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WHERE AND WHEN AT THE 1994 AAPOR CONFERENCE
LOCATION OF PAPER SESSIONS AND PANEL DISCUSSIONS

King Grand Tara Grand Tara Ferncroft Ferncroft King
Day Time Camelot Henry Ballroom III Ballroom IV East West Edward
Friday, May 13
8:30 - 10:00 a.m. Global Marketing Clinton 1st Year Item Non- Cognitive
Response Techniques I
10:15 - 11:45 a.m. Translating Exit Polls Kids & Media Election Understanding
Questionnaires Discussion Polling Cooperation
2:00 - 3:30 p.m. Behavior Coding Holocaust Foreign Policy Response Errors Congress & Confidentiality
Discussion Public Opinion
Discussion
3:45 - 5:15 p.m. Use of Records Politics of Cognitive New Comm. Confidentiality &
Abortion Techniques 11 Discussion Ethics Discussion
Saturday, May 14
9:00 - 10:30 a.m. Surveys as P.R. Generation X Context & Sample 1993
Tools Discussion Wording Effects Design Elections
10:45 - 12:15 p.m. Public Policy Sexual Behavior Art Discussion New Technology Response
Attitudes Categories
2:00 - 3:30 p.m. 1992 Elections Health Response Rates Interviewer Privacy
In Mail Surveys Effects Legislation
Discussion
Sunday, May 15
9:00 - 10:30 a.m. Focus Group Establishment Frequency of Likely Voter Public
Research Surveys Events Discussion Opinion,
Knowledge &
Discourse
10:45 - 12:15 p.m. New Mixed Mode Past & Future Incentives Economic
Research Surveys Assessments

PLEASE NOTE:

- On Friday, May 13 from 12:00 to 12:45 p.m., the Poster Session will be held in the Living Room

- On Thursday, May 14 WAPOR Sessions will be held in the Camelot & King Henry meeting rooms on the second floor
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AAPOR EXECUTIVE COUNCIL

President

Vice President
and President-Elect

Secretary-Treasurer

Associate Secretary
Treasurer

Past President

Standards Committee

Associate Standards
Committee

Conference Committee

Associate Conference
Committee

Membership and
Chapter Relations

Associate Membership
and Chapter Relations

Publications and
Information

Associate Publications
and Information

Councillors-at-Large

1993-94

Stanley Presser
University of Maryland

Andrew Kohut
Times Mirror Center for
the People and the Press

Michael R. Kagay
The New York Times

Nancy Belden
Belden & Russonello

Kathleen A. Frankovic
CBS News

Elizabeth Martin
Bureau of the Census

Larry Bobo
University of California,

Los Angeles

Diane Colasanto
Princeton Survey
Research Associates

James R. Beniger
University of Southern
California

Clyde Tucker
Bureau of Labor Statistics

Marie Crane
M. Crane & Associates

Nora Cate Schaeffer

University of Wisconsin

Laurie J. Bauman
Albert Einstein College of
Medicine

Warren J. Mitofsky
Mitofsky International

Seymour Sudman
University of Illinois

iii

1994-95

Andrew Kohut
Times Mirror Center for
the People and the Press

Robert M. Groves
University of Michigan

Nancy Belden
Belden & Russonello

Nancy A. Mathiowetz
Agency for Health Care
Policy & Research

Stanley Presser
University of Maryland

Larry Bobo
University of California,

Los Angeles

Eleanor Singer
Columbia University

James R. Beniger
University of Southern
California

Jacob Ludwig
The Gallup Organization

Marie Crane
M. Crane & Associates

Carolee Bush
American Statistical Association

Laurie J. Bauman
Albert Einstein College of
Medicine

Murray Edelman
Voter News Service

Seymour Sudman
University of lllinois

Albert Gollin
Newspaper Association of America



AAPOR AWARD COMMITTEE

Leo Bogart

Philip E. Converse
James A. Davis
Mervin D. Field
Gladys Engel Lang
Burns W. Roper
Stanley Presser (Chair)

AAPOR STUDENT PAPER AWARD COMMITTEE

Center for Advanced Study in the Behavioral Sciences
Harvard University

The Field Institute

University of Washington

The Roper Organization

University of Maryland

James R. Beniger (Chair)
Susan Herbst

Jon A. Krosnick
Elizabeth Martin

Tom W. Smith

AAPOR STUDENT PAPER AWARD WINNERS

University of Southern California
Northwestern University

The Ohio State University

U.S. Bureau of the Census
National Opinion Research Center

First Place

Scott L. Althaus
"The Conservative Nature of Public Opinion”

Honorable Mention

Robert M. Eisinger
"Pollster and Public Relations Advisor: Hadley Cantril and the
Birth of Presidential Polling"

Michael W. Link
"Public Mood and the Supreme Court: Political Adjustment in
Criminal Procedure and Civil Rights Decisions?"

Richard J. Timpone
"Demographics, Social Connectedness, and Political Participation”

iv

Northwestern University

University of Chicago

University of South Carolina

State University of New York at Stony Brook



TECHNOLOGY EXHIBITORS

Organizer: Robert S. Lee

Analytical Computer Service
Computers for Marketing Corporation
Mercator Corporation

Microtab, Inc.

Ortek Data Systems

Sawtooth Software, Inc.

SPSS, Inc.

Survey Sampling, Inc.

SYSCOM Services, Inc.

SITE SELECTION AND ARRANGEMENTS

Pace University, Lubin School of Business

Karen Liss Goldenberg

CONFERENCE PROGRAM DESIGN AND EDITING

Bureau of Labor Statistics

Diane Colasanto, Cheryl Donlon and
Susan Franz

Steve Wolock

AUDIO VISUAL EQUIPMENT ARRANGEMENTS

Princeton Survey Research Associates

River Graphics

Dawn Von Thumn

FUN RUN/WALK AND T-SHIRTS

U.S. Bureau of the Census

Nancy Mathiowetz

AAPOR SECRETARIAT

Agency for Health Care Policy and Research

Marlene Bednarz

WAPOR SECRETARIAT

University of Michigan

Val Lauder

University of North Carolina



BOOK EXHIBIT, 1994

LISTING OF PARTICIPATING

Ablex Publishing Company
Ballantine Books

Basic Books

Brookings Institute Publications
Cambridge University Press
Congressional Quarterly, Inc.
Copernicus Associates
Delacorte Publishers
Lawrence Erlbaum Associates
Four Walls/Eight Windows
The Free Press
Greenwood/Praeger Publishing Group
Guilford Press

Harcourt/Brace & Co.
Harvard University Press

D. C. Heath & Co.

Hyperion

Indiana University Press
lowa State University Press
Jossey-Bass Publishers
Alfred A. Knopf Publishers
Lexington Books

Little, Brown & Co.
Longman Publishers

PUBLISHERS AND ORGANIZATIONS

MIT Press

Oxford University Press

Rowman and Littlefield
Routledge/Chapman/Hall

Russell Sage Foundation

St. Martins Press

Simon & Schuster

Springer/Verlag

Syracuse University Press

Taylor and Francis International Publishers
Times Books/Random House

Transaction Books

University of California Press

University of Chicago Press

University of Illinois Press

University of North Carolina Press
University of Notre Dame Press

Warner Books

John Wiley & Sons

Women’s Research and Education Institute
Woodrow Wilson Center Press (J. Hopkins University Press)
Villard Books

Yale University Press

We thank the above publishers and organizations for the contributions of books to our exhibit, and we also thank Patrick
Bova/Librarian, NORC for his invaluable assistance with the bulk word-processing and mailings.

BOOK EXHIBIT

Organizer: Phyllis Endreny

vi



CONFERENCE COMMITTEE

Duane F. Alwin

Janice Ballou

James R. Beniger
George F. Bishop
George J. Carcagno
Diane Colasanto (Chair)
Donald R. DeLuca
Albert E. Gollin

Diane Schrayer Linck
Jacob Ludwig

Sherry Marcy

Carolyn Miller

David W. Moore
Russell Neuman

Mark A. Schulman
Laure M. Sharp

Robert L. Stevenson (WAPOR Chair)
Cliff Zukin

NOMINATING COMMITTEE

University of Michigan

Eagleton Institute of Politics, Rutgers University
University of Southern California

University of Cincinnati

Mathematica Policy Research

Princeton Survey Research Associates

Price Waterhouse

Newspaper Association of America

Response Analysis Corporation

The Gallup Organization

DataStat

Princeton Survey Research Associates

The Gallup Organization

Tufts University

Schulman, Ronca and Bucuvalas

Westat

University of North Carolina

Eagleton Institute of Politics, Rutgers University

Joan S. Black
Norman M. Bradburn
Robert P. Daves

Fran A. Featherston
Kathleen A. Frankovic (Chair)
Rachel A. Hickson
Michael R. Kagay
Helen J. Kaufmann
Robert Oldendick
Charles F. Rund
Michael W. Traugott

vii

J.S. Black & Associates

National Opinion Research Center
Minneapolis Star-Tribune

U.S. General Accounting Office
CBS News

New Jersey Developmental Disabilities Council
The New York Times

Research & Education Association
University of South Carolina
Charlton Research

University of Michigan



AAPOR OWES MUCH TO THE AGENCIES WHICH HAVE HELPED TO ENSURE
ITS FINANCIAL HEALTH BY GIVING CONTRIBUTIONS OF MORE THAN $95

DURING THE PAST YEAR

Abt Associates Inc.

Access Opinions Ltd.

AHF Marketing Research, Inc.
AISA

Alaska Analysts/Dittman Research
Apoyo S.A.

The Arbitron Company

Asian Commercial Research Ltd.
Asian Marketing Communication Research
Aspen Systems Corporation,

Audits & Surveys, Inc.

Ayres & Associates

Belden & Russonello

Bimsa S.A. de C.V.

Gordon S. Black Corporation

Blum & Weprin Associates, Inc.
Cambridge Reports/Research International
Canada Market Research Ltd.
Canadian Facts

Center for Communication Dynamics
Center for Survey Research

Center for Survey Research

Center for Survey Research

Central Research Corporation
Central Surveys, Inc.

Chadwick Martin Bailey, Inc.
Charlton Research Co.

Chilton Research Services

Ciruli Associates

Coda, Inc.

Commsciences, Inc.

Computer-Assisted Survey Methods Program (CSM)

Computer Assisted Survey Systems
The Craig Group
Createct, Inc.

Creative & Response Research Services, Inc.

The Dallas Moming News

Research Department

Data, S.A.

Datan, Inc.

DataStat, Inc.

Richard Day Research, Inc.

Decision Marketing Research Limited
Demoscopia, S.A.

Dudley Research

viii

Cambridge, Massachusetts
London, England

New York, New York
Prama, Czechoslovakia
Anchorage, Alaska

Lima, Peru

New York, New York, and
Laurel, Maryland

Quarry Bay, Hong Kong
Belmont, California
Silver Spring, Maryland
New York, New York
Roswell, Georgia
Washington, D.C.
México, D.F., México
Rochester, New York
New York, New York
Cambridge, Massachusetts
Toronto, Ontario, Canada
Toronto, Ontario, Canada
Washington, D.C.
Bloomington, Indiana
Boston, Massachusetts
Las Vegas, Nevada
Topeka, Kansas
Shenandoah, lowa
Boston, Massachusetts
San Francisco, California
Radnor, Pennsylvania
Denver, Colorado

Silver Spring, Maryland
Los Angeles, California
Berkeley, California
Madison, Wisconsin
Columbus, Ohio
Montréal, Québec, Canada
Chicago, Illinois

Dallas, Texas

Madrid, Spain

Princeton, New Jersey
Ann Arbor, Michigan
Evanston, Illinois
Toronto, Ontario, Canada
Madrid, Spain

Exeter, New Hampshire



CONTRIBUTORS
(Continued)

E & P Research, Inc.,
The Eagleton Poll, Eagleton Institute

of Politics, Rutgers University
EDK Associates, Inc.
EP-Escritorio De Pesquisa Eugénia Paesani S/C Ltd
Eric Marder Associates, Inc.
Fact Finders Inc.
Fairbank, Maslin, Maullin Associates
Field Research Schreiber GMBH
The Gallup Organization
Gallup - Social Surveys (Gallup Poll) Limited
Genesys Sampling Systems
Giller Institute
Goldstein/Krall Marketing Resources, Inc.
Matthew Greenwald and Associates, Inc.
The Louis Guttman Israel

Institute of Applied Social Research
Hamilton & Staff, Inc.
Louis Harris & Associates, Inc.
HBRS, Inc.
Hispanic & Asian Marketing Communication Research
Hollander, Cohen & McBride, Inc.
Hypotenuse, Inc.
IBOPE (Brazilian Institute of Public Opinion
Research and Statistics)
ICM Research
ICR Survey Research Group
Information Transfer Systems, Inc.
Institut Francais de Demoscopie
Institute fiir Kommunikationswissenschaft
Institute for Policy Research,

University of Cincinnati
Institute for Survey Research
Intermarket Research Inc.
Interviewing Service of America, Inc.

IPSA Argentina

ISIS

Jolicoeur & Associés

Judrez and Associates, Inc.

The Ketchum Public Relations
Research & Measurement Department
KRC Research & Consulting

Madden Public Opinion Research
Markeds-Og Media Instuttet A/S (MMI)
Market Decisions, Inc.

Market Development, Inc.
Marketeam/Doane Marketing Research

Atlanta, Georgia

New Brunswick, New Jersey
New York, New York
Sao Paulo, Brazil

New York, New York
Albany, New York

Santa Monica, California
Lotte, Germany

Princeton, New Jersey
London, England
Philadelphia, Pennsylvania
Almaty, Kazakhstan
Stamford, Connecticut
Washington, D.C.

Jerusalem, Israel
Washington, D.C.
New York, New York
Madison, Wisconsin
Belmont, California
Baltimore, Maryland
Verona, New Jersey

Sao Paulo, Brazil
London, England
Media, Pennsylvania
Ann Arbor, Michigan
Paris, France
Dresden, Germany

Cincinnati, Ohio
Philadelphia, Pennsylvania
New York, New York
Van Nuys, California, and
Grasonville, Maryland
Buenos Aires, Argentina
Fairfax, Virginia
Montréal, Québec, Canada
Los Angeles, California

New York, New York
New York, New York
New York, New York
Oslo, Norway

South Portland, Maine
San Diego, California
St. Louis, Missouri



CONTRIBUTORS

Marketing Answers Consultants Inc.
Marketing Center Co., Ltd.

MarketWise Inc.

Mathematica Policy Research, Inc.
Mathtech, Inc.

Mayatech Corporation

Mediane-Service de Recherche

en Communication et Marketing Politiq
MEMRB International

Mitofsky International

Monroe Mendelsohn Research, Inc.

Mora Y Araujo, Noguera and Asoc.

MORI (Market & Opinion Research International)
National Analysts, Inc.

National Opinion Research Center (NORC)
University of Chicago

NFO Research, Inc.

NHK Public Opinion Research Division
A.C. Nielsen Company

Nikkei Research, Inc.

NIPO, BV (Nederlands Instituut

voor de Publieke Opinie en net Marktonoerzoek
NOP Social and Political

Northern Illinois University Public Opinion Laboratory
Northwestern University Survey Laboratory
O’Neil Associates, Inc.

Opatow Associates, Inc.

Oppenheim Research

Pearson S.A. de C.V.

Price Waterhouse/Survey Research Center
PRIMeR

Princeton Survey Research Associates
Project for Urban and Regional Affairs
University of Michigan

Public Communication Resources, Inc.
Public Opinion Foundation

QS & A, Inc.

Radio Free Europe/Radio Liberty Research Institute
RAND Survey Research Group

Reark Research Pty Ltd

Angus Reid Group, Inc.

Renaissance Research & Consulting

Research 100

The Research Business International

Research International Brasil Pesquisa de Mercado Ltda
Research International Group

Research & Marketing Services (RMS)

(Continued)

Ardsley, New York
Tokyo, Japan

Charlotte, North Carolina
Princeton, New Jersey
Princeton, New Jersey
Silver Spring, Maryland

Kirkland, Québec, Canada
Nicosia, Cyprus

New York, New York
New York, New York
Buenos Aires, Argentina
London, England
Philadelphia, Pennsylvania
Chicago, Illinois, and
New York and Washington, D.C.
Toledo, Ohio

Tokyo, Japan

Northbrook, Illinois
Tokyo, Japan

The Netherlands
London, England
DeKalb, Illinois
Evanston, Illinois
Tempe, Arizona

New York, New York
Tallahassee, Florida
México D.F., México
Washington, D.C.
Carmel, California
Princeton, New Jersey

Flint, Michigan

Pelham Manor, New York
Moscow, Russia

Fairfax, Virginia

Munich, Germany

Santa Monica, California

South Melbourne, VIC, Australia
Vancouver, British Columbia, and,
Minneapolis, Minnesota

New York, New York

Princeton, New Jersey

London, England

Sao Paulo, Brasil

London, England

Lagos, Nigeria



Research Solutions, Inc.
Research Surveys Pty Ltd
Research Triangle Institute

Response Analysis Corporation

RIC Marketing Research, Inc.

ROMIR (Russian Public Opinion and Market Research)
The Roper Center for Public Opinion Research

Roper Starch Worldwide Inc

Sawtooth Software, Inc.
Schaefer Center Survey Research Associates
Schulman, Ronca & Bucuvalas, Inc.
SDR Inc.
Senecio Software Inc.
Shell Oil Company - Marketing and
Communications Research
Herschel Shosteck Associates, Ltd.
The Gary Siegel Organization, Inc.
Social & Economic Sciences Research Center
Washington State University
The Social Dynamics Group
Social Weather Stations, Inc.
The SOM Institute
SRI International
Starr Litigation Services, Inc.
Statistical Research, Inc.
Strateji Research and Planning Ltd.
Strategy Research Corporation
John G. (Jim) Stryker, Research Consultant
Survey America
Survey Design & Analysis
Survey Methods Group
Survey Operations Center
Navy Personnel Research and Development Center
Survey Research Associates, Inc.
(A Subsidiary of Battelle Memorial Institute)
Survey Research Center,
University of Akron
Survey Research Center,
University of California
Survey Research Center,
University of Michigan
Survey Research Center,
University of Southern Maine
Survey Research Center
University of Utah

CONTRIBUTORS
(Continued)

xi

Minneapolis, Minnesota
Gardens Capetown, South Africa
Research Triangle Park,
North Carolina

Princeton, New Jersey
Tokyo, Japan

Moscow, Russia

Storrs, Connecticut

New York, New York, and,
Mamaroneck, New York
Evanston, Illinois
Baltimore, Maryland

New York, New York, and,
Atlanta, Georgia

Bowling Green, Ohio

Houston, Texas
Silver Spring, Maryland
Chicago, Illinois

Pullman, Washington
Cleveland, Ohio

Quezon City, Philippines
Géteberg, Sweden

Menlo Park, California
West Des Moines, lowa
Westfield, New Jersey
Istanbul, Turkey

Miami, Florida

Kendall Park, New Jersey
Morrisville, Pennsylvania
Ann Arbor, Michigan
San Francisco, California

San Diego, California
Baltimore, Maryland
Akron, Ohio
Berkeley, California
Ann Arbor, Michigan
Portland, Maine

Salt Lake City, Utah



Survey Research Laboratory

Center for Public Service

Survey Research Laboratory,

University of Illinois

Survey Sampling, Inc.

Talmey-Drake Research & Strategy, Inc.
Total Research Corporation

CONTRIBUTORS
(Continued)

Triconsult Wirtschaftsanalytische Forschung Ges.M.B.H.

Voter News Service
Westat, Inc.
The Wirthlin Group

Wisconsin Survey Research Laboratory
University of Wisconsin
Yankelovich Partners Inc.

Yann Campbell Hoare Wheeler

xii

Richmond, Virginia

Chicago, Illinois
Fairfield, Connecticut
Boulder, Colorado
Princeton, New Jersey
Vienna, Austria

New York, New York
Rockville, Maryland
McLean, Virginia, and
New York, New York

Madison, Wisconsin
Westport, Connecticut, and
Newport Beach, California

Mosman, NSW, Australia



PROGRAM
1994 WAPOR/AAPOR ANNUAL CONFERENCE
Danvers, Massachusetts
May 11 - 15, 1994

Wednesday May 11, 1994

Wednesday, 6:00 - 7:00 p.m.
WAPOR RECEPTION GRAND TARA BALLROOM IV

Wednesday, 7:00 - 8:30 p.m.
WAPOR DINNER GRAND TARA BALLROOM IV

Thursday May 12, 1994

Thursday, 7:00 - 9:00 a.m.
BREAKFAST GRAND TARA BALLROOM IV

Thursday, 9:00 - 10:00 a.m.
WAPOR OPENING SESSION CAMELOT

Chair: Robert L. Stevenson, University of North Carolina

Elections! Elections! Insights on recent and upcoming elections around the world from an all-star panel of
WAPOR members



Thursday, 10:30 - 12:00 a.m.
WAPOR SESSION-- RUSSIA CAMELOT

Chair: Edouard Cloutier, University of Montreal

Poverty in Russia, Albert Motivans, RFE/RL

Values and Political Change in Russia, Maria Bashkirova, Moscow State University (student paper)
Whither Russia? Trends in Russian Public Opinion Since 1991, Richard B. Dobson, USIA

Comrades at Arms: Mapping Ethnic Cross-Perceptions in the Former Soviet Union, Ted Robert Gurr and John
P. Robinson, University of Maryland, and Erjan Kurbanov and Ivan Slepenkov, Moscow State University

Social Development, Culture and Democracy: Comparative Microanalysis, Elena Bashkirova, Russian Public
Opinion and Market Research, Moscow

Thursday, 10:30 - 12:00 a.m.
WAPOR SESSION-- LATIN AMERICA KING HENRY

Chair: Frederick C. Turner, University of Connecticut

An Experimental Study of the Mexican Presidential Election, Miguel Basafiez, MORI de Mexico, Howard
Schuman, University of Michigan

Capitalism or Socialism: Venezuelan Perceptions of Alternative Systems, José Vicente Carrasquero A.,
University of Connecticut

Use of New Technologies and Awareness of the Chiapas Revolution in Western Mexico, Cesar A. Morones,
Jesus Ruiz and Rolando Castillo, Center for the Study of Public Opinion, Guadalajara

Poverty in Mexico City, Romeo Pardo Pacheco, Autonomous Metropolitan University, Mexico City

Understanding Political De-Consolidation in Latin America: Public Opinion and Fujimori’s "Self-Coup" in
Peru, Fabidn Echegaray, University of Connecticut (student paper)

Thursday, 12:00 - 1:30 p.m.
LUNCH GRAND TARA BALLROOM IV



Thursday, 1:30 - 3:15 p.m.
WAPOR SESSION-- EUROPE CAMELOT

Chair: Brian Gosschalk, MORI

A British Revolution? Constitutional Reform and Public Opinion in the United Kingdom, W. Wayne Shannon
and Andrew J. Taylor, University of Connecticut

Foreign Policy and Mass Public Opinion in Europe: The Structure of Opinion, Mary Mclntosh and Martha
Abele Maclver, USIA

International Comparisons of Perceptions of Broadcasting: An Application of New Qualitative Technologies,
Peter Stratton, University of Leeds, and Allen Cooper, BBC World Service

Public Opinion Insights From the Recent Turkish Elections, Selim Oktar, Strateji Research and
Planning, Istanbul

A Multi-Method Approach to Research on Attitudes Toward Expansion of Schiphol International Airport, Frits
Spangenberg and Pieter Paul Verheggen, Motivaction, Amsterdam

Thursday, 1:30 - 3:15 p.m.

WAPOR SESSION-- UNITED STATES KING HENRY

Chair: Wolfgang Donsbach, Technical University of Dresden

Floaters Are Not on the Median: Discriminant Analysis as a Prediction Tool for Floating Voters, Taeyong
Kim, University of North Carolina (winner of Turner Prize for best student paper)

The Gender Gap and Foreign Policy Attitudes, Lisa Brandes, Tufts University

Attitudes Toward the Information Highway: The Relationship Between Attitude Change and Media Coverage,
Jennings Bryant and William J. Gonzenbach, University of Alabama

A Time-Series Analysis of the Health Care Issue, 1988-1993: Real-World Cues, the Media, the Public and the
President, Patrick M. Jablonski, University of Alabama (student paper)

NAFTA, the Press and Public Opinion, John Schmitt, Indiana University (student paper)

Thursday, 2:00 - 5:00 p.m.
NATIONAL NETWORK OF STATE POLLS KING EDWARD



Thursday, 2:00 - 5:00 p.m.
DIDACTIC SESSIONS

Measuring Customer Perceptions of Service Quality:
State of the Art, Design and
Implementation Strategies FERNCROFT EAST

Susan J. Devlin and John H. Hughes
Bellcore, Piscataway, New Jersey

Using Focus Groups to Design Surveys FERNCROFT WEST

Robert Cameron Mitchell, Clark University
Donna Eisenhower, Mathematica Policy Research

Thursday, 3:00 - 6:00 p.m.
AAPOR COUNCIL MEETING KING RICHARD

Thursday, 3:45 - 5:15 p.m.
WAPOR SESSION -- MEDIA STUDIES CAMELOT

Chair: Frits Spangenberg, Motivaction, Amsterdam

The Impact of the Correspondence Between Pictures and Words on Learning from Television News, Hans-Bernd
Brosius, University of Mainz, and Wolfgang Donsbach, Technical University of Dresden

The Impact of TV News and Commercials on the Evaluation of the President: Priming and Trivializing the
Issue of Health Care Reform, Stephen D. Perry, University of Alabama (student paper)

Opinion Formation and Voting Behavior in a Referendum Campaign, Peter Neijens, Willem Saris and Jan de
Ridder, University of Amsterdam, Mark Minkman and Jeroen Slot, Dutch Gallup Organization

Authoritarianism Revisited, Marten Brouwer, University of Amsterdam, and Peter Hofstede, University of
Utrecht

Computer-Aided Occupational Class Coding, Pam Campanelli, Joint Center for Survey Methods and Nick
Moon, NOP, London



Thursday, 3:45 - 5:15 p.m.
WAPOR SESSION -- THEORY & METHODS KING HENRY

Chair: Pieter Paul Verheggen, Motivaction, Amsterdam

The Panel as a Technology for Opinion Change Measurement, Edouard Cloutier and David Irwin, University
of Montreal

Experimental Evidence on the Basic Reliability of Survey Response of Youth in Russia, John P. Robinson and
Stephen McHale, University of Maryland, and Ivan Slepenkov and Vladimir Andreenkov, Moscow State
University

Cross-Sectional Features of Self-Rated Poverty in the Philippines, Dennis M. Arroyo, Social Weather Stations,
Quezon City (student paper)

The Effects of Questionnaire Modifications in Longitudinal Research, Lori Mitchell Dixon, Great Lakes
Marketing, and Jacalyn Zigray Flom, University of Toledo

The Global Research Paradox, Jeanne Binstock van Rij, Honeycomb Institute

Thursday, 5:15 - 6:00 p.m.

WAPOR BUSINESS MEETING CAMELOT
Philip Meyer, WAPOR President, presiding

Thursday, 6:30 - 8:30 p.m.
DINNER GRAND TARA BALLROOM LII

Thursday, 8:30 - 10:00 p.m.
PLENARY SESSION GRAND TARA BALLROOM IILIV
The Public Debate on Health Care Reform
Robert J. Blendon, Harvard University School of Public Health
Arnold Bennett, Media Director, Families USA
William Hamilton, William R. Hamilton and Staff

Moderator: Julie Kosterlitz, National Journal



Friday, May 13, 1994

Friday, 7:00 - 9:00 a.m.
BREAKFAST GRAND TARA BALLROOM LI

Friday, 10:00 a.m. - 5:00 p.m.
BOOK EXHIBIT FERNCROFT CENTER

Friday, 10:00 a.m. - 5:00 p.m.
TECHNOLOGY EXHIBIT FERNCROFT CENTER

Friday, 8:30 - 10:00 a.m.
JOINT AAPOR/WAPOR SESSION -- GLOBAL MARKETING GRAND TARA BALLROOM III

Chair: Marie Crane, M. Crane & Associates

Conducting Global Consumer Research: Considerations and Pitfalls, Susan L. Mendelsohn, Chip Walker and
Hank Bernstein, D’ Arcy Masius Benton & Bowles

The Global Village that Never Was: A Study of the Variation in Consumer Motivations Across Eight Countries,
Richard S. Halpern, Halpern & Associates

World Opinion and the Global Market, Frank Louis Rusciano and Sigfredo A. Hernandez, Rider University
Advertising and the Development of Brand Awareness in Russia, Gordon Heald, Gallup UK

Discussant: Robert M. Worcester, MORI, London



Friday, 8:30 - 10:00 a.m.
ITEM NON-RESPONSE FERNCROFT EAST

Chair: Herbert I. Abelson, Princeton University

Who Answers Open-Ended Questions in Mail Surveys?, Arthur Sterngold and Ruth Voris, Institute for
Management Studies, Lycoming College

"Don’t Know" Responses: To Probe or Not to Probe, Revisited, Kathleen Carr, Ohio State University and
Lauren Burnbauer, Response Analysis Corporation

The Perception of Opinion Climate and No-Opinion Responses in Surveys, Jeremy Duanren Yuan and McKee
J. McClendon, University of Akron

Non-Response to Sensitive Questions: Nationalism in Germany, Dagmar Krebs, ZUMA

Data Quality of Reluctant Respondents: Refusal Conversions and Item Non-Response, Daniel M. Merkle, D.S.
Howard & Associates, Sandra L. Bauman and Paul J. Lavrakas, Northwestern University Survey Laboratory

Discussant: Richard A. Kulka, National Opinion Research Center

Friday, 8:30 - 10:00 a.m.
COGNITIVE TECHNIQUES IN QUESTIONNAIRE DESIGN - I FERNCROFT WEST

Chair: Theresa J. DeMaio, U.S. Bureau of the Census

The Design and Implementation of a Large Multi-Phase, Cognitive Laboratory Pretest, Rachel Caspar, Michael
Hubbard, and Kelly Wayne, Research Triangle Institute

The Cognitive Evaluation of the Nativity Questions for the Current Population Survey, Tracy R. Wellens,
Center for Survey Methods Research, U.S. Bureau of the Census

Results from a Cognitive Exploration of the 1993 American Housing Survey, Dawn R. Von Thurn and Jeffrey
C. Moore, U.S. Bureau of the Census

Cognitive Issues and Methodological Implications in the Development and Testing of a Traffic Safety
Questionnaire, Susan Schechter, Paul Beatty, National Center for Health Statistics, and Alan Block, National
Highway Traffic Safety Administration

Discussant: Michael P. Massagli, Center for Survey Research



Friday, 8:30 - 10:00 a.m.
THE CLINTON ADMINISTRATION’S FIRST YEAR GRAND TARA BALLROOM 1V

Chair: Andrew Kohut, Times Mirror Center for the People and the Press

How She’s Doing? Hillary Clinton, the People and the Polls, Barbara C. Burrell and Linda Penaloza,
Wisconsin Survey Research Laboratory, University of Wisconsin

Changes in Clinton’s Approval Rating, Fred B. Soulas, ICR Survey Research Group and Gary Langer, ABC
News Polling Unit

Generational and Gender Differences in Responses to the Clinton Presidency, Jay A. Mattlin, Time Inc. and
Harold Quinley, Yankelovich Partners

Public Opinion and the Presidential Report Card: Clinton After One Year in Office, David W. Moore and
Lydia Saad, The Gallup Organization

Discussant: Michael J. O’Neil, O’Neil Associates

Friday, 10:15 - 11:45 a.m.

JOINT AAPOR/WAPOR SESSION-- CHILDREN, YOUNG ADULTS

AND THE MEDIA GRAND TARA BALLROOM 1V
Chair: Kenneth M. Winneg, Princeton Survey Research Associates

Television and the "At Risk" Preschooler: An Analysis of Attitudes Among Teachers, Parents and Caregivers
Regarding the Role of Television in the Preschool Environment and the Nature of "School Readiness", Michael
Cohen, Marcela Miguel Berland and Jennifer Scott, KRC Research and Consulting

Prospects for Measuring the Child Radio Audience in the U.S. Using the Seven-Day Personal Diary Method,
Robert H. Patchen, Marla D. Cralley and Bonnie Burgess, The Arbitron Company

Young Adults in the 1990s: They've Been to College, But Have They Acquired Any Culture?, Nicholas Zill,
Westat

Television, Violence and Young People in Britain Today, Robert M. Worcester and Brian Gosschalk, MORI

Discussant: Jason S. Lee, U.S. General Accounting Office



Friday, 10:15 - 11:45 a.m.
TRANSLATING SURVEY QUESTIONNAIRES CAMELOT

Organizer and Chair: Ruth McKay, U.S. Bureau of Labor Statistics
Issues and Guidelines for Translation in Cross-Cultural Research, Beverly Weidmer, RAND
Translating Questionnaires -- Lessons Learned, Marcy Breslow, University of Michigan

Evaluating Translations of Survey Instruments in Spanish and English: The 1990 Spanish Language Census
Long Form, Susan M. Gabbard and Jorge Nakamoto, Aguirre International

The Spanish Translation of the Redesigned CPS, Ruth McKay, U.S. Bureau of Labor Statistics and Adalberto
Aguirre, Jr., University of California, Riverside

Translating a Telephone Survey on Alcohol and Drug Use: Processes and Lessons Learned, Roberta L.
Sangster, U.S. Bureau of Labor Statistics, Robert Reynolds, Weber State University and John Tarnai,
Washington State University

Discussant: Kathleen M. Cole, Abt Associates

Friday, 10:15 - 11:45 a.m.
UNDERSTANDING SURVEY COOPERATION FERNCROFT WEST

Chair: Joseph Pescatore, Abt Associates
Response to a Government Survey as Political Participation: The Relation of Economic and Political
Conditions to Refusal Rates in the Current Population Survey, Brian A. Kojetin, Clyde Tucker, and Erin

Cashman, U.S. Bureau of Labor Statistics

Understanding the Process of Survey Cooperation: Householder-Interviewer Doorstep Interactions, Robert M.
Groves, University of Michigan, Mick P. Couper, University of Michigan and U.S. Bureau of the Census

Does "I'm Not Selling Anything" Increase Response Rates in Telephone Surveys?, Bruce Pinkleton, Joey
Reagan, Dustin Aaronson, and Eduard Ramo, Washington State University

A Demographic Analysis of the Impact of Presurvey Letters on Cooperation Rates in Urban Neighborhoods,
Roger B. Parks, John M. Kennedy, and Laura Frye Hecht, Indiana University

Discussant: Arthur Sterngold, Lycoming College



Friday, 10:15 - 11:45 a.m.
DISCUSSION PANEL: GRAND TARA BALLROOM III

Election Day Exit Polling in Developing Countries
Chair: Warren J. Mitofsky, Mitofsky International

Miguel Basafiez, MORI de Mexico
Lauro Mercado, Columbia University

Friday, 10:15 - 11:45 a.m.
ISSUES IN ELECTION POLLING FERNCROFT EAST

Chair: Santa Traugott, University of Michigan

Secret Ballot, Ballot Order, and Social Desirability Effects in an Exit Poll Experiment, Bonnie Fisher, George
F. Bishop and Eric W. Rademacher, University of Cincinnati

Its Turnout! Building a Probable Electorate in Pre-Election Polls, Ken Goldstein and Paul Freedman,
University of Michigan

Mail Surveys for Election Forecasting?, Penny S. Visser and Jon A. Krosnick, Ohio State University and
Michael Curtin, The Columbus Dispatch

A Comparison of Polling Methods, Janet Hoek, Philip Gendall, Don Esslemont and Tony Lewis, Massey
University

Identification and Segmentation of Voters in Pre-Election Polls, Janice Ballou and Ken Dautrich, Eagleton
Institute of Politics, Rutgers University

Discussant: Michael R. Kagay, The New York Times
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Friday, 12:00 - 12:45 p.m.
POSTER SESSION LIVING ROOM

Training CAPI Interviewers by Self-Study, Mark S. Wojcik and Edwin Hunt, National Opinion Research Center
Using Generic and Telephone Consent Forms, Joan W. Law, National Opinion Research Center
An Assessment of the Commercial CATI Market, Michael Mitrano, Response Analysis Corporation

CAPI Hardware Upgrades: The Self-Study Training Approach, Deborah Bittner, Brad Edwards, Richard
Apodaca and Sandra Sperry, Westat

Representation of "Non-Telephone" Households in a National Telephone Sample: Comparison of No-Service
and Infrequent-Service Households, Roy W. Reese and Carolyn A. Eldred

Evaluating a Middle Alternative on Response Categories in a Korean Study: Schuman and Presser Revisited
with the Rosenberg Self-Esteem Scale, Young 1. Chun, University of Maryland

Customer Satisfaction: Predictors and Subsequent Behavior, Anita M. Bozzolo-Pugliese and Susan Libby
Parker, The Gallup Organization

The Effect of Question Order and Number of Questions on Physicians’ Cause of Death Reporting, David J.
Mingay, National Opinion Research Center, Albert F. Smith, State University of New York at Binghamton,
James A. Weed and Jared B. Jobe, National Center for Health Statistics

Newspapers’ Page-One Use of Presidential Pre-Election Polls: 1980-1992, Sandra L. Bauman and Paul J.
Lavrakas, Northwestern University Survey Laboratory

Friday, 12:30 - 2:00 p.m.
LUNCH GRAND TARA BALLROOM LII

Friday, 12:30 - 2:00 p.m.
CHAPTER LUNCH LAURELS

Friday, 12:30 - 2:00 p.m.
POQ ADVISORY GROUP LUNCH TOM JONES

11



Friday, 2:00 - 3:30 p.m.
JOINT AAPOR/WAPOR SESSION--IMPACT OF EVENTS ON
FOREIGN POLICY ATTITUDES GRAND TARA BALLROOM III

Chair: Richard Sobel, Princeton University

Support for the Peace Process Among West Bank and Gaza Strip Palestinians, John Zogby, John Zogby Group
International

The Impact of the Gulf War on Patriotism and Regime Support, Tom W. Smith, National Opinion Research
Center

News, Public Opinion, and Foreign Policy: The Flow of Information, Taeyong Kim, University of North
Carolina

The Domestication of Foreign Policy Attitudes: Has the End of the Cold War Had an Impact?, Ronald
Hinckley, RSM

Discussant: Bernard Roscho

Friday, 2:00 - 3:30 p.m.
PRACTICAL ASPECTS OF USING BEHAVIOR CODING
TO TEST SURVEY QUESTIONS CAMELOT

Organizer: Jennifer Rothgeb, U.S. Bureau of the Census
Chair: Cheryl L. DeSaw, Mathematica Policy Research

The Utility and Flexibility of Behavior Coding as a Methodology for Evaluating Questionnaires, James L.
Esposito, U.S. Bureau of Labor Statistics, Jennifer M. Rothgeb, U.S. Bureau of the Census, and Pamela
Campanelli, Survey Methods Center at SCPR, London

An Implementation of Behavior Coding for Research on Question Design: Examples from the CPS Child
Support Supplement, Esther R. Miller, U.S. Bureau of the Census and Nora Cate Schaeffer, University of
Wisconsin-Madison

Using Behavior Coding to Identify and Understand Interviewer Recording Errors, Steven Blixt, Survey
Research Center, University of Michigan, Jennifer Dykema, University of Wisconsin-Madison and Mori
Insinger, University of Pennsylvania

Automatic Coding of Concurrent Protocols Elicited in Questionnaire Pretests, Tina M. Bronkhorst and Ruth
N. Bolton, GTE Laboratories

Discussant: Nancy A. Mathiowetz, Agency for Health Care Policy Research
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Friday, 2:00 - 3:30 p.m.
DISCUSSION PANEL: KING HENRY

Controversies Over the Measurement and Reporting About Denial of the Holocaust
Chair: Kathleen A. Frankovic, CBS News
Katherine Bischoping, York University

Burns W. Roper, The Roper Organization
Frank Newport, The Gallup Organization

Friday, 2:00 - 3:30 p.m.

CONFIDENTIALITY FERNCROFT WEST
Chair: Donald R. DeLuca, Price Waterhouse

Confidentiality and Informed Consent Issues in School-Based Research, Jennifer Hawes-Dawson, RAND
Confidentiality Issues in Videotaped Data Collection, Ann E. Cederlund, National Opinion Research Center

An Investigation of Respondent Confidentiality Concerns in Army Surveys, Joel M. Savell, U.S. Army Research
Institute

Preserving Patient Confidentiality While Using Rapid Case Ascertainment in a Hospital Emergency Room, Eric
Vesper, Survey Research Associates

Discussant: George J. Carcagno, Mathematica Policy Research

Friday, 2:00 - 3:30 p.m.
DISCUSSION PANEL: FERNCROFT EAST

How Do Congresspeople Get Information About Public Opinion?

This panel will discuss research about the extent to which the public engages in various activities to
communicate their views to elected officials, and the biases of each form of public expression. It will also
discuss examples of how public opinion research has been used to shape legislation. Finally, the panel will
consider a proposal, embodied in HR4081 (filed March 1994), to establish a Congressional Office of Public
Opinion Research and Assessment.

Chair: Alan F. Kay, Americans Talk Issues

Celinda Lake, Mellman, Lazarus, Lake

Rosita Thomas, American Association of Retired Persons
Cliff Zukin, Eagleton Institute of Politics, Rutgers University
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Friday, 2:00 - 3:30 p.m.
RESPONSE ERRORS GRAND TARA BALLROOM IV

Chair: Teresa L. Parsley, Research Triangle Institute

Memory Models, Response Times and Errors in Surveys, Jesse F. Marquette and Anne-Marie Scarrisbrick-
Hauser, The University of Akron

Attitude Recall Questions: Do They Work?, Jon A. Krosnick and Leandre Fabrigar, Ohio State University

"Tammy Tell Me True, " or Respondent Reporting Error, John Boyle, Schulman, Ronca & Bucuvalas, and Carla
P. Jackson, Tennessee Valley Authority

Comparing Reports of Starting Wages, Laura Branden, Westat and Michael R. Pergamit, U.S. Bureau of Labor
Statistics

Discussant: Donna Card Charron, Decision Research

Friday, 3:45 - 5:15 p.m.

JOINT AAPOR/WAPOR SESSION-- THE POLITICS OF ABORTION,

FAMILY PLANNING AND POPULATION GRAND TARA BALLROOM III
Chair: Nancy Belden, Belden & Russonello

Public Sentiment Toward Legalized Abortion: A Comparative Analysis of American and Polish Catholics,
Allan L. McCutcheon, University of Delaware and Maria Nawojczyk, Nicolaus Copernicus University, Warsaw

Political Activity on Abortion and Its Implications for Health Reform: Lessons From the 1992 Election, Karen
Donelan, Harvard School of Public Health

Gender, Abortion and Issue Voting, Debra L. Dodson, Center for the American Woman and Politics, Rutgers
University

Is There a Constituency for U.S. Participation in Population Policy? A Cluster Analysis of American Voters,
Nancy Belden and John Russonello, Belden & Russonello, Vince Breglio and Ronald Hinckley, RSM

Discussant: Mark A. Schulman, Schulman, Ronca & Bucuvalas
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Friday, 3:45 - 5:15 p.m.
THE USE OF RECORDS TO IMPROVE DATA QUALITY CAMELOT

Chair: Kenneth E. John, U.S. General Accounting Office

Factors Related to the Likelihood of Compliance with Recordkeeping in a Medical Expenditures Survey, Maria
Elena Sanchez and Charles A. Darby, Agency for Health Care Policy and Research

Can We Make Respondents Use Their Personal Income Records?, Karen Bogen, Jeffrey C. Moore and Kent
H. Marquis, Center for Survey Methods Research, U.S. Bureau of the Census

Improving Validity of Parental Reports of Child Immunization Status in a Telephone Survey, Lois M. Haggard
and Donald Z. Gray, University of Utah

Increasing Response Rates in Follow-Up Surveys of Drug Treatment Patients, Dean R. Gerstein, Robert A.
Johnson, Natalie Suter, Kay Malloy, National Opinion Research Center and Susan Nisenbaum, Department of
Alcohol and Drug Programs, State of California

Discussant: Michael P. Battaglia, Abt Associates

Friday, 3:45 - 5:15 p.m.
DISCUSSION PANEL: FERNCROFT EAST

New Communication Media: What Does the Consumer Want?

There has been much excitement about the possibilities opening up in the coming interactive, multi-channel,
multi-media future. But what do we really know about the consumer’s needs, desires and interests regarding
these new developments? Panel participants will present brief papers, followed by an extended audience
discussion period.

Chair: Ronald Milavsky, University of Connecticut
Brad Fay, Roper Starch Worldwide

Jo Holz, NBC

Horst Stipp, NBC
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Friday, 3:45 - 5:15 p.m.
DISCUSSION PANEL: FERNCROFT WEST

Confidentiality, the Law and the AAPOR Code of Ethics

Several recent legal and court cases call into question a researcher’s ability to protect the confidentiality of
information provided by respondents when it becomes relevant to criminal or civil issues before a court. In
this discussion, panelists will address questions such as: How can researchers ensure the confidentiality of
respondent records? What should be promised in a pledge of confidentiality? Should the AAPOR code be
revised to cover new legal and ethical situations?

Co-chair: Eleanor Singer, Columbia University
Co-chair;: Elizabeth Martin, U.S. Bureau of the Census
Mervin D. Field, The Field Institute

Albert E. Gollin, Newspaper Association of America
Richard Morin, The Washington Post

Harry W. O’Neill, The Roper Organization

Friday, 3:45 - 5:15 p.m.
COGNITIVE TECHNIQUES IN QUESTIONNAIRE DESIGN - II GRAND TARA BALLROOM IV

Chair: Jane Shepherd, Westat
Cognitive Laboratory Research in the National Household Education Survey, Mary Jo Nolin, Westat

Hidden Assumptions: The Use of Vignettes in Cognitive Interviewing, Eleanor R. Gerber, Center for Survey
Methods Research, U.S. Bureau of the Census

An Examination of Mode Effects in Cognitive Laboratory Research, Paul Beatty and Susan Schechter, National
Center for Health Statistics

A Cognitive and Linguistic Exploration of the Meaning of Training: Implications for Survey Design, Pamela
Campanelli and Roger Thomas, The Joint Centre for Survey Methods at SCPR and LSE, Joanna Channell, Liz
McAulay and Antoinette Renouf, The Research and Development Unit for English Studies, University of
Birmingham

Conceptualizations of Job Search: Evidence from Verbatim Response, Judith M. Tanur, State University of
New York at Stony Brook

Discussant: Katherine Bischoping, York University
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Friday, 6:00 - 7:00 p.m.
RECEPTION FOR NEWCOMERS LIVING ROOM

Friday, 7:00 - 8:30 p.m.
DINNER GRAND TARA BALLROOM L,1I

Friday, 8:30 - 10:00 p.m.
JOINT AAPOR/WAPOR PLENARY SESSION GRAND TARA BALLROOM IILIV

The Coming Information Highway: What Does it Mean for the Media? What Does it
Mean for Public Opinion Research?

Moderator: W.R. Neuman, Tufts/MIT
News in the Future, Walter Bender, Media Lab, MIT

Time Warner’s Vision of the Communications Revolution, Scott McDonald, Time Warner, New
York

A Global Perspective, Bruce Bond, British Telecom, London
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Saturday, May 14, 1994

Saturday, 7:00 - 9:00 a.m.
BREAKFAST GRAND TARA BALLROOM I,1I

Saturday, 7:30 - 8:30 a.m.
FUN RUN/WALK MAIN HOTEL ENTRANCE

Saturday, 10:00 a.m. - 5:00 p.m.
BOOK EXHIBIT FERNCROFT CENTER

Saturday, 10:00 a.m. - 5:00 p.m.
TECHNOLOGY EXHIBIT FERNCROFT CENTER

Saturday, 9:00 - 10:30 a.m.
GENERATION X GRAND TARA BALLROOM III

Chair: Harry W. O’Neill, The Roper Organization
Beyond "X" -- A Different Look at 18-29s, Stuart Himmelfarb, Roper Starch

Media Usage Patterns As Indications of Psychographic Characteristics: How Different is "Generation X"?,
Horst Stipp, NBC

The Politics of "Generation X": America’s Post-Boomer Birth Cohort Comes of Age, Stephen E. Bennett and
Eric W. Rademacher, Institute for Policy Research, University of Cincinnati

The Political Origins of the Grunge Generation, Diana Owen, Georgetown University and Jack Dennis,
University of Wisconsin-Madison

Discussant: Hazel Kahan, Hazel Kahan Research

18



Saturday, 9:00 - 10:30 a.m.
CONTEXT AND WORDING EFFECTS FERNCROFT EAST

Chair: Laura Kalb, Princeton Survey Research Associates

Double Standards and Questions Involving Gender: Question Order Makes a Difference, David W. Moore and
Frank Newport, The Gallup Organization

Context Effects in Standardized Surveys: An Application of an Interdisciplinary Approach, Inge M. Weller,
University of Mannheim, Norbert Schwarz, University of Michigan and Herbert Bless, University of
Heidelberg

Voting for Tax Packages: The Parts are Greater than the Whole, Robert Mason, Survey Research Center,
Oregon State University

Experiments with Question Wording in the Gallup Poll, Andrew E. Smith and George F. Bishop, Institute for
Policy Research, University of Cincinnati

Discussant: Jay A. Mattlin, Time Inc.

Saturday, 9:00 - 10:30 a.m.
SAMPLE DESIGN FERNCROFT WEST

Chair: Dan E. Hagan, Chilton Research Services

Coverage Error and Cost Issues in Small Area Telephone Surveys, Judith A. Schejbal and Paul J. Lavrakas,
Northwestern University Survey Laboratory

The Converted and the Hard-to-Reach: Effects of Refusal Conversion and "Unlimited" Callbacks in a National
Telephone Sample, Roy W. Reese

Bias in List-Assisted Telephone Samples, Mike Brick, Westat, Dale W. Kulp, Marketing Systems Group, Amy
Starer, GENESYS Sampling Systems, and Joe Waksberg, Westat

Multi-Purpose Household Panels and General Samples: How Similar and How Different?, Sid Groeneman,
Market Facts

The Effect of Amount and Type of Information on Respondent Self-Selection in RDD Telephone Surveys, Kristina
S. Romuald and Lois M. Haggard, Survey Research Center, University of Utah

Discussant: Karol P. Krotki, Temple University
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Saturday, 9:00 - 10:30 a.m.
DISCUSSION PANEL: CAMELOT

Surveys as a Public Relations Tool
This panel will discuss the use of surveys in public relations practice, present several provocative case studies,
and address issues associated with using research for advancing public relations goals of organizations in the
"court of public opinion." The cases presented will revolve around defining and tracking opinion, using
research to increase the impact of communications on public opinion, and measuring outcomes. Surveys used
for publicity purposes— to associate organizations with issues, add to the public debate and shape opinion— will
also be discussed.

Chair: Barry M. Feinberg, Burson-Marsteller

Eugene E. Heaton, Jr., Response Analysis Corporation

Graham Hueber, Ketchum Public Relations

Otto Lerbinger, Boston University
Nicholas J. Tortorello, The Roper Organization

Saturday, 9:00 - 10:30 a.m.

THE MEANING OF THE 1993 ELECTIONS KING EDWARD
Chair: Cliff Zukin, Eagleton Institute of Politics, Rutgers University

The Virginia Governor's Race, Scott Keeter, Virginia Commonwealth University

The New Jersey Governor's Race, Cliff Zukin, Eagleton Institute of Politics, Rutgers University

The New York City Mayor's Race, Michael X. Delli Carpini, Barnard College, Columbia University

Discussant: Evans Witt, The Associated Press
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