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A Mini-Program 

Thursday 
8:45 The Psychology of Influence: A Sherlock Holmes Approach Del Prado 

Friday 
9:00 Effect of the Televised Candidate Debates in 1988 S. Terrace 
9:00 Overview of Employees Research: Two Case Studies N. Terrace 
9:00 Response Effects Buena Vista 
10:45 Media Elites and the Structure of Mass Opinion S. Terrace 
10:45 Nonresponse in Surveys Buena Vista 
10:45 Context Effects in Survey Questionnaires N. Terrace 
2:00 Survey Standards, Ethics, and Risks N. Granada 
2:00 The 1988 Presidential Election: Views from Key States Buena Vista 
2:00 Reporting of Polls in the Media S. Granada 
2:00 The Uses and Abuses of Marginals in Surveys N. Terrace 
2:00 Research and Development of CAPI Systems W. Granada 
3:45 Estimating and Understanding Survey Measurement Error N. Terrace 
3:45 Media Content and Public Opinion N. Granada 
3:45 Studies of the Costs of Survey Research Del Prado 
3:45 Readers, Authors, Submitters Talk with Editor of POQ W. Granada 
3:45 Tracking Polls in Pre-Election Research S. Terrace 
3:45 Evaluating Alternative Sample Designs Buena Vista 
3:45 Media Influence in the 1988 Election S. Granada 
5:30 Reception for Newcomers Poolside 
8:00 Links between Advertising, Issues, and Public Attitudes Grand Ballroom 

Saturday 
9:00 Surveys of Employee Attitudes 
9:00 Research on AIDS 
9:00 Questionnaire Construction and Pretesting Procedures 
10:45 Assessing Environmental Risk 
10:45 Customer Satisfaction Surveys 
10:45 New Techniques in Survey Questionnaire Development 
12:15 Lunch: Presidential Address 
2:30 Assessing Theories of Media Effects 
2:30 Interviewers: Evaluation and Measured Response Effects 
2:30 Memorial Session for Paul Sheatsley 
2:30 Government Mandated Research 
2:30 Standards for Implementation and Reporting of Surveys 
2:30 Framework for Measuring Political Knowledge and Attitudes 
4:00 AAPOR Annual Meeting of Members 

Sunday 
9:00 Surveys of Young Children and Adolescents N. Terrace 
9:00 Effects of Political Campaigns and Advertising S. Terrace 
9:00 Question Effects Buena Vista 
10:30 Methods to Increase Survey Response Rates Buena Vista 
10:30 Partisanship, Ideology, and the 1988 Presidential Campaign N. Terrace 
10:30 New Measurement and Analysis Techniques S. Terrace 
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S. Terrace 
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S. Terrace 
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President 

Secretary-
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Vice President 

Past President 

Standards 
Committee 
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Committee 

Membership and 
Chapter Relations 

Warren Mitofsky 
CBS News 

Stanley Presser 
University of Maryland 

Associate: James Beniger 
University of Southern 

California 

Philip Meyer 
University of North Carolina 

Eleanor Singer 
Columbia University 

Chair: Peter Miller 
Northwestern University 

Associate: Martin R. Frankel 
Baruch College 

Chair: Robert Groves 
University of Michigan 

Associate: Michael Kagay 
The New York Times 

Chair: Donna Card Charron 
Decision Research Corp. 

Associate: Theresa Rogers 
Columbia University 

Philip Meyer 
University of North Carolina 

James Beniger 
University of Southern 
California 

Associate: Michael Traugott 
The University of Michigan 

Joan Black 
J.S. Black & Associates 

Warren Mitofsky 
CBS News 

Chair: Martin R. Frankel 
Baruch College 

Associate: Tom W. Smith 
NORC, The University of Chicago 

Chair: Michael Kagay 
The New York Times 

Associate: Lawrence Bobo 
University of Wisconsin 

Chair: Theresa Rogers 
Columbia University 

Associate: Nancy Mathiowetz 
National Center for Health 
Services Research 

Publications 
and Information 

Councillors-at-
Large 

Chair: G. Ray Funkhouser 
University of Pennsylvania 

Associate: Janice Ballou 
The Eagleton Institute 

Gladys Engel Lang 
University of Washington 

Joan Black 
J. S. Black & Associates 

Chair: Janice Ballou 
The Eagleton Institute 

Associate: Theresa DeMaio 
U.S. Bureau of the Census 

Norman Bradburn 
The University of Chicago 
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Members of the AAPOR Conference Committee 

Janice Ballou 
Sandra Berry 
Diane Colasanto 
Thomas Danbury 
Mervin Field 
Michael Kagay 
Jack Ludwig 
Elizabeth Martin 
Peter Miller 
Paul Moore 
Harry O'Neill 
Irving Roshwalb 
Nora Schaeffer 
Nicholas Schiavone 
Edward Schillmoeller 
Diane Schrayer 
Owen Thornberry 
Roger Tourangeau 
Michael Traugott 
Richard Warnecke 
Susan Weisbrod 
Cliff Zukin 

The Eagleton Institute 
The Rand Corporation 
The Gallup Organization 
Survey Sampling, Inc. 
Field Research Corporation 
The New York Times 
The Gallup Organization 
U.S. Census Bureau 
Northwestern University 
Research Triangle Institute 
The Roper Organization 
Audits & Surveys, Inc. 
University of Wisconsin 
National Broadcasting Company, Inc. 
A. C. Nielsen Company 
Response Analysis Corporation 
National Center for Health Statistics 
NORC 
The University of Michigan 
University of Illinois, Chicago 
Bruno & Ridgeway Research Associates, Inc. 
The Eagleton Institute 

Members of the AAPOR Award Committee 

Joan Black 
Seymour Lieberman 
Richard Maisel 
Philip Meyer 

J. S. Black & Associates 
Lieberman Research 
New York University 
University of North Carolina 

Members of the Student Award Committee 

Chair: Stanley Presser 
Johnnie Daniel 
Russell Neuman 
Jacqueline Scott 

University of Maryland 
Howard University 
MIT 
The University of Michigan 

3 



Student Paper Award Winner 

Diana Mutz, University of Wisconsin: "Yours, Mine and Ours: Information 
Sources, Perceptions of Unemployment, and Their Political Consequences" 

Conference Exhibitors 

Books: 
Ablex Publishing Corp. 
Aldine de Gruyter 
Ballantine Books 
Basic Books 
Columbia University Press 
Congressional Quarterly, Inc. 
Farrar/Straus & Giroux 
W. H. Freeman Press 
The Free Press 
Greenwood/Praeger Publishers 
Harvard University Press 
Institute for Social Research 
Jossey-Bass Inc., Publishers 
Lawrence Erlbaum Associates 
Lexington Books/D.C. Heath Co. 
MIT Press 
Oxford University Press 
Opinion Research Services 
Pantheon Books 
Routledge/Chapman/Hall 
Russell Sage Foundation 
Sage Publications 
St. Martins's Press, Inc. 
Scott, Foresman & Co. 
Syracuse University Press 
Transaction Books 
University of California Press 
University of Chicago Press 
University of Illinois Press 
University of Michigan Press 
University of North Carolina Press 
University of Tennessee Press 
University Press of America 
Unwin Hyman, Inc. 
Wadsworth Publishers 
John Wiley & Sons, Inc. 

Computer Technologies: 
Cognitive Development Corporation 
Datam, Inc. 
Jan Werner Data Processing 
Microtab, Inc. 
Roper Center 
Sawtooth Software, Inc. 
SPSS, Inc. 
SSCOR 
Systat, Inc. 
Telex Communications, Inc. 

Program Assistance: 
Karin Clissold 
Theo Downes-LeGuin 
Yvonne Gillies 
James Green 
William Neal 
Beth Ellen Pennell 
Dawn Von Thurn 

Fun Run/Walk Organizer: 
Mary Balistreri, CUNA, Inc. 
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AAPOR OWES MUCH TO THE AGENCIES WHICH HAVE 
HELPED TO INSURE ITS FINANCIAL HEALTH BY GIVING 
CONTRIBUTIONS OF $50 OR MORE DURING THE PAST 
YEAR 

Adler Opinion Research 
Alpha Research Associates, Inc. 
Atlantic Research Corporation/ 

Professional Services Group 
Audits & Surveys, Inc. 
Baseline Market Research, Ltd. 
Belden Associates 
Gordon S. Black Corporation 
R. H. Bruskin Associates 
Cambridge Reports, Inc. 
Capital Cities/ABC, Inc. 
CBS News, Election & Survey Unit 
Center for Public & Urban Research 

Georgia State University 
Center for Survey Research 

Indiana University 
Central Research Corporation 
Central Surveys, Inc. 
Charlton Research Company 
Chelsea Research Group, Inc. 
Chilton Research Services 
Circuli Associates 
Clark, Martire & Bartolomeo, Inc. 
Columbia Information Systems, Inc. 
Communications Workshop, Inc. 
Computer Assisted Survey Systems 
Computer-assisted Survey Methods Program 

(CSM), University of California 
Creative Research Associates, Inc. 
DDB Needham Worldwide, Inc. 
Decision Marketing Research Limited 
Dudley Research 
The Eagleton Poll 

Rutgers University 
Environics Research Group Limited 
Field Research Corporation 
First Market Research -Corporation 
Fleishman-Hillard Research 
Gallup Opinion Research 
Goldstein/Krall Marketing Resources, Inc. 
Louis Harris and Associates 
Peter D. Hart Research Associates, Inc. 

Chevy Chase, MD 
Providence, RI 

Washington, DC 
New York, NY 
Fredericton, NB, Canada 
Dallas, TX 
Rochester, NY 
New Brunswick, NJ 
Cambridge, MA 
New York, NY 
New York, NY 

Atlanta, GA 

Bloomington, IN 
Topeka, KS 
Shenandoah, IA 
San Francisco, CA 
New York, NY 
Radnor, PA 
Denver, CO 
Englewood Cliffs, NJ 
Portland, OR 
Chicago, II 
Madison, WI 

Berkeley, CA 
Chicago, IL 
Chicago, IL 
Toronto, ONT, Canada 
Exeter, NH 

New Brunswick, NJ 
Toronto, ONT, Canada 
San Francisco, CA 
Boston, MA 
St. Louis, MO 
Princeton, NJ 
Stamford, CT 
New York, NY 
Washington, DC 
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HBRS, Inc. Madison, WI 
Herman Group Inc. Research Triangle Park, NC 
Hispanic Marketing Communication Research Redwood City, CA 
Robert Hitlin Research Associates, Inc. McLean, VA 
Hollander, Cohen Associates, Inc. Baltimore, MD 
Institute for Policy Research 

Baltimore, MD 

University of Cincinnati Cincinnati, OH 
Intermarket Research, Inc. New York, NY 
Juarez and Associates, Inc. Los Angeles, CA 
Keleman Associates, Inc. New York, NY 
Eric Marder Associates, Inc. New York, NY 
Marketing Answers Consultants Inc Ardsley, NY 
Mathematica Policy Research, Inc Princeton, NJ 
Monroe Mendelsohn Research, Inc New York, NY 
MORI (Market & Opinion Research 

New York, NY 

International) London, Great Britain 
National Analysts Philadelphia, PA 
Newspaper Advertising Bureau, Inc. New York, NY 
A.C. Nielsen Company Northbrook, IL 
NORC (National Opinion Research Center) 

The University of Chicago Chicago, IL 
Northwestern University Survey Lab Evanston, IL 
O'Neil Associates, Inc. Tempe (Phoenix), AZ 
Opatow Associates, Inc. New York, NY 
Oxtoby-Smith, Inc. New York, NY 
Polimetrics: Laboratory for Political 

& Social Research Columbus, OH 
Public Opinion Laboratory 

Columbus, OH 

Northern Illinois University DeKalb, IL 
Quick Test Opinion Centers Philadelphia, PA 
Renaissance Research & Consulting New York, NY 
Research 100 Princeton. NJ 
Research Frontiers Corporation Encino, CA 
Research Support Lab, Human Services Dev. 

Institute, University of Southern Maine Portland, ME 
Research Triangle Institute Research Triangle Park, NC 
Response Analysis Corporation Princeton, NJ 
Roller Marketing Research Richmond, VA 
The Roper Organization, Inc. New York, NY 
Schulman, Ronca & Bucuvalas, Inc. New York, NY 
Scientific Surveys International Chicago, IL 
Gary Siegel Organization, Inc. Chicago, IL 
Social & Economic Sciences Research 

Center, Washington State University Pullman, WA 
SRI International Menlo Park, CA 
Starch Inra Hooper, Inc. Mamaroneck, NY 
Statistical Research, Inc. Westfield, NJ 
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Strategy Research Corporation 
John G. (Jim) Stryker 
Survey America 
Survey Research Center 

University of California 
Survey Research Center 

California State University, Chico 
Survey Research Center 

University of Maryland 
Survey Research Laboratory 

University of Illinois 
Survey Sampling, Inc. 
Tarrance & Associates, Inc. 
Total Research Corporation 
Westat, Inc. 
Wisconsion Survey Research Laboratory 

University of Wisconsin, Madison 
Yankelovich, Skelly & White/Clancy 

Shulman 
Zia Research Associates, Inc. 
Ziment Associates, Inc. 

Miami, FL 
Kendall Park, NJ 
Morrisville, PA 

Berkeley, CA 

Chico, CA 

College Park, MD 

Chicago and Urbana, IL 
Fairfield, CT 
Houston, TX 
Princeton, NJ 
Rockville, MD 

Madison, WI 

Westport, CT 
Albuquerque, NM 
New York, NY 
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THURSDAY, MAY 18 

2pm Thursday Executive Board Room 
MEETING OF THE NEW AND OLD AAPOR EXECUTIVE COUNCILS 

3pm - 6 pm Thursday Del Prado 
DIDACTIC SESSION: A FRIENDLY INTRODUCTION TO SURVEY 
SAMPLING 

Graham Kalton, The University of Michigan 
(Special registration fee required) 

7pm Thursday Grand Ballroom 
DINNER 

8:45pm Thursday Del Prado 
PLENARY SESSION: THE PSYCHOLOGY OF INFLUENCE: A SHERLOCK 
HOLMES APPROACH 

Chair: Robert Groves, The University of Michigan 
Presenter: Robert Cialdini, Arizona State University 
Discussant: Jon Krosnick, Ohio State University 

FRIDAY, MAY 19 

7am - 9:30am Friday Grand Ballroom 
BREAKFAST 

9am - 5pm Friday 
EXHIBITS 

COMPUTER TECHNOLOGIES 
Organizer: Robert S. Lee, Pace University 

NEW AND RECENT BOOKS IN PUBLIC OPINION 
Organizer: Phyllis Endreny, University of Illinois, Chicago 
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9am - 10:30am Friday South Terrace 
MEASURING THE EFFECT OF THE TELEVISED CANDIDATE DEBATES 
IN 1988 

Chair: Andrew Kohut, The Gallup Organization 

"Impact of the Bentsen-Quayle Debate and of News 'Verdicts' About the 
Debate: A Time-Series Analysis," James B. Lemert, University of Oregon, 
William Rosenberg, Drexel University, William Elliott, Southern Illinois 
University, James Bernstein, University of Oregon, Karl Nestvold, 
University of Oregon 

"The Use of Electronic Audience Response Systems in the 1988 Presidential 
Elections: Methodological Issues," Frank Biocca, University of North 
Carolina, Chapel Hill 

"Continual Response Measurement of TV Campaigning: Public Reactions to TV 
Presidential Debates," J. P. Baggaley, Concordia University (Canada) 

Discussant: Gladys Lang, University of Washington 

9am - 10:30am Friday North Terrace 
OVERVIEW OF EMPLOYEE RESEARCH: TWO CASE STUDIES 

Moderator: Janice Ballou, The Eagleton Institute, Rutgers University 

Panelists: A1 Vogel, Response Analysis Corporation 
Fern Stimpson, Manufacturers Life Insurance Company 
Ed Pinelli, The Hay Group 
Mary Scott, The Orlando Sentinel 

Discussant: : Luane Kohnke, Chase Manhattan Bank 

9am - 10:30am Friday 
RESPONSE EFFECTS 

Buena Vista 

Chair: Susan A. Stephens, Mathematica Policy Research, Inc. 

"Question Redundancy and Response Set Behavior: Sometimes Problems Are 
More Apparent Than Real," Michael J. Wilson, Westat, Inc. 

"Increasing Accuracy of Respondents' Estimates of Behavioral Frequency 
Reports: A Cognitive Psychology Perspective," Geeta Menon and Seymour 
Sudman, University of Illinois, Urbana-Champaign 

"What Is Socially Desirable: Judging the Degree of Social Desirability in Attitude 
Items," Dagmar Krebs, ZUMA (West Germany) 

"Acquiescence: A Test of the Cognitive Limitations and Question Ambiguity 
Hypotheses," McKee J. McClendon, University of Akron 

Discussant: Jacqueline Scott, The University of Michigan 
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10:45am - 12:15pm Friday South Terrace 
MEDIA ELITES AND THE STRUCTURE OF MASS OPINION 

Chair: I A . Lewis, Los Angeles Times 

"Journalists and Their Audiences: The First Step in the Formation of Public 
Opinion," Jolene Kiolbassa, MIT 

"'Pss't, Have You Heard...?': How Serious Journalists Approach Rumors in the 
News Process," Phyllis Endreny and Ilya Adler, University of Illinois at 
Chicago 

"Community Structure and Editor Opinions About Planning," Clarice N. Olien, 
Phillip J. Tichenor, George A. Donohue, Kent L. Sandstrom, Douglas M. 
McLeod, University of Minnesota 

"Value Change in West Germany During the Sixties: Was It A Top Down or 
Bottom Up Process?" Peter Ph. Mohler, ZUMA (West Germany) 

Discussant: Philip Meyer, University of North Carolina 

10:45am - 12:15pm Friday Buena Vista 
NONRESPONSE IN SURVEYS 

Chair: Marie Crane, IntelliQuest, Inc. 

"In-Depth Interviews to Study Nonresponse in the National Household 
Seroprevalence Survey," R. Paul Moore, Judith T. Lessler, and Rachel A. 
Caspar, Research Triangle Institute 

"The Telephone Answering Machine Poses Many Questions for Survey 
Researchers," Peter S. Tuckel, City University of New York-Hunter 
College, Barry M. Feinberg and Robert Lowinger, Audits and Surveys 

"The Effect of Race/Ethnicity on Level of Effort and Response Rates in a 
Longitudinal Mail Survey with Telephone Follow-up," Geraldine M. 
Mooney, Response Analysis, and Gita Wilder, Educational Testing Service 

"Topic Salience as a Predictor of Response Behavior: An Examination of Highly 
Motivated and Low Motivated Respondents," Jane B. Maestro-Scherer and 
Susan Cleary Westneat, Cornell University 

Discussant: Robert Baumgartner, HBRS 
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10:45am - 12:15pm Friday 
CONTEXT EFFECTS IN SURVEY QUESTIONNAIRES 

North Terrace 

Chair: Owen T. Thornberry, Jr., National Center for Health Statistics 

"The Influence of Question Context on Public Policy Debate: The Case of the 
Perceived Health Status of Vietnam Veterans," Richard A. Kulka, National 
Opinion Research Center, and John A. Fairbank, Research Triangle 
Institute 

"Question-Order Effects in Survey Research: The Role of Expertise," Barbara A. 
Bickart, University of Illinois, Urbana-Champaign 

Discussant: Jack Ludwig, The Gallup Organization 

12:30pm - 2:00pm Friday Grand Ballroom 
LUNCH 

LUNCHEON MEETING: LOCAL CHAPTER EXCHANGE 

Organizer: Roni Rosner, RR Research Resources 

2pm - 3:30pm Friday North Granada 
ROUNDTABLE: SURVEY STANDARDS, ETHICS, AND RISKS 

Organizer: Peter V. Miller, Northwestern University 

2pm - 3:30pm Friday Buena Vista 
THE 1988 PRESIDENTIAL ELECTION: VIEWS FROM KEY STATES 

Organizer: Alfred Tuchfarber, University of Cincinnati 

2pm - 3:30pm Friday South Granada 
ROUNDTABLE: REPORTING OF POLLS IN THE MEDIA 

Organizer: Paul J. Lavrakas, Northwestern University 
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2pm - 3:30pm Friday North Terrace 
ROUNDTABLE: THE USES AND ABUSES OF MARGINALS IN SURVEYS 

Organizers: Howard Schuman, The University of Michigan 
Eleanor Singer, Columbia University 

2pm - 3:30pm Friday West Granada 
ROUNDTABLE: RESEARCH AND DEVELOPMENT OF COMPUTER 
ASSISTED PERSONAL INTERVIEWING (CAPI) SYSTEMS 

Organizers: Stewart Rice, Joseph Fitti, and Benjamin Rowe, National Center for 
Health Statistics 

2pm - 3:30pm Friday South Terrace 
ROUNDTABLE: METHODOLOGICAL PROBLEMS OF STUDYING 
AMYOTROPHIC LATERAL SCLEROSIS (ALS) 

Organizer: Yvan Corbeil and Judith L. Mack 

3:45pm - 5:15pm Friday Executive Board Room 
MEMBER MEETING: NATIONAL NETWORK OF STATE POLLS 

Organizer: Kandis R. Steele, University of Alabama 

3:45pm - 5:15pm Friday North Terrace 
ESTIMATING AND UNDERSTANDING SURVEY MEASUREMENT ERROR 

Chair: Jay Mattlin, Temple University 

"Gross Satisficing and its Effects Upon Prediction," Mark West, University of 
North Carolina, Asheville 

"The Use of Self-Reported Confidence to Improve the Accuracy of Survey Data," 
Robert Mason, Oregon State University 

"The Quality of Self and Proxy Data in a Census Bureau Panel Survey," Jeffrey 
C. Moore and Kent H. Marquis, U.S. Bureau of the Census 

"A Quantitative Review of the Effect of Data Collection Method on Data 
Quality: A Comparison of Mail, Telephone, and Face to Face Surveys," 
Edith D. DeLeeuw, Free University, Amsterdam 

Discussant: Nancy Mathiowetz, National Center for Health Services Research 
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3:45pm - 5:15pm Friday 
MEDIA CONTENT AND PUBLIC OPINION 

North Granada 

Chair: Albert E. Gollin, Newspaper Advertising Bureau 

"Chain Newspaper Homogeneity and Presidential Campaign Endorsements, 
1972-1988," Cecilie Gaziano, Research Solutions 

"AIDS in the Media: An Unique Perspective," Alex S. Edelstein and Robert 
Post, University of Washington 

"Predicting Readers' Selection of Newspaper Content: A Study in Selective 
Exposure," Wolfgang Donsbach, University of Mainz 

"Ideodynamics: A Mathematical Model of the Impact of Press Coverage on 
Public Opinion — The Bush-Dukakis Race, Etc." David P. Fan and Albert 
R. Tims, University of Minnesota 

"Yours, Mine and Ours: Information Sources, Perceptions of Unemployment, 
and Their Political Consequences," Diana Mutz, University of Wisconsin-
Madison 

3:45pm - 5:15pm Friday Del Prado 
STUDIES OF THE COSTS OF SURVEY RESEARCH 

Chair: Gary Siegel, DePaul University 

"Cost Accounting Techniques," Gary Siegel, DePaul University 
"Does Interviewer Experience Make a Difference? Some Insights from the 

Household Survey of the 1987 National Medical Expenditure Survey," 
W. Sherman Edwards and Martha Berlin, Westat, Inc., Miriam Clarke, 
National Opinion Research Center 

"Cost Models for Computer-Assisted Interviewing in the CPS," Richard Blass, 
U.S. Bureau of the Census 

"Cost Control for Survey Research Projects," Sharon Calkins, The University of 
Illinois at Chicago 

"The Impact of Bonus Payment on Interviewer Performance in the General 
Social Survey," Adele Hast, National Opinion Research Center 

Discussant: Phillip Z. Fretwell, Arthur Anderson and Co. 

3:45pm - 5:15pm Friday West Granada 
ROUNDTABLE: READERS, AUTHORS, SUBMITTERS, TALK WITH 
(INSULT, COMPLAIN ABOUT) THE EDITOR OF PUBLIC OPINION 
QUARTERLY 

Organizer: Howard Schuman, The University of Michigan 
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3:45pm - 5:15pm Friday 
TRACKING POLLS IN PRE-ELECTION RESEARCH 

South Terrace 

Chair: Adam Clymer, The New York Times 

"New Hampshire Presidential Primary Polls: 1980-1988," Kenneth E. John, 
Schulman, Ronca, and Bucuvalas, Inc. 

"It's Tuesday...We must be interviewing ?: Or, The Impact of Day-of-the-
Week and Time-of-Day on Candidate Preference in Pre-Election Surveys," 
Cliff Zukin, Rutgers University, Mark A. Schulman, Schulman, Ronca and 
Bucuvalas, Inc., and Bob Carter, Rutgers University 

Discussants: Murray Edelman, CBS News 
Phil Gailey, St. Petersburg Times, Washington Bureau 

3:45pm - 5:15pm Friday Buena Vista 
EVALUATING ALTERNATIVE SAMPLE DESIGNS 

Chair: Edward Schillmoeller, A.C. Nielsen Company 

"Choosing Between Directory Listed and Random Digit Sampling in Light of 
New Demographic Findings," Linda Piekarski, Survey Sampling, Inc. 

"Adjustments for Omission of Unlisted Numbers in Telephone Surveys," James 
M. Lepkowski, Robert M. Groves, and Teresa Parsley, The University of 
Michigan 

"Effects of Dual Mode Sampling on Estimates of Current Smoking in a 
Community-Based Survey," E.M. Gentry, Centers for Disease Control, and 
W.D. Kalsbeek, University of North Carolina, Chapel Hill 

"Identifying Characteristics of College Student Samples to Improve 
Generalizability of Results," James Pokrywczynski, Marquette University 

Discussant: Martin Frankel, Baruch College and NORC 

3:45pm - 5:15pm Friday South Granada 
MEDIA INFLUENCE IN THE 1988 ELECTION 

Chair: J. Ronald Milavsky, University of Connecticut 

"The Social Impact of Public Opinion: Contextual Influence in the 1988 
Presidential Election," Carroll J. Glynn and Daniel G. McDonald, Cornell 
University 

"The Impact of Media Orientations on Perception of Candidates in the 1988 
Presidential Election," Daniel G. McDonald and Ronald Ostman, Cornell 
University 

"Mass Media Motivation and Involvement in the 1988 U.S. Presidential Election," 
Donna Rouner, Colorado State University 

Discussant: Diane Colasanto, The Gallup Organization 
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5:30pm - 6:30pm Friday Poolside 
RECEPTION FOR NEWCOMERS 

6:30pm - 8:00pm Friday Boardwalk 
DINNER ON THE BEACH 

8pm - 9:15pm Friday Grand Ballroom 
PLENARY SESSION: THE LINKS BETWEEN ADVERTISING, ISSUES, AND 
PUBLIC ATTITUDES 

Moderator: Michael Traugott, The University of Michigan 

Panelists: Larry McCarthy, Republican Media Consultant 
Paul Bograd, Democratic Media Consultant, Morris-Bograd-Trippi 
Strategies 

9:15pm Friday Lobby 
POST-PLENARY COCKTAIL PARTY (CASH BAR) 

(Continuous screening of 1988 campaign television advertising) 

SATURDAY, MAY 20 

7am - 9:30am Saturday Grand Ballroom 
BREAKFAST 

7:30am Saturday 
1 OR 2 MILE FUN RUN/WALK ON THE BEACH 

(Special Registration Fee Required) 

9am - 5pm Saturday 
EXHIBITS 

COMPUTER TECHNOLOGIES 
Organizer: Robert S. Lee, Pace University 

NEW AND RECENT BOOKS IN PUBLIC OPINION 
Organizer: Phyllis Endreny, University of Illinois, Chicago 
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9am - 10:30am Saturday 
SURVEYS OF EMPLOYEE ATTITUDES 

North Terrace 

Chair: Joan S. Black, J.S. Black and Associates 

"Employee Attitude Surveys in Corporate America: Motivations, Methodologies, 
and Results," Joseph A. Parente and William E. Wymer, A. Foster Higgins 
& Co., Inc. 

"Audience-Generated Revisions in Employee Attitude Surveys," Jack Clark, The 
Charlotte Observer, Mary Alice Sentman, University of North Carolina, 
and Dan Shaver, The Charlotte Observer 

"Designing a Customer Satisfaction Measurement Program That Integrates 
Consumer and Employee Research," Luane Kohnke, Chase Manhattan 
Bank 

Discussant: Scott Taylor, Taylor Research Group 

9am - 10:30am Saturday South Terrace 
RESEARCH ON AIDS 

Chair: Alison Spitz, Centers for Disease Control 

"The Impact of the Public Health Service AIDS Brochure on AIDS Knowledge 
and Attitudes in Indiana," John M. Kennedy, Indiana University 

"Reaching the Less Privileged with Health Information and Services: An 
Exploratory Inquiry," Jung-Sook Lee, Michigan State University 

"Fear Communication: Lessons from AIDS," Anthony R. Fellow, California 
State University at Fullerton, and Nadine S. Koch, California State 
University, Los Angeles 

"Changes in AIDS-Related Risk Behavior among Los Angeles Men," Howard E. 
Freeman, Charles E. Lewis, Kathleen Montgomery, Christopher R. Corey, 
and Paul Kirchgraber, University of California, Los Angeles 

Discussant: Ronald W. Wilson, National Center for Health Statistics 
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9am - 10:30am Saturday Buena Vista 
QUESTIONNAIRE CONSTRUCTION AND PRETESTING PROCEDURES 

Chair: Sandra H. Berry, Rand Corporation 

"Quantitative Techniques for Pretesting Survey Questions," Lois Oksenberg and 
Charles Cannell, The University of Michigan 

"Developing Questions about Fertility Motivation: The Discovery of Grounded 
Uncertainty," Nora Cate Schaeffer, University of Wisconsin, Madison 

"The Use of Ethnographic Interviewing to Inform Questionnaire Construction," 
Laurie J. Bauman and Elissa Greenberg Adair, Albert Einstein College of 
Medicine 

"Cognitive Issues and Research on the Consumer Expenditure Diary Survey," 
Clyde Tucker, Bureau of Labor Statistics, Frank Vitrano, U.S. Census 
Bureau, Leslie Miller, and Jeanette Doddy, Bureau of Labor Statistics 

Discussant: Pamela Campanelli, U.S. Census Bureau 

I0:45am - 12:15pm Saturday North Terrace 
ASSESSING ENVIRONMENTAL RISK 

Chair/Discussant: Cliff Zukin, Rutgers University 

"Public Perceptions Toward Environmental Health Risks: Risk Optimism and 
Risk Pessimism," Clifford W. Scherer, Cornell University 

"Perceptions of Environmental Risks at a Hypothetical Hazardous Waste Site: 
Trust, Risk Communications, and Behavioral Intentions Before and After 
Cleanup," Robert E. O'Connor, Pennsylvania State University 

"Assessing Environmental Risks," Richard H. Baxter, The Roper Organization 

10:45am - 12:15pm Saturday South Terrace 
CUSTOMER SATISFACTION SURVEYS 

Chair: Donna Card Charron, Decision Research Corporation 

"Assessing Telephone Service with Telephone Surveys," James H. Drew, Michael 
J. English, and Susan Prince, GTE Laboratories, Inc. 

"Toward an Actionable Understanding of Customer Satisfaction," Suzanne 
Jeffries-Fox, Jeffries-Fox Associates, Inc., and Miriam Kotsonis, AT&T 
Bell Laboratories 

"A Comparison of Two Methods for Creating An Index of Overall Customer 
Satisfaction," James M. Stone and Tim Rogers, Maritz Marketing 
Research, Inc. 

"Applications of Satisfactions Research for Actionable Results," Walt Glazer, 
International Communications Research 

Discussant: Rebecca Quarles, The Wirthlin Group 
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10:45am - 12:15pm Saturday Buena Vista 
NEW TECHNIQUES IN SURVEY QUESTIONNAIRE DEVELOPMENT 

Chair: Cathryn S. Dippo, Bureau of Labor Statistics 

"The Use of Laboratory Techniques in Questionnaire Pretests: The Chicago 
Urban Survey Experience," Sameer Y. Abraham, National Opinion 
Research Center 

"Think Aloud Responses to Survey Questions: Illustrations of a New Qualitative 
Technique," George F. Bishop, University of Cincinnati 

"The Meaning of 'Work' in the Current Population Survey: Results from 
Respondent Debriefing," Elizabeth A. Martin and Pamela C. Campanelli, 
U.S. Bureau of the Census 

"Total Family Income: Fact or Fiction?" Karen C. Snyder and Kathleen Carr, 
The Ohio State University 

Discussant: Fran Featherston, General Accounting Office 

12:15pm Saturday Grand Ballroom 
LUNCH: PRESIDENTIAL ADDRESS 

Warren Mitofsky, CBS News Election and Survey Unit 

2:30pm - 4:00pm Saturday North Terrace 
ASSESSING THEORIES OF MEDIA EFFECTS 

Chair: Kurt Lang, University of Washington 

"Socio-Psychological Construction and the Mass Communication Effects 
Dialectic," Harold Mendelsohn, University of Denver 

"Media System Dependency Theory and Public Opinion Research: A Rich 
Future," Gerald J. Power, K. Kendall Guthrie, H. Ross Waring, Sandra J. 
Ball-Rokeach, and the Media System Dependency Research Group, USC 

"Making Sense of Complex Issues: Public Learning and the News Media," 
W. Russell Neuman, MIT, Marion Just, Wellesley, and Ann Crigler, USC 

Discussant: James Beniger, University of Southern California 
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2:30pm - 4:00pm Saturday South Terrace 
INTERVIEWERS: EVALUATION AND MEASURED RESPONSE EFFECTS 

Chair: Theresa J. DeMaio, U.S. Census Bureau 

"Effects of the Interviewers' Gender on Reported Rates of Child Abuse and 
Attitudes Toward Child Raising Practices," David W. Moore, University of 
New Hampshire 

"The Influence of Interviewer Gender on Responses to Sensitive Questions in 
Less Developed Settings: Evidence from Nepal," William G. Axinn, The 
University of Michigan 

"Monitoring Practices for Telephone Surveys," Catherine Haggerty, National 
Opinion Research Center, William Nicholls II, U.S. Bureau of the Census, 
and Valerie Dull, University of California, Los Angeles 

"Telephone Interviewers and Psychological Type: Predicting Job Satisfaction and 
Performance," Colleen K. Porter and Pamela J. Shoemaker, The 
University of Texas at Austin 

Discussant: Diane O'Rourke, University of Illinois 

2:30pm - 4:00pm Saturday West Granada 
MEMORIAL SESSION FOR PAUL SHEATSLEY 

Organizer/Chair: Tom Smith, National Opinion Research Center 

Participants: Don Cahalan, University of California 
Ann Brunswick, Columbia University 
Norman Bradburn, The University of Chicago 
Dick Baxter, The Roper Organization 
Leo Bogart, Newspaper Advertising Bureau 
Jack Elinson, Rutgers University 

2:30pm - 4:00pm Saturday North Granada 
GOVERNMENT MANDATED RESEARCH 

Organizer/Chair: Janice Ballou, The Eagleton Institute, Rutgers University 

"The Nationwide State Administered Consumer Satisfaction Survey for the 
Developmentally Disabled," Christina Meltzer, National Association of 
Developmental Disabilities Council 

"The National Seroprevalence (AIDS) Survey," National Center for Health 
Statistics 

"High School and Beyond," National Center for Educational Statistics 

Discussant: Sandra Berry, Rand Corporation 
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2:30pm - 4:00pm Saturday Del Prado 
STANDARDS FOR IMPLEMENTATION AND REPORTING OF SURVEYS 
AND POLLS 

Chair: Burns W. Roper, The Roper Organization 

"Reporting Survey Findings in the Media," Horst Stipp, National Broadcasting 
Corporation, and Bickley Townsend, American Demographics, Inc. 

"Defining and Measuring Survey Quality," Rita J. Petroni and Rajendra P. Singh, 
U.S. Bureau of the Census 

"Measuring Survey Fieldwork Quality," Peter Miller, Northwestern University 

Discussant: Irving Crespi, Total Research Corporation 

2:30pm - 4:00pm Saturday South Granada 
FRAMEWORK FOR MEASURING POLITICAL KNOWLEDGE AND 
ATTITUDES 

Chair: Barry Sussman, Barry Sussman & Associates 

"The Influence of Authority on Policy Attitudes," Thomas Piazza and Paul M. 
Sniderman, University of California, Berkeley 

"Political Knowledge of the U.S. Public," Michael X. Delli Carpini, Columbia 
University, and Scott Keeter, Virginia Commonwealth University 

"A Framework for Structuring Questions in Political Polls," Bruce I. Newman, 
DePaul University 

Discussant: Martin P. Wattenberg, University of California, Irvine 

4pm - 5:30pm Saturday Del Prado 
AAPOR ANNUAL MEETING OF MEMBERS 

(All Members Encouraged to Come) 

6:30pm - 7:30pm Saturday Poolside/Boardwalk 
COCKTAIL PARTY 

7:30pm Saturday Grand Ballroom 
BANQUET AND PRESENTATION OF AWARDS 
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SUNDAY, MAY 21 

7am - 9:30am Sunday Grand Ballroom 
BREAKFAST 

9:00am - 10:30am Sunday North Terrace 
SURVEYS OF YOUNG CHILDREN AND ADOLESCENTS 

Organizers: Kenneth Rasinski and Carol Prindle, National Opinion Research 
Center 

Chair: Kenneth Rasinski, National Opinion Research Center 

"Influence of Neighborhood Characteristics on Sex Attitudes and Behaviors of 
Adolescents," Frank F. Furstenberg, Jr., Herb Smith, and M.E. Hughes, 
University of Pennsylvania 

"Policy Questions and Methodological Issues in the National Education 
Longitudinal Study of 1988," Carol Prindle, National Opinion Research 
Center 

"How Good are Children's Reports about their Environment?" Kenneth A. 
Rasinski, National Opinion Research Center 

"Nationwide Studies of Young Teenagers," Robert Bezilla, The Gallup 
International Foundation 

"Safety in the Car: Attitudes and Behaviors of Adolescents Concerning Seat Belts 
and Drinking and Driving," Walter Gantz, Joyce R. Abrams, Peter R. 
Gershon, and Euisun Yoo, Indiana University 

Discussant: Nicholas Zill, Child Trends, Inc. 

9am - 10:30am Sunday South Terrace 
EFFECTS OF POLITICAL CAMPAIGNS AND ADVERTISING 

Chair: Harry W. O'Neill, The Roper Organization 

"The Impact of Campaign Activity on Election Outcomes," Kurt C. Schlichting, 
Fairfield University 

"Television News and Image Impact," Donald T. Cundy, Utah State University 
"The 'Other' As the Vulnerable Voter: A Study of The Third Person Effect in 

the 1988 Campaign," Dianne Rucinski and Charles T. Salmon, University 
of Wisconsin, Madison 

Discussant: Mark A. Schulman, Schulman, Ronca and Bucuvalas 
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9am - 10:30am Sunday 
QUESTION EFFECTS 

Buena Vista 

Chair: Charles D. Cowan, National Center for Education Statistics 

"The Reliability of Attitudinal Survey Data: The Impact of Question and 
Respondent Characteristics," Duane F. Alwin, The University of Michigan, 
and Jon A. Krosnick, Ohio State University 

"Response Order Effects in Dichotomous Questions: The Impact of Difficulty 
and Administration Mode," Hans J. Hippler and Norbert Schwarz, 
ZUMA, and Elisabeth Noelle-Neumann, Institut f ù r Demoskopie, 
Allensbach (West Germany) 

"Response Order Effects in Long Lists: Primacy, Recency, and Asymmetric 
Contrast Effects," Norbert Schwarz and Hans J. Hippler, ZUMA, 
Elisabeth Noelle-Neumann and Erp Ring, Institut f ù r Demoskopie, 
Allensbach, and Thomas Mùnkel, Universitàt Heidelberg (West 
Germany) 

Discussant: Eleanor Singer, Columbia University 

10:30am - 12:15pm Sunday Buena Vista 
METHODS TO INCREASE SURVEY RESPONSE RATES 

Chair: Carolyn Miller, The Gallup Organization 

"Refining Response Rate Calculations for Mail Surveys: Address Verification 
Experiments," Veronica F. Nieva, Westat 

"The Effect of a Presurvey Mailer on Survey Return," Brian Perlman, Robert 
Patchen, and Diane Woodard, Arbitron Ratings 

"The Effect of Prior Letters and Incentives on Increasing Response Rates in 
Mail Surveys," John Tarnai and Don A. Dillman, Washington State 
University 

"Greed or Guilt? A Comparative Assessment of the Effectiveness of Incentives 
for Increasing Response Rates," Nancy Whelchel and Ken Dautrich, 
Rutgers University and Response Analysis Corporation 

"Using the Total Design Method to Increase Response Rates in Mail Surveys of 
Businesses," M. Chris Paxson, Washington State University 
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10:30am - 12:15pm Sunday North Terrace 
PARTISANSHIP, IDEOLOGY, AND THE 1988 PRESIDENTIAL CAMPAIGN 

Chair: Kathleen A. Frankovic, CBS News 

"Political Values and Political Generations," Michael Traugott, The University of 
Michigan, and Margaret Petrella, The Gallup Organization 

"The Hollow Realignment Continues: Partisanship in the 1988 Election," Martin 
P. Wattenberg, University of California, Irvine 

"The New Right, Ideology, and the Republican Party Image," Susan E. Howell, 
University of New Orleans 

"Age and Single-Minded Voting," Fred Zandpour, California State University, 
Fullerton 

10:30am - 12:15pm Sunday South Terrace 
NEW MEASUREMENT AND ANALYSIS TECHNIQUES 

Chair: John M. Boyle, Schulman, Ronca, and Bucuvalas 

"Market Dynamics Analysis and Market Segmentation," Robert S. Lee, Pace 
University 

"Design and Analysis of Factorial Surveys," J.J. Hox, University of Amsterdam, 
G.G. Kreft, UCLA, and P.L.J. Hermkens, University of Utrecht 

"Administration of a Full-Profile Conjoint Analysis Card Sorting Task to a 
Marginally Literate Population," Patricia M. Davis, Opinion Research 
Corporation, Kurt Conway, Marriott Corporation, and William E. Wymer, 
A. Foster Higgins & Co. 

Discussant: Duane Alwin, The University of Michigan 

12:30pm - 2pm Sunday Grand Ballroom 
LUNCH 
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ABSTRACTS 

FRIDAY, MAY 19 

9:00am - 10:30am Friday 
MEASURING THE EFFECT OF THE TELEVISED CANDIDATE DEBATES 
IN 1988 

Impact of the Bentsen-Quayle Debate and of News "Verdicts" About the 
Debate — A Time-Series Analysis 
James B. Lemert, University of Oregon; William Rosenberg, Drexel University; 
William Elliott, Southern Illinois University; 
James Bernstein, Karl Nestvold, University of Oregon 

Unfortunately, all of the research about the "verdict effect" in preceding 
presidential debate cycles has important weaknesses or limitations. The present 
study tries to correct for these weaknesses by using a "short time-series" design 
bolstered by a simultaneous record of news media verdicts. 

The data points for this particular time-series are: Oct. 4 (before the Bentsen-
Quayle debate), immediately after the Oct. 5 debate, Oct. 6 (immediately after 
the next evening's network news), Oct. 9 (after network news), Oct. 11 and Oct. 
12 (both also after the network news). 

Using a random-digit dialing sampling procedure at each of three sites and a 
common questionnaire, interviewers obtained about 100 interviews, combined 
across the three sites, each of the sample days. The total number of cases for 
this six-day cycle therefore will be about 600. 

The Use of Electronic Audience Response Systems in the 1988 Presidential 
Elections: Methodological Issues 
Frank Biocca, University of North Carolina at Chapel Hill 

Audience response systems are computerized opinion measurement devices. 
They consist of hand held push button or dial boxes connected to a computer to 
gather continuous audience opinion of televised or live stimuli. 

The use of audience response systems in large non-focus group settings raises a 
number of methodological issues. Audience sizes now number 100 - 400 
participants. Data are treated as equivalent to standard poll data. In the next 
presidential election sample sizes will get larger and the subjects may use the 
opinion dials in their homes with the data collected via modem. While sampling 
issues are important, the most pressing methodological issues deal with the 
characteristics of opinion measured continuously over intervals of 1 1/2 hrs. 
Given the increased media attention to this method and the widespread 
dissemination of opinion measured using these devices, issues of data processing 
reliability, and validity need to be addressed. The paper will review the extent to 
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which audience response systems were used in the campaign, problems of 
"instant" audience measurement in real world settings under press deadlines, 
and issues of data analysis and validity. 

Continual Response Measurement of T.V. Campaigning: Public Reactions to 
TV Presidential Debates 
John Baggaley, Concordia University (Canada) 

Methods of continual response measurement have been used in commercial and 
political campaigning since the development of the PEAC system (Program 
Evaluation Analysis Computer) in the late 1970's. The system has also been 
used at universities in Montreal and Newfoundland in the study of public 
reactions to TV election debates. Analyses of the U.S. debates of 1980, 1984, 
and 1988 have revealed recurring patterns of audience response due to debate 
format, camera-eye contact and audience/interviewer reaction shots. These 
findings have confirmed the conclusions of earlier studies in this area, and have 
revealed moment-by-moment variables not previously apparent. Many CRM 
findings run counter to the common wisdom of the political advisors who 
determine the form and content of TV debates and of the broadcast journalists 
who interpret them for the public. 

The effects of presentation and format are particularly strong in those TV 
debates with a relatively unstructured style, as those favored in Canadian 
election contexts. A comparison of the 1988 TV debates in the United States 
and Canada has revealed that presentation factors from moment to moment 
generally reinforce existing prejudices, but that isolated moments in a debate 
may overturn prior opinions in particular viewing subgroups. These effects are 
typically overlooked when audience reactions to the debates are hastily reported 
to the public at the massed or group level. 

9:00am - 10:30am Friday 
RESPONSE EFFECTS 

Question Redundancy and Response Set Behavior: Sometimes the Problems 
are More Apparent than Real 
Michael J. Wilson, Westat, Inc. 

Question wording, response formats, and administration procedures are known 
to materially affect the quality and accuracy of survey information provided by 
respondents. This paper presents results from two sets of analyses undertaken 
to evaluate the effects of administration procedures on the quality of data 
collected during a recent survey of 16- to 24-year-old youths. This computer-
assisted telephone interview (CATI) survey asked youths about their knowledge, 
attitudes, perceptions and intentions regarding a series of career options. 
Initial summaries of responses obtained during the first three months of this 
nationally representative survey revealed a surprising degree of within- and 
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between-case homogeneity in perceptions regarding specific career options. This 
result was contrary to expectations reached based upon an extensive review of 
previous empirical research. As a consequence, both the client and CATI 
production staff called the quality and validity of this survey's data into question 
and efforts were made to understand the source of discrepancy between 
expectations and findings. 

Only after an extensive review of data were the client and project staff convinced 
that findings were not an artifact of data collection procedures. These analyses 
and the process of interpreting results lead to the conclusion that both the data 
and data collection procedures must be thoroughly examined when data quality 
is called into question. Sometimes the obvious answer is wrong. 

Increasing Accuracy of Respondents' Estimates of Behavioral Frequency 
Reports: A Cognitive Psychology Perspective 
Geeta Menon, Seymour Sudman, University of Illinois at Urbana-Champaign 

It is becoming increasingly obvious that in a survey situation when respondents 
are asked a question relating to the frequency of a fairly frequent, nonsalient 
behavior (e.g., how many times have you been to a restaurant in the past one 
month?), they do not recall and enumerate every instance. Instead, they provide 
an estimate based on various inference strategies. 

In this study three kinds of questions are used: (1) A general question pertaining 
to behavioral frequency is asked. No recall cues are provided in this 
experimental condition. (2) The question pertaining to behavioral frequencies 
is asked with several activity cues. This ensures that the respondents use the 
decompositional inference strategy in order to arrive at the behavioral frequency 
estimate. (3) The question pertaining to behavioral frequencies is asked in a 
manner ensuring that respondents think of their current frequency (e.g., in the 
last week) and assess whether that period is a good basis on which to make an 
estimate for a longer time period. This condition tests the impact of the theory 
of stability and change in an interview context. 

Two kinds of behavior are investigated: a regular behavior (hair washing) and a 
less regular behavior (snack-food consumption). 

What is Socially Desirable? Judging the Degree of Social Desirability in 
Attitude Items 
Dagmar Krebs, Z U M A 

Social desirability is conceptualized as the need for approval that leads a person 
to present her- or himself in a positive way which results in a responding 
behavior showing that the respondent does not deviate from the respondent-
perceived norms or from the respondent-perceived attitudes accepted by the 
majority of the society or the respondent's relevant reference group. 
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But what is perceived as socially desirable? Mostly all social desirability scales 
imply the interpretations of the researchers of which attitudes are socially 
desirable and which are not. Rarely has a scale constructed for measuring the 
tendency to give a socially desirable answer been based on the judgement of 
people. 

The idea of the study reported here goes back to Schuessler's research activities 
and tries to go a little further. This study is designed to find out what different 
people judge as socially desirable. 

The study is designed as a comparative one. Compared are the desirability 
judgments of students of different nations: Canada, East and West Germany 
and the United States. This is the final goal. What we have at the moment are 
the data of a pilot study that was conducted in Windsor, Canada and Mannheim, 
West Germany. 

Acquiescence: A Test of the Cognitive Limitations and Question Ambiguity 
Hypotheses 
McKee J. McClendon, The University of Akron 

Explanations for acquiescence to agree-disagree questions tend to locate the 
problem either in characteristics of the respondent or in characteristics of the 
question. For example, acquiescence has been attributed to respondents with 
limited cognitive sophistication and to ambiguous or unfamiliar question content. 
Using data from a telephone survey of the Akron, Ohio, metropolitan area, 
these explanations are tested on two questions for which acquiescence has been 
found previously. Significant acquiescence was found again for both of these 
questions. There was no support, however, for either the cognitive limitations 
explanations or for the question ambiguity explanation. 

10:45am - 12:15pm Friday 
MEDIA ELITES AND THE STRUCTURE OF MASS OPINION 

Journalists and Their Audiences: The First Step in the Formation of Public 
Opinion 
Jolene Kiolbassa, Massachusetts Institute of Technology 

This study approaches news coverage from the viewpoint of the concerns and 
realities that journalists face. Does this news-gathering process have political 
repercussions for the information that people have? 

In-depth interviews with eighteen journalists from CBS News, the Boston Globe 
and Time magazine who covered SDI, cocaine abuse and AIDS explore how 
they approach these topics and the responses to their coverage from colleagues, 
friends and the public. 
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One of the principal findings is that journalists have a highly structured view of 
what their audience wants, yet they have little idea if their audience understands 
the stories they write. In the case of AIDS and cocaine abuse coverage, 
journalists believe that personalization techniques and tying the story to 
celebrities increase the salience of issues to readers and viewers. However, 
journalists admit that they receive minimal audience feedback to prove the 
effectiveness of their stories. They desire to learn if their reports affect viewers 
and readers, but cannot because of time constraints or lack of institutional 
mechanisms to monitor audience response. 

A corollary finding is the journalists' reliance on sources, friends and colleagues 
as a surrogate for public reaction to news coverage. The public is excluded from 
the political communication loop as journalists rely on sources for information 
and subsequently turn to these same people for feedback. 

"Pss't, Have You Heard ...?": How Serious Journalists Approach Rumors in the 
News Process 
Phyllis Endreny, Ilya Adler, University of Illinois at Chicago 

Journalism norms place a great deal of importance on accuracy or "facts only" 
approach to news. In this sense, rumors are often conceptualized as antithetical 
to serious news, and a violation-of standard journalistic norms. In reality, 
however, the reporting of rumors, both as "news" and rumors, can be observed 
regularly in serious journalism. Rumors are thus both an integral and a 
problematic part of journalism. Yet no studies probe this puzzle. 

We define "rumors" as statements which have not been confirmed or 
disconfirmed, and which have no known source. The fundamental question we 
are probing is: When a rumor comes to the attention of the journalist, how 
does he/she proceed? 

In this paper, we will present the findings from pilot in-depth interviews with a 
select group of Chicago journalists. 

The topics in our pilot in-depth interviews which we will report on include the 
following: (1) Attitudes toward reporting on rumors, (2) Usefulness of rumors, 
(3) Considerations in the reporting of rumors, (4) Words used in reporting on 
rumors. 

Community Structure and Editor Opinions About Planning 
C.N. Olien, P.J. Tichenor, G.A. Donohue, K.L. Sandstrom, 
D.M. Mcleod, University of Minnesota 

Opinions held by newspaper editors about community planning are seen as joint 
consequences of community structure and of a fundamental ideological shift in 
the nation toward a "trickle down" philosophy of community development. The 
analysis is based upon interviews with 78 Minnesota editors in 1965 and 1985 
and with 74 editors in other Midwest states in 1985. 
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