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Additions and Corrections to the 1983 AAPOR Program

NEWLY ELECTED OFFICERS FOR 1933-34:

Vice President Albert E. Gollin
Associate Secretary-Treasurer Robert M. Groves
Standards Associate Norman H. Bradburn
Conference Associate Eleanor Singer

Membership and Chapter

Relations Associate Doris R. Northrup
Publications and Information

Associate Barbara Lee
Councillor-at-large Barbara Bailar

Late Changes to Program:

Media Reporting of Social Science Zahava Doering, Department of Defense,
additional discussant, Friday, A.M. 9:15, East Room

Round Table "Television Drama and Statistical Reality: Should They Mesh?" led
by Hope Lunin Klapper, New York University and additional speaker, Quentin
Anderson, Columbia University

Polling On Controversial Issues "Corporate Executives, Environmental Activists,
and the Public: A Comparison of Values, Beliefs, Attitudes and Trade-off
Preferences" by Riley E. Dunlap and Kathy Bloomgarden

Performance of the Polls in the 1982 Elections: What Have We Leared

Tom Wicker cannot be present. However, dozens of other people have
volunteered to be discussants, so a lively session can be expected.

Revised List of Publishers:
Abt Books

Academic Press

American Demographics
Basic Books

Butterworths

Walter DeGrviter, Inc.
Foundation Center

The Free Press

Greenwood Press

Institut for Demoskopie Allensbach
Jossey-Bass

The Russell Sage Foundation
Seven Locks Press

John Wiley and Sons



ADDITIONAL ABSTRACTS

American Attitudes Toward the Middle East Since Israel's Invasion of Lebanon

Alvin Richman, Department of State

National polls show that the American public's attitudes toward the Arab-Israel
conflict have featured five major distinctions in recent years: (1) Considerably
greater "sympathy" and support for Israel compared to the "Arab nations"; (2) a
distinctly more favorable image of Israel than of Israeli governments and
policies; (3) increased differentiation in viewing Arab countries -- for example,
Egypt Is now seen about on a par with Israel in terms of "favorableness," and
Saudi Arabia is seen at least on a par with Israel in terms of "importance” to U.S.
interests; (4) concern for lsrael's security outweighs sympathy for Palestinian
claims to a national homeland on the West Bank; and (5) the PLO is viewed as not
representative of most Palestinians and not entitled to a role in negotiating a
Middle East peace settlement, until it recognizes Israel and disavows use of
terrorism.

The Israeli invasion of Lebanon and, particularly, reports of the massacre of
Palestinians in Beirut refugee camps in September had the immediate effect of
significantly narrowing the differences in the public's perceptions of Israel vs.
Arab nations, Israel vs. Palestinians, and Palestinians vs. PLO. Recent polls
indicate, however, that the effects were mainly short-term, and that those
distinctions have rebounded to about their pre-invasion levels.

On the other hand, the distinction between the public's sympathy for Israel and

its disapproval of Israeli government policies widened considerably as a result of
events last summer and fall, and this gap has narrowed only partially since then.

AAPOR Student Award Pa[ﬁer:

The Role of Elites in Shaping Public Opinion

John Zaller, University of California, Berkeley

The United States has witnessed major changes in public attitudes over the past
several decades on race, sexual equality, foreign policy, and lifestyle. At
present, however, the reasons for these changes are very poorly understood.
Researchers have been able to do little more than to apportion variance among
such standard but none-too-illuminating categories as "period effect" and
"generational replacement.”

This paper develops and tests a model which is, in principle, capable of
explaining several of the most salient changes in public attitudes in recent
decades. The model is based on three principal assumptions: 1) New political
attitudes originate among "elites" and are transmitted to the public via the mass
media; 2) the exposure of ordinary citizens to new political attitudes in the
media is positively correlated with citizens' level of political information; and 3)
the willingness of people to accept new attitudes (having been exposed to them)
is negatively associated with leve! of information and ideological distance.

By adding some formal structure to these assumptions, a variety of otherwise
disorderly phenomena can be explained. I particular, the model developed in
this paper can explain new public attitudes toward school desegration in the
1950s, the Vietnam War in the 1960s, and gay rights in the 1970s.

page -2-



American Association for

Public Opinion Research

Program and Abstracts

38th Annual Conference

May 19-22
1983

Buck Hill Inn
Buck Hill Falls, Pennsylvania






AAPOR EXECUTIVE COUNCIL

President
Past-President

Vice President
Secretary-Treasurer

Associate Secretary-
Treasurer

Standards

Standards Associate
Conference
Conference Associate

Membership and Chapter
Relations

Membership and Chapter
Relations Associate

Publications and Information

Publications and Information
Associate

Councillors-at-large

1982-83

Burns W. Roper
Seymour Sudman
Laure M. Sharp

Eve Weinberg

Kenneth P. Adler
Barbara A. Bailar
Deborah Hensler
Howard Schuman

J. Ronald Milavsky

Pearl R. Zinner

Selma F. Monsky

Mary A. Spaeth

Philip Meyer

Paul B. Sheatsley
Warren J. Mitofsky

1982-83 CONFERENCE COMMITTEE

Chair: Howard Schuman

Associate Chair: J. Ronald Milavsky

James R. Beniger

Albert H. Cantril S. Lorna Opatow
Diane Colasanto Stanley Presser
Charles D. Cowan David L. Sills
Albert E. Gollin Eleanor Singer
Robert M. Groves Horst H. Stipp

Helen J. Kaufmann Seymour Sudman

1983-84
Laure M. Sharp

Burns W. Roper

Kenneth P. Adler

Deborah R. Hensler

J. Ronald Milavsky

Selma F. Monsky

Philip Meyer

Warren J. Mitofsky

William L. Nicholls, II



iv

AAPOR AWARD COMMITTEE
Chair: Burns W. Roper
Jack Elinson

Helen Kaufmann
Seymour Sudman

STUDENT AWARD COMMITTEE
Chair: Allen H. Barton

Norval Glenn
Judith Tanur

SITE SELECTION
James H. Fouss

Charles D. Cowan

EXHIBITS ARRANGEMENTS

Charles D. Cowan
Diane Colasanto

PREPARATION OF PROGRAM AND ABSTRACTS

Nancy J. Crosbie

AAPOR SECRETARIAT

Diana Druker, Administrator
Esmond Druker, Finance Administrator



EXHIBITS

2:00-6:00 pm, Thursday-Saturday
Upper Lobby

Books

Abt Books
Academic Press
Basic Books
Foundation Center
Jossey-Bass
The Russell Sage Foundation
Sage Publications
Transaction

CATI Systems

Wisconsin Survey Research Laboratory
Representative: Charles Palit

Survey Research Center
University of California, Berkeley
Representative: J. Merrill Shanks

Audits and Surveys, Inc.
Representative: Stanley Zdep

Computers for Marketing
Representative: Joyce Rachelson

Westat, Inc.
Representative: Sanford Schwartz

Marketing and Research Counselors
Representative: George Harmon

CENSUS DOCUMENTS AND PUBLICATIONS

Kathy Gostomski
Tim Jones



AAPOR AWARD

(to be announced at Banquet)

STUDENT PAPER AWARD WINNER

JOHN ZALLER
University of California, Berkeley

Honorable Mention

Cynthia Fletcher, lowa State University
John G. Geer, Princeton University

Jon A. Krosnick, University of Michigan
Bruce Peterson, University of Chicago

Film: MAGIC TOWN
(to be shown Saturday night, after Banquet)

Magic Town (1947) is a satire about a pollster who finds a small
bell weather city that perfectly reflects national opinions. The
movie, starring James Stewart and Jane Wyman, was directed by
William Wellman and written by Robert Riskin. Francis Fullam of
the Survey Research Laboratory of the University of Illinois will
introduce the movie.

vi



38TH ANNUAL CONFERENCE

AMERICAN ASSOCIATION FOR PUBLIC OPINION RESEARCH

THURSDAY

3:00-9:00
Main Lobby

2:30-5:30
West Lounge B

2:00-5:30
Library

6:00-8:30
Main Dining Room

8:45
Ballroom

The Inn, Buck Hill Falls, Pennsylvania
May 19 through May 22, 1983

May 19

REGISTRATION

PRE-CONFERENCE DIDACTIC WORKSHOP*
LATENT VARIABLE MODELS FOR RESPONSE ERRORS IN
SURVEY DATA: An Introduction to Linear Structural Relations
(LISREL)
Duane Alwin, University of Michigan

MEETING OF OLD AND NEW EXECUTIVE COUNCILS
DINNER

FIRST PLENARY SESSION:

THE IMPACT OF THE POLLS ON THE POLITICAL PARTIES

Chair: Albert H. Cantril, Director, Bureau of Social Science Research

Polls and the Partyless Campaign
William J. Crotty, Northwestern University

Polling and the New Technologies of Politics
Matt Reese, Matt Reese & Associates

Discussant
Nelson W. Polsby, University of California, Berkeley

*This workshop requires separate registration and a small fee.



FRIDAY
7:30-9:30
Main Dining Room

9:15-10:45
East Room

9:15-10:45
West Lounge B

9:15-10:45
Library

page 2 Friday, A.M.

BREAKFAST

MEDIA REPORTING OF SOCIAL SCIENCE
Chair: Albert Gollin, Newspaper Advertising Bureau

Press Coverage of the 1982 NIMH Report on Television and
Behavior
Renee Hobbs, Harvard University

Press Coverage of the 1982 Profile of American Youth Study:
The Intersection of Journalism, Social Science Research,
and the Pentagon
Lynne Sussman, Harvard University

Social Scientists Cited in the Media
Carol Weiss, Harvard University

Discussants: Mark R. Levy, University of Maryland

AFFINITY AMONG NATIONS: PUBLIC OPINION AND FOREIGN
POLICY

Chair: Bernard Roshco, U.S. Department of State

The Role of the People in Conflict Resolution: Pilot Study on
the Falklands/Malvinas Conflict
Archibald M. Crossley and Helen M. Crossley, ArchCross
Associates, Inc.

American Attitudes Toward the Middle East Since Israel's Invasion
of Lebanon
Alvin Richman, Department of State

Another Look At What Affects Attitudes Toward Foreign
Countries
Albert R. Tims, Indiana University and M. Mark Miller,
University of Tennessee

Discussant: Gerald Hursh-Cesar, U.S. Information Agency

DIDACTIC SESSION:
Exploratory Data Analysis

Samuel Leinhardt, Carnegie-Mellon University



FRIDAY

11:00-12:30
Library

11:00-12:30
East Room

11:00-12:30
West Lounge B

page 3 Friday, A.M.
May 20

PUBLIC OPINION AND THE CONSTRUCTION OF SOCIAL REALITY
Chair: Jeffrey Moore, Bureau of the Census

Television and Polls in Representative Government
C. Anthony Broh, Rutgers University

Perceptions of Public Opinion
Marie Crane, The University of Texas at Austin

The Neo-Nazi "March" in Skokie: An Exploratory Study of Mass
Media Influence on Audience Conceptions
Josephine R. Holz, Rutgers University

Discussant: Elizabeth Martin, Bureau of Social Science Research
RESPONSE RATES TO SURVEYS
Chair: Seymour Sudman, University of Illinois at Urbana-Champaign

Effects of an Advance Phone Call in Personal Interview Surveys
of the Elderly
Jane W. Bergsten, Michael Weeks, and Fred Bryan , Research
Triangle Institute

New Issues in Mail Questionnaire Response Rates
Don A. Dillman, Washington State University, and Dan Moore,
Pennsylvania State University

Alternative Procedures for Reducing Refusals in Telephone Surveys
Richard Kulka, Jennifer McNeill, and Lynn Guess, Research
Triangle Institute

Increasing Informant Cooperation for Random Respondent Selection
in a Telephone Survey
Diane O'Rourke and Johnny Blair, University of Illinois at Urbana-
Champaign

Discussant: Owen Thornberry, Jr., National Center for Health
Statistics

RESEARCH ON POLICY ISSUES
Chair: Charles Cowan, Bureau of Census

The Suburban Movement to Limit Growth: Consensus or Coalition?
Mark Baldassare, University of California, Irvine

A Comparison of Media Use Measures: The Relationship of Four
Measures of Media Use to Economic Knowledge and Discussion
J. David Kennamer, Virginia Commonwealth University

The Case for "Quick and Dirty" Research: A Federal Government
Model
Alan S. Meyer, U.S. Dept. of Health and Human Services

Discussant: George S. Rothbart, Center for Policy Research



FRIDAY

12:30-2:00

2:15-3:45

East Room

Seminar Room

West Lounge B

Library

Fountain Room

West Lounge A

page 4 Friday, P.M.

May 20

LUNCH

ROUND TABLE SESSIONS

Academic vs. Firehouse: A Methodological Comparison in
Two Election Surveys
Sue Dowden and John Robinson, University of Maryland
Douglas Mayer, University of Delaware
Barry Sussman, Washington Post
Carole Trippe, University of Michigan

Television Drama and Statistical Reality: Should They Mesh?
Hope Klapper, New York University

Roundtable for Planning a Coordinated Research Effort to
Trace the Agendas for the 1984 Elections
Maxwell McCombs, Syracuse University, and Gladys Engel Lang
and Kurt Lang, State University of New York at Stony Brook

Implications of an Aging Population: Training Interviewers to Work
with the Elderly (Videotape presentation)
Audrey McDonald, Mathematica Policy Research, Princeton

Survey Findings on the New Technologies: Attitudes on the
Impact of Computers
Greg Martire, Yankelovich, Skelly and White

Paul Lazarsfeld's Research Strategies: Some Lessons for Today
Ann Pasanella, Columbia University

There will be three displays for browsing throughout much of the
Conference:

The hours planned are 2:00-6:00 pm, Thursday, Friday, and Saturday.

Recent Books on survey research and public opinion, provided
by several publishers.

Exhibit of materials by the Bureau of the Census and the National
Center for Health Statistics.

Several CATI systems, with demonstrations.




FRIDAY

4:00-5:30
West Lounge A

4:00-5:30
West Lounge B

4:00-5:30
East Room

page 3 Friday, P.M.

May 20

POLITICAL IDEOLOGY AND PUBLIC OPINION
Chair: Allen H. Barton, Columbia University

The Age of Limits: Political and Class Consequences
David B. Brinkerhoff and Lynn K. White, University of Nebraska

Social Conservatism, New Republicans, and the 1980 Elections
Jerome L. Himmelstein, Amherst College, and Jim McRae,
University of South Carolina
Tolerance, Intolerance, and Left-Right Ideology: A Latent Class
Analysis of Tolerance for Nonconformity in the American Public
Allan L. McCutcheon, University of Delaware
Discussant: Richard Christie, Columbia University
TRAINING SURVEY RESEARCHERS FOR BUSINESS:
ARE UNIVERSITIES PRODUCING WHAT BUSINESS NEEDS?
Chair: Helen Kaufmann, Clairol, Inc.
Panel:
G. Ray Funkhouser, Rutgers Graduate School of Management
Lawrence D. Gibson, General Mills, Inc.

Robert M. Groves, University of Michigan

Donald A. Hughes, Sears, Roebuck and Co.

QUESTION ORDER AND CONTEXT EFFECTS
Chair: George F. Bishop, University of Cincinnati

Question Order Effects on Voting Preferences in 1982
Irving Crespi, Irving Crespi Associates, and
Dwight Morris, The New York Times

Question Order Effects and the Sense of Well-Being
McKee J. McClendon and David J. O'Brien, The University
of Akron

Measuring Local Policy Opinions: Order and Wording Effects
Susan A. Stephens and John Hall, Mathematica Policy Research

The Self-Anchoring Striving Scale Question Series--The Impact of
Not Asking Open-Ended Questions
Leonard A. Wood, The Gallup Organization

Discussant: Robert N. Oldendick, University of Cincinnati



FRIDAY

6:00-7:00
Fountain Room

7:00-8:30
Main Dining Room

8:U5
Ballroom

page 6 Friday, P.M.

May 20

RECEPTION FOR NEW ATTENDERS

DINNER

SECOND PLENARY SESSION:
SPEAKING YOUR MIND WITHOUT ELECTIONS, SURVEYS,
OR SOCIAL MOVEMENTS

Chair: Norman H. Bradburn, National Opinion Research Center

Speaker: Charles H. Tilly
Theodore M. Newcomb Professor of Social Science

Departments of Sociology and History
University of Michigan

Discussants: James Beniger, Princeton University

Leo Bogart, Newspaper Advertising Bureau



SATURDAY

7:30-9:30
Main Dining Room

9:15-10:45
East Room

9:15-10:45
West Lounge B

9:15-10:45
Library

page 7 Saturday, A.M.
May 21

BREAKFAST

VALIDITY OF SELF-REPORTS

Chair and Discussant: Tom W. Smith, National Opinion
Research Center

Reliability in Large Scale Household Surveys: The Case of
the Annual Housing Survey
Andrew A. Beveridge, Queens College of the City University
of New York and Columbia University

Measuring Reporting Accuracy of Criminal Victimization Through
Record Checks
Peter V. Miller, Northwestern University, and Robert M. Groves,
University of Michigan

Inaccurate Reports In Surveys: Are They Stable Over Time?
Stanley Presser and Michael Traugott, University of Michigan

Sociodemographic Characteristics, Perceived Normative Threat,
and Response Falsification for Survey Topics with High
Social Desirability
Kenneth Rosow, Eric Marder Associates, Inc.
WHAT HAVE THE MEDIA DONE FOR (OR TO) US LATELY
Chair: Philip Meyer, University of North Carolina
The Effect of Media on Voters' Considerations in
Congressional Elections
Roy L. Behr, Yale University

Impact of Television on High School Academic Achievement
Gary D. Gaddy, University of North Carolina at Chapel Hill

Using the Media for Crime Prevention
Harold Mendelsohn, University of Denver

Discussant: Michael Maidenberg, Grand Forks Herald

THE GENDER GAP IN RECENT ELECTIONS

Chair: Kathleen Frankovic, CBS News

Candidates Images in a Mayoral Race: Of Feminism, Racism, and
Ghosts of the Past

Doris A. Graber, University of Illinois at Chicago

The Gender Gap in the 1982 Elections
Arthur H. Miller and Oksana Malanchuk, University of Michigan

Beyond the Gender Gap: Working Women and the 1982 Election
Kurt Schlichting and Peter Tuckel, Fairfield University

Discussant: Dotty Lynch, Lynch Research, Inc.



SATURDAY

11:00-12:30
East Room

11:00-12:30
Library

11:00-12:30
West Lounge B

page 8 Saturday, A.M.
May 21

POLLING ON CONTROVERSIAL ISSUES
Chair: David L. Sills, Social Science Research Council

Corporate Executives, Environmental Activists, and the Public
Riley E. Dunlap, Washington State University, and Kathy
Bloomgarden, Research and Forecasts, Inc.

Black Support for Affirmative Action Programs
Cardell K. Jacobson, Brigham Young University

Forensic Psychiatry: Public Opinion Following the Hinckley Verdict
Dan Slater and Valerie P. Hans, University of Delaware

Discussant: Donald R. DeLuca, The Roper Center

DIDACTIC SESSION:
Using Products from the 1980 Census

Kathy Gostomski, Philadelphia Regional Office,
Bureau of the Census

Tim Jones, Field Division, Bureau of the Census

OPINION FORMATION AND CHANGE
Chair and Discussant: Lorna Opatow, Opatow Associates, Inc.

Opinion Formation, Social Interaction and Other Influences
on Consumer Purchase Behavior
Martin Beilinson, Clairol Appliance Division, Bristol-Myers, Co.

The Formation of Public Opinion on Complex Issues:
The Case of Nuclear Energy
Stephen Cole and Robert Fiorentine, State University of
New York at Stony Brook

Opinion Formation and Change Among the Elderly: Implications for
for Current Public Opinion Theory and Methods
Don D. Smith and Greg Olson, University of lowa

The Role of Elites in Shaping Public Opinion
(AAPOR Student Paper Award)
John Zaller, University of California, Berkeley




SATURDAY
12:30-1:45
Ballroom
1:45-2:15

2:30-4:00

Seminar Room

West Lounge A

Fountain Room

West Lounge B

Library

4:00-5:30
West Lounge A

7:00-8:00
Upper Lobby

8:15
Ballroom

After Banquet:

After Banquet:
Upper Lobby

page 9 Saturday, P.M.
May 22

LUNCH

Presiding: Seymour Sudman, Past President

Presidential Address: Burns Roper, AAPOR President, 1982-83
"Some Things That Concern Me"

ROUND TABLE SESSIONS

Reflections on the History of Survey Research in America
Don Cahalan, University of California, Berkeley

Television Viewing and Psychographics: A Step Beyond Demographics
Gene Cooper, American Broadcasting Company

Communicating with the Il1
Susan Evans and Peter Clark, University of Southern California

New Strategies for the Use of Focus Groups for Social Scientists and
Survey Researchers
Linda Kaboolian and William A. Gamson, University of Michigan
Finding the Needle in the Haystack: Application of New Sampling
Techniques to Finding Rare Populations

Mark A. Schulman, Schulman, Ronca and Bucuvalas, Inc., and
Menachem Daum, Brookdale Center on Aging of Hunter College

AAPOR BUSINESS MEETING

COMPLIMENTARY COCKTAIL PARTY

BANQUET

Presiding:  Laure M. Sharp, AAPOR President, 1983-84

Presentation of AAPOR Student Award

Presentation of AAPOR Award

The film "Magic Town" will be shown.

PRESIDENT'S DUTCH TREAT PARTY



SUNDAY

7:30-9:30
Main Dining Room

9:15-10:45
East Room

9:15-10:45
West Lounge B

page 10 Sunday, A.M.

May 22

BREAKFAST

THE MEDIA AND THE MESSAGE: HOW WILL THE NEW
TECHNOLOGY AFFECT MASS COMMUNICATIONS?

Chair: W. Russell Neuman, Massachusetts Institute of Technology
The New Choices Provided by Cable: How Do Audiences
Respond?
Lee Becker, Ohio State University
Will Electronic Text Influence the Organization of
Public Knowledge?
John Carey, New York University

Psychological Characteristics of High Definition Television
Herbert E. Krugman, Herbert E. Krugman & Associates

Discussant: Paul Kramer, Warner Communications

BEHAVIORAL ANALYSIS OF RESPONDENT MOTIVATION

Chair: Judith Tanur, State University of New York at Stony Brook

Some Effects of Requesting Active Commitment from Survey
Respondents

Edward Blair, University of Houston

An Experiment on the Effectiveness of Confidentiality Assureness
Diane Colasanto, University of Wisconsin

Results of the 1980 Applied Behavior Analysis Survey or What People
Do With Their Census Forms
Theresa DeMaio, Bureau of the Census

Discussant: Eleanor Singer, Columbia University



SUNDAY

11:00-12:30
West Lounge B

11:00-12:30
East Room

12:30
Main Dining Room

page 11 Sunday, A.M.

May 22

TV OR NOT TV: WHAT IS THE QUESTION ?
Chair: John Robinson, University of Maryland

The Public Looks at Television: 1960, 1970 and 1980
Robert Bower, Bureau of Social Science Research

Television 1983: Competing for a Changing Audience
Bernadette McGuire and Lawrence Patrick, National
Association of Broadcasters

Living Without Television
Charles Winick, City University of New York

Discussant: Michael Gurevitch and Jay Blumler,
University of Maryland

PERFORMANCE OF THE POLLS IN THE 1982 ELECTIONS:
WHAT HAVE WE LEARNED

Chair: Everett C. Ladd, The Roper Center

The Illinois Experience
Richard Day, Richard Day Research, Inc.

The California Experience
Mervin D. Field, The Field Institute

The New Jersey Experience
Cliff Zukin, The Eagleton Poll, Rutgers University

Discussant: Tom Wicker, The New York Times

LUNCH



' AAPOR owr.s MUCH TO THE AGENCIES WHICH HAVE HELPED
TO INSURE ITS FINANGIAL HEALTH BY GIVING CONTRIBUTIONS
OF$mCMQMOREDURMGTHEPASTYEAR.» -

' Alaska Analystsfmttman Research
Corporation
Anchorage, Alaska

* American Broadcasting C&}T\panies, Inc.

New York, New York_

American Council of Life Insurance
Washmgton, D

Audits & Surveys, Inc..
New York, New York:

Behavioral Sciences Laboratory
Institute for Policy Research
Cincinnati, Ohio

R. H. Bruskin Associates
New Brunswick, New Jersey

Business Decisions, Inc.
New York, New York

Canadian Broadcasting Corporation
Research Department
Ottawa, Ontario, Canada

Center for Public and Urban Research
Georgia State University
Altanta, Georgia

Centrac, Inc.
Bergenfield, New Jersey

Central Surveys, Inc.
Shenandoah, lowa

Chilton Research Services
Radnor, Pennsylvania

Communications Workshop, Inc.
Chicago, Illinois

Creative Research Associates, Inc.
Chicago, Illinois

Irving Crespi and Associates
Princeton, New Jersey

'CROP Inc. -
'Montreal, Quebec,, Canada

Crossley Surveys, Inc.

‘New York, New York

Datatab, Inc.
New York, New York

Datos, C. An

Caracas, Venezuela-=

Decision/Making/Information
Santa Ana, California

Decision Marketing Research Limited
Toronto, Ontario, Canada

Directions Research Corporation
Denver, Colorado 1

Field Research Corporation
San Francisco, California

J.D. Franz Research
Sacramento, California

The Gallup Organization, Inc.
Princeton, New Jersey

General Foods Corporation
White Plains, New York

Goldstein/Krall Marketing Resources, Inc.

Stamford, Connecticut

Great Lakes Marketing Associates, Inc.
Toledo, Ohio

Group Attitudes Corporation
New York, New York

Hollander, Cohen Associates, Inc.
Baltimore, Maryland

Home Box Office
New York, New York
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i Babette Kass Creanve Research : : O'Neil Associates
iSun Cny (Phoenix), Arizona Tempe (Phoenix), Arizona
. Frank N. Magxd Associates, Inc. Opatow Associates, Inc.
Marion, lowa New York, New York
- ,Manmng; Selvage & Lee, lnc- Oxtoby-Smith, Inc.
Ngw York Tl ‘ ; AT ; New York, New York
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i : University of Connecticut
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‘Washmgton, D.C:
; The Roper Organization, Inc.
MSI International : New York, New York
Los Angeles, California
Schrader Research & Rating Service

‘National Analysts (Division of Booz- - Cranbury, New Jersey
“Allen & Hamilton Inc.) : :
~ Philadelphia, Pennsylvania Sears, Roebuck and Company
e i V : Chicago, Illinois
National Opinion Research Center
Chicago, lllinois 5 A Shapiro Research Corporation

o s New York, New York
. Needham, Harper & Steers

; - AdvertisingyInc. -~ AL Herschel Shosteck Associates
- Chicago, lllinois ey : - Silver Spring, Maryland
- A.C. Nielsen (;b}npany :  Sirota and Alper Associates, Inc.

- Northbrook, Illinois ¥ New York, New York

(Continued ’néx;t page)
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CONTRIBUTORS (Continued)

| Social Data Malysm, Inc. : _ e “I’elewsmn Audience Assessment, Inc. i
Setauket, New York e Cambridge, Massachusetts

Walker Research, he, ..
;;Ihdaanapohs, Indiana

Sc;}ith;vest Rese;uijgh, Inec

Starch INRA Hooper, Inc. : Heidi Washburn Marketing, Inc.

Mamaroneck, New York ; 3 _ New York, New York
 Survey Research Center i e Niestat, inc.

University of California Rockville, Maryland

Berkeley, California

: Yankelovich, Skelly, & White
Survey Sampling, Inc. New York, New York
Westport, Connecticut s . -
Young & Rubicam, Inc.
Technical Analysis & New York, New York

Communications, Inc.

Teaneck, New Jersey
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ABSTRACTS

Abstracts are organized by Session, following the order of the Program. Where a title is
given but no abstract, the latter was not available as this went to press. Round table
abstracts, where available, are listed at the end. Authors of specific abstracts can also be

located through the Index.

MEDIA REPORTING OF SOCIAL SCIENCE

PRESS COVERAGE OF THE 1982 NIMH REPORT ON TELEVISION AND BEHAVIOR
Renee Hobbs, Harvard University

This paper provides an analysis of the press coverage of the 1982 National Institute of
Mental Health's update, Television and Behavior: Ten Years of Scientific Progress and
Implications for the Eighties. By examining the news coverage in the national and regional
press, in television broadcasts, and in national magazines, we identified prominent themes
in the way the press played the release of the government report. The press coverage
highlighted the report’s conclusion about the relationship between violence on television and
children's aggressive behavior. In addition, the television industry's critical perspective on
the government report generated controversy about the report's conclusions and became an
integral part of the press coverage of the report.

In the paper, we describe 1) the evolution of the press coverage in the print and electronic
media, and the role of television news coverage in emphasizing the television industry's
criticisms of the report, 2) the specific controversial issues presented in the press about the
NIMH report, 3) the role of features and editorial stories about the report on television, 4)
the difference in press coverage between the 1972 Surgeon General's report on television
violence and the 1982 NIMH update and 5) public response to the government report.
Finally, we review the journalist's role in making the government report on television
newsworthy, and the constraints upon journalists in the news gathering process.

PRESS COVERAGE OF THE 1982 PROFILE OF AMERICAN YOUTH STUDY:
THE INTERSECTION OF JOURNALISM, SOCIAL SCIENCE RESEARCH,
AND THE PENTAGON
Lynne Sussman, Harvard University

This paper analyzes press coverage of the Profile of American Youth, a social science study
commissioned by the Department of Defense. In this study NORC administered the Armed
Services Vocational Aptitude Battery to a national sample of twelve thousand youths in an
effort to determine whether the All-Volunteer Force was recruiting a representative group
of youth or the "bottom of the barrel" as some critics had charged, as well as to establish
new norms for the test. In analyzing media coverage of this study we interviewed
journalists, government officials and social scientists involved and we studied fifty news
clippings from newspapers, magazines and broadcast news stories, editorials and letters to
the editor, as well as copy from wire services.
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Journalists highlighted four angles which indicated their interests and a variety of criteria
for newsworthiness. The most common theme was black-white differences in test scores.
Journalists, social scientists, and Pentagon officials collectively contributed to the creation
of the news. Choices were made based on the organizational norms of each sphere. Because
the story was scooped prior to the official release date and the scheduled plan for
dissemination of information was altered, the initial reporter affected events and became
part of the story. Social scientists involved in the study communicated information
according to their professional norms; journalists used the information selectively. And the
Pentagon officials trying to manage the news were put in a defensive position that hindered
their ability to promote their interpretation of the test results. The creative, interactional
nature of story development emerges from our analysis. Since the news media are an
important force in educating policymakers and the public about social conditions, it is
important to understand the criteria which influence choices.

SOCIAL SCIENTISTS CITED IN THE MEDIA
Carol Weiss, Harvard University

As part of a study of the reporting of the social sciences in ten elite media* conducted in
1982, we selected 130 stories that (1) reported the results of social science studies or (2)
included quotes from social scientists. For 129 stories, we succeeded in interviewing the
social scientist whose work or comments were mentioned, and these data are discussed here.
(For 128 studies, we also interviewed the journalist who wrote the story, which yields a total
of 127 stories for which both social scientist and journalist interviews were completed.)

Contrary to much anecdotal evidence about the unhappy consequences of becoming the
object of media attention, the social scientists in this study tended to be satisfied with the
reports that had appeared in the media about their work. Asked about the accuracy of the
account, over two-thirds said the story was accurate, and only 8 per cent had serious
complaints. About 80 per cent believed the emphasis of the story was appropriate, with 10
percent mentioning serious distortion. The most common complaints were omission of
information and oversimplification.

Their views about the general caliber of media reporting of social science were more
jaundiced, and many of them gave examples of biased, incomplete, or inaccurate reports in
earlier brushes with the press. Nevertheless, they overwhelmingly believed that media
attention was an advantage, for reasons ranging from career advancement, greater support
from their administrative offices, and access to further research grants, to ego satisfaction
and the ability to make their message known to the public.

Most of the social scientists had been covered by the media prior to the story that we
inquired about; all of those who were quoted had had prior coverage by the press.

Satisfaction with media reporting in the current instance is analyzed in terms of prior media
coverage, institutional affiliation, discipline, initiative for the news story, extent of contact
with the journalist, and the journalist's background and attitudes.

*New York Times, Wall Street Journal, Washington Post, Boston Globe, Time, Newsweek,
U.S. News and World Report, nightly network newscasts of NBC, CBS, and ABC.
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AFFINITY AMONG NATIONS: PUBLIC OPINION AND FOREIGN POLICY

THE ROLE OF THE PEOPLE IN CONFLICT RESOLUTION:
PILOT STUDY ON THE FALKLANDS/MALVINAS DISPUTE
Archibald M. Crossley and Helen M. Crossley
ArchCross Associates, Inc.

Demonstration that the attitudes and opinions of peoples affected by armed conflicts could
play a useful part in ameliorating a situation was obtained by a pilot study which looked at
both sides of the Falklands/Malvinas war. Simultaneous interviewing at the termination of
the conflict was conducted by the Gallup Organization on a grant by members of the First
World War Princeton Class of 1917 and their families.

The hypothesis was that measures to reduce intensity of feeling at times of potential or
initial armed action could help prevent or limit such action. To test this belief a personal
interview study was carried out on a strictly pilot basis with limited numbers and restricted
sampling. The purpose was not to develop exact percentages but rather to explore the
directions of attitudes being formed. More precise sampling could be applied as needed to
meet future situations.

This study clearly demonstrated that 1) much useful information on conflict issues can be
obtained by directly interviewing people of different population segments and 2) where
direct interviewing is difficult surrogates can be used.

It was found possible to separate by scaling the issues of highest tension from lesser ones
and to relate the implications of one group of attitudes to those of another. Thus the way
can be eased for mediation or other counter-measures. (One counter-measure, of course,
could be education of the people by one medium or another.) Through survey research
techniques steps can be explored toward reaching the people with information which can
reduce tensions underlying conflict.

AMERICAN ATTITUDES TOWARD THE MIDDLE EAST SINCE ISRAEL'S INVASION OF LEBANON

Alvin Richman, Department of State

ANOTHER LOOK AT WHAT AFFECTS ATTITUDES TOWARD FOREIGN COUNTRIES

Albert R. Tims, Indiana University
M. Mark Miller, University of Tennessee

This study re-examines the hypothesis offered by Nincic and Russett (1979) that perceived
similarity and perceived commonalities in national interests are strong predictors of overall
opinion ratings. Conceptual and operational limitations of the Nincic and Russett study are
outlined and an elaborated model of the factors affecting overall opinion ratings using
individual level survey data appropriate for studying perceptual processess is introduced.
Consistent with expectations based on findings in the interpersonal attraction literature,
perceived trust in a foreign country as an ally was shown to be a significant predictor of
overall opinion along with similarity and shared interests. In addition, it was shown that
perceptions of recent foreign policy actions in areas apparently high in personal salience
also play a significant role in opinion ratings.
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PUBLIC OPINION AND THE CONSTRUCTION OF SOCIAL REALITY

TELEVISION AND POLLS IN REPRESENTATIVE GOVERNMENT
C. Anthony Broh, Rutgers University

Polling on television reinforces a long-term trend in United States presidential elections
toward direct representation. From the debates at the constitutional convention over the
dangers of a popularly elected executive, to the Progressive reforms of the Twentieth
century in selecting the president, to the McGovern-Frazier Commission mandate for wider
participation by rank-and-file, we can see a trend away from nomination by deliberative
bodies that are independent of public opinion. The tendency has been toward binding
influence for citizen activists, a model of representation supported by the growth of
primaries and the increasing presentation of public opinion polls in the media.

This trend toward direct representation has had the unintended consequence of increasing
the importance of television. With polling, the networks could, and did, provide credible,
professional commentary on the meaning of each electoral contest. Television
correspondents, rather than the party elite, become the interpretors of electoral opinion.
The networks become major components of the presidential nominating procedures.

PERCEPTIONS OF PUBLIC OPINION
Marie Crane, The University of Texas at Austin

This paper examines the process by which estimates of public opinion are derived by
ordinary people in their roles as naive survey researchers. In particular, individuals'
perceptions of the political attitudes of others are examined. An investigation is undertaken
of one type of systematic bias in individuals' estimates of others' opinions, an egocentric
bias herein called the "projection effect." Evidence for the effect is found; analyses of data
collected in the 1980 American National Election Study reveal a strong positive relationship
between individuals' own attitudes and their perceptions of the prevalence of their
preferences among others.

Two factors were hypothesized to influence the magnitude of the projection effect--attitude
intensity and exposure to media reports of the actual distribution of opinion. The former
was predicted to enhance the projection effect and the latter was predicted to diminish it.
There is rather consistent but no strong support for the effect of attitude intensity, but very
little support for the expectation that the projection effect would diminish as a function of
exposure to information.

In sum, the projection effect appears to be quite robust; in making estimates of the
distribution of others' opinions, ordinary people tend to be influenced by their own opinions.
Several possible explanations for the projection effect are offered and the impact of this
effect on the political process is discussed.
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THE NEO-NAZI "MARCH" IN SKOKIE:
AN EXPLORATORY STUDY OF MASS MEDIA
INFLUENCE ON AUDIENCE CONCEPTIONS
Josephine R. Holz
Rutgers University

This paper reports on a study of the role of mass communication in the development of
people's conceptions about a distant event for which the mass media served as their primary
sources of information -- a "march" planned by a neo-Nazi group for Skokie, Illinois, in 1978.
The purpose of the study was to determine whether and in what respects different types of
people had developed common conceptions about the event and what role mass
communication played in this development.

Information about the beliefs, opinions, and information sources about the "march" of a
random sample of 192 respondents in the Philadelphia area was obtained through a telephone
survey conducted prior to the event's occurrence. These data were then compared with the
findings of a content analysis of reports about the "march" in the mass media sources cited
by most respondents.

While respondents differed in awareness, interest, and opinions regarding the "march,"
according to religion, education, and age, they shared a number of similar conceptions and
beliefs about the incident. These shared conceptions were similar to the explicit and
implicit messages communicated by the mass media, among which considerable similarity of
content was found.

It was concluded that mass communication contributes to the development of a common

social reality among different social groups by providing a common set of messages to which
different groups all respond.

RESPONSE RATES TO SURVEYS

EFFECTS OF AN ADVANCE PHONE CALL IN PERSONAL INTERVIEW
SURVEYS OF THE ELDERLY
Jane W. Bergsten, Michae] F. Weeks, and Fred A. Bryan
Research Triangle Institute

Whether or not to telephone sample members in advance to schedule an appointment for a
personal interview is a common dilemma for survey researchers. Although an advance phone
call can reduce unproductive visits, it is easier for a sample member to refuse an interview
when the initial contact is made by telephone rather than by personal visit.

An experiment to test the comparative effectiveness of two interview approaches was
conducted among senior citizens randomly selected to be interviewed in a federally
sponsored survey dealing with source and utilization of medical care. The survey was
conducted in three geographic sites. In each site the sample was split in two. Half of the
1200 sample members received a lead letter, then a phone call to schedule an appointment
for a personal interview. The other half of the sample received a lead letter, then a
personal visit without the initial telephone contact.
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The data from the experiment are analyzed to assess the effect of a lead phone call on the
final survey response rate and to determine the effectiveness of a lead phone call in
reducing the number of personal visits required to obtain an interview. This is done by
comparing the lead-phone-call and no-lead-phone-call groups with respect to final interview
result, magnitude of the data collection effort and estimated data collection cost.
Additional analyses are done for the lead-phone-call group. The magnitude and result of the
lead telephone effort are assessed, and the result of the lead telephone effort is compared
with the final survey result.

There has been an increasing focus in survey research on the "over 65" population. The
results obtained from this recent survey should shed some light on the most effective
approach to use when surveying senior citizens.

NEW ISSUES IN MAIL QUESTIONNAIRE RESPONSE RATES:
RESULTS OF FIVE EXPERIMENTS
Don A. Dillman, Washington State University
Dan Moore, Pennsylvania State University

Despite considerable improvement, response rates to general population mail surveys remain
somewhat below those that can usually be obtained from telephone and face-to-face
interviews. Thus, continued research on how to maximize mail questionnaire response rates
is needed.

Two distinct, yet very complimentary approaches have emerged te understanding why
response rates vary from study to study, and how they might be further improved. One
approach is represented by the regression analyses of past response rate studies by Heberlein
and Baumgartner (1978, 1981). The other is the Total Design Method (TDM) developed by
Dillman and associates (1972, 1974, 1978).

The purpose of this paper is three-fold: first we will compare the two approaches,
evaluating the ways in which they are similar and different. Secondly, we build on these two
approaches by reporting the results of a series of five quasi-experiments analyzing two
abstracts of mail survey research procedures, type of return postage, and method of final
followup. Thirdly, we make specific recommendations for further research with the explicit
goals of maximizing response rates to mail surveys.

The experiments reported were implemented in Pennsylvania, Washington, and Oregon on
general populations. Some populations were drawn from drivers license lists and others from
telephone directories. The sample sizes ranged from 900 to 20,000.

Results of the research result in two recommended revisions in the Total Design Method as
originally published in the book, Mail and Telephone Surveys: The Total Design Method
(1978). Also based on the results, recommendations are made for revisions in the analytic
approach used by Heberlein and Baumgartner (1978).
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AN EVALUATION OF ALTERNATIVE PROCEDURES FOR REDUCING REFUSALS
ON TELEPHONE SURVEYS OF THE GENERAL PUBLIC
Richard A. Kulka, Jennifer J. McNeill, and Lynn Guess
Research Triangle Institute

In recognition of past research and experience indicating that telephone interview refusals
most frequently occur at the end of introductory remarks and prior to the first question, this
paper describes an experiment in which three factors were varied in an attempt to reduce
refusals in a statewide telephone survey conducted for the State of Louisiana. There were
the use of: (1) an advance letter from either the state or RTI versus no letter; (2) an
opening statement verifying the telephone number versus one emphasizing the household's
identity; and (3) introductory remarks emphasizing that "even answering a few questions will
help" versus no such statement. The initial refusal rate for residents receiving an advance
letter from the state was approximately half that of those receiving no letter, while refusals
among those receiving a letter from RTI were essentially the same as among housecholds
receiving no letter at all. Final refusal rates among these three groups were not
significantly different, however. In contrast, whether a telephone number or household
name was used in the opening statement had no apparent influence on either initial or final
refusal rates, nor did the use of a "low-key plea" in the introduction. Although there were
no significant interactions among these variables, additional analyses by size of place
revealed that the Louisiana letter was particularly effective in reducing refusals in rural
areas (and to a lesser extent towns and smaller cities) while essentially having no significant
effect in metropolitan areas.

INCREASING INFORMANT COOPERATION FOR RANDOM
RESPONDENT SELECTION IN A TELEPHONE SURVEY
Diane O'Rourke and Johnny Blair
University of Illinois

A split-ballot respondent selection experiment was conducted on a probability sample of
Illinois residents surveyed by telephone. Respondent selection was conducted in two ways:
Half of the 2,252 households were given the Kish procedure whereby first men and then
women were listed and numbered in order of decreasing age. One of six random number
tables was then used to select the respondent. The other households were asked which adult
in the household had the most recent birthday. The intent was to compare the refusal rates
and demographic characteristics of the samples and also to validate the birthday procedure.

Results indicate that the birthday method had a lower refusal rate than the Kish method
(12.5% and 16.9%, respectively), particularly refusals incurred at the time of selection (1.8%
and ~.1%, respectively). The demographic characteristics of the respondents selected by
each of the methods were similar. The birthday method was validated in several ways.
When the informant's most recent birthday selection was compared to birthday information
on all adults in the household given by the respondent at the end of the interview, it was
correct 91 percent of the time.



