studenis. Dr. Eve will present aititude data gathsered From specialied and general public samples o
demonitrale one way in which the apparenily contradictory findings cited just above may nof actually be contradictory. Sample
data include neo-pagans at o “Maghcal Ans Convention® and another sample of sitendees al a “Crestionism Fale® in Glen Bose,
Texas -- as well a3 nabional survey data for a baseline, Abong the way (o the main conclusions of the paper. the beliel systems
regarding science, religion, and the nelations between the two will be carefully explicated for the neopagan and the creationist
samples and the differences and similarities between the iwo aggregates will be noted

Are Religlous and Paranormal Thinking Antl-Sclence?, Erich Goode, University of Maryland, College Park;

Critics argue that kodding peranormal and pseado-science, including religious fundamerdalist, belieds is antithetical to the cogna-
tive system of neasoning demanded by science. Their position s positivistic: Education 15 the enemy of pssudo-science; the
greater the education, the lower the likelthood that someons will embrace paranormalism in its myried forms. Sech critics also
fault ihe media for fosiering pseudo-scienibc beliefs in the public. Using public opinion dats and the resuls from a small survey
al a state university, this paper takes issue with the positivistic thesis an the incompatibality of science and paranormal beliel
Public opinion polls demonsirate a wesk and inconsistent comrelation between education and bolding paranormal belbefs, and
MY SUrvey indicales a sumilar cormelation between scientific knowledge and paranormalidm | spaculate that the holders of these
seemingly incompatible beliefs companimenialize them, differentially activing ibe relevant beliel in the appropriste context
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The Ideclogy of 'Sclentific Creationism’, Justin Watson, Lafayette College; watson|&lafayette.edu

This presentation examines "Creationism” in the context of secio-poliscal and religious ideclogies amaig modern American
Evangelicals. It pays special atlention i appeals that are made o the general public for “equal time" arguments, Advocacy of
Creationism plays dual and conflicting roles, Ow the one hand, it suppons a strmegy of "Restoration,” of reclaimang the Chanis-
tiam dominance of America that has been lost due to the ascendancy of secular ideologies such as "Evolution.” On the odher
hand, “egual time” argumenis for ieaching Creationdsm in public schoods suppoes a straegy of “Recognition,” or demanding
ﬂwwtinn of ihe nght:: of the Evangelical viclims of an intoderand and exclusive seculansm These [wi SErabegpes stand in &
chear confliet. Restoration invelves 3 rejection of the pluralistic ethos of contemporary America, Recognitbon depends upon thag
ethos 1o begitimate 1% claims for equal time

USING THE WEB -- COMPARISONS WITH OTHER MODES OF RESEARCH

Comparing Random Diglt Dial Sunveys With Web Surveys: The Case OFf Health Care Consumers In Califar-
nia, Sandra Berry, Matthias Schonlau, RAND, Kinga Zapert, Harris Interactive, Lisa Payne Simon, California
HealthCare Foundation, Katherine Sanstad, Institute for the Future, Sue Marcus, University of Pennsylvania,
John Adams, Mark Spranca, Hong-Jun Kan, RAND and Rachel Turner, Harris Interactive; berry @ rand.org
Compared to random digit dial telephone surveys, web surveys have major advantages in terms of cost and speed. The major
disadvantage of web surveys is that it is usually mi possable 1o obtain a probability sample from the wrget population. 'We com-
pare cosl. time-to-complete, weighted responses, demographic composition and cost from a large-scale survey aboul health cane
that was conducied stimublaneously and in paralle] over the phone and on the web. The web version used propensity methodal-
oy, & slatistical technique that with certain assumptions does nol require a probability sample for drowing valid inferences -
which makes it well suited for use with web surveys. The two samples are different with respect to key demographic variahles.
Population estimates for respanse Hems tum ouf o be similar o some cases, and very different in olbers, [hfferences ane re-
duced when only comparing users who use the Internet daily or sub-populations that are well represented on the Intemet.

Mail, Email and Web Surveys: A Cost and Response Rate Comparison in a Study of Undergraduate Re-
saarch Activity, Virginka M. Lesser, Survey Research Center and Depariment of Statistice, Oregon Siate Uni-
versity, Corvallis, and Lydia Newlon, Survey Research Center, Oregon Stale University, Corvallis;

This shusdy examines the cost elfectiveness and response rales for three modes of sel -adminkssered surveys: mail, emsil, and
Web, A survey reguesting facully (o provede both qualitative and quantitative dala regarding undergraduate research propects
was conducted in the Winter Chaarier, 1999 @t Ovegon State University, The popalsiion wos divided into three growps distin-
guished by the type of guestionnadre delivery: mmadl, ematl and Wb, Subsers of the emal amd Web groups were then formed
hased on varous modes of pre-hetter notification. This resulted in a comparison of five study groups; (1) a paper growap that re-
ceived all notification by mail @nd a hard copses of the questionnaire; (2) a papenfemail group that received a paper version of
the pre-nolfication better and emall copies of all remaining leners and goestionnaires: (3) an emailfemadl groap thal received all
oomrespondence including letters and questionnaire via email; (4) a paper™Web group that received all mal requeests inviling
them 1o participate and notifying them of the Web site location to complete the questionnaine; and (5) an emailWeb growp that
received all email requests inviting them o pasticipate and notifying them of the 'Web site location 1o complele the question-
naire. Ketum disposithon, response rates, and cosl estimales per survey group ane presented here,

Do Paper And Web Ouestionnaires Provide Same Results?, Katja Lozar Manfreda, Vasja Vehovar, Faculty of
Soclal Sclences, University of Ljubljana and Zenel Batagel], CAT| Center; katja.lozard uni-I|.si

Althaugh Weh surveys are o relatively new data collection mode, used since the mid 90, they are already a profitable part of
ihe survey industry (hiip:f'websmopeg). However, the prool of its valideiy s needed, By this we mean especially the convergent
validity, thit is the comparison af Web survey results with results of ather already proved e be valid survey methods. Such
valudity shows whether different survey modes in our case, can be replaced by each other. An establishment survey of educa-
tioral instinations within the progect RIS {Reseasch on Intemet in Slovenia, fipatiwearw ris prg) at the Faculty of Social Sci-
ences, University of Ljubljana, enables companison of 2 Web and a paper gquestionnaire. Participants were randomly assigned s
twio experimental growps. The first group received a mail questionnaire (two follow-ups), while the other group was invited bo
amswer o questionnaine on the Web (a mall sdvance letter with two follow-ups). The sdvance betters and questionnaires were
made similar o moch as possible. Aumomated skips were implemented in the Web questhonnaine while amows and teat were
wsed for skips in the paper questionnaire, The substantive results, data quality and respondents’ salasfaction from both question-
maires will be compared.
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Time-diary Measurement on the Internet: An National Experiment, Horman Nie, SIG55, Stanford University
and John P. Robinson, Department of Sociology, University of Maryland, College Park; roblnsen@socy,

umd.edy

Mational time-diary data conducted since 1965 have providad urigue insights into the daiky behavioral sctivities of the Amen-
can public. Previous methodological research has established the consistency of diary resulis wikng different modes, approaches
("yesterday™ vs. "lomarmow”), geographic locations, sexsons, eic. The purpose of the current experiment is 10 compare results of
& year 2001 nattoral iraditional CATI study (at the University of Maryland jwith those from an Insermet-based diary developed
a1 51055 and conducted with their panel af the same time. The SH)S5 diary conlains several new measurement features un-
available in existing CATI instrument, parisculadly regarding media usage and communication as “background” of multitasking
sctivities. The analysis will examine time estimates from these new features, as well as estimates of existing statistics like time
ol work, skeeping. child care efc.

Global; lssues In Applying Internet Research infernationally For An Elile Audignce, Sandra Bauman,
Hatalia Jobity, Jennifer Alrey, Deanne Wilson, Hakan Atak, Wirthlin Worldwide and Michaal Dels, PRiMeR
Lid.;

The “conventional wisdom”™ is that Europes Inlemet bisiness (not including wireless) is showt two years behind the ULS". With
adoption of a common currency, the Euro, and increased penetration of the techaology, the Irnternet is becoming a more avail-
able method of research globally, The nember of users in Euwrope is expecied to inple by 2003, quackly reaching the penetration
raie of the LS. (Mosgan Sianley Dean Witier estimates/European Commission™ashington Post). Just as in traditional re-
search. there are & host of methodalogical and desipn pswes that make conducting research imlemationally a challenge. In this
time of global commerce, the presence of the Internet offers an unsque and potentially viable research option - cither stand
adome or in conjunction with other methiods, This paper will present the resalts from the first of two waves of an international
Intermet survey conduwcied in 12 countrieaflocals, spanning Asia, Latin America, Europe and the LS. The primary purpose of
this research is to experiment and test the efficacy of Intemet methods of collecting global elite opinion data in o methodologi-
cally sound way. Included n cur paper wall be such isssesleamings’challengesfinsights as inernational suppliers. language and
technical issues and survey research challenges (recruiting. reminders and response rates).

CROSS5-CULTURAL COMPARISONS OF NATIONAL VALUES AND IDEAS

The Construction of National identity-A 23-Nation Study, Frank Louis Rusclano, Depariment of Political Sci-
ence, Rider University; rusciano @ rider. adu

The constructbon of national identity derives, in part, from a negotiation belween a mation’s Sefbsthild (or the nation’s mational
consciousness, or the image its citizens have of their country) and a nation’s Fremdbild (or the nation’s perceived or aciual inler-
naiicnal image in world opinion. This paper tests this theory using survey data on 23 nations, from the Inbernational Social Sus-
ey, i four steps. The first step penerales measures of nalional consciousness and prade, and pereetved intermatbonal image and
orientabion; these measures ane established. The second step generales indices that measure the ways in which respondents de-
fine iheir relationship to their counary, These measures fall inbo vwo groups-mexsures of allegiance to the naton, considened as
an ethnse or religious enlily, and measuses of allegiance o ithe date, conssdensd a5 a sef of institulions and laws. The relabon-
ships amaong these messares are alio establizhed, and comelated with Selbsthald, or national prede. The third step invalves gen-
crating indices of iolerance of diversity and immigration. These measures age thea correlated with the measures of peroived
international repatation, or Fremdbild. The resulting model defines a complex relationship among factors of astional-focused
and international-focused perspectives, all of which combine in the negotistion of national identity,

A Comparison of Methods for the Evalustion of Construct Equivalence in a8 Multigroup Setting, Jerry
Welkenhuysen-Gybals, Catholic University of Leuven, Belgium and Fons van de Vijwer, University of Til-
burg, The Hetherlands;

An important concern in crossculiural studies is the isswe of equivabence. This malter pertains to the facl whether i s valkd 1o
commpare the results obtained from a survey in different culivral or language groups. In this paper we fisous on constnscl equiva-
lence. Various procedures have been developed to evaluste construct equivalence, such as explorsiory factor analysis and co-
vanance strisclure analysis. The aim of the amalysas i3 the identification of a s8 of observed variables (Hems) that have the same
meaning in all cultural groups involved. The present paper expbones the question of how to identify these sels of unbixsed and
biased liems in a multigroup seiting. Three methods can be envisaged. The first employs a wp-down spprosch. Stan with all
groups under study and in the search for a set of equivalent groaps, drop e groups in which the constrsct is beast similag (o the
others. It is also possable to apply a botlom-up approach ; stan with the two groups which are most similar and successively add
the mosl similar growp 1o this set, A thind approach can be referred o as a heuristic approach. A matnix of agreement indices.
between cultural groups is sed up and a dimension reduction technigiee is wied o find equivalent groups
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TMMW;M Allen Wilcox, Depariment of Political Sclence, Universily of Ne-
vaga,

It is a commonpiace that individuals interpret survey questions differently and, consequently, one of the primary goals of survey
research i 1o ry 1o mirimize those differences. The same goal holds for differences above the individual level, for example,
differences among national populations. This paper explores such differences through analysis of the responses to the Rational
surveys incladed in the first three waves of the 1990 World Value Survey. Questions from those surveys are divided inlo sub-
sets by topic and format, and each subset is factor analyzed for each country. The assumption guiding this approach is that, if
question subsets are interpreted similarly across countries, the resulting factor structures should also be similar in the number of
significant factors and the items loading highly on each Factor. In addition, those similarities should remain consLant over LWme.
In resezrch o dabe, it is clear that some gquestion subsels are interpreted similarly and cihers are not. The paper will present
those findings and offer a series of speculations, some hased on additional analysis, that may account for both similarities and
differences. Implications for survey construction in cross-national and cross-cultural research will conclude the paper.

A Latent Class Model for Studying Preference Falsification, Allan L. McCutcheon, UNL-Gallup Research
Center; amccutcheon 1 @unl.edu

In this paper, we examine a number of comman sisrvey indicators of support for the market reforms in Central and Eastern
Europe. Using a Latent class model on data from a series of representative surveys from the Czech Republic, we show that sin-
gle-ilem indicalors are subject b0 a substantial under-reporting of socially undesirable aliernatives; on direct questioning, dispro-
portionasely few respondents appear willing 1o repon favoring the former, socialist economic system. Using newly proposed
methads for the study of trends in latent beliel strsctares we show how the trajectory of public opinion influences the paner of
under-reporting of socially undesirable responses. Following our examination of example data, we discass the implications of
this methodology fior the stedy of changing public suppor for the reforms in Central Europe and for the study of other areas of
socially sensitive topics in which preference falsification may play a significant role.
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Media Use in Japan, Dan Ames, Beth Webb and Brad Bedford, Arbitron Inc.;

This study provides a view of the current wse of major media in Japan, including television. radio, newspapers and magazines.
Theough this natonal sty of 1687 persons, ages 12 1o 59, we obtain a clear picture of amount of time the Japanese spend
with those media and where they are exposed o the media, be it at home, at work or in the car. Using the person-leve] question-
naire datn, we created over 100 analytic categories, which include age, gender, occupation, social demographics and specific
iypes of corsumer behavior. For each analytic calegory we examined thre 1ypes of information: consumer profile, media heabsts
and radis usage. The consumer prodile provides demographic and socioeconamic information aboat the persons in the category.
The medin habits section provides media exposine information and media-related behavior, The radio usage section provides
detailed information on the use of radio by people while commuting to work, while sl work and while 21 home. Summary and
highlights of the study will be presented

Political Information Seeking Using the lnternet n Georgia, James J. Bason, Survey Research Centar, Uni-
versity of Georgia; [bason@arches ugn.edu

As ihe popularity of 1he internet in the United Staies increases and greater numbers of citizens oblain inbernet socess, ihe ability
of cilizens b obtain information abowt candidares, poliscs. and policics will alse likely increase. In the 2000 clection sexson,
increasing numbers of candidates used web siles 25 o means of conveying information 1o volers. Both political parties, as well
as interest groups of other non-governmenial entities lkewise ase web sites as one additional medium to reach their constifusn-
cies. The currem research will examine the degree 1o which Georgians used the internet during the 2000 election season for
these purposes. Drata from the 2000 Georgia poll, o statewide omnibus survey of Georgia residents, willl be used b investigate
these tssies. Further, the data will be used o determing il certsin demographic groups, or citizens that affilise with a specific
political party, are more or less likely 1o use the internet to obtain political information. Finally. the data will allow examination
of the frequency of internet usage during different time periods during the election seasen 1o determine if usage increases
inderesd in the election increases.

as
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Arirons's instrument io Measure Standards (AIMS): Are Our Kids Prepared?, Arian Sunshine Coffman,
Morthern Arizona University;

Srandands-based education has becoms the mewest trend in American education. Many states are jumping on the bandwagon by
implementing high stakes exil exams 1o determane if stale standards are being el In 1997, Arizona’s State Department of Eda-
cation developed a set of standards io which all high schood curricalum is (o be aligned. The AIMS tes was designed based
upon teese sandands, wilh &n intent 1o measure sudent competency in meeting the sandards. AIMS has encountered much
controversy from the general public. Some critics believe the test is 100 difficult and does nod measare skills approprise for the
high school bevel, Eighty-four percent of sophomares who took (he west in the Spring of 2000 did nof pass. This paper explores
various dimensions of public opinion a8 a standands-based education test is implemented in Arieona. Using data from a tebe-
phone survey in Arizona, this paper focuses on levels of support for the AIMS test and public concerns abowt AIMS implemen-
tation, This paper also examines the polential for AIMS 10 emerge as a major conflict in Anrona Lessons leamed i Arons
can be applicd io other steles a5 they consider implementing standasds-based exit exnmanations

Children and Media Viewing: A National Demographic and Psychographic Segmentation Study, Michasl
Cohen, Nellie Gregorian, Jay Joliffe, Applied Research & Consulling, Laura Wendl and Marsha Williams,
Hickelodaon P

Subiect: A 3000 respandent segmentation study of 6- 14 year-old cabletelevision viewers, commissioned by Nickelodeon and
conducted by Applied Research & Consulting LLC, MH.IPIELIEH‘. ARC conducted quantitative research comprised of o total of
1600 mall intercept interviews wilh children in the 1" - 8™ grades who receive basic cable television in their homes. Obisctives:
To identify and understand swchood-age media users wath a particular orentatson b their perceptualfaftitadinal, behavioral, and
psychographic differences. Findings: The study resulied in the emergence of psychographic categonies among child viewers
and users of media (6-14 year-old children). While waditional reseasch has focused on the demographic vanables in descrbing
segments of children, this stsdy attempled o go beyond the demographic and behavioral variables and use paychographic de-
scriptons in delermining segments of school-age kids. Specifically. research identified strong comrelation between vanous psy-
chographic profiles of kids and their distinct media preferences. Additboenally, research reinforced hypotheses regarding the
IEpOrtande ﬂl'ﬁt& compressann (Le., children making medsa choices normally asiocialed wath alder viewers, eic.) in the medaa
preferences of targetl-age viewsrs.

Surveying the Health of a Diverse Population - the California Health Interview Survey (CHIS) Experience,
Wei Yen, UCLA Cenler for Health Policy Research; weiven @ucla edu

The California Health Inerview Survey (CHIS) is the largest telephone health survey in the cowntry. Over 55,000 Califomia
adull interviews will be completed along wath 5,000 sdolescem inerviews and approximately 12,000 inervdews wilh parents of
a L‘l.h‘ﬂ.: of children under age 12 The survey is being conducted in sx |:-1p.|.;.|u..lndllt desagn incorporales oversampling
rural counties, selected cities, several Agian subgroups, and Amencan Indian and Alssks Natives scross the state. The data col-
lection started in MNovember 2000 and 15 scheduled 10 complete by August 20001, California has the most ethmically diversafied
population in the nation, with no ane race/ethnic group claming a majority according 1o Census 2000, The objective of the
CHIS sample is 10 be sufficiently nobust to provide county-level estimates for the majority of counties {with most counties be-
img small and mural) while at the same tme hive sulficient sample sizes for many of the stale’s mapor raceletlinde groups (maost
of which live in urban counties). This poster presentation will share the solution 1o this samgling challenge 5o a5 (o atsis olbers
pManning similar stabe surveys. CHIS is & collaborative effon of the UCLA Cenier for Health Policy Research, the Califomnia
Depanment of Health Services, and the Public Health Instinate.

Net Gain; How New Jerseyans Are mwmmmmmkmmuﬂmn Flut-n-uium-
and Pew Research Center and Cliff Zukin, Eagleton instiute of Politics and Bloustein School

Planning and Public Policy, Rutgers Unlversity; peylone @ eden. rulgers.edu

The Star-LedgerfEagleton-Rutgers Poll has tracked Intemet usage in Mew lersey for the last several years, This paper examanes

people in Mew Jersey through two cross-sectional swrveys and one panel siudy of Intemel wsers from November of 1999 and

again in Janaary of 2001. The cross-sectional studies book al who these Imemet users are and what expectations they have for

is use. We specifically ask people what they do on the Inlemet: shop, pay bills, make travel plans, gei news, access govemmend

services, or obtain education and job training. We alse ask if people think they will use these Intermet services over the neat

couple of years. Our panel tracks the same respondents over ime 1o see how their actual and expected Inernet usage changed

and verifies if those expectations were home oul,
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The Impact of interpersonal Communication Environment on Percelved News Media Bias During Election
2000, William P. Eveland, Jr., School of Journaflsm & Communication, Ohio State University and Dhavan V.
Shah, School of Journalism & Mass Communication, University of Wisconsin-Madison; eveland.6 & ocsu.edu
A stgnificant perceptage of the pablic belisves that the news media are hiased, and the majority of these individuals believe that
the direction of buas is against their own vicwpoims, Explanations of this “hostile media phenomenon™ suggesi that, based on
past experience and observation, partisans believe the bulk of faclual information suppodts thelr own position. When presented
wilh mews that is effectively neutral. this appears to be inconsistent with what they believe to be the broader population of infor-
malson on the tople. Thiss, panisans will perceive bras bocasse the content of the media is inconsistent with their perceptions of
the broader information environment. Given this, we expected that those whose political conversaiions were highly consisient
with their own views woild be more likely to pereeive news bias. This hypothesis was tested wsing data collectad by national
mail survey, Resulis show that the rale of political discussion was ighly comtingent upon the charscterstics of discussion pan-
ners, 3 expected. The overall amount of discussion was unrelsted to perceptions of bias, By contrast, conversations with those
halding views consistent with one’s views wai sirongly positively related 10 belbeving news meden are bias,

Divergences Between Reconded Crime Statistics, Public Perceptions OF Crime And Worrles About Victimi-
zation, Jonathan Jackson, Department of Social Peychology, London School of Econaomics; [Lp,

The relationship between official crime figures and the fear of vicumisation has been of concern to politicians and researchers
alike for somme time mow. Perraro {1995) found that perceptions of the hkelihood of viclimisation mediate the relationship be-
vaeen recorded crime siatistics and the fear of crime. This poster describes an sitempd 1o exiend this model. It seeks o develop
our understanding of the links betwesn crime statistics. public perceptions and worries about vichmasation. Stnactural equation
maondedling was used to analyse data from a postal survey of a random sample of reskdents in two localites of contrasting socio-
economic conditions in London (n=479), Distal variables were reconded cnime fgures, gender and age. The relations beiween
these variables and worries shout victimasation were hypoibesised i0 be mediated by three layers. Respectively, these were:
perceptions of the physical and swocial environment; beliefs shoul the incidence of erime and the groups most likely 1o be vie-
timased; and the appraisal of threat, Thas last layer consisted of three components: perceptions of the likelihood and seventy of
conseguences of viclmussteon: and perceived self-efficacy. The poster includes a discussion of some implicalions for the effec
of the communication of crime statkstics on public worries abouwl vietimisatson.

What Users Do When They Use the World Wide Web: An Analysis of Online Activities, Mee-Eun Kang,
School of Communication, Sockmyung Women's University; mkang @ gookmyuing ac kr

The purpose of this paper is 1o mvestigate the natare ol online activities of 'World Wids Web users. Usimg data collected by Pew
Cenler for the People and the Press, this stody examines palierns of the Infernel wse and hawe they relale bo varous concepis
such ps pitinsdes towarnd technology, technological knowledge, or political participation online. The data by Pew Center have
vaficS measunes thal tap ibe pattems of the Woeld Wede Web use. Regression analysis and path snalysis are used to explore
the relaticnships among atiisdes (atudes ioward lechnology, privacy anxiety, frustration tn asing iechnobogy), Web use
{patterns af the World Wids Web use, onfine activities), and pamticipation (following public alfair, political participation
onlime, poditical knowledge). The rescarcher expects that ansiudes woward technology and privacyiechnology anxiety should be
pmusicialed with differemt levels of WWW me. Also, 51 is hypothesized that more freqoent and active use of the WWW 15 assne-
aled with higher levels of interest and participation in pehdic alTairs

Dirty Business Or Tolls Of Democracy: Views On Election Palls In Post-Communist Buigaria, Christopher D.
Karadjow, College of Journalism and Communications, University of Florida; karadjov & ufl.sdu

The paper reviews ehectbon polling techniquees and compares accuracy of election forecasting (o dage in post-Communist Bul-
gara. The study examines media framing in the pre- and posi-elecioral coverage of polls. It also analyzes adtiudes wward opan-
o surveys among political leaders and media practitionsrs, and tests hypolheses of differental frpact af published politheal
palls {thind-person effect), In-depth interviews with leading opimion researchers sumamanze the prevalent routines of their or-
ganirations. Pollsters® praciices sugpest some over-reliance on face-10-face interviews. Professionals affirm their adhetence o
the principle of impastiality in opinion palling, alibough no farmal code of ethics s enacted. Framing of polling operations in
Bulgarian media purposts a wide-spread distrust of pollsters based on discrepancies between predictions and actual elecion
refwrns. These discrepancies ane often interpreted as a prool thal palls are & ool of polifbcal manipulation and pod a means of
objective socialipolitical research. A survey of politicians and joumalists also indicates a prevailing belief that polling results
are hinsed and insccurse, Duts support the hypotheses based on the thind-person effect in this setting, suggesting thal panisan
affiliations are a strong prediceor of altitudes toward particular polling practices.


mailto:eveland.6@osu.edu
mailto:jackson@lse.ac.uk
mailto:mkanq@sookmyunq.ac.kr
mailto:karadjov@ufl.edu

38 FRIDAY, MAY 18, 2001 11:30AM-12:30PM

Crogs-Cultwral Comparisons of Preferences for Job Attributes: 4 Discriminant Anafysis, Bing Liv and Zhil-
ing Liu, Gallup Research Center, University of Nebraska, Lincaln; h

This paper examines preferences for job atinhales across four countries; the USA, Germany, Japan, and China. [rata were obs-
tained from part of the World Values Surveys duning 1995 1997, Respondenis from each country were asked ohout thelr prefes-
ences for 11 job atnbutes: pay, pressure, job securty, respect, work hours, initiative, holidays, achevement. :I'H-pﬂl'l.idbl.lll.r,
interest, snd ability match. Discriminant analysis wis conductad with three discriminant functions generated representing three
dimensions of job sitribates: free dme, social respect, and self-accomplishment. The results indicated that similanties and dif-
Ferences in job attribute preferences exist among these four countries, Americans were more concerned about self-
accomplishment. In contrast, Japanese tended to prefer frec tme and Chinese focused morne on social respect while Genmans
were concerned little about the three dimensions. The resulis also suggested that utiliarian aspects such as monetary rewand and
Job security contributed little in cross-national differentiation with regard 1o job attribute preferenoss.

An Experimental Examination of Electoral Expectations, Russell Mayer, Department of Political Science,
Merrimack College; rmayer @ merrimack edu

Building on a well established body of literature that arguecs thal knowledge of who is shead in an election affects vote choace,
masl commonly in the form of a bandwagon effect {deBock 1976; Lavrakas, Holley, and Miller 1991; Marsh 1984; Sussman
1985; Traugolt 1992), | argue that not all media generated expectations have similar effects on canididate evaluatbons; the form
andd the substance of how elecioral expectations are conveyed shoald effect the magnitude of ohserved bandwagons. In particu-
lar, | experimentally examine two media framing effects. Firsa, [ look st the differences betwoen positively and negatively
framed versions of the same expectalions information, testing the prevailing wisdom thal negalive information & mare poweriul
in shaping candidate evaluations than positive information. Second, | explore the differential effects of situstional versus per-
sonal frames, hypothesizing that (he more sabient person-based sttributions will have a greater effect on candedace
evaluations than siluabonal attnbulions of ::u.'p:;.l.n.tinlu

Can't Buy Me Love: Jon Corzine’s Campalgn Spending fn the 2000 New Jarsey Senale Race, Scott MoLean,
Quinniplac University;

In 2000, Former Goldman Sachs chair Jon Corzine of New Jersey spend more mongy 10 win a Senale seat than any other canda-
date in history. He won & convincing Democratic primary vielory over a former governor and spent nine times more maney
than his Republican opponent - nearly all of it owt of his own pocket. Yet as election day neared, Corpine's double-digin lead
evaparated, despite outspending his opponents by vast sums. Why did Corzine’s money seem bt make all the difference early in
the roce, and hardly any difference in the homesiresch? Did his spending sctually harm his campaign? Ii is hypothesized thai
extravagantly high levels of campaign spending on early lelevision advenssang in New Jersey had the effect of gaining benefi-
clal name recogrition for Corzine but as the electon drew pear, ather faclors affected the views of voters. Modsa revelathons of
Corzine’s wealth and spending activated Republican partizan identification while muting Corzine’s support from those with
lower socipeconemic status.

Child Prostitution in the U.5.: A Survey of Juvenile Court Judges, Pama Mitchell, The Atlanta Journal-
Constitution and Jeff Shusterman, The Marketing Workshop, Inc.; pama. mitchall @ i gadu

To learn aboul the growing problem of child prostitution, the suthars conducted a mal survey of US. juvenile and family court
judges, who often have first contact with these children, The study by the Atlants Journal-Constitution was conducted by mail
in Fall 2000 by The Markeung Workshop, Inc. Results suggest that while judges from urban, suburban and maral junisdictions
cxlimated that cases of underage prostitution had increased in five years, the growth in chald prossutson in risral areas has been
a phenomenal 7% since 19935, And the prohlem may be even more widespread: a majority of judges say their community’'s
police are "l af all aggressive” in charging minos prostitubes with some kind of offense, mdbcaling that many child prostinaes
receive po intervention. A majority also said they lack resources 1o rehabalatate chald prostiutes, especially in subwrban and na-
ral areas. The judges surveyed feli that the men who exploit child prostitutes are not charged, prosecuted and senlenced severely
enough. Miost befieve that while these children should be viewed primerily a8 victima. the system too often treats them as of-
fenders, of tums its back on ihem altogether—a pattern with senous publsc policy implications.

Public Attitudes Towards Science and Technology: Recommendations for Future Public Opinion Research,
Matt Hisbet, Dapartment of Communication, Cornell Univarsity;

Since 1979, the Natonal Science Board's Science and Engineering Indicators survey has measured aitinudes towands science
and technology, knowledge of science, inlerest in and awareness of science, and relevant mass media use. The recent public
availability of these random digit-dialing cross-sectional sarveys of approximately 2000 respondents allows for an assessmien
of the construct valsdity, refizhility, and causal relasonships of these concepts and measurcs. This paper will provade a review
af relevant Heerature related fo the conceptualization and measurement of attitudes towarnds science, stientific literacy, inferest
and awareness, and mass media information sources. This theoretical review will be writben for an intended avdsence of public
opinkon researchers. and will be directed (owands the development of valid operationalizstions and measures. [n addibion, based
on the conceptaalizations proposed and supported in past research, and dato available from the 1997 and 1999 Science and En-
gineering Indicators surveys, past indicators will he tested for construct validity and dimensbonaliny using confirmatory factor
analysis, scales will be assessed fior reliability, and causal relationships will be tested wsing several analyiical techniques. The
evaluation of past surveys and literature will allow for defailed recommendations to he made for improved measures for use in
future public opsnion research related 1o sclence and technalogy.
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The Use of Language in the Media and in Everyday Speech. Employing Field Experiments to invesligale Key
Signals in Medis Coverage, Thomas Petersen, Institut fuer Demoskople Allensbach, Allensbach, Germany;

in representative surveys, respondents react differenily 1o gquestions which are identical in compent but differ in speech genre, 1,
£, one guesliog 14 formulated in everyday gpeech and the other in speech like b is used in the media. b appears as if speech pas-
ters that are repeatedly used in the media contain individual terms that funclicn as key gignals tha substantially determine the
reaction of readers. People’s reaction to these terms are trained reactions siemming from a process which can be called “social
conditioning.” An—in principal—neutral 1#rm is wsed tme and again in the media in a definitely judgmental way. Frequend
exposure 1o this lerm—uwhich is mow coupled 1o a judgment—trains readers in such a way thal upon reading this term they suto-
matscally recall the pasticular judgment thatl gocs along with it Based on examples from controlled field expeniments, i.e- split-
hallot experiments, the poster presentalion shows how the Institute for Demoskopie Allensbach progressively tess the effec-
tiveness of individual words. This method identifies the effective elements within a text with the goal of compounding o catalog
or hierarchy ol effective key words 1o be added 10 codebooks of media contend analyies

Evoiving Public Opinion in the Elian Gonzalez Case: A Longifudinal Investigation, Linda J. Skitka, Univer-
glty of lllincis at Chicago;

Five-year-old Eliin Conzdlez became the center of a widely publicized custody battle after he was rescued off the Florida coast
on Movember 25, 1999, Although Eliin's Cuaban father petitioned the United States for Elidn to be returmed 1o his custody,
Elifin's Miamd relatives fought vigarously agains rerurming him bo wha they believed was a repressive regime. Afier monihs of
fruitless negotiations, federal agents took Elidn by force from the Mizma relative™s hoame, and retumed him io bis father. Elsén
and his family firally retamed o Cuba on June 28, 00, The degree of pablic interest and passion aroused by this case pro-
vided an opporuandty for a natural experiment 1o 1est hypotheses aboul how people balance competing comcerns sboul st oum-
comes and procedunes. Reaclions (o the case were ssessed pre-rasd, immedialely post-raid, and then post-resodution of the case
using a infemsi-connected sample (Knowledge Metworks). Competing structural equation models were used o explore differeni
hypotheses aboul how peaple come 10 a jislgrment that justice has oF has ol been done. Resulis indicated 1hat the match of oat-
comes 10 valwe-dnven moral mandabes-- m]m:unrd perceplions of procedural farmess-- primarily detenmaned pmp]n‘:l.mnl’
Jusiice done in this case,

Don't Know Responses In Japanese Surveys: Effects wm.ﬂndmmm Hico-
lsos E. Synodinos, University of Hawail & Yutaka Ujile, Shin Joho Center;

With a few exceplions, there is relstively little information in the |nerature from non-'Western culturnes lh-ll-:lﬂ'l'ﬂﬂlllﬂ the rela-
tionship of Dk with question and respondent charmclenstics. This paper will repont the results of analyses of questions from |1
Japanese omnibus surveys that have been conducted by Shin Toho Center (S5C) between 1990 and 1998 All the surveys were
natiorwide personal interviews and were conduscied with the general adull Japanese population. The sample sizes of these sur-
veys ranged from 1001 o 1,507, This smudy will examéine the incidence of DE responses as 8 function of (a) vanoes question
characteristics such as length of the question slem, guestson topic, type of guestion (e.g., sltitudefopinion, behaviar, knowl-
edge], question format (single idea with 2 chodces. numerical scale, ete. ). use of showcard, presencefabsence of newlral poind
where pertinent, amd ime frame (e, pasi, present], and (b} varas respondent charactenistics (i.e., age, pender, educational
level, income, cocupation). The findings will be related to research results froem other countries and o three studies that investi-
jated. ot different time pericds and difTerent datasets, DE responses in Japaness surveys.

Standards of Disclosure in Pre-Election Stories in Indian Print Media, Yudhijit Bhattacharjes, The Ohio State
University and K. Viswanath, National Cancer Institute; viswanav@ mail.nih.gov

Siandards for disclosure obout poldls continpes 1o he a topsc of mteres and concern amaiig scholars and practidioners in public
opinian research. As pablic opinson polling increases in populanity scross the globe, questions arise a5 to {a) whether polling
agencies have any standards of disclosure, and (b) if the stamdards in any way reflect slandands sdopted by AAPOR. This paper
reporis A sudy of disclosare of polling methodology by the Indian prind media duning the 199899 national cleciions. The data
callected and coded For this paper were analyzed for comparison with the standards for minkmiem disclosare laid doan by the
American Association for Public Opinion Research (AAPOR L Each article th the sample was coded for the fodlowing standards
af minimum dischosure (AAPORD, W ended wp with a lotal 15 pre-election pall stores in all three media. The data saggest
that while almosi every story reponed the survey spomsor and the organization that conducied the survey,. not ane siory reponied
the descriplbon of the sampling (rame and only 40% of the storkes mentioned he sample selection procedure, A smaller propor-

tion reporied the sampling error estimates.
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individual-Level Predictors Of Public Outspokenness: A Cross-Cultural Test Of The Spiral Of Silence The-
ory, Lars Wilinat, George Washington University & Nanyang Technological University, Singapore, Walpeng
Lee, Ben Detenber, Hanyang Technological University, Singapore, Sean Aday and Joa Graf, George Wash-
i University; twillnat @ ntu edu sq

Thie spiral of silence theory has been eriticired for inconsisient operationalization and measurement. and lack of generalizabibity
to ather cultures. This study sddresses these shortoomings by adding psychological and culiural memsisres & new pradsciors for
public outspokenness and by conducting identical 1ests in the United States and Singapore. Representative samples of respon-
dents in bath coamtries wene inerviewed by telephone and ashed o indicate how likely they would be (o publicly discuss twa
controversial ssues: interracial marriage and equal rights for hamoseauals. The proposed mode] includes new prediciors culbar-
ally influenced self-concepts (e, independence and interdependence), fear of imalation, fear of authonly, and communication
apprehension. Traditional prediciors of outspokenness -~ percepdion of the opinion climate (current and future), media exposure,
issue salience, and demographics -- were also inchsded. Findings from the Singapore survey provide partial support for the spi-
ral of silence hypolhesis — perception of future opimion climate inleracts with issee impomance 6 influence oulspakeneess. The
findings also indscate that oulspolenness s associabed with seli-concept of inferdependence, fear of social iselabion, commmiarn-
cation apprehension, and issue imponance. Media exposune, however, is not associated with outspokenness. Cross-culural
comparizons will be conducted after the completion of the US poll in early 2001.

Using an Explanatory Mall Follow-up to Boost Response Rale in an RDD Survey, Colleen K. Porter, Depart-
ment of Health Services Administration, University of Florida, Cynthia Wilson Garvan, Division of Blostatis-
tics, University of Florida, R. Paul Duncan, Department of Health Services Administration, Unlversity of Flor-

ida and W. Bruce Vogel, Depariment of Health Policy and Epidemiclogy. University of Florida; cporer@hp,

From April to September 1999, we conducted 14,016 telephone interviews with Flonda households for a statewide RDD survey
about healih insurance coverage. A few months imo the field, it became apparent that response mies were less than hoped. A
miil survey follow-up was ol podsible die 1o the complexity of the quedtionnaire. However, we sent a |-page explanstory bet-
ter to houssholds that had refused twice, &5 well as those that were still non-contact after 10 atlempts {nag-no-ahswer of basy).
Addresses were avallable only for Hsted phone nambers. Aboat 10,060 letiers were sent on University keiterhesd. each with a
stamped envelope and blue ink signature, Telephone contact was attempled again within 2 days of expected receipt. The effor
yiclded 1398 interviews, almost [0% of the total completed imterviews. We examined demographic vanables associabed with
those wha had responded only aller recerving the better versas thise who had agreed 1o panicipate eartier, and found skgrdficant
differences in family income and race of respondent, while there were no significant differences in olher charactenstics includ-
ing penader, item non-response, gnd presence of children, Aboat 8% of the keiters were refumed, suggesting that they were
probably non-working numbers,

Rankings, Ratings, Rulers and Reference Points: Analyzing Rellability And Validity In A Customer Satisfac-
Hon Study For The Brazilian Health Care Indusiry, Clitford Young, Orjan Dlsen, Cristina Baplista de Moura,
Malson Acar and Maric Mattos Neto, Indicator Brazil clifford @ indicater. com.br

We test a two-step method for gathering custamer salisfaction data where, al the first siage, we ask respandenis o select the 3
mixst important attributes (of a service) and the 2 least important. Here we are atfempting o establash reference points (mosy
least imponant; besthworst), Al the second stage, we have respondents rate the aitribuies, We hypothesize that, by establishing
reference poimls, respondents will wse them al the rating stage 1o implicitly rank the fedms, resullang in kmproved disermination
among service attributes, the ratings of which are typically extremely skewed. To test our hypaothesis, we use 2 3600 respondent
national sample of Brazilians concerning their satisfaction with headth care which we conducted for the Ministry of Health, On
this stusdy, we included an 8 condition experimental design, where, in condition 1, we either ask the respondent 10 establish ref-
erence paints or not; and, in condition 3, we have the respondent use one of foar different scale types (unipolarhipolar). Using
this experniment, we will asiess tve reliabality and validity of the measures as well as the performance of & multiphe regression
il

Perceptions of Media Bias in the 2000 Presidential Race, Dietram A. Scheufele and Yemi K. Rose, Cornell
University; das72 @ cormell.edu

This study examines perceptions of media bias in the 20000 pressdential campaign from two perspectives. Firsl, we explode ihe
question where perceptions of media bias come from. Are they a function of & respondent’s ideclogical predispositions, or are
they duwe 1o the way media cover the isue itiell? Second, we eaplore 1o which degree perceptions of media bias may have an
effect an bevels of political participation, perceived efficacy. and tumout in the 2000 presidential election. Data for cur study
came from a lelephone survey of residents of Tompkins Couwnty, Y 10 Ociober and November 2000, Resulis show thal percep-
tions of medag biss - imespective of its derection - were highest among respondends with strong sdeological beliefs, respon-
dents with high levels of national news use, and respondents who discussed national politics frequently with others, Perceptions
ol a liberal media bias were highest among older and more educated respondents, comervalives, respondents who discussed
pedities with others maore frequenily, and respondents who were more knowledgeable ahout politics. More importantly, how-
ever, perceptions of bias — regardless of its direction -- had a significant negative impact on levels of institutional tust amang
the electorabe and - in tum — on feelings of politkcal eMfcacy and political participation.
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MODE EFFECTS

Response Rate and Measurement Differences in Mixed Mode Surveys Using Mail, Telephone, Interactive
Voice Response and the infernel, Don A, Dillman, Washinglon State University, Glen Phelps, Robert Tor-
tora, Karen Swift, Julle Kohrell and Jodi Berck, The Gallup Organization; dillman@wsuy gedu

The potential for improving response rates by changing from one mode of data collection 1o another mode is examined in this
paper, along with the consequences for measurement and nonnesponse errors. Using an indtial sample of B,999 households, di-
vided into (owr ireatmend groups, data collection comsisted of two phases. Phase | data collection was conducted by belephonss
inlerview, mail, interaciive voice response, and the Imernel. Phase 2 conststed of nonrespondents 10 Phase 1, and was conducted
by telephone for the groups initially surveyed by mail, IVR or the Internet, and by mail for the initial telephone group. In gen-
efal. pesults from our disdy suggest that switchisg i a second mode is an effective means of improving response. We also find
that for the satisfaction-dissatisfaction qguestions sked in these surveys, respondents bo Lthe aural modes (elephone and TVR) are
sigmificantly more lloely than are respondents to the visual modes (mail and web) (o give extreme responses on the positive
ends of the scales. This difference cannol be aceounied for by a lendency towands recency effects on the belephone. In general,
swilching to a second mode of data collection was not an effective means of reducing nonsesponse errar on demographic vari-
ables.

An Experiment Comparing Computer-dssisted and Paper Modes of Data Collection for the Censis 2000
Short Form , Sid J. Schneider, David Cantor, Westat, Lawrence Malakho!f, Bureau of Census, Carios Arlelra,
Paul Segal, Luu Nguyen, Westatl and Jennifer Guarino, Bureau of Census; SchnglS1 @ Westal.com

In this presentation we report the resalts of an experiment that tested the public's willingness 1o provide Census 2000 shoe form
data using compuier-mediated data collection methods insiesd of the standard paper fooms. Respondents wene assigned 1o one
of thiee computer-mediated response mode conditions: (1) a call-in Computer- Assisted Telephone Interview (CATIL (2) an
Interactive Voice Response survey using speech recognition, available by ielephone, or (1) an Inlemel-based survey. Respon-
dents received a better giving them the option of cither using the assigned computer-mediated response mode or mailing back
the paper Census shon form. Hall' the respondenis were offered a calling card if they used the alternative compuier-mediaied
mode, while hall were nol offened this mcemive. The experiment tuas had a 3 & 2 fully facional experimental design. Each of
the & groups consisted of about 2,625 randomly sebected respondents. In addition, the experiment included a control group, 1o
permil compasisons with the standard mail-only Census procedare. In this presentation we discuss the response rages that were
observed when computer-mediated response modes were available as an alternative e the mail-in paper form. We also discuss
the impaoi of a calling cand incentive on response rabes.

Ewvaluating Mode Effects an a Survey of Behavioral Health Care Users, Vickie L. Siringfellow, Floyd J.
Fowler, Jr. and Brian A. Clarridge Center for Survey Ressarch, University of Massachusetts Boston; vickie,

Oine urderlying concem for telephone surveys 15 that social desirability will influence responses. 'We have the opportumity fo
tesl the effects of iebephone versus self-administration for similar iems in b inunuments, one peraining to medical health
care and the other 1o the mone sensitive bopic of behavioral health care. The Consumer Assessmend of Healih Plans Survey
(CAHPS) instrument was created to gather plan members’ neparts and ratings of medical health care. Five hundred commercial
plam members in Washingion siate were selecied 1o complete the CAHPS instrument via iefephone and SO0 were mailed a s2li-
admimstered matrument. The Experience of Care and Health Ouicomes {ECHO) instrument was designed 1o obtain the same
information shout behavioral health care. Data were collecied wsing the ECHO) instrument in Massachusetts, where 1000 com-
mercial plan members were selected (o complete a telephone imerview and | 300 members were madled a self-adminisiered
gquestionnaire. Using data collacied from both stadies, we are able 1o compare the efTecls of mode on the parallel CAHPS and
ECHO items and answer several research questions: Does mode of administration have an effect on answers? If 50, do these
elfects indicate thal ielephone respandents 1o the behavioral health survey may be motivated by social desirability?

implementation and Resuits of the [nternet Response Mode for Census 2000, Erin Whitworth, U.S. Census
Bureau; Erin M Whitworth @ census. gov

The United Seates 2000 Census of Popalation and Houwsing offered respondents the first-ever opporiandty to respond via the
Internet. The Census Busean seeded bo imake the process simple, have 3 minimal nsk of operational problems and security
breaches, amd be &5 widely accessible as possible. Respondents could answer the census using the Intemet between March 3,
2000, amd April 18, 2000, Oaly those houscholds associated with a “shor fosm”™ could respond via the Internet. Respondenis
were required o supply therr Z2-digit Censizs [D o use the clectromic Fﬂl‘l‘:l.ﬂrn-lﬂﬂb.rﬁﬂiﬂ: an indormect 1D wene denied ac-
cess (o the form. Preliminary resulis show thai nearly S0.000 oiiempis were made o obtain a form, with approximaiely 65,000
forms senl 1o processing for inclusion m the census cousts. This paper will present operationsl results of the project. The paper
will dascuss how many people used this response mode, and what the demographics of these people were. It will also address
isswes of data quality, and will sddress some of the problems encountered in the design and implementation of the survey.

a
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NONRESPONSE AND EFFECTS

Assessing Data Qualily From Reluctant Respondenis on an Establishment Survey, Mareena McKinley
Wright, David Cantor, Westsl, Tracey Hagarty, Mathematica and Kerry Y. Levin, Westal; WrightM1 @wesial,
2Om

This paper exumines datn guality provided by refuctam respondents 1o an establishmeni survey, Establishment surveys com-
maonly encounter respondents who repeatedly pui off the intervigwer by avoiding phone calls or breaking appointments, reguir-
ing many callbacks before oompleting an interview, getting & final refusal, or simply resching the end of the field period. Res-
sons for reluctance may include lack of aathorty o sither refuse of cooperate, lack of time, or merely lack of interest. Given
indtial reluctance v complete the survey, eventual cooperation may entail a low level of motivation, providing poor quality daa
For example, extablishment surveys oflen ask respondents (o consull records when providing data. A reluctant respondent may
shortcut this process by cither approximating the dats of not providing the data at all. Similardy, if an information request re-
guires consuliation with anotber person in the company, respondents may simply provide their best guess (of no data an all).
This paper investigaies these possibilities by analyzing a recent establishment telephone survey of a cross section of LS. estab-
lishments. The analysis sddresses two research questions: 1) What establishmen) and respondent characteristics are associaied
with reluciance? ) How does respondent reluclance affed data guality?

The Effect of Respondent Refusals on Election Polling, Monika McDermaotl, Eagleton Institilue of Politics,
Rutgers University; monikamcd @ netzers.com

Falling survey response rates have baome cause for concern in the public opimion industry. Despate this concern, however,
litile evidence exisis on whether or not declining response rates affect ihe quality of public opinion polling. This paper ad-
dresses the bssue by looking at a specific question: Do respondent refusals affeet the reliability of politecal polls? This paper
addresses thas question by analyring converted refusals from CBS News surveys conducied duning the 1996 and 2000 presaden-
tind election cycles to test whether respondents who initially refuse to pamicipate in survews differ significantly from those who
are inltially cooperative. Pethaps nowisere is this more (mponant than (6 bome-race polling. when the numben reponed from
magor polling organizations help 1o make or break candidates’ foriunes and voters’ attitudes. 17 reluctant respondents differ sub-
stantiadly from cooperative respondents (which early analysis indicages is so), falling response rates may compromiss ibe qual-
ity of the pumbers reporied (rom these surveys, and impact the nanare of the race.

Panel Blas from Attrition and Conditioning: A Case Study of the Knowledge Networks Panel, Joshua D.
Clinton, Stanford University; [clinton @ stanford edy

‘With the recent rise of Internet based public opanion studies, pasel studies have been utilized with much more frequency. Al-
thonigh the benefits of pancl methods are well known (e.g., Sharot 1991 ), asing a panel risks bias in (wo ways, Firsl, sance pan-
els rely on re-inlerviewing panelists, systematic panel sitrition can produce o panel that is unnepreseniative of the aget popula-
tion Second, imerviewing and re-interviewing panelists may change the opinionyhehaviors of the panelists - creating unrepre
sentative panelists, To invesligate the prevalence and impact of these possihle biases, | investigate a panel that is particulasly
sspect (o these sounces of bias - the panel of Knowledge Networks. Knowledge Networks' panelists are not onfy given an in-
ieractive TV appliance and Internet aceess, but they are also surveved weekly. In this paper | both examine the extent {amnd ef-
Tect) of panel anntion in Knowledge Networks's panel over a 7 month period, as well as report the results of an ex-
periment designed to isolate the possible opinion/behavior changes introduced by panel participation. [ find little
evidence of either type of bias in the Knowledge MNetworks panel.

Assessing Nonresponse Blas: Resistors and Late Respondents, James E. Fletcher, Survey Research Cen-
ter, California State University, Chico and Diane E. Schmidt, Department of Political Sclence, California
State University, Chico; [flelcher @ csuchico.edu

In lighe of the recent controversy with low response rales in the presidential polls, ponresponse bas can bead researchers 1o inse-
curaie comclusions. This suggpests thad researchers need o know more oboat the charactenistics of nonsespondents. Converied
initial refusals and completed partial interviews (termed “resiston®), a5 well as late respondents (those requinng five or mose
;templs 1o conlact), &re assumed 1o be similar 1o nonrespondents. To demonstrale the importance of assessing nonresponse, this
paper commpares early respondents, resistors, and ste respomdents oo the basis of (1) age, (2} ethnigity, (3) education, and (4}
mncome for four large-scale RENDY (random digit dial) telephone surveys conducted in Califormia daring the late 1990s. Prelimi-
nary analyses show aignificantly lower initial panicipation rates and higher pereenizges of resisiors among older respandents in
thiee of the foar tudies. Analyses of key findings from cach of the four studies (1) with and (2) withowt resisiors and late re-
spondents will be completed to quaniafy differences i survey owicomes, thus measuring potential nonresponse bias with lower
respaoinse rates for each study. This shoubd demonstrate the impoance of matnaiming high response rales to yeld more repre-
senlative results from elephone surveys.
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TRENDS AND INFLUENCES IN PUBLIC OPINION

The Generatfon Gap from the 1970s fo the 19303, Tom Smith, NORC; smitht@ noremail.uchicago.edu
The Generation Gap was 2 much-discussed topic in bath academic joamals and the mass medza in the lale 1960s 2nd early

1970s. Then discussion of ihe gencration gap disappeared. But whai happened to the generation gap itself? This paper examines
age group differences in 153 attitudes and behaviors from the easly 19705 o the late 1990x. [t considers the changing size of the
gencration gap and how its magnitude varied in 20 topical areas from abostion to work. Analysis is hased on the General Social

Surveys

Converging Classes: Trends in Classes Attitudes and Behaviors 1972-1998, Robert Wagmiller, National
Center for Children in Poverty and Joseph L. Mailman, School of Public Health, Columbia University;

D355 @ columbip edy

Recendly, several suthors have comended thag social classes in sdvanced indiastrial notions sre dying (Clark and Lipset 1998;
Pakulski 1996; Pakulski and Waters 1996}, Central 1o these arguments i3 the assumpiion that a weakening of traditionad class
hagrarchies has sttenuated the distincliveness of class cultures, eliminating = or. ai the very least, senously diminishing - the
sarengih of class-specific atinedes and behaviors. In this paper | use data (rom the [972- 1998 (General Social Surveys o exam-
ing the Usesas thal class-specific altitudes and behaveors in the United Stales have declined. The cenitral questions sddressed in
this paper are: (1) To what extent have the class-based attifudes and hehaviors converged? (2) Is this convergence largely the
resalt of a period effect that has affected all members of society equally? Or, is it primasily the resull of cohort replacement, i
which older cohors with distingt, class-specific attibudes have been replaced by vounger cohorts with less class-differentaated
attirudes? Trend analyiis and cohon analysis iechrigues are employed (o determing the degree 1o which the class-specific atti-
iades ard behaviors have declined in the lax quarier centary in the U5, and to decompose the effects of historical period and
cobost replacement on this decline (Firchasugh 15973,

Referance Groups and Pluralistic ignorance, 5ara Dunlap, Departmant of Political Sclenca, The Ohlo State
University, Carroll Glynn, Depariment of Journalism and Communication, The Ohlo State University and
James Shanahan, Depariment of Communication, Cornall Universily; dunlap 908 osu gdu

In this paper we investigale the role of refefence groups on perception of public opinion, peniculadly with reference to plural-
istke ignorance. We build on previous work that shaws that reference groups are significant factors in andersianding these kinds
of percepiual processes. Additionally, we draw from the social psychological literature, where theones such as social identity
iheory lead ws 1o expect thal reference groups impact the formation of biased perceptions of public opinkon. To our knoaledge,
however, few sidses show whether these group altachments condition misperceplions of public opindon. In (his study, we ex-
amire whether members of a reference group are more or bess likely than pon-group members 1o comectly estimate the overall
opinlon on group-salient ssues, Rescarch gquestions are; Do individuals whio are members of a reference group perceive the
distribution of opinion for group-salient issues more or less accurately than non-group members” Do members. of the reference
group accursiely perceive the climate of opinion among other group members? Do individuals outside of the reference group
sccurabely estimase the majority opinkon within the reference group™ The relerence groups we investigate are women, the eld-
erly, and parents. Our findsngs show reflerence members of a reference group and non-members alike tend overestimate the
Eroup suppon for issues that affect that group. Membership in the growp does not increase or decrease accuracy of those percep-
18

Parly Polarization and Public Opinion: The Dynamic Relationship betweesn Congressional Polarization and
Public Atitudes, Stephen T. Mockabes, Ohio Slate University; mockabes. 1 8 osu gdu

The prevailing opinion among journaliss and polibcal sclentists @5 that the (wo partbes in the LS, Congress have polanzed
abong ideobogical lines. Yel, few schodars have sftempted empirical causal analyses that explore the nature of the relationship
berwoen atiitudinal and behavioral trends in the elecioraie and the polarized behavior of members of Congress. Does the bevel
of polarizalion in Congreds samply reflect shifts in the eleclorate, or does an incressingly polanzed environment on Capitol Hill
imduce a similar change among the masses? O is there a reciprocal relationship? In this paper | test these possible relationships
hetween elite- amd mass-level opinma. | employ a Veoor Aorcgression (% AR) model 1o analyze the dynamdc relationship
between party conflict in Congress and polarization in the electorate using both survey data and congressional roll-call voling
reconds. Granger causality lesls are conducted 1o address the “chicken or egg™ question of cowsality regarding polarization m
Congress and in the electorate. Thes imvestigatbon reises imponant normative questsons about the nature of democratic repee-
sefitathon (0 Admenica Preliminary resules suggest that oo ideslogscally distinct, “responsible” parties can contribiale 1o mass
polarization, rather tham merely reflecting divisions that exisd af the mass leved,
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The Digital Divide: How Internet Use May influence the Governmeni-Cltizan Relationship, Raffasle Fasiolo,
Yalerie Pottie-Bunge and Mathaniel Stone, Canada Information Office;

The paper will address the question of (1) how Imernet use s related 1o priorites and opindons of the public on the major issaes
and other measures of public opinion, (2) what fsctors might explain thess differences and.(3) 1o hypothesize whal these differ-
ences might mean for the fstare relstionship between Government and Citizens, The paper examines: - the profiles of heavy
users of the Internet, lightmoderate users and non-users; - major differences between beavy Inbemet users. light'moderaie users
and non-users regarding public policy isswes and; - the relative of socio-demographic characteristics (age, income and educa-
ton) that might cxplain (hese differences. Finally, this paper aluo lnoks 8 the possible implications ol (1) rapid adopticn of the
Inbernet o a poinl where Inbermet pﬂﬂrﬂlim reaches ¥ of the population versus (2§ confinued resistance b [ndcrmel .Illl.'l:p‘.HJ.H
among ceniain segments of society (maintaining the so-called “digital divide™). This analysis is based o0 a survey condocted by
the Canada Information Offbee three times a year, with 2 semple of 4,700 adulis across Canada.

ISSUES IN COGNITIVE INTERVIEWING

Interpreting Verbal Reports In Cognitive intendews, Frederick Conrad, Bureau of Labor Statistics and
Johnny Blair, University of Maryland; conrad 1@ bls.gov

Thee use of think alowd techaiquees to pretest quessoansires (cognitive inlerviews) is widespread. Mos cognative infervigwers
supplement respondents’ think alouds by probing for additbonal information. However, lintke ks known about when interviewers
pmh: and how their probes affect the wq]it_l,'nlmp;luﬁ:nh' verhal reports. Researchers” ahality o detect problems wath survey
questions is, ultimately, constrained by the quality of thess repons. We explored the way probing affects prohlem detection by
comparing twa groaups of cognitive interviews: in one, cxpereenced imcrviewers followed their ondinary practice (iraditional
miethod ) and, in the other, interviewers were trained 1o probe when respondents’ verbal reports inclisded overt evidence of pos-
sible problems bui otherwise to refrain from imervendng (conditional probe method). Independent judges lisiened to the taped
inerviews and identified (coded) potential problems. Wihale the traditional method bed 1o the detection of mone possible prob-
lema, the conditsonal probe method led o more relishly codad problems. We explored the interachions belween interviewers and
respomndents and attribute the difference in intercoder agreement to more explicit problem reports with the conditional probe
method. Despite the difference between methods, agreement was surprisingly bow fior both technigues suggesting there is sub-
stantial subjectivity in interpreting verhal reports of response problems.

Siandardized Cognitive Testing: Will Quantitative Resulis Provide Qualitative Answers?, Cargl Cosenza,
Center for Survey Ressarch, University of Massachusetis; carol.cosenza @ umb.edu

Cognitive testing is used to bearn gbout how respondents handle the cognitive tasks posed by survey questions. Traditional cog-
aitive inMervicws provide qualitative resulis that researchers must inberpret, Is it posssble (o ask questbons aboul questions ina
more structuned way T Can researchers obtamn struciured answers by wsing pre-scripted follow-up questions™ If s, the aniwers
themselves would provide ihe "resulis™ of the cognitive interview, We wall report on an exploraiory study comparing the
evaluative information learned from these “slanderdized™ cogritive imerviews o that of traditonal cogritive interviews. Tradi-
tionally-trained cognative interviewers will use an meraew schedule that provides the goals of the test questbons and examples
of cognitive probes. This gives inleraewers soame lesway in how and when io ask the cognitive questions. An interviewer de-
bricfing will be used in gather ihe resulis of the interviews. Additionally, a standardired interview schedule will be compleied
by production inberviewers. The mstrument will mclude 1est guestions and pre-scnipled follow-up eognithve questions thal ms
be read verbatim. The data from these interviews will be coded and analyzed quantitatively, Cuar goal will be fo see if the resulis
of the standasdived and more traditional formats bead 1o the same conclusions about how the cognitive lasks are performed

Maximizing the Quality of Cognitive intenvewing Data: An Explovation of Three Distinet Methodologles and
Their Informational Objectives, Sarah Daugherty, Lauren Harris-Kojetin, Elizabeth Jael, Claudia Squire and
Kaelly Sand, Ressarch Triangle Institute; sdaugherty @ rti.org

The intent of cognitive intervewing i questionnatie development 18 to examing (he question-answering process for sources of
reiporse ermor by assessing how people interpret and comprehend gquestions, recall information and events, and make judge-
meenis about how to respond. Little research has been done 1o compare whether the methodological approaches used in cogni-
tive interviewing produce different study (indings. This paper will explare the substantive informational differences in cogni-
tive interviewing methodology by comparing three distinct techniques. Two mounds of cognitive lesting examined how o im-
prove the set of core survey questions for the Consumer Assessment of Health Plans (CAHPS®) version 2.0 questonnaire. In
todal, 23 epgnitive interviews were conducted, hall used the concurrent probing technique, one quarter used the think abowd
technique, and one quarier used the observation with debnefing iechnigque. The strengths and weaknesses of the thoee cognitive
inlendewing techabgues will be discussed in relation 1o the aclievement of specific informational objectives including question
and response comprehension, definition explorabion, and ssessment of response retrieval strategies. The findings of this paper
will provide evidence for whether the distimct cognitive interviewing approaches lesd 1o different questionnaire improvement
nesulis.
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Mexican Immigrants and the Use of Cognilive Assessment Technigues in Questionnaire Development,
Robart Agans, Department of Blostatistics, Survey Research Unit, The Univereity of Horth Caralina, Willam
Kalsbeak, Ashley Bowers, Natalia Deeb-Sossa and Stacy Barger, The Universily of North Carolina, Chapel
Hill;

Although the use of cagnitive methods in the development of survey nstraments is wadely used by government arganteations as
well as major academic and private survey organizations, listle work has been done adapting these methods (o immigrant popa-
lations. According 1o Hines (1993), there are many bareers (o overcome in designing survey questsons for immigram popals-
tions: (1) proddems with IDI'I'I'I'D:'FII.I.IJ .I:I'I:lli.ﬂﬂ:‘l.llllii.‘ equivalence; (i) cultural sensilivity issues; and (§i) unfamiliarity with the use
of survey messurement iools as well as nescience with the survey interview process. The aim of this paper is o explore and
overcome the shove barriers a8 they pertain b inlerviewdng recent Mexdcan immigrants. Specifically, it sddresses how cogri-
(ive assesiment iechmiques can be used 1o create reliable and valsd messures. amomg this special and growing populstion.

Cognitive Chinese? Vietnamesa?, Brian R. Clarridge and Jennifer L. Moorhead, Canter for Survey Resasarch,
UMass-Boston; brian.clarridge & umb.edu

The challenges and difficullies associated wilth creating questionnaires and execuling Lnited States based surveys in languages
other than English have been known for a loag time. The swocess of the effort varies with the quality of the translation, usually
from a prior English wersion, as well as the ahality of the survey orgamization lo hire and irzin appropriate bilingusl si2ff. Re-
cently, the emergence of cognitive methods for question evaluation has raised the bar somewhat higher with respect to proglec-
ing good guality non-English survey instruments. This paper reports on our current effion 1o employ cognilive interviewing
iechniques io clarify and improve Chinese and Vietnamese versions of o self- administered questionnaire about health care ser-
viee dellvery. Starang with no Asian language interveewing capacity al all, we owlineg the steps we 10ok 10 create and cogni-
tively test questionnaires in Vietmamese and in he Mandann and Cantonese dialecis of Chinese. Our paper focuses on how the
application of some more-of-less standard cognitive procedures led 1o changes in bath the non-English and the English versions
af these guestionfaires. A gualitative assessmenl of the valise added theough the cognative effon wall be offered 1ogether with
explicit examples of the changes made (o guestionnaire combend, question language, ¢losed ended answer opdbons, and skip in=
sinaciions.

THE MEXICAN ELECTION OF 2000

Raelrospecitive Voling in the Mexican Presidential Election of 2000, Ulises Beltran, BGC, 5.C. Centro de In-
vesiigacidén y Docencia Economicos (Clde)

In thie July 2000 Mexican election, voters’ evaluation af the incumbent party”s (PRI} past performance was 2 determinant o its
cument presidentiall candiwlate. Varioas factors weight the impact of this retrospective evaluation, An imporiant factos was the
influence of media exposure on the cenaimty of the candidate”s proposals and has likely performance in odfice, Vote chaice in
this election 1% explored within this mode] asing two natonal surveys

Candidates, Campaigns and Public Opinign Research in 2000 Mexican Presidential Elections, Rafasl Gi-

manaz, Arcop, 5. A
Poliecal sdvertisement was beavily ased in the 2000 Mexican election. Francesco Labastida staried the race with an advantage

that ranges from 3 to 19 peints over Yicente Fox. Fox pulled ahead and finally won the election by a margin of 7 points, Com-
parisons ane established 10 find the relationship between anention o the TV campaigns with knowledge of the candidates, their
image and its impact on elecioral preferences.

The Effects Of Megative Campaigns On Voling Behawvior, Alejandro Moreno, Institulo Tecnoldglco
Auténomo de México (ITAM) and Reforma and Arcop, 5. A

This paper analyzes the effects of pegative campaigns on Mexican volers’ behavior duning the 2000 pressdential election
Based on a four-wave Mexican voler 2000-panc] snsdy, models of candidate image, candidate preferences, and narmout were
developed. The findings indicate thal negativity did influence opinions about the candidates and the vole chasce, even when
camtralling for other vanshles sipnificant 1o elactoral hehavioral,

The Changing Mexican Voler, Jorge Buendia, Ministry of the Interior and Centro de Investigacién y Docen-
cia Economicos (Cide)

This paper s2eks o analyre the main changes in voling behavior in Mexico from V991 to 2000, At the sggregate level, alterna-
tion of power did occwr. Wee these changes accomgpanied by individaal level changes in Mexican voters” electoral caleulus?
The paper is hased on four naticnal post-electoral surveys, which cover the lal four federal elections, (two presidential and two
mid-term elecibons),
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SURVEY RESEARCH IN URBAN SETTINGS

Survey Research in Uirban Settings: An Overview of Methodological Isswes, Isabel Farrar, Timaothy Johnson
and Sara Baum, UIC Survey Research Laboralory; isabell @ sri.ubc.edu

Very litthe has been documented regarding the uniquee problems associated with the conduct of survey research in whan areas,
despite the fact thal urbanicity is carrently recogniped as ihe srongest correlale of survey nonnesponse (Groves and Cooper,
1998). Survey noRresponse, in tum, is considered the single most important indscator of survey quality, Recent inguiries by the
Survey Research Laboratory (SRL) confirm the linkage between urbanbcity and survey paricipation. In a follow-up stsdy of
persons declining 1o participste in our 1991999 Omnibus Poll, we found thal nonnespondients were significantly more likely 1o
live in urban aress (Parson, Johnson, and DeCirush, 1999, Urban settings also present unigue challenges to survey sampling;
sCrecming; interviewing issues such & erime, commisnity distrust, indigenous inerviewing. and cubural considerstions: and
measuremenl error. The purpose of this presenlation s 1o discuss our expenienoes conducting survey ressarch in urban areas -
especially Chicago, and io summarize the resulls of our recen extensive review of the literature. We will outline the challenges
in detail and discuss how o work sroand ihem. W'e hope thai this paper will serve as a valuable resouree for those conducting
sufvey research i urban senings,

Methodological Issues in Surveying the Homeless, Ingrid Graf and Timothy Johnson, Survey Research
Laboratory, Univarsity of Ilincis at Chicage:; ingridg @ srl.uic.edu
The Meeds Asseiament of Chicago Area Homelessness is designed o explons the gaps between service needs and service provi-
sion o Ehose who are homeless or af fisk of homelessness. The Survey Research Laboratory will conduct TS0 face 1o face in-
terviews with cloents of 100 randomly selected social service arganizstions located acroas the Chicago metropolitan area. nies-
views will be conducted af a vaniety of different settings, including meal programs, overnight shelters, medical clinics and men-
tal health facilitses. This paper will describe the challenges inherent in halancing the complex and heterogeneous nature of the
arban social service provision network with standardiced survey research methods, Sampling design, imstrament development,
obizining site cooperation. and quesiicnnaire administration will be discussed.

Conducting Telephone Surveys in Urban Nelghborhoods, Linda K. Owens Survey Research Lab University
of lllinois at Chicage; lkewens 8 stafluluc edu

Random digit dial (RDI) surveys are difficalt 1w condisct im small peographic arcas, Telephone exchanges do not comespand to
census iract boundanes, and altempis to use lebephone exchanges as proxies for neighborhood boundanes pypically lead to sam-
ples wath wery low eligibility rages, This results in increased sereening efforts and high fiekd costs. Two aliematives o RDD
SUrveys are surveys using only listed sample and swrveys employing a disal-frame design. The disadvantage of listed samples is
theat houasehalds with unlisted numbers zre excluded from the study. Unkisted housshalds typically differ from listed households
on a number of demographic charactenistics, so relying on ondy listed samples resulis in biased survey data. In a dual-frame de-
sign, the sampde s drawn from a lised only frame as well as an RDD frame. The use of both frames redaces the biks sssociated
with wsifig only listed sample, while decreasing the costs associated with strctly RDD designs Thas paper presents the nesuliy
of fw duad-frame surveys conducted in neighborhoods in Chicago, IL. 1t desoribes the sample designs. cost reductions, and
pitfalls encountered imeach survey, [t glso offers guidelines for other researchers who want (o condwct RDD surveys in small
urban areas.

DO FACE-TO-FACE, RDD, INTERNET, AND MAIL SURVEYS PRODUCE THE SAME RE-
SULTS? NATIONAL COMPARISONS

Experimental Comparisons of the Quality of Dats Obialned from Face-lo-Face and Telephone Surveys,
Melanie C. Green, University of Pennsylvania and Jon A. Krosnick, Ohlo State University; megreen @ cattell,

psych.upenn edy

In recent decades, survey reseanch throughouat the world has shifted from emphasizing in-person inlerviewing of hlock-listed
samples to random digit dialing samples interviewed by lelephone. In this paper, we propose three hypoiheses ahout how this
shifi may bring with it declines in daia guality, invelving survey saiisficing. enbanced social desirability response bias, and
compromised sample representativensss amang the most socially sulnerable segmenits of populations. We report tests of these
hypotheses using data from three national made experiments, including a reanalysis of data from the landmark study by Groves
and Kahn and two experiments conducted by the Matbonal Election Snadees. The findings clearly favor face 1o face imerviewing
and shed light both on the nature of the survey response process, on the costs and henefits associated with panticular survey
mades, and on the nature of social intemction generally,
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An Experimental Comparisaon of the Quaiity of Dats Obiained in Telephone and Self-Administered Mailed
Survieys with @ Listed Sample, Michael Silver, Ohio State University; Silver 268 osu gdu

Recenl research has indicated that self-admanisered questionnakres have advantages over mberviewer sdministered surveys
when it comes io measurning sensilive phenomena: respondents appear mone willing to admit having done o thought embarrass-
ing things when no interviewer is present. However, very linke evidence has yer compared the acouracy of data provided in self-
adminislered v, inlerviewer-admanislered questioanaires. In this shady, we randomly assigned respondents in o listed sample of
prodessionals to he inderviewed by telephone or o answer gelf-administered, madled questionnaires. High response rales wene
obtained in both modes. and the guestionnaires included experimental manipulations thal allowed for assessment of response
acvuracy. The results sharply Favor interviewer-adminmsiered questionnasres over seil-administered questionnaires,

The Representativeness of National Samples: Comparisons of an RDD Telephone Survey with Aaiched
Internet Surveys by Harris Interaciive and Knowledge Networks, LinChiat Chang, Ohio State University;

Chang.284 & osu.edu

The Accuracy of Self-Reports: Comparisons of an RDD Telephone with Infernet Surveys by Harris Interac-
tive and Knowledge Networks, LinChiat Chang and Jon A. Krosnick, Ohlo State University;

Chang 284 @ osu.edy

m“lﬁ'ﬂ-m report data from a new mode ison stady that focused on the 2000 Americen Presidential Election,
Dhata were ed from national pancks of t4 hath be rtﬂltmmﬂ ani and again after eleciion day by the
Qo Seate University Center for Survey Research, Knowledge Metworks, and mleractive wsing the same questionnmuine

Therefore. this :md{ afforded the first oppomunity 1o compare ihe quality of data collected by telephone ws. the Intemet, The
questionnakne inc experimental manipalaions and ivem unsciares irting assessmenl of item relishdlity, systematic

measaremendt ermor, and validicy, as well & sample representativencss. results provide staniling contrasts between the meth-
odologies and make clear recommendaiions about more and less desirable methods for future survey daia collection in the "new

wiorld”
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FOREMSICS RESEARCH: SPECIAL CONSIDERATIONS

Courling Opinions: Surveys for Litigation, E, Deborah Jay, Field Research Corporation; ed|@fisld.com

This presensation provides an overview of the use of sarveys in court and special comsiderations and emenging issues in the con-
dipct of legal sarveys. Topics thal will be addressed imclude eritersa for the admissibility of survey evidence, substantive and
procedural conssderations in conducting legal serveys, discovery issues (including document production and protection of re-
spondeni confidentiality), testifying ot deposition and trial, working with attomeys. and what researchers should know before
gccepling thas (vpe of engagement. A coun-guabified expen in survey methodolagy, Dr. Jay has conducted and evalaabed sur-
veys for legal cases involving a variety of isswes (e, trademask infingement, deceplive advenisang, product liability, dis-
crimipation, business practice, natural resowerces valuation, and change of verue), and cumently is a survey expent in the Mapster
case.

Surveys Measuring False and Decepiive Advertising: an Overview, Thomas DuPont, D2 Research

There are vanmous ¥enises in ‘which an adveriiser who thinks a competitor's advertising is masleading may seek redress, ranging
from industry self-regulation vemues to litigation in the U5, Federal courts. Comamson o all of these venues is o near-
requitement that the complainant must demsanstrate, gencrally through a survey, that the advertising commisnicates false mes-
sapes (o ity intended viewers, The proper methods for conduct of such surveys will be discussed, with the focus on tests of TV
commercials. Topics to be covered include choice of imerview mode, sampling (ssoes, types of questions that are used, use of
controls and quality assurance medtungs. The surveys osed i some actual cases will be discussed, including Ihl:'*EILp.lHIElIﬁ:I
19949 lawsuil in which Pizea Hot challenged Papa John's “Belter ingredients, Better Pizza™ advertising claim

Measuring Consumer Perception in Trade Mark Disputes, lvan Ross, Ross Research

The desgn, execution, comnduct of dals analysis, and prepasation of resulls of surveys whach 1) assess the extent 10 which con-
sumers may be confused hetween two trade marks, 21 the degree to which a trade mark is possessed of “secondary meaning”, 1)
the degree 1o which one trade mark may “dilute”™ another. and 4) the degree 1 which a rade mark (s percerved 1o be "generic®
versus a “hrand fame”, may appear 10 be strasghtforaand and simple buat in fact are very complex, gencrally requinmng mane
nigar and thought than in the conduct of commercial research surveys. D, Rioss will discuss some of the standard ways in which
these topics are approached, and will show examples of questionnaines wied 1o measure each of the above trade mark Esues. He
will idendify the key differences between trade mark amd commercial research surveys and identify whas most federad courts (in
the LS.} appear 10 be most concerned with i evaluating the probative value ol a survey in irsde mark dsputes.

a7
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The Use of Survey Evidence in Foreign Proceedings: Proceed with Caution, Brahm Segal, Ritvik Holdings
This presentation provides a case study illusirating the use of survey evidence in rademark and unfoir competition procecdings
in a vl law junsdiction (France). The speaker will examine a series of product configuration and packaging studses and their
treatment by the finders of fact in a major case that was litigased between | 992 and 2000, Strategies for the condud and cntigue
of studies intended for use in foreign litigation will be discuised sgaimst a backdrop of some of the essential dafferences and
simalaritses between the trial of such cases in civil law junsdichions and in Morth Amereca.

Killer Klients: Using Surveys to Evaluale whether Fretrial Publicity is Prefudicial to Criminal Defendanis,
Paul Telmey, Talmey-Drake Research & Strategy, Inc.

Everyone deserves a fair tnial, and a necessary condilion of faimess i5 a jury nol predosposed bo convict based on news coverage
of the crime. Defense attomeys in high profile cases olten wand to st the potendial jury pool's prediliction owarnd conviction in
order Wy move the trial 1 & vende where their client less known and bess reviled. This presemtatbon reviews the “how-toe-do's”
and the "what mot-10-do’s" of cnminal change of vemse surveys.

MOTIVATING RESPONSE TO THE U.S. CENSUS 2000: A PRELIMINARY ASSESSMENT

Using Advertising fo Encourage Response, Jennifer P, Marks and Kendall B, Qliphant, U.5. Bureau of the
Census; jennifer.p. marks @ census.gov

For the first time, the Census Buresu used paid advertising to persusde residents of the United States i answer the census. A
team of sdvertising agencies created a mabii-cultural, mali-language adventising campaign to raise the mail response mbe and o
pave the way for emamerstors visiting nonresponding houschalds. Advenisements in 17 languxges wene targeted o 25 awdi-
ences. Owver 5100 mallion was invesied in purchasing medsa time and space. The 2000 media campasgn. based on a Likelthood
Spectrumd developed by Young & Rubicam, Inc.. was designed to reach %0 percent of adulis an average over 30 times. In con-
trast, duaring Census 1990, the pablic service advertiuing campaign placed $65 million in pro bono alverisements. A media
audat found that the campaign's impact was uneven, with &0 percent of the U5, population recesving 91 percent of the census
advertising impact while 40 percent recerved only 9 percent. This paper describes the Census 2000 marketing sirubegy and con-
trasts the 2000 pand adventising campaign with the 1990 peo bono campaign. Extensive reseanch and testing of the ads helped
ensure their effectiveness. Further, the media used for 2000 was planned strategically to reach all sudiences encugh times to
educate and motivate the public 1o respond

Innovative Methods in Reaching the American People Through the U.5. Census 2000 Partnership Program,
Brenda August and Timothy Olson, U.5. Census Bureau; brenda. | sugust§ cansus gov

The United States Census 2000 produced a histore shifl in response rates, reversang a two- decade decline. The underlying
meviage focused on the benefil to local communities of having a complete count in ferms of equitable funding and far repre-
sentation. Mearly 6530 professional cutreach workers throughout the nation engaged community organizations, local and tnhal
Bovermnimens, business amsociations, relighous insitulbons, schools and calleges, and ather grass-iools organizations. Cher

10, 0 organizations paricipated in mobilizing their constituents. Millions of dollars in pro-hond contnbations were made by
these arganizations. Many methods were used o molivate the public. Promotional voluniser commitices were established in
eVery major city, county, and state. Orass-rood bocal and national organizabons were persuaded o promote the census among
their constitusency. Fortune 500 businesses promoted Census 2000 through customers and employees, An aggressive media
campaign was spearheaded regionally and at the national level, Schools and fasth-based organdzations participaled in programs
targeled to thets constituency. Natbonal specialized iniialives were developed o reach special populations. Complele Count
Committess, made up of local stukeholders. became the organizational bedrock of this outresch program. Commitiees werne
chasged with developing a specific plan to energize their community 1o respond and be counted

The Effect of Exposure o Positive and Negative Publicify on Aliifudes Toward the 2000 Census, Eleanor
Singer, John Van Hoewyk, University of Michigan, Randall J Neugebawer, U.5. Bureau of the Census and
Darby Miller Steiger, The Gallup Organization;

The UL5. Census Burean spent several million doflars in advance of and during. the 2000 census in an effort to increase the re-
sponse rate shove that achieved in 1990, However, af virtually the same time & the census forms wene mabled 1o ULS. house-
hiolds, objections (o some of the guestions on the long fosm, on the grounds that they constituted an invasion of privacy, wene
aired in the press. Comments included recommendations thal people nol retum the census form, or leave hlank the offending
questions. The controversy received prominent coverage in the mass media during the first week or two after the census forms
were matled. During this time the Gallup Organiestbon was in the field with a sarvey codmmisuasned by the University of Michi-
gan an behalf of the Census Bureau & one of a senes of messurements of attitudes towand prvacy and confidentiality issees. In
this paper. we neport the effect of sel-repomed exposune to posilive and regative publcity aboul the census, specifically in con-
mection with privacy and confidentiality issses, o0 a vanely of opinions and sttifudes related o willingness w0 provide informa-
tion o the Census Buresu and willingness o have cdher agencies thare personal daia with the Bureau,
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Resuits of Evaluating the Census 2000 infegrated Markeling Strategy, Emilda Rivers and Eliza-
beth Ann Mariin (U.5. Census Bureau;
A goal of using the first me ever marketing strategy that included a $167 million investment in paid advertising was 1o -
crease pasticipation in Census 2000 and thus increase mail response rées. To evaluate the effectiveness of the integrated mar-
keting stralegy, the U5, Census Bureau hired an independent contracior who implemenied & before, during. and after research
design that comesponded to the ad campaign implemented by the (2am of advertising agencies. This design alkowed the Census
Bureau 1o cstablish a baseline measuse of awareness and pre- and post-census measures of awareness and allowed exploration
of ihe relathonship of awareness, knowladge, and altitudes. This paper examines the preliminary results from the evaluation, and
reports tremds in key sititude amd swaremsss indicators aver the period of the census. We also draw on results from o series of
fast reactive surveys condiscled using Web TV by a private firm, Intersarvey, 1o provide immediate feedback on the pubilic's
awarencss and attitudes dunng the census.

MODE STUDIES ON SENSITIVE TOPICS
The Validity and Reliability of interviewing Children with ACASI, Crystal MacAllum, Westat; crystal-

Audso Computer- Assisted Self-Interviewing (ACAST) has heen gaining in popularity in recent vears. The advantages of CASI
oveT interviewer-sdminissered questionnaines include greater privacy, which has been linked o more complete and accurate
repariing of sensitive behaviors, ease of admanastration, and more coatral over standardazation. The audio component of ACAS]
provides the opportunity to interview those with low levels of literacy, The ACAS] may also be o more interesting or appealing
T of interview admdmistration for cenasn popualations. such as children. While the ACAS] has distinet sdvantages and seeims
condiscive b comducting interviews with chaldren, the absence of an inervicwer providing direct oversight 1o the inlerview
process and assessing the respondents’ comprehension may bead o data with questionable walidity and refiahility. This paper
exnmines differences in the validity and reliability of responses to an ACASI for children ages 9 to 17, Baseline and followiup
data from inlerviews with a sample of 630 linoas children and their caregivers mterviewed in 1998 and 2000 examine the can-
gruity between child and caregiver answers to similar questions in the instruments and sross time, Children's reactsons (o using
the ACAS] are discussed along with implications for the design and fielding of ACASE for children.

Comparizon of Computer-Assisied Telephone Survey Methodologies: CATI va. TACASI, Amy L. Nyman, An-
thony M. Roman, University of Massachusetts, Boston and Charles F. Turner, City University of New York
and Research Triangle Inatiiule;

Objective = Ta compare the impact of two Comgpuler- Assisted Survey Methodolagies, CATI (Computer-Assisied Telephone
Interviewing) and TACASI (Telephone Audio-Compater-Assisted Self-lnterviewing) on response rates and imterviewing effiort,
Dresdgn - The study was conducied by The Center for Survey Research al the University of Massschusens, Boston and the Re-
search Triangle Institote, Data came from a Matsonal ROD sample resulung in 2183 screened, eligable housebolds. Following a
CATI screening, one ligibbe adult was madomily selected to complete an interview conceming hehaviors and sttitudes nelevan
wir AIDS and sexual health. A sotal of 1452 adulis completed the imerdew. The sample were randomly pre-assigned o either
the CATI] or TACAS] mode, with T3 mterviews compleied by CATI and 653 intervicws completed by TACASL TACAS]
respondents who had broken off during the interview were reconiacted and asked questions shout the break-off, An aiiempi io
boast respanse rabes far the TACAST wample invalved offenng pavibent w TACAST refuzals in exchange for their comgletion
of the interview. Resulis - Household survey response rates were found 1o be substantially higher for CATI (71.5%) than for
TACAS] (61.3%), The TACAS] mode was sdditionally found 10 wilize more inferviewing effort than the CATI mode (13,38
ws. 9.42 calls per completed inierview).

The Use of ACASI Systems in a High-Risk Clinic Population, Gordon Willis National Cancer Institute, Ap-
plied Research Program and Susan Rogers Research Triangle Institute; willisg @mall.nih.goyv

Riesalis from several popalstion-based sarveys suggest thal ACAS] (Audio Compruter- Assisted Sell Interviewing) admind sirs-
tion increases reporting of sensitive behaviors, relative 10 mierviewer adminisiration (IAQ). The curment study evaluated the use
of ACASE in a sub-population at especially high risk for HIY (patients &t an STD climic), by examining patient perceptions thal
influence reporting of sensitive behaviors, and assessing the wility of a povel Touch-Screen ACAS] sysiem. Initially, basved on
T3 intensive interviews, we determined that the use of procedures such ax ACAS] may have utility within this population. We
then comndscted an experiment to determine pabient preference for Touch-Screen ACASI, standard ACAST (in which answer are
typed o the system) or 1AGL 108 patsents were administered a questionnaire on sex and drsg-use behaviors, and a debriefing
questionnaine was then adminisiered, asking respondents to commanicate a mode preference. Cverall, the Touch-Screen ACAS]
procedare was strongly preferred (with 51%, 259%, and 23% favonng each. regpectively): preference for Touch-Screen way
greater for females than males. and for subjects having lower incomes. Overall, Touch-Screen ACAS] may represent a promis-
ing approach for collecting sensitive information among high-risk individuaals, alibough the generalizability of these results fo
peneral populations surveys necds to be assesied.
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Answering Sexual Behavior Questions with Touch-Tone Telephones: An Experiment Using SLAITS Sampile,
Stephan J. Blumberg, Natlonal Center for Health Statistlcs, CDC;

A randomized experimental design was used 1o determine if respondents to an RDD ielephone survey would be more likely 1
repor sensitive sexual behaviors when using touch-tone data entry rather than when answering verbally. The sampe included
405 Mew Jersey residents aged 18-49, and was conducted using telephane numbers seiected for, bt nol used by, the CD(C's
State and Local Areca Integrated Telephone Survey (SLATTS). Responses raies were low (64% cooperation rate, 34.5% CASRO
rate). Answering questions using touch-1one telephones had litike, if any, effect on the reporting of commaonly accepbed seaual
hehaviors, such & maltiple parners in the past 10 years or pever using condomns.  However, respondents answering with touch-
ione telephones were significantly more likely (p < .10} to report being worried about contracting AIDS (OR = 5.15), using a
condom & last sex (OR = 4.40), and having oral sex during last sex with main partner (OR = 4.07) and with non-main paneer
(OR = 8,011} Moreover, all respondents whio reporod seme-sex sexual sactivity in the pass 12 months were answenng with
ioiuch-lone elephones (p < .01). Touch-tone data entry may lead 1o mcreased reporting of behaviors and attitudes that can be
considered the most embarrassing (or sensitive) to report in an interview,

DELIBERATION, CONFLICT AND PUBLIC OPINION

Online Group Discussion and its inflvence: The Electronic Dislogue Project in Campaign 2000, Vincent
Frice and Joseph N. Cappella, Annenberg School for Communication, University of Pennaylvania;

W

The Electronic Dhalogue Project, designed o test the expecistion that group deliberation produces deeper public engagemeni
with political issues, ssembled representative groups of citkeens Lo participate 6 online politscal deliberatbons during the 2000
pressdential campaign. Sixty groups, drawn from a random sample of Amenicans, engaged in a series of manthly, real-time
electronic discussions ahout issues facing the coantry and the unfokding presidential campaign. Extensive haseline surveys in
January and February 2000 assessed panicipants’' opindons, communication behaviors, knowledge af public affairs, and a vari.
ety of other relevant hackground variables. Subsequent monthly growp deliberations - a total of eight in all - each included pre-
and post-discussion surveys. The full text of all group discussions swas reconded. Analyses 1o dabe reveal several important find-
ings. First, we have developed a reliable and valid survey-based messure of “argumsent repertodre,” which is significantly associ-
ated with participation in discussions and the use of anguments in conversation. Second, we have observed significant opandon
change on several issues (o.g., publicly funded fmition vouchers) that is agribulable to reasoned arguments during on-line delib-
eraticn. Third, on-line deliberation is associated with increased political engagement.

Tha Uiiility of Deliberation: What Cilizens Bring in and Take Out of the Process, David Dutwin, Annanbarg
School for Communication, University of Pennsylvania; ddutwin @ asc upenn,edu

In 1999, the Anpenberg School for Communication in conjunction with the Philadelphia Inguirer conducted a series of delibera-
tive fooums pricr (o the city's upcoming mayoral election. In addition to conducting panels surveys, the project also generated
verbatim transcripis of the panicipants’ discussions. This paper is pant of 3 larger projec designed 10 test 3 number of assump-
tions and hypotheses generabed in previons scholasly wmitings on deliberation, combining textual analysis, content analysis, and
survey analysis in order to explone the kinds of knowledige and argumentation present in deliberatbon, the degree io which delib-
eration reflecis rathonality, equalsty, and eivility, and wo further refine analyses on the types of effects produced by deliberation.
Thas paper specifically reports findings on the predactors of participation and provides evidence of & deliberative participatson
gap between ordinary citizens and civic idemtifiers. Texiaal analysis suggests that deliberation is wsed by civic minded individu-
als 1o enadl a civic sdentity, to define public responsability and accountability, and to share civic values with olber like-minded
mdividuals. mplications for such findings are méxed: While the deliberations exhibited rational and muioal reason-giving. lis-
tening, and equaliny, such findings also call mae guestson the ability of deliberalive organizers 1o prevent the recruiiment of ndi-
widuals with more or less homagenous perspectives on a number of political dimensions.

information and Political Attftudes: A Comparison of Two Approaches fo Estimating the Opinions of & Bei-
fer Informed Fubiic, Patrick Sturgls, Depariment of Socisl Peycholegy, London School of Economics and
Political Science;

This paper compares estimabes of “betier informed’ public opinion derived from the regression based approach of Bartels ( 195946
and Delli-Carpini and Keeter { 19%6) with those from the Deliberative Polling method developed by Fishkin (1995; 1997} across
a range of prominent policy domains. Using a short index of political knowledge and theoretically related demographic covan-
wtes, logistic regression models ane fimed to attitode items from the frst wave of a deliberative poll oa political issues conducied
in the UK in 1997, Once these baseline models have been estimated, case-leve] predicted probabilities are ablained on the basis
of respondenss” actual scores on the demographsc variabies but imguting the iop score on the knowiedge vanable for all respon-
dents. Taking the mean of ihese predicied probabélities provides an estimate of what aggregate public opinson would look Hie if
eweryone were as well informed as those who seored highest on the knowledge scale (Althaus, 1998). These estimates are then
compared with the observed change on the items 3 wave two of the poll - after the information intervention’ of the deliberative
weekend. In addition o subsiantive implications concerning the relavion berween political knowledge and tssue posiions, con-
clusions are dravn aboul the valldity and reliability of esch method.
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Conflicting Opinions: Public Reactions to Political Confiict, Diana Mutz, The Ohio State University;
1

Diuring the last ben years, one prominen| explanation that has been offered for negative attifudes toward polithes and poditicians
ks that citizens simply dislike conflict (e.g. Durr ¢4 al., Hibbing and Theiss-Morse 192x). For example, the more Congress de-
bates palitical (ssiaes in the pubdic arens (as ks its mandate), the less popualar it becomes in the eyes of the American pablic, The
public often sces the open and sometimes passionate voicing of oppositional views as petly, unnecessary and unproductive. On
the other hand, democratic theory suggesis thas the airing of oppositional views in the public arena is necessary (o the perceived
lepitimacy of a confesied, opposisonal political system. Thus there are conllicting views on how exposure o conflicts of politi-
cal opinion affect American public opinion. Dirawing on twe experimsental designs with adult subjects (one between-subject
design and one within-subject deshgn), we examine several of the potentially positive and potentially negative conssquences of
exposurne o political conflict. Using videotapes of politicians debating 1ssues that wene msde expressly for this punpase, wie ma-
nipulate several aspects of how political conflict is presented in order to differentiate the effects of conflict per s, and the way
palitical eonflecl is often presenbed to the public on lelevision,

METHODS FOR REDUCING RESPONSE AND NONRESPONSE ERROR

The Weekly Work Grid:4 Measure Of The Complexity Of Hours At Work, John P. Robinson, Yuko Kurashina,
University of Maryland, College Park and Alain Chenu CREST, INSEE[Census Bureau of France), France;
robinson @socy.umd.edu

CQuestions have ansen about the accuracy off work hour data collected in variows countrics asking national samples how many
hours they work — either Last week, per week, or in a iypical week. American CPS respondents angwer these questions in 3-10
secomds and generile congistent dispariibes with mane complete time-diary figares, a pap that has been increasing since 1963,
A workgrid approsch was lested in 2 1999 national French national diary study (n=15,000) to make the respondent survey sk
maore manageable and less open o “satisficing” emors, by:

1. Focusing the reponing task on & per day basis; 2. Forcing reponis for each specific workday; 3. Emphasizing respondenis
only record actunl work hours; 4. Leaving moom bo repadt linch and other breaks; 5. Using a simpler graphic reporting loe-
mad. Resalts with the workgrid indscate the tremendous vaniety of workdays and workweeks within and across respondents,
with regulas 9-5 jobs being almost non-cxistent. AL the same time, marmied employed couples show remarkably similar work
patierms given this diversity -~ and relatively small differences the mone thedr work hours are not synchronous.

Clarifying Question Meaning in A Web-Based Survey, Laura H. Lind, Michasl F. Schober, New School for
Social Research and Frederick Conrad, Bureau for Labor Statistics; schober @ newschool adu

Respondents have been shown o interpret concepls in ondimary guestions aboal facts and behaviors mach more uniformly when
presented with definitions; without definitions, inlerpretations can vary substantially. But it is impractical 1o include lengihy
definitions in questions themselves, and respondents don't always recogrize when they need clarification. Here we explore
whether including parts of definitions in quesiions sensitizes respondents 1o the need for clanfication. Respondents answered 10
questions from ongoing govemment sarveys in a web-browser-based computer-administered self-interview, in which they
coubd click on highlighsed text io get survey defimitions. They answered on the hasis of fictional scenanios so that we could de-
bermime response accuracy. Some respondents antwered the questions as originally warded, wome andwered reworded questiong
that incorporated a part of the definition relevant 1o a pofential smbiguity in their scenano, and others answered questions re-
wordd o include imelevant parts of the definitions. Resulis show that rewordsd questions only improved response scoumcy
when they included exactly the parts of definiions relevant v respondents’ ambdguous circumstances. Irrelevant compoents of
definitions increased survey duraton withoud improving response sccuracy or increasing respondent clarifscation-seeking. Be-
cause ii's hard 1o amticipate such ambiguities, more sophisticated systems that allow clanifecation dialogue are likely to be pref-
erahle.

Reducing Income Nonresponse in a Topic-Based inlerview, Jetiray C. Moore U.5. Census Bureau and Laura
5. Loomis U.5. Census Bureau (formerly); jeffrey.c. moore & census.gov

Frevious research has demonstrated the benefits of a "opsc-based” interiew structire for demographic surveys employing a
household respondent. As distinet from traditional person-bhosed interviewing, which compleses all questions abowt person |
hefare asking questions abaoat persos 2 (and shmibarly for other household members). the wople-based approach i arganized by
tapic: “Has John ever been divorced 7 “How about Mary™ " And Tom .7 ete. Mooare and Meyer {1998} report that this sbric-
ture increases interview effickency, is prefemed by both interviewers and respondents, reduaces anit monresponse, and in general
reduces ibem nomresponse — with income ilems the notable exception. Loomis {1999) has identified the elevated tendency of
lapic-based interview respondents to produce blankei refusals for all income questions for all household members as the mecha-
mise for the increass in income item nonresponse. This paper describes an experimental attempl 1o reduce item nonnesponse o
imCome questions ina toplc-hased imerview, using a very baef staement immediately preceding the income questions wo defise
respondents’ sensitivity comcerms by (a) acknowledging those concerms, and (b) emphasicing the non-personal, stalistical (i.e.,
nonthreatening) wses of the data. Use of this statement compleiely eliminaied the income item nonresponse disadvatage for the
topic-hased inlerview treatment = and in some cases even reversed the effect
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Determining Nativity Through Household-level and Person-level Question Designs, Kevin Wang, Randy
Capps, The Urban Institute and David Cantor, Westat; kwang @ ul.urban.org

We use data from the 1997 and 1999 National Survey of America’s Families (MSAF) to shed light on the merits of household
and person level approaches (o question design. The 1997 NSAF used a houschald level approach for determining country of
origin in which 4 single question was asked 1o screen for howscholds with persons bom outside the United States. The 1999
MNEAF used a person level approach in which we asked fior the country of arigin for esch household member. The person level
approach wsed in 9% identified significantly mare persons bom outside the United S1ates than the household bevel approach
used in 1997 than can be accounted for by demographic changes. In the analysis, we compare data on the fergign borm in the
MNSAF with comesponding data from the Currens Population Sarvey for both rounds, In sddition, the 1999 NSAF sample con-
sists of o partial overlap with sample units from the 1997 NSAF. We use information on persons matched betaeen noands o
anafyze the characteristics of those who responded dafferently 1o country of angin items between rounds.

Differentisting Dedicated from Allenated Respondents: An Empirical Test of Inferactionist Concepts, Vikas
Gumbhir and Patricia A. Gwartney, Oregon Survey Research Laboratory; gumbhir@ oregon.uoragon.edu
Survey interviews are both collections of cognitive tasks completed by respondents and social interactions in which intervien=
ers and respondents interpret and respond to the meanings presemed by the other (Sudman and Bradbarm, 1996, Thinking Aboat
Answers). Moch recem reseanch on the survey process foouses on surveys' cognilive elements, greatly improving our under-
standing of surveys as cognitive insks. Researchers’ understanding of sarveys as social inberactions, however, has not pro-
gressed &t a complementary rabe. This paper establishes a theoretical foundation for a symbolic interactionis! examination of the
survey process. We examine how respondents perform their central role in the survey prooess, hal s, anseering quesisons
completely and accuraiely as possible. We develop wo constructs derived from an inferaciionist perspective, “task dedication®
and "{ask alienation,” and operationalize them indirectly, with counis of iem nonresponse, words in open-ended questions, and
“piher-apectly” replies. We compare these indicators o respondents” direcily measured behiefs about surveys’ impomance and
impact The resulls show sististically signmficant differences between fask dedicated and task alienated respondents. Conclu-
sions highlight differences berween cognitive and symbolic Interactioniss theoretical approaches. Data are from several split-
ballot expenimenis in the l:hqm.ﬂuml.ﬂ Sacial Indscators Survey, Movember- December 2000 (RDD, n=201 ) and that SUIVEY'S
call history data.

ISSUES IN SAMPLING AND COVERAGE

Evaluating the Use of Residential Mailing Addresses in a Metropolitan Household Survey, Vincent G. lan-
nacchione, Jennifer M. Staab and David T. Redden, Research Triangle Institute; vince@rti.org

We developed a sampling frame for a prohability-based household survey by purchasing an exhaustive list of over 815,000 res-
dential mailing addresses in Dallas County, Texas. The addresses were obizined from the Delivery Sequence File (DSF) offered
by thie LIS Postal Service (USPS) through a nonexclusive license agreement with privale companbes. The DSF bs a computerined
fike that contains all delivery poinl addresses serviced by the USPS, with the excepion of general delivery. We wied the geo-
graphic coordinstes of the addresses o constroct digital maps of the immediate vicinity around each selecied address to help the
field imerviewers locale the selected address. To evaluate the coverage of the masling addresses, we selected a subsample of
2,500 addresies and used the Half-Open Interval (HOT) procedure (Kish 1965) to search lor missed housing enits i the meerval
hetween the selected address and the next address in delivery sequence onder. A 1otal of 46 missed addresses were foand with
the HOH peocedure. Also, we found that the vast majanity of persans who mainlan a ressdential PO, Box also have mal defiv-
ened o their streed sddress. The 90 percent occupancy mie is consistent with other metropolitan household surveys that use tra-
ditional on-site enumeration methods.

List-Assisted Sampling Methods: The Effect of Telephone System Changes on Design, Clyde Tucker, Bu-
reau of Labor Statistics, James M. Lepkowski, University of Michigan and Linda Piekarski, Survey Sam-
pling, Inc.; lucker c@bls.gov

List-assasted BRI designs became popular moibe kate 19805 and ealy 1990s. Work done by BLS and the Undversaty of Macha-
gan resulied in the development of the underlying theory for these designs as well as the evaluation of various altemative sam-
pling plans o optimize the method. This work was decumenied in an amicle by Roberi Casady and James Lephkowski in the
Jume 1993 bssne of Survey Methodology. Recent research 1o ne-evalisate these designs in Hght of the significant changes in the
telephone system over the last decade will be presented. The paper will provide a background an the development of list-
assisted designs, and recent changes in the ULS. elephone system will be reviewsd. Using 1999 data from Survey Sampling,
Inc., an analysis of the current Wate of the telephone system will be presemied. This presentaiion will focus on a strauficaion
scheme used to optimize the allocation of sample in the list-assisted designs. Results from the earlier work will be compared o
findimgs. from the 1999 dats. Several tvpes of designs will be considered, and desipn parameters will be provided. Some discus-
sian of the future of these designs will follow.
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Effects of Telephone Technologies and Call Screening Devices on Sampling, Weighting and Coaperation in
& Random Diglt Diaiing (ROD) Survey, Shelley Brock Roth, Jill Montaguila and John Michael Brick, Wesiat,
Inc.;

The Mational Household BEducation Survey (MHES) is o periodic househodd survey sponsored by the NMational Cenger for Educa-
tbon Siatistics (MCESL Using random digin dialing (RDD) sampling methods, WHES has been conducted in 1991, 1993, 1995,
1906, 19940, and 2000, MHES provides data on populations of special interest 10 MCES and education reseanchers, for bath chil-
dren and adulis. A special study of adults was conducied in conjunciion with the NHES: 1999 10 collect information on tele-
phone lechnologies that could affect survey response rates or weighting procedisnes. The technobogies aisessed included e of
cellular telephones, modems for personad compalers, fax machines, answering machines, voice mail, and caller identification
{caller [0 Two general ssues were examned: 1. The prevalence of nonstandard telephone technologies in the houschald, ssch
& cellular jebephones and tebephone lines for modems or fax machines; and 2. The effect of the use of call screening devices,
such oz ansaering services and caller 10, on the ability to obiain cooperation in felephone surveys, The firsd issue has implica.
tions for sarmpling and weighting. becanse ihe number of housebold telephone numbers reported by respondents is used to de-
termine the household' s probability of selection in the RDD sample and for the development of sampling weaghta

Coverage, Nonresponse, and Cost Tradeoffs Using a One-Question Screener for Age Eligibility in House-
hold Surveys, James M. Lepkowskl, University of Michigan and Joint Program In Survey Methodology,
Karen E. Davis, National Center for Health Statistics, Krishna Winfrey, University of Michigan, Roger
Tourangeau and Robert M. Groves, University of Michigan and Joint Program in Survey Methodology;

boroves @ survey.umd edu

Scientific household surveys in the United States are increasingly targeting rare population groups. Such designs
require considerable screening efforts 1o determine whether a sample household is eligible for the survey. How
evET, SCTEENing inerviews can increase sarvey costs, incur grealer coverage errors, and lower response rales. A randomized
eaperiment in the predest of the MNational Survey of Family Growth, sponsored by the Mational Cemer for Health Statistics, esis
the feasibility of using a short screening instrumend to locate females 15-44 and males | 5-49 years old. The experiment had two
irestmend groups: aja full household msier seeking age, sex. racefethnicaty, and relationship to informant: b) o one question
screener ientifying whether the howsehodd had anly persons who were 55 years old and older. A follow-ap contact was made
to the short screener treatment group, seeking a full houschold mster, in order 1o mesiune coverage probiems on the shon
sereencr. Canelul reconds on interviewer elfost wene kept in order o estimate response rate and cost differences in the two treat-
ment groups The paper presents preliminary data on response rates, eligibility errors in the shon screener, and some cous of the
bt screening proceduares,

CONDUCTING SURVEYS WITH PORTABLE TECHNOLOGY

Compuler Audio Recorded interviewing (CARI): Resulls of Addilional Feasibility Efforts, Paul Biemer, Jér-
amy Morton, Deborah Herget and Kelly Sand, Research Triangle Institute; [moron@rti.org

CARI i3 a software application developed by RT1 that allows a kEaptop computer used by a laplop-based CAPT system o digi-
tally record the verhal exchange between the interviewer and the respondent. BT and the Bureau of the Census collaborated on
a research project aimed at determining the feasibility of using CART for quality control and quality improvement pampases in
CAF] surveys. In this paper, we deseribe the technical aspects of CARI and brielly review the resulis of initial feasibility elfons
comnducied last year which inclade; a) the respondent cooperation rale 1o CARL b) interviewer reactions, ¢ audio gualany, and )
the cost of CARI compared with other interview werification methods. We also discuss in greater detail oar lalest efforts which
include: a) a respondent debriefing questbonnadre wsed 1o daess respondent reactions w CARL b) performance monilonng pro-
cedures developed by RTI to evaluste field performance and provide feedback (o inderviewers (aimed af improving data quality
as well as the retention of interviewers), and ¢) the feasibility of using CARI with telephone reconding devices for field inter-
wiewers who conduct sarveys over the elephone.

Survey Data Caoilection On The Paim OF Your Hand?, Jaana Myllyluoma, Patricia Lesho, Carol Schmitt and
Jacinta Purcell, Batielle Centers for Public Health Ressarch and Evaluation; mylly® battelle.org

In iheory, field data collection ix an ideal venwe for the we of Personal Digital Assistants (PDAS) in the place of paper or lap-
lop compuiers. Drawing from our expenience with two piled stiudies using the Palm Pilod as ihe data collection oo, the authors
present a realily check thal demonstrates the benefis and drawbacks of this technology. Parameters examined include user lima-
tlations such & ergonamics, survey envimament, inlerviewer characteristics, and respondent reactions; and, technical limitations
such as instrument complexities, hardware limitations, lnkages'peripherals. and data trapsmissson. We tesied the use of the
Palm Pilots in place of paper 1o record the sulcome of whacoo compliance checks and brief store observaiions, whene one-thind
of the ohezrvations were conducted using paper and two-thinds with PDA"s. We also tested the use of Palm Pilots in place of
lapiops for a screening of elderly patients al doctors” offices. Beginning with the instrument development process and ending
with final data, ouar kessons leamed provide a practical check list fior other survey researchers o use in deciding whether or nol
o use PDA s for their data collection.
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Harnessing Innovalive Electronic Technology for On-site, Point-of-Service Research, Keith Neuman,
Decima Resaarch, Inc. and Julie Belanger, In-Touch Survey Syastems Inc.;

This paper outlines a solution 1 the challenge of capturing customer feedback on-site from a large number of locations th
makes use of electronic technobogy for data collection, tabulation and repoming. This approach represents a depasture from tra-
ditkonal on-site markel research in using a sell-administered (rather than interview) mode for gathering the required customer
feedback. While this approach has proven successful from a commercial standpoind, and is consistent with what may be a gen-
erad trend in survey research toward seli-administered methods, i rises imponant methodological questions involving sam-
pling and the quality of the dala callected. The paper will address some of the stralegies used in this approach b minimize sam-
pling and noaresponse ermor, icluding controls built into the technology itself. W will also review evidence from data callected
over the past several years to evaluade this methodology in terms of data validity and reliability. as well as is suilability for daf-
ferent types of on-site applications.

SATURDAY, MAY 13, 2001 8:30AM-10:00AM
PUBLIC OPINION AND PUBLIC POLICY

Voices In A Democracy: Understanding Perceptions Of The Role Of Public Opinion In The

Process, Mollyann Brodie, Hanry J. Kalser Foundation, Lisa Ferraro Parmeales, The Ropear Center and April
Brackett, Henry J. Kaiser Foundation; mbrodie & kif.org

In cazly 2001, the Henry ). Kaiser Family Pourdation, in collaboration with Pablic Perspective magazine, conducted a matbonal
adull survey o discern public perceplion regarding the rale of public opinion in the policy making process. This discussion ex-
plores the perceived influence of Americans on the decision making of elected and government afficials, e shown by thess
data. It examines the poiential disconnect between a general pablic that wants elected officials to hase decision making on puab-
lie semtiment and (s desire for them to do so withow relying primarily on palling data. Further, this paper probes the potential
conflict concerning how the public expects officials to lezm what they want, if not by relying on scientific measure o colleg |
information. If polling should nob be witlized o stcertain majority opinion, what other vehicle would resposdenis recommend
for communicating thear views™ This discussion provides valuable information for understanding perceptions about public opin-
ion sarveys and assessments of the appropriate influence public opinion should exern in the policy making process.

Government Public Opinion Research and Canada's Goods and Services Tax, Chrisiopher Page, Memorial
University of Hewloundland;

This paper explores the role of public apimon reseanch in the palicy process. focussing on the Canadian government’s introduc-
tion of the Goods and Services Tax in 1987-30. This case serves as an usually clear example of 3 government acting al odds
with public opimion. Yet government officials il commissionsd and referred to polls and focus groups on the . This paper
describes and analyses the roles the research played. Rather than gusding the government’s decisson 1o miroduce the sales tax,
apinkin newsarch assumed two main roles. First, it provided a backdrop to decisions shout the details of the lax, inclading ils
rade, wisibility, and whether it would apply 1o groceries. While officials were commitied 1o the principle of a sales tax, they wene
prepared 1o adpust details w make the 1ax maore palalable. Second. mose impartantly, the research influenced how the govem-
msnl cosmmunecaled the tax 1o the public. Thes was most evident in the justification and strategy of the advertizsing campaign,
The paper examines several decisions made in the development and communicatbons of the tax, considers the contributions of
opinion research and ather factors w those processes, and offers explanations for the limsted impact of the reseanch.

Borderiine Interest or identity 7 Canadian and American Affitudes foward NAFTA, David Rankin, Department
of Political Sclonce, Stale University of Hew York al Fredonla;

There has been surprisnghy Isiale comparalive research an Canadian and Amencan aititudes toward the Morth Amencan Free
Trade Agreement. The bulk of research on attitedes towand regional trade liberalization has been conducted on Western Euaro-
pean mass publics. Inthis paper | propose thal conceplion of national ierlity is a mare significant predscior of Canadian and
American attitudes toward NAFTA than are economic self-inlerest and supranational attachment. | argue that national identity
i% 3 widely accessible symbalic predisposition for Canadian and Amenican citizens providing a critical cognitive shomeut on the
seemingly complex issue of regional trade liberalization. Factor analysis is utilized 1o klentify three similar dimenstons of na-
tional identty (membership, sovercignty, and aitachment) for both Canadians and Americans. | posit thal more inlegrative
placement in the congeplion of national identity will be positively related to suppon for the NAFTA, In a multivanate analysis |
also use ordered-probin methods w0 examine the relative infloences of racefethnbeity. reglon, border proximaty, pasisan identifi-
cation, cross-border mobility, and demographics including education, income., pender, and age. 1 rely an comparative survey
data on Canada and the United States from the 199596 Intemational Social Survey Program.
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Physicians and the Public: An international Comparison of Views on Health System Change and Quality of
Care, Catherine M. DesRoches and Robert J. Blendon, Harvard School of Public Health, Kennedy School of
Government; cdesroch&hsph harvard edy

This paper provides o comparative perspective on health care quality and system change using bwo inlemnational surveys con-
dusted in Canada and the United S1ates. The Commorwealth Fand 1998 Internatsonal Health Policy Survey was conducted
with 1,000 respondents in United Siates. Canada, the United Kingdom, MNew Zealand, and Australia. The Commonwealth Fund
2000 Incernational Health Palscy was conducted wath approximately 400 generalists and 100 specialists in these five countries.
Im baath countries, the public expressed greater levels of dissatisfaction than physicians with the health care system. Canadians
were less likely o suppon complete rehallding of their system and physicians expressed serious conoerns aboul shortages of
specialists and facilities. 1.5 physicians wormed about problems paving for care Physicians in both countries repon conoems
with their abilsty to provide quality healthcare. Similar issues were reporied by the general public, Canadians expressed dissat-
isfaction with funding levels snd shomages. Amencans were primarily concersed with nancisl secess. Populsr peceptions of
the impact of change on the quality of health care are likely 1o be important to palicymakers and politscians. They need to be
aware that physicians and the pehlic are not blind 1o changes in health care have senious concerms about their impact on health-
care quality.

THE CONTRIBUTIONS OF SEYMOUR SUDMAN TO SURVEY RESEARCH

Contributions fo Sampling, Roger Tourangesu, Survey Research Center, University of Michigan and Joint
Program in Survey Methodology; fourangeau @ survey umd edu

Among Seymouar Sudman's diverse schievemenis were his contributbons 1o applied sampling. He wrote a book on the subject as
well as integrative revigws of the field for the Handbook of Survey Research and later volumes. His major work in this area
invalved efficient methads for sampling rare popualations. Typically. finding members of & rare subgrowp (sech as minomty
group members of members of specific age groups) invalves screening a large inmial sample. Swdman examined several vana-
tions on this slandand framework. He was an early adopeer of network sampling, in which respondenis answer SCTECMINg ques-
tions nod only abowt members of their own households bat abowt those in linked households & well. Swdman also developed
generalizsbons of the Waksherg-Mitalsky method for telephone sampling. 1 that method, 3 bank of 10 consecutive lelephone
numbers is retained for furiber sampling oaly if the initial nomber s=lected tums out o be a working residential mumber. Sud-
man examined the gains from applying this procedure to locating members of rare populations, where the clusters wene seg-
menls inan area probabdbity sample rather tham banks of welephone numbers. Like his work in other areas, Sudman’s work in
applied sampling blendesd rare creativity with utier practicality

Coniributions to Understanding Cognitive Processes and Questionnalre Design, Morman M, Bradburn, Ma-
tional Science Foundation;

This paper will review the development of Seymour's contribation to the understanding of response efmors in surveys arising
from the questionnaire. It will trace the evolution of thinking from looking at the source of ermors in the question wondings
themselves o an underdanding of the inferaction between the cognilive processes that respondents go throwgh in answering
guestions and the context created by the guestionnaire wording and design.

Coniributions to Estabiishment Surveys, Diane K. Willlmack, U.5. Census Bureau; Diane K.

Willimack @ census.gov

Al the trme of his death Last year, Seymour Sodman had just begun io formally apply his tremendous expertise and breadih of
survey research expersence (o response problems in surveys of establishments and organizations. While his recent work o es-
tahlishment surveys supponed cconomic surveys and censuses at the US. Census Bureaw, he had “dabbled” in the area of ar-
panizations] swrveys several times during his illostriows career. Seymour said that his interest in organizational surveys
stemmed from a career-long inberest i proxy response - he seemed (0 combder surveying eslablishments 10 be the epitome of
praxy reporting. This inlerest, abong with his years of experience working with businesses a5 & professor of marketing and his
experiise in questionnaire design and cognitive processes, provided an aliernative perspective for lackling response prohlems in
estahlishmenl surveys. As a resull, be re-defined the realm of cognilive research relative o arganizational surveys and be chal-
lenged the status queo in establishment survey operations. This paper will sammarize these influences and perspectives, and de-
scribe his contribution to the development of frameworks for understanding survey panicipation decisions and the survey re-
Aponse proceds in establishimenl sairveys.

Additfonal Conlributions fo Survey Research and the Profession, Timothy Johnsoen, University of lllincis at
Chicago; tjohnson@SRL.UIC.EDU

Seymour's professional work was that of 3 Renaissance Man. In addition 1o his noteworthy achisvements discussed by earfier
presentations a8 this session, he also made numeroas other contributions o our anderstanding of sarvey rescarch. Among thess
were his work on mode effects, health survey methodologies, proxy reparting., the collection of sensitive information, and sur-
vey research ethics. In nddition, Seymour clearly had a pasgion for ihe history of cur discipline, as evidenced by the namber of
papers and monographs be prepared that provided historical overiews of various developmenits in survey melbodology. Dunng
this presentation, his "other” contributions 1o the profession will be highlighted.
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CAMPAIGN 2000

Economics and Bill Clintan in the 2000 American Presidential Election, Jeffrey W, Koch, Depariment of Po-
litical Science, State University of Mew York; koch@ geneseo.edu

During the sammer of 2000 several nolable political schentists prodscied Al Gore would win the presidency. The basis for the
prediction of a Democratic victory was that the pasty halding the White House derives elecioral benefit from peace and prosper-
ity, an assumpiion supporied by a considernble body research. In spéie of an unprecedenied peniod of economic growth and rela-
tive tranguility im the internasonal realm, Al Gore barely squeaked ouwl & win in the popular vele and lost the ebectoral vole. In
thas paper 1 evaluate whether volers” assessments of national economic conditions and appraisals of the personal charactensics
of the candidates played their usaal role. The anadysis relies on data from the 2000 American Mational Elecison Ssudy (ANES)
as well as data from the 1988 ANES, the Last time a vice-preshdent soughi to direcily succeed the president under whom he
served. Did cittrens” economic comskderations play a smaller rale m vole cholce in the 2000 presidential election than i previ-
ous presidential elections, thereby providing a benefit 1o Oeorge Bush? Additionally, did Al Gore fail bo reap electonal benefil
from peace and prosperity as a result of Americans’ views of President Bill Climton’s personal qualities?

Campaigns Matter: Why the Economic Models Fredicting & 4- o 20-Percentage Point Vietory for Gore Ware
Wrong, David W. Moore, The Gallup Organization; david_moore @ gallup.com

This paper wses polling data 1o sugpest why several mathematical models that predicted that Gose would beal Bush in the 2000
election did nod work, and suggesis thai the race was so close becsuse the Gore caumpaign gave up its greabest advantage: the
booming economy. It shaws that vobers rabed the economy quite positively, gave Climon substasiial credit for the positive siabe
af the economy, bul nevertheless consistently percerved Gore and Bush as about equal in their ability 1o deal wath the istoe. The
paper also includes polling data on how people evalisated the economy in 1992 and President Bush's handling of the issue thas
year compared with the way volers rated the 1992 economry and President Bush's performance rerospectively in polls con-
ducted in | 999-2000. Finally, this paper examines the dalemma faced by Gore -- whether io associate his campaign closely with
President Clinton amd the scoomplishments of the Clinton administration (especially the cconomy), or to distance himsell from
Climibom o avoud o0 close an seociation with a man whose moral problems oould possibly have bus the campaign.

Dynamics of the 2000 Presidential Campaign: Evidence from the Annenberg Survey, Michasl G. Hagen,
Richard Johnston and Kathleen Hall Jamiason, Annenberg School for Communlcation, Unbversity of Penn-
sylvania;

The 2000 Presidential campaign brings standard voting models in question even as it breathes life inbo other models that seemed
discredited or had been ignored. Moat importantly, the campaign itself seemed o matter, (f oaly becasse the result was so closs
Fos the Grst ime ever, a survey designed specifically 1o caplare “real time” electord processes and conducted on a scale large
enough to identify sudden change was in the field thoowghout the campaign, This was the Annenberg 2000 Election Survey.
Paralle] o the survey, the Annenberg group capiured candadage appearances, netwark coverage, and campaign advertising, all in
Torms that ¢an be wedded 1o the survey. This paper deplays data from all theke sources bo skeich an account of the campaign.
We focus on two brosd, related questions. First, why was the €lection s0 close, when all the fundamental features of 2000
seemed 1o favor Al Gore decisively? And second, was the campaign a3 such critical o the oubcome, or was it just a conduit for
more fundamental forces™ We consider the possibility that both things are tnee, that altermative gubcomes were imaginable bul
that the uliimate one was not menely the product of ephemerna.

A Bayesian Model for Combining State and National Presidential Trial Heat Polis, Charles H. Franklin, Uni-
versity of Wisconsin, Madison; franklin@polisci wisc edy

A wvast number of natiosal trial beat polls s conducted in the moaths precesding a presideniial election. But &8 was dramati-
cally demonstrated in 2000, candidales must win stales to win the presidency, nod jist win populas voles. The density ol stale
bevel polling is much less than that for the nation as a whole. This makes efforts to track candidase support af the state level, and
b0 estimate campaign effects in the states, very difficull. This paper develops a Bavesian hierarchical model of trial heat polis
which oies stale and national polling data, plus measures of campaagn efTort in each stale, to estimate candidate support be-
tween ohserved state polls. It also estimates the increasing uncenainty of each state race as the time since the last poll increases,
Al a technical bevel, the Bayesian approach provides pot only estimates of support bat also easily understood estimates of the
unceranty of those estimates. At an applicd level, thas method can allow campaigns to target polling in stages that are most
likely to be changing while being alened to potentiad shifis in staies that are not as frequenily polled. The model is developed on
data from 1988, 1992 and 1996 and validated (asing out-ol-sample forecasting) with data from 2000,


mailto:moore@qallup.com
mailto:mhaqen@asc.upenn.edu
mailto:franklin@polisci.wisc.edu

SATURDAY, MAY 19, 2001 8:30AM-10:00AM
ISSUES IN TRANSLATING SURVEYS: METHODS AND APPROACHES

The Linguistic Demography of the United States: lngights from the 1990 Census, Gillilan Stevens, Depart-
mant of Sociology, University of llinols;

Full coverage of the targeted populagion and the gathening of valwd data require consideration of the language competencies of
the polential respondents in a variety of non-English languages. The first probiem is the number of == and which -- manorty
languages should be anticipated. The second problem concems the charscternstics of persans within the minarity language
popilations, i particalas, their bevels of Meency in Eaghish, that make the process of reaching and obaining valid information
more difficull. In this paper, | use 1990 U5, census data 10 descnibe the broad parameiers of ihese two seis of problems in the
national LLS. population. First, however, | describe the features and limitations of the avaklable cemsus data on language charac-
teristics, focusing on idsues of operationalization, instrumenl and dem non-response, and coding of the responies. [ then wse the
15940 census data to describe the degres of linguistic diversity by nativity and age — parameters often used in the sampling
frames of maor studies. | ihen discuss levels of proficiency and lingunste salalion ameng the major language groups. Finally, |
describe the associations between bevels of English proficsency among minonty language groups and levels of education and
poverty.

Ad-iit verbal transiations and inlerviewer variance, Lorena Carrasco, U 5. Census Bureau;

Lorena Carrasco@census.gov

Do bilimgaal interviewers collect empirscally different data from Spanish-speaking respondents when adminisiering an English
survey questionmaine? The exploratory rescarch presenied herem atlempts 10 determine whether al-lib verbal iranslations could
resalt in measurement emor in the form of interaiewer vanance, The analysis focuses on questions with common words and
synaa, questions wilh echnical ierms, and guestions with Amencan concepts. It compares the variance for each type of gues-
bin controlling for whether the question was asked in Spamish using the English questionnaire or Spanish using ihe Spanish
questionnaire, Since replication s essential when atlempling 1o comelate inberviewer variance with dsta quality. the ultimace
ohpective af this research s 1o compile longitudinal daga across several panels through the year 2003, The data discussed m this
raper represent the first of these panels and will provide a baseling for the remaining three, Alihough the nature of this research
willl mot definitively answer the quesibon of’ why ad-hoc iranslations effect daia quality, the resulis should peovide reliable em-
parical evidence 1o reseanchers wha are coniidenng whether translating survey queslionnaines i% in their best interest. This re-
search also addresses aMermatives fo questionnaire translation, such as interviewer fraining and interviewing aids,

Taking Accultuwration [nto Account for Transiation, David Eden, Mathematica Policy Research;

DEden &@mathematica-mpr.com

11 i apparend bo survey ressanchers thal large numbers of economacally disadvamtaged immigrants from Mexico, Central and
South America, and the Caribbean have made it necessary to transiaie many survey instruments used i nation-wide studies of
siscial, educational. and health programs inte Spanish To collect sccurale and comparable daa for a stady, Spanish-speaking
reapondents misst underitand the questions in the same way as sample members do in Enghish. Survey instruments must also be
translated to be devoid of “regionalisms” so that questions will be understond equally by someons from & village in Oaxaca, a
town (n the Dominican Republic. and a “barriada™ or shamytown in Lima. But it (s essential that the Spanish version of the
question reflect the English-language version of the guestion, Editing or simplifying questions, whether it is done by the transla-
tor of by a data codlector who is a “heriage speaker” of Spanish introduces biss, and possibly corrupes the data collectsd. Thess
pssues will be discussed and examples from questionnares used in studies of early childhood development, health care and
cther programs will be used to demonsirate some of the problems.

Use of the Internet as a Translation Aid for Survey Insfrumenis, Alisd Schoua-Glusberg, Harvard University;

Monetheless, the Internet can be used as an effective translalion aid for several types of problems associated with sarvey mstn-
menis. Because the World Wide Web contains an incredibly volumanouws collection of examples of cumment language use in an
easuly and instanily searchable farmal, it can be wied by translabors wath many types of ranslatien problems inclsding: 1. select-
ing between the most common of e expressions: 2, establishing regional or country-specific use of lerms; 3. delenmining
which berms get translated and which are preferable o be retained i the original language; and, 4. identifying the context in
which perms ane wed. Examples of Internet sofutions o these and other translatsion problems mclede: 1. the use of sample
counts of number of web pages with specific expressions, which can yield solid information on which of bwo expressions is
more commanly used; and 2. the exploration of regional o country-specific language with fast searches of digital newspapers
frewm the area in question. Additional examples and recommendations will be provided oo how to make best use of the Intermnet/
VWWW 1o resolive tvpecal tramslations problems associated with the survey translation process
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Transiating the American Time-Use Survey info Spanish; lssues Assoclated with Transiating a Flexible in-
terview Survey, Sylvia Fisher, Bureau of Labor Statistics;

This study examines cognitive and linguistic issues pasockated with ranslating the American Time-LUse Survey (ATLUS) inta
Spanish. ATUS &5 a semi-strsctured tebephone survey inlenview for household respondents. Translation activitics focussd on
identifying optimal wording 1o facilitate respondents” abality to respond accurately 1o ATUS questions. A secondary goal was
the development of a cultwrally sensitive translaiion o ensure cultural traditicns and typecal language idwms were addineised in
& respectiul and culusally-competent manner in the Spanish-language ATUS. Cualitstive research methods were applied 1o
wssess the quakity of the translation including cognitive interviews and focus groups. Specific issues thal were tested inclsded:
1. Shoald formal or informal forms of address be used during the survey inerviewT Would it be acceptable to switch from far-
muail 1o imfoormal form as (the inlerview progressed, 1o acopmmaodste the changing natude of the relaionship between imerviewer
and respondent T 2. understanding and operationalization by Spanish speakers of important terms used in ATUS; 3. idemtifica-
tion of optimal wording for caltare-Inden terms - literal versus free translation; and 4. cross-culiural equivalence of translated
terminclogy. Fifieen (MN=15) copnitive interviews and two (ocus groups were conducted 10 assess these (ssues, The resulis were
used 1o develop a final Spanish-language version of the ATLIS.

DOES IT PAY TO PAY? INCENTIVES AND PARTICIPATION

is It ‘What's Up Front’ That Counts? An Experiment in Firsl-Wave incentives In A Panel Study, Thomas
Guterbock, Center for Survey Research, University of Virginia and Alison Meloy, Sorensen Institute for Po-
litical Leadership, University of Virginla; img1p@virginia.edu

While advance wncenlives might e adwvantageous for lelephone sarvey response, the efficacy of incenlives remains unchear for
general population RDD ielephone surveys, where contacts in advance of the interview request are impractical. We conduocted
an experiment 1o leamn if monctary meentives offered i the first wave of a panel Study have an effect on sufvey MOR-PESPOTSE (A
subseguent waves of the study, We incorporabed this expeniment imo the Sorensen Instibate Survey on Campaign Conduact,
four-wave lelephone panel study on Vinginta elections (Fall 2000). AL the beginning of the Wave | interview, 5 35 incentive
irealmend was randomiy assigned 1o half of the 814 respondents. A1 ibe close of the first interview, all respondents were Bnld
that compensation wouald be made for future survey pamicipation (thres waves over three months). 'We find ne significamt dif-
ference between ihe treaiment and non-treatment groups in terms of: (1) willingness to be re-contacted (2) actual completion
rabes in subsequent waves, and (3) compasition of final samples with respect (o secioeconomic composition. The sizable incen-
tive expenditure produced o measurable improvement in rates or quality of responze, These null resulis imply that first-wave
incentives have a neutral effect in mindmdzing swrvey pon-response in panel susdies of in redecing atridon among respondents
3l low weiseconoimic levels. This inlerpretation may aid fobure decision-making regarding incenlive cost, polential benefils,
and negative effeds,

The Role of Topic interest in Survey Participation Deciglons, Robert M. Groves, University of Michigan and
Joint Program in Suniey Methodology, Stanley Presser and Sarah Dipko, University of Maryland and Joint
Program in Survey Methodology, bgroves @ survey umd.edu

Recent ﬂmm.l.ﬁm.l massing links between nonresponse rales and nonresponse ermar have spurred researchers 10 sdenpfy con-
dilsons under which nonresponse is nonignorable. This paper examines three hypatheses: () that sample persons interested in
the survey topéc will participate at higher levels than those for whoen it is bess imesesting; (b) that the connection between topic
interest and cooperation will be reduced when respondents ane offered monetary incentives for participating; and {¢) that these
effects will produce nonignorable nonresponss conditions. In a 525 factorial experimental design, we manipulated topic by ex-
penmentally varying five sarvey introductions - political pamicipatbon, sducation and schools, parenting and childcare, Medi-
care and bealth, and issues facing the nation (he las as a “control group™y Subjects were selected randomly from five lists, a
prvon thought b vary on interest in the § topics: individual contributors to presidential candidales, persons 65+, schoolieachers,
households with newhom children, and a random-digit-dial frame (the last serving & & control ). Bandom half-samples were
madled a prepaid 55 incentive. All respondents were asked the same questions., albeit in different orders. The presentation pre-
sents effects of the match of frame with topic and incentives on cooperation rbtes and survey estimates.

Are Physicians Immune To lneentives And Other Survey Feafures Thought To Inerease Response?, Danna
Moore, Social Economic Sclences Research Center, Washington State University;

An experimental stody of physicians was conducted altering postage and mall packaging in conjunctbon with the use of a mone-
Ly incenlive al stages of follow-up diring a mail survey protocal. Timing af incentive is tested. The interaction between mazl
packaging in combination with a monetary incentive is tested with a companson of first class postage’plain packaging versas
prionty madl postage and packaging. A unbgue test in this study s the effect of one reatment asing 8 double monelary incentive
in combination with 2 day priority mail packaging. The results show that the use of 2-day pricrity mail postal service and pack.
aging with a mometary incentive at both first and second questionnadre madling CONLACHS i3 4 supenion survey wreatment fos ob-
taining higher response when compared o a first class postage and plain packaging treatment (B0 versus 2%, A final 1ele-
phone follow-up contact 1o non-respondent physician offices for a telephone interview resulted in no interviews by phone and
ihe FAX retam of only a small number of questionnaires. This staewide survey of the population of physbcians under the aus-
pices of ane Health Maintenance Crganizstion demo.strates how the vanables of postage, packaging. and incentive timing con-
tribute to maximizing overall response.
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Use of Targeted Incentives o Reduce Nonresponse (n Longltudingl Surveys, Michael W. Link, Resesarch Tri=
angle Institute, Andrew G. Malizio, National Center for Education Statistics and Thomas R, Curtin, Research
Triangle Institute; Link @ti.org

This study examines three fundamental questions: { ) cen targeted incentives be used s an effective wal for reducing nonire-
spanse among different bypes of nonrespandents in a national lelephone survey ™. (2) does alfering an incentive in the base year
of a longiudinal study set expectations for an additional incentive in the follow-up shady; and, (3) is it more cost-effective (o
provide paymenls to previous incentive rectpients up-fonl in the follow-ap or wait and use the incentives in 2 more targeoed
manner? An experimental design was employed, using data from a nation-wide, random sample survey of college students.
Moaresponikenis in the base-year study were classified into thaee groups: initial refusals, hard-to-resch cases, hard-to-locate
cases, with half in each group receiving an incentive; contrals did nod receive an incenlive. For the one year follow-up, those
receiving an incentive in the hase year were randomly assigned to either a follow-ap incentive group or a conirol group. These
experiments indicate that the use of wargeted incemtives can be effective in reducing some (ypes of nonresponse. Offerng inoen-
Eives i a hase year study can lead o continued expeciations m a follows-up cohort; however, there are cost trade-offs ahich
might aff-sei consideration of this option.

ISSUES IN WEB SURVEYS

Experimenis On Visual Effecis in Web Surveys, Krislin Kenyon, Knowledge Networks, Inc., Mick P. Couper
and Roger Tourangeau, University of Michigan;

Visual effects possible in Web surveys include color. fond leatures, screen layoul, and use of graphical symbols But the Weh
also permits the use of rcher visual images such & pictures, drawings, animation, video, and so on. Despite the opporunitics
these new visual elements oflTer for survey design, very little research has focused on their effect on the answers 10 the survey
guestions. For example. one (eature of piciures is that they typically convey moge concreie messages, whereas more shstract
concepls can be conveyed using verbal information. We are conducting a senes of experiments (o explore these effects on an-
swers in Wb surveys. A tolal of four experiments (n=500 each) are being dome wsing the Knowledge Metworks panel of ne-
spondents. Each experiments examines a different featere of visual preseniation, ranging from the effect of cobor and layout on
responies distributions. o explonag tue efect of supplemental images (phetares and drawdngs) on the answers that people pro-
wide. 'We will present the resulls from these expeniments. This research is aimed at understanding the mterplay of visual and
veghal information in survey responding as well a3 beading (o specific recommendations for the design of Web survey question-
naires.

Eye-Movement Analysis: A New Tool for Evaluating the Design of Visually Administered Instruments
and Web), Cleo D, Redline, Bureau of the Census and Chrisiopher P. Lankford, University of Virginia; cleg,

dawn redline @ census gov

A data collection instrument that a resposdent selfl completes through the visual channe], such as on paper o over the Web, |5
visually administered. Tradstional methods of evaluating visually administered instruments, such as cognitive inleniewing, us-
ability testing, and experiments, canmot directly identifly information respondents perceive, or in what onder they ohserve the
informatian. Consequently, eye-tracking equipment developed s the Unbversity of Virgiala for use with computer monilors was
sdapied o track the eve movements of respondents anywenng thoee p.lp:'l’q_l.l:“i.ﬂm‘l.il‘!.;, which differed in the visual designs
of their branching instructions. Teenty-five respondents answered one of the thaes questionnaires. The study revealed that it
was nol whether respondents peroeived a branching insruction that desermined i they executed it cormectly, but when they per-
ceived it. IT respondents did not observe the instrusction immediately prior to or after marking their answer, they
misexecuied the instruction. This is & very insightful finding and an emcouraging lead, one that could not be drawn
from any other method. Thus, eve-movement analysis does appear to be a promising new ool for evaluating visu-
ally administered questionnaires. However, it carmenily has drawbacks as well, which we discuss in depih and
make recommendations for improving.

Humanizing Self-Administered Surveys: Experiments on Social Presence on the Web and IVR, Darby Miller
Steiger, The Gallup Organization, Roger Tourangeau and Mick P. Coupar, University of Michigan Survey Re-
saarch Center; i

The impact of compuatenzation of self-adminstered surveys on reducing reporting errors is pot fully underdood. A growing
boudy of evidence suggests that feabares of seli-administered interfaces can evoke reactions similar o inderviewer-adminisiered
surveys, including soctal desirability effects. We deseribe ihe resulis of three experimenis o examine the effects of “presence of
an mberviewer” on reporting semitive information m a self-administered environment. First, we conducied twa weh experi-
menls (r=202 and n=3,047} examining features of the inferface thought (o create a virtual seciad presence. The hypothesis was
that the maore the inerface creates  sense of social presence, the more respondents will act as il they are interacting with an-
other human being, increasing social desirability bias. Results of these experiments find limited suppart for the hypothesis. Al-
though snswers (o the sensitive (ems were unaffected by the eapenimental wariables, the sex of the electronic questaner did
affect answers o questions abouat gender attitedes. Second, we conducied a conceptual replscation of the web findings using an
awlomated interactive voice response ([WR) telephone survey (n=1,023), where we varied the voice of the interviewer and
whether the inlerview was personalized. Results of the IVR experiment and overall conclusions fram the three studies will be

presemted,
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The impaci of Adding e-interviewers To Web-Based Research, Karl Feld, humanvoice, inc.;

kfeld@humanvoice.com

Thas paper highlights the results of a recent study conducied jointly by Brigham Young University (BYLU) and bumanvokce, inc.
testing the data effects of adding an e-Interviewer 1o web-based, quantitative research. Using widely available iechnologies, a
split sample survey was conducted of BYL alumni which asked attitisdina] questions aboul variows BYL publications. A sufvey
programmed identically in CATL, self-administered Inbernet and e-Interviewer assisted Intemnet modes was designed bo 1251 the
effects each mode would have on data quality, The e-Interviewer version yielded sigmficantby fewer mid-terminations, espe-
cially in those respondent groups previously proven 1o be mos likely 1o terminate Intemet swrveys and sel{-sdminisiered sur-
vewd. It also yiebded longer open ends, soreensd owl more ineligible respondents or “cheaters™ than the self-administered Inter-
net version of the study and improved sample frame coverage by almost 100%. All these effects were observed despite the fuct
that the e-Interviewer wersion averaged 15 minuses longer than the self-administered Internet wersion. Defferent mode effects
were observed for different types of questions. In some cases, CATI proved to be benier than any other mode for producing data

quality.
SURVEY RESEARCH ETHICS
Agsessing Survey Research, A Principled Approach, Benoll Gauthler, Circum Network inc.;

Traditionally, the assessment of survey research has been an ant more than a science. Every researcher wses their own cntena
and pat more of less emphasis on variows aspects of the research. While this may have critical implications in many seftings,
where the review may have impact and be itself under review, such as in a legal septing, this lack of structure becomes a weak-
ness, This paper will present o structure and principled approach io the ssessmend of survey research. I does not duplicate
codes of ethics or nubes of good practices such as the one offered by AAPOR. It offers the analyst a strong, defensible franse-
work which ensures that a review is thorough and balanced. The same approach can be used a8 a checklist fof one's oan ne-
search work,

Maintaining Confidentiality in The Public Uise Datasst, Cynthla Helba, Kimya Les, Christine L. Gaines, Wes-
tat, Timothy Elig and Laverns Wright, Defense Manpower Data Cenfer;

When individual-level survey daia collected from well-defined popualations (e.g., & university student population, the L5
Armed Forces) are made avalable as public-ue datasets, an important condideration Fod the data callection agency i§ respon-
dent confidentality. The Defense Manpower Data Center (DM, an agency within the Depariment of Defense, regularly
releases public-use datases from its omnaibas and special topic surveys of military personned, Thess surveys cover materials
ranging from seli-reponed demographic characteristics wo self-repors on sensitive topics such as expenence of sexaal harass-
maent. Geiven that the population for these surveys is known, it might be posathle to crosi-tabulate demographic chasacterste
reported in the data and identify a population member. In response to this, DMDC and their analytical contractor, Westal, devel-
oped & strabegy o distinguish polential datapoants by which individials coubd be identified and o remedy this nsk o confidents-
ality, This paper provides an overview of methods used by other data collection agencies 10 ensure respondent confidentiality in
public-use datasets. B then describes the “confidentiality analysis® strategy adopted by DMDC and Westat. Finally, it discusses
isswses to be resolved 1o improve this data collection sgency’s shility 1o maintain respondent confidentiality despite the ncreas-
ingly sophisticated technigues available 1o uncover respondent identity within a dataser.

Ethics Codes and Survey Researchers, John M. Kennedy, Center for Survey Research, Indlana Unhnersity;

kennedy]@indiana edu

In the past ten years, professional ethics codes affecting research activities have taken on @ more imporiant role in conducting
surveys, Many professional societies have recently wpdated their ethics codes. Pederal agencies are asking professional societies
and academic and non-scademic institulions to become mare sctive in developing ethical guidelines and monivosing the re-
search inegrity of their members. Institutional Review Board decisions are taking on an incressing importance in research de-
sign. Survey researchers tend to belong to maltiple professional organizations. As such, they are affected by federal definitions
of research ethics and also by multiple ethics codes. n this paper, | compare codes of ethics on four 3sues — informed consenl,
privacy, confidentiality of data, and research integrity. The codes are compared against current federal guidelines on human
subpects protections (45CFR44) and research integrity (the recent O5TP definition of research miscondoct). An analysis of the
codles docs not indicale any major inconsistencies bul the emphasis amd details differ acrods codes,


mailto:qauthier@circum.com
mailto:helbac@westat.com
mailto:kennedvi@indiana.edu

SATURDAY, MAY 19, 2001 8:30AM-10:00AM

Technical Rationality — A New Form of Unethical Behavior, Robert Mason, Survey Research Center, Oregon
State University; masonr@ stal.orsl.edu

This paper introduces and describes the impact of technical rationality, a newly formmilated. and, to some, frightening new form
of unethical behavior. [ s defined a5 masking the public harm of technical experts whi act without being aware that, in fact,
they may be daing anything wrong. They aflen work professionally i their ofganizations doing what others arourd them agnee
they should be doing. Yet, wpon close examination, wseally afier the fact, most reasonable peopls would conclade that they have
caused or are causing much public harm An example is the marketing research for the American tobacco industry that has en-
hanced juvenile smoking. Other examples abound today in which this form of unethical behavior has become mone elusive and
opaque, | ntend o summarnze the contexts in which survey methodology and puablic opinien research sre vulnerable 1o thas
elhical problem, suggest why procedures typically established 1o foster ethecal behavior are nol likely o be successful, and rec-
ommend procedures that may be more effective.

SATURDAY, MAY 19, 2001 10:15AM-11:45AM

ISSUES IN THE FORMATTING OF RESPONSE SCALES

ltem-Nonresponse, Measurement Error, and the 10-Poini Response Scale, Matthew \W. Courser, The Ohlo
State University and Paul J. Lavrakas, Hislsen Madia Research;

This paper reparts the resulis of two studies that were designed b test whether the response scales used in survey Questions can
have a significant influence on item non-response in surveys. As pan of series af pre-clection palitical ilems inclisded on s
imdependent RDDY surveys. cach respondent was asked o provide a favosability rating for four candidates. Each respandent
was randomly assigeed 1o one of thiee conditions that vaned the scale thal was usad by the responident bo make herfhis ratings.
Respondenis received eather a 1=10 scale, a 0-10 scale, or a 0= 10 scale with 5 anchoned with "Meather Favorable nor Unfavor-
whle®, A striking patiem of differential Hem-noaresponse was ohserved across ibe thee conditions, with the §-10 scale having
it mosi nonresponsue and the 0-3- 10 scale having the leasi. A second study conducted in March, 2001 and replicated the siudy
described above in a non-political RDD survey of Ohio residends. Mullsvanate analyies of these data investigate the demo-
graphic prodile of those people most likely o be lost with the 1-10 scale, bt gained with the (-5 10 scale. We use these analy-
se8 a8 a starting point for a broader discussion of the reladonship between response scales and measurement error in survey
data

How Providing Versus Not Providing A Midpoint in Response Scales Affects Validity And Rellabiiity Of
Measurement, Dagmar Krebs, Institute of Sociclogy, University of Giessen, Germany; dagmar krebs 8 sowi,

Providing response scales with or without médpoins is an ongoing discussion in survey research. Response scales providing a
mewiral midpoint are often crticized with the arguement that the neutral point attracts those respondents whio do not wand fo take
the effort of making & ¢lear decision in the positive or negative direction of the scale. Therefore it is ofien recommended 1o pro-
vide response scales with even numbers of response calegones Lhat enforce a directed answer from respondents. Whale it ts trse
that response scales with even mumbers of answenng categories result in directed answers, it is not tnee, that thess scales yield
mare vald and reliable data. [n contrast. by specilying a measurement mode] it can be demonstrated that ramsdom measuremend
ermor is stronger in scales with even mumbers of nesponse categorses than in scales providing 2 midpoint. The medpoint is an
impariani caegory helping respondenis to locate themselves on the scale with respect to the middle. Since they do not have
such af ofiemation painl in wales withouw medpodnt respondems wem 10 chisose the lwo middle calegories randomdy with ap-
proximately equal frequency.

The Influence of Frequency Scales an Response Behavior: A Theorelical Model and its Empirical Examina-
tion, Volker Stocke, University of Mannheim; vsiocke @ rumms.uni-mannheim.de

It is alten ohserved that the way frequency response scabes ane calegorized influences the resporse behaviar, which i explained
through the insufficient sailability of the target information in the respondents’ memory. In addibion, we also assame the elabo-
ration of the imformation processing mode 1o be imponant in ihis respect. Inihe present paper, both factors are integrated into o
frmalized pwo-itage model of respoase behavior, whereas the influence of the response scales is expecied o be mediated by a
three-way interaction between the information availability (response lalencies), the respondents motivation (aftitodes toward
surveysh and their cognitive resources (age and odiscatkon). This predictbon is tesied in a random probability sample of one-
hﬂlﬁrrmﬂ-mm whereas the frequency of television consumpison 15 used as the depmdem vamable. In agree-
mend with owr predsctions, the strength of the response-effect decreases as the response spesd increases. Furthermaore, (he deter-
minants of the cogritive elaboration are fourd 1o be relevant mainly under the comdition of & high availabiliy of the target in-
formation: Only subjects with low motivation and kow cognitive resources are infleenced. In contrast, respondents with a low
degree of information accessabiliny are subject 1o very strong response cffiects. independent of the determinants of their cogna-
tiwe elaboration.

61


mailto:masonr@stat.orst.edu
mailto:vstocke@rumms.uni-mannheim.de

62 SATURDAY, MAY 19, 2001 10:15AM-11:45AM

A Cross-National Comparison of Middle Allernatives, Acquisscence, and the Quality of Questionnaine Data,
Colm O"Muircheartaigh, NORC and Jon A. Krosnick, Ohlo State University; caomuirc @ midway.uchicage,
edu

Some scholars have suggested that offering a middle alternaiive om a reting scale is necessary 0 measure opinions accuraiely,
whereas other scholars have suggesied that middle aliernatives offer “easy ouls” io responclents who wani 10 avosd (aking sides
on an issue. In an carlier paper, we evaluated these competing hypotheses using data from an experiment conducied in the 1992
Euro-Barometer Survey. Via structural equation modeling of responses 1o agree/disagres dems measuning stiudes foward sci-
ence and technology. we found evidencs that affering a middle allemative redisces the amoint of randodm Meauaremenl amar in
the responses bo survey questions, thereby increasing reliability, while not affecting the validity of sffitude measurements. We
also found evidence of acquibsscence nesponse bias in onswers o agree/disagree questions; while unrelated io the presence of a
miiddle aliemnative, ihis bias was stronger among olider, less educated, and female respondents. This indtial analysss was carried
aul on the combined data for the countrnies of the European Linion: no weighting was used in combining the samples across the
12 countries. [In this paper we compare the resulis for different countries and idestify 3 culuraltsocial wpalogy on the basis of
the patierns of the responses.

ASSESSING THE ACCURACY OF PRE-ELECTION POLLS

What Leads o Voling Overreports? Contrasts of Overreporters to Volers and Admitted Nonvoters, Robert
F. Belli, Michael W, Traugoit and Matthew N. Beckmann, University of Michigan; bbelll @ umich edu

A series of seven years of supvey reports and record check data from the American Manonsl Election Stsdies was cambaned o
examane variables tha are predictive of vole overrepoating. Social predictors include respondent age, level of education, race,
and sex. Measures of political attitudes include degree of political efficacy, caning about the sutcoms, interest, strength of party
bdentification, and expressed knowledge of polnical individials or growps. Contexiaal variables inclode week since the election
in whach the mterview took place, whether the survey wa conducted dunng & presidential or non-pressdential election, and the
election year. Regression and discriminant analyses imdicate that volers, overmeporters, amd admitied nonvoders represent hasic
populations tha differ in their characteristics. Overreporntens are in between vovers and admitted nonvoters im their mean age,
mean level of education, and in mean strength of political attitides. With the exception of age, overmeporters are signficantly
closer to volbers than nonvoters in the means of these messunes. Overmeponiers ane predominately noawhite. and overreporting
oocurs mare frequently the fumther the interview lakes place from election day. Promoding socially desirable responding, bolk
indentional deception and motivated misremembering appear 1o be the cognitive mechanisms that are responsible for overrepon-
g

The Story from the States: Accuracy of Siate Pre-Election Polls, Andrew E. Smith, Dennis Junius, Unlversity
of New Hampshire Survey Center, Eric Rademacher and Danlel Majeski, University of Cincinnatl, Institute
for Policy Researnch;

The pumber of pre-election palls conducied nasonally has been sieadily increasing dusing the last twio decades. At least a dozen
organizations released election prediction in the final days before the November 7 election. There has heen a similar increase in
the number of pre-electbon polls conducted within individual states. The 2000 election in Florida has dramatically illustrated the
constiuonsl realiy that there @re actually 51 electsons for President, and perhaps the most impanant venue (o the !-!I.Iﬂ!r‘ al
pre=clection podls is the individual state. The proliferation of polls, both nation-wide and within staies, has bed o considerable
confusion on the par of joumalists and the public because ofien, different polls have indicated very different pictuses of the
raced in question. Too often, there is an assumption that all polls are equivalenl, despite significant methodologscal thfferences
between research organizations. [n the sparit of previous work by Mitofsky (1998 1993}, in this paper we examine the accuracy
of final pre-clection polls conducted withan states im the 2000 general clection, Specifically, we will examine the overall accu-
racy of predicibons made in slate pre-election polls, differences between commercial and academic polling erganizations, and
the impact of methodological differences in polls such as sample size and the length of field period.

The Accuracy of Harris Interaciive's Pre-Election Polls of 2000, George Terhanlan, Humphrey Taylor, Jona-
than Siegel, John Bremer and Renee Smith, Harrs Imteractive;

Prior 1o Election 200, several prominent pollsters dismissed Hamis Inleractive’s planned effort to forecast cutcomes of the
2000 elections through Internet reseanch a8 a fivolous foray, rather thas a sincere effon 1o break new ground. OF particular con-
cermn o these pollsters was Hamis Interactive™s contemiion that il cotld produce acvarale forecasts for all vobers on the basis of
information collected cnly from Intemet users. The actual evidence from Election 2000 suggesis that these dismissals were
shorisighted. The aim of this paper is to review the election resulis, and in diing so, explain how Harris Interactive cogmects for
the effects of noarandom sebection on Intermet survey resulis. The implications of the approach on probability-hased telephone
sarveys are alsy oonsidered.
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An Empirical Porfrait of the Yale New Media Workshop and MSNBC Internel Decision 2000 Survey, John
Lapinski, Yale University; john lapinski & yale.edu

The central aim of tee paper is 1o improve ihe quality of surveys conducted on the web, and in dodng 5o, explore the differencoes
hetween onling and offline survey responses. Web wirveys have prolifersted across the latemnet over the Bast few vears, and it
appears Hikely that they ase here 10 stay, Our simple poal is 0 make them more reliable, and easier 1o take, and to offer sugges-
tions on how Lo use non-random data sources. bo conduct relishle, web-based research (experimental methads). The paper pro=
vides insight indo { online sampling lechnigues, (2difTerenl Lyjses of weighting schemes 1o adjus) self-selected online surveys,
{31 peneral design and implementatson tps for conducting online surveys. The analysks is based on an empinical project bod by
Professor John Lapanski of Yale University. The project involved conducting twin (sdentical questionnaires) web and pelephone
surveys bepaeen October 18 and 22. The substance of the surveys revislved anmand the 2000 presulential elections and included
questions about the presidential race, media consumption and a banery of demographic questions. The web survey, hosted on
MENBC's website and served o 10,000 randomiy selected MSNBC users via a pop-up box, gencrated slightly more than
40,600 completed responies. The parallel phone survey was a nalionwide RDD phonie survey with a sample size of 925
respondents.

THE SURVEY TRANSLATION EXPERIENCE: CASE STUDIES

Designing the Langusge Dimansion of the New Immigrant Survey, Gulllermina Jasso, Department of Sociol-
ogy. Hew York University, Douglas 5. Massey, Mark R. Rosenzwelg, Universilty of Pennsylvania and James
P. Smith, RAND Corporation;

A key feature of the New Immigrant Survey (NIS] -« the first lage-scale longitudinal stody of representative samples of new
kegal tmmagrants o the Linited States — 15 that respondents will be intervieswed im the language of their choice. Implementing
this feature, while 3 the same lime maximizing response rabe and safeguanrding data quality, poses formedable challenges of
bath & subsiantive and 3 practical nabare. This paper discusses those challenges and the procedures designed (o meed them. The
first set of challenges invalves predictang the native and prefermed language(sh of sampled immigrants; prediction equations will
be based on characienistics in the immigrant record (inclading age, sex, occupation, visa class) and estimated using informalion
from ihe MI5 Filol. The second st of challenges involves iranslation of the nsiraments and preparation of bilingual interview-
cri. Becaese fe sampled immigrants’ language chosee may be affected by interviewer characteristics and behavior, as may the
decision 1o participate in the survey (and subsequent data quality), the N15 inclodes experiments designed (o test for the effects
of the imberviewer's nativity (.5, versus respondent’s) and of the language of the intreductory script (English versus respon-
dent's). In these expeniments, respondents will be randomly assigned b the experimendal ireatmenis — respondents whose native
lamguage is Englith to the two mberviewer-nalivity conditions. and other respondents i the foar fnlerviewer-nalivily
introductory-langueage conditions,

Spanish Transiation Issues Related to the Development of Computer-Assisied Interviewing lnstrumenis:
National Household Survey on Drug Abuse, Marjorie Hinsdale, Research Triangle Institute; mhs@ril.ong
The best practices for implementing a Spanish version of & questionnaire can vary widsly depending on the survey population.
For national surveys in the ULS.. o muld-culusral spproach for implementing Spanksh eranslations of computer-assisted intes-
wviewing instruments i4 recommended, o mazimize respondents’ comprehension. The most signaficant is4wes in developang
computer-assisted interviewing translabions mclude: knowing when to translate and when keep the English; knowing when non-
standard Spamish is pecessary for effective comminication; understanding the effect of respondents’ educstion or liseracy; ac-
counting for culiural issises and diabect within Spanish: undersianding cultural differences in reporting dates and age; knowing
when to trandate interviewer instructions; accommodating struciural differences between Englizh and Spanizh wath regard 10
questionnaine “fills;® allowing for gender differences of words in Spanish; undersianding ihe impact of using formal or infommal
verh lensed i Spanish; and allowing safficient time for Spanish insrument development and review after linalizing the English
questicnnaire. This presentation will sddress strengths and limitations of possibde solutions (o these issoes, providing examples
af cach of these topics,

Evaluation for the Jobs-Plus Communily Revitalization initislive for Public Housing Familles, Karen Tucker,
Battelle Canters for Public Health Research and Evaluation; fucker§ batielle.org

Banelle CPHRE, under contract o MDRC, conducted the Jobs-Plus Evaluation survey 1o collect baseline data from public
havizsang residents abowd community life, children, education and training, employment, health and w-:l.’l-b-ning. i.nil.i..l]l:.r, the ehi-
end and contracton wormied shout the need 1o gse lanpuage that was understandable by all stedy subjects. Addstionally soome of
the developmenis selected includad large populations of farly recent pmmigrams, soms from non-Wesiern caltures, Afier in-
strument development, the Spanssh translation and the Visinamese, Khmer and Hmong translations were commasseoned 0o fwa
independent firms, The Spanish translation was done with the modified committee approach lollowed by a focus group of Span-
ish-speaking public housing residents 1o check on terms or questions slentified a8 problematic in the commities. The Vietnasm-
ese, Khmer, and Hmong translations wsed the standard transiationback-iranslation method. The pretest showed the Spanish
version was sstbsfaciory, bat the Vietnamese, Khmer, and Hmong versions required funther refinemenis.
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Twenty-two Countries, Twenly-three Languages: the World Mental Health Survey 2000, Beth-Ellen Pennell,
University of Michigan;

bpennell@ isr.umich sdu
This preseniation provides an overview of the language ranslation protocols, procedures, and conssderable challenges faced in
the implementation of a general population epidemiologic mental health survey 1o be conducted in twenly-two countries and in
twenty-three languages. The World Mental Health Survey 2000 {WRAHIM00) is an initiative of the World Health Organization
{WHO, The survey will eventaally collect 150,000 120-minuie interviews 10 oblan cross-national imformaton sbout the preva-
lence and cormelates of memtal, substance, and behavioral disorders, and 1o identify modifiable barriers to oblaining ineatment.
Three instrumenis were developed for the shady -- two computerized (CAPl) versions using Blaise software and one paper and
pencil version for countries unable to use CAPL These instruments are expanded versions of the WHO Compaosite Inbernational
Diagnostic Interview (CIDH). Instrument development extended over one year with concurrent content developmment, program-
ming, and translalion, an approach thal required extensive version control protocols, The presentation will discuss o translation
methiod that uses foraard translation, an expen panel. back rranslation of key flems. intemational harmonizatbon, cognitive in-
ierviewing technigues and pretesting. Data validation protocods will aiso be discussed. A brief discussbon of softwane tools tha
facilitated collaboration and decument and file shaning scvoss countries and collshorators will also be included.

ROUNDTABLE - THREATS TO PUBLIC OPINION RESEARCH

A vanety of threats confront survey professionals, including regulsory efforts and declining public cooperation, This rmoundia-
ble will examine these issuwes and the response of several professional organdzations to them  Involved in ihe discussion will be
representatives of AAPOR, CASRO (the Council of Amenican Survey Research Organizations) and COSSA (the Consantium aff
Social Science Associations), Richard Day will chair the discussion. Osher panelisis include Diane Bowers, Scoit Keeter,
Mark Schulman, and Howasd Silver,

ISSUES IN WEB SURVEY DESIGN

Wab Survey Design: Comparing A Multi-Screen To A Single Screen Survey, Alchard L. Clark and Esolt Nyiri,
University of Connecticut; richard Lclark @ yconn.edy

There are two common approaches to the desipn of web-based surveys. One approsch, which we call the single screen ap-
proach, has all questions appear on a single web page, and respondents must scroll down the page o complete the survey. This
design more closely resembles traditional self-adminisiered surveys. A secomnd approach is te have ondy @ single question on a
screen and have the respondend click on 3 bution 1o sse the neal question on a new screen. This approach bends itsedf more eas-
ily to randomize questions. 1o motate hatteries of questions, and to employ skip patterns thal are mvisible wo e respondent. Ad-
ditionally, this approach allows the respondent 1o concentrate on a single question 31 a lime, avoiding the distraction of preced-
ing and following questions, Cur hypothesis is that we are likely (o receive a bower incidence of ilem non-response and a
greasier incidence of fully elaborated respomses 1o open-ended questions in the multi-screen survey than in the single sereen war-
viey. We have conducted web-based surveys to test the impact of survey design on item non-response and on response guality
(the willingness to elaborate on open-cndad questions). Respondents were randomly assigned to one of the two designs. and we
tested the differences in design eflfecs,

Screen Design in a Web Survey, Marek Fuchs, Dresden University of Technology, Germany; marek,
tuchs @ mailbox tu-dresden.de

Usahility testing has become almass a standsnd technisquoe in the proceds of questionnaire preparation for computer asgisied sur-
veys. Especially in CAPI and CATI it is assumed that screen design may have a proncunced effect on the interview flow as well
a5 on data quality. In recent years, a movemenl (owasds (he usability evalaation of sell-adminisiraied questionnaines took place,
This paper contnbutes to this later line of nesearch. When developing a web surveys, one might follow two approaches: (1) One
large form with all questions on one page. This approach forces the respondent v scroll--respondents do not like this--and it

mil ght produce large context effects. (2) One questhon on the seresn sl & lime. This approach requites a lot for processing be-
vwieen hiost and client and consumes a lot of ime. As a resull this approach might produce more annoyance and break-ofTs. Ina
field expeniment different screen design versions of the same questionnaine were randomly assigned to the respondents. Based
on this expeniment the papers reporis & systemadic evalustion of the two screen designs in terms of duraiion and daia quality

An Experiment in Web Survey Design, Jane Burris, Jie Chen, Ingrid Graf, Timothy Johnson and Linda
Owens, Survey Research Laboratory, University of llinois at Chicago; ingridg @ srl vic edy

D weeh based questionnares using a stabe “seroll down® design result in lower response rabes snd mare break offs than those
that use dynamic interactive forms? Members of a university list serve were recruited by e-mail to participate in in a sarvey
about buikding safety. Potential respondents have boen randomly assigned (o one of two conditions: a statbe web survey form,
and a dynamic, interactive form. This poster will describe the two design conditions and present the resalts of this experiment in
web survey desagn on response raies, and respondenis’ perceived ease of completion.
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How Much Is The Same: The Impact OF Web interviewing On Budgetary Cholces, Monlca L. Wolford, COPA,
University of Maryland and Michasl Bocian, Knowledge Networks;

Whale many queestions ask aboul desired levels of federal spending. only a handful, have examined poople's preferences in de-
tail. A recend survey by the Center on Policy Amiudes and Knowledge Metworks let respondents examine 13 mapor compao-
nends of the federal diseretbonary budget and reallocate the budget according to respondents’ own prionties. With o unigue
Iniemei-based mode of administration, this survey enabled respondents 1o see the ems simultaneously, (o revisil iems, 0 con-
template the items without the time pressure created by the presence of a telephone interviewer, and 1o sec the effiect of their
changes in real time. Generally, these innovatlons resulied in an exercise thai more closely simualsics a budgeting process than
a similar survey conducted through telephone interviews. However, this change in mode resulted in one unexpeciod differencs
from a similar exercise administered previously by telephone. Respondents made more small changes in the amounts they allo-
cated. This paper will discuss the study and examane the potential caases of this change. Data for this stady come: from a 2000
survey of 721 adults designed by COPA and conducied wsing the web-enabled Knowledge Nensorks™ Panel and a 1596 tele-

phone sarvey of G0 respondents designed by the Program on Intemational Policy Attitudes.
ATTITUDES ABOUT SCIENCE - BIOTECH AND THE ENVIRONMENT

AMitudes Toward Blotechnalogy: Public Understanding And Religious Values, Gerald M. Kosickl, Center for
Survey Research and School of Joumnalism and Communication, Ohlo Stale University and Stephen T.
Mockabes, Centar for Survey Resesarch and Department of Political Science, Ohio State Unhversity;

This paper investigates the determinants of pahlic opinion abowt biotechnology. Our data are drawn from ihe Buckeye Staie
Poall, a0 RDD sarvey af B0 Ohso sdults conducted by the Center for Sarvey Research a1 Ohio State University in NMovember
and December 2000, A series of ibems on science and technology measured respondents’ general attiudes iowand technology,
their level of information aboal and interest in biotechnology. and the sources of this information. We also gathered data on
reapandents’ opinbons regarding the morality of specific genetic engineening practices. In addition, the survey includsd an ex-
tensive sequence on religious affiliation, beliefs, and practices, as well &8 3 set of Hems that measare morsl traditosalism. LUs-
ing these data, we employ regression analysis to assess the predicions of biolechnodogy altitudes. The independenl variahies
include religiows affiliaron, religiosity, moral raditionalism, media wse, aminedes toward science and technology in general, and
demagraphic items. We best the hypothests thal opposilion o biptechaodogy i4 rooted in & more general moral traditionaiam
and anti-techoology onientation. We expect thal any effects of religion will be indirect, operating through thiz moral traditicnal-
ism dimension. We also hypothesize & substantial effect for edacation and media exposure, but a relatively small effect for po-
litical variahles.

Aftitudes aboul Biotechnology and Genelically Modified Organisms, James Shanahan, Dietram Scheulele
and Eunjung Loa, Deparimant of Communication, Cormell University; [es30 @ comelledu

This study tracks public perceplions on the {ssee of botechnology and gemetically modified onganisms (GMOs) in the LFS by
examining a range of public opinson surveys conducied over the course of the past two decades. It provides an overview af pub-
lic opinicn on this topic over time in three aress. First, how aware is the general public about issues related 1o GMOE? Secand,
what are the levels of sapporn for these types of iechnology™ And, third, how do these bevels of awareness and sapporn translate
into concrele consumer behaviarsT Our trend analyses are based on mose than torvey dats sets eollected from 1983 w0 2001 In
particular, we identify significant trerds in public awareness, assessment of beneflils vi nsks, supportivensss, willingness to
purchase Gl produscts, and opinions shout labeling and regalations regarding biotechnology and GMOs. By providing valuahbls
inzights info the dynamics of public opinion in the area of biotech and GMOx, this study serves as a resource {or poverniment,
industry and science communitbes alike.

Risk Parceplions of Global Warming, Anthony Lelserowltz, Environmental Sclence, Studles and Pollcy, Unl-
versity of : gcotone @darkwing. uoregon.edy

Dioes the American publn: perceive global climate change as a real threst? What specifically do they fear sbout it? Will these
risk perceplions translate inlo strong support for mitigation” The answers to these questions will strongly influwence the political
context of decision makers working to find scientifically appropriate and publicly acceptable solutions to this global problem.
In this puper. 1 discuss cument research on these questions and repon preliminany results from an inductive snalysis of affective
images provided by respondents i the stimulus " glohal warmang.” n particular, 1 highlight the imponanst role of affective lm-
agery in the formation of public nsk perceptions. | compare and contrast two groups’ perceplions of global wanming: envinon-
mengal sctivists and the public. | amscipare that climate chamge activists will have more accarate, detsiled and negative affective
images than the general pl.ll:lli.n:. But I focus nductively on these images’ conkend 2nd what ﬂi!.;nn'-tll patterns emerge in the
data rather test specific hypotheses. The two data come from two sources: 1) a sample of convenience from paricipanis at the
2000 World Climate Conference al the Hague, Netherlznds; and, 1) the 2000 Ovegon Annaal Soclal Indicators Sarvey.
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Confidence in Expert Claims about Environmental Risks, Eric R. A. M. Smith and Juliet Carlisle, Political
Sclence Department, University of Californis, Santa Barbara; smith @ sscif.ucsb.edu

One feature of many policy disputes is that expents make competing scientific claims to the public, With global warming, for
erample, one sef of experis claims that the earth is warmang and (hat homan activity is partly responsible; another sei of experts
denies both clasms, How do people decide whidch scientific claims to belisve? We draw on three thearetical approaches 1o ans-
lyze the results of an expeniment embedded in a public opinion survey of Californians. The theories are Douglas and Wil-
davaky's cultunl theory, Inglehart®s postmaterialism theory, and Zaller's “Receive-Accept-Sample”™ model of aititude forma-
oy amd the associnted expertise-imeraction hypothesis, We use vaniahles from these thearies 1o explain how misch confidence
survey respondents have i an expertmentally manipulated “repost™ by university scientists that offshorne oil drillling is eithes
safer of riskier than previously thought, We find that whether the resulis of the scientific report match people's ideological pre-
dizpositbons strongly influences whether they have confidence in the report. This holds with self-identified ideclogy, egalitani-
anism, individualism, and pestmaterizlism. Mareaver, as people becoming mare politically knowledgeable, the relationship
hetween their attitudes toward ot drilling and their confidence in the scientific repon strengthens

Paople and the Parks: The American Publle Examings the National Park System, Fraderie |. Solop and Kristl
K. Hagen, Departmant of Political Sclence, Northern Arizona University; Fred Solop@ nau.edu

This year, the National Park Service commissioned the Social Research Laboratory ab Momhem Anzona University 1o conducy
their firsi Comprehensive Study of the American Public. This siady included 3500 respondenis located throughoul the United
States. Whale the National Park Service has a bosg history of surveying visitors o individual paris, this was the first time NPS
ever conducted a national survey of visitors and nonvisitors. The main purposes of the study were to develop a demographic
profile of visior and nonvisitor populations and to elbcit public inpul on imponan National Park Service management deci-
sions. This paper reporis on key findings from this impostant study. Topecs reviewed in this paper include demographic dafTer-
ences between visitors and nonvisitors, bamriers o more freqeent visitation of the parks, and astitudes towand fee demensiration
programa in place throaghout the nation. In a broader sense, this paper discasses the impenant contributions that public epinbon
researchers make (o management decision-making processes and to national science palicy in the United Stales.

THE IMPACT OF INCENTIVES ON RESPONSE AND DATA QUALITY

An Analysis OFf The Effectiveness OFf A Variely OF Up-Front And Backend incentives On A Mixed-Mode Na-
tional Survey OF Financial Decision-Makers, Larry Cohan, Chris Taylor, SRl Consulting's Consumaer Finan-
clal Decislons, Dan Hagan and Tricia Stafford, LHK Partners; lcohen @ bic.srl.com

The use of incentives continses 1o receive increased sorutiny. Understanding how different incentives impact respondents’ par-
ticipation and the quality of their responses is imporiant due io declining response rates, This paper describes the resulis of o
variety of incentive experiments embedded in naional mixed-mode survey. A nanonal RDD sample was ased o recruit mearly
12,000 financial decisbon-makers who were asked to complele a self-administered questionnaire received via express mal. All
respondents were offered up-front incentives and promised backend incentives, There are 10 experimental groups. Comparison
of the different levels of the experimental factors will be made againit agreement, parlicipation, relam, fespomse and comple-
tion rates, and measures of quality and completeness of the responses provided.

Mode And Incentive Effects On Aspects Of Survey Administration And Dats Quality, Jennifer E. O'Brien,
Karry Y. Lavin, Westal, Tracey Hagerty, Mathematica, James B. Greenless, Westat, Susan K.E. Saxon-
Harrold and Arthur D. Kirsch, Independent Sector; obrigni @ westat.com
Researchers have directed sttention towarnd examining the effects of survey mode and the distributson of incentives on various
oatcomes. [nterest in these factors is molivated by a desire 10 conduct cosl-effective surveys wilh high response rates
and high data qeality, both of which can be affected by mode of sdministration end incentives. Some studies hove compared
different modes of administration, while others have examined the effect of incentives. Few studies have examined both (aciors
in one stisdy. A survey of Americans’ giving and valunieering behaviors was simultaneously condueted face-10-face using an
area privhabality design and on the telephone using a list-assisted RDD design. All aspects of survey administration remained
constant across mode and incentive factors with few exceplions. A three-level incentive facior (30, 35, and $20) was imple-
mented in the wephone study, where all fisld respondents received a §5 incentive. The results revealed no indication of a2 mode
effect in the reports of giving and volunteering behavior. However, ihere is a clear indication that incentives do mcrease re-
sponse rabes, but response rabes for the $20 incentive were rod significantly greater thas those for the $5 incentive. Additsonal
analysis will eaplore the possable effects of both factors on data quality.
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Smail Incenlive, Racs and Response Rates, Sherrl J. Norris and Emilda Rivers, Bursau of the Cansus;

sherri.jo.norris 8 census.gov

An experimental component involving the use of a small incentive was incorporatad inio the design of the evaluation for the
Cenuas 2000 Parinership and Marketing Program. The Census Bureau's contractor, the National Opinion Rescarch Center
(NORC), randomily assigned respondents 1o one of two experimental condstions, an incentive conditson i which the respondent
received 4 52 bl in an advance beiter, and & no incemnive condition in which the respondent did nod receive any money in the
advance letter. Since the study required an over sample of Black, Hispanie, Astan and Native American respondents, this paper
examines whether ihe effect of incentives is influenced by the mce of the respondend. This paper provides preliminary resulis of
the effect of offening & small incentive (o INcrease survey pariicipation.

The Effeci of Incentives on Refurn Rale in a Personally Placed Radio Diary Survey In Mexico Clty, Beth
Webb, Arbitren Inc.; beth webb@arbitron.com

This shady assesses the effects of three different incentives tested in a personally placed radio diary survey in Mexico Cuty. In
this study, hoascholds that hove been selecied using an anea probability sample ane recruiied and each hoasehold member age
124 receives o disry to recodd his or her listening for one week. AL recrzitment, the inerviewer determines the composition and
sochoeconomac bevel of the houscholdd and explain the diaryikeepang process 1o all available housebold membery. The incentive
i5 explaimed by the intervigwer and in the cover letler that accompanies each diary. The interviewer retums the following week
to colbect the diaries. Bach person renarming a diary was entered (nio a cash prize drawing. For the first treatment group, this was
the enly incentive. In the second trestnent group, each diarykeeper also received a small up-front cash incentive, which was
included in the diary package. In the third treatment group, the household received a cash gift upon diary retum. The amount of
this gift varsed by sochoeconomic bevel, The incentive effects on retum rases, sample distribuiion, diary unusability rajes and
overall fisiening levels will be astessed. Whether these effects vary by socioeconomic level will also be :l.]ﬂl:lmd.

SATURDAY, MAY 19, 2001 11:30AM-12:30PM

POSTER SESSION 11

Clasgification of Race and Ethnicity in Surveys Using the Revised OMB Standards, Michaosl P. Battaglia, Abt
Assoclales Inc., Meana Khare, Jacqualine Wilson Lucas and Roberl A Wright, National Center for Health
Siatistics;

The 1997 OMEB Standards for Classification of Federal Data on Race and Ethoiaity presented revised standards for collection
and reparting of racefeibinicity data. The Natienal Immunization Survey is a quarer]ly RDD survey. Prior to QW 1999, NIS
asked i ihe child is of Spantsh or Hispanic descent. In a separste question the respondent was asked for the child®s race. I more
than ane race was indicated for the child, the respondent was asked which race hest desembes the child. Starting in Q371999, the
race @nd ethnicity questsons have been expanded. The new standands requine thad racefethnicidy waniables be crealed in o way
that muliple race calegories are codad. 1L is pooessary o bridge the racefethnbeity data callected between the old and new meth-
oails 50 that racedsthnicity trends can be examined. Resulls from the NIS comparing the old and pew race and race/ethnijcity dis-
tnbutions of children will be presenied

A Comparigon OF Two Likert Type Scale Formals Used For Evaluation OF Diversity Training Sessions, Helen
W. Brown and Gall Kuiner, Knowledge Management Cluster, Sirategic lssue Research Group, AARP,;

hbrown@aarp.org

The Liken scale is one of the most (requently employed scabes in research. This scale uses numerical and adjective labels 1o
indicape the rating on the nesponse scale. Researchers use sdjective [abels only at the end poinis, adpectives for each numerical
painl or a combination throaghoui a questionnaire, varying for different response calegories. We conducted an experiment us-
ing two evaluation forms to est whether there are differences in responses 10 wo 1ypes of scale formats. One evalsation form
used scales with bath the numerical and adjective labels for cach scale point. A second evaluation form was sdentical to the first
excepd it used the adjective labels only af the end points of the namerical poiris. Versions of the form were randomly assigned
o 186 participants i 12 tralning sessions. Chi squase revealed few differences for adjective Labels for each scale point verias
end=poinl only adjective tahels, and for whether respondents are mone or less likely to use a newtral rating when the peutral
poind an the scale has an adjective label

Measuring Crowding ln Juvenlle Justice Facllities in Self-Administered Estabiishment Survey Question-
naires, Cathering A. Gallagher, Departmant of Public and Internaticnal Affairs, Administration of Justice
Program, George Mason University and Joa Moone, Offica of Juvenile Justice and Delinguancy Prevention,
Office of Justice Programs, Department of Justice; cqallagd @ gmu.edu

Crowding in criminal justice facilities has profound effects on secunity, safety, health, and delivery of services. Measurement of
crowding has proven difficult and prane 1o error due o a lack of consensus on key capacity concepls and on what constinses a
croweded facility. The current study reporis on the dévelopment and testing of a new' method for defermaning croveding within
Javenile justics institutbons &= part of the OfMice af Juvenile Justice and Delinguency Prevention's national Juvenile Residentzal
Facilities Census (JRFC). This method relies on a “beds-based™ line of questioning. rather than square-footage and capacity
questions. Fesuls from cognitive interviews, JRFC daia. and a response analysis sureey are presented. Implications for seif-
sdmirnidered edablinhmend surveys of cnminal justice agencies and mallubons are discussed.

&7


mailto:sherri.io.norris@census.qov
mailto:beth.webb@arbitron.com
mailto:battaqlia@abtassoc.com
mailto:hbrown@aarp.org
mailto:cqallaq4@qmu.edu

68 SATURDAY, MAY 18, 2001 11:30AM-12:30PM

The Effect of Likeability in Questionnaire Cover Design on Mail Survey Response Rates, Philip Gendall,
Massey Universily, Palmersion Norih New Zealand; p.gendall @ massey.ac.nz

Some questionnaire cover designs produce hagher response rates in mail surveys than others. Vanous explanations have been
proposed, inchading the level of complexity of different covers and the degree of contrast between them, but pone have been
supported when subsequently lested. A different approach i o drsw on he experience of advertising. Regardless of how ads
are creaded, there is some cvidenoe that more |ikeable ods are more effective than less likeable ones. This poster repons research
designed po test the same proposition applicd 10 questionnaine cover designs. Twelve differem questionnaine covers wene de-
signed for o self-completion survey on the environmend. Each of these designs was rated for Dikeability by a sample of poential
respaondenis. Four designs. representing two 'likeable' designs and two less liked designs, were tested in a mail survey of 2000
Mew Zealanders. The response rates for the different cover designs were vinually identical (around 607 ), but were all lower
than achieved by a no-design control. Thas there was no suppon for the contentbon thar ‘likesbility' can be a predictor of the
effectivensss of o questionnaine cover design im o mail survey, bul wome suggesthon that questionmnare cover designa could acia-

ally be counter prodsctive.

Data Resu From Using CAPI In Face-To-Face Interviews, Jusrgen H.P. Hoffmeyer-
Ziotnik, ZUMA, Mannhelm, Germany: Harimerar ZIoin@ tumamannheim de
Since face-0-{ace inberviews ﬂﬂ:ﬂ are el conduscied by paper and pencil methods but are done by using CAPI pechnology,
interviewer teams of instilutes condiscling social schence survey research change - al least in Germany. Waorking with the laptop,
& new type of interviewer is developing: the interviewer no longer works part time but full time. Comsequently, more sttention
i5 given 1o the coss of inlerviewers. One consequendce of this development is the difficulty o realize random samples in feld
sudies. The proportion ol pon-responses increases strongly, because inlerviewers usaally contact a given address anly once.
Survey research inslitules react to this faci by small but significant modifications in sampling instrections. These modifications
result in reduction of costs for the instiates and case the work of the merviewsers, The question is: what are the consequences
of this practice for the data™ The paper concentrales on thiee points: 1. Discussion of modifications of sampling instnsctbons. 2.
Demonstration of changing sample realization with respect to socio-demographic characieristics indicating changing propor-
tsons of the popalstion resched by even small modificaiions in sampling instructhons. This demonsiration is bases on the data of
two patonal Gefman surveys. 3. Analysis of the effecls that modification of sampling Enstruciions have on measurement of aiti-
fodes.

Do Survey Participants Under-Report illicit Drug Use? A Comparizon of Self-Reports and Halr Test Results,
Martha D. Kovac and Rita A. Stapulonis, Mathematica Policy Research, Inc.; mkovac & mathematica-mpr.

L L

Self-repomed illicit drug use collecied in surveys is oflen under-reported, biasing study results and affecting policy and program
pl-l.l'lﬂl!l,g. lnu:l‘ﬂdd.i.ﬂ,ﬂ}' survey researchers book bo other methods to venfy and quantify illicit dneg use among survey respan-
dents. Ore such method is hair analysis. Mathematica Policy Research is currently conduciing a program evaluation which col-
lects bodh self-reported dnug wse and hair samples for drag testing ab the conclusion of one of its survey mlerview waves, The
random sssignmend evaluation, underway since 1997, is studying a program that focwses on reducing dnag use, criminal activ-
ity. and other high risk behaviors among formerly incarcerated individuals in New Yook City. We present a prefiminary data
analysis on approximately $40 non-incarcersied sample members 1o date whio have compleved a follow-up 13-month interview,
440 of which alio provided a hair sample. Cuar analysis will consist of 1) a comparison of self-reported drag use and hair st
resulis among hair sample responders; 23 a companison of self-repomed drug use among hair sampde responders and non-
responders: and 3) a deseripiive amalysis of hair sample respocders and noa-respanders,

Respondents’ Understanding of the Vague Economic Concept "Cash:” A Comparative Study, Ashiey Lan-
dreth and Eileen O'Brien, U.5. Census Bureau; ashley densle.landreth & census . qov

The use of vague or ambiguous lenms may induce syuematic biawes in respondents’ nterpredation of survey quesisons, and thus
the answers they provide (Fowler, 1992}, One swch term, “cash,” is used across many federal

surveys to describe a key componend of houschodd wealth. This study compares results from cognitive inerviews using a seli-
admindsiered form with dsia collecied in an amnibus research ielephone survey. Both the cogritive imterview resulis and the
survey dita sugpest respondents resisted using the “cash” concepl 1o describe nel proceeds from refinancing a home. Instead,
they preferred o describe their motivation for refinancing through an open-ended response option labeled “other reason.® This
research illusirates respondents’ relusctance 1o use the “cash”® concept as liberally as it was intended, for example, in circum-
stances where funds were divened 1o other debt, o finance home improvemenis, or for other large, one-time expenies. Fusther-
mure, comparing results from cognitive interviews wilh expenimental telephone survey data afforded more detailed analysis of
where and how these conceplual problems arise than would have been otherwise available.
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Challenging the Assumplion: Questioning the Success of Maiched Characteristics, Brian Roff and Jenneve
Marie Lynch, Eagleton Institute of Politics, Center for Public Interest Polling, Rutgers, The State University
of New Jersey; BHRolf@rcirulgers.edy

Interviewer characteristics and cultural sensitivity ane [mponant considerations when designing and implementing large-scale
ficld operations that inved ve face-to-face contacts with hard-to-reach popudations. 11 is often assumed that completion rales are
maximized when inderviewer characteristics maich those of respondents. Knowing which characieristics have the preatest im-
pact an cooperatbon rates has implications for efflcienily recrulting, trabning, and managing feld-imerviewers, Completion rates
ire measured from a database of 1193 al-nsk clienls who pl:ill:ipi.l:d in a bongitudinal evalustson of HIV prevenlion programs
in MNew Jersey. Prior o intervention, all cliems are inberviewed by trained agency personnel or hired community interviewers. A
maximum of two follow-up intervews s also conducied per client al agency and fleld sestings. The relationship between com-
pletion rates and several demographic varishles is examined, Differences in cooperation rates between the variables of maiched
and pon-matched charactenistics provide evidence challenging the assumption that matched characteristics are more impartant
than independent features. The experimental design, resulls, and implications will be discussed in this posser presentation.

impact OF Interviewer Characleristics On Respondeni Characteristics That InfTuence lem
Karen Schnite, Department of Peycholegy, Public Opinlon Laboratory, Morthern Hlinols University;

Missing information can impact analysis of data collecied because replacement sirsiegies impact the final analysis or cases with
high INE are excloded from the analysis. There is not an abundance of emmpinical literalure on respomdent charactenstics and
inferviewer charatieristics that infloence INR. Survey research tends 1o focus on analyring respondent characienistics or inler-
viewer characteristcs and their impsct on responses without including INR. The curment project investi gabes the impact of inter-
viewer charscieristics on respondent characteristics thal influence INK in a stmewide public palicy survey. Hieraschical linear
mideling is uxed for the analysis becawse it albows investigation of interviewer characteristics on specific respondent character-
istics that influence INR. At the respondent level, INE will be examaned a5 & function of respondent gender, race, and educa-
thon. It is hypothesized that there will be an impact of respondent gender, race, and educathon on [IME. A1 the interviewer level,
estimates of effect of interviewer characienistics on average INR rale and the effects of respondent gender, race, or education
are examined. [t is hypothesized that interviewer gender, race, and experience will differentially impact respondent charactens-
thes that mfluence INR rates. It is funher bypothesired that interviewer status inflvences average MR across respomdents and
respondent gender, race, and educagion.

Survey Design and Social Desirability Bias in Studies of Environmental Bahavior, Holley Shaler, Rufus
Brownlng and John Rogers, Public Research Instiute; hishafer @ sisu.edy

Quiestionnaire Design and Social Desirabality Bias In 2n Ecological Behavior Survey

This poster assesses the resulis of an expenimenial survey approach designed to reduce the lendency of respondents io overre-
pon ecalogically desirable behavior. Barlier survey effoms to estimate used ol disposal practices of automotive do-it-
yourselfers in California have yichded grossly inflabed estimales of the rale of recyeling. Data consist of $00 interviess with a
randam sample drawn from counties in California with large Latino populations and high proportions of immigrants and low-
income people im rural sreas. Halfl of the inierviews were conducied with a standasdized instnament and interviewing approach,
while half were conducted using & conversational\smbedded approsch. In the later, Interviewers sitempled & more Conversa-
tional engagemsent with respondents, and the instrument embedded key questions shout disposal of used il in respondents’ nar-
ratives of their oil changing practices, tying respondents mone closely to their realities. The poster compares data on oil disposal
practices reponied in response 1o the siandandszed approach and the conversational’embedded approach. If the conversational!
embedded approach yields more accurale reporting, respondents o i should report lower rales of used oil recycling than re-
spondents o the slandandized approach.

What (and Where) is the Mos! Important Problem?, Stuarl N. Soroka, Nuffield College, Oxford; stuarl.

The ‘maost important problem’ (MIP) question has been asked over a long period of time by many polling firms in many coun-
troes. Accondingly, it alfers researchers the unique possibalaty of butlding cxtended, unintermupled, and comparative measures of
issse salience. While US Gallup MIP resulis continue i be used widely, however, there has been only limited recent considera-
tioe of either (he guestion isell of other data sownces. This is true in spite of the increasing aumber of polling fkrms with consis-
eend amnabus palls, the growing prevalence of time senes work in political communications, and the conseguent interest in - and
need for - ime series data. This work reconsiders the MIP question by examining commercial polling rexulls in the LS, Canada,
and the UK. The work documents MIF question wordings, polling finms, and data avadlsbilicy. Data are then used o address the
fallowing research gueestions: (1) Whal are the potentials of an MIP lime series in Canada, the UK. and the US?, (2) Do resulty
change systematically hased on changes in questson wording or response codes?, and (1) How well do MIP results respond to
trenads in real warld indicaion, media contenl, andfor public podicy?
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Moare Than Mesls The Eye: Effects O A Box Format Queslionnaire Design On Skip Patiern Errors, Tory M,
Taylor, Lols Blener and Mancy Wacu Malna, The Canter for Survey Ressarch;

Frevious stodies (Fenkins and Dillman; Redline ef.al. ) suggest that the application of cenlain design principles (0 paper queition-
naires can &ignificantly redace rates of skip paitern error. We use data obtained from a formaiting experument withiin g maal sur-
vey of the health imsurance needs of Personal Care Anendants (PCAS) to examine how the use of standand and box format de-
signs for questions within skip pattemns affects the frequencies of occwmence of several (ypes of skip pattern enmor, The PCA
study was completed by 2388 individuals, who were randomly assigned 10 receive one of the two questionnaine types. The pro-
portbon of respondents who commited skip pattern errors was congpared between guestionnaine Lypes. Our Andings are consis-
tent with earlier stadies of the influence of questionnaire format on skip pattern adherence, which reporied lower overall ermors
of commizsion msociated with cenain format attnbgtes. Prior stodies have showan conssquent increases in errors of omission:
our box format is promisingly sbsent of such an effect. Further research should atiempt o ddentily addidonal formal specilica-
tions that buibd on Jenkins and Deliman’s Total Design Method and continue 1o improve the response process for self-
adminisiered questionnaires,

Collecting Buccal Ceils using a Mailed Mouthwash Methed in Eiderly Populstions, Jackqueline Teague, Re-
becca Martin, Amy Ladner, ATl and Larry Corder, Duke University; [R@rdiorg

Thiks pilod study of functional and heabth chamges among the elderly was desipned Lo 1est the procedisres and respomse raes for
obtaining Mologic specimens through the mail from elderly respondents. The buccal cell samples in the main study will be used
o sdentify specific genetic markers and their relationship with cognitive impairment, dementia, and diseases amsociated with
aging in a national sample of elderly respondenis. Previoas studies have shown that the "swish and spit® mouihwash method is
less cumbersame, provides more genetic material, and provides samples thal may be saved longer for analysas than the ‘cheek
hrushing” cytobmush method. A total of 130 respondents, age 65 or older, were identified through a telephone screening process
and mailed a mouthwash kit. Hall recetved a posicard remander and balf received a single reminder call by telephone. Owverall,
&7% of respondents retummed a usable moathwash sample. This pilot study demonstrales that elderly respondents can effectively
and efficiently provide mailed buccal somples using & mouthwash method. Pilot stady response rates and labomtory resulis sup-
port the use of the mouthwash method for the makn study.

Generational Differences in Altifudes Towards Jury Service, Robert G, Boaltright, Departmant of Political
Science, Swarthmore College and Susan Carol Losh, Department of Educational Ressarch, Florida State
University; rboatril @ swarthmore edu

We analyre differences in attitades towands jury service among several different citizen groups = jurers, potential juross, jury
summaons nonrespondents, and the general public — in order to assess the effect of age on attitudes owards jury
service and towards the courts, We seek 10 address the question of whether any differences found by age are a re-
sult of life-cycle differences (job status, parental status, and so forth) or a result of changes in attitudes towards ju-
ries of towards political participation in general across generations. Our research i3 primarnily drawn from a survey
conducted of potential Florida jurors in 1994, In this data set, we construct indexes of affect towards the courts and
oompane these indexes with age and other demographic traits of the survey samples. We supplement this sfudy with an amalysis
of methodological difficulties in conducting surveys regarding jury service and ithe directions in which researchers concemed
aboul public opinion towards juries and the courts might move 1o alleviate some of these problems.

Children as Respondenits, Barbara O'Hare and Marla Cralley, Arbitron; barbara.o’hare & arbitron.com
Chaldren present unique challenges as survey participants. In a recent study by Arbitren, childsen ages 6 o 11 were asked 1o
provide information ahout their radio listening wsing two survey modes = diary and phone. This paper explores the data quality
implications of surveying children. In phase one of the stady, househaolds were recruited through an RID sample 1o paricipate
in & radio diary survey, Survey pamticipation rales from the sarvey of all household member & and alder are compared 1o survey
participateon rates of a survey of only housshold members ages [2 or older. Indications are that ssking younger children
participate depresses participation rates of older household members. In phase two of the study, households were recontacied o
inderview o parenl and child, abouat the child’s radss listening. Parent and child phone responses afe compared. ssues of cogni-
nve h!lu'[,h'nenl of children are addressed as evidenced in ilem pom-response and consistency of phone responses 1o diary ens
tries. In addition, we look & mode effecls, companng diary responses o phone interview responses, The results of this study
have application (n betier understanding children as survey respondents. Developmenial differences in young children have im-
portant implicalions for bolh question wording and survey mode.
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Guidelines for Improving the Usablifty of Telephone Audio Compuler-assisted Salf-imterviewing (T-ACAS]),
David J. Mingay, U.5. Census Bursau;

Telephone Audio Computer-assisied Seli-Interviewing (T-ACAS can be a low cost questionnaire administration method that
offiers the respondent substantial convenience amd privacy. Badly designed T-ACASI surveys are difficult and dissmisfying 1o
take and may result in a low completion rage and substantial response error. Limited information is available on the design of T-
ACAS] surveys. This paper presents guidelines for designing an interface, These guidelines are based on usability principles for
human-machine interfaces, the Hierature an T-ACAS] admindstration of survey and clinbcal questionnadres, and published rec-
ommendations for the design of sutomated telephone meny systems. Examples of the guidetines include employing directional
mielaplrs such as wsing o key on the left of the keypad to returm bo the last question: the selactive wse of “dial-ahead™ so that
the respomdent can answer withoul waiting to hear the response option; and providing feedback in context-specific terms such
as “thiee children” whien the respondent enters “3° 1o a quesiion about number of children, Incorporating these guidelines into
the design of the T-ACAS] system should make laking the questionnaire easier and more saitslving, reduce break-ofTs, and im-
prove the accuracy of respondents’ reparis.

Parceived Rece-of-inferviewer Effects on Racial Aftitudes and Attitudes Towards the Criminal Justice Sys-
tem Among African Americans: Resulls from a National RDD Telephone Survey, Scott R. Baach, Michasl W.
Bridges, Jon Hurwitz, University of Pittsburgh and Mark Peffley, University of Kentucky; scottbh@ pitt edu
Survey rescarchers have long been concermed with the potential biasing effects of inervicwer race on survey FESpONSes, pamicu-
lariy thase dealing with racial ssues. While much of the early work on imerviewer-respondent race and racial aftimudes was
condacted on face-o-face surveys, recend research has focused on maore ambiguous telephone swrveys. The majarity of these
telephione studies have examined sctual rather than perceived interviewer race, and have abo focused primarnly on while re-
spondents. This paper focuses on African American respondents (n = 5600 10 a national RDD telephone survey focusing on -
nadies povwards the criminal justice system and oiber racial swwitudes. An item explicitly measuning respondeni perception of in-
terviewer race was inchuded in the survey. The shady called for |rlm'|=ﬂ1'-h:!|.pﬂl'hiﬂ|! racial Iﬁﬂ.ﬂhl.'ﬂg. and mpnuﬂetu ifi
these analyses were all actoally interviewed by African Americans. Despite actual race matching, only 51% (n = 287) comectly
perceived the imerviewer as Afnican American, Results showed that African Americans who perceived the intervicwer (o be
White reported (1) less negative stereotypes of Whites, and (2) more pegative stereotypes of African Americans. Thus, there
appesr o be unigue attituding] effects of perceived interviewer race masmalches among Afrcan Americans in telephone sur-
VEYS.

SATURDAY, MAY 18, 2001 2:00PM-3:30PM

AAPOR STANDARD DEFINITIONS: EXPERIENCES AND ISSUES

This wear a new edition of the AAPOR publication Standard Definitbons was distributed. This roundtable will give AAPOR
members an opportumity o describe their expenences with standard definitions.the ohatacles to wse, queshions conceming im-
plementation, and any olher related questions. The parel will include the suthorsfeditors of Standard Definitions=Tom Smath,
Paul Lavarkas, and Rob Daves. Michae] Butterworth will contribute 1o the discussion with some specific seas be has devel-
oped about standard definitions,

PRE-ELECTION POLLING METHODOLOGY

Experimental Analysis of the Accuracy of Pre-Election Vole Cholce Reports, Jesse Marquetts, Center for
Policy Studies, John Grean, Ray C. Bliss Instiiule of Applied Politics, University of Akron and Jon Krosnick,
Departments of Political Sclence and Psychology, Ohlo State Unlversity;

Well documented differences in reported vote intention for the same election by different survey organizations arguably derive
frovm differences in methodology. Comparison of the effects of these chobees is difficult because each “houwse™ has & commit-
mend to ils own approach and typecal sponsors wanl the “rght” answer. 'We report resulis from manipalation of question word-
Ing, guestion placement. response arder and sample design on the accuracy of pre-clection vote repors for the Fall 2000 general
election in Ghio. The design consisted of two pre-election and one posi-election survey. Sample selection for the firss wave
M=, 444} was a standard RDD telephone sample of Chio housshalds, with random selection of the respondent al househald
conlact, For the secomd and post election waves (MN=1,585) a random half-sample was drawn from Ohio registered voler molls,
thie cither half-sample via RDD, thus perminiing comparison of sampling (rame ciffects. Response time infonmation ks available
for all items and respondents, permitting analysis of scoessibility, cemainty and eryuallization effects. Inclusion of meanines on
need For cognitiom, political knowledpe and media use will allow testing of hypotheses on the impact of cognitive strocture on
hoth susceptibility (o intervew contest effects, & well as estimation of vode likelihoosd.
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for Likely Volers in Pre-Eleclion Surveys: A Voler Validation Experiment, Michael Dimock, Pew
Resaarch Canter for the Peopla and the Prass, Scolt Kester, George Mason University, Mark Schulman,
Schulman, Ronca and Bucavalis, inc. and Carolyn Miller, Princelon Survey Research Associates;

dimeckpre @acl.com

This paper tests the effectivencss and biases of likely voler measures on pre-election surveys. Our analysis is based on daia cod-
lected during the 1999 Hli]:dl!l_ﬂ'u.l mayaral race, in which pre-glection sarveys (B=1,23E) were followed op with an exlensive
voler validation effort, using voling records to identify exactly which survey respondents actually voded, and which dad not. The
questionnaire incuded 18 items frequently wsed a8 screens for likely voters. The accuracy of each ibem in predicting turmoat 2
wiell as the effectiveness of vafous procedures for developing malti-item lkely-voter idues are tested. The fesulls sugpest thal
the percent comectly classified as voters and non-volers by a likely woter index i% a poor measure of an index’s accuracy in pre-
dicting woler intention. Moreover, we find that increasing the number of clements ina likely voler index does littke to impaose
index refiability or accuracy, The experimental design of the survey instrument alvo includes esis of (1) different measures of
self-reported voler registration, (2) the comparative effectivensss of RDD ws. voter registration lists as frames for election sam-
ples, and (3) as atwo-wave pre-clection survey, the effect of time on the sccuracy of likely-voler schecns.

Ballof Drder and Candidate Preference in Pre-Election Telephone Surveys, Eric W. Rademacher, Instilute
for Pollcy Ressarch, Unhversity of Cinclinnatl, Andrew E. Smith, University of Hew Hampshire Survay Center,
Thomas C. Shaw and Alfred J. Tuchfarber, Institute for Policy Research, University of Cincinnatl; Eric.

Bademacher&uc.edu

Researchers condiscisng pre-election surveys by telephone often construct mulibple forms of trial beat and ballo test questions
which rotate the order in which candudate names are: presented to respondents. When these surveys are admanisered, these
forms are typically randomly assigned o vosers, In some stales, codified directives mandase rotation of candidate order on Elec-
thon Dhay ballods In these sates, mtating candidate arder in tral heat and ballol st guestions may be desirable becaase candi-
daite rodadion mimdcs the actual eperation of the Election Day ballot, Addstionally, formulating research designs sensitvve 1o the
petenlial for recency effects may improve pee-clection measurcs of voter preferences, both in states where roated ballob fooms
are used and in gates where a single ballot form is mandated. During the 2000 election campaign the Universily of Cincinnals's
Institute for Pobicy Research and the University of Mew Hampshire's Survey Research Cemter conducted telephone surveys de-
sagned 1o measune vober preferences in statewide races for United S1ates Senale (Ohio), governor {Mew Hampshire) and presi-
dent (both states), These surveys included pumerous ballot crder expeniments. Analyses will examine the impact ballot teder
has on reporied viote preferences in both two candidate and mulii-candidate conesis, and will probe for effects using several
iypes of question forms, including those mandated hy state [aw.

Never on Friday?: Empirical Evidence on Day-of-the-Week in Public Opinilon Polls, Larry Hugick and Margie
Engle, Princeton Survey Ressarch Asscciates, and Charkes E. Denk;

What evidence can be assembled for or against the putative “Fraday effect” and other day-of-the-week vamabions i palling re-
suhs? We compare resulls on several measures of partisanship from a nember of shoat-period (two- to five-dayp polls conducted
by PSRA. Thes: include Friday inerviewing bul ather implementation details vary. We also examine day-by-day retierns from o
PSEA daily iracking poll. The research questions examaned are: 1. Does the distribution of pary 1D—the most crithcal meisioe
of partisanship—vary by the day the interview was conduocted? Is such an effect conlingent on other featares of the interview,
such as completion on ihe first antempe? 2. If o “Friday (or Friday-Sanarday) effect™ exists in daily returns & claimed. does it
wiash oul or persisl in tvo-day polls, three-day polls, ete.? 3. [s there any ather penodicity in party 1D Is this measure as stable
as many presume, compared to other measures of partisanship and candidase preference? 4. Does likely voter screening!
welghting reduce any day-to-day volaabity or baas in party D7 5. Are there any other measures of iMerview quality or produc-
tawity that duffer by day-of-the-week? We expect our results to speak o the advisability of weighting results by party [D.

NONRESPONSE AND ISSUES OF CONSENT

Talking With Kids Abouf Tough lssues: Pareni And Child Reaction And Conseni To A Survey Request, Tina
Hoff, Libarty Greana, Hanry J. Kalser Family Foundation, Malissa J. Herrmann and Paul D, Silverman, Inter-
national Communications Research; LGreene@kif.org

While surveying children includes many challenges, obtaining parental consend is often ihe first. In this paper. we examane the
impact of selection bias through a companison of those parents who comsent (0 have a child interviesed and those who refisse
The data come fnom a survey conducied by the Kaiser Family Foundation and MNickebodeon of children ages 8-15 and their par-
enis on o range of sensitive opics including: alcohol and drugs, violence, sex, racism and hate. Inerviewers recorded the sounce
of the chilld refasal (ie. parent of child) a8 well a8 any reservations the parent expredsed abowl giving consent (Le. my ehild 13
100 busy, not isterested, 1o voung o talk abowt this subject manterh and any reservations the parent may have expressed in the
heginning of the survey. Using this information, we will examine whether or not there s a relationship between reluctance (o
pamtscipaie in the parent survey and likelibood 10 grant consent for the child imerview. We will alse explore differences among
“oonsenting” and “monconsenting” parents on demographic charactenistics as well &5 responses (o suhsiantive questions.
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The Effect of 55N Requests and Notification of Adminisirative Record Use on Response Behavior in Cen-
sus 2000, Jennifer A. Guaring, Joan Marie Hill and Henry Woliman, U.S. Census Bureau; jennifer.a.

Querino @ census.gov

The passibiliy of using adminisrstive reoords (rom ober federal government agencies 10 supplement census dala has been in-
vestigated for some time @ the Census Bureaw, The use of sdmamisirative records coald potentially increase completeness of
feasurement by ieducing respondent burden wih shoner questionnaines and improve data quality by eliminsing memary!
respondent ermoes. To realize potential benefits, Social Secunty Mumbers{55M4) fof each individual woukd be necded 1o link
responses to slministrabive data. Past research has sugpesied that public concem abous the collection of S5MNs could hasm re-
sporse i the census i swch information was soaght. To investigate the validity of this claim in addition o studying similar phe-
nomencn, the Census Buneau imbedded an experiment within Census 2000, Shor and long form panels wene created with a
vanety of experimental treatments including 55N requests, different types of notificalion of administrative fecond dee, and oan-
hinations of (hese reatmems, Findings saggest that the request for the 55Ns decreases mail response in addition 1o increasing
the amount of forms refurmed with at least some missing data. Generally, notification of sdminisirative record use decreases
census response, However, ooification significantly increases response to the 55N iem for Person | companed 10 60 notifica-
ihom.

How Long Should You Walt Balore Altempting Te Convert A Telephone Refusal?, Timothy Triplett, Julle
Schelb and Johnny Blair, Survey Research Center, Unhrersity of Maryland at College Park; Tim@ sremail,

urmd.edy

With the increasing daflicaltics obiaining high response rates in telephone Random Digit Dial (RDD) studies, refusal conversion
is hecoiming a more imponanl oomponent of te data collection proceds. One 4sue that is not clear in the lieramre is jus how
bong yosu shaould wait before calling back a housshold in which someone has refused the interview. ORen you hear ke phrase
“poding off pennd,” B how bong is that period, and does a conling of pericd really have the intended effect of increasing the
Hivelihood of convening the refusal ™ This paper will analyre mose than 5,000 nafonwide RDD refusal conversion anemgs in
surveys conducted al the University of Maryland®s Survey Research Center over the past five years. By combaming studies, we
have enoagh data to analyze refusal conversion rates by how many days have elapsed between the initial refusal and the refusal
conversion attempl. In addition, the data set is large enough that separate analysis can be done by gender of the person wiho ne-
fused, as well as make some regional comparizons. Finally, the range of survey topics and interview lengths help ensuere that the
findimgs may apply to other RO surveys.

Getting & Fool in the Door: The Role of Gate Keepers In RDD Telephone Surveys, Jill Dever Kavee, Karl R.
Landis, Pally P. Armsby, and Jeremy Marion, Research Trianghe Instilule; [kaves 8 niorg

In this paper. we focus on rasdom-digie-dial (RDD) eelephone surveys that anempt (o collect data from multiple persons withan
a bousehiohl. The sdult howsehodl imember Arst conlactsd for the study, or the gate keeper, i3 key 1o the study respanse rases
becanse no mformalion will be oblained from the houschold iF be or she refuses o complete a screening interview. Addalon-
ally. the gale keeper may have a positive affect an the participation of other hoasehold members if they feel the shady has merit.
W use data from che 2000 Naticnwide Personal Transpostation Survey (NPTS) pretest to examine charactenstics of the gate
keepers thal are associabed with obtaining higher participation rates. Reswlis were tabulated For 1,916 houscholds with two of
mine persans in residence; 1,067 households contained ihree or more persons. For example, among two-person househobds, 1)
ihose with either a non-Hispanic White or non-Hispanic Black gaie keeper have o response rabe five percentage poinds higher
than those of a different racial groap. Response rates wene generally lower for larger housebolds in comparison b0 small house-
hiolds. We discuss other gate keeper characteristics that are associated with issues that make for a successful study,

USING THE WEB -- WITHIN MODE AND BETWEEN MODE COMPARISONS

Cross-company Measurement aon the Internel of Customer Salisfaction with e-Commerce Companies, Bar-
bara Everitt Bryant, Matlonal Quality Research Cenler, UI'Ih'I-I'l-I'IZjI'ﬂ-f Michigan Business School and
Reginald Baker, Markel Strategies, Inc.;

Messerement of |3 e-commerce companies was recenily added ln ihe Amencan Customer Satisfaction Index (ACS0), 2 cross-
industry econombc indicator of castomer salbsfaction wath 180 major companies, casomer segments of B0 Pederal government
agencies. two lypes of bocal government services, and the LS. Postal Servce, ACS| was established in 1994 by the University
of Michigan Business Schood and ASQ, Amencan Society for Quality. E-commerce customers. drwn and sereened from o
panel of Intersel users, evaliaged |3 of the lamgest compandes in the calegories of Partals, Retal, Avctioss/Reverse Auctions,
aml Brokerages via Intemet interviews conducied by Market Strategies, Inc. For the largest company - Amason. oome-
simulcanecusly a sample of customers was interviewed by iclephone 1o compare mode elTects. ACS| uses customer surveys as
ifipuil b econameinc modeling to produce indices for drivers of satisfaction, satisfaction (ACST), and the oulcomes af salisfac-
tiom swch & customer complaints and cusiomer loyalty (retention and peice tolerance ). Internet and phore intervies resulis are
commpared for both survey responses and for indices produced by the econometnc modeling
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Examining Web vi. Paper Mode Effects in a Federal Govermman! Customer Satisfaction Study, Michale A
Burr, Kerry Y. Levin and Angela Becher, Westal, BurrM @ Weslal com

Dug to the Govemnment Performance and Resubts Act (GPRA), a growing number of customer satisfaction studies have in-
clhuded customers of the Federal Government, While some customer gapisfaction studies have examined the effects af paper va
wieb-hated surveys, few have used a sample consisung of Federal Government customers. The puarpose of this paper is 1o repor
on differences between paper and web respondents involved in a study examining customer satisfaction with products and ser-
vices provided by a Federal Government agency, In the spring of 2000, customers were mailed a paper survey but also given a
wieth site sddress and instracthons fod cofmrpleting the siervey over the Intemel. OF the 2344 respondents, approsimately 20%
chose 1o use the Internet 1o respond. Using variahles such a5 demographic infosmation; job and workplace characienisties; and
attitudes ahout casiomer service, timeliness, sccuracy and consistency of information and procedures, problems esperienced,
and problem resolution, this paper answers the lfollowing three research guestions: 1) Which variabbes best predict who used the
weeh o respond? 2} What differences exist between web and paper respondents? 1) Using contral vaniables, does mode of re-
spofise Femain importand when predicting overall saisfaction?

The interna! a8 8 Public Opinion Laboratory: Experimants with Survey Questions, George Bishop and B.J.
Jabbari Internet Public Opinion Laboratory Department of Political Science University of Cincinnati;

George, Bishop @ uc.edy

The emergence of the ntermet &3 a new medium of survey daga collection has crested an unprecedented oppomunity for the ex-
perimental study of public opinion While there is currently muach controversy surrcanding the use of Web-based samples ihe
Internel can monthebess be used fo carry out a grest range of expenments and replications rapidly and inexpensively.In this pa-
per the authors report the resulis of a conceplual replication of same classic eaperiments with survey questions using a Web-
based survey on the condidsles and the issoes in the 2000 presidential election campaign. The study, which was carmed out dur-
ing the final momth of the presidential campadgn by the Internet Public Opanion Laborsory st the Llniverssty of Cincinnati,
demonstrales the ease with ahich findings from the Inerature on survey gquestion form, wording and arder effects can be rephi-
cated and extended (o test new hypotheses about the nuances of public opinion and nonagtitudes in a very fingdy-grained man-
ner—illustrating, for example, the subile differences in the use of “MNet Sure,” “Don't Know,”™ and “MNo Opinion,” os alemative

response calegories, depending on the conlent of the guestion.

Response Differances from Internei-snable Respondents (n Surveys Fielded wia infernel and via Mail, Jenni-
fer M. Park, NFO Interactive; jpark@ nfol.com

To sddress the ssoe of differences between Inlemet and mail panel responies, NFO conducied a lerge omnibus study in Jaly of
1999 covering topics mnging from prochect consumption and wsage to shopping hehavior, psychographic attitudes, and aititodes
of sensitive isspes. Results showed that balancing enline samples to reflect ULS, Census or weighting online dala 1o ULS, Cen-
sus demographics browght resulis much more in line with weighted mail panel data, rendering differences on many types of
questions ingignificant. As o follow-up, an sdditional study was fielded in August. 2000 which examined response differences
within an Internet-enabled group randomly asskgned 1o either an Interacuye cell or & mail cell. Resulbts of the follow-up shedy
revealed thas those respondang via the Internet spenl more hours anline per week and demonstrated more pasitive aclitudes i
‘ward the Iniemnel and toward technology despite the fact thai both groups had similer disinbutions of time since onginal Inder-
nei access. Despite anempls 1o ngorously control for Inlemel-access, response bas was introduced 1o the [t thal those most
engaged with the Internel wene more likely 1o complese the surveys than those less engaged. Subsequent weighting incorporat-
ing mumber of bours oaline per week priluced for fewer significant differences between the two groups

GENDER, POLITICS AND IDENTITY

Construction and Contradiction; Gender and National Identity In the Federal Republic of Ger

many, Roberia Flake-Rusciano, Program in Multicultural Studies, Rider University; rusclanor @ rider.edu
This wark is a representation of ideas concerning history, national and personal identity, largely generated by women of the
Federal Republic of Cermany from 19851997, These ideas vary drumatically, for the most pan, from the ideas set forth in the
German Historical Debage, which is carmed on exclusively by male academbcians. Egually interesiing, the women's panticular
frameworks and conclusions point to the possibility thal German woimen ane further along in synthesizing their concepts of has-
tory, and national and personal identity, than most German men. The themes of difference between men and women ame ex-
plored theowgh the use of swrvey data from the Institut foer Demoskopie Allenshach: this data suppons the notson that German
men and women copceplualize national idemtily in different ways. Women show different levels of anachmend 1o natsonal syme
bals and different levels of national pride than men; however, wamen also emphasize historcal conscisiasness in o masniner dif-
ferent from men. The implications of these differences are discussed with reference o the original thesis, and supplemental data
studying these patlerns among men and women of the former Wesiemn and Eastern sectors of Germany are added from the 1995
International Social Survey,
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Surveying : African Americans in the Women's Army Corps, Lisa Ferraro Parmeles, The Roper Cen-
ter for Public nplnlun Research, University of Connecticut; lisap@ opinion.isi.uconn.edu

During World War 11, the Research Branch of the War Department conducted a series of large-scale surveys of personnel in the
Umited States prmed forces. By the end of the war, more than half a million soldiers had been interviewed on a large range of
subgects, Among these data, now archived al the Boper Center for Publc Opinson Research, is a survey comlucted in Pebnaary
1945 of members of the Women's Army Corps. As challenging as il was to be among the first women saldiers in the history of
the nation, one group of recruits faced not only the husdles presented o ibem by virioe of their gender, but also an entirely sepa-
rate sel imposed upon them becaunse of heir race. The responses of Afrscan Amenican somen 1o the survey offer & unbque win-
dow nod just into the history of the Second World War, but into the experience of black women in the pre-Civil Rights era. This
paper casts light upon that expenience through an exploration of the data, including demographic comparisons, and draws con-
clustions comcerning the expenence of black women in the WAC h!r making e of odber pl‘l.fl:l.llj'ﬂﬂ mdwmwuln ﬂlﬁ!
the dada in historical context

Gender and Political Knowledge, Matthias Kretschmer, Unlversity of Connecticut; matthias.e,

kretschmer @uconn. edu

When looking &l variables that impact politbcal keowledge, researchers wsaally find income, edocation, age. end media use (0 be
significant contributors. In addition, researchers tend 1o find a gender gap; men ane usually found 10 be mare knowledgeahle
than women. |n order to assess the origin's of the gender gap, | will employ OLS regression analysis with differential slope co-
efficients for men and women. Data from a Eurcharometer survey conducted (n 1996 that has an index of 1) questions concem-
ing knawledge of EL instingions will be used. Looking at the different impact of controls we see different pictuses in the coun-
tries of the ELl. Some show a systematic pablern of gender gaps over a number of variables while others show differences re-
Laled po s more festricted set of variahled. In contrasd w the USA. employment stahss is nod one of those vaniables. Looking o
syslemac variahles, there is a tendency for the role of the women in society, measured by the percentage of women in parliament
and by postmadernism, (o be a good irdicator of & gender gap. Countries with a high number of women also have a smaller gap.
Fuarther, more postmodern societies show a smaller gap.

The Gender Gap on Complex Social lssues Within a Traditioral Environment, Katherine A. Kimberling, Co-
ordinator, OU POLL and Gary W. Copeland, Carl Albart Center, Universilty of Oklahoma;

This research focuses on the social and culteral gender gap on a varbely of lopics within a traditional social cultune. The palieal
gender gap bas been well documented, finding that the gap in traditional social cultures is complex. This resesrch extends that
lime of Iteratwre by exploning gender differences on a varely of social and cultural issees, including the death penalty, maost
admired or esteemed persons, and views on crime and the enminal jusiice sysiem. Daa are drawn from statewdde public opin-
wom potling withim the state of Oklahoma, It is expecied thal the gender gap will be mediated by ofher significant variables -
cluding religiosity and education, Oklshoma provides an interesting case to explore these questions because it has a stroag ie-
ditlonal and moral social culiere, and because polivcally the religious right is very strong. Reseasch exploring political vari-
ahlex, though, suggests that in somee indances the gender gap closes in traditional cultures, vet in other inslances, thal gap re-
flects national patiems

INTERVIEWER EFFECTS

The Confederate Flag Debacle: An Examination Of infendewer Race And Personal View Point Effects On
Respondents Answers To Questions Concerning A Raclaily And Politically Sensitive Subject, Katharine
Lind, Robert Oldendick, Caral Hall, Judi Rose and Ronald Shealy, University of South Carclina;
LIND@IOPA.SC.EDU

After much debale, probesting, boycorts and national preas, the Confederate flag was removed from atop the South Carolina
statehoase on July |st, 2000 For many South Carlinians the fTag represents racial hatred., while others believe it to be a symbol
of southern heritage and pride. A satewide sarvey (M= 800, RDID) included questions concerning personal mtitudes and opin-
ions aboidt the fag, what it symbolizes, and impressions of bow the flag issue was portrayed by the media. Prior 1o fielding. it
wiis ¢lear that isterviewer sititudes and race might have a significant effect on respondents’ answers as several interviewers
expressed lear of verbal abuse by resposdenis who fecl strongly about the topic, and a few declined 1o work on this study, Inter-
viewers were asked to complete o survey that included the fMag issue questions and provide general comments on their expen-
ences asking these quesibons, We examine ihe dais for variations in the pablic’s answers by interviewer characienistics includ-
ing demigraphics and personal views of the fAag issuve & well as discuss the experiences of the inlerviewerns. Implicatsons and
recommendations for the future development of sensitive questions and suggestions to moderate imterviewer effects when sensi-
tive guestions ane asked are discussed
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Effects of Interviewer Characleristics on Survey Response and Dals Quality, Adam Saflr and Tamara Black,
The Urban Institute;

This paper presents the resulis of research ino the relationship between keown interviewer charactenstics and data quality. Us-
ing data from the National Survey of America’s Familics (MSAF), a large national survey focusing on the economic, health, and
social characterstics of children. adults ures the age of 65, and their famalies, this swdy grouped telephone interiewers ac-
conding 1o specific, measurable characteristics (e.g., cooperation rate quartile and interviewing experienos) and compared sur-
vEY Tespanses acras four question [ypes: factual/sensitive, Tactsal!non-sensitive, subjective/sensitive, and subjectivenan-
sensitive. The resulis of this imvestigation address the extent 10 which cenain interviewer atiributes can be wsed o assess the
l[:l.lﬂll}' of survey respofse aross a wide range of question types in a random-digit-daal {RDD) elephone survey.

The Role of Interviewer Characteristics and Experlence in Race-of-Interviewer ENects Among African-
Amwrican Survey Respondents, Chase Harrlson, Center for Survey Ressarch, University of Connecticul and
Analysis Storrs, and Monlca Wellord, Program on International Palicy Attitudes: chase @ cara.uconn.edu
Response bias in questions shout racially sensilive mablers caused by inberviewer race is a well-documented phenomenon. The
role of interviewer charscienistics and training methods in these effects is less well undersiood. In this paper we will extend
currenl knowledge shoul race-af-interviewer effects in US 1elephone surveys by examimang the relationship tha interviewer
demagraphic characteristics and interviewing experience play in cousing these effects. The 1992 MNational Black Politics Sar-
wey used only African- American imlerviewers 1o minimize ihe impact of mce-of-inerviewer ¢ffects. This telephone survey also
contained a question 1o measare the perceived race of the iMerviewer.  An analysis we published in 1995 demonstrated cheas
differences in responses (o cenain questions in this survey based on the perceived race of the interviewer. In this paper we will
extend this analysis 1o examine the fobe that imerviewer charactenisties play in these effecis. We will conduct a multivarniote
analyses which will directly predict perceived inlerviewer race as a function of interviewer characteristics such as inlerviewer
age, gender, edocalional aitainment, general survey research expericnce, specific project expenence, ard geographic proximity
1o respondenl

Using Virtual inferviewers fo Explore Race of inferviewer Effects, Maria Krysan, University of lllincls af Chi-
cago and Mick Couper, Unlversity of Michigan, Ann Arbor;

Much of what we know about racial attinedes comes from surveys. Yet it s widely acknowledged that ithe expressions of such
attitudes are shaped by the mee of the imerviewer. Several stodies have fourd race of interviewer effects on racially loaded bs-
sists to b pervasive and powerful. This paper reports on a new method for stodying race of interviewer effects involving a
CAS] system that uses a video of an interviewer reading the survey guestions. Our experimenital design contrasts live and vir-
tual {video) imerviewers of the same and other race (n= |0 white respondents; ns= 100 African American respondents). Using
this design, we test aliernative theoretical explanstions fof race of interviewer effects. incleding those relying on the "social
presence” (live inerviewsr condition) of the interviewer and those hinging on the “mere peesence” (vimual imervicwer condi-
tion) of an interviewer. Our study also takes into account the complexity of racial sitisndes by including a range of racial am-
tudes: {sterentypes. racial affect, racial and race-related policies, perceptions of discrimination. beliefs about the causes of racial
inequality, e in order 1o west hypotheses aboul how race of miervaswer elTects daffer scconding 1o the type of racial abtibude
under consideratbon,

SUCCESSES AND CHALLENGES IN ENUMERATING SMALL POPULATION SUBGROUPS
IN CENSUS 2000

The Enumaeration of Colonla Residents in Census 2008: Perspectives From Census Fleid Workers and Eth-
nographers, Manusl de la Puente and David Stemper, U.5. Census Bureau; mdelapus @ census. gov
Cobomias are generally unincorpomsted and low income residential subsdivisions, lacking basic infrastrocture and services along
the border berween the US. and Mexico. These seoillements have been in exisience for decades, but the exodus of the poor in
calonias began in full force during the 1980s and 19%0s, This paper provides a detailed account of how households on sebected
colonias along the U5 Mexico border in the states of Texas, New Mexico, and California were counted in Censes 2000, Thes
informuation comes rom two major sources. The first source ane ethnographic studies conductod by professional ethnographers
waorking for the Census Bureau under contract. The second information source are focus growups and formal islerviews, con-
ducied by Census Buread staff, of consus enumerators, crew leaders, and oiher knowledgesble individuals who played key roles
in the cemsias esameration. The paper idenlifies and describes harriers 1o the comduct of a complete count of colonia reskdenis
from the perspective of professional ethnographers and census enumerators and crew leaders. Based on these data the paper
discusses how these barriers were addressed by specific field methods and procedures.
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The Challenges Faced in Obtaining An Excellent Count For Remole Alaska, Molsas M. Carrasco, U.5. Can-
sus Bureay;

e of the most demanding challenges in every census is enumerating the Stale of Alaska. Alaska, unlike the other states in the
union, poses special difficulties for completing the census due o iis immense geographic sire, isolabed commanities, Mative
cultares, and severe weather, Enumeration for the “Bush® is a unigque feature of Census 2000 Alaska enumeration. Two hundred
and seventeen villages, many of them Mative villages, are spread scross o geographic area 2500 miles east ~west and 1300 miles
narth-south. Remote Alaska inclades the following areas: the Abeutian Chain, Bethel, Brisiol Bay, Dillingham, Kodiak Island,
Lake Peninsula, Mome, Morth Slope, Morbwest Arctic, Southeast Fairbanks, Valdez-Cordova, Wade Hamplom, Yukon-
Koyukuk. and the Denali Boroughs. Many of these areas gre only accessible by plane or boal. Discussion on the above topics
will revidve around bow enumeralion must be inlerwoven wilh cultural sensiivily, the weather, and geography when comaplel-
ing the census in the "Bush”, Each Native group, whether it is Aleut, Yakip, Inupiat, Thngit, Hasda or Athabascan, has its own
tradithons and cusioms which musi be respecied. Traditiomal wesiern time schedules do not conform to these cultares. Enumera-
130m musst be done duning the winker months

The Enumeration of New York Cify for Census 2000: A Reglonal Director's Perspective, Lester A. Farthing,
U.8. Census Bureau;

This paper provides a perspective from the Regional Director of the Censos Bureau’s Mew York Regional Office, on the plan-
nifg, preparation, amd exceution of operations for the Census 2000 in Mew York Ciry. Information in this paper will highlight
the dilemma of finding experienced management staff, preparing and implementing a “regional” operational plan, identifying
and highlighting 1ough sreas to conduct Census work., community outreach and pantnering, advertising, special place operations,
quscstionnaine assislance centers and Be Counted Sites, questionnalie mall returns and conducting the door 1o door enumeraton
commaonly known as MNon-Response Follow-up. Most of the informagion in this paper will focus on first hand scoounts of the
Regional Direcior. The paper will conclude with some of the recommendations that wene submiited to our national headguariers
for consideration in the 3010 Census. Most af all, the paper will highlight the fact that the national Census 2000 was very suc-
cessful and that same level of saccess was achieved in Mew York City,

Conducting a Census on American and Canadian Indian Reservalions: Comparing Challenges and Sofu-
tlons, Susan A Lavin, U.S. Census Bureau and Pierre Gauthier, Statistics Canada; ;

gov

In the 1990 U S, Census, American Indians living on reservation lands were the most undercounsed growp in the United Stages.
The Census Bureau estimates that | 2.2% of this popalatvan were missed, versus 1.6% of the popualaton overall. There are his-
togical, culural, and geographic issses that contribule 1o the difficulty of enumerating this population, In Census 2000 a special
eifor was made 10 understand these challempes, and adapt feld procedures in oeder 0 do a complete and accurate count of
American Indians an reservation lands. Thas paper will discuss the specific naidre of these challenges, awhat was dome b over-
come them, and recommendations for the future. This paper will also compare the Amerncan experience with those of the Cen-
sus of Cansda. Siagistics Cansda experiences its own unigue challenges in conducting Census enumeration on Indian Reserves.
In 1996, for example, the Census wad unable o complete enumeralion on a toial of 77 Indian Reserves, greatly increasing un-
dercoverage for the First Natwons popalation. In the plannang for the 2001 Census of Cansda, #ﬂmil.!ﬁ were revised and rela-
tions maentained with all levels of First Mations organizations, (0 secure support for the Census.

E.lTl.}HD.ﬁ"I", MAY 18, 2001 3:30PM-4:30PM
POSTER SESSION 111

Within Household Coverage Error in Complex Households: A Qualitative Study on Ethnic and Racial
Groups, Anna ¥, Chan and Laurie K. Schwede U.S. Census Bureau; ) n

Coverage ermor of certain popualation subgroups is a continuing and serioas problem for the 1.5, Census Bureaw. Previous eth-
nographic rescarch and resulls from an alicrmative enumeration project in the 1990 Census indicated that ‘complex hoascholds’
are the number one harmier o accurage erumeration for the census. In this paper, we focus primarily an the reasons for withan-
houschold coverage error among complex households from vaneas ethnicfracial groops in the United States. Within howsehold
coverage erfor includes both amissions sl eroncous additions of bousehald members. This research paper i3 explorabory in
nature since our study groups were recrusled by using snowhall lechnagues. Qualitative analyses were basad on data oblained
from the |3 in-depth ethnographic interviews with 25 respondents from each of the six ethnicfracial groups {white, black, His-
pamics, Asian and two Native Amerbcan groups). Our resulis show that characteristie of complex households, respordents’ pire-
conceived notions on who coants as 3 household member or who should be incleded on the census form and respondents fear of
e galive CONSEQUERCES iR panbeipating in st cemsus are some of the remsons why whthin-houschold coverage ertor may be mone
likely b occur among compiex households.

7T
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Don't Forget To Write! The Effect OF Follow-Up Postcards And Surveys On Response Rales n A Cuslomer
Satisfaction Survey, Christine L. Galnes, Angela D. Becher and Kerry Y. Levin, Westal; gainesc&wesial
ﬁinﬂﬂf examines the effects of follow-up mailings on response raies i a customer satisfaction survey. Respondents wene
assignad 1o one of (hree malling conditions prios 1o survey implementation. All respondents were senl an inital survey and
cover letler. Group | was senl two follow-up mailings: a posticand remirder tao weeks afler the initial masling and a second
survey two weeks after the postcard reminder. Groups 2 and 3 were semt a second survey but no reminder pestcard. Growp 2
wias send a second survey 2 weeks afier the initial mailing and Group 3 was senl a second survey 4 weeks after the initial mail-
ing. Mo significant differences emerge in response rafe between the Groups | and 2. However, there is a significant difference
im response rabes between these two groups Group 3. This, there was no significant benefit 1o sending out both a post card @nd a
second survey. However, the timing of the second contact with: the respondent was imponant, with those rupurdmuﬂh-bm
comtscted two weeks after the initial mailing responding a8 o higher rate than those who were contacted four weeks afier the
initial mailing.

Usging Standard Indusirial Classification Codes lo Generale Sampling Frames of Retaliers, Paity Greenberg
and Jaana Myllyluoma, Batille Centers for Public Health Research and Evaluation;

Survey and market rescarchers often wse commercial datshases such as those compiled by Dun & Bradscrect or InfollSA 10
develop sampling frames of business or industrial units. Each record in these databases contaimng ane or mane Standard Industrial
Classafieation (5IC) codes, shich categonize establishments into brosd (ypes sach as convenlence slores, grocers, pharmacies,
ebc. These allow researchers 10 generabe sampling frames of tarpel venues. While the commencial data are readily available,
caxy b0 use and relatively inexpensive linke is known abowt how well they represent the target populations. This presentation
will wse dats collected m 2000 in a febd censas of retailers in 30 pusposively selected rip codes i the LS. to quantify the sccu-
racy and coverage of a commencial basiness list. Also, & comparison of 510 code categosies as provided by the commencial ven-
dor and store fype as observed by feld data colleciors will yiekd a measure of the content validity of SIC codes. Finally, reliabil-
ity will be explored by measuring the variabdlity in the coverage by siate, reglon and level of urhanicty, While the specifc focus
of this stody was tobhastoo vendors, the resulis will be of interest b &nyvone considering using enmmereial datshases 1o penerale
samples of retailers.

Isaues lo Conaider When Creating 8 Sampling Frame fram Medical Group Data, Alison Hauser and Patricla
M. Gallagher, Center for Survey Research, University of Massachuselis at Boston; alison hauser @ umb.edu
Medical group practece data poses cenain problems for researchers creating sample frames. As pant of a field test of the Group
Level CAHPS data collectbon prodocals, three medical groups agreed 1o ereale data files contatning mformation ahout patbents

ing to parameders specified in a data elements request foeme These files would then e merged into one sample frame
wsed 1o draw a sizatificd sample for a mail sarvey, The difficultics that these medical groups would have complying with this
rFequest were apparent from the initial tesn files sent by the groaps. A categorization of the problems encountered folbows: Fog-
madting: The lormal of the data sent was such that 2 mail merge could not be easily performed. Programming emory on the
medical groap=s pan susch that data were found to be incomect gpon examination. Documeniation: Althoagh the requesied in-
formation was incladed in the file, it was in a form undecumented by the medical group. Missing data: When data wene niol
updated at the medical group, missing data could resull. Extrapcous data were also included when medscal groaps did nol fol-
low the data field request. Fimally, creation of ynigue case ideniifisrs was problematic becsuse of vaniations in the ways the
medical groups gathered the information required o adentify eligible patients. All of the problems identifted increased the time
ardl effort required 1o cresde the sampling frame, Most problema can be avoided by allowing more time, giving detaled msinac-
tions, and asking peninent questions.

Validity ssves in Web Derfved Survey Data, Maiya Liu, Jel! Rosen and Erik Stewart, Center for Survey Re-
search, The Ohio State Unlversity;
Enderest in weh hased survey research has resulied in s small, but mpldly developing lieranre. Predominately, this liersture has
focused on comparing swervey resalis obtained from the web with those from traditional paper, mail or telephone surveys and
seemingly lacks research on infemet survey non-response. This paper secks (0 address that voul and demenstrates the effect that
non-response can have and the subsequent threat it poses io the validity of such data. Data wsed in our research comes froam the
2000 ard 2001 OSL Poll, an omnibas survey of Faoulny, staflf and stsdents al Ohso Siate University. The surveys were con-
ducted in o mixed mode format (weh with telephone follow-up of moo-respondents) with aboud 1330 completed mlerviews from
each, of which 62% and 6%% were collected from the web. Findings indicaie significant differences between respondents based
upon mode af response in bath the manner of respomse (o study varishles a4 well s in the demography of respondents. This
rescarch addresses the amount and magnitede of dispanity between the two colkection modalities and examines the impact of the
telephone follow-up as it relates 1o the practical application of the data by clients.
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Conducting Web-based Surveys with Known Populations: Lessons Learned and Keys to Success, Christy
G. Magee, Logistics Management Institute, Ronald L. Straight, School of Business, Howard University, and
Lawrence Schwarlz, Logistics Management Institute; cmages & Imi.org

This paper discusses the procesies the Logistics Maragement Tnstitute {LMI) has used successfully in over M) web-hased sus-
veys, involving over 315,000 government employees and customers. The use of surveys in government io gauge perfommance
and improve operations is widespresd. These surveys most often include known populations of customers, both intemal and
exlernal, emplovees, and managers. Because modl of these people have e-mail and access 1o the Internel, such sufveys e ollen
conducted using Web-based designs. Through a phase-hy-phase approach, the paper highlighis some of the commaon problems,
and addresses some misconceptions in comdisciing Web-based surveys with known populations— including achieving acocptable
respanse rabes, solving problems with address lisis, recognizing technical limitations of parficipants, and conlacting pariscipants
multiple times. In addition, the paper discusses simplified Web design. the need 1o have “help desk™ support for pasticipands,
and assuring respondent confidentiality. Finally, the paper offers some concluzsions about the use of Web surveys
with known populations,

Changing Fatterns of Web Usage Among Elite Populations in a Multi-Modal National Survey, Darby Miller
Steiger, Margrethe Manigomery and Samear Y, Abraham, The Gallup Organization: margre-

The Warld Wide Web is fast-becoming a feasible and efficient electronic aliemative (and supplement) io “conventional” modes
of servey admindsiration. Relabively linle is known, however, about respondent preferences in muli-mods] surveys incorporat-
ing web lechnobogy. This poster will show informatbon aboist how members af an elite popualation of higher education adminis-
trators amd facalty responded 1o two multi-modsl surveys (a field test and full-scale study) using different technigues [ encour-
age their use of the web. The results specifically focus on the (1) effects of varying encouragements and imcentives on mode
chalee and (2) charactensics of web respondents o compared o imail and telephone respondents. The refulls are based on ke
recently compheted 1999 National Stady of Postsecondary Faculty (MSOPF: 99, a multi-madal (mail, web, telephone), nation-
ally represencative survey of 960 higher education slministrators and 28500 faculty and instructhonal stafl in those institutions.
O particular inderes! is the fact that the web survey was made available to an “elite™ population of institulsonal saif and indi-
viduals, the overwhelming majority of whom are connecied to the Intemet through their offices andfor homes and are more
likely 1o be familiar with computer techaology and ils applications than the general population.

Paper or PCT Design, implemenation, and Success of 8 Mixed-Mode Nested Survey, Hancy Whelchel and
Ephraim Schechter, University Planning and Analysis, North Carolina State University;

This presemtation explores the impaci of daia collection mode (web versus paper) on 2 pested survey adminisiered o gradoating
semiors af a Research | university, While much of the research in this area focuses on problems related to sampling issues and
web acoess, this progect controls for such factors by dealing with a known popalation who ase internet savvy and have easy ac-
ceis 10 the web, The on-line survey inchisded campus-wide questions with finks o 21 sub-surveys fior various academic pno-
grams. The paper questsonnaire included the campues-wide questions and an insert survey for the respondents” primary major,
Our presentation will focus on comparing dats guakity measures for the two survey modes, such as response rates, completion
riles, ilem pon-response, and the length of responses o open-cnd slemms. We will ook al whether respondenis were more likely
o complete sub-sarveys on the web or on paper, and descnibe web respondenis’ sucoess in navigating from the campus-wide
survey o and ameong the vanious sub-sarveys. Finally, we will explore the effects of the methods wsed by individoal depan-
mends 1o distibute (paper) or announce (web) the survey, as swell as the effects of various incentives (o encoarage Wudent par-
ticipation.

The Use of Nen-random Sampiles for Technology Research: Why Shouwid We Believe Whal Consumer Mail
Paneis Have lo Say About Technology Altifudes and Behaviors?, Steve Yonish, Forrester Research; syon-

The low incidence of many lechnobogy purchases and online sctivities calls imto the question the wiility of random samples of
convenlional size, such as national samples of about 1,500 people. Without a sufficsently large sample, subsels of mieresl ane
fo small for fraitful analysis. Witk this in mind, Forrester Research has fielded a mail questionnaire of over 75,000 Amercan
consumers through the use of a mail panel (2 non-random sample of people recruited 10 participate) from the Maiional Famaly
Opindan. Cencurmently, they fielded a 1elephone survey nuing a random-digit-dial (RDY) sample thal asks shout only the mas
mainstream techrology purchases and online behaviors. In addition, a number of [ntermet surveys are fieldsd throughout the
vear that cover a wide ramge of topscs from online fimancial sctivities 1o online reiadl aininades 1o Intemet wse for travel arrange-
menls. A thorough analyiis of these thaee data sources with similar content and divergenl methodologies is the core of my
posier.
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Understanding Unit-Nonresponse in Web-based Surveys, Michael Bosnjak, ZUMA Online Research, Mann-
helm, Germany and Tracy L. Tuten, School of Business and Economics, Longwood Collage;

The decision process when requested o pamticipate i a Wb Survey 15 wn our view undersiood most appropnasely by applying a
psychological theory of human action, To this end. our study utilized an extended version of Ajzen's Theory of Planned Behay-
iof w predict and explain the number of participagions in a five wave Web-based panel siudy. We asumed thai (1) one's aisiode
towards participating in Wb surveys, (2) the internalized social pressure, (3} the perceived behavioral contral and (d) the extem)
of moral chligation towards participating ane, mediabed by behavioral intention, determinants of the extent of Unit Nonresponss.
The collegiate respondents answered a preliminary paper-based questionnatre (administered as a class assignment), which as-
seswed the vanables descnbed above. Pa.r:il;ipq‘im in o five-wave, Web-based pane] study on " Internet-based Marketing”, con-
ducted af o frequency of one survey per moath for five months, represented the target behavior. The results indicate @ lange pre-
dictive power ol the model. The multiple correlation coslMicsent (B for intention 1o participate is near B0, and the aumber of
participations can be predicied with R= 50, Astitude wwands pasticipation and perosived behavioral control predict the imen-
tin i participale best, followed by inbernalized social pressure and moral obligation,

Timers And Survey Nonresponse In The Current Population Survey, John Dizon and Clyde Tucker, Bursauw
of Labor Stalistics;

Timers from different sections of the Current Population Swrvey are ussd to investigate suhsequend nomresponse. Timing char.
acteristics of imerviewers as well a8 houwseboldd characierisnics are examined.

Improving Elsctronic Quastionnalres at the Cansus Bursau: Creasting a Web Site to Promote Lisar-Centered
Design, Kristina Kennedy and Kenl Marguis, Bureau of the Census; Kristina. K Kennedy 8 cansus gov

In the last few years, a greal deal of atention has been pald fo the impact of usability on the design of web pages, and more re-
cently, electronic questionnaines. Although developers and project managers are becoming mose famehar with the concepts and
benefits of usability in theory. in practice many still consider it o be expensive or fime consuming, and are consequenily not
imcluding it in chedr projects. Therelare, n onder to promote user-centered design within the Unbted Scates Census Bureaw, we
constrocted an intranet fite dewoted (o the topic of usshility, On it publicly available resources ane organired and presented with
descriptbons that act a5 quick references for advanced users while introducing new users to the basic coneepis. The site also pro-
vides style guide suggestions, costbencfits information, design examples, natorials, and even a mechanism for site developers w
post their prodotypes for quick peer review and informal feedback from wsabiliny lab staflf. We hope that this site will increase
awarencss aboul wier-centened design within the Burcau and periuade mofe propects i incorporate s wchnbques. This posier
will discuss the content of the site as well as the methods and questionnaire used 1o create and evaluale it

mmwm“mm Sarah Lararoff and Kristin Kenyon, Knowledge Nat-

Thu: plpt-rnﬂ:m the results of an analysis of longitedinal data; the goal of which is te better understand Panel dynamics i
Intermet:based survey rescarch. For almost two vears. Knowledge Metworks has been building o nationally represemative Panel
of Households who completle surveys o a weekly basis on the Imernel. The Intemet enabled panel provides a valuable oppori-
aily b explore issues of data rehability. Panel Members have been asked the same or similar demographic and attihadinad ques-
tions (such as date of birth, income, gender, education and political ieology) &t different points in time, mnging from Random
Digii Dial (RDD) recrudimeni into the Panel, 1o ihe initial and subsequent Web-based surveys. Lsing a test-retest study desdgn
and analysis lo measure reliability, we will determine whether or not substantial response discrepancies exist, as well as poden.
tial reasons for those discrepancies. In addition, this paper will assess whether panel tencire is cornelated with response consis-
tency. Resulis of our analyais will contrebube to improving data quality in self-admanistered Web surveys

Using Interactive Voice Response Technology for Sample Enroliment and Random Assignment, Shawn
Marsh, Rita Stapulonis and Jason Markesich, Mathematics Policy Research, Inc.; emarsh& mathematica-

JTHEN SN

Recent sdvancemenis in Interactive Voice Response System (IVRS) techrology have drmmatically changed the process by
which sample members are enrolled and rapdomly assigned o ireatment and controd groups. Unlikce random assigament proce-
dures of the pasl, IVRS technology greatly reduces the need for human intervention in the assignment process. [VERS lechnol.
ogy enables siafil with a touch tone telephone io enroll sample members by entering limited information using the keypad, all
withiuat the abd of a ceniral contact person. This paper discusses the use of &n IVIRS 1o enroll a national sample of welfare re-
crpicnts, and the impact this technology has had on the stody. The paper alen discusses the enroliment and randiom assignmend
optbens available, the intended plan for the system, how project needs forced a deviation from our enginal plan, and how the
IVRE adapied o meet these ne'w needs. Secondly, we discuss ease of use for program stall, sdequacy of iradning for existing
s, the ease of training new staff, usefulness of materials developed for the system and the overall impact of the technology
o daily work activitses. In the end, we'll offer advice 1o those who are interested in utilizing this rechnology and provide mnaighe

imin the process.
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impact Of IRB Site Recruliment Sirategles And Informed Consent Provisions in The improving Chranie il
ness Care Evaluation, Rosa Elena Garcia, Julie Brown, Survey Research Group, RAND, Shan Gretin, Mayde
Aosen and Emmatt Keeler, RAND Health; rosaeg & rand.org

Qruality improvement I:QI:I s nol research, bul any evadmarion of amy O effectivencss falls under the federal definition of ne-
search and is subject to an institutional review board (IRB) review, The Improving Chronic [iness Care Evaluation (ICICE),
funided by Ihe Robert ‘Wood Johnson Foundatbon, is a program evaluation of health care organizalions focusing on diabetes,
congestive hear fatlure, asthma and depression. The evaluation includes organizational staff surveys, patienl surveys, and medi-
cal record dma. This paper describes the IRB outcomes, the recruitment and informed consemt procedures implemented, re-
soiifoes expended. and impact an patienl participation in the patient surveys. [RB informed consenl approvals, enfollment and
recruitment vaned across siles. Although overall, 55% aof eligible patients agreed to participate in the haseline survey. panicipa-
thon was highest among sites whene o mlvance consent was requined (B6%) amd lowest in sites where wWrilien CoONsent was re-
quired (M%) This significant vanation in the IRB approval for subject recrnitment and informed consent impacted the partici-
pation of patients in the surveys which could affect the generalizability of the results. Given the need for quality improvement,
ithe costs of o evalusting our curmenl health case system and ways o impeove it Mgl also be considered.

SUNDAY, MAY 20, 2001 T7:00AM-9:00AM

BREAKFAST ROUNDTABLE - RESEARCH ON DATA COLLECTION FROM MINORITY
LANGUAGE POPULATIONS

In huly 2000 the Mational lmstitutes of Health convened a conlfErence on language minonties in national BUTvEys. I became clear
during the course of the 2-day workshop that the quality of data collected from language minority popalations {with the possible
cxpepiion of $panish-speakers) on many ratbonal surveys in the LLS. s unexplored termiory. There was sirong interest in fosper-
i research of mberpeeted inlerviews and data guality. We propose to carry this discussion foraard in AAPOR, with help from
MIH, Statistics Canada, and others oatside the LS, who can share experiences with this language concem. We also invite par-
ticipation from the data collection coniracton and agencies thal were part of the program for the NIH conference. Our hope i3 1o
collect ideas for shaping a program of research on data quality in interpreted interviews, to build on the NIH conference, and to
generate endhusizsm for improving the cumment praciice in the swrvey research commumnity

SUNDAY, MAY 20, 2001 8:30AM-10:00AM

BUILDING THE EDUCATIONAL AND TRAINING INFRASTRUCTURE OF THE SURVEY
RESEARCH PROFESSION

Mapy LS. survey organizations, from largs federal contractons o smaller university and comsulting operations, afe ¢xpanding
ansd straggling to attract and hire survey professtonals. Por many of us, Anding candidaves with survey rescarch raining of ex-
penience is a significant ohstacle, leaving our organizations enderstaffed or forced 1o siafT projects with researchers lacking the
necessary survey experiise. In this roundiahle. panelisis, representing both survey research emplovers as well as ihe various
academac programs thal trasn survey researchers, will discuss two possible approaches for addresiang the shorage of trained
sarvey pridessionals. Ore approach is increasing govemnment and indastry intermship programs and research assistantships at
universaty survey ceniers. Fapelists will describe inemship programs currently in place, assess the eflfectiveness of these pro-
Erama in encouraging sdents 1o pursue a sarvey research canreer, and consider how these programs might be enhanced 10 at-
tract maoee students. Second, the possibility of hoosting enroliment in survey research graduate programs will be examined.
Panel discussson will focus on how these programs are currently sitracting students, whether different programs aftrac a differ-
enl et of studeniis, bow program masketing strategies can be improved, and how governmend and industry can partnes wilh
these graduate programs as they continuee 10 evelve 10 meet growing needs.

POLLS AND POLITICAL OUTCOMES

Questions Within Questions: Analysis OF A Referendum Question, Fhlllpﬂ-mdllt.mn.ﬂukmdm
Willls, Department of Marketing, Massay University, New Zaaland;

Same questbonnaire caver designs produce kigher response rales in madl surveys than nl'.'h:'r;. Warious explanations have been
proposed, including the level of complexity of different covers and the degree of contrast between them, bat none have been
supported when subsequently wested. A different approsch is 1o draw on the experience of advemising. Regardiess of how adver-
Lisemenls are crealed, there i some evidence that more likeable ads are more effective than less likeable ones, This paper re-
ports research designed fo test the same proposieos applied 10 questionmalne cover designs. Twelve different questonfiabe cov-
ers were designed for a sel-completion survey on the environment. Each design was rated for Hiceability by a sample of poten-
tial respondents. Foar of thess designs, representing two likeable” designs and two ‘unlikeahle’ designs, were tested in a mail
supvey of 2000 Mew Zealonders, The response rabes lor the different cover designs wera virmually idemtical {around §0%), bur
were all lower (han fof & mo-design control (6T% ). Thus there was no support for the contentibn that Hieability' can be a predic.
tor of the effectiveness of a questionnaire cover destgn in a mail survey, but some suggestion that questionnaire cover designs
conlbd actually be counter productive.
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Divining the Public's Voice in the 2000 Presidential Race, Doris A. Graber, Professor of Political Science
University of lilinois at Chicago;

There was a gresd deal of talk about ‘the coun of public apinion, ‘the baitle for publie opindon’ and the ‘patience (or keck thereofl)
of the American public’ during the post-clection contest about Florida's electoral votes. Politicians and pundits confidenitly pro-
clumed the public's position throughout the various stages of the proceedings, often with diametrically opposed resulis. | rei-
rospect, whist were the public’s wiews and whal wene the bases of the divergent interpretstions? | plan to cxamine the major
palls comducted in the posi=clechion weeks as well s pall inberpretations feabured in magor newspapers bo answer these gues-
tions. A preliminary examination of pofls availzhle by December Tth and comments about pablic opinion reported in newspa-
pers shows that there is ample material for a thomough analysis. The findings will shed light on an imponani issue — the hases
used by palitickans and pundits for making public opinion assessmenls during cnlical political events.

Electoral Effects of Public Disapproval of Congress: Threats o Incumbents and fo the Mafority Party, David
R. Jones, Baruch College - CUNY and Monika McDermott, Eagleton Instititua of Politics, Rutgars Unlversity;
David Jones1 & baruch cuny. edu

Whille recent research has made great strides in explaming the causes of public disapproval of Congress, there has been little
evidence that this disapproval has had any demonsirable effects on the political system. On the comtrary, much has been made
af the seeming contradiciion thal & the same Lime mosd American repor] disapproval of Congress’ job performance, incumbents
continue to enjoy sabstantial eleciorad swccess. In this project we attempl o show that public approval ratings of Congress’ job
performance do affect electoral lormumes of members of Congress. The first geseral hypothesis is that higher aggregate levels of
approval for Congress will significantly booat incumbents' reeleciion prospects in the House. [T this is the case, we would also
expect congressional approval io affect aggregaie iurmover. The second general hypothesis is thai candidates from ihe mapority
party will fare better than candidates from the minarity pany when congressional approval is higher, We analyze these hypalbe-
se3 quantitatively for the pericd from 1974 to the present. The resaulls of this study not cnly help to resalve contradictions in the
literature, bat also have imporiant implications for theorencal guesiions regarding represeniation and responsivencss in Amen-
Caf EoveTmnimenl

The Prevalence of Absentee and Early Voting In the 2000 General Election: How Often Are individuals Vot-
ing Bafore Election Day?, Kate Kenskl, Annenberg School for Communication, University of Pennsylvania;

Crver the past thinty years, the practice of abseniee and early halloting has increased significantly in the United States. Laws
governing absenlee woting have been changed in many states 1o allow volers the opponunity o cast ballots by mail withoat re-
quiring an excuse, soch a8 illaess o religiows holiday conflier. While public opinion polls comstantly report which candidate 14
shead amd which candidate ix hehind &l any ‘iv:n moment in the campaign, these polls aflen conflate voting intentions with
voling behavior. By the time that many individusls are asked who they intend 19 vole for, these individuals have in fact already
cast their ballots. The Annenberg School for Communbcaibon a the University of Pennsylvania is conducting a molling cross-
sectional survey dusing the year 2000 that will include interviews with 100,000 members of the electorate. This paper will ana-
Iyxe the data collectsd between Seplernber 151 and November 6ih 1o determine how often individuals cast their balbots before
Election Day and when absentes and carly vouers temd 1o cast their ballots. Post-election dala will be used to evaluate whether
carly vobers regred voting before Election Day

INTERVIEWER PERFORMANCE

FPredicting Persistence and Performance Among Telephone Interviewers, Michael W, Link, Polly P. Armsby
and Janice E. Kelly. Ressarch Triangle Institute; Link@ri.org

Successful data collection volves careful selection, traming and mendorng of imerviewing stalf, Cernain interviewer behay-
iors and altitudes may lead to greater persistence and performance, which are characteristics that survey managers want 1o focus
on during recruitmend and training. While there has been some research on how different background, behavioral and abtimadinal
attribines can affesl inleraewer performance, mosl research 1o date has focused on face-to-face interviewers. The wark pre.
gcnied here examines the factors influencing job persistence and success among telephone interviewers. Questionnaines wene
adminisiered o over 400 ielephone imerviewers before they began their initiad inserviewer training on two large scale national
survevs. The guestionnaire collected nformation in several key areas: demographic characteristics, previous experience, inler-
wiewer-related skills, general aititudes 1owands survey research ansd inlerviewer expociations. Addion information was also
collected about the “environment™ in which the interviewers worked (e, shift, hours worked per week, etc. . The dependent
variaghics inclided measures of persistence in tse job, interviewer efficiency (lime per completed imerview), effectiveness (ralio
of refusals to completes), and quality {monitonng scorcij Multivariate analysiz of these data indscate that interviewer skalls,
attitudes, hackgrounds, and work environment each have a significant inflognce on inderviewerns” persistence in the job as well
a8 ther performance as inlerviewers.
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Predicting Telephone Interviewer Performance from fnferviewer Personalily Traits, Chongwel Wang, Lillian
Diaz-Castillo, The Ohio State Unlversity and Paul J. Lavrakas, Nislsen Medla Research; diaz-castiilo.2 & osu.

oduy

Srudies have suggested that there may be a relatbonship between personality charscieristics and imerviewer performance. Ban-
oux { 1952 ) hypothesized that persons who were meticuloas, disciplined, persevering and honest could hecome good in-person
ineerviewers, yet he did not find strong empérical support. Barmick & Moumt (1991 ), in examining the relationship of Extraver-
sion, Emotional Siability. Agrecablensss, Consoientioasuness, and Openness 1o Experience 1o a varety of job performances.
fourd that the conscientissness showed consistent relations with all job performance, whereas extraversion wias a reliable pre-
dictor for cocupations invelving social interaction. Im this study, we investgate the relationship between Extroversion, Consci-
enlinsness, and Empathy, and performance as a lelephone imerviewer. The personality tramts will be measuned hrﬂ.'ﬂ: 1&PF
Personality Inventory. The performance criberia we will use will be operationalized s an “effectiveness index” based on data
from productsvaly and monnonng of imlervicwers al an academically-affiliated survey reseanch center. The relationship among
the persanalicy traits and the performance measwnes will he examined by using stroctural equatsn modeling and diserimanasnt
analysis, Results and praciical applications of the findings will be discussed from an Organizaticnal and Personine] Psychology
perspeciive.

Effect OF Interviewers” Altitudes On Survey Nonresponse, Michae! Lamay and Claire Durand, Department of
Soclology, University of Montreal; lemaymic @ magellan umontreal.ca

Sample surveys are an increasingly popular mean of data collection in the wcial sciences. Hiowever, researchers are facing the
growing problem of non response. Research has shown that methodological aspects have an impact on response rates as well =
refusal rates. The studies condacesd on academic and govermmental survey imterviewers indicate more specifically that intes-
viewers' aititudes have a significant impact. The research presented hene focuses on the limpact of the intervaewerns' allitades. on
their ability to convince respondents in the particular context of private survey firms, For this purpose, a survey was conducted
during the Canadsan federal election campalgn of Movember 2000 on a population of interviewers working for } Canadian pni-
wate firms. Data collected specially relaies o the interviewer's aftitudes aboul the ways to convince the selected person and on
work-related attitudes. Analyses relate the call management datshase to the measured attitudes. The presentation will conclude
on the importance of improving haman resoufces management 10 betier or mainlain data quality.

Interviewers' Perceplions of Respondents’ Dizsabilities, Gerry E. Hendershot, Divizion of Health Interview
Statistics, Mational Center fior Health Statistics and Jennifer Parsons, Survey Research Laboratory, Univer-
sity of lllinois, Chicago; ghendershol @ earthlink net

Public poicy has o large and growing inferest in the nighty and needs of persons with disabilitics. That interest has stimulated
efforts (o limprove survey statistcs on disabdlity. Measuring disability in surveys is difficult for several reasons, including the
tepdency for proxy respondents 1o answer gueslions aboul a sample persoen’s disability dilTerenly from self-respordents. Such
comparisons arg confoundsd because disability may make it dafficalt to interview a sample person by sell-response, cansing the
imierviewer bo use a proxy. Like some earlier siadies, this study compares perceptions of disability among self- and proxy re-
sponilenls, bud 1l adds another source—the perceplions of inervicwers. |n a questionnaire used in the National Heslth Interview
Survey in Ave deln years, imerviewers recorded the sampée peron’s disability by observation. 1o some of those years a meas-
ure of maobility limitation can be compared with interviewer perceptions. Among the findings to be reported are: an opward
trendl in imlerviewer-perosived disabiliny from 1985 1o 1998, a positive associstion between mobility limitation and imterviewer-
perceived disahility; daifferences in the prevalence level of percerved disability based on respondent and miersvaewer reports; and
patierns of vigorous exercise amang sample persons perceived by interviewers to have a disshality

CAMPAIGN ADVERTISING AND MEDIA EFFECTS

Wha! Have You Done for My Group Lalely?: The Effects of Sublle Racial Cues in Campaign Ads, Vincent L.
Hutchings, Institution for Social and Policy Studies, Yale University, Nicholas Valentino, Communication
Studies Department and Instiute for Social Research, University of Michigan, Ann Arbor and Lara Rusch,
Political Science Department, University of Michigan, Ann Arbor;

Recently, media schodars have demonstrabed with experimental methosds that campaign ad.u'-m influence viewers by activating
thedr latent palitical and racial attitudes. This research has been valuable but alwo Hmsted from the standpoint of both design and
exiemal validity. In this paper, we directly address these shortcomangs and demonstrate that vosers can be affected by subtle
wisual cues conlaned in political ads. The data were oained throagh the University of Michigan's Detraat Area Stady (DAS).
The 2000 DAS combines design elements from bodh experiments and sample surveys. The survey included approximately 300
face-po-face inperviews with a randomly selecied sample of Detroit-area residents. The respondents were exposed in their homes
w0 ane of three shightly dafferent political adveriisements on the soreen of a kab-top computer thal was camed by the inlervicwer
A foarth group of respondents saw no political ad. These data allow gs to examing the impaa of racialized group cues on sup-
poit for political camlsdaces, and the perceplion of the candidates responsiveness (0 various groups, in o representative samphe
In general, we find that dormanl palitical and racial sritudes are activaled by the ads.
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New Breakthrough Technigues in Testing The Effectivensss of Television Advertisements: Empirical Evi-
dence from the 2000 Presidential Race, John Lapinskl, Yale University and New Media Workshop and
Joshua Clinton, Stanford Unlversity;

Yale University's advertising study measures the effect of campaigns and campaign advertisements on the eleciorate by con-
ducting a series of surveys and experiments during the 2000 elections. Our surveys are administered through Interactive televi-
sbon (Web TVs) to & random sample of Americans - making it possible 1o show them full screen political sdvenisements on
their own TWs in their own homes. The experiments and survey components include over 5000 nationally representalive ne-
spondents in five different treatment groups (those seeing TV commercials) and over 5000 individuals in our control groups,
Ome project invalves a series of surveys where respondents are shown campaign videos, followed by a host of survey questsins
ahaisl ihe election. Our shidy allows us 1o answer impostant questions shoat elections, including: D negative ads have an ef-
fect om trmoul? 'What ads are most memorable fo vobers. and which aspects of the ads? How muach of an impact do ads have on
the voting decision of voters? What is the mpact of pegative versus positive advertising? Ane positive ads more effective than
negative ads in influencing vobers? Perhaps more impomant, our study is the first o condwct a follew-up survey on thoss re-
spondens taking par in the experiments (o see if actual behavior changes snd sot simply stinedes,

Fredicting the Bush/Gore Election from the Fress: The Cosi to George W, Bush of his November Surprise of
an Oid Arrest, David P. Fan, University of Minnesota; dfan8chs umnedu

Thee thme trend of the 2000 presilential pre-election pall was predicted from the texts of 32,000 news stones scosed for para-
graphs favorable and unfavorable to George W, Bush and Al Gore, The scares wene used in the idesdynarmc model 1o predscl
the timse trend of BushiGore preferences from April | through November 7, 2000, election day, Crverall, press coverage about
Bush was significantly more influeniial than coverage about (Gore. Press information could expladn: (1) the Bush bounce danng
the Republican convention, (2) the Gore bounce from the Democratic comvenbion, {3) the momentum in e Ceore darection kead-
ing up to the debates, (4) the swing (o Bush after the debales stasted, (5) the abnupt shift back to Gore by 4=5 percent dwe to the
revelation th carly November of Bush's armest for drunken driving decadies easlier, and (6) the recovery in Bush opinicn begin-
ning tweo days laser. The recovery was incomplete by election day leaving him 1-2 percent lower than had the event not been
revealed. These data, supporied by exin polls, suggest that Bush's Movember surprise resulied in the anexpected win of the
popular vote by Gore,

Beyend Televizion News: The Role and Effects of Nonitraditional News Outlets in the 2000 Election Cam-
paign, Patricia Moy and Versna Hess, School of Communications, University of Washington; pmoy@&u.

An informed and active eleciorate is the mainstay of any democratic system, but this ieal has long fallen by the waysode.
Scholars have atcribuied the current state of the eleciorate 1o #is increasing reliance on television for political mformation, con-
tendeng that televidion news encourages hose-race coverage ol the expense of wibsantive Biue coverage, and that the foomat of
the medium necessitabes short and superficial coverage. However, this argument needs o be qualified in light of the peolifera.
tion of rentraditonal news outbels on elevision, The 2000 election campalgn was ot in which citizens used variogs outlets o
learn abour the campaign, thereby engaging in the political process. This paper explores the role of these media in the polidcal
process, Specifically, we examine the extent o which use of varioos media forms is associabed with political knowledge and
variows forms of polithcal panicipation. The study utilizes dats from & aasonal sample of 1091 sdubts collected January 12-16,
2000 by Princeton Survey Research Associates for the Pew Research Center for the People and the Press.

MAKING CONTACT, KEEPING CONTACT -- ISSUES IN NONRESPONSE

The Vanishing Respondent in Telephone Surveys, Peter Tuckel, Hunter College, CUNY and Harry W. O'Naill,
Roper Starch Worldwide; ptuckel @ agl com

This paper examines recent changes in the two mapor components of ponresponse in telephone surveys: (1) “poncontactshiling”
and (2) relwctance of patential respondenls (o pamicipale in an mtervies. The findings of the paper are bassd on two natonwide
surveys of face-to-face imerviews, each convisting of approximately H00 regpondents. The first survey was conduected m Oelo-
ber, 1995 and the second survey was camied oul in Auguast, 2000, The paper first considers possible reasons for the incressing
difficulty of establishing contact with potential respondents. These include: | 1) the proliferation of welephone numbers dedscaled
exclasively 1o fax machines andfor compiiters, (2) access 1o the Internel using a non-dedicated phone ling, and (3} the owner-
ship of the answering machine and Caller 1D and the extent o which potential respondents use these devices (o soréen un-
vanted calls. The paper next consilers changes during the last few years in the number of polential respondents who gencrally
refuse 1o pamicipabe in ielephone surveys and the demographic correlates of these refusers. The final section of the paper dis-
cusses strategies for reducing the forther erosson i response rates and implications of the findings as they bear on the future of

telephone survey newsanch
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Tracking Children: Locating Challenges in & Longitudinal Survey of Students, Karen Tourangeau, Lauren
Bymne and Elizabath Rinker, Westat;

The Early Childhood Longitedinal Siudy - Kinderganen Class of 1998- 1999 (ECLS-K) i3 a longitudinal study on children's
early school expericnces starting with kindergaren. BECLS-K follows 21,260 chibldren . selected when they were in kindergar-
en. throagh the fifth grade. W'e examines the problems in locating children whio moved from the schoals in which they were
sampled other schools over time., a group of neardy 6,000 chibdren. Fatlure 1o find all the chaldren has been a major source of
ronresponse in ECLS-K. Tracking movers is critical to mainkaining response rades and reducing nonresponse bias. We exam-
ine ke raie &l which movers chenge schools between (all and spring of kindergasien and between kinderganien and fisst grade.
Chilidren who move may be different from those whio do nol and we cxamine varables, such as, boosshold language. socioccos
revmic slatus, whether parents are foreign-bom, on which the movers and non-movers may differ. Movers are clusiered geo-
graphically which places an addiional burden on field respurces in some areas. 'We also compare pasent to schooal reports on
movers and discuss practical methods for tracking movers.

Cost-Benefil Analysis of improving Response Rales for 8 Hard-to-Reach Population, Jullen Teitler, Colum-
bia University School of Social Work, Nancy Reichman, Princeton University and Susan Sprachman, Mathe-
matica Policy Research;

Unwed fathers are a nolorsouasly hard wo reach and expensive population i social science surveys. This paper wies the baseline
data fram ihe Fragile Famalics and Child Wellbeing Study fo examine the marginal expeditures that were necessary (o increase
response rales of unwed fahers and evaluate the effects of incressing response rales on the chasacterstics of the sample. The
baseline study used a mixed-mode approach: Parents were mterviewed in the haspital whenever possible. Oiheradise, aflempts
were made to interview parents by telephone or in-person ouiside the hospital, Incentives were increased ioward the end of the
baseline. First, we plod unwed father responise rabes 38 & functbon of costs and tme in the Geld, separately, so tast we can deber-
e e relaive relums on vamous increases 0 expendibares and ilh'l'll.il'j the painl al which the response rales bevel off. Sec.
anil. we compare the socisdemographics of the sample (such a5 employment, sducation, incasceration history, and substance
ahuse) st various bevels of response rate (and therefore, cosi). Based on our fndings, wie assess the cost-benefil ratios of achiev-
ing different respofise rabes. The findings will help survey researchers and progect directors decade when the allocation of addi-
tional resources 1o increasing response rases may no longer be warranied

Within Housshold Sample Sslection: 4 Reasssgament, John Goyder, Department of Soclology, Univarsity
of Waterloo, Maryanna Basic, Department of Sociology, University of Guelph and M.E. Thompson, Depart-
meni of Statistics and Actuarial Science, University of Waterloo;

It hias long been realized that selection of respondenis for sample sarveys must be randomized pot only for choosing a house-
hisld, bt addiniomally for selecling a respondent within the howsehold. Indeed, with an increasangly individuated social struc-
ture, random selection within hoasehold may be mose approgriate than ever. Oifsetting the benefits of random within
houschold selection, however, is the lowered response rate accnaing from a contact plan whereby the first person contacted an
the househald must asase in randodmly selecting anather houwsehild member. [n the present erd. the trade-odT between theoreti-
cally sound sampling and practical exigencies deserves repewed investigation, Two sampling methods were @sed for rmndom
halves of the Fall 2000 Kitchener-Waterloo Metropolitan Area Survey. |n one, designed to oplimize response rate, fieldwarkers
interviewed the firsl person to answer their call. In the other, the next binbday method (randomized for month of referemce) was
employed, to give random selection withan the househald. The two experimental half-samples are compared for re-
sponse behavior ot various stages of the fieldwork and for socio-demographic profile.

COST, BURDEN, LESBIAN YIELD, AND UTILITY OF DATA FROM THREE POPULATION
BASED SAMPLES

Identification and Description of Leshians Living in Households Reporting Same-5ex Parinerships in Public
Use Microdats Series 5% Sample Data, James E. Ellis, Judith Bradford, and Kirsten A Barreil, Survey and
Evaluation Research Laboralory, Virginia Commonwealth Un ellis@ salurn vou pdy

1900 5% Public Use Microdata Senes (PUMS) dma were analveed at the national level for evidence of househobds comainkng
self-reporied beshian partners. The data were oblained from the laler-university Consartim for Political and Social Research
(ICPSR ). All reconds were removed that comesponded to vacant hoaseholds, groap gquarers, or housshalds in which amyane had
an impated valoe an relatioaship te householder or sex. o in which a marmage-like relationship contalned at least one person
under age 18. After these exclusions, 2,528 leshian houscholds were identified, The 2,523 lesbaan households i thes analysis
comprise only a particular subset of leshiams living in the LS. They may not be representative of all leshian Americans, nor off
all leshian Amercans lving in committed relationships. Bt the microdata cases descnibed here can be analyeed at the indivad-
ual or houschold bevels in ways that aggregated data cannod. This raises interesting possibilities in the areas of basic analysis,
podicy-making, and the creation of criterion datasets against which other research on lesbian populations can be measured. The
presendation covers some of the subject areas from the PUMS data, icluding demographics, aspects of lamaly structure, and
economics. Comparisons 1o gay male howseholds are made.
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Comparing Women OF Differing Sexual Orientations Using Population-Based Sampiing, Deborah J. Bowan,
Fred Hulchinson Cancer Research Center, Judith Bradford and James E. Ellis, Survey and Evaluation Re-
search Laboratory, Virginia Commonwealih University; dbowen &iherc . org

Area probabiliny sampling was wsed 10 conduct o woenen's health survey in Boston, MA. Leshian and heterosessal sdult
women were compared on a vanety of health-related measares. 1§ was anticipaled that resulis would be of value in designing
larger-scale investigations of beshian health, Leshian-rich census tracts were identified and mapped oo zip oode boundarics.
Eligible respondents were women 18 and older who lived within the defined area. who were ghle 1o complete a personal inler-
view of sell-admsmisiered questionnaire in English. Multiple regressbon predicled differences in significant health-relsted ow-
comes by sexwal orientation, controlling fior demographic variables. Leshians and heterosexuals differed on certain health be-
havioes, access o health care, utilizaton of screening tesis, and perceptions of health rsks, There were no significant differ-
ences in smoking rates, eating less calories or faL, and intentions to follow mammography recommendations. Probabiliny sam-
pling can be successfully employed in surveys aboat leshian health. In ceriain respects, stody results are congroent with previ-
oids noa-probabiliy sareys, while tn others they are different. Additional confidence gained through probabilicy sampling fa-
cilitates the use of survey dala 10 develop practice guidelines for leshian health services and may Lhs increase beshians” sooess
b quaality care.

identification OFf Leabian And Bisexusl Women With A Brief Telephone inferview in Random Digit Dialing
Sampling, llan Mayer, Division of Sociomedical Sciences, Columbia University and Lindsay Rossano, Cen-
ter for CAM Research in Aging and Women's Health, Columbla University;

Research on leshian and bisexual wormen has been impedad by the use of convensenes sampled. To advance research in this
population, sempling techniques thag draw probability samples must be developed. We tested the feasibality and wtility of a very
biebel telephone insrament 1o assess woanen's sexuality. To oplimize conditions for this pibod we selecied a Boston nesighbor-
hirod where a high concenration of leshianiseaual women was expected 1o reside. One woman per household was eligible if
she was between the ages of 18 and 59 and spolke English. 1.250 phone numbers were called, of them, 772 (62%) were sutogis-
fully sereened househalds. 223 (29%) af houschalds were eligible, amd 202 (91% of eligible) consented (o participate. The
women's mean age was 36 (50=1 1), 68% were white, 14% were Latina, 83% had some college education or mone, and 3%
were unemploved. A brief (5.6 minutes) questionnaine asking about sexual behavior, atraction, and wdentity was adminisiered.
We concluded that & bael questinanaine i4 4 feaable method for RDD wampling of leshian and bisexual women,

SUNDAY, MAY 20, 2001 10:15AM-11:45AM

RESEARCH AGENDA FOR MOVING MILITARY PERSONNEL SURVEYS TO THE WEB: A
METHODOLOGY CHARETTE

Thee purpose ol the roundtable is 1o create a group priscess of panelists and audience (a Methodology Charretie) that wall design
studies related o moving personnel surveys from paper cross-sectional mode 1o web-based panel mode.

The group will desermine whai research should be done to undersiand the differences in modality and how this mught affect the
compartsons with begacy data, as well as whal differences might be invalved in changing from sampling to using a panel,
Although this particular thread imvolves military respondenis, researchers using other population segments fsce the same chal-
benges. The charretie name was bomowed from aschilecture/community planning where it applies to sessions that produce a
bluepring for an entire community simuliamecusly using experts and stakehalders. The process s dependent on heavy sadience
participation

The discussbon panel consists of survey researchers from each of the military services, who will answer guestions about currem
practices and fumare plans, as well as help lead the discossion and beeakoul sessions.

QUESTION AND RESPONSE ORDER EFFECTS

The Effect of Question Order on Altitudes toward Confidentiality, Roger Tourangeau, Elsanar Singer, Unl-
versity of Michigan and Stanley Presser, University of Maryland; rourangeau @ sunvgy umd. gdy

Four surveys on public atitedes woward confidentiality and data shanng were conducted for the U5, Census Barcau between
1993 ard 2000. These surveys incorporated a senes of question wording and question onder experiments 1o explare the elfect off
such changes on reporied beliefs about the Census Bureau's protection of dala in ils possession, s well a6 on abistedes. toward
ihe Buneaw'’s shanmg of datn with other agencies. We were especially interested in exploring the effects of these wording and
ofder changes becaise we believed the public’s knowledge and antsades about these Bsues were nol well formed and thus might
well be influenced by the wording or onder of the questions. This paper repons the resulis from four methodological experi-
menis on the two most recent surveys. All four experimenis examined varistbons im the osder of the guesiions. For several of the
key items, questhon onder did have a significant impact om reported attitudes, theugh the effects are not huge, We documem
these effects and offer explanations for why they occumed. We also examine whether vanations in question order affect unre-
lated itemns that come much Later in the guesthonnaire.
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An lnvestigation of Aging and Response Effects: CAHPS Data as a Case Study, Randall Bender, Lauren
Harris-Kojetin, Research Triangle Institute and Patricia M. Gallagher, Center for Survey Research, University
of Massachusetis; lauren &ril.org

Survey researchers have foand that the likelihood of response onder effects increases with respondent age. This effect has been
explained by elaboration theories that point out that in older adults limited cognitive resources can Jead to stronger respanse
order effects with age. These effects may be mistaken as substantive age differences. We conducted logistic regressions using
the 1998 Medicare CAHPS® Dhsenmllee survey fickd-test, o examine the extenl of increasing pramacy effects in mall admimi-
stration and increasing recency effects in phone administration with age. The survey ilems contain primanily fact-based ques-
tions. The administration of this survey consisved of half of the sample being given a phone-only administration and half of the
sample being given a mail-only administration. We dichotomized the respondents inio [wo groups, aged 65-T4 (“younger-old™)
and aged 75 and older | “older-old”). Though previous rescarch has shown these effects in attitodinal survey ilems, we found no
evidence of consistent response opder effects tn our fact-based data. We examined possible explanatbons for this and will das-
cuss these along with the findings.

Private and Public Hesith Coverage: Results from & Spiit-Ballot Experiment on Order Effects,
Joanne Pascale, CSMR, U.S. Census Bureau;
Several major national surveys employ o similar battery of questions to determing the type of health insurance, if any, sample
members kave, Inthe serves, respondents are asked ight separate questions. each on & different type of health insurance, in this
arder: employer-based plans, privately-purchased plans, coverage from someone oulside tee bousehold, Medicare, Medicaid,
non-Medicaid government plans. military/Indian Healih Service plans, and “any other” plan. Chver the pasd decade or so, a1
commercial managed care plans have begun 1o serve Medicaid snd Medicare enrollees, there has heen some concemn in the re-
search community that individuals enmalled in government health plans but serviced by commencial HMOs may mistakenly re-
pont their government coverage &5 privale insurance, In onder to investigabe this possibility, a split-balkot test was condudied i
which halfl the sample was ssked the standard seres of questions, and the other half was asked the same questions bai in o dif-
ferent order; coverage through government health plans were asked prior 1o private coverage questions. This presentstion will
cover resalis From that splin-ballot test, wsing data from the Census Bureaw's 2000 Cuestionnaire Design Experimental Research
Survey,

The impact of Question Order on Two=-Way vs. Four-Way Presidentisl Preferance Quesitions, Sarah Dution
and Jinghua Zou, CBS News; sld@cbsnews.com

Throwghout much af the 2000 pre-election palling season, CBS Mews asked voters their presidential preference between the
two major party candidates (Gore and Bush) as well 2 among four candsdates (Crore, Bush, Nader and Bachanan). The ander of
baoth questions was rodated in each poll. This presentation will draw on data from CBS News polls conducted before the 2000
election to determine whether question order made a difference when asking o versions of the presidential preference ques-
tion. Diata fram the two months prior i the election will be examined loagitodinally as well as in the aggregate, 1o detenmine
whether likelibood of voting, political party identfification or other vaniables had any impact on guestion ander effects.

ISIT TIME FOR A CHANGE IN ELECTION POLLING METHODOLOGY? THE MERITS
AND PITFALLS OF WEIGHTING TO PARTY ID

Pallsters working for paliscal candidates often wetghi thedr data 1o party identification 1o correct for oversampling members of
one pasty or the other. Traditionally, the puhlic pollsiers = inclading most media polls = have nol. This radition 5 now in 4 state
af flux. On this panel, we provide the opporunity for both critics and advocates o have an open discussion aboat this contro-
versial methodalogical decision aibng e experence — and the sctual dats - from the 2000 election. Some highlights: Deane
ard Morin assess the Washington Post's first-time use of partial party weights in the 2000 election; Daves reviews Minnesola
Pall findings for the last polls conducied before Election Day from [954- 2000, and finds that weighting for party identificalion
made the podl estimates closer 1o election oulcomes during presidential election wears while not improving estimates in off-
vears; Kohut discusses the risks inherent in using party weights; Newport explores the challenges faced in tracking the 2000
election as seen throwgh the less of the Gallup poll; and Langer and Merkle conduct a search of ABC's tracking data for van-
ahality in vole preference and political party idenfication acnoss vanous I|I:-|'.'|j' WHED SCEnAMnDE.

LARGE-SCALE EXPERIMENTATION TO REDUCE NONRESPONSE IN AN ON-GOING
MIXED-MODE NATIONAL SURVEY PROJECT

Experiments Using Priority Mall Envelopes lo Increase Household Response Rates, Norman Trusseall, Hiel-
sen Media Research; russen@tvratings.com

Miclsen Media Research, which conducts extensive local television paper-viewing diary surveys, sends diary pack
eis b0 respondents 1o record their television viewing for o one-week period. This paper will repon on 4 senies of methodological
experiments designed (o assess the impact on response mies and sample representation of sending diary packets o sample
hames by the United States Postal Services Priorty Mail service. The first expenment tested the effects of a Prioeity Mail en-
velop versus & small comugated box on the overall response rate. This experiment also tested the effects in households that bad
either refuied o panicipale when contacied by the RDD telephone call stage of sampling or were never comacted in the RO
stage (but had & known address). Three subsequent experimental studies discussed in this paper include a) various diary formats
dehivered by vamous Pronity Madl packages, bh greaser emphasis of the Pricnity Mail package in phone and mail contacs com:
bined with providing a Priority Mail retum envelope, and ¢) a retest of Prionly Mail among younger demographic groups, We
have determined that Prionify Mail treatmend is very effective in raising response rales in our mail sureys.


mailto:lauren@rti.org
mailto:Joanne.Pascale@census.qov
mailto:sld@cbsnews.com
mailto:trussen@tvratinqs.com

88 SUNDAY, MAY 20, 2001 10:15AM-11:45AM

The Impact on Mall Mode Cooperation of Targeled Cover Letters o Households thal were Refusals or Non-
contacis in the Telephone Mode, Ken Steve and Paul J. Lavrakas, Nielsen Media Research; sta-

vakw @ tyratings.com

Ad part of the process for these diary surveys, households receive a telephone recrultment call prioe 1o the mailing of their diary
packet. The packet incluides the TV viewing dianes, a cover beiter, and monslary incentive. Even thouigh some of the sample
homes are ned contacted or refisse (o participate during the recraitment lelephons call, they are mailed 5 diary packet if a vald
matling address is available {e.g., using a datobase matching processh. The current cover letbers for these “refuse” and “non-
contacted” homes makes no mention of the recruitment call outoome. This study consisted of a multiple factorial design using
redesigned cover letters where (1) the use of verbinge that explicitly scknowdedges the oatcome of the telephone effort Lo gain
cooperation from the respondent's bome and (2) the use of especially polite laguage were systematically vared. The demo-
graphic compositbon of 1est and control cells were compared and a logistic regression model was §it 1o the resulting dala 1o de-
iermine the impaci of these cover lefter treatments on the odds of whether or not the diary was completed accurately and re-
turned

An Exparimental Tes! of Using First Class Postage Stamps on Household Cooperation Rates In a Mixed
Moda Survey, Mildrad A. Bennett, Misleen Media Ressarch; bannetima &lvralings.com

In 210 designated market areas throughout the Uinited States. Nielsen Media Research gathers local television-viewing data via
a refum-addressed, postage pasd boaklet. Referred (o as o MielsenTV Diary, the booklet is a one-ounce self-mailer. This paper
reports the resull of a Mielsen experiment of return postage applbed 10 the Dearies among RODD samples recruiled for and madled
the television surveys. For o response rate comparnison, a random sample of homes was sent Diones each beaning a first class
postage stamp while another random sample was sent Daarbes beasing the curment siandand pre-prinded first class Business Reply
redum. A subsel compansan of the response ratcs by the age of the owner or renber of the home will alsa be presented.

An Exparimental Test of the Efects of Nem Wording and Formatiing on fam Nonresponse to 8 Home Lan-
guage Usage ltem in Hispanic Markets, Chuck Shutties and Mildred A, Bannett, Nielsen Media Research;

In 16 television market areas in the LS., Nielsen Media Fessarch measares the ielevision wiewing of howseholds identified as
Hispanic origin by mailing a bilingual diary booklel (EnglishiSpanmishy. One question thai is asked in the diary is referred iooas a
“S-tier language™ Hem and adks the respondent 1o indicale what language & spoken in the home by each household member ws-
ing a scale that ranges from *1" Omly Spanish to 5" Only English. Since many homes do not answer the guestion completely or
beave it blank. a ebephone callback 1o these homes has 1o be made 1o obtaln the language mformation about each housekold
member. This paper reports tee resulis of a large-scale experiment aimed af reducing the amount of non-respanse o the S-Lier
language fem. Dianes with a revised bem-format were send o a readom halfl of the homes surveyed while the standard slem
was nclsded in the diarbes sent po the remaining half. There was a large and significam reductbon in massing dats associabed
wilh the revised format that led o a 20% reduciion in the oumber of callbacks reguired for the growp given the revised quesiion
format.

MEASURING RISK IN POPULATIONS: RECENT SURVEY APPROACHES

Estimating illiclt drug use for states using the 1939 National Mousehold Survey on Drug Abuse, Doug
Wright, Divislon of Population Surveys, SAMHSA; dwright & samhsa.gov

Objectives: To use the data fromm the NHSDA, a national houschold-based survey, bo make estimates of illscit drug use for all
states, and to describe the methodology and validation of results. Methods: Imerviews wierne obiained fram 66, 06 persons aged
12 and over. Exght states have samples adequate for direct estimation. For all states a regression misdel was developed predict-
ing dnag use based on independent variahles from sources including Census and local drug treatment programs. The final valess
for siases combine the 1999 direct estimates with the regressbon estimates using a full hierarchical Bayes methodplogy. Resalis:
Siate estimates of past vear drag dependence ranged from 1.2% (TA, W) 28% (AL NV, Validation studies suggest thal the
relative bias was quile small for variables with higher prevalence, but larger for small prevalence measeres. Prediction intervals
indicate the degree of uncertainty due o sampling vanabilicy and mode] bias. State estimates for past year dependence on any
illdeat dmig and past year use of cocaine by demagraphie faciors will be presented. Conclusions: The models appear 1o fit well
on average, but should be imterpreted with caution. The method has petential for producing state-level estimastes needed by pub-

lic health programs.


mailto:vekw@tvratinqs.com
mailto:bennettma@tvratinqs.com
mailto:shuttlcd@tvratinqs.com
mailto:dwriqht@samhsa.gov

SUNDAY, MAY 20, 2001 10:15AM-11:45AM

Meazuring HIV/STD Risk Behaviors: Two Telephone Survey Frelests Conducled in 2000, Danni Lentine, Re-
search Triangle Institute, John E. Anderson, National Center for HIV, 5TD and TB Prevention, CDC, Sheila
g:;:lnl, Research Triangla Institute and Ronald Flchiner, Matlonal Center for HIV, STD and TB Prevention,
Objectives: To test methoads of collecting representative data on HIVSTD nisk using RDD survey methods., Metbods: The
SLAITS (State and Local Area Integraled Telephone Survey) pretest, an RDD sample (n=405), of M) adults | 8-49, covered the
topics of sexual behavior, HIV testing, and STD history. Hal{ the sample vsed Digit Grabber 1o digitally respond to the most
sensitive inems. The TSORB (Telephone Survey of Risk Behavior) pretest was an RDD sample (n=203) in a lower sociteco-
nomsc area of Balimore of adults age 18-59, n=203, Topics coverad include illscit drug use in addition to those covensd by
SLAITS. T-ACASI methods were used for halfl of sample for the most sensitive iems. Results: These surveys had low coopera-
tion rates (04% and 32%). The percent repoming 2 or more panipers indscates possible effects of T-ACASI and not Digit grab-
ber: SLAITS, M TSORE, Balttmore Digit grabber 12.0 T-ACAS1 21.3 CATI only 11.2 CATI anky 109 Comparisons with
other survey data indicate that these pretests obtained similar estimates for sensitive items including sexual behavior, dreg ase
ard HIY testing. Conclusions: T-ACAS] methods show some promise of Increasing the reporting of sex risk behaviors. Meth-
ods need to be developed 1o increase response rates,

Measuring HIV-Related Knowledge and Stigma Uzsing an Internet Survey, R. Flchtner, J. Anderson, D. Len-
line, Mational Center for HIV, 5TD and TB Prevention, CDC, J, Hersey, K, McClamroch, ¥V, lannacchione, G.
Laird and L. Thalji, Ressarch Triangle Institute; fichiner@ril.org

Objpectives: To assess web-enabled intermet survey methodobogy for measuning HIY related knowledge and attitudes. Methods:
Househaolds from a rational RDD sample were provided internet access and equipment in exchange for pamicipation in surveys
in order o eliminae the major béas of previous intemet semples (lack of universal internet sccess), Sandard questbons measir-
ing knadedge of HIV iransimission and wigma were admanistered 1o a subsample. Telephone reminders and telephone data
oodlection were employed with instial nan-respondents, achisving a cooperation rate of T8.3%. Results: 5,641 (75.3% aof poten-
tial respordenis) answened questions on HIY stigma. Respondents were calegornized as stigmatizing by responding that they
strongly agreed or agreed that those who contracied HIVIAIDS ihrough sex or drugs deserved it (17.6% [95% CL: 16.5 -

8. T%]1. Stigmatizing responses were found significantly more often among those who were misinformed ahowt transmission
compared to those who were informed. Concluséons: Findings suggest that a mapority of Amesicans do pot hold stigmatizing
views, knowledge of HIY mransmussion was associaled with stigmalizing views. This new inderncl-based sarvey system appears
o be a promising method of rapudly oblsining national estimates related o HIVISTD prevention and public health policy, Tele-
phont follow-up of nonrespondents is imponant in boosting response rates.

Recanting of Substance Uss Reports in 8 Longitudinal Prevention Study, Michasl Fendrich, Departmant of
Paychiatry, University of lilinois at Chicago;

Many evaluations of drug prevention programs rely on longitudinal compansons of self-reporied drug wse denived from sar-
veys. Research comparing longitudinal respanses of lifetime drag use repons has shown that “recanting™ or denial of peevi-
ously disclosed drug use i3 allen a problem. We investigaled whethier this was salienl issue in an [linoks-bhased smdy designed
to evaluate Drug Abuse Resistance Education (DARE). In thas study, we examined recanting behavior across the eight waves
af data collection for lifetime reports of fowr substances: alcohol use and alcohol use “1o get drank”, cigarettes, marijuana, and
cocaine (ncluding erack). Analyses sugpested tha recanting was highly prevaleni for all subsiances over ihe eight waves, We
found that £44% of those disclosing that they had ever wsed alcohol, denied that behavior in a subsequent follow-up. By com-
parison, the recant rate was 46% for those disclosing that ihey had ever used aleohol 1o get dmank, 30% for those disclosing Life-
tme cigaretle use, 33% for lifetime marijuana use, and B1% for lifelime cocaine use, Sociodemagraphic and psychosocial cor-
relates of this behavior were investigated using bivanate crosstahs, muliiple logistic regression, and Cox regression analyses.
lenpdicstbons fior the design and analyels of loagiadinad sarveys emploved o evaluste drog prevention programs ane discussed.

CHALLENGES TO RECRUITING, PAY SETTING, TRAINING AND MANAGING CENSUS
2000 FIELD OPERATIONS

Recruiting and Staffing for Census 2000, Jane! Cummings, U.S. Bureau of the Census; JaneLA.
Cummings@ccmail.census.gov

This paper reparts on research designed 1o evalaale the effectiveness of different recruiling technigues, and provides demo-
gruphic characienistics of the spplicant pool and woskforce hired. Quesitons answered by the research include: 1. How did ap-
plicants find out abowt census poba? 2. Whial were st mosl impomant neasons why they scoepled the joba® 3, What were the
characterisiics of census workers in terms of labor force status and selected demographic chamcleristics? 4. What strategies did
census recruiters fmd most effective?

Sefting Enumerator Pay for Census 2000, Louls Jacobson, Westal;

This paper describes ihe analysis used by WESTAT under contract with the Census Bureaa to examine problems with the 1990
census expenence wilh enumerator pay and performance and determmine the approprisle payrale for census enumeralors for
2000, It descnbes the procadures used (o design an inmovative post-census assessment based on combining five different types
of surveys with admanastrative records. The paper comcludes with @n analysis of the effect of pay on prodsctivity and retention.
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Evaluation Study of Nonresponse Follow-up Enumearator Training, Geraldine Burt and Ruth Mangaroo, U.S.
Bureau of the Census;

This paper reports on a study that exomaned the quality of training and the eaumeratons preparedness following trainig. The
nmbmhhuﬂ included abservation and diebriefing prodocols and post-employment survey questions; callection of data from
sevondary sources (enumerator performance dsa) observations of classroom training ansd feld interviewing: and debriefings of
enumerators and crew leaders.

Management Approaches Applied in the Conduct of Census 2000 Field Operations, Michael Weller, .5, Bu-
reau of the Census;

This paper discusses managemenl lechniques wsed by the Census Bureau's 12 Regional Census Ceniers and 530 Local Census
Offices o direct Census 2000 ficld operations. Some specific areas covered include: Evobution of the field infrastracture, the
need for regicaal variation to address ways 1o insure that historically usdercounted populations are ncluded inthe census,
momitering quality. progress and costs, recruiling and training managers, and downsizing at completion of field operations,
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AAPOR ENDOWMENT FUND

The AAPOR Endowment Fund was launched
in September 2000 with a $10,000
contribution from the AAPOR reserve funds.
The goal is to build an endowment fund that
can be used through the years to support
worthy projects, awards, and activities that are
now beyond the scope of annual budgers.

The General Endowment Fund will be built by
investing the principal and using the interest
for desired purposes in the future. Send us your
ideas for use of these funds in the furure.

The Seymour Sudman Fund was created for
those who wished to contribute in his memory.
It will be used for the 2001 AAPOR Student
Paper Award in memory of Seymour Sudman
and for future awards or funds for students.

Status as of March 31, 2001
MNumber of contributors
71 individuals
{ orpanizarions
| Contributions

AAPOR reserves £10,000

General Endowment Fund $5,605

Seymour Sudman Fund 56,876
Total $22.481
Goal $100,000
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| To contribute to the AAPOR Endowment Fund,
| please send your name, address and check to:

Commities Mambors

Helen Crosslay
Rasearch Conswhont
Princedon, MU
S0P924.0848
crossleyhm@ ool com

Dan A, Dillman
"luuflhll'ngh'i Saate Llniversity
Pullman, WA
5093351511
dillman@wae edu

Alee Gallup

The Gallup Cvganization
Princeion, M)
H0RR24-9 5040

Burns W, Roper
Bourne, AMA
S0BFRe1407

Dione O'Rourke, Chair
University of Binois
Urbana, Il
217-333-7F170
dianecBrl uic ady

Robert Sanos
Musiah

Aamsfin, TX
51230670465
reamolnusiots. com

Clift Zukin

Kusgers University
Py Brumswick, B
FA2BI2-2499
zukiniirei nulgers.edu

AAPOR Administrative Oiffice
4221 Institute for Social Research
FO. Box 1248

Ann Arbor, M| 481041248

General Endowment Fund

Seymour Sudman Fund

| Nome

: Address 3
| City/State/Zip (3
| Al checks must be payoble 1o fhe AAPOR Endowmant Fund %

| regardisss of whether you are coniributing to cne or both funds

Total

B e e



mailto:crossleyhm@aol.com
mailto:dillman@wsu.edu
mailto:dianeo@srl.uic.edu
mailto:rsantos@nustats.com
mailto:zukin@rci.rutgers.edu




o



.

T

Mma.. ; ,..L_m

-I. -IL.. II“-
K ....-1..._.
o L ..J. -

Ly




