
American 
Association 
for 
Public Opinion 
Research 





American Association for 
Public Opinion Research 

52nd Annual Conference 

Norfolk Waterside Marriott 
Norfolk, Virginia 

May 15-18, 1997 





A A P O R E X E C U T I V E C O U N C I L 

President 

Vice President 
and President Elect 

Secretary Treasurer 

Associate Secretary 
Treasurer 

Past President 

Standards Committee 

Associate Standards 
Committee 

Conference 

Associate Conference 

Membership and 
Chapter Elections 

Associate Membership 
and Chapter Relations 

Publications and 
Information 

Associate Publications 
and Information 

Councillors- At- La rge 

1996/97 

Diane Colasanto 
Princeton Survey Research 
Associates 

James R. Beniger 
University of Southern 
California 

Don A. Dillman 
Washington State University 

Mark A. Schulman 
Schulman, Ronca, and 
Bucuvalas 

Robert M. Groves 
The University of Michigan 

Richard A. Kulka 
Research Triangle Institute 

Clyde Tucker 
U.S. Bureau of the Census 

Roger Tourangeau 
National Opinion Research 
Center 

Murray Edelman 
Voter News Service 

Karen L. Goldenberg 
Bureau of Labor Statistics 

Susan H. Pinkus 
Los Angeles Times 

Diane O'Rourke 
University of Illinois 

Robert P. Daves 
Minneapolis Star Tribune 

Tom W. Smith 
National Opinion Research 
Center 

Michael R. Kagay 
The New York Times 

1997/98 

James R. Beniger 
University of Southern 
California 

Michael R. Kagay 
The New York Times 

Mark A. Schulamn 
Schulman, Ronca, and 
Bucuvalas 

Theresa DeMaio 
U.S. Bureau of the Census 

Diane Colasanto 
Princeton Survey Research 
Associates 

Clyde Tucker 
U.S. Bureau of the Census 

Kathleen A. Frankovic 
CBS News 

Murray Edelman 
Voter News Service 

Paul J. Lavrakas 
The Ohio State University 

Susan H. Pinkus 
Los Angeles Times 

Rachel Caspar 
Research Triangle Institute 

Robert P. Daves 
Minneapolis Star Tribune 

Josephine Holz 
Children's Television Workshop 

Elizabeth Martin 
U.S. Bureau of the Census 



AAPOR COUNCIL NOMINATING COMMITTEE 

Theresa Parsley Edwards Research Triangle Institute 
Kathleen Frankovic CBS News 
Robert M. Groves, Chair The University of Michigan 
John M. Kennedy Indiana University 
Andrew Kohut Pew Center for the People & the Press 
Nancy Mathiowetz The University of Maryland 

A A P O R A W A R D C O M M I T T E E 

Herb Abelson 
Diane Colasanto, Chair 
Howard Schuman 
Eleanor Singer 
Seymour Sudman 

Princeton University 
Princeton Survey Research Associates 

The University of Michigan 
The University of Michigan 

The University of Illinois 

CONFERENCE COMMITTEE 

Murray Edelman (Associate Conference Chair) 
Brad Edwards 
Karen L. Goldenberg 
Thomas M. Guterbock 
Timothy P. Johnson 
Scott Keeter 
John M. Kennedy 
Paul J. Lavrakas 
Nancy A. Mathiowetz 
Diane P. O'Rourke 
Beth Ellen Pennell 
Mark A. Schulman 
Dawn R. von Thurn 
Richard B. Warnecke 
Michael F. Weeks 

Voter News Service 
Westat, Inc. 

Bureau of Labor Statistics 
The University of Virginia 

The University of Illinois 
Virginia Commonwealth University 

Indiana University 
The Ohio State University 

Joint Program in Survey Methodology 
The University of Illinois 

The University of Michigan 
Schulman, Ronca, and Bucuvalas, Inc. 

U.S. Census Bureau 
The University of Illinois 

Research Triangle Institute 

A A P O R S T U D E N T P A P E R A W A R D C O M M I T T E E 

Stanley Presser The University of Maryland 
Vincent Price The University of Michigan 
Howard Schuman The University of Michigan 
Eleanor Singer, Chair The University of Michigan 



A A P O R S T U D E N T P A P E R A W A R D W I N N E R S 

F I R S T P L A C E 

Paul Goren University of Pittsburgh 
Political Expertise and Issue Voting in Presidential Elections 

H O N O R A B L E M E N T I O N 

Robert D. Woodberry University of North Carolina 
How Then Shall We Measure: Adjusting Survey Methodology to Remove 
the Gap between Head-Counts and Survey Estimates of Church Attendance 

S I T E S E L E C T I O N A N D H O T E L C O O R D I N A T I O N 

Paul J. Lavrakas, Chair The Ohio State University 
Jenna Powell, Audio Visual Equipment Coordinator Indiana University 
Dawn R. Von Thurn, Associate Chair U.S. Bureau of the Census 

S P E C I A L A C T I V I T I E S 

Jennifer Dykema, Fun Run, T-shirt & Slogan Coordinator University of Wisconsin 

C O N F E R E N C E P R O G R A M D E S I G N , 
E D I T I N G , A N D C O N F E R E N C E M A I L I N G S 

Pam Ainsworth The University of Maryland 
Marlene Bednarz AAPOR Secretariat 
Susan Ciochetto U.S. Bureau of the Census 
Brad Edwards Westat, Inc. 
Ward Kay The University of Maryland 
Charles McNeil Westat, Inc. 
Carol Milstein AAPOR Secretariat 
Nichole Ra'uf The University of Maryland 

T E C H N O L O G Y E X H I B I T O R S 

Organizer: Robert S. Lee 

COMPUTERS FOR MARKETING CORP. 
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B O O K EXHIB IT 
P A R T I C I P A T I N G P U B L I S H E R S A N D O R G A N I Z A T I O N S 

Organizer: Phyllis M.Endreny, Social Researcher 

ADDISON-WESLEY CO. 
BALLANTINE BOOKS 
BASIC BOOKS 
BEACON PRESS 
BROOKINGS INSTITUTE PUBLICATIONS 
CAMBRIDGE UNIVERSITY PRESS 
CHATHAM HOUSE PUBLISHERS 
UNIVERSITY OF CHICAGO PRESS 
COLUMBIA UNIVERSITY PRESS 
CONGRESSIONAL QUARTERLY, INC. 
LAWRENCE ERLBAUM ASSOCIATES 
FOUR WALLS/EIGHT WINDOWS 
THE FREE PRESS 
GREENWOOD/PRAEGER PUBLISHING 
GUILFORD PRESS 
HARCOURT, BRACE & CO. 
HARPER-SAN FRANCISCO 
HARVARD UNIVERSITY PRESS 
HOUGHTON/MIFFLIN COMPANY 
INDIANA UNIVERSITY PRESS 
ALFRED A. KNOPF 
LONGMAN PUBLISHERS 
MIT PRESS 
UNIVERSITY OF MICHIGAN PRESS 
UNIVERSITY OF MISSOURI PRESS 
NEW PRESS 
NEW STRATEGIST 

UNIVERSITY OF N. CAROLINA PRESS 
W.W. NORTON 
UNIVERSITY OF NOTRE DAME 
OXFORD UNIVERSITY PRESS 
PANTHEON BOOKS 
PRINCETON UNIVERSITY PRESS 
ROWMAN AND LITTLEFIELD 
ROUTLEDGE PUBLISHERS 
RUSSELL SAGE FOUNDATION 
RUTGERS UNIVERSITY PRESS 
SAGE PUBLICATIONS 
ST. MARTINS PRESS: SCHOLARLY 

AND TRADE DIVISIONS 
SIMON & SCHUSTER 
SYRACUSE UNIVERSITY PRESS 
TAYLOR AND FRANCIS 

INTERNATIONAL PUBLISHERS 
TIMES BOOKS/RANDOM HOUSE 
TRANSACTION BOOKS 
VIKING/PENGUIN BOOKS 
WESTVIEW PRESS 
JOHN WILEY & SONS 
WOMEN'S RESEARCH 

AND EDUCATION INSTITUTE 
YALE UNIVERSITY PRESS 
ZONE PRESS 

We thank the above publishers and organizations for the contributions 
of books to our exhibit, and we also thank Pat Bova, Librarian, NORC, 
for his invaluable assistance - - with word-processing, mailings, and 
continual supreme common sense, patience and good nature. 
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AAPOR OWES MUCH TO THE AGENCIES WHICH HAVE HELPED TO 
ENSURE ITS FINANCIAL HEALTH BY GIVING CONTRIBUTIONS OF 

MORE THAN $145 DURING THE PAST YEAR 

ABT ASSOCIATES INC. 
ALEF-MB 
ANDERSON, NIEBUHR 

and ASSOCIATES, INC. 
JEANNE ANDERSON RESEARCH 
THE ARBITRON COMPANY 

ASIAN COMMERCIAL RESEARCH LTD. 
ASIAN MARKETING COMMUNICATION 

RESEARCH 
ASPEN SYSTEMS CORPORATION 
AUDITS & SURVEYS WORLDWIDE 
AYRES & ASSOCIATES 

BANGLADESH UNNAYAN PARISHAD 
BASELINE MARKET RESEARCH 
BELDEN & RUSSONELLO 
BELLCORE 
BIMSA S.A. de C.V. 
GORDON S. BLACK CORPORATION 
BLUM & WEPRJN ASSOCIATES, INC. 
GENE BREGMAN & ASSOCIATES 
BULLET*POLL™ 

CAMBRIDGE REPORTS/ 
RESEARCH INTERNATIONAL 

CANADIAN FACTS 
HOWARD W. CANNON 

CENTER of SURVEY RESEARCH 
CBPA COMPANHIA 
CENTER for SURVEY RESEARCH 

INDIANA UNIVERSITY 
CENTER for SURVEY RESEARCH 

UNIVERSITY of MASSACHUSETTS 
CENTER for URBAN STUDIES 

f WAYNE STATE UNIVERSITY 
CHARLTON RESEARCH CO. 
CHILTON RESEARCH SERVICES 
CHINA DIAMOND INFORMATION INC. 
CID - GALLUP 
CIRULI ASSOCIATES 
CODA, INC. 
ANN COLE OPINION RESEARCH 

and ANALYSIS 
COMPUTER-ASSISTED SURVEY 

METHODS PROGRAM 

CAMBRIDGE, MASSACHUSETTS 
MADRID, SPAIN 

ARDEN HILLS, MINNESOTA 
NEW YORK, NEW YORK 
NEW YORK, NEW YORK, 
COLUMBIA, MARYLAND 
QUARRY BAY, HONG KONG 

BELMONT, CALIFORNIA 
SILVER SPRING, MARYLAND 
NEW YORK, NEW YORK 
ROSWELL, GEORGIA 

DHAKA, BANGLADESH 
FREDERICTON, NEW BRUNSWICK 
WASHINGTON, D.C. 
PISCATAWAY, NEW JERSEY 
MEXICO, D.F., MÉXICO 
ROCHESTER, NEW YORK 
NEW YORK, NEW YORK 
SAN FRANCISCO, CALIFORNIA 
VERONA, NEW JERSEY 

CAMBRIDGE, MASSACHUSETTS 
TORONTO, ONTARIO, CANADA 

LAS VEGAS, NEVADA 
SÂO PAUL, BRASIL 

BLOOMINGTON, INDIANA 

BOSTON, MASSACHUSETTS 

DETROIT, MICHIGAN 
SAN FRANCISCO, CALIFORNIA 
RADNOR, PENNSYLVANIA 
BEUING, CHINA 
SAN JOSÉ, COSTA RICA 
DENVER, COLORADO 
SILVER SPRING, MARYLAND 

NEW YORK, NEW YORK 

BERKELEY, CALIFORNIA 
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COMPUTER ASSISTED 
SURVEY SYSTEMS MADISON, WISCONSIN 

COPERNICUS: 
THE MARKETING INVESTMENT AUBURNDALE MASSACHUSETTS 

D SYSTEMS 
DAT AN, INC. 
DATASTAT INC. 
DATOS INFORMATION SERVICES 
RICHARD DAY RESEARCH, INC. 
DECISION MARKETING RESEARCH LTD 
DECISION SERVICES INTERNATIONAL 
DEMOSCOPIA S.A. 
RUTH DIAMOND MARKET 

RESEARCH SERVICES, INC. 

VIENNA, VIRGINIA 
PRINCETON, NEW JERSEY 
ANN ARBOR, MICHIGAN 
CARACAS, VENEZUELA 
EVANSTON, ILLINOIS 
TORONTO, ONTARIO, CANADA 
JOHANNESBURG, SOUTH AFRICA 
MADRID, SPAIN 

BUFFALO, NEW YORK 

THE EAGLETON POLL 
RUTGERS UNIVERSITY 

EDK ASSOCIATES, INC. 
ENTERLEARN 
ENVLRONICS RESEARCH GROUP, LTD. 

NEW BRUNSWICK, NEW JERSEY 
NEW YORK, NEW YORK 
LOS ANGELES, CALIFORNIA 
TORONTO, ONTARIO, CANADA 

FACT FINDERS INC. 
FAIRBANK, MASLIN, MAULLIN 

ASSOCIATES 
FIELD RESEARCH CORPORATION 
FOCUS 
J.D. FRANZ RESEARCH 

ALBANY, NEW YORK 

SANTA MONICA, CALIFORNIA 
SAN FRANCISCO, CALIFORNIA 
ATHENS, GREECE 
SACRAMENTO, CALIFORNIA 

GALLUP MÉXICO S.A. de C.V. 
THE GALLUP ORGANIZATION 
GENESYS SAMPLING SYSTEMS 
GOLDSTEIN/KRALL 

MARKETING RESOURCES, INC. 
MATTHEW GREENWALD 

and ASSOCIATES, INC. 

HAGLER BAILLY CONSULTING, INC. 
HAMILTON & STAFF, INC. 
LOUIS HARRIS & ASSOCIATES, INC. 
HISPANIC & ASIAN MARKETING 

COMMUNICATION RESEARCH 
HOLLANDER, COHEN & McBRIDE, INC. 
HYPOTENUSE, INC. 

MÉXICO CITY, MÉXICO 
PRINCETON, NEW JERSEY 
FT. WASHINGTON, PENNSYLVANIA 

STAMFORD, CONNECTICUT 

WASHINGTON, D C . 

MADISON, WISCONSIN 
WASHINGTON, D.C. 
NEW YORK, NEW YORK 

BELMONT, CALIFORNIA 
BALTIMORE, MARYLAND 
VERONA, NEW JERSEY 

IBAR (INTERNATIONAL BROADCASTING 
AUDIENCE RESEARCH) - BBC LONDON, ENGLAND 

ICR SURVEY RESEARCH GROUP MEDIA, PENNSYLVANIA 
THE INSIGHT GROUP INCORPORATED PHOENIX, ARIZONA 
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INSTITUTE for POLICY RESEARCH, 
UNIVERSITY of CINCINNATI 

INSTITUTE for RESEARCH in SOCIAL 
SCIENCE - UNIVERSITY of 
NORTH CAROLINA 

INSTITUTE for SOCIAL SCIENCE 
RESEARCH UNTV of CALIFORNIA 

INSTITUTE for SURVEY RESEARCH 
INTERVIEWING SERVICE of AMERICA 

IOWA SOCIAL SCIENCE INSTITUTE 
UNIVERSITY of IOWA 

IRSOP - The ROMANIAN INSTITUTE 
for PUBLIC OPINION LTD. 

JUAREZ and ASSOCIATES, INC. 

THE KETCHUM PUBLIC RELATIONS 
RESEARCH & MEASUREMENT 

MARKET DECISIONS, INC. 
MARKETING CENTER CO., LTD. 
MARKETING WORKSHOP 
MATHEMATICA POLICY RESEARCH 
THE MAYATECH CORPORATION 
MITOFSKY INTERNATIONAL 
MONROE MENDELSOHN RESEARCH 
MORI - CHILE 
MORI INTERNATIONAL 
(MARKET & OPINION 

RESEARCH INTERNATIONAL) 
MOTIVAC TION RESEARCH 

and STRATEGY 

NATIONAL ANALYSTS, INC. 
NATIONAL OPINION 

RESEARCH CENTER (NORC) 
UNIVERSITY of CHICAGO 

NEW YORK CITY SOCIAL INDICATORS 
SURVEY CENTER - COLUMBIA 

NEWSPOLL 
NIELSEN MEDIA RESEARCH 
NIKKEI RESEARCH, INC. 
NOP SOCIAL and POLITICAL 
NORTHERN ILLINOIS UNIVERSITY 

PUBLIC OPINION LAB 

ONEIL ASSOCIATES, INC. 
OPATOW ASSOCIATES, INC. 
THE OPINION RESEARCH BUSINESS 

CINCINNATI, OHIO 

CHAPEL HILL, NORTH CAROLINA 

LOS ANGELES, CALIFORNIA 
PHILADELPHIA, PENNSYLVANIA 
VAN NUYS, CALIFORNIA 
GRASONVTLLE, MARYLAND 

IOWA CITY, IOWA 

BUCHAREST, ROMANIA 

LOS ANGELES, CALIFORNIA 

NEW YORK, NEW YORK 

SOUTH PORTLAND, MAINE 
TOKYO, JAPAN 
NORCROSS, GEORGIA 
PRINCETON, NEW JERSEY 
SILVER SPRING, MARYLAND 
NEW YORK, NEW YORK 
NEW YORK, NEW YORK 
PROVIDENCIA, CHILE 

LONDON, ENGLAND 

AMSTERDAM, HOLLAND 

PHILADELPHIA, PENNSYLVANIA 

CHICAGO, ILLINOIS, and 
NEW YORK and WASHINGTON, D.C. 

NEW YORK, NEW YORK 
SURRY HILLS, NSW, AUSTRALIA 
NEW YORK, NEW YORK 
TOKYO, JAPAN 
LONDON, ENGLAND 

DeKALB, ILLINOIS 

TEMPE, ARIZONA 
NEW YORK, NEW YORK 
LONDON, ENGLAND 
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PEARSON SA. de C.V. 
PRICE WATERHOUSE/SURVEY 

RESEARCH CENTER 
PRINCETON SURVEY 

RESEARCH ASSOCIATES 
PUBLIC COMMUNICATION 

RESOURCES, INC. 
PUBLIC OPINION SERVICE 

INSTITUTE for DEMOCRACY 

Q S & A RESEARCH and STRATEGY 

ANGUS REID GROUP, INC. 

ROWAN & BLEWITT INCORPORATED 

MÉXICO D.F., MEXICO 

BETHESDA, MARYLAND 

PRINCETON, NEW JERSEY 

PELHAM MANOR, NEW YORK 

CAPETOWN, SOUTH AFRICA 

FAIRFAX, VIRGINIA 

VANCOUVER, BRITISH COLUMBIA 
MINNEAPOLIS, MINNESOTA 

NEW YORK, NEW YORK 
PRINCETON, NEW JERSEY 
LONDON, ENGLAND 
MINNEAPOLIS, MINNESOTA 
PRINCETON, NEW JERSEY 

LANHAM, MARYLAND 
RESEARCH TRIANGLE PARK, N.C. 
PRINCETON, NEW JERSEY 
TOKYO, JAPAN 
MOSCOW, RUSSIA 

STORRS, CONNECTICUT 
NEW YORK CITY and 
MAMARONECK, NEW YORK 
HIGHLAND PARK, ILLINOIS 
NEWPORT BEACH, CALIFORNIA 
WASHINGTON, D.C. 

RENAISSANCE RESEARCH 
& CONSULTING 

RESEARCH 100 
RESEARCH INTERNATIONAL GROUP 
RESEARCH SOLUTIONS, INC. 
RESEARCH STRATEGIES CORPORATION 
RESEARCH/STRATEGY/ 

MANAGEMENT, INC. 
RESEARCH TRIANGLE INSTITUTE 
RESPONSE ANALYSIS CORPORATION 
RJC MARKETING RESEARCH INC. 
ROMIR GROUP 
THE ROPER CENTER 

for PUBLIC OPINION RESEARCH 
ROPER STARCH WORLDWIDE INC 

SAWTOOTH TECHNOLOGIES 
SCHRADER RESEARCH 

& RATING SERVICE 
SCHULMAN, RONCA & BUCUVALAS 

SDR INC. 

SENECIO SOFTWARE INC. 
LEO J. SHAPIRO and ASSOCIATES 
HERSCHEL SHOSTECK ASSOCIATES 
THE GARY SIEGEL ORGANIZATION 
SOCIAL & ECONOMIC SCIENCES 
RESEARCH CENTER 

WASHINGTON STATE 
SOCIAL WEATHER STATIONS, INC. 
SRI INTERNATIONAL 
STARR LITIGATION SERVICES, INC. 
STATISTICAL RESEARCH, INC. 
STRATEGY RESEARCH CORPORATION 

EVANSTON, ILLINOIS 

CRANBURY, NEW JERSEY 
NEW YORK, NEW YORK 
SILVER SPRING, MARYLAND 
ATLANTA, GEORGIA 
CHICAGO, ILLINOIS 
BOWLING GREEN, OHIO 
CHICAGO, ILLINOIS 
WHEATON, MARYLAND 
LINCOLNWOOD, ILLINOIS 

PULLMAN, WASHINGTON 
QUEZON CITY, PHILIPPINES 
MENLO PARK, CALIFORNIA 
WEST DES MOINES, IOWA 
WESTFIELD, NEW JERSEY 
MIAMI, FLORIDA 
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JOHN G. (JIM) STRYKER 
RESEARCH CONSULTANT 

SUOMEN GALLUP OY 
SURVEY AMERICA 
SURVEY METHODS GROUP 
SURVEY RESEARCH CENTER 

UNIVERSITY of AKRON 
SURVEY RESEARCH CENTER 

UNIVERSITY of CALIFORNIA 
SURVEY RESEARCH CENTER 

UNIVERSITY of MARYLAND 
SURVEY RESEARCH CENTER 

UNIVERSITY of MICHIGAN 
SURVEY RESEARCH CENTER 

UNIVERSITY of SOUTHERN MAINE 
SURVEY RESEARCH LABORATORY 

CENTER for PUBLIC POLICY 
SURVEY RESEARCH LABORATORY 

UNIVERSITY of ILLINOIS 
SURVEY SAMPLING, INC. 

KENDALL PARK, NEW JERSEY 
ESPOO, FINLAND 
MORRIS VILLE, PENNSYLVANIA 
SAN FRANCISCO, CALIFORNIA 

AKRON, OHIO 

BERKELEY, CALIFORNIA 

COLLEGE PARK, MARYLAND 

ANN ARBOR, MICHIGAN 

PORTLAND, MAINE 

RICHMOND, VIRGINIA 

CHICAGO, ILLINOIS 
FAIRFIELD, CONNECTICUT 

TALMEY DRAKE 
TOTAL RESEARCH CORPORATION 

UNIVERSITY of WISCONSIN 
SURVEY CENTER 

VALUESCOPE AB 
VOTER CONSUMER RESEARCH 
VOTER NEWS SERVICE 

WESTAT, INC. 
WISCONSIN SURVEY 

RESEARCH LABORATORY 

YANN CAMPBELL HOARE WHEELER 

BOULDER, COLORADO 
PRINCETON, NEW JERSEY 

MADISON, WISCONSIN 

STOCKHOLM, SWEDEN 
HOUSTON, TEXAS 
NEW YORK, NEW YORK 

ROCKVILLE, MARYLAND 

MADISON, WISCONSIN 

MOSMAN, NSW, AUSTRALIA 

AAPOR Administrative Office 

426 Thompson Street AAPOR@umich.edu 
3032 Institute for Social Research http://www.aapor.org 
P.O. Box 1248 fax 313/764.3341 
Ann Arbor, Michigan 48106-1248 phone 313/764.1555 
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Day and 
Time 

Hampton 1 Hampton 2 Hampton 3 Hampton 6 Hampton 7 Hampton 8 

Friday 

8:30-10:00 Interviewer 
Effects 

Cognitive 
Issues in 
Frequency 
Reporting 

Panel: 
Computer 
Content 
Analysis 

Panel: 
On-Line 
Research 
and the 
Internet 

Voter 
Turnout 

Our 
Country, 
Other 
Countries 

10:15-11:45 Subjective 
Assess-
ments 
of Income 

Methods 
Issues in 
Election 
Polling 

Panel: 
Measuring 
Prejudice 
ana its 
Impact on 
the Jury 

Conversa-
tional 
Interviewing 

Opinion 
Research 
across 
Countries 

Children 
and 
Parents 

2:00-3:30 Media 
Views of 
the Polls 

Race 
Reporting 

Response 
Burden 

Mode 
Effects 

"Social 
Capital" 
and 
Community 

3:45-5:15 Question-
naire Design 

Telephone 
Sampling 

Opinions 
about 
Polls 
and the 
Media 

Non-
response 
and 
Incentives 

Panel: 
A Study 
of 
Two 
Communi-
ties 

Saturday 

8:30-10:00 Non-
response: 
Effects 
of 
Follow-up 

Mathe-
matics and 
Measure-
ment Error 

Panel: Do 
Americans 
Still Care 
about the 
News 

Audio 
Computer-
Assisted Self-
Interviewing 

Explaining 
the 
'96 Vote 

Opinion 
in 
Formerly 
Communist 
Countries 

10:15-11:45 Response 
and Non-
response 
in Establish-
ments 

Error anrf 
Record 
Checks 

Reporting 
Religion and 
Church 
Attendance 

Civic 
Journalism 

Elite 
Opinion/ 
Opinions 
on Elites 

2:15-3:45 Round 
Tables 

Sex and 
Drugs 
and 
Reporting 

Ideology 
and 
Opinions 

Developing 
CAI 
Applications 

Non-
response 
in Panel 
Surveys 

Sunday 

9:00-10:30 Reaching 
Special 
Populations 

Panel: 
Collecting 
and 
Dissemi-
nating on 
the 
Internet 

Question 
Wording 
and Order 

Drugs Policy 
and the Polls 

Contact 
and Non-
response 

10:45-12:15 Panel: 
CASIC— 
Brave New 
World or 
Death 
Knell? 

Panel: 
Polls about 
Televised 
Debates 

Training and 
Field 
Management 

Cognitive 
Methods 
for 
Pretesting 
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PROGRAM 
52nd ANNUAL AAPOR CONFERENCE 

Norfolk, Virginia 
M a y 15-18, 1997 

Thursday, May 15 

10:00 a.m.-6:00 p.m. AAPOR SHORT COURSE Norfolk 2 
Analyzing Complex Data Sets: 
Visualization and Modeling 

William S. Cleveland, Bell Laboratones 

2:00 p m -5:00 p.m. AAPOR SHORT COURSE Norfolk 1 
Cognitive Laboratory Methods for Survey Research 

Judith T. Lessler, Research Triangle Institute 

2:00-5:00 p.m. AAPOR COUNCIL MEETING Marriott 5-6 

2 00-3 30 p m DIRECTORS OF ACADEMIC Marriott 2-3 
SURVEY RESEARCH ORGANIZATIONS 

3:30-4:40 p.m. NATIONAL NETWORK Marriott 2-3 
OF STATE POLLS 

6:30-8:00 p.m. DINNER Hampton 4-5 

8:00-10:00 p.m. PLENARY SESSION Marriott 1-4 
Controversies in Pre-Election Polling 

Kathleen A. Frankovic, CBS News 
Everett C. Ladd, The Roper Center 
Frank M. Newport, The Gallup Organization 
John Zogby, John Zogby Group International 

Friday, May 16 

7:00-9:00 a.m. BREAKFAST Hampton 4-5 

9:00 a.m.-5:00 p.m. EXHIBITS Chesapeake 1-2 
BOOKS 

1 



Friday. May 16 

10:15-11:30 a.m. CONCURRENT SESSIONS 

COGNITIVE ISSUES IN FREQUENCY REPORTING Hampton 2 

Chair: Norman Bradbum, NORC 

How Do People Answer Income Questions? Laureen H. Moyer, Naomi Elaine 
Fansler, and Meredith A. Lee, U.S. Census Bureau 

Last Time You Had 78, How Many Do You Have Now? The Effect of Providing 
Previous Reports on Current Reports of Cattle Inventories, Jaki S. Stanley, National 
Agricultural Statistics Services; Martin A. Safer, Catholic University of America 

The Effects of Level of Discussion and Question Wording on Proxy Response 
Processes and Reporting Accuracy, Barbara Bickart, Rutgers University-Camden; 
Geeta Menon, New York University; Joan Phillips, Michigan State University; 
Seymour Sudman, University of Illinois at Urbana-Champaign; Johnny Blair, 
University of Maryland 

Discussant: Fred Conrad, Bureau of Labor Statistics 

Organizer: Mark D. West, University of North Carolina at Asheville 

Chair: McKee McClendon, University of Akron 

Computer Content Analysis and Public Opinion: The State of An Art, Mark D. West, 
University of North Carolina at Asheville 

Predictions of the 1984 to 1996 Presidential Election from News Stories Analyzed 
by Computer, Mark Watts, Dhavan Shah, Michael Fibison, David Fan, and David 
Domke, University of Minnesota 

Are Theory and Technology Incompatible? Harnessing Computers to Link Media 
Content and Public Opinion, William Evans, Georgia State University 

Frame Mapping: A Quantitative Method for Investigating Issues in the Public 
Sphere, M. Mark Miller and Bonnie Parnell Riechert, University of Tennessee, 
Knoxville 

Pre-Assessment of Scale Reliability: A Computer Content Analysis Approach, 
Donald G. McTavish, University of Minnesota 

COMPUTER CONTENT ANALYSIS 
AND PUBLIC OPINION 

Hampton 3 
(PANEL DISCUSSION) 
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Friday, May 16 

8:30-10:00 a.m. 

VOTER TURNOUT: PAST AND PRESENT Hampton 7 

Chair: Susan Buxbaum, Voter News Service 

Neighborhood and Community Contextual Effects on Individual-Level Voter 
Turnout: A Case Study of Philadelphia, Pennsylvania, Kurt C. Schlichting, Fairfield 
University; Peter S. Tuckel, Hunter College, C.U.N. Y.; Richard Maisel, New York 
University 

A Constant-Sum Method for Determining Voting Probabilities, Janet Hoek and Philip 
Gendall, Massey University, New Zealand 

Turnout Predictions: A Comparison of Methodologies, Janet Hoek, Massey 
University, New Zealand; Rob Daves, Minnesota Star-Tribune 

Historical Patterns in Presidential Vote Choice Depending on Survey Respondents' 
Likelihood to Turn Out, Lydia Saad, The Gallup Organization 

Synthetic Surveys: A Case Study of Voter Turnout in the 1920 Presidential Election, 
Peter Tuckel, Hunter College, C.U.N. Y.; Richard Maisel, New York University 

INTERVIEWER EFFECTS AND PERFORMANCE Hampton 1 

Chair: Diane O'Rourke, Survey Research Laboratory, University of Illinois 

Race-of-Interviewer Effects on Racial and Political Attitudes'. Are They a Concern 
in Telephone Surveys? Maria Krysan, The Pennsylvania State University 

An Assessment of Interviewer Effects Models in an RDD Telephone Survey of 
Substance Use, Timothy P. Johnson, Michael Fendrich and Chitra Shaligram, 
University of Illinois at Chicago 

Interviewer Effects: Re-thinking the Collection and Interpretation of Survey Data, 
David Rose, Bianca Belmonte, Colleen Dugle Brainard, Anna Marie Brown, Carol L. 
Silva, and Hank Jenkins-Smith, University of New Mexico 

Striking a Balance Between Interviewer Quality and Interviewer Productivity, Brian 
K. Ward, Bridget O'Leary, and Pamela Rathbun, Hagler Bailly Consulting 

The Interviewer and Statistical Quality Control Charts, Stephanie Reed, University 
of North Carolina 
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Friday, May 16 

8:30-10:00 a.m. 

ADVANTAGES AND DISADVANTAGES Hampton 6 
OF ON-LINE RESEARCH AND THE INTERNET 
(PANEL DISCUSSION) 

Organizer: Nicholas J. Tortorello, Roper Starch Worldwide, Inc. 

Chair: Harty O'Neill, Roper Starch Worldwide 

Advantages and Disadvantages of On-Line Research and the Internet, Jan Wemer, 
Jan Werner Data Processing 

Net Gain or Loss ? Some Preliminary Findings on the Use of Internet and Intranet 
Surveying, Francis A. Fullman, University of Chicago Hospitals 

Cheryl Harris, Northstar Interactive 

OUR COUNTRY, OTHER COUNTRIES: Hampton 8 
ATTITUDES ON NATIONAL IDENTITY AND FOREIGN AID 

Chair: Patricia Moy, University of Wisconsin 

Public Relations and Public Opinion: Manipulating Public Opinion for Foreign 
Aid, Linda J. Penaloza, Wisconsin Survey Research Laboratory 

Testing the Structure of European Foreign Policy Opinion: Attitudes Toward 
NATO, Engagement in Bosnia and European Integration, Mary Mcintosh, Princeton 
Survey Research Associates 

Gender, History, and National Identity: Some Empirical Observations on Pre- and 
Post-Unification Germany, Roberta Fiske-Rusciano, Rutgers University 

National Consciousness, International Image, and the Construction of Identity: The 
Case of German Reunification, Frank Louis Rusciano and Bosah Ebo, Rider 
University 

Collective Memories of Germans and Japanese about the Past Half Century, 
Howard Schuman and Hiroko S. Akiyama, University of Michigan; Barbel Knauper, 
Freie Universitas Berlin 
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Friday. May 16 

10:15-11:30 a.m. CONCURRENT SESSIONS 

SUBJECTIVE ASSESSMENTS Hampton 1 
OF INCOME AND EXPENSES 

Organizer: Linda L. Stinson, Bureau of Labor Statistics 

Chair: Roberta Sangster, Bureau of Labor Statistics 

Measuring Subjective Economic Well-Being: A Cognitive Look, Thesia I. Garner and 
Stephanie S. Shipp, Bureau of Labor Statistics 

Subjective Assessments of Economic Well-Being: Understanding the Minimum 
Income Question, Darby Miller Steiger and Tina Mainieri, University of Michigan; 
Linda L. Stinson, Bureau of Labor Statistics 

Psychological and Measurement Issues Associated with the Income Evaluation 
Question (IEQ), Sylvia Fisher, Bureau of Labor Statistics 

Using the "Delighted/Terrible" Scale to Measure Feelings about Income, Linda L. 
Stinson, Bureau of Labor Statistics 

Discussant: Seymour Sudman, University of Illinois 

THE CHANGE OF VENUE IN HIGH Hampton 3 
PROFILE CASES: MEASURING PREJUDICE 
AND ITS IMPACT ON THE JURY 

Organizer: Edward J. Bronson, California State University, Chico 

Chair: Robert S. Ross, California State University, Chico 

Do Individual Difference Variables Moderate the Effects of Response Order on 
Judgments of Guilt in Venue Surveys? Ronald C. Dillehay and Paula J. Barry, 
University of Nevada, Reno 

Jury Selection in High Profile Cases: The Perverse Effects and Limitations of Voir 
Dire, Edward J. Bronson and Robert S. Ross, California State University, Chico 

The Polly Klass Trial Voir Dire: Reasonable Presumption of Prejudice, Actual 
Prejudice, and the Change of Venue in a Maximum Publicity Trial, G. Moran and R. 
A. Berg, Florida International University 

Pre-Trial Publicity: Can Jurors "Put Bias Aside "? Kent Tedin, University of 
Houston 

Discussant: R.A. Berg, Florida International University 
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Friday, May 16 

10:15-11:30 a.m. 

METHODOLOGICAL ISSUES IN ELECTION POLLING Hampton 2 

Chair: Micheline Blum, Blum and Weprin, Inc. 

Now You See It, Now You Don't: Volatility and Other Insights into the 1996 
Presidential Race Provided by the CNN/USA Today/Gallup Tracking Poll, David W. 
Moore, The Gallup Organization 

Stability of Party Identification and Vote Choice During 1996 Presidential 
Campaign, Jennifer Necci Dineen and Ken Dautrich, The Roper Center, University 
of Connecticut 

A Review of the 1996 Voter News Service Exit Polls, Murray Edelman and Daniel M. 
Merkle, Voter News Service 

A Comparison of Early Voters and Election Day Voters, Daniel M. Merkle and 
Murray Edelman, Voter News Service 

Discussant: Sheldon R. Gawiser, Gawiser Associates, Inc. 

CONVERSATIONAL INTERVIEWING Hampton 6 

Chair: Nancy Belden, Belden and Russonello 

Does Conversational Interviewing Improve Survey Data Quality Beyond the 
Laboratory? Michael F. Schober, New School for Social Research; and Frederick G. 
Conrad, Bureau of Labor Statistics 

Evaluating Conversational Interviewing: Statistical Quality Control Incorporating 
Deming's Methods with Interviewer/Respondent Interaction Coding, Catherine C. 
Haggerty and Lucian Chuchro, National Opinion Research Center 

The Digression of Survey Actors in a Eace-to-Face Health Interview, Robert F. Belli 
and Stephanie A. Chardoul, University of Michigan 

Is There Tailoring in Telephone Surveys? Evidence from an Experimental Study, 
Michaela Thoma, University of Mannheim, Germany 

A Discourse Analysis of How and Why Interviewers Deviate from the Script. With 
a Suggested Technique for Minimizing Such Divergences, Mary V. Coit 
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Friday, May 16 

10:15-11:30 a.m. 

OPINION RESEARCH AROUND THE WORLD Hampton 7 

Chair: Janet Streicher, IBM 

Differences in Survey Methodology Across 17 Countries, Humphrey Taylor, Louis 
Harris and Associates, Inc. 

Survey Methodology Cues in North Korea, Young Chun, University of Maryland 

Testing the Utility of Geodemographic Models in Opinion Research, Edward Evans, 
Robert Vorek, and Robert Prisuta, AARP 

The Impact of Local Context on White Americans' Views about Immigration, 
Immigrants, andMulticulturalism, Marylee C. Taylor, Pennsylvania State University 

Discussant: G. Ray Funkhouser 

CHILDREN AND THEIR PARENTS Hampton 8 

Chair: Jack Ludwig, The Gallup Organization 

Predicting School Success: Comparing the Institutional, Behavioral, and Attitudinal 
Models, Michael W. Link, University of South Carolina; Tina R. Link, Airport High 
School, West Columbia, South Carolina 

The Influences of Political Socialization in the United States and The Netherlands: 
A Cross-Cultural Comparison, Antonio Brown, University of Michigan 

Teenage and Parental Attitudes: A Generational and Gender Gap Among U.S. 
Jews? Ariela Keysar, CUNY Graduate Center; Barry A. Kosmin, Institute for Jewish 
Policy Research, London, UK 

Socialization and Attitudes of Children, Tracy Smith and Eugene S. Vyeki, Case 
Western Reserve University 

Discussant: Josephine Holz, Children's Television Workshop 
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Friday, May 16 

11:45 a.m.-12:30 p.m. 

POSTER SESSION I Marriott 1-3 

Racial Differences in Perceptions Among Managers and Employees of the 
Communications Climate in a State Mental Health Agency, Lowndes F. Stephens, 
University of South Carolina 

Can a "Dream Team "Make a Difference? The Influence of Political Consultants 
on the 1996 U.S. House Elections, Mark J. Guerrieri, University of Michigan-
Dearborn 

Categories of Computer Use Among Faculty, Ananda Mitra, Wake Forest University 

Contextual Cues and Printed News: The Impact of Narrative and Photographs on 
Public Opinion, E. Caeden Powers and Kylo-Patrick R. Hart, University of Michigan 

Knowledge Gaps Among Women Regarding Cervical Cancer and Colorectal 
Cancer, Alice Horowitz, National Institute of Dental Research; Cecilie Gaziano, 
Research Solutions, Inc.; and Parivash Nourjah 

Assessing the Psychological Effects of Debt: A Consumer Debt Stress Index, Paul J. 
Lavrakas and Lucia Dunn, Ohio State University 

An Evaluation of the Linkage of the National Survey of Family Growth to the 
National Health Interview Survey, Vincent G. Iannacchione, Robert E. Mason, 
Research Triangle Institute; William D. Mosher, National Center for Health Statistics; 
and Allen P. Duffer, Research Triangle Institute 

The Impact of the Extension of Data Collection on the National Survey of Family 
Growth, Allen Duffer and Vincent G. Iannacchione, Research Triangle Institute 

Usability Testing of a Web Site and a Web User Survey, Barbara Foley Wilson and 
Margot Palmer, The National Center for Health Statistics 

An Empirical Comparison of World Wide Web and Telephone Surveys, Jerry J. 
Vaske, Diane B. Gaede, and Glenn Haas, Colorado State University 

Improving the Quality of Survey Data in the USPS Residential Customer Satisfaction 
Research Program, Sid Groeneman, Alan Roshwalb, and Leigh Seaver, Market Facts 

CAT I Dietary Data Collection — A Case Study, Lynn Hamilton, Vince Parker, and 
Jennifer Banas, University of Illinois at Chicago 

Using Survey Research to Drive Strategic Change, Gary Siegel, DePaul University 
and Gary Siegel Organization 
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Friday, May 16 

11:45 a.m.-12:30 p.m. POSTER SESSION I Marriott 1-3 

A Penny for Your Thoughts: An Experiment in Rotating Order of Asking Two 
Questions About the Penny, Kenneth E. John, Stuart Kaufman, and Michael Koury, 
General Accounting Office 

Interest Groups and Media Coverage, A. Trevor Thrall, Univerity of Michigan 

How Advertising Works, Steven Miller, Lieberman Research, Inc. 

Interviewing on the Internet, Leif Gjestland, Computers for Marketing Corporation 

12:30-2:00 p.m. LUNCH Hampton 4-5 

CHAPTER REPRESENTATIVES LUNCH James 1-3 

POQ ADVISORY GROUP LUNCH York 

2:00-3:30 p.m. CONCURRENT SESSIONS 

RACE REPORTING Hampton 3 

Chair: Rob Santos, NORC 

Reliability and Consistency of Self-Reports of Race Among Young Multiracial 
Mothers, David Cantor and Jeffrey Kerwin, Westat, Inc.; Susan Schechter, National 
Center for Health Statistics 

The Multiracial Category as "Wild Card" in Racial Questionnaire Design, Ruth B. 
McKay, Bureau of Labor Statistics 

An Analysis of Measures of Ethnicity and Race, Tom W. Smith, National Opinion 
Research Center 

Third-person Reporting of Hispanic Origin and Race in a Group 
Quarters/Establishment Census, Laurie Schwede, Bureau of the Census 

Discussant: Elizabeth Martin, U.S. Bureau of the Census 
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Friday, May 16 

2:00-3:30 p.m. 

ROUND TABLE DISCUSSIONS Marriott 2-3 

Behavioral Accounting: A New Application of Survey Research, Gary Siegel, DePaul 
University and Gary Siegel Organization 

Community Collaboration to Develop Service Standards and Evaluation Strategies 
Through Consensus Meetings, Gloria Chapa-Resendez, Risé D. Jones and Richard 
Warnecke, University of Illinois Survey Research Laboratory 

Meaning of Election Outcomes, Irving Crespi, Crespi Associates; Kurt Lang and 
Gladys Engel Lang, University of Washington 

Using Research to Shape Public Perceptions — The Good the Bad and the Ugly, 
Barry M. Feinberg, Audits and Surveys Worldwide; Walter Lindenmann, Ketchum 
Public Relations; Mary Mattis, Catalyst; Geri Mazur, Porter-Novelli; Nicholas 
Tortorello, Roper-Starch Worldwide 

POLLING AND THE MEDIA: Hampton 2 
MEDIA INTERPRETATIONS AND EFFECTS 

Chair: Joan Black, J.S. Black and Associates 

Media Effects on Complexity and Strength of Attitudes Toward the Death Penalty 
and Prisoners' Rehabilitation, Mira Sotirovic, University of Illinois at Urbana-
Champaign 

The Gun as Symbol of Evil: Exaggerated Perceptions of Gun Violence as a Media 
Artifact, Brian Anse Patrick and Kylo-Patrick R. Hart, University of Michigan 

Literary Journalism Meets Professional Journalism: An Oil and Water Situation? 
Gerald M. Kosicki and Paul J. Lavrakas, Ohio State University 

Causal Attribution in Election News Stories: How Journalists Explain Public 
Opinion Polls, Sandra L. Bauman, Wirthlin Worldwide 

Discussant: Warren J. Mitofsky, Mitofsky International 
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Friday, May 16 

2:00-3:30 p.m. 

UNDERSTANDING RESPONSE BURDEN Hampton 6 

Chair: Fran Featherston, General Accounting Office 

Development and Preliminary Validation of a Theoretical Model of "Response 
Burden", Leda Kydoniefs and Sylvia Kay Fisher, Bureau of Labor Statistics 

How Often are Americans Surveyed? Constructing a Survey-Based Answer, Barbara 
Bickart, Rutgers University, School of Business-Camden; David Schmittlein, The 
Wharton School, University of Pennsylvania 

Why Respondents Fail to Respond to Surveys, Scott Goold, University of New 
Mexico 

Obtaining Cooperation: Tips from the Lung Cancer and Smoking, Nutrition and 
Radon Studies, Lisa V. John and Patricia Henderson, Battelle Institute, Center for 
Public Health Research and Evaluation 

Does Taping Interviews of Sensitive Behaviors affect Respondents ' Reporting of 
Sensitive Behavior? Sandra Smith, Australian National University and University of 
Maryland 

DATA COLLECTION MODE EFFECTS Hampton 7 

Chair: Robert Lee, Lubin School of Business, Pace University 

Maximum Mail vs. Maximum Telephone Data Collection, Paul D. Biemer, Research 
Triangle Institute 

The Effect of Mode of Data Collection on Consumer Assessments of Health Plans, 
Floyd Jackson Fowler Jr. and Patricia Gallagher, University of Massachusetts-Boston 

Locating and Interviewing Medicaid—AFDC Beneficiaries: A Report of the CAHPS 
Field Test Experience, Julie A. Brown and Shirley E. Nederend, Survey Research 
Group, RAND 

Some Considerations for Conducting an Electronic Mail Study with University 
Students, Andrew N. Williams and Christopher C. Morphew, Iowa State University 

Discussant: Donald Cambum, RTI 
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Friday, May 16 

2:00-3:30 p.m. 

"SOCIAL CAPITAL" AND COMMUNITY INVOLVEMENT Hampton 8 

Chair: Patricia A. Gwartney, University of Oregon 

Practicing What We Preach? The Influence of a Societal Interest Value on 
Volunteerism, Carolyn L. Funk, Rice University 

Social Capital is Alive and Well: New Data from the AARP Survey of Community 
Involvement, Thomas G. Guterbock, University of Virginia; Rachelle Cummins, 
American Association of Retired Persons; and John C. Fries, University of Virginia 

Community "Visioning" and Survey Research: How Public Opinion Research is 
Helping Communities Take Control of the Futures, Frederic I. Solop, Northern 
Arizona University 

Are We Truly Running Out of Time? A Longitudinal Examination of Daily Time 
Pressures, 1992-1997, Keith Neuman, Corporate Research Associates, Inc. 

Discussant: Robert O. Simmons, Defense Manpower Data Center 

QUESTIONNAIRE DESIGN Hampton 1 

Chair: Jennifer Rothgeb, U.S. Census Bureau 

Questionnaire Designers vs. Instrument Authors: Bottlenecks in the Development of 
Computer-Administered Questionnaires, Irvin R. Katz, Educational Testing Service; 
Linda L. Stinson and Frederick G. Conrad, Bureau of Labor Statistics 

Survey Instrument Translation: A Test Comparing the Committee Approach and 
Back-Translation, Alicia Schoua-Glusberg, Research Support Services 

Better Formatting for Lower Response Burden, Meredith Lee and Andrew Zukerberg, 
Bureau of the Census 

Improving the Navigational Qualities of the Decennial Census Short Forms, Cleo 
R. Jenkins, Bureau of the Census 

A Framework for Questionnaire Design: Labaw Revisited, Philip Gendall, Massey 
University, New Zealand 
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10:15-11:30 a.m. 

Friday. May 16 

CONCURRENT SESSIONS 

RICH COMMUNITY, POOR COMMUNITY: Hampton 8 
A TALE OF TWO COMMUNITIES (PANEL DISCUSSION) 

Organizer and Chair: Jack Elinson, Columbia University 

Why and How the Harlem Household Survey: Methodological and Operational 
Challenges to Survey Research in an Urban Minority Community, Angela A. Aidala, 
Columbia University School of Public Health and the Harlem Center for Health 
Protection and Disease Prevention; The Harlem Household Survey Team 

The Health of Harlem and the Harlem Household Survey, Robert E. Fullilove and 
the Harlem Household Survey Team, Columbia University School of Public Health 

Community Health Assessment Challenges and Opportunities Presented in Large 
Suburban County, Mark A. Guarino and Donna Szot, Bergen County Department of 
Health Services 

Community Health Assessment Methodological Approach, Janice Ballou and Patrick 
Murray, Eagleton Poll, Rutgers University 

Discussant: Jack Fowler, University of Massachusetts 

OPINIONS ABOUT POLLS AND THE MEDIA Hampton 3 

Chair: Kimberly Downing, University of Cincinnati 

Voter Evaluations of News Media Coverage of the 1996 Presidential Campaign, 
Thomas Hartley and Kenneth Dautrich, University of Connecticut 

The People Talk Back: Public Attitudes about the News Media, Ted J. Smith III, 
Virginia Commonwealth University; S. Robert Lichter, Center for Media and Public 
Affairs 

Studying Public Opinion about Public Opinion: To Poll or Not to Poll, Ellen M. 
Dran, Northern Illinois University, and Anne Hildreth, S.U.N. Y. at Albany 

Polling about Polls in the Philippines, Linda Luz B. Guerrero and Mahar Mangahas, 
Social Weather Stations, Philippines 

Discussant: Michael Kagay, New York Times 
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Friday, May 16 

3:45-5:15 p.m. 

NONRESPONSE ISSUES - INCENTIVES Hampton 7 

Chair: Michael J. O'Neil, O'Neil Associates, Inc. 

Multivariate Studies of Survey Participation Using Laboratory Experiments: 
Incentives, Burden, Initial Refusals, Disclosure of Rationale for Differential 
Incentives, Robert Groves, University of Michigan and Joint Program in Survey 
Methodology; Eleanor Singer and Amy Corning, University of Michigan; Ashley 
Bowers, Joint Program in Survey Methodology 

When $10 Does Not Equal $10 — The Effect of Framing on the Impact of Incentives, 
Eleanor Singer, Nancy Gebler, and John Van Hoewyk, University of Michigan; Jan 
Brown, Market Strategies, Inc. 

Prepaid Monetary Incentives and Mail Survey Response Rates, Robert M. 
Baumgartner and Pamela Rathbun, Hagler Bailly Consulting, Inc. 

Incentives in Population Based Health Surveys, Richard Strouse and John Hall, 
Mathematica Policy Research, Inc. 

Discussant: Richard Warnecke, University of Illinois at Chicago 

TELEPHONE SAMPLING ISSUES Hampton 2 

Chair: Katy Dowd, RTI 

Targeting Respondents in Small Defined Geographic Areas: Experiences from a 
Large Scale Telephone Survey, Andrew A. Beveridge, C.U.N. Y.; Michael Bucuvalas, 
Schulman, Ronca, and Bucuvalas, Inc.; Charles Kadushin, Kenneth Trippel and David 
Livert, C.U.N. Y. 

Can Plus Digit Sampling of Phone Numbers Generate a Probability Sample? Gôsta 
Forsman and Stig Danielsson, University of Linkoping, Sweden 

A Comparison of "Last Birthday " and "Youngest Male/Oldest Female " Respondent 
Selection Procedures, Scott Keeter and Kevin Fisher, Virginia Commonwealth 
University 

Accuracy of the Most Recent Birthday Methodfor Random Selection of Household 
Respondents, Katherine Lind, Timothy Johnson and Victoria Gwiasda, University of 
Illinois at Chicago 

Coverage Bias in Various List-Assisted RDD Sample Designs. Lee Giesbrecht, Joint 
Program in Survey Methodology 
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Friday, May 16 

5:00-6:30 p.m. COMMITTEE ON RESPONSE RATES James 1-2 

6:00-7 00 p.m. RECEPTION WELCOMING NEWCOMERS Marriott 4 

7:00-8:30 p.m. DINNER Hampton 4-5 

7:15- NORFOLK TIDES BASEBALL GAME 
HARBOR PARK STADIUM 

9:15-11:30 p.m. AMERICAN ROVER SCHOONER CRUISE 
WATERSIDE PARK 

Saturday, May 17 

7:00-9:00 a.m. BREAKFAST Hampton 4-5 

7:30-8:30 a.m. FUN RUN/WALK Riverside Park 

9:00 a.m.-5:00 p.m. EXHIBITS Chesapeake 1-2 
BOOKS 

8:30-10:00 a.m. CONCURRENT SESSIONS 

MATHEMATICS AND MEASUREMENT ERROR Hampton 2 

Chair: Paul Biemer, RTI 

An Empirical Test of a Bayesian Recall Model, S. James Press, University of 
California at Riverside; JudithTanur, State University of New York at Stony Brook 

Assessing Utility in the Population of Potential Patients: Comparing the Standard 
Reference Gamble and Linear Scaling Formats in a Telephone Survey, Kenneth 
Wilson, Claudia Williams, Michelle Sachariat, Charles Brown, and Kathleen Dunn, 
East Carolina University 

Item Non-Response and Measurement Error: A Latent Class Analysis of 
Respondent Resistance and Comprehension, Allan L. McCutcheon, Gallup Research 
Center, University of Nebraska-Lincoln 

Context Domains and Correlated Error in Survey Research, Daniel McDonald, 
Carroll J. Glynn, Eunkyung Park, and Annie Webber, Cornell University 

Recall Decay and Telescoping in Self-Reports of Alcohol, Tobacco, and Marijuana 
Use: Results from the National Household Survey of Drug Abuse (NHSDA), Robert 
A. Johnson and Kenneth A. Rasinski, National Opinion Research Center 
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Saturday. May 17 

8:30-10:00 a.m. CONCURRENT SESSIONS 

DO AMERICANS STILL CARE ABOUT THE NEWS Hampton 3 
(PANEL DISCUSSION) 

Chair: Mark Schulman, Schulman, Ronca, and Bucuvalas, Inc. 

Yes, American Still Do Care about the News, but Not the Way They Used To: 
Behavioral Evidence from Television, Newspapers, and Magazines, Jay Mattlin, 
NBC 

Public Attentiveness to the News, 1989-1997, Kimberly Parker and Claudia Deane, 
Pew Research Center 

Profile of the American News Consumer, Cliff Zukin, Eagleton Institute of Politics 
and Princeton Survey Research Associates, and Larry Hugick, Princeton Survey 
Research Associates 

Discussant: Larry McGill, Freedom Forum Media Studies Center 

EXPLAINING THE '96 VOTE Hampton 7 

Chair: Kenneth Winneg, Chilton Research Services 

Soccer Moms and the 1996 Presidential Election, Jennifer Airey, Voter News 
Service/ Wirthlin Worldwide 

Messages from the Voters: Comparing the Partisan, Ideological and Programmatic 
Messages of the 1994 and 1996 National Elections, Alfred J. Tuchfarber, Eric 
Rademacher and Kim Downing, University of Cincinnati 

Gender, Cultural Issues, and the 1996 Presidential Election, Debra L. Dodson, 
Rutgers University 

"Litmus-Test" Issues, Voting Intentions, and Election Polling, Trevor Tompson, 
Northwestern University, and Paul J. Lavrakas, Ohio State University 

Driving the Vote: Self-Reported Explanations for the 1996 Presidential Vote, Frank 
M. Newport, The Gallup Organization 
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Saturday. May 17 

8:30-10:00 a.m. CONCURRENT SESSIONS 

NONRESPONSE ISSUES: Hampton 1 
THE EFFECTS OF FOLLOW-UP 

Chair: Kristen Conrad, Consumer/Industrial Research Service 

When Enough is Enough: Calls to Complete, Telephone Survey Response Rates, 
and Bias, James B. Greenless and Michael J. Wilson, Westat, Inc. 

Optimal Times to Contact and Interview Respondents, Nancy Mathiowetz, Joint 
Program in Survey Methodology 

Response Time to Various Mail Surveys, Vincent A. Scardino, Abt Associates, Inc. 

Discussant: Sherry Marcy, DataStat 

AUDIO COMPUTER-ASSISTED Hampton 6 
SELF-INTERVIEWING RESEARCH 

Chair: David Cantor, Westat 

Initial Results from the Conversion of the National Household Survey on Drug 
Abuse to Computer-Assisted Interviewing, Rachel Caspar, Research Triangle Institute 

A Comparison of Computer-Assisted and Paper-and-Pencil Self-Administered 
Questionnaires in a Drug Use Survey, Debra Wright, William Aquilino and Andrew 
Supple, University of Wisconsin 

Impact of Attitudes Toward Computers and Beliefs about Confidentiality on 
Responses to a Computer-Assisted Self-Administered Survey on Drug Use, Andrew 
Supple, Debra Wright and William Aquilino, University of Wisconsin 

Discussant: Reg Baker, Market Strategies 
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