53rd Annual Conference
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Highlights

Celebrating 50 years of AAPOR/
WAPOR conferences

50th Anniversary Exhibit, Dewey vs.
Truman

Plenary: Market Research in 2010

First ever AAPOR mixer: posters,
discussion, legally altered states

Dinner cruise and baseball game
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Professionally, Personally,
Intellectually and Socially
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AAPOR EXECUTIVE COUNCIL

President

Vice President
and President Elect

Secretary Treasurer

Associate Secretary
Treasurer

Past President

Standards Committee
Associate Standards
Committee

Conference
Associate Conference
Membership and

Chapter Elections

Associate Membership
and Chapter Relations

Publications and
Information

Associate Publications
and Information

Councillors-At-Large

1997/98

James R. Beniger
University of Southern
California

Michael Kagay
The New York Times

Mark A. Schulman
Schulman, Ronca & Bucuvalas

Theresa DeMaio
U.S. Bureau of the Census

Diane Colasanto
Princeton Survey Research
Associates

N. Clyde Tucker
Bureau of Labor Statistics

Kathleen A. Frankovic
CBS News

Murray Edelman
Voter News Service

Paul J. Lavrakas
The Ohio State University

Susan H. Pinkus
Los Angeles Times

Rachel Caspar
Research Triangle Institute

Robert P. Daves
Minneapolis Star Tribune

Josephine R. Holz
Holz Research & Consulting

Elizabeth Martin
U.S. Bureau of the Census

Nancy Belden
Belden, Russonello & Stewart

1998/99

Michael Kagay
The New York Times

Michael W. Traugott
The University of Michigan

Theresa DeMaio
U.S. Bureau of the Census

CIliff Zukin
Rutgers University

James R. Beniger
University of Southern
California

Kathleen A. Frankovic
CBS News

Warren J. Mitofsky
Mitofsky International

Paul J. Lavrakas
The Ohio State University

Mark A. Schulman
Schulman, Ronca & Bucuvalas

Rachel Caspar
Research Triangle Institute

Gwen Kaplan
Survey Sampling, Inc.

Josephine R. Holz
Holz Research & Consulting

Lydia Saad
The Gallup Organization

Elizabeth Martin
U.S. Bureau of the Census

Nancy Belden
Belden, Russonello & Stewart



AAPOR COUNCIL NOMINATING

COMMITTEE

Diane Colasanto, Chair
Don A. Dillman

E. Deborah Jay
Richard A. Kulka
Albert E. Gollin

Roger Tourangeau

AAPOR AWARD COMMITTEE

Princeton Survey Research Associates
Washington State University

Field Research Corporation

Research Triangle Institute

Gollin Research

The Gallup Organization

James R. Beni%er, Ex Officio Chair
Herbert 1. Abelson (1995) *

University of Southern California
Princeton Universi

Leo Bogart (1977) New York, New Yor

Norman M. Bradburn (1987) National Opinion Research Center
Philip Converse (1986) niversity of Michigan
Irving Crespi (1997) Princeton, New Jersey
James A. Davis (1992) National Opinion Research Center
Jack Elinson (1993) Columbia University School of Public Health
Mervin Field (1979) The Field Institute
Gladys Engel Lang (1989) University of Washington
Kurt Lang (1989) University of Washington
Howard Schuman (1994) University of Michigan
Eleanor Singer (1996) University of Michigan
Seymour Sudman (1987) University of Illinois

* year in parentheses denotes year individual won AAPOR award

CONFERENCE COMMITTEE

Murray Edelman, Chair

Paul J. Lavrakas, Assoc. Conf. Chair
Young I. Chun

Daniel M. Merkle, Special Assistant
Jon A. Krosnick
Nancy A. Mathiowetz
Allan McCutcheon
Peter V. Miller

Mark A. Schulman
Erik R. Stewart
Trevor Tompson
Michael W. Traugott

Voter News Service
Ohio State University

University of Maryland/Bureau of Labor Statistics

Voter News Service
Ohio State University
Joint Center for Survey Methodolo

Gallup Research Center/University of Nebraska-Linco

Northwestern University

Schulman, Ronca & Bucuvalas, Inc.
Ohio State University

Ohio State University

University of Michigan

AAPOR STUDENT PAPER AWARD COMMITTEE

Doris Graber

Daniel M. Merkle
Peter V. Miller, Chair
Dianne Rucinski
Howard Schuman

University of Illinois--Chicago
Voter News Service
Northwestern University

The Ounce of Prevention Fund
The University of Michigan



AAPOR STUDENT PAPER AWARD WINNERS

FIRST PLACE

Cindy T. Christen and Prathana Kannaovakun University of Wisconsin, Madison

Partisan Perceptions of Public Opinion:
An Extension of the Hostile Media Effect

HONORABLE MENTION

J. Tobin Grant and Stephen T. Mockabee Ohio State University

Fiscal Frames and Electoral Fortunes:
Tax Policy Attitudes and Issue Framing in the 1996 Presidential Election,

Devon Johnson University of California, Los Angeles

Reacting to Crime or to Race?
The Role of Prejudice in Whites’ Punitive Attitudes

DEWEY vs TRUMAN EXHIBIT

Kathleen A. Frankovic, Organizer CBS News
Tom W. Smith National Opinion Research Center
Lois Timms-Ferrara The Roper Center
Additional assistance provided by:

Helen Crossley

Robert P. Daves Minneapolis Star Tribune
George Herman (retired) CBS News
Everett Carll Ladd The Roper Center for Public Opinion Research
Bud Roper Roper Starch Worldwide
CBS News Library

CBS News Graphics Department
National Opinion Research Center
The Roper Center for Public Opinion Research

CONFERENCE PROGRAM, EDITING,
ADVERTISING, MAILINGS, & PUBLICITY

Marlene Bednarz AAPOR Secretariat
Kylo Hart University of Michigan
Josephine R. Holz Holz Research & Consulting
Patricia McGrath Lever Brothers Company
Daniel M. Merkle Voter News Service
Carol Milstein AAPOR Secretariat
Jeffrey D. Scott Voter News Service
Trevor Tompson Ohio State University
Jerry Weiss Voter News Service

Sharon Yates Voter News Service

iii



AAPOR 98 —CONFERENCE LISTSERV GROUP

Cheryl Mercado Amedt CBS News
Sandra L. Bauman Wirthlin Worldwide
Nancy Belden Belden, Russonello & Stewart
Joan S. Black I.S. Black & Associates
Young I. Chun University of Maryland/Bureau of Labor Statistics
Robert P. Daves Minneapolis Star Tribune
Murray Edelman Voter News Service
Brad Edwards Westat, Inc
Barry M. Feinberg Audits & Surveys, Inc
Kathleen A. Frankovic CBS News
Robert M. Groves The University of Michigan
Josephine R. Holz Holz Research & Consulting
Paul J. Lavrakas Ohio State University
Patricia McGrath Lever Brothers Company
Allan L. McCutcheon Gallup Research Center/University of Nebraska-Lincoln
Daniel M. Merkle Voter News Service
Nancy A. Mathiowetz Joint Center for Survey Methodology
Peter V. Miller Northwestern University
Warren J. Mitofsky Mitofsky International
Harry W. O'Neill Roper Starch Worldwide
Mark A. Schulman Schulman, Ronca & Bucuvalas
Robert E. Steen Fleishman-Hillard Research
Dawn Von Thurn Price Waterhouse LLP
Kenneth M. Winneg Chilton Research Services

SITE SELECTION AND HOTEL COORDINATION

Dawn Von Thurn, Chair Price Waterhouse LLP
Shapard Wolf, Audio Visual Equipment Coordinator Arizona State University
Paul C. Beatty, Associate Chair National Center for Health Statistics

SPECIAL ACTIVITIES

Jenn‘fer Dykema, Social Activities, Fun Run University of Wisconsin
T-shirt & Slogan Coordinator

TECHNOLOGY EXHIBITORS

Organizer: Robert S. Lee Lubin School of Business, Pace University
AFFORDABLE SAMPLES, INC. RONIN CORPORATION
COMPUTERS FOR MARKETING CORP. SAWTOOTH SOFTWARE, INC.
CSA ANALYSIS PROGRAM SENECIO SOFTWARE, INC
ERICA INC. SPSS, INC.
GENESYS SAMPLING SYSTEMS SURVEYCRAFT SYSTEMS, LTD.

PULSE TRAIN TECHNOLOGY, Ltd. SURVEY SAMPLING, INC.



- BOOK EXHIBIT

Organizer: Phyllis M.Endreny, Social Researcher

PARTICIPATING PUBLISHERS AND ORGANIZATIONS

Addison-Wesley-Longman Co.
Ballantine Books

Basic Books

Broadway Books

Brookings Institute Publications
Cambridge Univ, Press
Chatham House Publishers
University of Chicago Press
Civitas

Columbia University Press
Congressional Quarterly, Inc.
Lawrence Erlbaum Associates
Four Walls/Eight Windows
The Free Press
Greenwood/Praeger Publishing Group
Guilford Press

Harcourt, Brace & Co.
Harper-San Francisco
Harvard University Press
Hyperian Books

University of Illinois Press
Indiana University Press

A. A Knopf

University of Michigan Press

McCalland Books

New Strategist

University of North Carolina Press

W. W. Norton

University of Notre Dame

Oxford University Press

Princeton University Press

Rowman and Littlefield

Routledge Publishers

Russell Sage Fdtn.

Rutgers University Press

Sage Publications

St. Martins Press Scholarly & TradeDiv.
Simon & Schuster

Syracuse University Press

Taylor & Francis International Publishers
Times Books/Random House
Transaction Books

Viking/Penguin Books

Westview Press

John Wiley & Sons

Women's Research & Education Institute
Yale University Press

We thank the above publishers and organizations for the contributions of books to our
exhibit, and we also thank Carol Milstein, of the AAPOR Secretariat, for her invaluable
assistance with the bulk word-processing, mailings, and for her supreme common sense,

patience and good nature.



AAPOR OWES MUCH TO THE AGENCIES WHICH HAVE HELPED
TO ENSURE ITS FINANCIAL HEALTH BY GIVING CONTRIBUTIONS
OF MORE THAN $ 1 45 DURING THE PAST YEAR

ABT ASSOCIATES INC
CAMBRIDGE, MASSACHUSETTS

AFFORDABLE SAMPLES, INC.
OLDb GREENWICH, CONNECTICUT

ALASKA ANALYSTS/DITTMAN RESEARCH CORP,
ANCHORAGE, ALASKA

ALEF-MB
MADRID, SPAIN

JEANNE ANDERSON RESEARCH
NEW YORK, NEW YORK

ANOP RESEARCH SERVICES PTY LTD.
NORTH SYDNEY, N.S.W. AUSTRALIA

ARBITRON COMPANY
NEw YORK, NEw YORK & CoLUMBIA, MARYLAND

ARC CONSULTING LLC
NEw YORK, NEwW YORK

ASIAN COMMERCIAL RESEARCH LTD.
HONG KONG

ASIAN MARKETING COMMUNICATION RESEARCH
BELMONT, CALIFORNIA

ASPEN SYSTEMS CORPORATION
ROCKVILLE, MARYLAND

AUDITS & SURVEYS WORLDWIDE
NEwW YORK, NEW YORK

Q. W. AYRES & ASSOCIATES, INC.
ROSWELL, GEORGIA

B ¥ S - BLANCO Y SANCHEZ
SaN JosgE, CosTa Rica

BAI GLOBAL INC.
TARRYTOWN, NEW YORK

BASELINE MARKET RESEARCH, LTD.
FREDERICTON, NEw BRUNSWICK, CANADA

BATTELLE CENTERS FOR PUBLIC HEALTH RESEARCH AND EVALUATION
BALTIMORE, MARYLAND

BEIJING PAN-ASIA MARKET RESEARCH INSTITUTE
BEIJING, CHINA

BELDEN, RUSSONELLO & STEWART
WASHINGTON,

BIMSA S.A. DE c 2
MExico CiTy, ME)(ICO

DAVID BINDER RESEARCH
SaN FRANCISCO, CALIFORNIA

BISCONTI RESEARCH, INC.
WASHINGTON, D.C,

BLUM & WEPRIN ASSOCIATES, INC.
NEwW YORK, NEW YORK

GENE BREGMAN & ASSOCIATES
SAN FRANCISCO, CALIFORNIA



CAMBRIDGE REPORTS/RESEARCH INTERNATIONAL
CAMBRIDGE, MASSACHUSETTS

CANADIAN FACTS
TORONTO, ONTARIO, CANADA

CENTER FOR SURVEY RESEARCH
THE GEORGE WASHINGTON UNIVERSITY, WASHINGTON, D.C.

CENTER FOR SURVEY RESEARCH
INDIANA UNIVERSITY, BLOOMINGTON

CENTER FOR SURVEY RESEARCH
UNIVERSITY OF MASSACHUSETTS, BOSTON

CENTER FOR URBAN STUDIES
WAYNE STATE UNIVERSITY, DETROIT, MICHIGAN

CENTRAL RESEARCH AND CONSULTING, INC.
TOPEKA, KANSAS

CENTRAL SURVEYS, INC.
SHENANDOAH, lOwWA

CHARLTON RESEARCH COMPANY
WALNUT CREEK, CALIFORNIA

CHILTON RESEARCH SERVICES
RADNOR, PENNSYLVANIA

CHINA DIAMOND MARKET RESEARCH, LTD.
BEIJING, CHINA

CID - GALLUP
SaN Josg, CosTa Rica

CIRULI ASSOCIATES
DENVER, COLORADO

CODA, INC.
SILVER SPRING, MARYLAND

COMMSCIENCES, INC.
LOos ANGELES, CALIFORNIA

COMPUTER-ASSISTED SURVEY METHODS PROGRAM
UNIVERSITY OF CALIFORNIA, BERKELEY

COMPUTER ASSISTED SURVEY SYSTEMS, LLC
MADISON, WISCONSIN

COMPUTERS FOR MARKETING CORPORATION
NEW YORK, NEwW YORK

COPERNICUS: THE MARKETING INVESTMENT STRATEGY GROUP
AUBURNDALE, MASSACHUSETTS

D> SYSTEMS, INC.
VIENNA, VIRGINIA

DATAN, INC.
PRINCETON, NEW JERSEY

DATASTAT, INC.
ANN ARBOR, MICHIGAN

RICHARD DAY RESEARCH, INC,
EVANSTON, ILLINOIS

DECISION MARKETING RESEARCH LIMITED
TORONTO, ONTARIO, CANADA

RUTH DIAMOND MARKET RESEARCH SERVICES, INC,
BUFFALO, NEW YORK
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DISCOVERY RESEARCH GROUP
SaLT LAKE CiTY, UTAH

DOMI INTERNATIONAL
HAMDEN, CONNECTICUT

DVL SMITH LTD.
LONDON, ENGLAND

THE EAGLETON POLL
RUTGERS UNIVERSITY, NEW BRUNSWICK, NEW JERSEY

EKOS RESEARCH ASSOCIATES INC,
OTTAWA, ONTARIO, CANADA

ELWAY RESEARCH, INC.
SEATTLE, WASHINGTON

FACT FINDERS INC.
ALBANY, NEW YORK

FAIRBANK, MASLIN, MAULLIN ASSOCIATES
SANTA MONICA, CALIFORNIA

FIELD RESEARCH CORFPORATION
SaN FRANCISCO, CALIFORNIA

FLEXO HINER & COMPANY
LONG BEACH, CALIFORNIA

FOCUS
ATHENS, GREECE

FREEMAN, SULLIVAN & CO.
SaN FRaNCISCcO, CALIFORNIA

GALLUP A/S
COPENHAGEN, DENMARK

GALLUP FINLAND LTD.
EsPooO, FINLAND

GALLUP KOREA
SEOUL, KOREA

THE GALLUP ORGANIZATION
PRINCETON, NEW JERSEY

GENESYS SAMPLING SYSTEMS
FORT WASHINGTON, PENNSYLVANIA

GOLDSTEIN/KRALL MARKETING RESOURCES, INC.
STAMFORD, CONNECTICUT

HAGLER BAILLY CONSULTING, INC.
MADISON, WISCONSIN

HAMILTON & STAFF
WASHINGTON, D.C.

LOUIS HARRIS & ASSOCIATES, INC.
NEW YORK, NEW YORK

HEALTHCARE RESEARCH SYSTEMS, LTD.
CoLumMmBuUs, OHIO

HISPANIC & ASIAN MARKETING COMMUNICATION RESEARCH
BELMONT, CALIFORNIA
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HOLLANDER, COHEN & McBRIDE, INC.
BALTIMORE, MARYLAND

HOLZ RESEARCH & CONSULTING
BROOKLYN, NEW YORK

HYPOTENUSE, INC.
VERONA, NEW JERSEY

ICM RESEARCH
LONDON, ENGLAND

ICR INTERNATIONAL COMMUNICATIONS RESEARCH
MEDIA, PENNSYLVANIA

INFRATEST DIMAP GESELLSCHAFT
FUR TREND unND WAHLFORSCHUNG MBH
BERLIN, GERMANY

THE INSIGHT GROUP INCORPORATED
TEMPE, ARIZONA

INSTITUTE FOR POLICY RESEARCH
UNIVERSITY OF CINCINNATI, OHIO

INSTITUTE FOR RESEARCH IN SOCIAL SCIENCE
UNIVERSITY OF NORTH CAROLINA, CHAPEL HILL

INSTITUTE FOR SOCIAL SCIENCE RESEARCH
UNIVERSITY OF CALIFORNIA, LOS ANGELES

INSTITUTE FOR SURVEY AND POLICY RESEARCH
UNIVERSITY OF WISCONSIN, MILWAUKEE

INSTITUTE FOR SURVEY RESEARCH
PHILADELPHIA, PENNSYLVANIA

INTERMARKET RESEARCH, INC.
NEW YORK

IRSOP - THE ROMANIAN INSTITUTE FOR PuBLIC OPINION LTD.
BUCHAREST, ROMANIA

JUAREZ AND ASSOCIATES, INC.
Los ANGELES, CALIFORNIA

KERR & DOWNS RESEARCH
TALLAHASSEE, FLORIDA

THE KETCHUM PUBLIC RELATIONS
RESEARCH & MEASUREMENT DEPARTMENT
NEwW YORK, NEW YORK

KLEMM ANALYSIS GROUP, INC.
WASHINGTON, D.C.

KOCHEVAR RESEARCH ASSOCIATES
CAMBRIDGE, MASSACHUSETTS

LHK PARTNERS INCORPORATED
NEWTOWN SQUARE, PENNSYLVANIA

MACRO INTERNATIONAL INC,
BURLINGTON, VERMONT

ERIC MARDER ASSOCIATES, INC.
NEwW YORK, NEW YORK

MARECO INDEX BOSNIA
SARAJEVO, BOSNIA-HERZEGOVINA



MARITZ MARKETING RESEARCH INC.
FENTON, MISSOURI

MARKET DECISIONS, INC,
SouUTH PORTLAND, MAINE

MARKET RESEARCH BUREAU OF IRELAND (MRBD
DuBLIN, IRELAND

MARKETING CENTER CO., LTD,
Tokro, JAPAN

THE MARKETING WORKSHOP, INC,
NORCROSs, GEORGIA

MARKETWISE, INC,
CHARLOTTE, NORTH CAROLINA

MARTIN HAMBLIN GROUP
LONDON, ENGLAND

MATHEMATICA POLICY RESEARCH, INC.
PRINCETON, NEW JERSEY

THE MAYATECH CORPORATION
SILVER SPRING, MARYLAND

METRIS-METODOR DE RECOLHA E INVESTIGAGAO SOCIAL
LisBoA, PORTUGAL

MINNESOTA CENTER FOR SURVEY RESEARCH
UNIVERSITY OF MINNESOTA, MINNEAPOLIS

MITOFSKY INTERNATIONAL
NEwW YORK, NEW YORK

MONROE MENDELSOHN RESEARCH, INC.
NEwW YORK, NEW YORK

MORI INTERNATIONAL - MARKET & OPINION RESEARCH LONDON, ENGLAND
EDINBURGH, SCOTLAND

MORI - CHILE
SANTIAGO, CHILE

MORI| bE MEXICO
Mexico CiTy

MORI UK
LONDON ENGLAND

MOTIVACTION RESEARCH AND STRATEGY
AMSTERDAM, THE NETHERLANDS

NATIONAL ANALYSTS, INC,
PHILADELPHIA, PENNSYLVANIA

NATIONAL ASSOCIATION OF HOME BUILDERS
WASHINGTON, D.C.

NATIONAL OPINION RESEARCH CENTER (NORC)

UNIVERSITY OF CHICAGO, CHICAGO, ILLINOIS WASHINGTON, D.C, NEwW YORK

NEWSPOLL
N.S.W. AUSTRALIA

NEW YORK CITY SOCIAL INDICATORS SURVEY CENTER
CoLumMBIA UNIVERSITY, NEW YORK

NIELSEN MEDIA RESEARCH
NEwW YORK, NEW YORK

NIPO, THE MARKET RESEARCH INSTITUTE
AMSTERDAM, THE NETHERLANDS

NOP SOCIAL AND POLMCAL
LONDON, ENGLAND

THE NPD GROUP CANADA, INC.
TORONTO, ONTARIO, CANADA



THE OHIO STATE UNIVERSITY SURVEY RESEARCH UNIT
CoLuMBus, OHIO

O'NEIL ASSOCIATES, INC,
TEMPE, ARIZONA

OPATOW ASSOCIATES
NEW YORK, NEW YORK

THE OPINION RESEARCH BUSINESS
LONDON, ENGLAND

OREGON SURVEY RESEARCH LABORATORY
UNIVERSITY OF OREGON, EUGENE

PEARSON S.A, pe C.V.
MEEQICO City, MEPXICD

THE PICKER INSTITUTE
BOSTON, MASSACHUSETTS

THE POLLING REPORT
WaASHINGTON, D.C.

PRICE WATERHOUSE SURVEY RESEARCH CENTER
BETHESDA,MARYLAND

PrRIMER, LTD.
CARMEL, CALIFORNIA

PRINCETON SURVEY RESEARCH ASSOCIATES
PRINCETON, NEW JERSEY

PUBLIC COMMUNICATION RESOURCES, INC,
PELHAM MaANOR, NEW YORK

Q S & A RESEARCH AND STRATEGY
FAIRFAX, VIRGINIA

ANGUS REID GROUP, INC.
VANCOUVER, BRITISH COLUMBIA, CANADA

RENAISSANCE RESEARCH & CONSULTING
NEwW YORK, NEw YORK

RESEARCH 100
PRINCETON, NEW JERSEY

RESEARCH INTERNATIONAL GROUP
LONDON, ENGLAND

RESEARCH SOLUTIONS, INC.
MINNEAPOLIS, MINNESOTA

RESEARCH STRATEGIES CORPORATION
PRINCETON, NEW JERSEY

RESEARCH/STRATEGY/MANAGEMENT, INC.
ROCKVILLE, MARYLAND

RESEARCH TRIANGLE INSTITUTE STATISTICS, HEALTH, AND SOCIAL PoLicy
RESEARCH TRIANGLE PARK, NORTH CAROLINA

RESPONSE ANALYSIS CORPORATION
PRINCETON, NEW JERSEY

RJC MARKETING RESEARCH, INC.
Tokyo, JAPAN
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GLENN ROBERTS RESEARCH
DEs MOINES, lowa

ROMIR
Moscow, Russia

THE ROPER CENTER FOR PUBLIC OPINION RESEARCH
STORRS, CONNECTICUT

ROPER STARCH WORLDWIDE INC.
NEW YORK, NEW YORK,

ROWAN & BLEWITT INCORPORATED
CENTER FOR COMMUNICATION DYNAMICS
WASHINGTON, D.C.

SAWTOOTH TECHNOLOGIES
EVANSTON, ILLINOIS

SCHRADER RESEARCH & RATING SERVICE
CRANBURY, NEW JERSEY

SCHULMAN, RONCA & BUCUVALAS, INC.
NEW YORK, NEW YORK SILVER SPRING, MARYLAND

SELZER & COMPANY, INC,
DeEs MoOINES, lowa

HERSCHEL SHOSTECK ASSOCIATES, LTD.
WHEATON, MARYLAND

THE GARY SIEGEL ORGANIZATION, INC.
LiINCOLNWOOD, ILLINOIS

SOCIAL & ECONOMIC SCIENCES RESEARCH CENTER
WASHINGTON STATE UNIVERSITY, PULLMAN

SOCIAL WEATHER STATIONS, INC,
QUEZON CiTY, PHILIPPINES

SRI CONSULTING
MENLO PaARK, CALIFORNIA

STARR LITIGATION SERVICES, INC.
WEsT DES MOINES, lowa

STRATEGY RESEARCH CORPORATION
MiaMi, FLORIDA

JOHN G, (JIM) STRYKER
KENDALL PARK, NEW JERSEY

SURVEY RESEARCH CENTER INSTITUTE OF SOCIOLOGY
Moscow, Russia

SURVEY RESEARCH CENTER
UNIVERSITY OF CALIFORNIA, BERKELEY

SURVEY RESEARCH CENTER
UNIVERSITY OF MICHIGAN, ANN ARBOR

SURVEY RESEARCH LABORATORY
VIRGINIA COMMONWEALTH UNIVERSITY, RICHMOND

SURVEY RESEARCH LABORATORY
UNIVERSITY OF ILLINOIS, CHICAGO

SURVEY SAMPLING, INC,
FAIRFIELD, CONNECTICUT

SURVEY USA
VERONA, NEW JERSEY



TALMEY-DRAKE RESEARCH & STRATEGY, INC.
BouLpber, COLORADO

TOTAL RESEARCH CORPORATION
PRINCETON, NEW JERSEY

TRICONSULT GesmeH
ALSERSTRASSE, AUSTRIA

UNIVERSITY CENTER FOR SOCIAL AND URBAN RESEARCH
UNIVERSITY OF PITTSBURGH, PENNSYLVANIA

UNL GALLUP RESEARCH CENTER
UNIVERSITY OF NEBRASKA, LINCOLN

UNIVERSITY OF WISCONSIN SURVEY CENTER
MADISON, WISCONSIN

USANSWERS OPINION RESEARCH
CoLuMBIA, SOUTH CAROLINA

VALUESCOPE AB
STOCKHOLM, SWEDEN

VOTER/CONSUMER RESEARCH
HousToN, TEXAS

VOTER NEWS SERVICE
NEW YORK, NEW YORK

WESTAT
ROCKVILLE, MARYLAND

L.C. WILLIAMS & ASSOCIATES, INC.
CHICAGO, ILLINOIS

WIRTHLIN WORLDWIDE
MCLEAN, VIRGINIA

WISCONSIN SURVEY RESEARCH LABORATORY
UNIVERSITY OF WISCONSIN, MADISON

YANKELOVICH PARTNERS INC,
CLAREMONT, CALIFORNIA

YANN CAMPBELL HOARE WHEELER
NEW SOUTH WALES, AUSTRALIA

AAPOR Administrative Office

426 Thompson Street phone 734/764.1555
3032 Institute for Social Research fax 734/764.3341
P.O. Box 1248 AAPOR@umich.edu

Ann Arbor, Michigan 48106-1248 http://www.aapor.org
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1998 AAPOR Conference Guide to Paper Sessions and Panel Discussions

Day & Time
FRIDAY
Public Opinion Users of the Panel - Impact of  |Increasing Response [Public Support Evolution, Sex
8:30 - 10:00 |in Developing Internet Polls on Public Rates through for Issues & Religion
Countries Opinion Incentives
Using the Internet  [Comparisons Surveying People  |Panel - Pummeling |Nonresponse in Opinion Stability
10:15 -11:45 _ |for Surveys Across Cultures with Disabilites |the Polisters Telephone Surveys
11:45 -12:30 POSTER SESSION | IN PAVILION EAST FOYER
Election Panel - Focus Groups |Questionnaire AAPOR Report on  [Impact of the Media |Public Understanding
2:00 - 3:30 |Polling Methods | Today & Tomorrow |Design Issues Completion Rates  |on Political Behavior |& Use of Polls
Perceptions of Politics & Elections ~ |Methods Miscellany |Understanding Surveys &
3:45 - 5:15 _ |Self & Socie Deliberative Polls  |the Courts
SATURDAY
Issues in Panel - Pew Study  |Panel - Measuring  [Improving the Panel - Should
8:30 - 10:00 |Conducting of Survey Non- Political Attitudes ~ |Frame & Coverage |Questionnaires
Health Surveys  |Response & Behavior Be Copyrighted
Panel - Customer |Cognitive Aspects Improving Panel - Clinton Polling [Public Opinion
10:15 - 11:45 |Satisfaction of Survey Public Journalism ~ |Measurementin  |Sex, Lies & Theory: Part 2
Measurement Drug Use Surveys |Audiotape
11:45 - 12:30 POSTER SESSION 2 IN PAVILION EAST FOYER
Political Attitudes [ The Public's Views Decreasing Measuring ROUNDTABLES |Panel - AAPOR's Role
2:15-3:45 [& Values on Healthcare Nonresponse Hispanics in Legal Research
3:45 - 4:30 POSTER SESSION 3 IN PAVILION EAST FOYER
SUNDAY s s n Pavilion E& F
Evaluating Panel -Conducting |interviewer Interviewer- The Media &
9:00-10:30 |Instruments in Internet Surveys  JSelection, Respondent Public Opinion
CAPI Environment Training & Quality JInteraction Effects
Panel - CAl The Respondent Issues in Survey
10:45 - 12:15 |Implementation as Informant Management
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PROGRAM

AAPOR 53" ANNUAL CONFERENCE

Thursday, May 14

7:00 - 9:00 am.
9:00 - 9:30 am.
9:30 -10:45 a.m.

10:00 am. -1:00 p.m.

11:15 am. -12:30 p.m.

12:30 — 2:00 p.m.

1:30 - 5:30 p.m.

2:00 pm. - 3:15 p.m.

2:00 - 5:00 p.m..

2:00 - 3:30 p.m.

2:00 - 5:00 p.m.
3:30 - 4:45 p.m.
3:30 p.m. - 5:00 p.m.

ST. LOUIS, MISSOURI
MAY 14-17, 1998

BREAKFAST ON YOUR OWN
WAPOR OPENING REMARKS
WAPOR: CONCURRENT SESSIONS
AAPOR

COLLABORATIVE
WORKSHOP ON PRETESTING TECHNIQUES

Hawthorne Ballroom 4

WAPOR CONCURRENT SESSIONS
WAPOR: LUNCH

AAPOR SHORT COURSE
MARKET SEGMENTATION
AND SEGMENTATION ANALYSIS

Hawthorne Ballroom 3

Lynd D. Bacon, Lynd Bacon and Associates, Ltd.
Tony Babinec, SPSS Inc.

WAPOR SESSION

AAPOR SHORT COURSE Hawthorne Ballroom 4
DESIGNING GOOD QUESTIONS

Jon Krosnick, Ohio State University

MEETING OF ACADEMIC
SURVEY RESEARCH
ORGANIZATION DIRECTORS

Pavilion Ballroom A

AAPOR COUNCIL MEETING Pavilion Ballroom B
WAPOR SESSION
NATIONAL NETWORK Pavilion Ballroom A

OF STATE POLLS



Thursday, May 14

5:30 - 7:00 p.m. DIRECTORS OF GRADUATE Pavilion Ballroom A
PROGRAMS IN SURVEY METHODOLOGY

5:30 - 7:00 p.m. DINNER ON YOUR OWN

7:00 - 8:00 p.m. PRE-PLENARY Dessert/Coffee: Pavilion East Foyer
Sponsored by Survey Sampling, Inc.

8:00 - 10:00 p.m. THE PLENARY Pavilion Ballroom C & D

THE MARKET RESEARCH INDUSTRY IN 2010

Gordon Black, President, Harris Black International
Sol Dutka, Chief Executive Officer, Audits and Surveys
Jim Clifton, President, The Gallup Organization

The plenary focuses on where the leaders of three of the nation's largest commercial
research firms think that the profession is headed. Specifically, they will address: (1)
trends they foresee in the use of market and opinion research; (2) the impact of the
Internet; (3) whether or not broad population samples can now be conducted on the
Internet; (4) the role that market and opinion researchers will play in future industry and
government decision-making; (5) the impact of methods such as data warehousing and
scanning on future market/opinion market research. Finally, with AAPOR's commercial
ranks shrinking, participants will be asked to comment on AAPOR’s relevancy to the
commercial world of today and of tomorrow.

Organizer/Moderator: Mark Schulman
Schulman, Ronca and Bucuvalas

Discussant: Robert Groves
University of Michigan, and
Joint Program in Survey Methodology

10:00 p.m. - 12:00 am. RECEPTION WELCOMING Pavilion East Foyer
PLENARY SPEAKERS
11:00 p.m. SAMPLING POPULAR CULTURE: Pavilion C&D

RERUN OF THE FINAL SEINFELD EPISODE



Friday, May 15

7:00 - 9:00 am. BREAKFAST Pavilion Ballroom C & D
8:30 - 10:00 a.m. CONCURRENT SESSIONS
WAPOR/AAPOR JOINT SESSION Hawthorne Ballroom 1

PUBLIC OPINION IN DEVELOPING COUNTRIES
Chair: ] David Kennamer, Virginia Commonwealth University, USA

The First Survey in North Korea: Lessons from a Nutritional Study, Young I. Chun,
University of Maryland, USA

Measuring Campaign Awareness in Mexican Politics, Alejandro Moreno, Autonomous
Technological Institute of Mexico

Towards Referendum Day: Polling the Peace Process in Northern [reland, Colin
Mellheney, Coopers & Lybrand, Belfast

Information Sources in Seven Chilean Newspapers, Francisca Greene Gonzalez, Instituto
Libertad y Dessarrollo, Chile

Discussant: Dominic L. Lasorsa, University of Texas at Austin, USA

USERS OF THE INTERNET:

NEW BOTTLES OR OLD BOTTLES? Hawthorne Ballroom 2
Chair: Gerald Kosicki, Ohio State University

New Wine in an Old Bottle? New Media, Opinion Holding and Perceptions of Media
Coverage, K. Viswanath, Paul Lavrakas and Chi-yu Wei, Ohio State University

Internet Surveying: A Comparison to Telephone Surveys, Daniel C. Lockhart, Maritz
Marketing Research

Cyber California: A Portrait of PC and E-mail Users and How They Differ from Other
Californians, E. Deborah Jay and Mark D1 Camillo, Field Research Corporation

Who Is the Digital Citizen? A Systematic Comparison of Telephone and Online
Methodolo&ies, Joel C. Webster, Chilton Research Services

Discussant: Brad Fay, Roper Starch Worldwide



Friday, May 15

8:30 - 10:00 am. CONCURRENT SESSIONS (continued)

PANEL -CURRENT RESEARCH ON THE Hawthorne Ballroom 3
IMPACT OF POLLS ON PUBLIC OPINION

Organizer/Chair: Michael Traugott, University of Michigan

Mee-Eun Kang, University of Michigan
Paul Lavrakas, The Ohio State University
Stanley Presser, University of Maryland
Vincent Price, University of Michigan

This panel will present findings from the very latest research on public interest in and
exposure to polls as well as studies of the results of that exposure. The analyses will
combine survey and experimental approaches lo these questions, and the theoretical issues
will be the impact of poll attributes on evaluations of them, the dimensions of public views
of the role of polls, and personal attributes of individuals that affect the impact of exposure
to polls.

Discussant: Michael Kagay, The New York Times

INCREASING RESPONSE RATES Hawthorne Ballroom 4
THROUGH INCENTIVES

Chair: Kenneth John, US General Accounting Office

Testing the Effects of a Pre-paid Incentive and Express Delivery to Convert Refusals on
a Random Digit Dial Telephone Survey, David Cantor, Patricia Cunningham, and Pamela
Gambio, Westat

The Effect of Prepaid Monetary Incentives on Mail Survey Response Rates and
Response Quality, Robert Baumgartner and Pamela Rathbun, Hagler Bailly Inc., Kevin
Boyle, University of Maine, Michael Welsh, Hagler Bailly Inc., Drew Laughland, U.S.
Fish and Wildlife Service

Nonmonetary Incentives: Can Their Effects Be Replicated? Brad Edwards, Andrew
Williams and Susan Lea, Westat

An Experimental Study of Ways to Increase Exit Poll Response Rates and Reduce Survey
Error, Daniel Merkle, Murray Edelman and Kathy Dykeman, Voter News Service, Chris
Brogan, Abt Associates

Discussant: Robert Mason, Oregon State University



Friday, May 15
8:30 - 10:00 a.m. CONCURRENT SESSIONS (continued)
PUBLIC SUPPORT FOR ISSUES Pavilion Ballroom A
Chair: Barry Feinberg, Audits & Surveys Worldwide

Public Support for the First Amendment, Kenneth Dautrich, Jennifer Necci Dineen,
University of Connecticut

Teaching Our Children Well? The Effect of Political Education on Support for the U.S.
Supreme Court, Stephen M. Caliendo, Purdue University

Public Support for Social Spending on Drug Addiction: 1973-1996, Kenneth A.
Rasinski, Jeffrey Timberlake and Eric Lock, NORC

Changes in Press Attitudes Over the Past Decade, Larry Hugick, Susan Kannel, Princeton
Survey Research Associates

Discussant: Patricia Moy, University of Wisconsin — Madison
EVOLUTION, SEX AND RELIGION Pavilion Ballroom B
Chair: Sid Groeneman, Market Facts

The Development of Attitudes Toward Evolution: An Analysis of Generational
Transmission and Change, Jon D. Miller, Chicago Academy of Sciences

What Americans Believe about Evolution and Religion: A Cross-National Perspective,
George Bishop, University of Cincinnati

Sex and Free Time: What They Don't Tell You About Graduate School, John P.
Robinson, University of Maryland, Geoffrey Godbey, Pennsylvania State University

The Religious Right: Faith, Politics, Traditional Values and Tolerance, Tom W. Smith,
NORC/University of Chicago

Discussant: Andy Smith, University of Wisconsin - Milwaukee

9:00 am. - 5:00 pm. EXHIBITS Pavilion Suites 1 & 2
BOOKS
TECHNOLOGY

50 YEARS AGO:
DEWEY VS. TRUMAN, THE POLLS OF 1948



Friday, May 15

10:15-11:45 am. CONCURRENT SESSIONS
WAPOR/AAPOR Joint Session Hawthorne Ballroom 2
COMPARISONS ACROSS CULTURES

Chair: Rosental Alvez, University of Texas, USA

The Comparison of Demographical Variables in International/Intercultural Research,
Juergen H.P. Hoftmeyer-Zlotnik, ZUMA

Attitudes Toward Legalized Abortion: A Conlimainé Divide Between East and West
IGermlany, Allan L. McCutcheon, Gallup Research Center/University of Nebraska at
incoln

The Politics of Identity: Attitudes towards [mmi%an_ts in the US and Europe, Mary
Meclntosh, Princeton Survey Research Associates, Daniel Abele, Canadian Embassy

Breaking with the Past and Facing the Future: Challenges of Political Socialization
Research in Eastern Europe, Edward M. Horowitz, University of Wisconsin

Discussant: Miguel Basatiez, RAC & MORI International

USING THE INTERNET FOR SURVEYS Hawthorne Ballroom 1
Chair: Nicholas E. Synodinos, University of Hawaii at Manoa

Development of a Standard E-Mail Methodology: Results of an Experiment, David R.
Schaefer and Don A. Dillman, Washington State University

Electronic and Mail Se;’/'-Administered uestionnaires: A Comparative Assessment of
Use _AmorjﬁlElite Populations, Sameer Y. Abraham, Darby Miller Steiger and Colleen
Sullivan, The Gallup Organization

Innovations and Insights in the Design of Web-Based Surveys, Paul A. Mullin, Research
Triangle Institute

Effective Use of Web-Based Technology: Using the Internet for Data Collection and
v\?mlrgwg'idcaﬁon Applications, Sandra Bauman, Jennifer Airey and Hakan Atak, Wirthlin
orldwide

Discussant: Deborah Jay, Field Research Corp.



Friday, May 15
10:15-11:45 a.m. CONCURRENT SESSIONS (continued)

SURVEYING PEOPLE WITH DISABILITIES Hawthorne Ballroom 3
Organizer: Corinne Kirchner, American Foundation for the Blind

Chair: Kevin Sharp, Schulman, Ronca and Bucuvalas. Inc.

Reading the Fine Print: Exploring Discrepancies in Print Reading Dr'sabf!i?f Estimates,
Paul Beatty, National Center for Health Statistics, Wendy Davis, Bureau of the Census,
Emilie Schmeidler and Corinne Kirchner, American Foundation for the Blind

Federal Imera%e;ncy Strategies to Assure Inclusion of People with Disabilities in Federal
Surveys and Data Collection Methodologies, David W. Keer, National Institute on
Disability and Rehabilitation Research

Who's Watching: A Profile of the Blind and Visually Impaired Audience for Television
and Video, Jaclyn Packer and Corinne Kirchner, American Foundation for the Blind

Access to Health Surveys for Persons with Disabilities, Gerry E. Hendershot, Paul J.
Placek and Senda R. Benaissa, National Center for Health Statistics

Discussant: Katherine Binns, Louis Harris & Associates

PANEL - PUMMELING THE POLLSTERS: Hawthorne Ballroom 4
CASE STUDIES OF HOW POLITICIANS
TRY TO TAR THE MESSENGERS

Chair & Organizer: Robert P. Daves, The Star Tribune

Panelists/Presenters:

“The Cases of the Presidents and the Polls” - Kathleen Frankovic, CBS News

“The Case of the Methodological Malcontents
“The Case of the Push Poll Accusation” Robert P. Daves, The Minnesota Poll

- Janice Ballou, The Eagleton Poll

“The Cases of the ‘Unfair Poll’ Accusations” - David Moore, The Gallup Organization

Discussant: Sidney Kraus, Cleveland State University



Friday, May 15

NON-RESPONSE IN TELEPHONE SURVEYS Pavilion Ballroom A
Chair: Danna L. Moore, Washington State University

Telephone Response Rates: The IRS Experience, John M. Boyle, Schulman, Ronca and
Bucuvalas, Inc., Dru DeLong, Internal Revenue Service, Kevin Sharp, Schulman, Ronca

and Bucuvalas, Inc.

Quantitative Analysis of Telephone Survey Response Rates, Waiman Mok, Bryan Ward,
Robert Baumgartner, Pamela Rathbun, Hagler Bailly, Inc.

Caller-1D: Does It Help or Hinder Survey Research? Michael W. Link, Robert W.
Oldendick, Umiversity of South Carolina

Estimating the Impact of Nonresponse Error on the National Survey of America’s
Families, Robert M. Groves, Eleanor Singer, University of Michigan, Douglas Wissoker,
Genevieve Kenney, Urban Institute

Telephone Non-Response - A Factorial Experiment of Techniques to Improve
Telephone Response Rates, Katherine Lind, Timothy Johnson, Vince Parker, University
of Illinois at Chicago, Sam Gillespie, Illinois DASA

OPINION STABILITY Pavilion Ballroom B
Chair: Larry Bobo, Harvard University

Reassessing Public Opinion Stability, Jason Barabas, Northwestern University

Nonattitudes in Policy Polls Are Not a Problem for Democratic Decision Rules under
Pluralism, Jon W. Bay, Northwestern University

Value Stability in the Mass Public, Marco R. Steenbergen and Kimberly Richburg,
Umiversity of North Carolina

Attitude Constraint, Family Values, and Children’s Rights, Craig D. P. Helmstetter and
Patricia A. Gwartney, University of Oregon

Discussant: Jon Krosnick, Ohio State University

11:45am. - 12:30 p.m. POSTER SESSION 1 Pavilion East Foyer

What to D3 When a 15-Minute Closed-Ended Interview Yields 45 Minutes' Worth of
Open-Ended Remarks: Coding and Analyzing Responses to a Survey about Community
Notification of Released Sex Offenders, Dretha M. Phillips, Danna Moore and Roxanne
Lieb, Washington State University

The Impact of a New Mandatory Seatbelt Law in Maine, Al Leighton, University of
Southern Maine



Friday, May 15

11:45 am. - 12:30 pm. POSTER SESSION 1 (continued) Pavilion East Foyer

The Arbitron At-Work Listening Study: A Study of Radio Listening Behavior in the
Workplace, Adam Safir, The Arbitron Company

The Changing Landscape of America’s Music Preferences, John P. Robinson, University
of Maryland, Nicholas Zill, Westat

The Public and Policy Awareness in Arizona, Kip Kelly, Edward Sharkey, Joni Richman-
Thomson, Northern Arizona University

Use of Postmaster Letter to Improve Locating Rate for a Mail Survey with Telephone
Follow-Up of a Cohort of Women Who Had Plastic Surgery Prior to 1988, Mary Cay
Burich, Marilyn Sawyer and Kathryn Vargish, Abt Associates, Inc.

Sampling Virginia Men Who Have Sex With Men, J. David Kennamer and Judith B.
Bradford, Virginia Commonwealth University

Measuring Public Opinion on Allowing Citizens to Carry Concealed Handguns: Recent
Trends and Question Experiments, Richard Schuldt, University of Illinois at Springfield

The Ties That Bind: Melding Social and Psychological Approaches to Public Opinion,
Jill A. Edy, Cornell University

The Measurement of Values: When the Latent Becomes Manifest, Allen Wilcox,
University of Nevada

Qualifving a Quantifying Analysis on Racial Equality, Maria Krysan, Penn State
University

A Conversational Approach to Self-Administered Questionnaires, Frederick Conrad,
Bureau of Labor Statistics, Michael Schober, New School for Social Research

Provider on-Line Locating Facility for a Telephone Survey of Childhood Immunization,
John D. Loft, Abt Associates, Edmond Maes, Center for Disease Control and Prevention,
Anita Kneifel, Ann-Sofi Rodén and Rebecca Strella, Abt Associates, and Victor Coronado
and Robert Wright, Center for Disease Control and Prevention

Linking Behavioral and Financial Data: New Directions in Survey Research, Gary
Siegel, DePaul University, Vicki Smith, Gary Siegel Organization

Date Recall - Framing the Question, Katherine Lind, Diane O Rourke, Seymour Sudman
and Richard Warnecke, The Survey Research Laboratory — University of Illinois at
Chicago, Mary Fennell, Brown University

TV Exposure, Happiness and Materialism: A Cross Cultural Comparison, Ping Wu,
Richard Bagozzi and Aaron Ahuvia, University of Michigan

Reacting to Crime or to Race? The Role of Prejudice in Whites' Punitive Attitudes,
Devon Johnson, UCLA



Friday, May 15
12:30. -2:00 p.m. LUNCH Pavilion Ballroom C & D

CHAPTER Representatives LUNCH Senator Room
POQ ADVISORY GROUP LUNCH Diplomat Room
2:00 -3:30 pm. CONCURRENT SESSIONS
Joint WAPOR/AAPOR Session Hawthorne Ballroom 2
PANEL: FOCUS GROUPS TODAY AND TOMORROW
Organizer/Chair: Nancy Belden, Belden, Russonello & Stewart

Panelists: Donita Buffalo, Buffalo Qualitative Research
John della Volpe, Della Volpe & Associates
Maureen Michaels, Michaels Opinion Research, Inc.
Robert M. Worcester, Market & Opinion Research, London

Focus groups have become a major part of public opinion, marketing and policy research
around the world -- yet AAPOR seldom ventures into discussing the merits and failures
of the method. This informal panel will discuss how focus groups are contributing to
public opinion research as stand alone research and as partners with survey research. lts
members will relay their personal experiences addressing diverse questions on: the utility
and cost of “people meters”; the need for race or other matching of moderators with
participant, the potential for a large and agreeable panel of respondents to be recontacted
for a variety of qualitative and quantitative applications; and other current issues.

ELECTION POLLING METHODS Hawthorne Ballroom 1
Chair: Micheline Blum, Blum & Weprin

Improving Election Forecasting: Allocation of Undecided Respondents, Identification
g{ih Joters, and Resgonse Order Effects, Jon A. Krosnick and Penny Visser, Ohio
tate University, Jesse . Marquette, University of Akron, Michael F. Curtin, The

Columbus Dispatch

Accuracy in Pre-Election Polling and Projections: Lessons {rom the Telephone vs. Mail
Battle in Ohio, Alfred J. Tuchfarber, Eric W. Rademacher and Kimberly Downing,
University of Cincinnati

Predicting Voter Turnout and Vote Outcome in Ballot Elections, Paul J. Lavrakas, Steve
Mockabee and Quin Monson, Ohio State University

Reducing Vote Over-reporting in Surveys Ihro:ﬁh Reducing Source Memory
Confusions, Robert F. Belli, Michael W. 'I':apgott, argaret Young, Santa Traugott,
Katherine McGonagle, Steven Rosenstone, University of chigan

Discussant: Sheldon Gawiser, Gawiser Associates, Inc.



Friday, May 15
2:00 -3:30 pm. CONCURRENT SESSIONS (continued)
QUESTIONNAIRE DESIGN ISSUES Hawthorne Ballroom 3

Chair: Jason Barabas, Northwestern University

%uestfonnaire Design gﬁzcts on Interview Outcomes, Jeffrey C. Moore and Laureen H.
oyer, Bureau of the Census

gireclion of Question Wording Effects in Attitude Items, Dagmar Krebs, University of
1essen

Effects of Additional Questions on a 7-Day Radio Listening Diary Instrument, Beth
ebb, The Arbitron Company

The Effects of Context, Response Order, and Attitude Strength and Crystallization on
Responses to Attitude Questions, Timothy Johnson, University of Illinois at Chicago,
Diane O’Rourke, Survey Research Laboratory, University of Ilfinois

Attitude Measurement: Positive versus Negative Questions, John Edwards, Mark Lusnar
and Megan Milenkovic, Loyola Umvcr51§(

PANEL-DISCUSSION OF THE Hawthorne Ballroom 4
AAPOR REPORT ON FINAL DISPOSITION
OF CASE CODES AND THE CALCULATION OF OUTCOME RATES

Organizer/Chair: Tom W. Smith, NORC/University of Chicago

Panel: Robert P. Daves, Minnesota Poll
Jack Ludwig, The Gallup Organization
Robert M. Groves, University of Michigan
Stanley Presser, University of Marylan,

This panel will discuss AAPOR's new re%)rt - Standard Definitions: Final Disposition of
Case Codes and Outcome Rates for RD thlgghone Surveys and In-Person Household
Surveys. This report describes final outcome codes for surveys, presents formulas for the
calculation of various outcome rates (e.g. response, refusal, contact, cooperation rates),
and advances standards for the fair and comparable repomnE of survey performance.
Discussion will also cover plans to disseminate these sfandards. = Considerable
participation from the audience will be encouraged. Copies of this report will be given to
all conference attendees.

IMPACT OF THE MEDIA Pavilion Ballroom A
ON POLITICAL BEHAVIOR

Chair: Janet Streicher, IBM Corporation

The Impact of Ethnicity and Ethnic Media on Presidential Voting Patterns: A Panel
Study, Leo W. Jeffres, Cleveland State University

Effects of Media Orientations and Use on Political Behavior, Mira Sotirovie, University
of Illinois at Urbana-Champaign, Jack M. McLeod, University of Wisconsin, Madison

Media Effects on Social Capital and Political Participation , Patricia Moy and Dietram
A. Scheufele, University otp Wisconsin

The Effect of Television Viewing on Citizenship and Democracy, Zoltan Bedy, Syracuse
University

Discussant: David P. Fan, University of Minnesota

11



Friday, May 15
2:00 -3:30 p.m. CONCURRENT SESSIONS (continued)
PUBLIC UNDERSTANDING AND USE OF POLLS Pavilion Ballroom B

Chair: Dietram A. Scheufele, University of Wisconsin

Half Empty or Half Full? Summarizing and Interpreting Publicly Released Surve
Dafg, Frgrfi Newport, The Gallup Organ‘?zation 2 £ ¥

Disseminating Public Opinion Findings to the Public: A Look at How the Public Uses
Survey Data'in Decision Making, Stacey Acton and Mark D. Spranca, Rand Corp.

Adding Texture to Data: Usin% Respondent Pr%ﬁles to Enhance Media Reporting of
Survey Data, Quin Monson, Paul I. Lavrakas, Stephen T. Mockabee and Michael Nolan,
Ohio State University

Are Americans Tired of Polls? Bradford Fay, Christopher Rigney, Roper Starch
Worldwide

Discussant: Alvin Richman, U.S. Information Agency

3:45- 5:15pm. CONCURRENT SESSIONS

Joint WAPOR/AAPOR Session

SURVEYS AND THE COURTS Pavilion Ballroom A
Chair: Harry O’Neil, Roper Starch Worldwide

Beliefs and Behavior: The Use of Survey Evidence in Deceptive Adverﬁsing Cases, Janet
Hoek, Philip Gendall and Natalie Ercég, Massey University, New Zealan

Survey Data to Support a Change of Venue: How Much Prejudice Does it Take?
Edward J. Bronson and Robert S. ﬁoss, California State University, Chico

The Tobacco Industry Calls Polls to the Witness Stand, Lydia Saad, The Gallup
Organization

Stability of Opinions on Capital Punishment: How Different Stimuli Elicit Different
Results, Karl-Heinz Reuband, University of Dusseldorf

Discussant: Graham Hueber, Ketchum Public Relations

POLITICS AND ELECTIONS Hawthorne Ballroom 2
Chair: Jeff Scott, Voter News Service

Understanding Issue Voting in Presidential Elections: Results Ij“rccm the 1996 Survey of
Governmental Objectives, J. Merrill Shanks and Douglas Alan Strand, University of
California, Berkeley

Presidential Polls as a Time Series: The Case of 1996, Robert S. Erikson, Christopher
ezien, University of Houston

The American Public and a National Third Party: Who Wants One and Why, Christian
Collet, University of California, Irvine

Racial Consciousness and Voter Turnout in Urban America, Kurt C. Schlichting,
Uau_‘ﬁeld_Umvemty, Peter S. Tuckel, Hunter College, CUNY, Richard Maisel, New Yor
mversity

Discussant: Michael Traugott, University of Michigan

12



Friday, May 15
3:45-515pm. CONCURRENT SESSIONS (continued)
METHODS MISCELLANY Hawthorne Ballroom 3
Chair: Patricia A. Gwartney, University of Oregon

Census and Sensibility: A Report Card on the Census, Robert Goldenkoff, General
Accounting Office

Day of Week Effects: A Preliminary Examination, G. Donald Ferree, Jr., University of
Connecticut

Assessing a Non-Traditional Approach to Interviewing Random év Selected Respondents
in a Telephone Survey, Patricia Cunningham, David Cantor and Sarah Dipko, Westat

(Sfogni{ive Interpretation of Numeric Scale Labels, Roberta L. Sangster, Bureau of Labor
tatistics

Discussant: Karen Goldenberg, Bureau of Labor Statistics

UNDERSTANDING DELIBERATIVE POLLS ™ Hawthorne Ballroom 4
Organizer/Chair: Kenneth Rasinski, NORC

The NIC Fxperience: Delegate Participation in the 1996 National Issues Convention,
Tom W. Smith, NORC

Polls: Deliberative and Non-deliberative, Norman M. Bradburn, NORC

Deliberative Polling™, Public Opinion, and Representative Democracy: The Case of
the National Issues Cgonvenrion, Robert C. Luskin and James Fishkin, University of Texas
at Austin

11\; hé Ig}é'oup Influence in Deliberative Polling™ Opinion Change, Kenneth A. Rasinski,

Discussant: Daniel M. Merkle, Voter News Service

Recently, Deliberative Polling ™ has been %re_:sente_d as an alternative to traditional public
opinion polling on important issues of public policy. Papers in this session examine the
deliberation process and its relationship to measurement of public opinion. The papers are
based on the recent National Issues Convention and other international and local projects
that share as their method the assessment of public opinion before and after an infense
exposure to information, expert opinion, and citizen deliberation.



Friday, May 15
3:45 -5:15 p.m. CONCURRENT SESSIONS (continued)

MEASURING PERCEPTIONS OF Hawthorne Ballroom 1
SELF AND SOCIETY

Chair: Ruth McKay, Bureau of Labor Statistics

I'm OK, but Everyone Else Is Going to the Does: A Comparison of Public Perceptions
of Societal Morals and Self-ReportedMoral Beliefs, Trevor Tompson and Paul Lavrakas,
Ohio State University

Perceived Opinion of Public Policy: Individual Determinants That Enhance the
Likelihood of Perceiving Differences with Public Opinion, Mark R. Joslyn, University
of Kansas

Elite Cues in Presidential Campaigns, 1988-1996: Insight into the Public Perception of
a Liberal News Media, David %omke and David Fan, I%niversity of Minnesota, Mark D.
Watts, Florida International University, Dhavan V. Shah, University of Minnesota

Race and Gender as Cuesfor Blacks and Whites: The "Life Experiences " Hypothesis,
Susan E. Howell, University of New Orleans

Partisan Perceptions of Public Opinion: An Extension fof the Hostile Media Effect, Cindy
W

T. Christen and Prathana Kannaovakun, University ofwisconsin

6:00 -7:00 p.m. RECEPTION Hawthorne Ballroom
WELCOMING NEWCOMERS

7:00 p m ST. LOUIS CARDINALS Busch Stadium
BASEBALL GAME

7:00 - 10:00 p.m. RIVERBOAT DINNER CRUISE

7:00 - 9:00 p.m. DINNER ON YOUR OWN

9:00 p m.-12:00 aam. AAPOR MIXER Hawthorne Ballroom

POSTERS, DISCUSSION AND
LEGALLY ALTERED STATES [CASH BAR]

Your choice: gather in discussion groups; peruse posters at your leisure and meet their
authors, relive polling's most famous year; two cash bars



