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40TH ANNUAL CONFERENCE 
AMERICAN ASSOCIATION FOR PUBLIC OPINION RESEARCH 

Americana Great Gorge Hotel 
McAfee, New Jersey 

May 16 through May 19, 1985 

THURSDAY May 16 

4:00-9:00 
Hotel Lobby 

REGISTRATION 

3:00-6:00 
Vernon Val ley E 

MEETING OF OLD AND NEW AAPOR EXECUTIVE COUNCILS 

3:00-6:00 
Vernon Val ley C 

DIDACTIC SESSION: SURVE Y ANALYSIS WITH MICROCOMPUTERS 
Organizer: David Morganstein, WESTAT 

7:00-8:30 DINNER 
Vernon Val ley A & B 

8:45 FIRST PLENARY SESSION 
Vernon Val ley C « D SOCIAL FORECASTING: A CLOUDED CRYSTAL BALL? 

In Memory of Joseph T, K1 apper 

Chair and Discussant: James R. Beniger, Princeton 
I h i ve r s i t y 

Sam Stouffer as fypsy: Cohort Analysis and 
Forecasting in the GSS 

James A. Davis, Harvard Univers i ty 

Forecasting Technological Change: New Products and 
New Processes 

Joseph P. Martino, Univers i ty of Dayton 

Using Demographic Forecasts to Predict Environmental 
Issues 

M. Rupert Cut le r , Environmental Fund 

Post-Pi enary 
Sidewalk Cafe C.O.D. MIXER 
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FRIDAY AM May 17 

7:30-9:30 BREAKFAST 
L iv ing Room 

10:00-5:00 EXHIBIT I 
Hallway Demonstrations of Microcomputers' Uses in Survey 

Research (See page 19 for deta i l ed l i s t i n g ) 
Organizer: Robert S. Lee, Pace Lh ivers i ty 

10:00-5:00 EXHIBIT I I 
Hallway Book Display : New and Recent Books in Public Opinion, 

Communication, Survey Research, and Related F ie lds 
Organizer: P h y l l i s Endreny, Columbia Lh ivers i ty 

9:00-10:30 PUBLIC OPINION AND PUBLIC POLICY 
VV A Chair : Bernard Roshco, U.S. Department of State 

The Mass Media Do Af fect Po l icy Preferences 
Robert Y. Shapiro, Columbia Lh ivers i ty and NORC 
Benjamin I . Page, Lh ivers i ty of Texas, Aust in, and 

NORC 
Glenn R. Dempsey, Lh ivers i t y of Chicago (Ph.D. 

student) and NORC 

Opinion Po l l s and Publ ic Po l i c y : The Case of the 
1977 Panama Canal Treat ies 

Ted J . Smith I I I and J . Michael Hogan 
Uhivers i ty of V i rg in i a 

The At t i tudes of American E l i t e s on Foreign Po l icy 
Issues 

Barbara A. Bardes, Loyola Lh ivers i ty 
Robert Oldendick, Uhivers i ty of Cinc innat i 

Discussant: A lv in Richman, U.S. Department of State 
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FRIDAY AM 

9:00-10:30 HOW ACCURATE ARE ELECTION POLLS? 
VV B Chair : Herbert H. Hyman, Wesleyan University 

Why the Po l l s Differed in the '84 E lect ion 
Kenneth P. Adler , United States Information Agency 

An Assessment of the P red ic t i ve Accuracy of Pre-
Elect ion Po l l s 

I rv ing Crespi , I rv ing Crespi and Associates 

Discussant: Diane Colasanto, The Gallup Organization 

9:00-10:30 MEASUR ING ATTITUDES 
VV C Chair : Howard Schuman, Universi ty of Michigan 

Measuring the E f fec ts of Att i tude C r y s t a l l i z a t i on on 
Response E f f ec t s 

Seymour Sudman and Knude Swensen 
Uhivers i ty of 111 ino is 

The Middle Pos i t ion in Survey Questions about Issues 
of Publ ic Pol icy 

George F. Bishop, University of Cincinnat i 

(Continued on next page) 
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FRIDAY AM 

Improving the Att i tude-Behavior F i t through Post-
S t r a t i f i c a t i o n of Opinion Responses 

Robert G. Mason, Larry A. Boersma, G. David 
Faul kenberry, Oregon State Lh ivers i t y 

V i c t im iza t ion , Fear of Crime, and Neighborhood Qual i ty 
of L i f e : Question-Order E f fec ts 

McKee J . McClendon, David J . O ' B r i en , Kathie 
Heizer, Lh ivers i t y of Akron 

Discussant: D. Garth Tay lor , Lh ivers i t y of Chicago 

10:45-12:15 THE MOST DANGEROUS GAME: PUBLIC OPINION AND NUCLEAR WAR 
W A Cha i r : Sidney Hol lander, J r . , Hol lander, Cohen 

Associates 

The Cambridge Nuclear Free Zone Campaign: Att i tudes 
Leading to Action 

Richard Schreuer, Northeastern Lh ivers i ty 
James Ennis, Tufts Lh ivers i ty 

ABM and Star Wars: At t i tudes toward Act ive Defense 

Against Nuclear Weapons 
Bernard M. Kramer, Lh ivers i ty of Massachusetts, 

Boston 
Thomas Graham, MIT 

Publ ic Perceptions of the Arms Race 
John Doble, Publ ic Agenda Foundation 

A Public-Opinion Based Strategy for Peace 
Ralph K. White, George Washington Lh ivers i ty 
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FRIDAY AM 

10:45-12:15 THE ROLE OF THE MEDIA IN THE '84 ELECTION 
VV B Chair: Gladys Lang, University of Washington 

Debate Viewing and Debate Discussion as Pred ic tors of 
Cognition in the '84 Campaign 

J . David Kennamer, V i rg in ia Commonwealth 
Univers i ty 

The E f f ec t s of the F i r s t 1984 Pres ident ia l Debate on 
Issue and Image Assessments 

Donna Rouner and Richard M. Perl of f 
Cleveland State Lh ivers i ty 

Gary Har t ' s Momentum: News Coverage of the Iowa 
Caucuses and the New Hampshire Primary 

David W. Moore, Lh ivers i ty of New Hampshire 

Discussant: Kurt Lang 

10:45-12:15 INCREASING RESPONSE RATES: METHODOLOGICAL AND ETHICAL 
VV C CONSIDERATIONS 

Chair : Theresa F. Rogers, Columbia Lh ivers i ty 

The U t i l i t y of Paying Respondents: Evidence from the 
Residentia l Energy Consumption Surveys 

Wendel Thompson, U.S. Department of Energy 

An Experiment in the Timing of Payment: Physic ian 
Response to a Mailed Survey 

Sandra H. Ber ry , The Rand Corporation 

(Continued on next page) 
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FRIDAY AM-PM 

An Evaluat ion of Mode of I n i t i a l Contact for In-Person 
Interv iews 

Nancy A. Mathiowetz, Doris R. Northrup, Sandra 
Sperry, Deborah B e r c i n i , WESTAT and National 
Center for Health S t a t i s t i c s 

Discussant: Don A. Dil lman, Washington State University 

12:15-1:45 LUNCH 
Trenton 

2:00-3:45 ROUND TABLE SESSIONS 
Organizer: G. Ray Funkhouser, Rutgers Univers i ty 

VV C THE EXPANDING USE OF RESEARCH AND THE LAW 
James H. Fouss, Response Analysis 
Charles Winick, C i ty Col lege, CUNY 
Stuart Herman, Technical Analysis and Communication 
Jay Schulman, New York 
Joseph Sco t t , Ohio State Universi ty 
Dennis K. Benson, Appropriate So lut ions , Inc. 

VV A AN EMERGING PARADIGM FOR COMMUNICATIONS EFFECTS RESEARCH 
W. Russell Neuman, M I T 

VV B REPORTING SOCIAL SCIENCE RESEARCH. IN THE MEDIA 
Michael W. Traugott and Stanley Presser 

Univers i ty of Michigan 
P h i l i p Meyer, Univers i ty of North Carolina 
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FRIDA Y PM 

SUCCESSES AND FAILURES IN CONJOINT ANALYSIS 
Joan B lack, Joan Black S Associates 
Subrata Sen, Yale Univers i ty 

THE NEW ELECTRONIC MEDIA: SOCIAL, ECONOMIC, AND 
CULTURAL TRENDS 

Mel vin A. Goldberg, MAGI C 
Mark R. Levy, Univers i ty of Maryland 

ARE NEW DEMOGRAPHIC MEASUREMENTS NEEDED FOR A POST-
INDUSTRIAL SOCIETY? 

Robert B e z i l l a , The Gallup Organization 

BACK IN THE OLDEN DAYS 
Organizers: Burns W. Roper, The Roper Organizat ion, 

Sheldon R. Gawiser, Sheldon Gawiser & Associates 

Four able octogenarians w i l l be questioned by four able 
probationary members on what the pioneers of opinion research 
were r e a l l y l i k e ( t he i r manners, morals, pe r sona l i t i e s , 
b iases , e t c . ) , and what went on at the ear l y AAPOR Conferences 
(from the Spanish-American War to World War I ) . Representing 
over 300 years of memories and experiences w i l l be Dick 
Baxter, Don Cahalan, Harold Mendelsohn, and Paul Sheats ley . 
The kids who w i l l question them w i l l include Nancy Belden, 
Sheldon Gawiser, and Evans Wi t t . Herb Hyman w i l l be the 
"d iscussant , " and there w i l l be plenty of time for questions 
and addit ional anecdotes from the audience. 
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FRIDAY PM 

4:00-5:30 EMERGING SOCIAL ISSUES 
VV B Chair : J . Ronald Mi lavsky, NBC 

Natura l , Uhnatural , and I n v i s i b l e Hazards--What Do the 
Media Report? 

P h y l l i s Endreny and Eleanor S inger . 
Columbia Lh ive rs i t y 

The Distor t ion of Health Risks in the Media 
Jonathan Cole, Columbia Uhivers i ty 

Suic ide At t i tudes in America 
Darwin Sawyer and J e f f e r y Sobal 
Lh ivers i ty of Maryland 

Measuring At t i tudes about Social J u s t i c e 
Thomas L. P iazza, Lh ivers i ty of Ca l i f o rn i a , 
Berkel ey 

Discussant: Donald R. DeLuca, Yale l h i v e r s i t y 

4:00-5:30 PUBLIC OPINION FORMATION AND CHANGE 
VV A Cha i r : David L. S i l l s , SSRC 

Cycles of Reform: Trends since World War I I 
Tom W. Smith, NORC 

Publ ic Opinion about Publ ic Opinion 
Carrol l J . Glynn, Cornell Lh ivers i t y 
Jack M. McLeod, Uhivers i ty of Wisconsin 

(Continued on next page) 
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5:30-6:30 
Pool 

7:00-8:30 
Vernon Val ley 

8:45 
Trenton 

FRIDA Y PM 

Communicating Opinions about Social Problems 
Alex S. Ede ls te in , Univers i ty of Washington 
Youichi I to , Keio Un ivers i t y , Japan 

Toward a General Theory of Se l f - in te res t E f f ec t s 
Donald Ph i l i p Green, Universi ty of C a l i f o r n i a , 

Berkeley (AAPOR Student Paper Award) 

Discussant: W.P. Davison, Columbia Univers i ty 

RECEPTION FOR NEW ATTENDERS 

DINNER 

SECOND PLENARY SESSION: 
IS THERE A CRIS IS OF CONFIDENCE IN PUBLIC OPINION 
RESEARCH? 

In Memory of George H. Gallup 

Chair : Paul B. Sheats ley, NORC 

Why American Publ ic Opinion Research Is Doing the Best 
It Has Ever Done 

Everet t C. Ladd, Univers i ty of Connecticut 

Rating the P o l l s : The Views of Media E l i t e s and the 
General Publ ic 

Andrew Kohut, The Gal 1 up Organization 

A Po l l s t e r Evaluates Po l l s with Poll Data: (Or, 
Measuring a Gaseous Body with a Rubber Band) 

Burns W. Roper, The Roper Organization 

Discussants: Mervin D. F i e l d , F ie ld Research 
Warren Mitofsky, CBS News 
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SATURDAY AM 

7:30-9:30 
L iv ing Room 

May 18 

BREAKFAST 

10:00-5:00 Exh ib i t I 
Hallway Demonstrations of Microcomputers' Uses in Survey 

Research (See page 19 for deta i led l i s t i n g ) 
Organizer: Robert S. Lee, Pace Univers i ty 

10:00-12:00 Exhibi t I I 
2:00-5:00 Book Display: New and Recent Books in Publ ic Opinion, 
Hallway Communication, Survey Research and Related F ie lds 

Organizer: P h y l l i s Endreny, Columbia University 

9:00-10:30 MEASURING MENTAL HEALTH 
VV A Organized by the Sh i r l ey Star Memorial Committee 

Chair : Jack E l inson, Columbia Univers i ty 

Toward a Val id and Easy Mental Health Survey--The 
Impossible Dream 

Lee N. Robins, Washington University 

Discussants : 
Pa t r i ck Shrout, Columbia University School 

of Public Health, Div is ion of B i o s t a t i s t i e s 
Elena , Univers i ty of I l l i n o i s , Chicago C i r c l e 
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SATURDAY AM 

9:00-10:30 POLLS AND EXIT POLLS IN THE '84 ELECTION 
VV B Chair : Herbert I . Abel son, Response Analysis 

The Ferraro Candidacy and the Po l l s 
Kathleen A. Frankovic, CBS News 

Early TV Ca l l s in 1984: How Western Voters Deplored 
but Ignored Them 

Wi l l iam C. Adams, George Washington Lh ive rs i t y 

Respondent Se lect ion and Preelect ion Estimates of 
Candidate Preference 

Michael W. Traugott, Univers i ty of Michigan 

Discussant: Michael R. Kagay, Louis Harr is 

9:00-10:30 THE USE OF NONSURVE Y METHODS IN PUBLIC OPINION RESEARCH 
VV C Chair: Doris R. Northrup, WESTAT 

Measuring Publ ic Opinion Through Unobtrusive 
Methods: The Community Case Study Approach 

Walter K. Lindenmann, Opinion Research Corporation 

Whatever Happened to Deviant Case Ana lys i s , and Should 
It Be Revived? 

Ann Pasanel la , Columbia Univers i ty 

The Legacy of Uncle Tom's Cabin: A Case Study in Book 
Hi story 

Susan B. Neuman, Eastern Connecticut State 
Uni ve r s i t y 

(Continued on next page) 
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SATURDAY AM 

Uncle Tom's Cabin: A Publ ic Opinion Phenomenon 
Robert L. Cohen, Yankelovich, Ske l l y , and White 

Discussant: Fred H. Qoldner, Queens Col lege, CUNY 

PUBLIC OPINION ABOUT PUBLIC OPINION RESEARCH 
Chair : Mark A. Schulman, Schulman, Ronca, and 
Bucuvalas, Inc. 

Laughing at the P o l l s : How the Comics and Cartoons 
View Public Opinion Surveys 

Tom W. Smith, NORC 

Survey Research: Trends in Att i tudes and Pa r t i c ipa t ion 
Stephen S c h l e i f e r , Walker Research, Inc. 

Surveys on Surveys: L imitat ions and P o t e n t i a l i t i e s 
John Goyder, Univers i ty of Waterloo 

The Values and At t i tudes of Market and Survey 
Researchers 

Thomas Danbury, Survey Sampling, Inc. 

Discussant: J an i ce M. Ba l l ou , Louis Harr is 

10:45-12:15 THE FEDERAL STATISTICAL SYSTEM 
VV B Chair : Laure Sharp, Bureau of Social Science Research 

Federal S t a t i s t i c s : Preserv ing the Pas t , Planning the 
Future 

Katherine K. Wallman, COPAFS 

10:45-12:15 
VV A 

(Continued on next page) 
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SATURDAY AM-PM 

Federal S t a t i s t i c s : Emerging Values and L i f e s t y l e s 
Deserving Recognition 

Norman M. Bradburn, Univers i ty of Chicago 

Federal S t a t i s t i c s : An Agenda for Response to 
Societal Trends 

Sidney L. Jones , Under Secretary for Economic 
A f f a i r s , U.S. Department of Commerce 

10:45-12:15 ATTITUDES AND ACHIEVEMENTS OF iOUTH 
VV C Chair : A1 ida B r i l l , Russell Sage Foundation 

Some Recent Trends in the Aspi ra t ions , Concerns, and 
Behavior of American Young People 

J e r a ld G. Bachman, Lloyd D. Johnston, Pa t r i ck M. 
O 'Mal ley , Univers i ty of Michigan 

Changes in the Structure of High School Achievement: 
1972-1980 

Tom Hoffer and J im Wolf , NORC 

Factors Associated with Changes in Youths' At t i tudes 
Toward Economic Issues 

Stephen J . Ingels and Mary Utne O 'B r ien , NORC 

Discussant: Dorothy Jones Jessop, Albert E ins te in 
Col 1 ege 

12:30-1:45 
Trenton 

LUNCH 
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SATURDAY PM 

2:00-3:45 ROUND TABLE SESSIONS 
Organizer: G. Ray Funkhouser, Rutgers Univers i ty 

Sparta REGULATION OF SURVE Y RESEARCH 
Harry W. O ' N e i l l , Opinion Research Corporation 
Diane Bowers, CASRO 

VV A INTERVIEWER CHEATING 
Maria Sanchez, ISR 

VV E SURVEY RESPONDENTS: NEW AND OLD ISSUES 
E l izabeth A. Martin and Naomi D. Rothwel 1 

Bureau of Social Science Research 
Diane O'Rourke and Johnny B l a i r 

Univers i ty of I l l i n o i s 
J u d i t h F i e d l e r , Group Health Cooperative 

VV B THE ROLE OF PAC's IN THE POLITICAL PROCESS 
Edward Handler, Babson College 
Representatives from N. J . Common Cause and 

Corporate PAC's 

VV C SOME FRESH IDEAS ABOUT VALUES RESEARCH 
G. Ray Funkhouser, Rutgers University 
Michael Hooper, Temple Uhiversity 

Branchvi l 1 e RECENT DEVELOPMENTS IN RESEARCH USING OPTICAL SCANNER 
TECHNIQUES 

J u d i t h Bayer, New Ybrk Univers i ty 
John Keon, New York Univers i ty 

La faye t te TV RATINGS: THE NUMBERS, THEIR MEANING AND USES 
Peter V. M i l l e r , Northwestern Uhivers i ty 
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SATURDAY PM-S UN DA Y AM 

3:45-5:30 AAPOR BUSINESS MEETING 
VV C 

6:30-7:30 
Pool 

PRE-BANQUET COCKTAIL PARTY 

7:30 
Vernon Val ley 

BANQUET 
Pres id ing: Howard Schuman, AAPOR Pres ident , 1985-86 
Presentat ion of AAPOR Student Award 
Presentat ion of AAPOR Award 
Pres ident ia l Address: Albert E. Gol l in , Newspaper 

Adver t is ing Bureau, Inc. 

After Banquet: 
Sidewalk Cafe 

PRESIDENT'S DUTCH TREAT PARTY 

SUNDAY 

7:30-9:30 
Steakhouse 

MAY 19 

BREAKFAST 

9:00-11:00 DIDACTIC SESSION: HOW TO HANDLE MISSING DATA 
VV A Organizer: Graham Kalton, Uhivers i ty of Michigan 

This session w i l l review methods of handling unit and 
item nonresponse in surveys. It w i l l consider 
a l t e rna t i v e forms of weighting adjustments for unit 
nonresponse. It w i l l also consider various forms of 
imputation for item nonresponse and examine t he i r 
e f fec t s on d i f f e r e n t kinds of est imates. 
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S UN DA Y AM 

9:15-10:45 TELEVISION AND THE SOCIAL CONSTRUCTION OF REALITY 
VV B Chair : Horst H. S t ipp, NBC 

Media Events and Publ ic Images: Te lev is ion and the 
1984 Olympics 

Susan H. Evans, Mel vin A. Goldberg, Peter Clarke 
Annenberg School of Communications, Uhiversity of 

Southern Ca l i fo rn i a 

Perceptions of Bias in Te lev is ion News 
Martin Co l l i n s , Social and Community Planning 

Research and Ci ty Lh ivers i ty Business School 
London 

Te l e v i s i on ' s Impact on High School Achievement 
Gary D. Gaddy, Lh ivers i t y of Wisconsin 

Discussant: Doris &-aber, Uhivers i ty of I l l i n o i s 

9:15-10:45 REFLECTIONS ON THE '84 ELECTION 
VV E Cha i r : Harold Mendelsohn, Lh ivers i ty of Denver 

The B l i t z : The Use of P o l i t i c a l Advert is ing During 
the Final Days of the 1984 E lec t ion 

Montague Kern, National Endowment for the 
Humanities 

Changes in Party I d e n t i f i c a t i o n and Party Images in 
the Reagan Years 

Martin P. Wattenberg, Uhivers i ty of Ca l i f o rn i a , 
I rv ine 

(Continued on next page) 



-17 -

SUNDAV AM 

The Minnesota P o l l : Mondale's Appeal 
Hazel H. Reinhardt, Minneapolis Star and Tribune 

Winning Against the Tide: Democratic Congressional 
Incumbents and the 1984 E lect ion 

Kurt C. Sch l i ch t ing , F a i r f i e l d Uhivers i ty 
Peter S. Tuckel , Hunter Col lege, CUNY 

Discussant: Barry Sussman, Washington Post 

11:00-12:30 SAMPLING, SIGNIFICANCE, AND ECOLOGICAL CORRELATION 
VV A Chair : Charles D. Cowan, Bureau of the Census 

M u l t i p l i c i t y Samples of Organizational Hierarchies 
Joe L. Spaeth, University of I l l i n o i s 

What Is the S ign i f i cance of ' S t a t i s t i c a l S i gn i f i c ance ' ? 
E l i S. Marks 

Where Have All the Men Gone: The Increasing Problem 
of Male Uhderrepresentation in Surveys 

James Dyer, David B. H i l l , Arnold Ved l i tz 
Texas A & M Lh ivers i t y 

Testing Surrogate Measures for Household Income in 
Market Research 

James A. Sharkey, Loya F. Metzger 
Equitable L i fe Assurance Society 

Discussant: Owen T. Thornberry, National Center for 
Health S t a t i s t i c s 
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S UN DA Y AM 

11:00-12:30 THE FLOW OF NEWS AND INFORMATION IN SOCIETY 
VV B Chair : Charles R. Wright, Universi ty of Pennsylvania 

Community Attachment, Newspaper Use and Knowledge of 
Local Issues 

C l a r i c e N. O l ien , P h i l l i p J . Tichenor, George A. 
Donohue, Uhivers i ty of Minnesota 

Testing Tradit ional B e l i e f s About Competition and 
Di v e r s i t y 

Maxwell McCombs, Syracuse Lh ivers i ty 

Interpersonal Communication and the Comprehension of 
News 

John P. Robinson, Mark R. Levy 
Lh ivers i t y of Maryland 

The Appetite Hypothesis: A Note on Agenda Set t ing 
Richard Maisel , New York University 

Discussant: A l len H. Barton, Columbia Lh ivers i ty 

11:00-12:30 METHODOLOGICAL AND ETHICAL ISSUES IN RESEARCH ON AIDS 
VV E Chair : Raymond F ink, New York Medical College 

Methodological Issues in AIDS--Rel ated Research 
Karolynn Siegel and Laurie J . Bauman 
Memorial SI oan-Ketteri ng Cancer Center 

Designing an E f f e c t i v e AIDS Prevention Campaign 
Larry L. Bye and Rebecca C. Quarles 
Research and Decisions Corporation 

(Continued on next page) 
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SUNDAY AM 

How Do You Screen for Sexual Preference? 
Rebecca C. Quarles and Larry L. Bye 
Research and Decisions Corporation 

Discussant: Corinne K i rchner , American Foundation for 
the B1 ind 

12:30 LUNCH 
VV C&D 

MICROCOMPUTER EXHIBITORS 

Anderson Bel l 
Computer Assisted Survey Systems 
Creative Research Systems 
Microtab, Inc. 
Orchard Associates, Inc. 

SPSS, Inc. 
Space-Time Systems, Inc. 
STSO, Inc. 
SYSTA, Inc. 
Wolonick Associates 

PARTICIPATING PUBLISHERS 

Abl ex Publishing Corp. 
Academic Press, Inc. 
Basic Books 
Columbia University Press 
The Free Press 
J A I Press 
Ins t i tu te for Social Research 
Lexington Books 
Methuen (Tav is tock ) , Inc. 

MIT Press 
Praeger Publi shers 
Russell Sage Foundation 
Sage Publ i ca t ions 
Saint Mart in 's Press 
Seven Locks Press 
Transaction Books 
Lh ivers i ty of Ca l i f o rn i a Press 
John Wiley and Sons, Inc. 
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A A P O R OWES MUCH TO T H E A C E N C I E S WHICH HAVE HELPED 
TO I N S U R E ITS F I N A N C I A L H E A L T H B Y G I V I N G C O N T R I B U T I O N S 

OF $50 OR MORE D U R I N G T H E P A S T Y E A R 

A S A Research 
Ka l i s p e l l , Montana 

Alaska Analysts/Dittman Research 
Corporation of Alaska 

Anchorage, Alaska 

American Medical Associat ion 
Survey Design S Analys is 

Chicago, I l l i n o i s 

Audits S Surveys, Inc . 
New York, New York 

Bardsley S Haslacher, Inc . 
Por t land, Oregon 

Behaviora l Ana lys i s , Inc . 
I r v i ng ton , New York 

Behaviora l Sciences Laboratory 
I n s t i t u t e for Po l i cy Research 
Un i ve r s i t y of Cinc innat i 

Cinci nna t i , Ohio 

Bel den Associates 
Da l l a s , Texas 

Bench Mark Research 
Conroe, Texas 

R. H. Bruskin Associates 
New Brunswick, New Je rsey 

Bureau of Soc ia l Science 
Research, Inc . 

Washington, D.C. 

Center for Publ ic and Urban Research 
Georgia S ta te Un ivers i ty 

A t l an t a , Georgia 

Center for Survey Research 
Un ivers i t y of Nevada, Las Vegas 

Las Vegas, Nevada 

Chi l ton Research Serv ices 
Radnor, Pennsylvania 

Clancy, Shulman and Associates , Inc . 
Westport, Connecticut 

C lark , Mar t i re and Bartolomeo, Inc . 
New York, New York 

Communications Workshop, Inc . 
Chicago, I l l i n o i s 

Consumer Research Corporation 
Minneapol is, Minnesota 

Creat ive Research Associates, I nc . 
Chicago, I l l i n o i s 

C.R.O.P. 
Montreal, Quebec, Canada 

Deci s ion/Making/Informat ion 
McLean, V i rg in ia 

Decision Marketing Research Limited 
Toronto, Ontar io, Canada 

Dudley Research 
Exter , New Hampshire 

E l r i c k and Lavidge, I n c . 
Chicago, I l l i n o i s 

Eva luat ion Research Soc ie ty , I nc . 
Columbus, Ohio 

F i e ld Research Corporation 
San Franc isco , Ca l i f o rn i a 

Fleishman-Hi1 l a rd , Inc . 
Opinion Research Div is ion 
S t . Lou is , Missouri 
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The Gallup Organization, Inc . 
Pr inceton, New Jersey 

Goldstein/Kral 1 Marketing 
Resources, Inc . 

Stamford, Connecticut 

Great Lakes, Marketing 
Associates, I nc . 

Toledo, Ohio 

Group Att i tudes Corporation 
New York, New York 

Louis Harr is and Associates, I nc . 
New York, New York 

Hollander, Cohen Associates, I nc . 
Bal t imore, Maryland 

Home Box Of f i ce 
New York, New York 

Babette Kass Creat ive Research 
Sun Ci ty (Phoenix) , Arizona 

James Lauer & Associates, I nc . 
Alexandria, V i rg in ia 

Frank N. Magid Associates, I nc . 
Marion, Iowa 

Manning, Selvage & Lee, Inc. 
New York, New York 

E r i c Marder Associates, Inc . 
New York, New York 

Market S t a t i s t i c s 
New York, New York 

Mathematica Po l i cy Research 
Pr inceton, New Jersey 

Monroe Mendelsohn Research 
New York, New York 

National Analysts 
(D iv is ion of Booz-Allen & 
Hamilton, I n c . ) 

Ph i lade lph ia , PA 

Needham, Harper Worldwide, I n c . 
Chicago, I l l i n o i s 

Newspaper Advert is ing Bureau, I n c . 
New York, New York 

NORC (National Opinion Research Center) 
Chicago, I l l i n o i s 

A. C. Nielsen Company 
Northbrook, I l l i n o i s 

0 'Ne i l Associates 
Tempe, Arizona 

Opatow Associates , Inc . 
New York, New York 

Optima Consultants in Applied 
Socia l Research, Inc . 

Ottawa, Ontar io , Canada 

Oxtoby-Smith, Inc . 
New York, New York 

Stanley Peterfreund Associates , I nc . 
C los te r , New Jersey 

Publ ic Po l i c y Resources Laboratory 
College S t a t i on , Texas 

(Continued next page) 
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C O N T R I B U T O R S (Continued) 

Research & Decisions Corporation 
San Franc isco, Ca l i f o rn i a 

Research 100 
Pr inceton, New Jersey 

Research Se rv i ces , Inc . 
Denver, Colorado 

Research Tr iangle I n s t i t u t e 
Research Tr iangle Park 

North Carol ina 

Response Analys is Corporation 
Pr inceton, New Jersey 

The Roper Organization, Inc . 
New York, New York 

Schrader Research & Rating Serv i ce 
Cranbury, New Jersey 

Schulman, Ronca & Bucuvalas, Inc . 
New York, New York 

Sears , Roebuck and Company 
Chicago, I l l i n o i s 

Herschel Shosteck Assoc ia tes , Ltd 
S i l v e r Spr ing, Maryland 

Gary S iegel $ Company 
Chicago, I l l i n o i s 

Simmons Market Research Bureau, Inc . 
New York, New York 

Soc ia l Data Analysts 
Setauket , New York 

Southern Research Corporation 
L o u i s v i l l e , Kentucky 

Starch Inra Hooper, Inc . 
Mamaroneck, New York 

S t a t i s t i c a l Consultants, Inc . 
Lexington, Kentucky 

S t a t i s t i c a l Research, Inc . 
Wes t f i e ld , New Jersey 

Strategy Research Corporation 
Miami, F lor ida 

Survey Research Center 
Un ivers i t y of Ca l i f o rn i a 

Berke ley , Ca l i fo rn ia 

Survey Research Center 
Un ivers i ty of Maryland 

Col lege Park, Maryland 

Survey Sampling, Inc . 
Westport, Connecticut 

Tarrance S Associates 
Houston, Texas 

Technical Analysis & 
Communications, Inc . 

Tea neck, New Jersey 

Te leserv ice Research 
Wynnewood, Pennsylvania 

Washburn Marketing, Inc . 
New York, New York 

Westat, I nc . 
Rockv i l l e , Maryland 

Yankelovich, Skel ly & White, Inc . 
New York, New York 
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ABSTRACTS 

Abstracts are organized by session, fol lowing the order of the program, except 
for a few abstracts which arr ived too l a t e for regular inc lus ion and are 
l i s t ed at the end. Roundtable abs t rac ts , when a va i l ab l e , are l i s t e d a f t e r the 
session abst racts . Authors can also be located through the Index. Some 
abstracts have been edited by the Conference Chair to save space. 

THURSDAY 8:45 - 10:30 PM 

SOCIAL FORECASTING: A CLOUDED CRYSTAL BALL? 

SAM STOUFFER AS GYPSY: COHORT ANALYSIS AND FORECASTING IN THE GSS 

James A. Davis, Harvard Lh ivers i ty 

Thirty years ago, in 1955, Samuel A. Stouffer wrote: "This chapter disavows a 
f l a t predict ion that the next generation w i l l be more to le rant than the 
present one. I f the Communist threat should become greater , pressures against 
to lerance might increase. . . . Rather, t h i s chapter seeks to weigh some of the 
underlying forces in American society making for or against a tendency toward 
growth of to lerance. On balance, the d i rec t ion in which these underlying 
forces have been going should be encouraging to those who are concerned wi th 
preserving the American heritage of freedom." 

By comparing NORC's General Social Survey data for 1972-1974 and 1982-1984 we 
can check the predict ions that Stouffer almost made and almost confirm his 
impression that the underlying forces are moving in an encouraging d i r e c t i o n . 
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FORECASTING TECHNOLOGICAL CHANGE -- NEW PRODUCTS, NEW PROCESSES 

Joseph P. Martino, Univers i ty of Dayton 

Technological change i s a fact of modern l i f e . Ent i re indust r ies can be 
overturned by new technology. New technologies can a l t e r people's l i f e s t y l e s 
d r a s t i c a l l y , as the automobile and TV did for Americans. Planning for 
a c t i v i t i e s that can be affected by technological change requires forecasts 
that i den t i f y the c h a r a c t e r i s t i c s of new technology: i t s performance and the 
extent of i t s adoption. This paper def ines technological forecast ing, 
descr ibes i t s methods, and compares these with the methods used in other areas 
of forecas t ing . I t also describes the technological forecast ing " indus t ry , " 
and the market for technological forecasts . 

HOW POPULATION PROJECTIONS ARE RELATED TO ENVIRONMENTAL ISSUES 

M. Rupert Cut le r , The Environmental Fund 

The U.S. population i s growing fas te r than that of any other indust r ia l ized 
nat ion. Natural increase (b i r ths minus deaths) added 1.6 m i l l i on people to 
the U.S. population l a s t y ea r , and 600,000 legal immigrants and refugees and 
1 m i l l i o n or more i l l e g a l immigrants who a r r i v e annually a lso must be included 
in the t o t a l . At t h i s rate--1.4 percent annual ly--the U.S. population could 
double in 50 years . 

The h is tory of U.S. population growth and d i s t r i b u t i o n , and the probable 
impacts of future population growth on the na t i on ' s a b i l i t y to clean up and 
protect i t s environment, have been captured by The Environmental Fund on a 
micro-computer-based program ca l l ed QUIC DATA. QUIC DATA i s a visual 
presentat ion device designed to f i l l the communication gap that exists between 
population and environmental experts and policymakers. I t o f f e r s an 
opportunity for policymakers to see the consequences of t he i r plans and 
dec is ions projected into the future. A simulated QUIC DATA presentation using 
co lo r s l i des of computer screens w i l l be made to show how population 
pro jec t ions can be used to inf luence resource development decis ions and a f f e c t 
the future qua l i t y of l i f e . 
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FRIDAY 9:00 - 10:30 AM 

PUBLIC OPINION AND PUBLIC POLICY 

THE MASS MEDIA DO AFFECT POLICY PREFERENCES 

Benjamin I . Page, Uhiversi ty of Texas at Austin and NORC 
Robert Y. Shapiro, Columbia Lh ivers i ty and NORC 

Glenn R. Dempsey, Univers i ty of Chicago (Ph.D. student) and NORC 

In th i s paper we chal lenge past conclusions about the news media's "minimal 
e f fec t s " on public preferences concerning government p o l i c i e s . We maintain 
that previous studies have not comprehensively examined public opinion and 
media content over time in natural se t t ings , and they have not dist inguished 
the possible inf luences of d i f f e r en t news sources. Our ana lys is of 80 two-
point time se r i e s , most from two to six months long, ind icates that t e l e v i s i o n 
news d i r e c t l y or i nd i r e c t l y can have s ign i f i c an t persuasive e f f e c t s . There i s 
evidence, for example, that the statements of news commentators and (a l l eged) 
experts, perhaps as they r e f l e c t e l i t e opinion, and the act ions and statements 
of popular pres idents, as they are communicated through the media, a f f ec t the 
magnitude and d i r ec t i on of opinion change. Although these inf luences may be 
a t t r ibu tab le to the unique impact of t e l e v i s i o n , prel iminary ana lys is of p r in t 
journal ism reveals comparable e f f e c t s . 

OPINION POLLS AND PUBLIC POLICY: 
THE CASE OF THE 1977 PANAMA CANAL TREATY 

Ted J . Smith I I I and J . Michael Hogan 
Univers i ty of V i rg in ia 

In A p r i l , 1978, a f t e r nine months of national debate, the Senate narrowly 
r a t i f i e d new Panama Canal t r e a t i e s . Voting was apparently influenced by 
numerous opinion p o l l s , which were interpreted as showing increased support 
for the t r e a t i e s . But several analysts have demonstrated that th i s 
in te rpre ta t ion was erroneous; public opinion cons is tent l y opposed the 
t r e a t i e s . Thus i s seems that the major outcome of extensive po l l ing was 
production of misleading data , which were used to f r u s t r a t e the public w i l l . 
This study seeks to determine what went wrong. It i s div ided into three 
sect ions. 
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The f i r s t examines a l l poll resu l t s to es tab l i sh a coherent picture of publ ic 
opinion. The second analyzes po l l ing procedures and news releases and reveals 
instances of ambiguous or erroneous questions and misinterpreted f indings. 
The th i rd sect ion shows that poll coverage in the national pr int and broadcast 
media was highly s e l e c t i v e , often incomplete, and sometimes erroneous. The 
study concludes with recommendations for a l l e v i a t i n g these problems. 

THE ATTITUDES OF AMERICAN ELITES ON FOREIGN POLICY ISSUES 

Barbara A. Bardes, Loyola Universi ty 
Robert Oldendick, Univers i ty of Cincinnat i 

This paper extends our previous work on foreign pol icy a t t i tudes and opinions 
by i nves t iga t ing the a t t i t udes of American e l i t e s on foreign pol icy issues 
over an eight-year per iod. Using the e l i t e data from the Chicago Council on 
Foreign Relat ions surveys of 1974, 1978, and 1982, we examine trends in e l i t e 
opinions on such questions as in ternat iona l act iv ism, m i l i t a r y spending, and 
r e l a t i ons with other powers. We compare the opinions of the e l i t e s at these 
three time points with respect to underlying themes or dimensions structur ing 
the data ; the degree of s t a b i l i t y in e l i t e opinions; and the degree to which 
e l i t e opinions d i f f e r for the groups represented--media, l abor , r e l i g i ous , 
business, e t c . Although the e l i t e samples are not la rge (about 300 in each) 
and have some methodological problems, we feel that the opinions of these 
" i n f l uent ia l s" are important guides to the views that shape U.S. foreign 
po l i c y . 

FRIDAY 9:00 - 10:30 AM 

HOW ACCURATE ARE ELECTION POLLS? 

WHY THE POLLS DIFFERED IN THE '84 ELECTION 

Kenneth P. Adler , United States Information Agency 

Whi le a l l major po l l s in 1984 co r rec t l y predicted who would become Pres ident , 
some came c loser to the actual vote than others. This paper examines 
methodological d i f fe rences between the major national po l l s which may account 
for v a r i a t i ons in t he i r est imates. D i f ferent resu l t s seem to have been due 
pr imar i l y to d i f f e rences in sampling, in estimating l ike l ihood of vot ing, and 
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in weighting. The pol ls which came c losest to predict ing the actual 
percentage of votes cast for the Republican and Democratic pres ident ia l 
candidates general ly used a multi-stage area probab i l i t y approach, ca l lbacks 
to reach the selected household, random se lect ion within the household, and a 
bat tery of questions to estimate which respondents were l i k e l y to vote. And 
they weighted resu l ts at l eas t by sex, age, race, and education. 

(For Crespi abs t rac t , see page 55) 

FRIDAY 9:00 - 10:30 AM 

MEASURING ATTITUDES 

MEASURING THE EFFECTS OF ATTITUDE CRYSTALLIZATION 
ON RESPONSE EFFECTS 

Seymour Sudman and Knude Swensen 
Uhiversity of I l l i n o i s at Urbana-Champaign 

It has long been understood that not a l l a t t i tudes are held with equal 
f irmness, and that a t t i tudes that are strongly c r y s t a l l i z ed w i l l be much more 
res i s tan t to response e f f e c t s than weakly held a t t i tudes are. C r y s t a l l i z a t i o n , 
however, has never been measured d i r e c t l y , but has depended on ind i rec t 
outcome measures. In t h i s study, four measures of c r y s t a l l i z a t i o n are 
proposed and tested for v a l i d i t y : 1) Have you heard or read about t h i s 
issue? 2) Have you talked about i t with other people? 3) Had you made up 
your mind on th i s question before we talked about i t today? and 4) How 
strongly do you feel about th i s ? 

A standard measure of response e f fec t i s proposed--the d i f f e rence between 
response d i s t r ibu t ions for dichotoinous questions when the response categor ies 
are reversed. Although th i s measure has l i m i t a t i o n s , i t has the advantage of 
comparabil i ty over a broad range of questions. The resu l t s of a p i l o t study 
that related the a t t i tude c r y s t a l l i z a t i o n measures to outcome are encouraging 
and suggest future use of such measures in a t t i tude surveys. 
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THE MIDDLE POSITION IN SURVEY QUESTIONS 
ABOUT ISSUES OF PUBLIC POLICY 

George F. Bishop, Lh ive rs i t y of Cinc innat i 

This research demonstrates, as have previous s tud ies , that the percentage of 
people who give a "middle" response to a question can be increased 
subs t an t i a l l y by making such a response an e x p l i c i t a l t e rna t i v e that i s read 
to the respondent. The data also show, however, that the middle response 
e f f e c t may depend, in pa r t , on the order in which the response a l t e rna t i ves 
are read to respondents. On two of the three issues experimented with 
(defense spending, nuclear power p l a n t s ) , the middle response tends to be more 
pronounced when the middle a l t e rna t i v e i s read as the 1 ast choice in the 
sequence, which ind ica tes that the e f f e c t i s to some extent a recency 
phenomenon. Offer ing respondents an e x p l i c i t middle a l t e rna t i v e may thus 
a f f e c t the conclusions a po l l s t e r would draw about the nature and d i s t r i bu t i on 
of publ ic opinion on an issue. 

IMPROVING THE ATTITUDE-BEHAVIOR FIT THROUGH 
POST-STRATIFICATION OF OPINION RESPONSES 

Robert G. Mason, Larry A. Boersma and G. David Faulkenberry 
Oregon State Lh ivers i t y 

P o s t - s t r a t i f i c a t i o n of opinion responses into a t t i tude and DK groups produced 
a s t a t i s t i c a l l y s i gn i f i c an t at t i tude-behav ior (A-B) re la t ionsh ip only when 
responses to an open-ended 'thought' f i l t e r were employed as the basis for 
s t r a t i f i c a t i o n . Improvement stems from systemat ica l l y sh i f t i ng respondents 
with low behavior scores from a l l opinion response groups to the CK group, 
thereby enhancing the f i t between measures of a t t i t ude and behavior. Post-
s t r a t i f i c a t i o n of attitude/DK groups based on responses to a closed 'thought' 
f i l t e r did not r esu l t in a s ign i f i can t A-B re l a t ionsh ip . A non-strat i f ied 
condi t ion that t reated a l l opinion responses as an a t t i t ude gave the poorest 
r e s u l t s . Measures of education and knowledge as covar ia tes in the s t a t i s t i c a l 
model did not a f f e c t the r esu l t s . 
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VICTIMIZATION, FEAR OF CRIME, AND NEIGHBORHOOD 
QUALITY OF L IFE : QUESTION-ORDER EFFECTS 

McKee J . McClendon, David J . O 'Br ien , Kathie Heizer 
Uhiversity of Akron 

A part-whole question-order experiment was conducted to inves t iga te order 
e f f ec t s on how ind iv idua l s evaluate the qua l i ty of t he i r neighborhoods. In 
one version of a telephone survey (the specif ic-general order) questions about 
crime v ic t imizat ion and perceived neighborhood safety were asked before 
questions on neighborhood s a t i s f a c t i o n ; in the second vers ion ( the general-
spec i f i c order) the crime and safety questions followed the neighborhood 
sa t i s fac t ion questions. I t was hypothesized that v i c t im iza t ion and fear of 
crime would have greater e f f ec t s on neighborhood sa t i s f a c t i on in the spec i f i c-
general order than in the genera l-speci f ic order (a consistency order 
e f f e c t ) . Although no question-order e f f ec t s were found for whites, 
neighborhood safety showed a strong consistency e f fec t for blacks. The 
impl icat ions of these rac ia l d i f ferences for understanding part-whole order 
e f fec ts are discussed. 

FRIDAY 10:45 AM - 12:15 PM 

THE MOST DANGEROUS GAME: PUBLIC OPINION AND 
NUCLEAR WAR 

THE CAMBRIDGE NUCLEAR FREE ZONE CAMPAIGN: 
ATTITUDES LEADING TO ACTION 

Richard Schreuer, Northeastern Uhivers i ty 
James Ennis, Tufts l h i v e r s i t y 

This paper explores a t t i tudes underlying support for the disarmament 
movement. Data were co l lec ted during a local nuclear f ree zone (NFZ) 
i n i t i a t i v e . Findings show that fear of nuclear war, b e l i e f in the 
e f fec t i veness of the i n i t i a t i v e , and costs associated with passing the NFZ, 
along with sex and education, predicted support for the l e g i s l a t i o n . Women 
and those with higher education were more support ive, as were those who feared 
war and bel ieved that the l eg i s l a t i on would be both e f f e c t i v e and free of 
major cos ts . The "gender gap" disappeared when the l a t t e r var iab les were 
introduced, but the "education gap" seems due to a d i f f e r e n t i a l judgment about 
whether the pucl ic can understand the nuclear issue. Implicat ions of these 
f indings are generalized to other socia l movements. 
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ABM AND STAR WARS: 
ATTITUDES TOWARD ACTIVE DEFENSE AGAINST NUCLEAR WEAPONS 

Bernard M. Kramer, Univers i ty of Massachusetts-Boston 
Thomas Q-aham, MIT 

In a Washington Post column printed at the crest of the ant i-nuclear movement 
in 1982, Wi l l iam Raspberry wrote, "No matter what the public opinion pol ls 
show, the experts always answer, in e f f e c t , ' i t a i n ' t that s imp le . ' " The 
major point of t h i s paper might best be expressed by turning that statement 
around: "No matter what the experts say, public opinion j u s t a i n ' t that 
simpl e. " 

This paper examines data assembled from the Roper Center for Public Opinion 
Research at the Univers i ty of Connecticut, the Consortium for P o l i t i c a l 
Research at the Univers i ty of Michigan, and the I ns t i t u t e for Social Research 
at the Univers i ty of North Carol ina. A search of these archives was conducted 
to i so l a t e questions concerning defense against nuclear weapons in po l l s 
ca r r i ed out sine 1945. The bulk of these questions center around Anti-
b a l l i s t i c M i ss i l e s (ABM) o r , more r e cen t l y , B a l l i s t i c M i ss i l e Defense (BMD); 
The S t ra teg ic Arms L imitat ions Talks (SALT); and the S t ra teg ic Defense 
I n i t i a t i v e ( S D I ) , more commonly referred to in the media as Star Wars. 

PUBLIC PERCEPTIONS OF THE ARMS RACE 

John Doble, The Publ ic Agenda Foundation 

This paper presents the resu l t s of a study of public a t t i tudes toward nuclear 
arms and national s ecu r i t y . Public th inking about the issue can be divided 
into two broad areas of consensus and of c o n f l i c t . "Consensus"—defined as 
when upwards of 75 percent agree with a statement—has been reached about the 
fo l lowing : nuclear war i s unwinnable, nuclear weapons can never be abol ished, 
both the U.S. and the Sov iets have an " o v e r k i l l " c a p a b i l i t y , the U.S. does not 
have and can never regain nuclear s u p e r i o r i t y , and the Soviets are dangerous 
adversar ies for both m i l i t a r y and ideologica l reasons. Publ ic opinion i s in 
" c o n f l i c t " — d e f i n e d as when l ess than 75 percent agree with a statement or 
when a t t i tudes d i f f e r depending on item wording—about the nature and extent 
of the Soviet t h r e a t , how the U.S. should defend i t s e l f in a nuclear age, the 
r i sks the U.S. should take to reduce the danger of war, and the prospects for 
peace in the long term. Two b e l i e f s seem to underl ie and shape public opinion 
about t h i s i ssue : the nature of the nuclear t h rea t , and the d i f f i c u l t y of 
reducing or e l iminat ing i t . 
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A PUB LIC-OP IN ION-BASED STRATEGY FOR PEACE 

Ralph K. White, George Washington University 

The exce l lent recent summary of re levant opinion data by Daniel Yankelovich 
and John Doble, in the f a l l 1984 number of Foreign A f f a i r s , i s f u l l of 
information useful to the peace movement in the United S ta tes . 

The good news for peace a c t i v i s t s includes a new readiness, since 1980, for 
nuclear arms reduction; a nearly universal emotional awarness of the horrors 
of nuclear war; a general awareness of the amount of ove rk i l l on both s ides ; a 
four-out-of-f ive favoring of an e x p l i c i t no-f irst-use po l i c y ; and—most 
astonishing--a four-out-of-f ive be l i e f that the United States already has such 
a pol i c y . 

The bad news includes very great d i s t rus t of the Soviet government, espec ia l l y 
i t s readiness to cheat. There i s evidence that such d i s t rus t i s exaggerated. 

FRIDAY 10:45 AM - 12:15PM 

THE ROLE OF THE MEDIA IN THE '84 ELECTION 

DEBATE VIEWING AND DEBATE DISCUSSION 
AS PREDICTORS OF CAMPAIGN COGNITION 

J . David Kennamer, V i rg in ia Commonwealth U i i v e r s i t y 

This paper examines the re la t ionsh ip of discussion of the 1984 pres ident ia l 
campaign debates with measures of campaign cogni t ion. Mul t ip le regression 
ana lys is showed that for naming campaign issues and simple a t t i t ude holding, 
discussion of the debates was a far more important predictor than ac tua l l y 
watching them. Debate viewing predicted l i t t l e of the variance in these 
dependent va r i ab les , whi le debate discussion accounted for s i gn i f i c an t amounts 
of var iance, even a f t e r such var iab les as education and general campaign 
attent ion had been included. One explanation may be that d iscussion i s an 
ac t i ve d isplay of campaign in te res t whereas debate viewing i s much more 
passi ve. 

(For Rouner and Pe r lo f f abs t rac t , see page 56) 
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GARY HART'S MOMENTUM: NEWS COVERAGE OF THE IOWA CAUCUSES AND 
THE NEW HAMPSHIRE PRIMARY 

David W. Moore, Uhivers i ty of New Hampshire 

& r y Hart won a stunning v i c tory in the New Hampshire Primary one week a f t e r 
he l o s t by 3-to-l to Walter Mondale in Iowa. The change in voter sentiment in 
New Hampshire was accurate ly monitored by da i l y ABC po l l s leading to the 
e l e c t i o n ; and on the eve of the f i r s t primary, ABC announced a t i e between 
Hart and Mondale. Yet, n a t i o n a l l y , the l a t e s t poll of Democrats, taken at the 
same time and published in the New York Times the morning of the e l e c t i on , 
showed Mondale ahead of his c loses t chal lenger (not Gary Hart) by 50 - 11, a 
record for a nonincumbent candidate. C l e a r l y , the momentum that had gripped 
New Hampshire had not been experienced nationwide. 

What accounts for t h i s dramatic d i f f e r ence between the voters in New Hampshire 
and the voters in the rest of the country? What was the nature and extent of 
nat ional news coverage of the Iowa Caucuses and how did t h i s coverage r e l a t e 
to the momentum in New Hampshire? And why did i t have l i t t l e or no e f f e c t in 
the res t of the country? 

This paper reports on a systematic content ana lys i s of the national coverage 
given to the Iowa Caucuses and New Hampshire Primary over the period 
concerned, comparing the content and extent of national t e l e v i s i on and 
newspaper coverage before Iowa, a f t e r Iowa and before New Hampshire, and a f t e r 
New Hampshire. The paper also examines the nature of local coverage during 
the same per iod, to ascer ta in the r e l a t i v e importance of national and loca l 
coverage on voters ' opinions. 

FRIDAY 10:45 AM - 12:15 PM 

INCREASING RESPONSE RATES: METHODOLOGICAL AND 
ETHICAL CONSIDERATIONS 

THE UTILITY OF PAYING RESPONDENTS: EVIDENCE 
FROM THE RESIDENTIAL ENERGY CONSUMPTION SURVEYS 

Wendel Thompson, U.S. Department of Energy 

A $2 incent i ve was given to a l l persons contacted in randomly selected 
nonmetropol i tan areas as part of the 1979 Res ident ia l Energy Consumption 
Survey (Screener Survey) . Response rates were not s i g n i f i c a n t l y higher in the 
incen t i ve treatement (87.3%) than the nonincentive group (86.7%). Extreme 
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e f fo r ts were made to contact households, and these e f f o r t s may have washed out 
the e f fec ts of the incent ive on response ra tes . Further ana lys i s of the data 
w i l l test whether the use of an incent ive was re lated to greater care of the 
interviewer in conducting the interv iew and to greater cooperativeness on the 
part of the respondent. 

AN EXPERIMENT IN THE TIMING OF PAYMENT: 
PHYSICIAN RESPONSE TO A MAILED SURVEY 

Sandra H. Ber ry , The Rand Corporation 

This paper reports the resu l t s of an experiment in obtaining physic ian 
response to a mailed quest ionnaire. I t involved a national sample of 2147 
physicians in nine medical spec i a l t i e s sampled from the AMA Mas te r f i l e . The 
survey was conducted as part of an evaluat ion of the NIH Consensus Development 
Program. 

Each physician was e l i g i b l e for a payment of $20. A randomly selected hal f 
received the payment with t he i r i n i t i a l questionnaire and cover l e t t e r ; hal f 
were told they would rece ive the i r payment a f t e r they completed and returned 
the questionnaire. The same mail and telephone followup procedures were used 
for both groups. 

Ove ra l l , prepayment had s ign i f i c an t pos i t i ve e f fec ts on response ra tes . This 
paper examines these e f f e c t s in terms of response rates for var ious 
s p e c i a l i t i e s , f i e l d e f f i c i e n c i e s , cos t , and representativeness of the sample. 

AN EVALUATION OF MODE OF INITIAL CONTACT 
FOR IN-PERSON INTERVIEWS 

Nancy A. Mathiowetz, Doris Northrup, Sandra Sperry , 
Deborah Berc in i 

Westat, I n c . , and National Center for Health S t a t i s t i c s 

L i t t l e research has been done to determine the e f f ec t s of using a telephone 
for contact ing respondents for face-to-face interv iews. A telephone contact 
i s a cos t-e f f ec t i ve means by which to determine whether the sample unit 
includes an e l i g i b l e respondent, inform a respondent about the nature of a 
study, and make an appointment for an interv iew. However, a telephone contact 
may provide an easy means by which to refuse to pa r t i c ipa te . 

This paper presents the resu l t s of a study comparing two groups of 
respondents—those i n i t i a l l y contacted by telephone and those i n i t i a l l y 
contacted in-person. The ana lys is includes a comparison of response r a t es , 
item nonresponse, leve l of interv iew e f f o r t , and costs for the two groups. 
Recommendations as to the optimal approach for contact are of fered. 
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FRIDAY 4:00PM - 5:30PM 

EMERGING SOCIAL ISSUES 

NATURAL, UNNATURAL AND INVISIBLE HAZARDS--WHAT 
DO THE MEDIA REPORT? 

P h y l l i s Endreny and Eleanor Singer 
Columbia Lh ivers i ty 

Ind iv idua ls confronted with r i sky choices do not behave in accordance with 
purely ra t iona l ca l cu la t ions of benef i t s and costs ; socia l de f i n i t i ons of r isk 
have a profound inf luence on such choices. These d e f i n i t i o n s , in tu rn , are 
shaped by one or more of three sources: personal experience; d i r ec t contact 
with other people; and ind i rec t contact by way of the mass media. This study 
examines the presentat ion of r i sks in the nonf ict ional mass media in order to 
gain some ins ight into how they shape the i n d i v i d u a l ' s assessment of the r i sks 
present in the environment. 

In t h i s paper we summarize prel iminary f indings of d i s t r i bu t i ons of types of 
r i sk s to r i e s among d i f f e r e n t media, and consider questions and issues raised 
by t h i s i n i t i a l look at the ea r l y study f ind ings. 

THE DISTORTION OF HEALTH RISKS IN THE MEDIA 

Jonathan R. Cole, Columbia Lh ivers i t y 

The United States i s experiencing an epidemic: a national obsession with 
hea l th r i s k s . While not even the most ardent advocates of d ie t and f i tness 
regimens hold out hope of chal lenging Adam's 930 yea r s , many health 
enthus iasts think that they can give those B i b l i c a l fe l lows a run for the i r 
money by choosing the r ight yogurt ; pushing away the next slab of chocolate ; 
avoiding sacchar in , red meat, s a l t , c a f f e i n e , c i g a r e t t e s , among other 
l i nge r i ng potent ia l sources of r i sks . How do we make the decis ions about 
which r i sks to take and which to avoid? 

Most people obtain a s i gn i f i c an t portion of the information about r isks from 
the media. But how good are the media at report ing on health r i s k s , and what 
are the consequences of d i s to r t i ons of the s c i e n t i f i c data about health 
r i sks ? This paper examines the d i s junc t ion between producers and consumers of 
s c i e n t i f i c information, and descr ibes how the media often f a i l to close th i s 
gap. The paper also examines aspects of " t rag i c choices" that must be made 
between competing r i s k s , and the ro le of ideology in the d i s to r t i on of 
s c i e n t i f i c data on health r i sks . 
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SUICIDE ATTITUDES IN AMERICA 

Darwin Sawyer and J e f f e r y Sobal 
Lh ivers i ty of Maryland 

This paper examines the social meaning and sociodemographic cor re la tes of 
public a t t i tudes toward suic ide. In sp i te of a r i ch t r ad i t i on of soc io log ica l 
studies of suic ide rates (not to mention an extensive psych ia t r i c l i t e r a t u r e 
on suic ida l behav ior ) , surpr is ing ly l i t t l e i s cur rent ly known about the way 
Americans view the act i t s e l f -- s p e c i f i c a l l y , whether they feel the v ic t im i s 
j u s t i f i e d in vo lun ta r i l y ending his or her l i f e . Even less i s known about the 
reasons why ind iv idua ls form the a t t i tudes they do. To determine whether 
suic ide a t t i tudes vary in soc io log i ca l l y meaningful ways, national data were 
taken from NORC's 1982 General Social Survey and analyzed in terms of f i f t e e n 
commonly studied background cha r a c t e r i s t i c s . Our f indings reveal s i g n i f i c a n t 
d i f fe rences in public acceptance and strongly support the existence of a 
unidimensional or ienta t ion toward the act of su ic ide regardless of the 
circumstances surrounding the act . Att i tudes were found to be explainable in 
terms of the r e l a t i v e values respondents place on human l i f e and indiv idual 
freedom. By cont ras t , suic ide a t t i tudes were found to be unaffected by the 
level of s a t i s f a c t i on respondents der ive from the i r own l i v e s . 

MEASURING ATTITUDES ABOUT SOCIAL JUSTICE 

Thomas L. Piazza, Univers i ty of Ca l i f o rn i a , Berkeley 

Public opinion po l l s do a reasonably good job in measuring the pub l i c ' s 
posit ions on spec i f i c p o l i c i e s , programs, or current issues. I t i s not so 
easy, however, to measure posit ions on the more abstract leve l of j u s t i c e and 
fa i rness . Researchers have t r i ed to achieve th i s ob jec t i ve in various ways, 
and th i s presentation reports on one approach my col leagues and I have found 
val uabl e. 

What we do, b a s i c a l l y , i s explore the explanations people give for social 
problems. We present the fact of a social problem, provide the respondent 
with a ser ies of explanations for t h i s f a c t , and ask whether he or she agrees 
or disagrees with each explanation. This approach has been applied to several 
areas, including the problems of social inequal i ty between blacks and whi tes , 
between men and women, and the issue of poverty in general. Questionnaire 
items ac tua l l y used w i l l be handed out to pa r t i c ipan ts , and some resu l t s w i l l 
be discussed. 
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FRIDAY 4:00PM - 5:30PM 

PUBLIC OPINION FORMATION AND CHANGE 

CYCLES OF REFORM: TRENDS SINCE WORLD WAR I I 

Tom W. Smith, National Opinion Research Center 

A common in te rp re ta t ion touted by many j o u r n a l i s t s and po l i t i c o s argues that 
a conservat ive t i de swept America in the l a t e r seventies and ear l y e igh t i e s . 
According to t h i s school of thought, l i b e r a l i n s t i t u t i ons were uprooted and 
publ ic opinion flowed to the r i gh t . In f a c t , s i gn i f i c an t changes occurred in 
publ ic opinion, but Americans can bet ter be described as atop a l i b e r a l 
plateau rather than bobbing on a conservat ive t i de . While very few trends 
that had been moving in a l i b e r a l d i r e c t i on reversed d i r e c t i o n , many l i be r a l 
trends did slow or even leve led o f f . Reasons for t h i s plateau are examined 
and a general theory that American h is tory i s shaped by c y c l i c a l ages of 
reform i s invest igated . 

PUBLIC OPINION ABOUT PUBLIC OPINION 

Carrol l J . Glynn, Cornell Lh ivers i ty 
Jack M. McLeod, Uhivers i ty of Wisconsin 

"Publ ic opinion" i s acknowledged as the concept most c ruc ia l to the 
l eg i t ima t ion of po l l i ng as a research a c t i v i t y . What the public thinks about 
publ ic opinion and about po l l i ng provides important evidence in the evaluat ion 
of such l eg i t imacy . The purpose of the present study i s to invest igate some 
of the ways in which the publ ic views the abstract concept "publ ic opin ion. " 

The general pub l i c ' s acceptance of the " r e a l i t y " of public opinion i s examined 
along with two other facets of the public opinion process: speaking out about 
one's own opinions in the face of disagreement or diapproval by others; and 
the degree of inf luence of others ' opinions on own opinions. Some possible 
antecedents of b e l i e f in the " r e a l i t y " of public opinion are considered, along 
with an inves t iga t ion into possible ro les the media play in the formation of 
such bel i e f s . 
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COMMUNICATING OPINIONS ABOUT SOCIAL PROBLEMS 

Alex S. Edel s t e i n , Uhiversi ty of Washington 
Youichi I t o , Keio University 

This paper proposes that public opinion about subjects or topics may be 
misleading from a communications perspect ive. 

The assumption that i s tested i s that ind iv idua ls hold opinions about one or 
more d i f f e ren t aspects of the same problem. Thus one person may hold opinions 
about the causes, of i n f l a t i o n , another about the consequences and yet another 
person about solv ing the problem of i n f l a t i o n . 

The paper presents data obtained from univers i ty students in four c o u n t r i e s -
Germany, Hong Kong, Japan and the United States—and compares t h e i r 
perceptions of public opinion, t h e i r own opinions, and the opinions held by 
peers with whom they are i n te rac t ing . 

Comparative measures are obtained on perceived congruency of opinions focusing 
upon the causes, consequences, and solut ions to a va r ie ty of national and 
world problems. 

(For Green abs t rac t , see page 56) 

FRIDAY 8:45 - 10:30 PM 

IS THERE A CRISIS OF CONFIDENCE IN PUBLIC OPINION RESEARCH? 

WHY AMERICAN PUBLIC OPINION RESEARCH 
IS DOING THE BEST IT HAS EVER DONE 

Everet t C. Ladd, Uhivers i ty of Connecticut 

When conducted at optimal l e v e l s of q u a l i t y , survey research on publ ic opinion 
y i e l d s a multitude of d i f f e r en t askings on most subjects of consequence, such 
that response patterns can be seen. I t i s inherent in the nature of po l l i ng 
that patterns can be etched, not by the firmness of responses to indiv idual 
i tems, but only by the recurrence of t y p i c a l l y " so f t " responses over many 
d i f f e r e n t po l l s . The plural ism of the contemporary po l l i ng business i s , then, 
essent ia l to i t s search for knowledge. The increased plural ism does mean, of 
course, that poll users are made more aware now than ever before of the 
"sof tness" of the pub l i c ' s answers on indiv idual surveys, and th i s in turn may 
in the short run add to a "confidence problem." But the softness has always 
been the re ; only recent ly has the co r r e c t i v e been provided. 
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RATING THE POLLS: THE VIEWS OF MEDIA ELITES 
AND THE GENERAL PUBLIC 

Andrew Kohut, The Gallup Organization 

Two recent Gallup surveys assessed react ions to the performance of the po l l s 
in the 1984 e l ec t ion . A poll of 246 publ ishers , ed i to r s , senior reporters , 
columnists and broadcasters was conducted in January of t h i s yea r . In March, 
Gallup conducted a national opinion survey among 1,023 adults aged 18 and 
o lde r . This survey a lso repeated questions that had o r i g i n a l l y been asked in 
a nationwide opinion poll 40 years ago, fo l lowing the 1944 pres ident ia l 
e l e c t i o n . While only a l imi ted number of questions was repeated from the 1944 
Goldman/Cantril survey, ana lys is suggests that opinion about the r e l i a b i l i t y 
of the po l l s today i s not very d i f f e r e n t from what i t was 40 years ago. 

A POLLSTER EVALUATES POLLS WITH POLL DATA 
(Or, Measuring a Gaseous Body With A Rubber Band) 

Burns W. Roper, The Roper Organization 

A nationwide Roper survey on be l i e f s about, and a t t i tudes toward, po l l s and 
p o l l s t e r s explores people 's opinions on the va lue, in f luence , accuracy, and 
honesty of po l l s . The pub l i c ' s views on whether representat ive people or 
mostly oddballs cooperate, on whether or not people usual ly t e l l po l l s te rs the 
t r u t h , and whether people think i t possible to r e f l e c t national opinion with a 
sample of 1500-2000 people were explored. The extent to which seven spec i f i c 
aspects of po l l s annoy or bother respondents was measured. 

Since Roper i s l e s s than convinced of the v a l i d i t y of a poll on th i s sub jec t , 
he w i l l a lso o f fe r some personal opinions in addit ion to the poll f indings. 
Being pol led has changed from agreeable novelty to commonplace in t rus ion , 
hence a publ ic education program on the values of po l l s may be needed. In 
add i t i on , po l l s t e r s (and marketing researchers) should c u r t a i l some of t h e i r 
p rac t i ces that i n v i t e public c r i t i c i s m and annoyance. 
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SATURDAY 9:00 - 10:30 AM 

MEASURING MENTAL HEALTH 

TOWARD A VALID AND EASY MENTAL HEALTH SURVEY— 
THE IMPOSSIBLE DREAM 

Lee N. Robins, Washington Uhiversity 

Sh i r l ey Star was a leading f igure in the development of mental health 
screening instruments. She was involved from the pretest phase on in 
devel oping the Neuropsychiatric Screening Adjunct (NSA) to detect 
psychoneurosis and added to i t the " c r i t i c a l questions" to detect 
psychotherapy and psychosis (but also alcoholism, drug addic t ion , enures is , 
u l ce rs , and ep i l epsy ) . She struggled with the problem that we are s t i l l stuck 
with—how to evaluate the instrument she produced when u n r e l i a b i l i t y of the 
ya rds t i ck , c l i n i c a l assessment, was what had created the need for such an 
instrument in the f i r s t place. 

The NSA borrowed from the MMPI, and for the next 30 yea r s , psych ia t r i c 
epidemiology borrowed i t s questions from the NSA. In the l a s t few yea r s , 
stimulated by the publ icat ion of c r i t e r i a for spec i f i c psych ia t r i c diagnoses, 
psych ia t r i c surveys have grown far more ambitious. Instruments have been 
developed that may not only save time of psych i a t r i s t s by i den t i f y i ng 
ind iv idua ls merit ing t he i r a t t en t i on , but ac tua l l y achieve on t h e i r own the 
diagnosis a c l i n i c i a n would achieve i f he applied c r i t e r i a d i l i g e n t l y and 
accurate ly . This has meant long and complex survey instruments which can ru le 
out physical explanations, measure seve r i t y , ascerta in concurrence of 
symptoms, and date the i r f i r s t and l a s t appearances. These complexit ies have 
led to some innovations in t r a in ing and survey design, and a greater impetus 
toward computer-prompted interv iews to take some of the burden o f f the 
in terv iewer . At the same t ime, these developments open opportuni t ies for 
psych ia t r i c surveys not only to count disorders and describe t h e i r co r r e l a t e s , 
but also to contr ibute to the devel opinent of psych ia t r i c nosology i t s e l f . 

This i n te rac t i ve process i s already underway as survey resu l t s are being used 
to c r i t i que DSM-III, the o f f i c i a l nomenclature of the American Psych ia t r i c 
Associat ion, and to provide data for the Mental Disorders sect ion of the next 
ed i t ion of the International C l a s s i f i c a t i on of Diseases. 
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SATURDAY 9:00 - 10:30 AM 

POLLS AND EXIT POLLS IN THE '84 ELECTION 

THE FEKRARO CANDIDACY AND THE POLLS 

Kathleen Frankovic, CBS News 

Throughout 1984, public opinion po l l s attempted to measure the potential 
e f f e c t of the nomination by the Democratic Party of a woman for Vice 
P res ident . Expectations for the Ferraro candidacy were high; but the f ina l 
outcome suggests that a woman on the t i c ke t meant r e l a t i v e l y l i t t l e to the 
dec i s ions voters made. This paper examines po l l ing on the Ferraro candidacy, 
with p a r t i c u l a r emphasis on the fol lowing four points : 1) the use of 
organ izat ions ; 2) the impact on expectations of the way po l l ing organizations 
reported po l l s about a woman candidate; 3) the methodological d i f f i c u l t i e s of 
p red ic t ing publ ic react ion to a hypothetical candidacy with the measures used 
in 1984; and 4) the h i s to r i ca l impact of v ice-pres ident ia l candidates on 
pres ident ia l e l ec t ions and the impact of Ferraro in 1984. 

EARLY TV CALLS IN 1984: 
HOW WESTERN VOTERS DEPLORED BUT IGNORED THEM 

Wi l l iam C. Adams, George Washington Uhiversity 

The l a rges t e lect ion-day poll of non-voting registered voters ever conducted 
surveyed 638 non-voters between 8 and 10 P.M. PST on November 6, 1984. 
Telephone interv iews were conducted with people in northwest Oregon who were 
v e r i f i e d as reg is tered to vote but who had not voted (according to o f f i c i a l 
poll books). Ear ly TV verd ic ts of Reagan's v i c to ry did not depress turnout 
anywhere near the extent c r i t i c s had predicted--only 2.6% of the non-voters 
blamed TV for t he i r f a i l u r e to vote. Most non-voters had not even heard about 
the TV pro jec t ions . P o l i t i c a l preferences of the t iny handful of TV-
discouraged voters resembled the e lec tora te at l a r g e , further minimizing the 
chances of ea r l y project ions transforming the e lec to ra te enough to change 
e l e c t i on outcomes. Ident ica l conclusions were reached in eastern Oregon, 
where a natural experiment allowed contrast ing turnout and time of voting in 
Malheur County (MST) with that in Q~ant County (PST) . 
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RESPONDENT SELECTION AND 
CANDIDATE 

Michael W. Traugott, 

PRE-ELECTION ESTIMATES OF 
PREFERENCE 

Lhivers i ty of Michigan 

During the course of the 1984 general e lec t ion campaign, several sets of 
d i f fe rences in the national measurement of candidate preference were observed, 
many of which seemed to be systematic. This paper focuses upon the e f f e c t s of 
respondent se lec t ion on the d i s t r i bu t i on of candidate preference, using 
adminstrative data from a Computer Aided Telephone Interviewing (CATI) 
system. Taking account of personal cha rac t e r i s t i c s such as r eg i s t r a t i on 
status and modeling such respondent se lect ion techniques as quotas, number of 
c a l l s , and subst i tut ion of new numbers resu l ts in d i f f e r en t d i s t r i bu t i ons of 
party i d e n t i f i c a t i o n , gender, and socioeconomic cha r a c t e r i s t i c s of 
respondents. Their e f f e c t s on the d i s t r i bu t i on of candidate preferences are 
presented and discussed. 

SATURDAY 9:00 - 10:30 AM 

THE USE OF NONSURVE Y METHODS IN PUBLIC OPINION RESEARCH 

MEASURING PUBLIC OPINION THROUGH UNOBTRUSIVE METHODS: 
THE COMMUNITY CASE STUDY APPROACH 

Walter K. Lindenmann, Opinion Research Corporation 

One does not always have to conduct a poll to co l l e c t public opinion data. In 
f a c t , often much more r e l i a b l e , v a l i d , and far r i cher and meaningful data can 
be gathered u t i l i z i n g other approaches, such as observat ion, pa r t i c i pa t i on , 
ro le-play ing, and environmental scanning techniques. During the past f i v e 
yea rs , th i s reseracher has achieved considerable success in measuring publ ic 
opinion through the use of an anthropological/sociol ogical community case 
study research approach. In addit ion to descr ib ing the technique employed and 
explaining the types of studies that have been completed, t h i s paper w i l l also 
focus on some of the broader eth ica l questions that such methodological 
approaches ra ise for the serious researcher. 
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WHATEVER HAPPENED TO DEVIANT CASE ANALYSIS, 
AND SHOULD IT BE REVIVED? 

Ann Pasane l la , Columbia Univers i ty 

"Deviant case ana l ys i s " was the name Paul Lazarsfeld gave to the ana ly t i c 
process of examining indiv idual cases that broke away from mainstream 
pat terns . He maintained that a case-by-case ana lys is of these exceptional 
s i tua t ions would increase the understanding of large-sca le f indings in survey 
research. By con t r as t , s t a t i s t i c i a n s and natural s c i en t i s t s have t r i ed hard 
to dispense with deviant cases through var ious s t a t i s t i c a l treatments. 
" O u t l i e r s , " as they are c a l l e d , are seen to muddy the waters of research. 

A survey of the a r t i c l e s in Pub! ic Opinion Quarterly over the past four years 
f inds tha t deviant case ana lys i s has been neglected. The paper suggests that 
the technique should be re instated and gives examples of i t s pos i t i ve role in 
f ac t- f ind ing research, trend ana l y s i s , and causal ana lys i s . 

THE LEGACY OF UNCLE TOM'S CABIN: A CASE STUDY IN BOOK HISTORY 

Susan B. Neuman, Eastern Connecticut State Uhivers i ty 

Book h is tory attempts to analyze the ro le of the book as a force in a changing 
dynamic cu l tu re . Using a case study method, t h i s research concentrates on the 
publ ishing h is tory of a major i n f l uen t i a l book in American h i s to r y , Uicle 
Tom's Cabin. The study focuses on the social factors that contributed to i t s 
mass di s t r ibu t ion in society and how th i s phenomenon dramat ica l l y af fected the 
reading publ ic . The book's inf luence was fur ther strengthened by three 
important channels of d i f f u s i o n : the reviews by the Northern and Southern 
press , the react ion novels , and the accumulated force of popular opinion. 
Through the pub l i c ' s i n t e rp re ta t i on of i t s message and through media 
a t t e n t i o n , Lhcl e Tom's Cabin became more than a book; i t emerged as a 
fundamental p o l i t i c a l symbol of i t s e ra . 

UNCLE TOM'S CABIN: A PUBLIC OPINION PHENOMENON 

Robert L. Cohen, Yankelovich, Ske l l y and White, Inc. 

Uhcle Tom's Cabin (UTC), a bes t-se l l i ng novel about s l ave ry , i s often 
i den t i f i ed as a major in f luence on public opinion leading up to the American 
C i v i l War. In an e f f o r t to explore the proposit ion that Harr ie t Beecher 
Stowe's treatment of r e l i g i on in UTC was a s i gn i f i c an t factor contr ibut ing to 
the book's impact, I conducted a content ana l ys i s of a broad sample of 
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re l ig ious publ icat ions . I found that UTC received considerably more a t t en t ion 
by free state pub l i ca t ions , was noted e a r l i e r , and was evaluated more 
pos i t i v e l y . In con t ras t , there appears to have been a de l ibe ra te e f f o r t by 
s lave state publ icat ions to remain s i l en t about UTC. 

SATURDAY 10:45AM - 12:15PM 

PUBLIC OPINION ABOUT PUBLIC OPINION RESEARCH 

LAUGHING AT THE POLLS: HOW THE COMICS AND CARTOONS 
VIEW PUBLIC OPINION SURVEYS 

Tom W. Smith, National Opinion Research Center 

Espec ia l l y during a president ia l e l ec t ion campaign, po l l s are popular ta rge ts 
for car toonis ts and comic s t r i p w r i t e r s . When the theme of the p i c to r i a l i s 
on the campaign or some other topic besides pol ls themselves, po l l s are 
treated quite benignly. In these instances they are usual ly accepted as an 
accurate source of information or merely used as a neutral prop. But when the 
comic or cartoon focuses on p o l l s , the treatment i s almost always negat ive . 
The main c r i t i c i sms of po l l s are that they are (1) burdensome; (2) inaccurate ; 
(3) confusing to respondents; (4) overshadowing the e lec t ions themselves; (5) 
t r i v i a l ; and (6) add ic t i ve . A re la ted ana lys is of how interv iews and 
interv iewers are portrayed reveals that car toonis ts and comic s t r i p w r i t e r s 
have a highly d is tor ted view of the d e t a i l s and mechanics of in terv iewing. 

SURVEY RESEARCH: TRENDS IN ATTITUDES AND PARTICIPATION 

Stephen S c h l e i f e r , Walker Research, Inc. 

Since 1974, Walker Research has conducted a biennial Industry Image Study to 
measure the extent of pa r t i c ipa t ion in po l l s and surveys, and to assess the 
pub l i c ' s a t t i tudes toward the survey/marketing research industry . The 1984 
wave of th i s research program included 495 telephone interv iews conducted 
among a national probab i l i t y sample of U.S. households. Additional screening 
was car r ied out to produce a quota sample of 201 past-year survey 
pa r t i c ipan ts . The methodology al lows d i r e c t comparisons with pr ior years ' 
s tudies . 
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The 1984 f indings suggest that reported survey pa r t i c ipa t ion has leve led of f 
s ince 1982. Telephone interv iewing predominates. Mul t ip le pa r t i c ipa t ion in 
surveys, and sales pitches conducted under the guise of surveys, are of 
concern. The survey/marketing research i ndus t r y ' s image i s pos i t i v e , although 
a dec l ine i s noted from pr ior years . Suggestions are offered on what research 
organ iza t ions , survey sponsors, and assoc ia t ions might do to further enhance 
the i ndus t r y ' s image. 

SURVEYS ON SURVEYS: LIMITATIONS AND POTENTIALITIES 

John Qoyder, Univers i ty of Waterloo 

Most studies of survey nonresponse involve e i the r social background var iab les 
der ived from record l i nk i ng studies or information from experiements on the 
optimum " inputs " for maximizing response. A survey on surveys, in which 
people are questioned about t he i r reasons for responding or refusing on 
surveys , t h e i r past experiences with surveyors, and t he i r general a t t i tude 
toward the po l l ing indust ry , helps in achieving a more soc io log i ca l l y rounded 
view of nonresponse. The paper reports on a 1982 survey on surveys conducted 
in Water loo, Ontar io, Canada. Questions about the perceived social pressure to 
respond, the c r i t e r i a by which response dec is ions are formed, and the strength 
of b e l i e f that surveys invade privacy prove to co r re l a te s i gn i f i c an t l y with 
response h i s t o r y , even with a small case base. The l i m i t a t i o n that a survey 
on surveys prese lects a cooperat ive subset of the population i s addressed by 
sp l i c i ng the survey-on-survey data with a more conventional record-l inking 
study. 

(For Danbury abs t rac t , see page 57) 

SATURDAY 10:45AM-12:15PM 

THE FEDERAL STATISTICAL SYSTEM 

FEDERAL STATISTICS: PRESERVING THE PAST, PLANNING THE FUTURE 

Katherine K. Wallman, Council of Professional Associat ions 
on Federal S t a t i s t i c s 

This paper ou t l ines some of the recent po l i c i e s and prac t i ces that have 
a f fec ted the substance, q u a l i t y , and a c c e s s i b i l i t y of federal s t a t i s t i c s ; 
h igh l igh ts some of the e f f e c t s that such po l i c i e s and pract ices have had on 
s p e c i f i c federal s t a t i s t i c a l programs and products; and points to some 
emerging developments and opportunit ies for pa r t i c ipa t i on and inf luence by 
users of federal s t a t i s t i c s . 
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FEDERAL STATISTICS: EMERGING VALUES AND LIFESTYLES DESERVING RECOGNITION 

Norman M. Bradburn, Lh ivers i ty of Chicago 

This paper focuses on current and emerging societa l trends that bring into 
question some of the concepts and d e f i n i t i o n s underlying the co l l e c t i on and 
ana lys is of federal s t a t i s t i c s , and examines selected examples of present 
prac t i ce that i l l u s t r a t e the need to update concepts and de f i n i t i ons used in 
major national s t a t i s t i c a l programs. 

FEDERAL STATISTICS: AN AGENDA FOR RESPONSE TO SOCIETAL TRENDS 

Sidney L. Jones, Under Secretary for Economic A f f a i r s , 
U.S. Department of Commerce 

This paper describes some recent e f f o r t s to improve federal s t a t i s t i c a l 
programs in l i gh t of current and ant ic ipated societal changes, and discusses 
potential opportunit ies for further invest igat ion and modif icat ion to present 
p rac t i ce . 

SATURDAY 10:45AM - 12:15 PM 

MONITORING THE FUTURE: ATTITUDES AND ACHIEVEMENTS OF YOUTH 

SOME RECENT TRENDS IN THE ASPIRATIONS, CONCERNS, 
AND BEHAVIORS OF AMERICAN YOUNG PEOPLE 

J e r a l d G. Bachman, Lloyd D. Johnston, 
Patr ick M. O 'Mal ley , Lh ivers i ty of Michigan 

Based on large-sca le national surveys of high school seniors and recent 
graduates in 1975 through 1984, th i s study presents a number of f indings that 
have a bearing on the qua l i ty of l i f e of young people. Most seniors plan and 
hope for marriage, ch i l d ren , and material wel l-being; however, the l a s t few 
graduating c lasses evidence increased concern about a t t a in ing those goals , and 
thus place growing emphasis on job secu r i t y , s ta tus , and income. At a global 
l e v e l , concerns about the threat of nuclear war have increased subs tan t i a l l y 
from the mid-seventies to the ear ly e i gh t i e s , and the predominant view among 
young people i s that world condit ions w i l l not improve during the next few 
years. Analyses of drug use showed growing use of marijuana from 1975 through 
1979, followed by a dec l ine during the past few years . The dec l ine was 
accompanied by increasing proportions be l i ev ing that the regular use of 
marijuana car r ied great r isks of harm. 
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CHANGES IN THE STRUCTURE OF HIGH SCHOOL ACHIEVEMENT: 1972-1980 

Tom Hoffer and J im Wolf, NORC 

This paper focuses on the problem of achievement test score dec l ine among 
American high school cohorts during the 1970s. Hypotheses about the causes of 
dec l ine are addressed by ana lys i s of comparable questionnaire and achievement 
t e s t data co l l ec ted on the senior c lasses of 1972 (National Longitudinal 
Survey) and 1980 (High School and Beyond Survey) . The pr inc ipal changes in 
students ' family background were the increasing proportions of black and 
Hispanic students enrol led and the increas ing sh i f t of mothers into the labor 
fo rce . Regression r esu l t s ind ica te that the e f f ec t s of race and Hispanic 
e t hn i c i t y decl ined whi le achievement d i f f e rences among students whose mothers 
worked and those whose mothers did not work widened. The e f f e c t s of academic 
coursework general ly decreased, whi le the e f f e c t s of homework increased. The 
paper concludes with a d iscuss ion of the impl icat ions of the f indings for 
issues of educational s t r a t i f i c a t i o n and seconday school organizat ion. 

FACTORS ASSOCIATED WITH CHANGES IN VOUTHS' 
ATTITUDES TOWARD ECONOMIC ISSUES 

Steven J . Ingels and Mary Utne O 'B r ien , NORC 

This paper reports the r e su l t s of the second phase of a two-part study of the 
economic values and a t t i t udes of jun io r high school age youth. In the f i r s t 
part of the research, an or ig ina l measure of economic a t t i tudes was developed, 
in the form of eight moderately r e l i a b l e multi-item sca les . Subsequently, 
t h i s measure was applied in a quasi-experimental pretest-posttest design to 
three groups of ninth-graders: a group that had undergone ins t ruc t ion with a 
pa r t i cu l a r economics t e x t , a group that had studied a l t e rna t i v e mater ia l s , and 
a group that had undergone no economics ins t ruc t ion . This design measured the 
a t t i t ud ina l impact of the economics curr iculum for both inst ruct iona l 
condi t ions and explored i t s re la t ionsh ip to such var iab les as students' 
socioeconomic background, race, sex, extent of economic knowledge, p o l i t i c a l 
b e l i e f s , i n te res t in public a f f a i r s , and valued and most-consulted sources of 
information ( e . g . , teachers vs. other opinion l eade rs ) . 
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SUNDAY 9:15AM - 10:45AM 

TELEVISION AND THE SOCIAL CONSTRUCTION OF REALITY 

MEDIA EVENTS AND PUBLIC IMAGES: 
TELEVISION AND THE 1984 OLYMPICS 

Susan H. Evans, Mel vin A. Goldberg, Peter Clarke 
Annenberg School of Communications 

Univers i ty of Southern Ca l i fo rn ia 

The Summer Olympics, 1984, provided a rare opportunity to put t e l e v i s i o n ' s 
power of image-making to the t e s t . How would the American pub l i c ' s 
conceptions of Olympics sports be shaped by t h i s extraordinary event? And 
could the c r y s t a l l i z a t i o n of images be traced to people's d i r e c t exposure to 
t e l e v i s i on broadcasts? 

Our study examines changes in Olympics images, before to a f te r the Games. We 
a t t r ibu te sh i f t s that took place to a va r ie ty of contr ibutory fac tors . These 
include exposure to t e l e v i s i o n ' s primary coverage, which we consider in l i g h t 
of people's d ispos i t ion toward sports and the social context of Games viewing. 

Evidence i s drawn from two pre-post na t iona l , cross-sectional surveys, each 
representing a probabi l i ty sample of 500 households. Contacts were also made 
with a national sample during the broadcasts. 

Results i l luminate t e l e v i s i o n ' s role in c rea t ing media events that preempt the 
publ ic ' a t tent ion to other concerns. 

PERCEPTIONS OF BIAS IN TELEVISION NEWS 

Martin Co l l i n s , Social and Community Planning Research 
and City Lhivers i ty Business School, London 

This paper reviews the resu l ts of a study of LK viewers' perceptions of bias 
in TV news coverage. The study examined a number of d i f f e r en t aspects of 
"b ias " in respect to three spec i f i c issues covered by the news. The resu l t s 
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show t h a t , whi le people look to TV to provide accurate information, they do so 
in awareness of the l im i t a t i ons of the medium. Substantial numbers, 
e spec i a l l y of those with greater i n t e r es t or involvement in the issue, feel 
that TV news could show more and that i t tends to omit important f ac t s . These 
c r i t i c i s m s are leve led not at pa r t i cu l a r channels but at the medium in 
genera l . They seem to r e f l e c t public recognit ion that TV cannot deal with 
such issues in anything more than a s imple, and sometimes incomplete, way. 

TELEVISION'S IMPACT ON HIGH SCHOOL ACHIEVEMENT 

Gary D. &ddy , Uhivers i ty of Wisconsin 

This study examines the reciprocal re l a t ionsh ip between media use and academic 
achievement among American high school students. The major hypothesis of the 
study was that t e l e v i s i o n inf luences achievement negat ive ly as i t d isp laces 
o ther , more benef i c i a l a c t i v i t i e s . In con t ras t , i t was proposed that reading 
would have a pos i t i v e impact on achievement. I t was a lso hypothesized that 
achievement negat ive ly inf luences t e l e v i s i o n use and pos i t i ve l y inf luences 
reading. These hypotheses are evaluated using data from the f i r s t two waves 
of the High School and Beyond project and mul t ip le regression in a cross-
1 agged model. 

SUNDAY 9:15 - 10:45 AM 

REFLECTIONS ON THE '84 ELECTION 

THE BLITZ: THE USE OF POLITICAL ADVERTISING 
DURING THE FINAL DAYS OF THE 1984 ELECTION 

Montague Kern, National Endowment for the Humanities 

This study i s based on tapes of a l l loca l and national news and p o l i t i c a l 
adve r t i s i ng which appeared between 6 and 9 PM in f i v e markets during the f ina l 
10 days of the 1984 e l e c t i on . A typology has been developed which includes 
the emotions ads are ta rget ing ( se l f-wor th , t r u s t , int imacy, anger, f e a r , 
reassurance) and type of ad (image, preemptive, defensive response), and 
d i f f e r e n t types of contrast ads. 
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Frequency and types of ads are being studied for the various candidates on the 
congressional , sena to r i a l , gubernator ia l , and pres ident ia l l e v e l s ; and in the 
paper presented here, of a l l ads aired wi th in the North Carolina and Indiana 
markets. 

This study i s the f i r s t part of a broader study which moves from the ads 
themselves to perceptions on the part of campaign managers for both winners 
and losers of why the i r adver t i s ing was the way i t way. 

CHANGES IN PARTY IDENTIFICATION AND PARTY IMAGES 
IN THE REAGAN YEARS 

Martin P. Wattenberg, Uhiversity of Ca l i f o rn i a , I r v ine 

This paper assesses changes in party i d e n t i f i c a t i o n and party images during 
the 1984 e lec t ion . During the period from 1952 to 1980 the r a t i o of Democrats 
to Republicans in the e lec tora te remained incredib ly s tab le , despite 
lands l ides for both pa r t i e s , at approximately 1.7 to 1. In 1984 many claims 
were made for a s i gn i f i c an t increase in Republican i d e n t i f i c a t i o n for the 
f i r s t time since the New Deal. This paper evaluates t h i s claim and 
invest igates which, i f any, groups are moving toward the Republicans and 
why. Crucial to the explanation for what changes are occurr ing are data on 
the images of both pa r t i e s , based on open-ended survey questions. 

WINNING AGAINST THE TIDE: 
DEMOCRATIC CONGRESSIONAL INCUMBENTS AND THE 1984 ELECTION 

Kurt C. Sch l i ch t ing , F a i r f i e l d Lh ivers i ty 
Peter S. Tuckel , Hunter Col lege, CUNY 

While the 1984 general e lec t ion resulted in an overwhelming v i c to ry for the 
Republican president ia l candidate, the number of Democratic incumbent 
congressional candidates who suffered defeat was minimal. The most prominent 
explanation i s that incumbent candidates win ree lec t ion because of t he i r 
service to const i tuents . 

Using six po l l s (each n=600) conducted pr ior to the 1984 e lec t ion and a post-
e lect ion survey in November, the present paper examines the factors that 
contributed to the ree lec t ion of a Democratic incumbent congressman in a 
midwestern state in 1984. 
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THE MINNESOTA POLL: MONDALE'S APPEAL 

Hazel H. Reinhardt , Minneapolis Star and Tribune 

Why did Mondai e lack dec i s i ve appeal even in his home state? The Minnesota 
Pol l probed th i s question along with the gender gap and p o l i t i c a l generation 
gap. Using d iscr iminant and factor ana lys is over the course of six statewide 
p o l l s , February - November 1984, Minnesotans' voting preferences were 
explored. Compared with the pub l i c ' s perception of candidates ' leadership 
q u a l i t i e s , issues were minor. Strong leadership was a t t r ibuted more to 
Reagan, compassionate leadership to Mondale. Of the two, strength predicted 
many more votes. The major i ty of Minnesotans f e l t s a t i s f i ed with the nat ion 's 
course and planned to vote accord ingly . Women general ly were l ess s a t i s f i ed 
and responded d i r e c t l y to one issue--abortion. Voting preferences among young 
Minnesotans were found highly " p a r t i c u l a r i s t i c , " hinging on many issues and 
candidate a t t r i bu t e s simultaneously. Mondale's greatest support came from a 
small group of Twin C i t i ans over 55 years old. The poll predicted a very 
c lose r e s u l t . On E lec t ion Day, Mondale carr ied the s ta te by 3,721 votes--less 
than one per p rec inc t . 

SUNDAY 11:00AM - 12:30PM 

SAMPLING, SIGNIFICANCE, AND ECOLOGICAL CORRELATION 

MULTIPLICITY SAMPLES OF ORGANIZATIONAL HIERARCHIES 

Joe L. Spaeth, Lh ivers i t y of I l l i n o i s at Urbana-Champaign 

This paper d iscusses the sampling design and data c o l l e c t i o n procedures for a 
survey of persons with some admin is t ra t i ve au tho r i t y , ranging from f i r s t - l i n e 
superv isors to CEOs of major corporat ions , heads of governmental agencies, or 
top administ rators in un i v e r s i t i e s and hosp i ta l s . The study asked respondents 
to a survey of employed persons in I l l i n o i s to nominate the i r superv isors , 
interv iewed them by telephone, and then continued up the chain of command to 
the top. The data const i tu te a m u l t i p l i c i t y sample, with the m u l t i p l i c i t y 
being the number of people repor t ing , d i r e c t l y and i n d i r e c t l y , to a given 
pos i t i on . Thus, both posit ions and organizations are sampled with probabi l i ty 
proport ional to " s i z e . " This paper reports the interv iew completion rate by 
l e ve l above o r ig ina l respondents and the procedures used for increasing 
reponse, inc lud ing mail followups and skipping over respondents who refused or 
were unava i l ab le . 
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WHAT IS THE SIGNIFICANCE OF "STATISTICAL SIGNIFICANCE"? 

El i S. Marks 

The term " s ign i f i c ance " as used in s t a t i s t i c s i s an unfortunate one. The word 
" s ign i f i cance " c a r r i e s the connotation of "important" or "meaningful"; and no 
amount of careful de f i n i t i on and explanation of " s t a t i s t i c a l s ign i f i cance " by 
professional s t a t i s t i c i a n s seems su f f i c i en t to remove the impression among 
non-sta t i s t i c ians that " s t a t i s t i c a l s ign i f i cance " means "substat ive 
s ign i f i cance" and that d i f fe rences or cor re la t ions which are not s t a t i s t i c a l l y 
s ign i f i can t are unimportant and not worth inves t iga t ing fur ther . The 
meaningless conclusions generated by t h i s f a l l a c y have created so much 
confusion among survey researchers that many of us are strongly motivated to 
re jec t presentation of any s t a t i s t i c a l measures more complex than percentages 
or averages. 

The paper presents examples of mis interpretat ions of so-called " s t a t i s t i c a l 
s ign i f i cance" based on actual survey research experiences. It also suggests 
s t a t i s t i c a l l y and substant ively sound ways of deal ing with the problems 
presented. 

WHERE HAVE ALL THE MEN GDNE: THE INCREASING PROBLEM OF MALE 
UN DERRE PRESENTAT ION IN SURVEYS 

James Dyer, David B. H i l l , and Arnold Vedl i tz 
Texas A&M Lh ivers i ty 

This paper demonstrates the extent of the problem of underrepresentation of 
males in surveys of the general population, and the extent to which t h i s 
problem has been increasing. 

Using data co l lected in conjunction with the Texas Poll as well as secondary 
ana lys is of national po l l s , we explore several reasons for the 
underrepresentation of males and the consequences of i t . F i n a l l y , we discuss 
a l t e rna t i ves for deal ing with the problem. 
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TESTING SURROGATE MEASURES FOR HOUSEHOLD INCOME IN MARKET RESEARCH 

James A. Sharkey and Loya F. Metzger 
The Equitable L i fe Assurance Society 

Recent changes in the f inanc ia l serv ices industry in tens i f i ed Equ i tab le ' s 
i n te res t in ta rget ing spec i f i c market segments, some of which are defined in 
terms of income. A log ica l f i r s t target for segmentation was current 
customers, but the corporation had no income data for i t s customers. 
Equitable t r a d i t i o n a l l y used annualized premium as a surrogate for income, but 
the re l a t ionsh ip between these var iab les was never tested. In 1983, the 
Equi table developed a f i l e that includes information ( e . g . , median income) 
about the census t r a c t s in which pol icyholders l i v e . In l a t e 1984 a survey 
was conducted to c o l l e c t data on " t rue " ( i . e . , se l f-reported) Equitable 
household income. The main ob jec t i ve of the survey was to determine i f e i ther 
premium or the census t r a c t demographics co r r e l a t e with household income. The 
f indings show a reasonable co r r e l a t i on between sel f-reported household income 
and census t r a c t income. There i s a lso a reasonable co r re l a t ion between total 
annual l i f e insurance expenditures and sel f-reported income, but customers 
t y p i c a l l y have l i f e insurance po l i c i e s with more than one company. The 
co r r e l a t i on between sel f-reported income and premiums paid to Equitable i s 
very weak. 

SUNDAY 11:00AM - 12:30 PM 

THE FLOW OF NEWS AND INFORMATION IN SOCIETY 

(For 01 ien-Tichenor-Donohue abs t r ac t , see page 57) 

TESTING TRADITIONAL BELIEFS ABOUT COMPETITION AND DIVERSITY 

Maxwell McCombs, Syracuse Univers i ty 

Some c r i t i c s contend that the marketplace of news, entertainment, and 
commentary in two major Canadian c i t i e s became l ess d iverse when the Montreal 
Star and Winnipeg Tribune suspended publ icat ion in the l a t e 1970s, l eav ing 
only a s ing le d a i l y in each of those c i t i e s . 

To out l ine the empirical s i tua t ions before and a f t e r the suspensions in 
Montreal and Winnipeg, an extensive content ana lys i s was conducted of 8,788 
news-editor ia l (non-advert is ing) items in the Montreal Star ; i t s surv i v ing 
competi tor , the Montreal S z e t t e ; the Winnipeg Tribune; and i t s surv iv ing 
competitor, the Winnipeg Free Press. 



-53 -

Two competing hypotheses guided the comparisons of these newspapers. The 
f i r s t hypothesis, based on t rad i t iona l assumptions of competition and 
d i v e r s i t y , predicts d i f fe rences both between the competing newspapers and in 
the surviv ing newspapers before and a f te r the end of competit ion. The 
opposing hypothesis, based on the sociology of news, predicts no s i gn i f i c an t 
d i f fe rences between the newspapers on e i ther comparison. 

INTERPERSONAL COMMUNICATION AND THE COMPREHENSION OF NEWS 

John Robinson and Mark R. Levy 
Lh ivers i ty of Maryland 

Based on separate national samples in the United States and Q~eat B r i t a i n , 
th i s paper demonstrates the heretofore overlooked importance of interpersonal 
communication as a major predictor of news awareness and comprehension. 
Implications of these rep l icated f indings are discussed for the "two-step 
flow" hypothesis and for the continuing debate over the comparative importance 
of news/information channels. 

THE APPETITE HYPOTHESIS: A NOTE ON AGENDA SETTING 

Richard Maisel , New York Lh ivers i ty 

This paper suggests that the mixed resu l ts obtained to date in t es t ing the 
agenda set t ing function of mass media may be due to the f a i l u r e to take the 
subject ive state of the public into account. The public may, under ce r ta in 
condi t ions, be predisposed to reac t , while under other condit ions i t may be 
res is tant to the media. 

We might, for example, assume an equi l ibr ium leve l for the pub l i c ' s in te res t 
in issues and events. Given such an equi l ibr ium, the degree to which the 
media can set an agenda at any one point in time i s inverse ly re lated to the 
degree to which they have set agenda in the preceding period. In a sense, 
th i s hypothesis views opinion formation as an appet i te which dec l ines as i t i s 
fed and increases as i t i s starved. Some impl icat ions of t h i s appet i te 
hypothesis are examined and some data from the 1969 pres ident ia l e lec t ion are 
presented to i l l u s t r a t e i t . 
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SUNDAY 11:00 AM - 12:30 PM 

METHODOLOGICAL AND ETHICAL ISSUES IN RESEARCH ON AIDS 

METHODOLOGICAL ISSUES IN AIDS-RELATED RESEARCH 

Karolynn Siegel and Laurie J . Bauman 
Memorial SI oan-Kettering Cancer Center 

The AIDS epidemic ra i ses complex and t rag i c i ssues , which social researchers 
have begun to address. However, t h i s phenomenon presents formidable 
chal lenges to the design and conduct of s c i e n t i f i c s tudies . The unique social 
and psychological impl icat ions of the i l l n e s s , the soc i a l l y marginal 
populations at r i sk for the d isease , and the extraordinary e th ica l 
cons iderat ions c rea te special methodological d i f f i c u l t i e s . 

In t h i s paper, we discuss design issues in studies of AIDS pat ients and those 
at r i sk fo r AIDS, inc luding subject recruitment and sampling, def in ing subject 
e l i g i b i l i t y , s o c i a l l y acceptable response b i a s , c o l l e c t i n g sens i t i ve da ta , 
in te rv iewer b i a s , and proteci ton of human subjects . A l t e rna t i ve s t ra teg ies 
for addressing these problems are discussed, each invo lv ing i t s own inev i tab le 
t r ade-o f f s . Po ints of cont inu i ty and d i scont inu i t y between AIDS-related 
research and the study of other threatening and sens i t i ve topics are examined. 

DESIGNING AN EFFECTIVE AIDS-PREVENTION CAMPAIGN 

Larry L. Bye and Rebecca C. Quarles 
Research Decisions Corporation 

This paper, based on a two-wave longi tudinal study conducted in San Francisco, 
C a l i f o r n i a , suggests that the AIDS epidemic has deeply af fected both the 
sexual behavior and l i f e s t y l e s of homosexual men. Two-thirds report that they 
are now e i t he r c e l i b a t e , monogamous, or p rac t i c ing "safe sex" only as a resu l t 
of the epidemic. The basel ine study suggested that AIDS-prevention 
educational messages w i l l be most persuasive i f they emphasize the social 
a c cep t ab i l i t y of safe sexual prac t i ces rather than the r i sks attached to 
unsafe behavior . Longitudinal data bear on how e f f e c t i v e the campaign has 
been over time in e f f e c t i ng behavioral change. 
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HOW DO WU SCREEN FOR SEXUAL PREFERENCE? 
SAMPLING AND INTERVIEWING GA V AND BISEXUAL MEN 

Rebecca C. Quarles and Larry L. Bye 
Research & Decisions Corporation 

In 1984, Research & Decisions Corporation conducted a study to aid in the 
design of an e f f e c t i v e public information campaign to persuade gay and 
bisexual men to adopt safer sex prac t i ces . The study involved 500 telephone 
interv iews with s e l f - i den t i f i ed gay and bisexual men l i v i n g in San 
Francisco. Although the subject matter was extremely s ens i t i v e , and the 
interv iew asked respondents to d isc lose the most int imate d e t a i l s of t he i r 
sexual l i v e s , j u s t 3% of contacts e i the r refused to d isc lose the i r sexual 
preference, o r , having ident i f i ed themselves as gay or b isexua l , refused to 
continue with the interv iew. This presentation discusses the methodological 
issues involved in surveying a hard-to-reach population about an emotionally 
charged subject . The success of the project i s due both to the high leve l of 
concern about AIDS among San Francisco gays and to interv iewing techniques for 
winning respondent t rus t and bui ld ing rapport. 

AN ASSESSMENT OF THE PREDICTIVE ACCURACY OF PRE-ELECTION POLLS 

I rv ing Crespi , I rv ing Crespi and Associates 

A comprehensive compilation of f ina l pre-elect ion poll resu l t s for media-
sponsored po l l s during the l a s t four years was conducted in order to evaluate 
the accuracy of pre-elect ion po l l s and to lay the groundwork for i den t i f y i ng 
the methodological and contextual cor re la tes of accuracy. In l i g h t of the 
p ro l i f e r a t i on of po l l ing with respect to s ta te and loca l o f f i c e s , t h i s 
compilation was not res t r i c ted to national po l l s . This study d i f f e r s from the 
SSRC study of the 1948 e lec t ions in that i t does not seek to evaluate the 
sources of error of pa r t i cu la r po l l s in a s ingle e l ec t ion . Instead, i t 
compares the aggregate accuracy of pre-elect ion and pre-primary po l l s 
conducted at the na t iona l , s t a t e , and local l e v e l s . 
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THE EFFECTS OF THE FIRST 1984 PRESIDENTIAL DEBATE 
ON ISSUE AND IMAGE ASSESSMENTS 

Donna Rouner and Richard M. Perl of f 
Cleveland State Univers i ty 

This study examines how funct ional the United States pres ident ia l debates are 
for indiv idual members of the p o l i t i c a l system. Over 200 residents of greater 
Cleveland, selected through randan d i g i t d i a l i n g procedures, were interviewed 
p r io r to the f i r s t 1984 pres ident ia l debate, and 138 were re-interviewed a f te r 
the debate. The resu l t s indicated that debate exposure exerted a s ign i f i c an t 
impact on assessments of Walter Mondale's image, whi le exert ing comparatively 
l e s s e f f e c t on Ronald Reagan's image or on voters ' issue proximity to Mondale 
or Reagan. 

The inf luences of several contingent condit ions on image and issue assessments 
were also explored. These f indings suggested that ideological constra int and 
campaign in teres t interacted to a f f ec t assessments of Mondale's image while 
economic s e l f - i n t e r e s t and ac t i ve use of p o l i t i c a l media exerted somewhat 
d i f f e r e n t e f f e c t s . The re la t ionsh ip between these f indings and recent studies 
of s e l e c t i v e p o l i t i c a l perception i s a lso discussed. 

TOWARD A GENERAL THEORY OF SELF-INTEREST EFFECTS 

Donald Ph i l i p U-een, Lh ivers i ty of C a l i f o r n i a , Berkeley 
(AAPOR Student Paper Award) 

Publ ic opinion research has cons is tent l y found a weak re la t ionsh ip between 
materia l i n te res t s and a t t i tudes toward pol icy issues. The pers is tent f a i l u r e 
of s e l f - i n t e r e s t explanations i s not well understood. This paper examines 
some of the factors governing the inf luence of material s e l f - i n t e r e s t . 
Analys is of three women's issues from the 1976 and 1980 National E lect ion 
Studies and an incomes pol icy issue from the 1983 General Social Survey 
suppports the fo l lowing conclus ions: 

1. The inf luence of s e l f - i n t e r e s t var ies from issue to i ssue , 
depending on the size and c l a r i t y of the stakes involved. 

2. S e l f - i n t e r e s t i s more i n f l uen t i a l among the a r e l i g i ous , among 
those who view others as predatory and untrustworthy, and 
among those who re jec t norms of s e l f - r e l i ance . 

We then analyze previous research in l i g h t of these f indings and comment on 
the u t i l i t y of the s e l f - i n t e r e s t explanat ion. 
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THE VALUES AND ATTITUDES OF MARKET AND SURVEY RESEARCHERS 

Thomas Danbury, Survey Sampling, Inc. 

What at t i tudes exist among survey and market researchers toward the i r f i e l d ? 
To study the professional concerns of researchers, nondirect ive interv iews 
were conducted with 110 persons selected to balance age, sex, geography, job 
leve l and type of organizat ion. Over 4,000 a t t i tud ina l statements were 
extracted and then reducted by judgment and pre-test ing to 101 items, 

The items were administered as Q-sorts to 126 researchers, including most 
or ig ina l respondents. Using persons as va r i ab les , a factor ana lys is produced 
six "ideal types" : the Midwestern Corporate Researcher, the Surveyer, the Ad 
Agency Researcher, the Eastern Researcher, the Analyst and the Marketing Fan. 

The cha rac t e r i s t i c s of these types w i l l be reviewed, with special emphasis on 
the Analyst (who i den t i f i e s most strongly with social sc ience ) . The typology 
provides ins ight into the complex in te r re la t ionsh ips that ex is t in t h i s 
dynamic and changing f i e l d . 

COMMUNITY ATTACHMENT, NEWSPAPER USE, AND KNOWLEDGE 
OF LOCAL ISSUES 

C la r i ce N. Ol ien, P h i l l i p J . Tichenor, and George A. Donohue 
Uhivers i ty of Minnesota 

This paper i s an explorat ion of some of the or ig ins of c i t i z en attachment to 
the community and the contr ibut ion which such attachment makes to knowledge 
about local issues. Data from ten Minnesota communities ind icate that the 
more homogeneous the community, the higher the attachment among c i t i z e n s . 
Data do not support the hypothesis that the more homogeneous the community, 
the greater the strength of the assoc iat ion between use of the community 
newspaper and attachment. In f a c t , the strongest l i nks between loca l reading 
and attachment are in the suburbs, which contradicts the hypothesis. Also, 
the suburbs are the only area in which both local newspaper reading and 
community attachment make separate contr ibut ions to knowledge of loca l 
issues. These f indings suggest the need for some rev is ions in i n te rp re ta t ion 
of the ro le of the press in d i f f e r en t kinds of communities. 
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ROUNDTABLES 

INTERACTION BETWEEN PUBLIC AND PRIVATE OPINION IN ATTITUDES TOWARD A 
PUBLICIZED MURDER CASE 

Stuart Herman, Technical Analys is and Communication 
Charles Winick, C i ty Col lege, CUNY 

Jay Schulman, New York, NY 

A cont rovers ia l murder case in Scranton, Pennsylvania i s discussed in terms of 
the i n t e r ac t i on between p r i va te l y held opinions and opinions voiced to survey 
in te rv iewers and during ju ry se lec t ion . The v i c t im , a prominent local 
o f f i c i a l , had been iden t i f i ed with i r regu la r sexual behavior, which had led to 
substant ia l sympathy for the man accused of k i l l i n g him. The prosecution, 
seeking to determine community a t t i tudes toward the murder, commissioned a 
survey, the r esu l t s of which are discussed in terms of l a t en t and manifest 
dimensions of publ ic opinion and the unexpected outcome of the case. 

OBSCENITY RESEARCH: TRIALS AND TRIBULATIONS 

Joseph Scot t , Ohio State Uhivers i ty 
Dennis K. Benson, Appropriate So lu t ions , Inc. 

In 1973, the United States Supreme Court, in M i l l e r v. C a l i f o r n i a , outl ined a 
new t es t to determine whether material was obscene or not. One of the three 
key elements of t h i s new tes t i s : " . . . whether the material taken as a 
whole, apply ing contemporary community standards, appeals to the prurient 
i n t e r e s t . " 

This paper addresses the problems encountered in determining community 
standards in a manner acceptable for use in the courtroom. In addi t ion, the 
paper addresses problems of working with attorneys and experts, b r i e f i ng 
i n t e r v i ewe r s , and dea l ing with respondents. The paper i s based on actual 
studies and courtroom experiences in communities and states across the 
country . 
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REPORTING SOCIAL SCIENCE RESEARCH IN THE MEDIA 
Michael W. Traugott and Stanley Presser , Lh ivers i t y of Michigan 

Ph i l i p Meyer, Lh ivers i ty of North Carol ina 

This roundtable w i l l focus on the qua l i ty of the report ing of social science 
research in the media and a l t e rna t i v e means for improving i t . In addit ion to 
discussion of the c o n f l i c t i n g values of news pract ice as they a f f ec t report ing 
the complexit ies of social science phenomena, a t tent ion w i l l be devoted to a 
review of programs designed to increase the f a m i l i a r i t y of reporters and 
edi tors with the s c i e n t i f i c process and i t s outputs and how to cover them. 
Pa r t i c i pa t i on in t h i s roundtable session i s encouraged for prac t i c ing 
j o u r n a l i s t s as well as social s c i en t i s t s who conduct research on report ing or 
who conduct t r a in ing programs or seminars for ed i tors and reporters . 

AN ANALYSIS OF RESPONDENT TASKS DURING SCREENING 
FOR THE NATIONAL CRIME SURVEY 

El izabeth A. Martin and Naomi D. Rothwell 
Bureau of Social Science Research 

Many surveys re ly on respondents' a b i l i t y to reca l l and wi l l ingness to report 
past events. For example, v i c t im iza t ion rates are based on reports from the 
National Crime Survey and estimates of health condit ions are derived from the 
National Health Interview Survey. Such surveys employ a procedure ca l l ed 
"screening," in which a ser ies of deta i l ed questions i s asked to st imulate 
memories and e l i c i t reports of spec i f i c incidents and condit ions. Af ter 
screening i s completed, more deta i led questions are asked about each event 
reported. 

The cogni t i ve and conceptual demands which screening places on respondents in 
the National Crime Survey are descr ibed. Following that are some of the 
approaches to questionnaire design which were introduced to enhance 
respondents' performance of the tasks demanded of them. 
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THE HISPANIC RESPONDENT 

Diane O'Rourke and Johnny B l a i r 
Survey-Research Laboratory, Lh ivers i ty of I l l i n o i s 

Almost a l l methodological research r e l a t i ng to surveys i s conducted on samples 
of the "general publ i c "-- tha t heterogeneous group that includes a l l types of 
people, roughly in proportion to the i r prevalence in the populat ion. 
Consequently, the research resu l t s are based on data from the white 
ma jo r i t y . The purpose of t h i s research i s to compare Hispanic respondents to 
non-Hispanic respondents, noting the s i m i l a r i t i e s and d i f fe rences in contact 
pa t te rns , to assess whether general survey response patterns derived from 
sainpl es of the general publ ic are general i zabl e to minority populations. 

In comparing Hispanics and non-Hispanics as telephone respondents, we looked 
at how easy the household was to reach and what times were more productive. 
We also compared household c h a r a c t e r i s t i c s . Many of the resu l t s showed cl ear 
d i f f e rences not only by Hispanic-non-Hispanic, but fu r the r , by language and 
race. Consequently, the resu l t s are broken down by white , b lack, English-
speaking Hispanic ( in te rv iew conducted in Eng l i sh ) , and Spanish-speaking 
Hispanic ( in te rv iew conducted in Spanish). These d i f fe rences indicate that 
research on general survey response patterns derived from samples of the 
general publ ic may not be general i zabl e to minority populations. 

MAILED QUESTIONNAIRES AND TELEPHONE INTERVIEWS IN HEALTH SURVEYS 

Jud i th F i e d l e r , Group Health Cooperative of Puget Sound 

An ongoing program of Consumer Opinion Surveys conducted by a 350,000-member 
HMO provided an opportunity to compare responses under d i f f e r i n g methodologies 
in the same population. In the th i rd year of the survey program, data 
c o l l e c t i o n shi f ted from mailed quest ionnaires to telephone in terv iews. An 
e f f e c t of t h i s change was the ant ic ipated increase in response r a t e , from 
approximately 55% to 93%. As was expected, t h i s increase in response produced 
a more representat ive group of respondents, with age, sex, and experience much 
more c lose l y matched to the actual populat ion. 

Comparisons of resu l t s across the program years permit us to draw some 
concl usions about the e f f e c t s of se l f -se l ec t ion and refusal on survey 
f ind ings . Wi l l ingness to respond appeared related to u t i l i z a t i o n , with high 
u t i l i z e r s more l i k e l y to pa r t i c i pa t e . Reported l e ve l s of s a t i s f a c t i o n , 
however, did not appear to be af fected by the change in method or increased 
representat ion. 
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