
========================================================================= 
Date:         Wed, 28 Aug 2002 11:20:27 -0700 
Sender:       AAPORnet American Association for Public Opinion Research 
              <AAPORNET@ASU.EDU> 
From:         Shapard Wolf <shap.wolf@ASU.EDU> 
Subject:      June 2001 archive - one BIG message 
 
This is the USC listproc archive of aapornet messages for this entire 
month. It is one big message, just the way the USC archive stored it. 
You can search within this month with your browser's search function. 
 
Turning this into individual messages that Listserv can index and sort 
means a lot of reformatting. We will do this as time permits. Meanwhile, 
the search function works, so we have as much functionality as before. New 
messages are of course automatically formatted correctly--See August & 
September 2002. 
 
Some of the early months have been completed. Take a look at them for an 
idea of how AAPORNET got started. (Thanks, Jim!) 
 
Shap Wolf 
shap.wolf@asu.edu 
 
Begin archive: 
------------------------------------------------------------------- 
Archive aapornet, file log0106. 
Part 1/1, total size 1156707 bytes: 
>From wkay@mail.nih.gov Fri Jun  1 06:31:42 2001 
Received: from usc.edu (usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.9.3+Sun/8.9.3/usc) with ESMTP 
      id GAA24786 for <aapornet@listproc.usc.edu>; Fri, 1 Jun 2001 06:31:42 - 
0700 
(PDT) 
Received: from ims2.hub.nih.gov (ims2.hub.nih.gov [128.231.90.112]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id GAA02072 for <aapornet@usc.edu>; Fri, 1 Jun 2001 06:31:40 -0700 
(PDT) 
Received: by ims2.hub.nih.gov with Internet Mail Service (5.5.2653.19) 
      id <MA2SR678>; Fri, 1 Jun 2001 09:31:28 -0400 
Message-ID: <D3B5A98CD201B445ACB41149384BACD2EEF028@nihexchange5.nih.gov> 
From: "Kay, Ward (NIAAA)" <wkay@mail.nih.gov> 
To: "'aapornet@usc.edu'" <aapornet@usc.edu> 
Subject: RE: FYI:  Polling and policy setting competition 
Date: Fri, 1 Jun 2001 09:31:27 -0400 
MIME-Version: 1.0 
X-Mailer: Internet Mail Service (5.5.2653.19) 
Content-Type: text/plain; 
      charset="iso-8859-1" 
 
I have in the past convinced local officials for the need of local opinion  
polls to 
gauge support for policies or new initiatives from the entire electorate  
rather than 
just the NIMBYs who show up for public meetings.  Do officials follow opinion  
polls? 
No.  But it will give them ammunition if the poll supports their position.  
If  



the 
poll doesn't support their position, then the recommendation was for an  
increased 
information campaign before taking action. 
 
In the absence of public opinion polls, policy makers rely on some very  
unreliable 
sources for what their constituents want--people who show for public 
meetings, 
letter-writers and donors. 
 
> -----Original Message----- 
> From:     Susan Losh [SMTP:slosh@garnet.acns.fsu.edu] 
> Sent:     Thursday, May 31, 2001 8:54 PM 
> To: aapornet@usc.edu 
> Subject:  Re: FYI:  Polling and policy setting competition 
> 
> Well, the issue is whether the public has "thought through" the 
> issues, including the tradeoffs involved, so as to give "informed 
> input" to policy makers. 
> 
> It's not a bad idea on the face of it. 
> 
> However, one has to wonder just how well-informed many *policy makers* 
> are (my all-time favorite is the adoption of the "whole language" 
> approach to reading by many school boards, despite the lack of 
> research evidence that showed whether it even worked as well as 
> phonics, let alone better) not to mention how suspicious I am of the 
> "tradeoffs" engaged in by many policy makers. 
> 
> Susan 
> 
> At 05:36 PM 5/31/2001 -0700, you wrote: 
> >And why, may I ask, should only the opinions of those who are 
> "well-informed" 
> >(by whose definition) count?  A bit elitist, I would say.  Reminds me 
> >a 
> bit of 
> >the "old South" and barriers to African-American voting. 
> > 
> >Jennifer Franz 
> >JD Franz Research, Inc. 
> > 
> >Mark David Richards wrote: 
> > 
> >> CBSNews.com coverage of same essay, with comments from CATO's John 
> SAMPLES 
> >> ... 
> >> 
> >> Opinion Polls Not Reliable for Policymakers, Study Says 
> >> By Lawrence Morahan 
> >> CNSNews.com Senior Staff Writer 
> >> May 30, 2001 
> >> 
> >> (CNSNews.com) - Polling is an inherently flawed practice that fails 
> >> to measure the real interests of respondents and offers no informed 
> guidance to 



> >> policymaking, a new study says. 
> >> "Public opinion polling measures the wishes and preferences of 
> respondents, 
> >> neither of which reflect the costs or risks associated with a 
> >> policy," 
> said 
> >> Robert Weissberg, a professor of political science at the 
> >> University of Illinois, in a study entitled "Why Policymakers 
> >> Should Ignore Public 
> Opinion 
> >> Polls." 
> >> Polls routinely fail to ensure that respondents understand the 
> >> policy 
> area 
> >> or are in possession of information on all possible consequences 
> >> from a given choice. "Modern polling can give us back only what 
> >> citizens know the moment the phone rings," Weissberg said. 
> >> In the interests of time and money, pollsters tend not to screen out 
> people 
> >> with deficient knowledge or provide that knowledge to the 
> >> respondents. This frugality results in "a pervasive dumbing down of 
> >> the entire enterprise," where "hugely complex issues become catch 
> >> phrases," 
> Weissberg 
> >> said. 
> >> Weissberg criticized what he called "the high priests of public 
> opinion" who 
> >> insist their polls convey legitimate advice about policies and 
> political 
> >> strategies. 
> >> John Samples, director of the Cato Center for Representative 
> Government, 
> >> which sponsored the study, said the paper was "a kind of attempt to 
> say, 
> >> 'don't make that much out of opinion polls.'" 
> >> The study calls into question what is accepted to be true, Samples 
> said. "If 
> >> you read the newspaper and watch television, you see it's assumed 
> >> that public opinion polls should dominate and drive policy. But 
> >> this paper 
> shows 
> >> polls are not a good guide to policy or politics. 
> >> "We just assume it's democratic and the right way to go. And there 
> >> are 
> a lot 
> >> of reasons to think it isn't," he said. 
> >> Elected officials also are driven by the need for reelection, which 
> >> is 
> the 
> >> ultimate public opinion poll. 
> >> The administration of former President Clinton was completely 
> >> driven by opinion polls, Samples said. "They ran the whole 
> >> presidency on opinion 
> polls 
> >> then," he said. 
> >> 
> >>  -----Original Message----- 



> >> From:   owner-aapornet@usc.edu [mailto:owner-aapornet@usc.edu]  On 
> Behalf Of 
> >> Edward Freeland 
> >> Sent:   Thursday, May 31, 2001 10:01 AM 
> >> To:     aapornet@usc.edu 
> >> Subject:        Re: FYI:  Polling and policy setting competition 
> >> 
> >>  << File: efreelan.vcf >> The full text of Robert Weissberg's essay 
> "Why 
> >> Policymakers Should Ignore Public 
> >> Opinion Polls" can be found at: 
> >> http://www.cato.org/pubs/pas/pa-402es.html 
> >> 
> >> Interested readers should also see Susan Herbst's book "Reading 
> >> Public 
> >> Opinion: 
> >> How Political Actors View the Democratic Process" (U Chicago Press, 
> 1996). 
> >> Herbst's main argument is that most people in government and the 
> >> news 
> media 
> >> already follow Weissberg's advice.  The impact of public opinion on 
> policy 
> >> is 
> >> almost always mediated by legislators who are much more 
> >> knowledgeable 
> about 
> >> the 
> >> real tradeoffs involved in any policy decision. 
> >> 
> >> Ed Freeland 
> >> 
> >> Mark David Richards wrote: 
> >> 
> >> > The Washington Times 
> >> > Wednesday, May 30, 2001, p. A5 
> >> > 
> >> > Inside the Beltway 
> >> > by John McCaslin 
> >> > 
> >> > SHUN THE POLLSTER 
> >> > 
> >> > We suspected it all along: Polling is an inherently flawed 
> >> > enterprise 
> that 
> >> > fails to measure the real interests of respondents and offers no 
> informed 
> >> > guidance to policy-making. 
> >> > 
> >> > So says the highly respected Cato Institute in Washington, which 
> points 
> >> > out-as every American is aware ad nauseam-that for almost every 
> public 
> >> > policy issue there is an opinion poll commissioned that 
> >> > supposedly determines what the public wants, with the unspoken 
> >> > directive that policy-makers should follow the will of the 
> >> > people. 



> >> > 
> >> > In "Why Policymakers Should Ignore Public Opinion Polls," author 
> Robert 
> >> > Weissberg, a professor of political science at the University of 
> Illinois, 
> >> > argues that public opinion polling measures the wishes and 
> preferences of 
> >> > respondents, neither of which reflects the costs or risks 
> >> > associated 
> with 
> >> a 
> >> > policy.  As a result, polls are useless to policy-makers who must 
> >> > pay attention to tradeoffs among values, second-best 
> >> > possibilities and unexpected risks. 
> >> > 
> >> > Says Mr. Weissberg:  "Policy-makers should simply ignore the 
> >> > polls 
> and 
> >> focus 
> >> > on their own judgment." 
> >> > 
> >> > /// 
> >> > 
> >> > I suspect few believe policy-makers should ignore their own 
> >> > judgment, 
> but 
> >> > policy-makers who ignore too many expressions of public opinion 
> should 
> >> best 
> >> > look for appointed jobs rather than elected ones... 
> >> > 
> >> > Mark David RICHARDS, Sociologist 
> >> > Senior Associate, Bisconti Research, Inc. 
> >> > 2610 Woodley Place NW 
> >> > Washington, District of Columbia 20008 
> >> > 202/ 347-8822 
> >> > 202/ 347-8825 FAX 
> >> > mark@bisconti.com 
> >> > 
> >> > 
> ---------------------------------------------------------------------- 
> -- 
> >> >                   Name: winmail.dat 
> >> >    winmail.dat    Type: 
> application/x-unknown-content-type-dat_auto_file 
> >> >               Encoding: base64 
> > 
> > 
> Susan Carol Losh, PhD 
> slosh@garnet.acns.fsu.edu 
> 
> visit the site at: http://garnet.acns.fsu.edu/~slosh//Index.htm 
> 
> The Department of Educational Research 
> 307L Stone Building 
> Florida State University 
> Tallahassee FL 32306-4453 



> 
> 850-644-8778 (Voice Mail available) 
> Educational Research Office 850-644-4592 
> FAX 850-644-8776 
> 
> 
> 
> 
> 
> 
> 
> 
> 
>From gferree@ssc.wisc.edu Fri Jun  1 07:16:37 2001 
Received: from usc.edu (usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.9.3+Sun/8.9.3/usc) with ESMTP 
      id HAA28576 for <aapornet@listproc.usc.edu>; Fri, 1 Jun 2001 07:16:37 - 
0700 
(PDT) 
Received: from ssc.wisc.edu (charles.ssc.wisc.edu [144.92.190.84]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id HAA19456 for <aapornet@usc.edu>; Fri, 1 Jun 2001 07:16:36 -0700 
(PDT) 
Received: from uwsc ([144.92.97.60]) 
      by ssc.wisc.edu (8.9.3/8.9.1) with SMTP id JAA61507 
      for <aapornet@usc.edu>; Fri, 1 Jun 2001 09:13:58 -0500 (CDT) 
Message-Id: <4.1.20010601090009.00b39840@ssc.wisc.edu> 
X-Sender: gferree@ssc.wisc.edu 
X-Mailer: QUALCOMM Windows Eudora Pro Version 4.1 
Date: Fri, 01 Jun 2001 09:18:48 -0500 
To: aapornet@usc.edu 
From: Don Ferree <gferree@ssc.wisc.edu> 
Subject: RE: FYI:  Polling and policy setting competition 
In-Reply-To: <D3B5A98CD201B445ACB41149384BACD2EEF028@nihexchange5.nih.go 
 v> 
Mime-Version: 1.0 
Content-Type: text/plain; charset="us-ascii" 
 
Yes, elected representatives are SUPPOSED to know more about the details of  
public 
policy than the public at large, although they may well be susceptible to  
influences 
other than considerations of the greater public good (to put it mildly). 
 
No, public opinion surveys are not meant to be "referenda" on detailed 
policy,  
nor 
would I personally be particularly comfortable with a system, say, of  
computerized 
"voting" by the public on every matter coming before Congress, which is  
precisely why 
I don't think polls should be referenda, since the the best they could do is  
estimate 
what the public would do in such a situation (without the incentive of 
knowing  
that 
their "votes" would count).  This also, undoubtedly has a lot to do with the  



fact 
that "governing by the polls" is not endorsed by the public itself. 
 
But, the general reaction of the public IS newsworthy, and important to know  
in 
itself and as part of assessing whether "education" is necessary, or how the 
political climate might be changed.  They also provide about the only 
reliable  
means 
of tracing public opinion and its changes as (for instance, the Clinton 
health  
care 
plan shifted from a focus on whether its goals were popular to whether it  
would 
likely meet those goals.) 
 
Further, as we all know,  opinion can change and projections by people of 
what  
their 
reaction WOULD can be notoriously malleable.  Note the many times during the  
Clinton 
impeachment controversy when the results of polls suggested "what has come 
out  
so for 
far doesn't warrant impeachment and removal, but if "X" turns out to be true  
that is 
a different story", only later to find that when "X" did turn out to be true,  
the 
threshhold was moved.  (And pundits can be just as wrong as what the public's  
furture 
reaction will be -- recall Sam Donaldson's comment when the Lewinsky story  
first 
started to break that the Clinton presidency would be measured in days if the 
allegations turned out to be substantially true.  Indeed, the public turned  
out to be 
more "forgiving" ultimately than Clinton's own private polling showed when he  
decided 
he had no option but to hang tough in his denials. 
 
All that said, those writing survey questions whose results will be widely 
disseminated  should remember the importance of going beyond "yes/no"  
referenda-type 
questions to those trying to measure the general values and perceptions the  
public 
brings to the debate.  That, it seems, not only is the "legitimate" concern 
of 
elected officials as they make up their minds, but would also help better to 
understand the process of opinion formation and change.  Properly conducted  
and 
interpreted, surveys can provide important information to policymakers not  
easily 
available from any other source, and the public opinion community should not  
shrink 
from offering it to them as well as other audiences. G. Donald Ferree, Jr.  
Associate 
Director for Public Opinion Research University of Wisconsin Survey Center  
1800 



University Avenue Madison WI 53705 608-263-3744/262-1688 (V) 608-262-8432 (F) 
gferree@ssc.wisc.edu 
>From jaistrup@fhsu.edu Fri Jun  1 08:10:00 2001 
Received: from usc.edu (usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.9.3+Sun/8.9.3/usc) with ESMTP 
      id IAA02450 for <aapornet@listproc.usc.edu>; Fri, 1 Jun 2001 08:10:00 - 
0700 
(PDT) 
Received: from tiger.fhsu.edu (tiger.fhsu.edu [164.113.60.1]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id IAA13144 for <aapornet@usc.edu>; Fri, 1 Jun 2001 08:09:59 -0700 
(PDT) 
From: jaistrup@fhsu.edu 
Subject: RE: FYI:  Polling and policy setting competition 
To: aapornet@usc.edu 
X-Mailer: Lotus Notes Release 5.0.5  September 22, 2000 
Message-ID: <OF50D9018C.602502DA-ON86256A5E.004D5EF3@fhsu.edu> 
Date: Fri, 1 Jun 2001 10:09:55 -0500 
X-MIMETrack: Serialize by Router on NotesHub/FHSU(Release 5.0.7 |March 21,  
2001) at 
06/01/2001  10:09:58 AM 
MIME-Version: 1.0 
Content-type: text/plain; charset=us-ascii 
 
 
Three points are relevant to this discussion.  First, the vast majority of PO  
polls 
are at the local or state level.  These polls mostly ask relevant questions 
on 
relevant topics that are important to local and state constituencies and  
policy 
makers.  While I am not sure that I agree with Weissberg's analysis for  
national 
polls, the reality is that local officials will seize upon this type of 
story,  
which 
focuses on national polls, to debunk state and local polls. Thanks Prof  
Weissberg! 
You've done us all a big service!  Remind me not to order your text book on  
Public 
Opinion next semester. 
 
Second, what really bores me about this story is that this debate (in one 
form  
or 
another) has been going on among political scientists and sociologists for  
years . 
Berelson et al, and Converse et al noted in the 1950s and 1960s that the  
public did 
not have coherent ideological belief systems and were not all that  
knowledgeable 
about politics and government. While I have not read Prof. Weissberg's  
analysis to 
fully grasp his argument, at first glance, there appears to be nothing new  
that we 
did not already know.  Which leads me to ask:  Haven't we walked this path  
before? 



Haven't we come to grips with the idea that while the winds of public opinion  
may 
blow from different directions at different times of the day, they certainly  
do blow 
and thus, are worth measuring (and if I'm a politician, worth using to assess  
and 
shape policy appeals). 
 
Third, this story has an implicit ideological bias.  This smells like yet  
another 
critque of polling that is really just a stab at the Clinton Administration's  
use of 
polls.  While the Clinton's use of polls represents an abuse, this does not  
mean that 
the whole enterprise should be also 
labeled as such.   It reminds me of the liberals' attacks in the mid-1970s 
on the Nixon Administration's polling practices.  As you might recall, Nixon 
pollsters were widely criticized for the artifact of the  "silent majority." 
 
In my humble opinion,  the most damaging critique of polling is B. Ginsberg's 
critique in the Captive Public.  If you have not read it, please do so.  It  
certainly 
helps to keep me honest about what I do and more importantly, how I do it. 
 
Joe Aistrup 
 
 
 
 
 
                    "Kay, Ward 
 
                    (NIAAA)"             To:     "'aapornet@usc.edu'" 
<aapornet@usc.edu> 
                    <wkay@mail.ni        cc: 
 
                    h.gov>               Subject:     RE: FYI:  Polling and  
policy 
setting competition 
                    Sent by: 
 
                    owner-aaporne 
 
                    t@usc.edu 
 
 
 
 
 
                    06/01/2001 
 
                    08:31 AM 
 
                    Please 
 
                    respond to 
 



                    aapornet 
 
 
 
 
 
 
 
 
 
I have in the past convinced local officials for the need of local opinion  
polls to 
gauge support for policies or new initiatives from the entire electorate  
rather than 
just the NIMBYs who show up for public meetings.  Do officials follow opinion  
polls? 
No.  But it will give them ammunition if the poll supports their position.  
If  
the 
poll doesn't support their position, then the recommendation was for an  
increased 
information campaign before taking action. 
 
In the absence of public opinion polls, policy makers rely on some very  
unreliable 
sources for what their constituents want--people who show for public 
meetings, 
letter-writers and donors. 
 
> -----Original Message----- 
> From:         Susan Losh [SMTP:slosh@garnet.acns.fsu.edu] 
> Sent:         Thursday, May 31, 2001 8:54 PM 
> To:           aapornet@usc.edu 
> Subject:           Re: FYI:  Polling and policy setting competition 
> 
> Well, the issue is whether the public has "thought through" the 
> issues, including the tradeoffs involved, so as to give "informed 
> input" to 
policy 
> makers. 
> 
> It's not a bad idea on the face of it. 
> 
> However, one has to wonder just how well-informed many *policy makers* 
are 
> (my all-time favorite is the adoption of the "whole language" approach 
> to reading by many school boards, despite the lack of research 
> evidence that showed whether it even worked as well as phonics, let 
> alone better) not 
to 
> mention how suspicious I am of the "tradeoffs" engaged in by many 
> policy makers. 
> 
> Susan 
> 
> At 05:36 PM 5/31/2001 -0700, you wrote: 
> >And why, may I ask, should only the opinions of those who are 



> "well-informed" 
> >(by whose definition) count?  A bit elitist, I would say.  Reminds me 
> >a 
> bit of 
> >the "old South" and barriers to African-American voting. 
> > 
> >Jennifer Franz 
> >JD Franz Research, Inc. 
> > 
> >Mark David Richards wrote: 
> > 
> >> CBSNews.com coverage of same essay, with comments from CATO's John 
> SAMPLES 
> >> ... 
> >> 
> >> Opinion Polls Not Reliable for Policymakers, Study Says 
> >> By Lawrence Morahan 
> >> CNSNews.com Senior Staff Writer 
> >> May 30, 2001 
> >> 
> >> (CNSNews.com) - Polling is an inherently flawed practice that fails 
> >> to measure the real interests of respondents and offers no informed 
> guidance to 
> >> policymaking, a new study says. 
> >> "Public opinion polling measures the wishes and preferences of 
> respondents, 
> >> neither of which reflect the costs or risks associated with a 
> >> policy," 
> said 
> >> Robert Weissberg, a professor of political science at the 
> >> University 
of 
> >> Illinois, in a study entitled "Why Policymakers Should Ignore 
> >> Public 
> Opinion 
> >> Polls." 
> >> Polls routinely fail to ensure that respondents understand the 
> >> policy 
> area 
> >> or are in possession of information on all possible consequences 
> >> from 
a 
> >> given choice. 
> >> "Modern polling can give us back only what citizens know the moment 
the 
> >> phone rings," Weissberg said. 
> >> In the interests of time and money, pollsters tend not to screen 
> >> out 
> people 
> >> with deficient knowledge or provide that knowledge to the 
> >> respondents. This frugality results in "a pervasive dumbing down of 
> >> the entire enterprise," where "hugely complex issues become catch 
> >> phrases," 
> Weissberg 
> >> said. 
> >> Weissberg criticized what he called "the high priests of public 
> opinion" who 



> >> insist their polls convey legitimate advice about policies and 
> political 
> >> strategies. 
> >> John Samples, director of the Cato Center for Representative 
> Government, 
> >> which sponsored the study, said the paper was "a kind of attempt to 
> say, 
> >> 'don't make that much out of opinion polls.'" 
> >> The study calls into question what is accepted to be true, Samples 
> said. "If 
> >> you read the newspaper and watch television, you see it's assumed 
> >> that public opinion polls should dominate and drive policy. But 
> >> this paper 
> shows 
> >> polls are not a good guide to policy or politics. 
> >> "We just assume it's democratic and the right way to go. And there 
> >> are 
> a lot 
> >> of reasons to think it isn't," he said. 
> >> Elected officials also are driven by the need for reelection, which 
> >> is 
> the 
> >> ultimate public opinion poll. 
> >> The administration of former President Clinton was completely 
> >> driven 
by 
> >> opinion polls, Samples said. "They ran the whole presidency on 
> >> opinion 
> polls 
> >> then," he said. 
> >> 
> >>  -----Original Message----- 
> >> From:   owner-aapornet@usc.edu [mailto:owner-aapornet@usc.edu]  On 
> Behalf Of 
> >> Edward Freeland 
> >> Sent:   Thursday, May 31, 2001 10:01 AM 
> >> To:     aapornet@usc.edu 
> >> Subject:        Re: FYI:  Polling and policy setting competition 
> >> 
> >>  << File: efreelan.vcf >> The full text of Robert Weissberg's essay 
> "Why 
> >> Policymakers Should Ignore Public 
> >> Opinion Polls" can be found at: 
> >> http://www.cato.org/pubs/pas/pa-402es.html 
> >> 
> >> Interested readers should also see Susan Herbst's book "Reading 
> >> Public 
> >> Opinion: 
> >> How Political Actors View the Democratic Process" (U Chicago Press, 
> 1996). 
> >> Herbst's main argument is that most people in government and the 
> >> news 
> media 
> >> already follow Weissberg's advice.  The impact of public opinion on 
> policy 
> >> is 
> >> almost always mediated by legislators who are much more 



> >> knowledgeable 
> about 
> >> the 
> >> real tradeoffs involved in any policy decision. 
> >> 
> >> Ed Freeland 
> >> 
> >> Mark David Richards wrote: 
> >> 
> >> > The Washington Times 
> >> > Wednesday, May 30, 2001, p. A5 
> >> > 
> >> > Inside the Beltway 
> >> > by John McCaslin 
> >> > 
> >> > SHUN THE POLLSTER 
> >> > 
> >> > We suspected it all along: Polling is an inherently flawed 
enterprise 
> that 
> >> > fails to measure the real interests of respondents and offers no 
> informed 
> >> > guidance to policy-making. 
> >> > 
> >> > So says the highly respected Cato Institute in Washington, which 
> points 
> >> > out-as every American is aware ad nauseam-that for almost every 
> public 
> >> > policy issue there is an opinion poll commissioned that 
> >> > supposedly determines what the public wants, with the unspoken 
> >> > directive that policy-makers should follow the will of the 
> >> > people. 
> >> > 
> >> > In "Why Policymakers Should Ignore Public Opinion Polls," author 
> Robert 
> >> > Weissberg, a professor of political science at the University of 
> Illinois, 
> >> > argues that public opinion polling measures the wishes and 
> preferences of 
> >> > respondents, neither of which reflects the costs or risks 
> >> > associated 
> with 
> >> a 
> >> > policy.  As a result, polls are useless to policy-makers who must 
pay 
> >> > attention to tradeoffs among values, second-best possibilities 
> >> > and unexpected risks. 
> >> > 
> >> > Says Mr. Weissberg:  "Policy-makers should simply ignore the 
> >> > polls 
> and 
> >> focus 
> >> > on their own judgment." 
> >> > 
> >> > /// 
> >> > 
> >> > I suspect few believe policy-makers should ignore their own 



judgment, 
> but 
> >> > policy-makers who ignore too many expressions of public opinion 
> should 
> >> best 
> >> > look for appointed jobs rather than elected ones... 
> >> > 
> >> > Mark David RICHARDS, Sociologist 
> >> > Senior Associate, Bisconti Research, Inc. 
> >> > 2610 Woodley Place NW 
> >> > Washington, District of Columbia 20008 
> >> > 202/ 347-8822 
> >> > 202/ 347-8825 FAX 
> >> > mark@bisconti.com 
> >> > 
> >> > 
> ---------------------------------------------------------------------- 
> -- 
> >> >                   Name: winmail.dat 
> >> >    winmail.dat    Type: 
> application/x-unknown-content-type-dat_auto_file 
> >> >               Encoding: base64 
> > 
> > 
> Susan Carol Losh, PhD 
> slosh@garnet.acns.fsu.edu 
> 
> visit the site at: http://garnet.acns.fsu.edu/~slosh//Index.htm 
> 
> The Department of Educational Research 
> 307L Stone Building 
> Florida State University 
> Tallahassee FL 32306-4453 
> 
> 850-644-8778 (Voice Mail available) 
> Educational Research Office 850-644-4592 
> FAX 850-644-8776 
> 
> 
> 
> 
> 
> 
> 
> 
> 
 
 
 
 
>From mwolford@hers.com Fri Jun  1 09:05:45 2001 
Received: from usc.edu (usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.9.3+Sun/8.9.3/usc) with ESMTP 
      id JAA07952 for <aapornet@listproc.usc.edu>; Fri, 1 Jun 2001 09:05:45 - 
0700 
(PDT) 
Received: from mail.his.com (root@herndon10.his.com [209.67.207.13]) 



      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id JAA19013 for <aapornet@usc.edu>; Fri, 1 Jun 2001 09:05:42 -0700 
(PDT) 
Received: from hers.com (HIS2-GW.CUSTOMER.DSL.ALTER.NET [206.66.32.176]) 
      by mail.his.com (8.9.3/8.9.3) with ESMTP id MAA04753 
      for <aapornet@usc.edu>; Fri, 1 Jun 2001 12:05:38 -0400 (EDT) 
Message-ID: <3B17BCE6.CC558296@hers.com> 
Date: Fri, 01 Jun 2001 12:03:50 -0400 
From: Monica Wolford <mwolford@hers.com> 
Reply-To: mwolford@hers.com 
X-Mailer: Mozilla 4.76 [en]C-CCK-MCD NSCPCD47  (Win98; U) 
X-Accept-Language: en 
MIME-Version: 1.0 
To: aapornet@usc.edu 
Subject: FYI: Polling and policy setting competition 
Content-Type: multipart/mixed;  boundary="------------ 
C819C0421C97B1D270EEE7C0" 
 
This is a multi-part message in MIME format. -------------- 
C819C0421C97B1D270EEE7C0 
Content-Type: text/plain; charset=us-ascii 
Content-Transfer-Encoding: 7bit 
 
The Center on Policy Attitudes did a poll in 1999 asking people what they  
thought 
about the issue of polls and policy making which may be of interest to people 
regarding this issue.  Also of course, there are excellent books by Page and  
Shapiro 
(The Rational Public) and Jacobs and Shapiro (Politicians Don't Pander)  
examining the 
data behind the myths of constantly shifting public opinion and politicians  
who 
supposedly shape policy based on polling. 
 
Below is the COPA report online 
 
http://www.policyattitudes.org/ems.htm 
-- 
 
Monica ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
Monica Wolford                                 mwolford@hers.com 
Program on International Policy Attitudes      www.pipa.org 
A joint program of Center on Policy Attitudes  www.policyattitudes.org and 
the  
Center 
for Int'l & Security Studies at U Maryland 1779 Massachusetts Ave NW #510  
Washington, 
DC 20036 
 
 
--------------C819C0421C97B1D270EEE7C0 
Content-Type: text/html; charset=us-ascii; 
 name="ems.htm" 
Content-Transfer-Encoding: 7bit 
Content-Disposition: inline; 
 filename="ems.htm" 
Content-Base: "http://www.policyattitudes.org/ems.htm" 



Content-Location: "http://www.policyattitudes.org/ems.htm" 
 
<html> 
 
<head> 
<meta http-equiv="Content-Type" 
content="text/html; charset=iso-8859-1"> 
<meta name="GENERATOR" content="Microsoft FrontPage Express 2.0"> 
<title>Overview</title> </head> 
 
<body background="bckgd3.JPG" bgcolor="#FFFFFF" text="#040454" link="#0000CC" 
vlink="#CC00CC"> <table border="0"> 
    <tr> 
        <td valign="top"><img src="presmast.JPG" width="108" 
        height="360"></td> 
        <td><blockquote> 
            <p><font face="Century Gothic"><strong>EXECUTIVE 
            SUMMARY</strong></font></p> 
            <p><font face="Century  
Gothic"><strong>Overview</strong></font></p> 
            <p><font face="Century Gothic">An abundance of 
            polling data shows that the majority of Americans is 
            quite dissatisfied with the American government. 
            While this dissatisfaction has moderated a bit of 
            late, it is still historically very high. Given that 
            the US economy is sustaining an unprecedented boom, 
            that the US prevailed in the Cold War, and that there 
            are no longer any serious threats to American 
            security, one might expect Americans to show higher 
            levels of satisfaction. Nonetheless, as has been 
            widely noted, less than a third of Americans say that 
            they &quot;trust the government in Washington to do 
            what is right&quot; most of the time&#151;as compared 
            to the 1960s, when three-quarters felt this way. 
            Disenchantment with government has also contributed 
            to declining voter turnout.</font></p> 
            <p><font face="Century Gothic">This dynamic raises 
            fundamental questions. Why are Americans so 
            dissatisfied with the government? Do they perceive 
            that the government is not doing what is best for the 
            interests of the public? Do they think that the 
            government is not doing what the public wants? If so, 
            what do they perceive as driving government 
            decisions? What do they see as the antidote to the 
            present situation? </font></p> 
            <p><font face="Century Gothic">Another recent issue 
            that highlighted public dissatisfaction with the 
            government was the impeachment of the President. With 
            the exception of the final Senate vote against 
            impeachment, virtually every step taken by Congress 
            was opposed by a strong majority of Americans, and 
            provoked widespread annoyance. </font></p> 
            <p><font face="Century Gothic">This brought to the 
            surface fundamental questions about how the 
            government should make decisions. Throughout the 
            impeachment process numerous members of Congress 
            asserted that their constituents wanted their member 



            to vote according to his or her sense of what is 
            right, not to follow the polls. But is this true? How 
            much do Americans think elected officials should pay 
            attention to majority opinion? What do they think 
            about polls? Do Americans believe that there is some 
            wisdom in public opinion, or do they perceive it as 
            being too emotional, volatile and uninformed to offer 
            a basis for decisionmaking? </font></p> 
            <p><font face="Century Gothic">Americans complain 
            about how politicians are partisan and parochial. But 
            do Americans really want elected officials to set 
            aside their party agenda in favor of majority 
            opinion? Do they really want elected officials to set 
            aside the interests of their district in favor of the 
            national interest? </font></p> 
            <p><font face="Century Gothic">To find how Americans 
            feel about all of these issues, the Center on Policy 
            Attitudes conducted an in-depth study that included: </font></p> 
            <p><font face="Century Gothic">&#149; a review of 
            existing polling data going back several decades;<br> 
            &#149; focus groups in Albuquerque, New Mexico; 
            Baltimore, Maryland; and Roanoke, Virginia;<br> 
            &#149; a nationwide poll of a random sample of 1,204 
            respondents (margin of error 3-4%) conducted January 
            26-31, 1999 (results were weighted to be 
            demographically representative).</font></p> 
            <p><font face="Century Gothic">The study also 
            included an analysis of public attitudes on the 
            specific case of the impeachment process, which is 
            presented in Appendix A. A demographic analysis can 
            be found in Appendix B, and the complete 
            questionnaire and results of the COPA poll in 
            Appendix C. Appendix D provides an explanation of how 
            the poll was conducted. </font></p> 
            <p><font face="Century Gothic"><strong>Findings  
</strong></font></p> 
            <p><font size="5" face="Century  
Gothic"><strong>1</strong></font><font 
            face="Century Gothic">The public&#146;s 
            dissatisfaction with the US government is largely due 
            to the perception that elected officials, acting in 
            their self-interest, give priority to special 
            interests and partisan agendas, over the interests of 
            the public as a whole. Most Americans feel that they 
            are marginalized from the decisionmaking process, 
            that elected officials neither pay attention to nor 
            understand the public, and that most of the decisions 
            the government makes are not the decisions that the 
            majority of Americans would make. (go to </font><a 
            href="ems2.htm#1"><font face="Century Gothic">section 
            1</font></a><font face="Century Gothic">)</font></p> 
            <p><font size="5" face="Century  
Gothic"><strong>2</strong></font><font 
            face="Century Gothic"> To better serve the interests 
            of the whole public, an overwhelming majority feels 
            the majority public should have much more influence 
            over government decisions. A strong majority 



            expresses confidence in the public&#146;s judgment, 
            and says it would give more credence to the decisions 
            of a random sample of Americans informed on all sides 
            of an issue than to the decisions of Congress. (go to 
            </font><a href="ems2.htm#2"><font 
            face="Century Gothic">section 2</font></a><font 
            face="Century Gothic">)</font></p> 
            <p><font size="5" face="Century  
Gothic"><strong>3</strong></font><font 
            face="Century Gothic">When elected officials make 
            decisions, a strong majority feels that the views of 
            the majority of the public should have more influence 
            than the views of the official. At the same time, 
            most Americans do feel that elected officials have an 
            important role to play: that elected officials should 
            not simply follow ill-informed majority opinion, but 
            try to determine what the majority would favor if it 
            had more complete information; and that elected 
            officials should consult their own sense of what is 
            right and, ideally, find policies that integrate 
            their values as well as those of the majority. (go to 
            </font><a href="ems2.htm#3"><font 
            face="Century Gothic">section 3</font></a><font 
            face="Century Gothic">)</font></p> 
            <p><font size="5" face="Century  
Gothic"><strong>4</strong></font><font 
            face="Century Gothic"> A strong majority feels that 
            policymakers should pay close attention to polls when 
            making public policy, even though many are uncertain 
            about their accuracy. Consistent with this position, 
            a majority thinks that policymakers should be more 
            influenced by the views of the general majority than 
            by the vocal public that actively calls or writes 
            their representatives. (go to </font><a 
            href="ems2.htm#4"><font face="Century Gothic">section 
            4</font></a><font face="Century Gothic">)</font></p> 
            <p><font size="5" face="Century  
Gothic"><strong>5</strong></font><font 
            face="Century Gothic"> The majority feels that 
            members of Congress should make a conscious effort to 
            look beyond the parochial interests of their district 
            so as to find consensus and make decisions that are 
            best for the nation as a whole. They reject the view 
            that if members simply pursue the interests of their 
            own district, the political system will be 
            self-correcting and produce policies that serve the 
            best interest of all. (go to </font><a 
            href="ems3.htm#5"><font face="Century Gothic">section 
            5</font></a><font face="Century Gothic">)</font></p> 
            <p><font size="5" face="Century  
Gothic"><strong>6</strong></font><font 
            face="Century Gothic">Majority support exists for 
            increasing the influence of the majority, even though 
            the public as a whole underestimates the competence 
            of the majority to make judgments on public policy. 
            (go to </font><a href="ems3.htm#6"><font 
            face="Century Gothic">section 6</font></a><font 



            face="Century Gothic">)</font></p> 
            <p><font size="5" face="Century  
Gothic"><strong>7</strong></font><font 
            face="Century Gothic">An overwhelming majority 
            believes that if the public gained more influence, 
            this would counteract a perceived trend toward wealth 
            concentrating in fewer hands, concurrent with the 
            perceived increase in the influence of the wealthy. <br> 
            (go to </font><a href="ems3.htm#7"><font 
            face="Century Gothic">section 7</font></a><font 
            face="Century Gothic">)</font></p> 
            <p><font size="5" face="Century  
Gothic"><strong>8</strong></font><font 
            face="Century Gothic"> Though the public is quite 
            critical of how the government in aggregate 
            represents them, Americans are less apt to be so 
            critical of their own representative. This may help 
            explain why the public continues to reelect 
            incumbents while still expressing such 
            dissatisfaction with Congress. Apparently the public 
            does not see the problem as lying in the individual 
            member as much as with the political system. (go to </font><a 
            href="ems3.htm#8"><font face="Century Gothic">section 
            8</font></a><font face="Century Gothic">)</font></p> 
            <p><a href="emsrc.htm"><font face="Century Gothic">Reality 
            Check: Does the Government Do What the Public  
Wants?</font></a></p> 
            <p><a 
            href="http://www.policyattitudes.org/ems3.htm#conculsion"><font 
            face="Century Gothic">Conclusion</font></a></p> 
            <p><a href="emsappxa.htm"><font face="Century Gothic">Appendix 
            A: The Case of the Impeachment Process</font></a></p> 
            <p><a href="emsappxb.htm"><font face="Century Gothic">Appendix 
            B: Demographic Variations</font></a></p> 
            <p><a 
            href="http://www.policyattitudes.org/questionnaire.html"><font 
            face="Century Gothic">Appendix C: Questionnaire</font></a></p> 
            <p><a href="emsappxd.htm"><font face="Century Gothic">Appendix 
            D: How the Study Was Conducted</font></a></p> 
        </blockquote> 
        </td> 
    </tr> 
</table> 
</body> 
</html> 
 
--------------C819C0421C97B1D270EEE7C0-- 
 
>From slosh@garnet.acns.fsu.edu Fri Jun  1 09:29:22 2001 
Received: from usc.edu (usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.9.3+Sun/8.9.3/usc) with ESMTP 
      id JAA10952 for <aapornet@listproc.usc.edu>; Fri, 1 Jun 2001 09:29:21 - 
0700 
(PDT) 
Received: from garnet.acns.fsu.edu (gmhub.acns.fsu.edu [146.201.2.30]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 



      id JAA08391 for <aapornet@usc.edu>; Fri, 1 Jun 2001 09:29:21 -0700 
(PDT) 
Received: from garnet3.acns.fsu.edu (garnet3-fi.acns.fsu.edu [192.168.197.3]) 
      by garnet.acns.fsu.edu (8.9.3/8.9.3) with ESMTP id MAA30404 
      for <aapornet@usc.edu>; Fri, 1 Jun 2001 12:29:20 -0400 
Received: from fsu.edu.fsu.edu (dial1456.acns.fsu.edu [146.201.38.171]) 
      by garnet3.acns.fsu.edu (8.9.3/8.9.3) with SMTP id MAA73854 
      for <aapornet@usc.edu>; Fri, 1 Jun 2001 12:29:18 -0400 
Date: Fri, 1 Jun 2001 12:29:18 -0400 
Message-Id: <200106011629.MAA73854@garnet3.acns.fsu.edu> 
X-Sender: slosh@garnet.acns.fsu.edu 
X-Mailer: Windows Eudora Light Version 1.5.2 
Mime-Version: 1.0 
Content-Type: text/plain; charset="us-ascii" 
To: aapornet@usc.edu 
From: Susan Losh <slosh@garnet.acns.fsu.edu> 
Subject: RE: FYI:  Polling and policy setting competition 
 
Joe, 
 
Can you give us a fuller reference on the Ginsberg piece? Maybe even a url 
for  
the 
lazy among us? 
 
Thanks! 
 
Susan 
 
>In my humble opinion,  the most damaging critique of polling is B. 
>Ginsberg's critique in the Captive Public.  If you have not read it, 
>please do so.  It certainly helps to keep me honest about what I do and 
>more importantly, how I do it. 
> 
>Joe Aistrup 
> 
Susan Carol Losh, PhD 
slosh@garnet.acns.fsu.edu 
 
visit the site at: 
http://garnet.acns.fsu.edu/~slosh//Index.htm 
 
The Department of Educational Research 
307L Stone Building 
Florida State University 
Tallahassee FL 32306-4453 
 
850-644-8778 (Voice Mail available) 
Educational Research Office 850-644-4592 
FAX 850-644-8776 
 
 
 
 
 
 
 



 
 
 
>From David_Moore@gallup.com Fri Jun  1 09:36:05 2001 
Received: from usc.edu (usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.9.3+Sun/8.9.3/usc) with ESMTP 
      id JAA13673 for <aapornet@listproc.usc.edu>; Fri, 1 Jun 2001 09:36:04 - 
0700 
(PDT) 
Received: from exchng7.gallup.com (exchng7.gallup.com [198.175.140.71]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id JAA17647 for <aapornet@usc.edu>; Fri, 1 Jun 2001 09:36:04 -0700 
(PDT) 
From: David_Moore@gallup.com 
Received: by exchng7.gallup.com with Internet Mail Service (5.5.2653.19) 
      id <L43AQMD3>; Fri, 1 Jun 2001 11:35:34 -0500 
Message-ID: <BFC17A2EB27CD411A9E30000D1ECEFE40721489B@exchng7.gallup.com> 
To: aapornet@usc.edu 
Subject: RE: FYI:  Polling and policy setting competition 
Date: Fri, 1 Jun 2001 11:35:32 -0500 
MIME-Version: 1.0 
X-Mailer: Internet Mail Service (5.5.2653.19) 
Content-Type: text/plain; 
      charset="iso-8859-1" 
 
The issue of whose opinion should be counted is not a trivial one, and I 
would  
be 
interested in others' reactions. 
 
Gallup used to asked a screener question on an issue that would determine how  
much 
people had heard about the issue.  Those people who said "nothing at all"  
would NOT 
be asked the subsequent attitude question.  However, now 
-- mostly in recognition of the sentiment expressed by Jennifer Franz 
(below),  
that 
everyone's opinion counts -- we ask the "how much have you heard" question,  
but then 
go ahead and ask everyone their view of the issue, even those who had not  
heard of it 
before we mentioned it in the poll.  For example, although many people may  
have not 
heard of, say, RU-486, we can still ask, "Would you favor or opposed the  
distribution 
of RU-486, the abortion pill, in the United States?"  There are big  
differences in 
attitudes between those who had previously heard of it and those who first  
learned of 
it in the poll. 
 
On other issues, from China's membership in the World Trade Organization to  
U.S. 
participation in environmental treaties, we tend to ask everyone what their  
views are 
-- even though we know that many people have not thought of such issues until  



we 
raised them in the survey.  (Naturally, anyone can volunteer "don't know" and  
it will 
be recorded.) 
 
This method ensures that everyone's "vote" counts, but is that the "relevant" 
audience for policy makers and our political leaders?  It may be, if the 
issue  
is an 
important one in an election, but then perhaps we should interview only  
"likely 
voters," as John Zogby routinely does, or perhaps only "registered voters" as  
Fox 
News Poll and the NBC/WSJ Poll do.  Or, because of Democracy's notion that  
everyone's 
view should count, we can continue to ask opinions of everyone, regardless of 
previous knowledge. 
 
Of course, we can do ALL of these in more extensive analytical pieces, but in 
practice it is usually just one number that gets the coverage.  So, does it  
make 
sense, perhaps, to identify an "attentive public" instead of the general  
public (or 
registered voters, or likely voters) as the base for the major number we  
report? 
 
Here are four possible options: 
Report "public opinion" based on -- 
 
1. All adults 
2. Attentive public (mostly self-defined, such as following issue "a great  
deal" or 
"moderate" amount) 3. Registered voters (self-defined as "registered to 
vote")  
4. 
Likely voters  (defined by polling organization) 
 
Which is the "best" reporting base if only one number is presented? 
 
 
David W. Moore 
The Gallup Organization 
47 Hulfish Street 
Princeton, NJ 08542 
(609) 924-9600 
david_moore@gallup.com 
 
 
 
 
 
 
-----Original Message----- 
From: Jennifer Franz [mailto:jdfranz@earthlink.net] 
Sent: Thursday, May 31, 2001 8:36 PM 
To: aapornet@usc.edu 
Subject: Re: FYI: Polling and policy setting competition 



 
 
And why, may I ask, should only the opinions of those who are "well-informed"  
(by 
whose definition) count?  A bit elitist, I would say.  Reminds me a bit of 
the  
"old 
South" and barriers to African-American voting. 
 
Jennifer Franz 
JD Franz Research, Inc. 
 
 
>From teresa.hottle@wright.edu Fri Jun  1 09:37:57 2001 
Received: from usc.edu (usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.9.3+Sun/8.9.3/usc) with ESMTP 
      id JAA14322 for <aapornet@listproc.usc.edu>; Fri, 1 Jun 2001 09:37:57 - 
0700 
(PDT) 
Received: from mailserv.wright.edu (mailserv.wright.edu [130.108.128.60]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id JAA19092 for <aapornet@usc.edu>; Fri, 1 Jun 2001 09:37:57 -0700 
(PDT) 
Received: from CONVERSION-DAEMON.mailserv.wright.edu by mailserv.wright.edu   
(PMDF 
V6.0-24 #45557) id <0GE900901FJ8MC@mailserv.wright.edu> for  
aapornet@usc.edu;  
Fri, 
01 Jun 2001 12:37:56 -0400 (EDT) 
Received: from wright.edu (al131037.wright.edu [130.108.131.37])  by 
mailserv.wright.edu (PMDF V6.0-24 #45557)  with ESMTP id 
<0GE9006L9FJ75V@mailserv.wright.edu> for aapornet@usc.edu; Fri,  01 Jun 2001  
12:37:55 
-0400 (EDT) 
Date: Fri, 01 Jun 2001 12:37:43 -0400 
From: Teresa Hottle <teresa.hottle@wright.edu> 
Subject: Quality of life 
To: aapornet@usc.edu 
Message-id: <3B17C4D7.2C0A34FC@wright.edu> 
MIME-version: 1.0 
X-Mailer: Mozilla 4.72 [en]C-CCK-MCD   (Win95; I) 
Content-type: text/plain; charset=us-ascii 
Content-transfer-encoding: 7bit 
X-Accept-Language: en 
 
Can anyone tell me where to find "Quality of life" surveys 
for citizens. More specifically, what topics are included in the definition 
of  
the 
quality of life such as government, economic development, education, health  
care, 
environment, housing, and cultural/social? 
 
Thanks, 
Terrie 
>From rusciano@rider.edu Fri Jun  1 09:59:33 2001 
Received: from usc.edu (usc.edu [128.125.253.136]) 



      by listproc.usc.edu (8.9.3+Sun/8.9.3/usc) with ESMTP 
      id JAA22125 for <aapornet@listproc.usc.edu>; Fri, 1 Jun 2001 09:59:33 - 
0700 
(PDT) 
Received: from enigma.rider.edu (enigma.rider.edu [192.107.45.2]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id JAA17461 for <aapornet@usc.edu>; Fri, 1 Jun 2001 09:59:33 -0700 
(PDT) 
Received: from CONVERSION-DAEMON by enigma.rider.edu (PMDF V5.2-31 #37528)  
id 
<01K494S8JVHS001B76@enigma.rider.edu> for aapornet@usc.edu; Fri,  1 Jun 2001  
12:59:39 
EDT 
Received: from rider.edu (fs90.rider.edu [204.142.224.90]) 
 by enigma.rider.edu (PMDF V5.2-31 #37528) 
 with ESMTP id <01K494S8ANZ000173A@enigma.rider.edu> for aapornet@usc.edu;  
Fri,  01 
Jun 2001 12:59:38 -0400 (EDT) 
Date: Fri, 01 Jun 2001 12:53:27 -0400 
From: Frank Rusciano <rusciano@rider.edu> 
Subject: Re: FYI:  Polling and policy setting competition 
To: aapornet@usc.edu 
Message-id: <3B17C887.D1B2D51D@rider.edu> 
MIME-version: 1.0 
X-Mailer: Mozilla 4.72 [en]C-CCK-MCD {RIDER}  (Win95; I) 
Content-type: text/plain; charset=us-ascii 
Content-transfer-encoding: 7bit 
X-Accept-Language: en 
References: <200106011629.MAA73854@garnet3.acns.fsu.edu> 
 
The full reference is THE CAPTIVE PUBLIC: HOW MASS OPINION PROMOTES STATE  
POWER.  New 
York: Basic Books, 1986.  ISBN 0-465-00870-4.  Good book-- I use it in my  
public 
opinion class. 
 
Frank Rusciano 
 
Susan Losh wrote: 
 
> Joe, 
> 
> Can you give us a fuller reference on the Ginsberg piece? Maybe even a 
> url for the lazy among us? 
> 
> Thanks! 
> 
> Susan 
> 
> >In my humble opinion,  the most damaging critique of polling is B. 
> >Ginsberg's critique in the Captive Public.  If you have not read it, 
> >please do so.  It certainly helps to keep me honest about what I do 
> >and more importantly, how I do it. 
> > 
> >Joe Aistrup 
> > 
> Susan Carol Losh, PhD 



> slosh@garnet.acns.fsu.edu 
> 
> visit the site at: http://garnet.acns.fsu.edu/~slosh//Index.htm 
> 
> The Department of Educational Research 
> 307L Stone Building 
> Florida State University 
> Tallahassee FL 32306-4453 
> 
> 850-644-8778 (Voice Mail available) 
> Educational Research Office 850-644-4592 
> FAX 850-644-8776 
 
>From TI0BCB1@wpo.cso.niu.edu Fri Jun  1 10:57:14 2001 
Received: from usc.edu (usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.9.3+Sun/8.9.3/usc) with ESMTP 
      id KAA29930 for <aapornet@listproc.usc.edu>; Fri, 1 Jun 2001 10:57:14 - 
0700 
(PDT) 
Received: from netmgr.cso.niu.edu (netmgr.cso.niu.edu [131.156.1.11]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id KAA05214 for <aapornet@usc.edu>; Fri, 1 Jun 2001 10:57:14 -0700 
(PDT) 
Received: from netmgr.cso.niu.edu (localhost [127.0.0.1]) 
      by netmgr.cso.niu.edu (8.10.2/8.10.2) with ESMTP id f51HvD903173 
      for <aapornet@usc.edu>; Fri, 1 Jun 2001 12:57:13 -0500 (CDT) 
Received: from wpo.cso.niu.edu (wpo.cso.niu.edu [131.156.1.244]) 
      by netmgr.cso.niu.edu (8.10.2/8.10.2) with SMTP id f51HvBW03157 
      for <aapornet@usc.edu>; Fri, 1 Jun 2001 12:57:11 -0500 (CDT) 
Received: from Domain1-Message_Server by wpo.cso.niu.edu 
      with Novell_GroupWise; Fri, 01 Jun 2001 12:57:01 -0500 
Message-Id: <sb17911d.038@wpo.cso.niu.edu> 
X-Mailer: Novell GroupWise Internet Agent 5.5.4.1 
Date: Fri, 01 Jun 2001 12:56:56 -0500 
From: "Barbara Burrell" <TI0BCB1@wpo.cso.niu.edu> 
To: <aapornet@usc.edu> 
Subject: Ginsberg article 
Mime-Version: 1.0 
Content-Type: text/plain; charset=US-ASCII 
Content-Disposition: inline 
 
Benjamin Ginsberg's arguments are also laid out in "How Polling Transfroms  
Public 
Opinion" in Manipulating Public Opinion: Essays on Public Opinion as a  
Dependent 
Variable, ed. Michael Margolis and G.A. Mauser, Pacific Grove, Calif:  
Brooks/Cole, 
pp. 271-93. 
 
Barbara Burrell 
 
 
 
Barbara Burrell 
Interim Director 
Public Opinion Laboratory 
Northern Illinois University 



DeKalb, Illinois 60115 
815-753-9657 
>From mark@bisconti.com Fri Jun  1 11:26:23 2001 
Received: from usc.edu (usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.9.3+Sun/8.9.3/usc) with ESMTP 
      id LAA04531 for <aapornet@listproc.usc.edu>; Fri, 1 Jun 2001 11:26:22 - 
0700 
(PDT) 
Received: from janus.hosting4u.net (janus.hosting4u.net [209.15.2.37]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with SMTP 
      id LAA28231 for <aapornet@usc.edu>; Fri, 1 Jun 2001 11:26:21 -0700 
(PDT) 
Received: (qmail 23062 invoked from network); 1 Jun 2001 18:26:15 -0000 
Received: from libra.hosting4u.net (HELO bisconti.com) (209.15.2.27) 
  by mail-gate.hosting4u.net with SMTP; 1 Jun 2001 18:26:15 -0000 
Received: from mark ([138.88.88.48]) by bisconti.com ; Fri, 01 Jun 2001  
13:26:01 -0500 
From: "Mark David Richards" <mark@bisconti.com> 
To: <aapornet@usc.edu> 
Subject: RE: FYI:  Polling and policy setting competition 
Date: Fri, 1 Jun 2001 14:23:48 -0400 
Message-ID: <JAEPJNNBGDEENLLCIIIBAEFIDEAA.mark@bisconti.com> 
MIME-Version: 1.0 
Content-Type: text/plain; 
      charset="iso-8859-1" 
Content-Transfer-Encoding: 7bit 
X-Priority: 3 (Normal) 
X-MSMail-Priority: Normal 
X-Mailer: Microsoft Outlook IMO, Build 9.0.2416 (9.0.2910.0) 
In-Reply-To: <BFC17A2EB27CD411A9E30000D1ECEFE40721489B@exchng7.gallup.com> 
X-MimeOLE: Produced By Microsoft MimeOLE V5.50.4133.2400 
 
Very good points-maybe a survey of policy-makers and reporters is in order!  
Reporters 
can usually only deal with one number for a story.  However, if one starts  
narrowing 
or selecting too much, I have to wonder.  All U.S. adults to me represent  
potential 
participants in the political process, including voting.  I haven't seen huge 
differences between all adults and registered voters on most issues (?).  
However, I 
suspect that from a Congressional or Executive point-of-view at the federal  
level, 
many like to see registered voters, as well as political party distinctions  
(and the 
opinions of people who voted for/against them specifically).  Likely voters  
seem 
mainly relevant to election time. People participate in many ways unrelated 
to 
voting-they join special and public interest groups, for example!  So the  
degree of 
interest or personal relevance of the issue is important.  Looking at issues  
as 
public schools... how many people actually vote for School Board members?   
Very 
low... yet, many people exert pressure in other ways, sometimes quite  
forcefully! 



(Most people probably consider themselves citizens, not subjects!) As far as 
attentiveness measures go, recall the Yankelovich "mushiness" index ... a  
serious of 
questions (informed, interested, affects you personally, how much issue is  
discussed 
with family and friends) is used to determine opinion "mushiness." The issue  
of 
potentially creating opinions from "no opinion" is always important to 
examine  
... 
I've noticed that some organizations who interview apparently push harder for  
an 
answer than others, so some have slightly lower "don't knows."  Questions can  
be 
designed to deal with this, samples can be split, etc. Regardless, one can 
ask  
for 
opinions and learn an awful lot about where people are and how they are 
likely  
to 
respond conceptually, recognizing that opinions may change as people get  
involved and 
learn more, or some group launches a massive advertising or PR campaign to  
influence 
opinions, as in elections. How many people vote in elections without having  
adequate 
information about candidates?  In a 2000 Pew study, 47% said they sometimes  
vote for 
candidates without really knowing enough about them.  I haven't heard too 
many  
people 
arguing for abolishing elections (yet!). In the 1970s, there was a backlash  
against 
the proliferation of "the best and brightest," and "expert opinions" in  
policy-making 
through agencies outside of the electoral process.  When some policies 
reached  
an 
individual's home town, the "unattentive" public found them offensive.  (Not  
to 
mention urban riots.)  At that time, the federal bureaucracies created  
mechanisms to 
mediate ... public involvement requirements (at minimum-public hearings),  
NEPA, etc. 
I believe the Forest Service led the way on many public involvement  
techniques.  Jim 
Fishkin's "Deliberative Poll" is a contemporary approach to combining polling  
and 
public involvement.  Some today feel that small groups can effectively use a  
process 
to stop projects on which there is majoritarian support ("the silent 
majority"  
who 
are not involved), so I suppose there is a bit of a backlash.  But, Americans  
EXPECT 
to be respected and have their opinions heard-whether they know anything 
about  



an 
issue or not (incidentally, as a generalization, I've noticed that women are  
quicker 
to admit they don't but should know something when men will say they know 
when  
their 
answers show they have no idea-yet they can be very persuasive!). One can use  
polling 
data to show Americans are ignorant on just about everything.  But, it is 
hard  
to 
deny that once people take an interest in an issue and examine the competing  
opinions 
and tradeoffs, they make judgments that on average I would trust a lot more  
than 
leaving it to the best and brightest only. Gallup has asked the following  
question 
since 1995: "Do you think the federal government has become so large and  
powerful 
that is poses an immediate threat to the rights and freedoms of ordinary  
citizens, or 
don't you think so?" In April 1995, 39% said the federal government posed an 
immediate threat; 58% said no.  In Feb. 1996, 52% said the federal government  
posed 
an immediate threat; 43% said no.  In May 2001, 52% felt threatened, 46% did  
not. 
Mark Richards 
 
 -----Original Message----- 
From:       owner-aapornet@usc.edu [mailto:owner-aapornet@usc.edu]  On Behalf  
Of 
David_Moore@gallup.com 
Sent: Friday, June 01, 2001 12:36 PM 
To:   aapornet@usc.edu 
Subject:    RE: FYI:  Polling and policy setting competition 
 
The issue of whose opinion should be counted is not a trivial one, and I 
would  
be 
interested in others' reactions. 
 
Gallup used to asked a screener question on an issue that would determine how  
much 
people had heard about the issue.  Those people who said "nothing at all"  
would NOT 
be asked the subsequent attitude question.  However, now 
-- mostly in recognition of the sentiment expressed by Jennifer Franz 
(below),  
that 
everyone's opinion counts -- we ask the "how much have you heard" question,  
but then 
go ahead and ask everyone their view of the issue, even those who had not  
heard of it 
before we mentioned it in the poll.  For example, although many people may  
have not 
heard of, say, RU-486, we can still ask, "Would you favor or opposed the  
distribution 



of RU-486, the abortion pill, in the United States?"  There are big  
differences in 
attitudes between those who had previously heard of it and those who first  
learned of 
it in the poll. 
 
On other issues, from China's membership in the World Trade Organization to  
U.S. 
participation in environmental treaties, we tend to ask everyone what their  
views are 
-- even though we know that many people have not thought of such issues until  
we 
raised them in the survey.  (Naturally, anyone can volunteer "don't know" and  
it will 
be recorded.) 
 
This method ensures that everyone's "vote" counts, but is that the "relevant" 
audience for policy makers and our political leaders?  It may be, if the 
issue  
is an 
important one in an election, but then perhaps we should interview only  
"likely 
voters," as John Zogby routinely does, or perhaps only "registered voters" as  
Fox 
News Poll and the NBC/WSJ Poll do.  Or, because of Democracy's notion that  
everyone's 
view should count, we can continue to ask opinions of everyone, regardless of 
previous knowledge. 
 
Of course, we can do ALL of these in more extensive analytical pieces, but in 
practice it is usually just one number that gets the coverage.  So, does it  
make 
sense, perhaps, to identify an "attentive public" instead of the general  
public (or 
registered voters, or likely voters) as the base for the major number we  
report? 
 
Here are four possible options: 
Report "public opinion" based on -- 
 
1. All adults 
2. Attentive public (mostly self-defined, such as following issue "a great  
deal" or 
"moderate" amount) 3. Registered voters (self-defined as "registered to 
vote")  
4. 
Likely voters  (defined by polling organization) 
 
Which is the "best" reporting base if only one number is presented? 
 
 
David W. Moore 
The Gallup Organization 
47 Hulfish Street 
Princeton, NJ 08542 
(609) 924-9600 
david_moore@gallup.com 



 
 
 
 
 
 
-----Original Message----- 
From: Jennifer Franz [mailto:jdfranz@earthlink.net] 
Sent: Thursday, May 31, 2001 8:36 PM 
To: aapornet@usc.edu 
Subject: Re: FYI: Polling and policy setting competition 
 
 
And why, may I ask, should only the opinions of those who are "well-informed"  
(by 
whose definition) count?  A bit elitist, I would say.  Reminds me a bit of 
the  
"old 
South" and barriers to African-American voting. 
 
Jennifer Franz 
JD Franz Research, Inc. 
 
 
 
 
>From editor@PollingReport.com Fri Jun  1 11:47:40 2001 
Received: from usc.edu (usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.9.3+Sun/8.9.3/usc) with ESMTP 
      id LAA06137 for <aapornet@listproc.usc.edu>; Fri, 1 Jun 2001 11:47:39 - 
0700 
(PDT) 
Received: from mailtmp7.registeredsite.com (mailtmp7.registeredsite.com 
[216.247.127.17]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id LAA14453 for <aapornet@usc.edu>; Fri, 1 Jun 2001 11:47:38 -0700 
(PDT) 
Received: from mail4.registeredsite.com (mail4.registeredsite.com  
[64.224.9.13]) 
      by mailtmp7.registeredsite.com (8.11.1/8.11.1) with ESMTP id  
f51IlY931566 
      for <aapornet@usc.edu>; Fri, 1 Jun 2001 14:47:34 -0400 
Received: from mail.pollingreport.com (mail.pollingreport.com  
[64.225.173.189]) 
      by mail4.registeredsite.com (8.11.1/8.11.1) with ESMTP id f51Ilbg03404 
      for <aapornet@usc.edu>; Fri, 1 Jun 2001 14:47:37 -0400 
Received: from dfwc001 [64.225.173.189] by mail.pollingreport.com 
  (SMTPD32-6.00) id A2AA9DC5011C; Fri, 01 Jun 2001 14:44:58 -0400 
Message-ID: <006c01c0eacb$5c641f20$c5403ad0@cable.rcn.com> 
Reply-To: "Editor" <editor@PollingReport.com> 
From: "Editor" <editor@PollingReport.com> 
To: <aapornet@usc.edu> 
References: <200106011629.MAA73854@garnet3.acns.fsu.edu> 
Subject: Re: FYI:  Polling and policy setting competition 
Date: Fri, 1 Jun 2001 14:47:38 -0400 
MIME-Version: 1.0 
Content-Type: text/plain; 



      charset="iso-8859-1" 
Content-Transfer-Encoding: 7bit 
X-Priority: 3 
X-MSMail-Priority: Normal 
X-Mailer: Microsoft Outlook Express 5.50.4133.2400 
X-MimeOLE: Produced By Microsoft MimeOLE V5.50.4133.2400 
 
A synopsis of Ginsberg's thesis can be found in his article "Polling as a  
Political 
Institution," which appeared in the March 23, 1987, edition of The Polling  
Report. 
 
We don't have an electronic version, but I'd be happy to drop a copy in the  
mail to 
anyone who'd like one. Just e-mail me your postal address. 
 
 
Tom Silver 
editor@pollingreport.com 
THE POLLING REPORT 
P.O. Box 42580 
Washington, DC  20015 
www.PollingReport.com 
202 237-2000 voice 
202 237-2001 fax 
 
 
----- Original Message ----- 
> Joe, 
> 
> Can you give us a fuller reference on the Ginsberg piece? Maybe even a 
> url for the lazy among us? 
> 
> Thanks! 
> 
> Susan 
> 
> >In my humble opinion,  the most damaging critique of polling is B. 
> >Ginsberg's critique in the Captive Public.  If you have not read it, 
please 
> >do so.  It certainly helps to keep me honest about what I do and more 
> >importantly, how I do it. 
> > 
> >Joe Aistrup 
> > 
> Susan Carol Losh, PhD 
> slosh@garnet.acns.fsu.edu 
 
 
>From hjsmith@unm.edu Fri Jun  1 14:22:09 2001 
Received: from usc.edu (usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.9.3+Sun/8.9.3/usc) with ESMTP 
      id OAA21044 for <aapornet@listproc.usc.edu>; Fri, 1 Jun 2001 14:22:08 - 
0700 
(PDT) 
Received: from linux06.unm.edu (IDENT:qmailr@linux06.unm.edu [129.24.15.38]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with SMTP 



      id OAA00137 for <aapornet@usc.edu>; Fri, 1 Jun 2001 14:22:10 -0700 
(PDT) 
Received: (qmail 21053 invoked by uid 124); 1 Jun 2001 21:22:08 -0000 
Received: from hjsmith@unm.edu by linux06.unm.edu with qmail-scanner-0.96 (.  
Clean. 
Processed in 0.024087 secs); 01 Jun 2001 21:22:08 -0000 
Received: from bldg185-0048.unm.edu (HELO unm.edu) (129.24.51.37) 
  by linux06.unm.edu with SMTP; 1 Jun 2001 21:22:08 -0000 
Message-ID: <3B18074D.3220330B@unm.edu> 
Date: Fri, 01 Jun 2001 15:21:26 -0600 
From: Hank Jenkins-Smith <hjsmith@unm.edu> 
X-Mailer: Mozilla 4.7 (Macintosh; I; PPC) 
X-Accept-Language: en 
MIME-Version: 1.0 
To: "'aapornet@usc.edu'" <aapornet@usc.edu> 
Subject: Survey research project manager opening 
Content-Type: text/plain; charset=us-ascii; x-mac-type="54455854"; 
x-mac-creator="4D4F5353" 
Content-Transfer-Encoding: 7bit 
 
The UNM Institute for Public Policy at the University of New Mexico in  
Albuquerque, 
NM, is taking applications for the position of Research Scientist III.  This  
is a 
fully funded, permanent position in the Institute.  The Institute is part of  
the UNM 
Department of Political Science. 
 
The successful candidate will have responsibilities for (1) oversight of 
 
operations and development of the the UNM Survey Research Center (which is  
part of 
the Institute), and (2) obtaining and managing funded survey research  
projects.  For 
a full description of the position, and application procedures, click on the  
link 
below. 
 
http://www.unm.edu/~hrnet/jobs/m30460.htm 
 
For a description of the Institute for Public Policy and the UNM Survey  
Research 
Center, click on the link below: 
 
http://www.unm.edu/~instpp 
 
-- 
***************************************************** 
Hank C. Jenkins-Smith 
Director, UNM Institute for Public Policy 
Professor, UNM Department of Political Science 
University of New Mexico 
Albuquerque, New Mexico  87131 
Phone:  505-277-1099 
Fax:  505-277-3115 
Email:  hjsmith@unm.edu 
 



 
>From FeatherstonF@gao.gov Fri Jun  1 14:25:05 2001 
Received: from usc.edu (usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.9.3+Sun/8.9.3/usc) with ESMTP 
      id OAA21633 for <aapornet@listproc.usc.edu>; Fri, 1 Jun 2001 14:25:05 - 
0700 
(PDT) 
Received: from mailexchanger.gao.gov (gao-cp.gao.gov [161.203.16.1]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id OAA02301 for <aapornet@usc.edu>; Fri, 1 Jun 2001 14:25:06 -0700 
(PDT) 
Received: from gaotvcs1.gao.gov (gaotvcs1.gao.gov [161.203.15.2]) 
      by mailexchanger.gao.gov ( /GAO ESMTP) with SMTP id f51LOVK25097 
      for <aapornet@usc.edu>; Fri, 1 Jun 2001 17:24:31 -0400 
Received: from 10.1.0.66 by gaotvcs1.gao.gov (InterScan E-Mail VirusWall NT);  
Fri, 01 
Jun 2001 17:24:32 -0400 
Received: from GWIADOM-Message_Server by GAOGWIA1.GAO.GOV 
      with Novell_GroupWise; Fri, 01 Jun 2001 17:24:28 -0400 
Message-Id: <sb17cfcc.050@GAOGWIA1.GAO.GOV> 
X-Mailer: Novell GroupWise 5.5.4 
Date: Fri, 01 Jun 2001 17:24:20 -0400 
From: "Fran A Featherston" <FeatherstonF@gao.gov> 
To: <aapornet@usc.edu> 
Subject: How are Out-of-Town messages handled by AAPORNET? 
Mime-Version: 1.0 
Content-Type: text/plain; charset=US-ASCII 
Content-Disposition: inline 
Content-Transfer-Encoding: 8bit 
X-MIME-Autoconverted: from quoted-printable to 8bit by listproc.usc.edu id  
OAA21634 
 
I am trying to find out what will happen if I ask Groupwise to return an "out  
of 
town" message to the listserv.  I tried to restrict the returns to addressees  
that 
were not "aapornet" but the software seems to read the incoming address from  
the 
sender rather than from the listserv.  Can anyone help? 
(fran) 
Fran Featherston 
U.S. General Accounting Office 
Washington, DC 20548 
202.512.4946 
featherstonf@gao.gov 
 
 
 
>From mkuechle@hunter.cuny.edu Fri Jun  1 15:37:02 2001 
Received: from usc.edu (usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.9.3+Sun/8.9.3/usc) with ESMTP 
      id PAA29760 for <aapornet@listproc.usc.edu>; Fri, 1 Jun 2001 15:37:02 - 
0700 
(PDT) 
Received: from shiva.hunter.cuny.edu (shiva.hunter.cuny.edu [146.95.128.96]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 



      id PAA14922 for <aapornet@usc.edu>; Fri, 1 Jun 2001 15:37:03 -0700 
(PDT) 
Received: from kathman.hunter.cuny.edu (adsl-151-202-23- 
5.nyc.adsl.bellatlantic.net 
[151.202.23.5]) 
      by shiva.hunter.cuny.edu (8.9.3/8.9.3) with ESMTP id SAA09205 
      for <aapornet@usc.edu>; Fri, 1 Jun 2001 18:42:49 -0400 (EDT) 
Message-Id: <5.1.0.14.2.20010601174425.00a538d0@shiva.hunter.cuny.edu> 
X-Sender: mkuechle@shiva.hunter.cuny.edu 
X-Mailer: QUALCOMM Windows Eudora Version 5.1 
Date: Fri, 01 Jun 2001 18:33:13 -0400 
To: aapornet@usc.edu 
From: Manfred Kuechler <mkuechle@hunter.cuny.edu> 
Subject: Re: How are Out-of-Town messages handled by AAPORNET? 
In-Reply-To: <sb17cfcc.050@GAOGWIA1.GAO.GOV> 
Mime-Version: 1.0 
Content-Type: text/plain; charset="us-ascii"; format=flowed 
 
At 05:24 PM 6/1/01 -0400, Fran A Featherston wrote: 
>I am trying to find out what will happen if I ask Groupwise to return 
>an 
>"out of town" message to the listserv.  I tried to restrict the returns to 
>addressees that were not "aapornet" but the software seems to read the 
>incoming address from the sender rather than from the listserv.  Can 
>anyone help? 
 
I am not familiar with the details of Groupwise, but since this issue comes 
up regularly, a more general answer may be useful for other people as well. 
I assume that nobody really wants to send those messages to everybody on 
the list. 
 
Good e-mail programs do not sent such "out of town" messages in response to 
messages coming from an e-mail list. They can detect these messages by 
looking for the "Precedence: bulk" entry which well run lists like AAPORNET 
put in the "extended header" of outgoing messages (some e-mail clients like 
Eudora allow you to see this extended header; in Eudora you click the "bla, 
bla" icon). So, with a good e-mail program (server) you don't have to do 
anything. 
 
As there are quite a few non-conforming e-mail programs around, the list 
server administrator may do some filtering in addition. In case of 
AAPORNET, there are several filters in effect. For example, when I tried to 
post about these annoying "out of office" messages some time ago and put 
the string "out of office" in the subject field, the message was not 
distributed, but sent to James Beniger, as the "list owner", instead, who 
just threw it out with the whole bunch of bounced messages he gets as the 
list owner. So, if the "vacation" feature of your e-mail server  let's you 
determine what gets in the subject field (though it may not give you this 
option) put "out of office" in the subject field and the automated response 
will go no further than to JB who will surely not distribute it to everyone 
on the list. 
 
Finally, while most of the "vacation" or "out of town" messages are created 
on your local mail server, there is also the option to set something like 
this up on your own station. Better e-mail clients (like Eudora) let you 
filter e-mail on your own station and you can then decide who gets an "out 
of town" message and who does not. However, for this to work, you need to 



let your station running while you are away (which may be a 
security/privacy issue if you share office space with others) and setting 
up such filtered response on your own station requires a somewhat higher 
level of computer literacy. 
 
When in doubt, ask your local system guys about the "vacation" feature of 
the e-mail software you are using at your institution or company. Chances 
are it is set up properly and you don't have to worry about it. M. 
 
Manfred <http://maxweber.hunter.cuny.edu/socio/faculty/kuech.html>Kuechler, 
Sociology Department at Hunter College (CUNY) 
 
>From mkshares@mcs.net Sat Jun  2 09:05:52 2001 
Received: from usc.edu (usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.9.3+Sun/8.9.3/usc) with ESMTP 
      id JAA29777 for <aapornet@listproc.usc.edu>; Sat, 2 Jun 2001 09:05:52 - 
0700 
(PDT) 
Received: from bnfep01.boone.winstar.net (bnfep01w.boone.winstar.net  
[63.140.240.51]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id JAA03026 for <aapornet@usc.edu>; Sat, 2 Jun 2001 09:05:52 -0700 
(PDT) 
Received: from mcs.net ([205.253.224.250]) by bnfep01.boone.winstar.net 
          with ESMTP id <20010602160551.HXHW450.bnfep01@mcs.net> 
          for <aapornet@usc.edu>; Sat, 2 Jun 2001 12:05:51 -0400 
Message-ID: <3B18C85B.C7998194@mcs.net> 
Date: Sat, 02 Jun 2001 11:05:02 +0000 
From: Nick Panagakis <mkshares@mcs.net> 
Reply-To: mkshares@mcs.net 
X-Mailer: Mozilla 4.5 (Macintosh; I; PPC) 
X-Accept-Language: en 
MIME-Version: 1.0 
To: aapornet@usc.edu 
Subject: Re: FYI:  Polling and policy setting competition 
References: <BFC17A2EB27CD411A9E30000D1ECEFE40721489B@exchng7.gallup.com> 
Content-Type: text/plain; charset=us-ascii; x-mac-type="54455854"; 
x-mac-creator="4D4F5353" 
Content-Transfer-Encoding: 7bit 
 
I agree that every vote does count and that the opinions of those more aware  
of an 
issue are particularly relevant. I would add that the number who know "a lot"  
or 
"some" about an issue is not necessarily a constant - depending on the issue.  
Their 
numbers may grow as an issue becomes fully aired so informed opinion also  
gives us a 
clue about what future opinion may be. 
 
Nick 
 
David_Moore@gallup.com wrote: 
 
> The issue of whose opinion should be counted is not a trivial one, and 
> I would be interested in others' reactions. 
> 



> Gallup used to asked a screener question on an issue that would 
> determine how much people had heard about the issue.  Those people who 
> said "nothing at all" would NOT be asked the subsequent attitude 
> question.  However, now 
> -- mostly in recognition of the sentiment expressed by Jennifer Franz 
> (below), that everyone's opinion counts -- we ask the "how much have you 
> heard" question, but then go ahead and ask everyone their view of the 
issue, 
> even those who had not heard of it before we mentioned it in the poll.  For 
> example, although many people may have not heard of, say, RU-486, we can 
> still ask, "Would you favor or opposed the distribution of RU-486, the 
> abortion pill, in the United States?"  There are big differences in 
> attitudes between those who had previously heard of it and those who first 
> learned of it in the poll. 
> 
> On other issues, from China's membership in the World Trade 
> Organization to U.S. participation in environmental treaties, we tend 
> to ask everyone what their views are -- even though we know that many 
> people have not thought of such issues until we raised them in the 
> survey.  (Naturally, anyone can volunteer "don't know" and it will be 
> recorded.) 
> 
> This method ensures that everyone's "vote" counts, but is that the 
> "relevant" audience for policy makers and our political leaders?  It 
> may be, if the issue is an important one in an election, but then 
> perhaps we should interview only "likely voters," as John Zogby 
> routinely does, or perhaps only "registered voters" as Fox News Poll 
> and the NBC/WSJ Poll do.  Or, because of Democracy's notion that 
> everyone's view should count, we can continue to ask opinions of 
> everyone, regardless of previous knowledge. 
> 
> Of course, we can do ALL of these in more extensive analytical pieces, 
> but in practice it is usually just one number that gets the coverage. 
> So, does it make sense, perhaps, to identify an "attentive public" 
> instead of the general public (or registered voters, or likely voters) 
> as the base for the major number we report? 
> 
> Here are four possible options: 
> Report "public opinion" based on -- 
> 
> 1. All adults 
> 2. Attentive public (mostly self-defined, such as following issue "a 
> great deal" or "moderate" amount) 3. Registered voters (self-defined 
> as "registered to vote") 4. Likely voters  (defined by polling 
> organization) 
> 
> Which is the "best" reporting base if only one number is presented? 
> 
> David W. Moore 
> The Gallup Organization 
> 47 Hulfish Street 
> Princeton, NJ 08542 
> (609) 924-9600 
> david_moore@gallup.com 
> 
> -----Original Message----- 
> From: Jennifer Franz [mailto:jdfranz@earthlink.net] 



> Sent: Thursday, May 31, 2001 8:36 PM 
> To: aapornet@usc.edu 
> Subject: Re: FYI: Polling and policy setting competition 
> 
> And why, may I ask, should only the opinions of those who are 
> "well-informed" (by whose definition) count?  A bit elitist, I would 
> say.  Reminds me a bit of 
> the "old South" and barriers to African-American voting. 
> 
> Jennifer Franz 
> JD Franz Research, Inc. 
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                 Copyright 2001 The New York Times Company 
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         http://www.nytimes.com/2001/06/02/technology/02INTE.html 
 
  June 2, 2001 
 
 
      ADDING UP THE COSTS OF CYBERDEMOCRACY 
 
      By ALEXANDER STILLE 
 
 
 As Cass Sunstein, a professor of law at the University of Chicago, saw   
himself 
being skewered on various Web sites discussing his recent book,   
"Republic.com," he 
had the odd satisfaction of watching some of the  book's themes unfold before  
his 
eyes. On the conservative Web site  "FreeRepublic.com," the discussion began  



by 
referring relatively mildly  to Mr. Sunstein's book about the political  
consequences 
of the Internet  as "thinly veiled liberal." But as the discussion picked up  
steam, 
the  rhetoric of the respondents, who insisted that they had not and would 
not   
read 
the book itself, became more heated. Eventually, they were referring  to Mr.  
Sunstein 
as "a nazi" and a "pointy headed socialist windbag." 
 
 The discussion illustrated the phenomenon that Mr. Sunstein and various   
social 
scientists have called "group polarization" in which like-minded  people in 
an 
isolated group reinforce one another's views, which then  harden into more  
extreme 
positions. Even one of his critics on the site  acknowledged the shift.  
"Amazingly 
enough," he wrote, "it looks like  Sunstein has polarized this group into  
unanimous 
agreement about him." An  expletive followed. 
 
 To Mr. Sunstein, such polarization is just one of the negative political   
effects of 
the Internet, which allows people to filter out unwanted  information, tailor  
their 
own news and congregate at specialized Web  sites that closely reflect their  
own 
views. A "shared culture," which  results partly from exposure to a wide 
range  
of 
opinion, is important for  a functioning democracy, he argues. But as the 
role  
of 
newspapers and  television news diminishes, he wrote, "and the customization  
of our 
communications universe increases, society is in danger of fragmenting,   
shared 
communities in danger of dissolving." 
 
 This pessimistic assessment is a sign of just how sharply scholarly  
thinking  
about 
the Web has shifted. In its first years, the Internet was  seen euphorically  
as one 
of history's greatest engines of democracy, a  kind of national town hall  
meeting in 
which everyone got to speak. As an  early guru of cyberspace, Dave Clark of  
M.I.T., 
put it in 1992: "We  reject kings, presidents and voting. We believe in: 
rough 
consensus and  running code." 
 
 Now, with the examples of business and government control offered by the   
explosion 



of Web commerce, the merger of America Online and Time-Warner,  the Microsoft 
antitrust case and the litigation over Napster, that is no  longer the case. 
 
 Andrew Shapiro, a guest lecturer at Yale Law School and the author of  "The  
Control 
Revolution," said that the early euphoria over cyberspace  had been replaced  
"by a 
kind of 'technorealism,' a second generation of  Internet books" that are 
much  
more 
critical. 
 
 An example is the 1999 book "Code" by Lawrence Lessig, a law professor at   
Stanford 
University, who argues that the enormous amount of personal  information  
people 
reveal when they shop online, browse Web sites or call  up information offers 
extraordinary opportunities for both governments  and businesses to control  
their 
lives. "Left to itself," he wrote,  "cyberspace will become a perfect tool of 
control." 
 
 Mr. Sunstein's assessment is somewhat different from Mr. Lessig's, though   
still 
negative. "His is closer to Orwell's '1984'; mine is more like  'Brave New  
World,' " 
Mr. Sunstein explained. If to Mr. Lessig he danger  is government or 
corporate 
control, to Mr. Sunstein it is a world of  seemingly infinite choice, where  
citizens 
are transformed into consumers  and a common political life is eroded. 
 
 Both agree, however, that society must begin to make more conscious  choices  
about 
what it wants the Internet to be. Mr. Lessig's main point  in "Code" is that  
the 
Internet does not have a "nature." The world we  think of as "cyberspace," he  
said, 
is an environment created by the  architecture of the computer code that gave  
birth 
to the World Wide Web. 
 
 Mr. Lessig's point is that because the Internet is based on "open source"   
computer 
protocols that allow anyone to tap into it, it has a specific  character that  
can be, 
and is, modified all the time. Internet providers  can write software to 
allow  
users 
maximum privacy or to track and  restrict their movements to an extraordinary  
degree. 
The software  engineers, as Percy Bysshe Shelley said of poets, are the 
unacknowledged  legislators of our time. We must, Mr. Lessig said, 
acknowledge  
this 
reality and try to shape it. 
 



 "We can build, or architect, or code cyberspace to protect values that we   
believe 
are fundamental, or we can build, or architect, or code  cyberspace to allow  
those 
values to disappear," he writes. 
 
 Mr. Shapiro describes himself as more optimistic than Mr. Lessig or Mr.   
Sunstein. 
"I came to see more potential in the Internet empowering  individuals, but we  
are all 
'technorealists' in that we see  personalization and social fragmentation as  
features 
of the Net." 
 
 Other legal scholars agree that fragmentation and polarization have   
increased with 
the Internet, but they do not necessarily see it as a  problem. "I do not  
mourn the 
demise of the domination of the main outlets  of news and information," said  
Peter 
Huber, a conservative legal scholar  who is a fellow at the Manhattan  
Institute and 
the author of "Law and  Disorder in Cyberspace: Abolish the F.C.C. and Let  
Common Law 
Rule the  Telecosm." "It's true that the oracles of traditional authority, 
The  
New 
York Times, the network news and the universities have lost power. Just  look  
at the 
declining market share of the major TV networks. But whether  you regard that  
as good 
or bad depends on where you sit." 
 
 That doesn't mean he dismisses claims that new technology causes social 
fragmentation; he just feels that the individual empowerment of the  Internet  
is well 
worth the price. "The Soviet Union had a 'shared  culture' and one source of 
information, 'Pravda,' " he said. "I think  it's impossible to judge what is  
the 
exact point at which you have the  right mix of diversity and common 
culture." 
 
 Mr. Sunstein said he was not talking about limiting diversity but rather  
the 
insular way that most sites were structured. For example, he said,  most  
political 
Web sites have links only to other like-minded sites.  Although he stops 
short  
of 
calling for government intervention, he says,  "We might want to consider the 
possibility of ways of requiring or  encouraging sites to link to opposing 
viewpoints." 
 
 Until the early 1980's, the Federal Communications Commission required   
broadcasters 
to provide equal time to opposing viewpoints, a policy  eliminated during the  
Reagan 



administration. When critics of Mr.  Sunstein's book pointed out that his own  
site at 
the University of  Chicago offered no such links, he responded by including  
the Web 
addresses of two well-known conservative colleagues. 
 
 What some political Web sites are already trying to do is figure out ways  
to 
encourage more intelligent deliberation rather than simply  name-calling and  
insults. 
 
 "We are trying to design sites so that they promote diversity as well as  a  
sense of 
community," said Scott Reents, the president of two political  Web sites  
called 
E-ThePeople and Quorum.org that recently merged. 
 
 The software design of the sites, Mr. Reents said in support of Mr.  
Lessig's  
point, 
can shape discussion in important ways. For example, at  Quorum.org readers  
are asked 
to give a thumbs up or thumbs down to a  particular posting; that item's  
placement is 
determined by reader  reaction. (The site tries to prevent people using  
multiple 
identities  from voting more than once by requiring visitors to register.) 
 
 On other sites, a group of regular users rank the value of contributions,   
and the 
rankings then determines their place on the "bulletin board." How  well that  
works, 
however, is an open question. When Mr. Sunstein tried to  intervene in a  
discussion 
of his own book on a techie Web site called  slashdot.org, his contribution  
was given 
a very low ranking. "I think  maybe they didn't believe I was the author of  
the 
book," he said. 
 
 James Fishkin, a political scientist at the University of Texas, said  that  
such 
efforts at Web democracy follow the model of debate in ancient  Sparta called  
the 
Shout. "The idea of the Shout is that the candidate  that got the loudest  
applause or 
shout would win," he said. "Unless we  make special efforts to implement more 
ambitious democratic  possibilities, the Internet, left to its own devices, 
is  
going 
to give us  an impoverished form of democracy in the form of the Shout." 
 
 Mr. Fishkin is trying to follow the example of ancient Athens, whose   
assemblies 
consisted of several hundred citizens who, after being chosen  by lot, would 
deliberate and vote. He has developed a technique called  "deliberative  
polling" and 



would like to bring the idea to the Internet.  "The idea is this," he said.  
"What 
would public opinion be like if people  were motivated to behave more like  
ideal 
citizens, if they had access to  a wealth of information and to competing  
arguments 
on a given issue?" 
 
 Over the last decade Mr. Fishkin has collected a random group of several   
hundred 
people and given them carefully prepared briefing documents on  both sides of  
a given 
issue. Participants question panels of experts and  discuss the issues in  
smaller 
groups with trained moderators so that no  single person is allowed to  
dominate 
discussion. After their  deliberation, they are then surveyed privately as in  
any 
opinion poll,  but their views now reflect, it is hoped, careful 
deliberation.  
Texas 
actually used the method to help determine its energy policy, holding a   
series of 
deliberative polls between 1996 and 1998. "Because of it, there  are now  
windmills 
all over the state of Texas," Mr. Fishkin says. 
 
 Mr. Fishkin is hoping to use the Internet to conduct "deliberative  polling"  
on a 
much larger basis. To Mr. Lessig, deliberative polling is  one of the few  
hopeful 
developments when it comes the democracy and the  Web. "If Jim can transfer 
to 
cyberspace what he has done in real space, I  think the Internet could be 
very 
different," he said. 
 
 Yet some view efforts to tame the Internet as doomed to failure. "I think   
it's a 
waste of time," said Mr. Huber. "All this talk about `links' and  so forth is 
interesting intellectually, but by the time you try to  implement it the  
technology 
will be 10 years ahead. When online video  becomes as accessible as e-mail,  
the whole 
game will change again. And if  you think there is fragmentation now, you  
ain't seen 
nothing yet." 
 
 
         http://www.nytimes.com/2001/06/02/technology/02INTE.html 
--------------------------------------------------------------------------- 
                 Copyright 2001 The New York Times Company 
--------------------------------------------------------------------------- 
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Please feel free to forward this email to interested 
parties: 
 
 
Position Opening:  Operations Manager 
 
the polling company(TM), a full service market 
research, public affairs and political consulting firm headquartered in  
Washington DC 
is seeking to fill the position of Operations Manager. 
 
Job Description:  The Operations Manager will be 
responsible for organizing all office activity, 
responding to focus group facility bids; coordination 
of focus groups, both on and off site including 
recruitment; construction and management of database; 
marketing the facility; maintenance of the website; 
some proposal development and report writing and all 
other related activities.  Position is temporary, but 
can lead to full-time after a trial period. 
 
Qualifications:   Applicants should have 3-5 years 
experience in a market or political research 
environment, and be able to manage several tasks at 
the same time.  Must have extensive knowledge of MS 
Word, Access and Excel and Internet applications, be 
able to construct, organize and manage database; 
coordinate focus groups, both on and off site; and 
market the facility in different venues; and maintain 
website.  Strong writing skills are necessary, and 
statistical knowledge is a plus.  Candidate must have Bachelor's degree, and  
higher 
education a plus. Salary commensurate with experience. 
 



Please send resumes and references to Colleen 
McCulloch at cmcculloch@pollingcompany.com or fax them 
to (202)467-6551.  For more information about the 
polling company(TM), please access our website at www.pollingcompany.com 
 
 
 
__________________________________________________ 
Do You Yahoo!? 
Get personalized email addresses from Yahoo! Mail - only $35 
a year!  http://personal.mail.yahoo.com/ 
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MIME-Version: 1.0 
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Content-Transfer-Encoding: 7bit 
X-Mailer: AOL 5.0 for Windows sub 138 
 
Apologies for multiple postings. 
 
LAST CHANCE: (if you haven't already) PLEASE RSVP by Wednesday, June 6th! 
 
Dear colleagues: 
 
Enjoy a lunch with your peers, and a presentation of highlights from research 
papers presented at the 2001 AAPOR Annual conference held in Montreal last 
month. 
 
We will meet Thursday, June 14th at noon on the UC Berkeley campus (see 
details below). 
 
This will be an opportunity for survey research practitioners to interact and 
discuss important issues that we face in our professional lives. The Montreal 
conference set another record for attendance: a testimony to the intense 
research effort that is going on in our field. 
 
Here are the specifics: 
 
DATE: Thursday, June 14th, 2001 
 
TIME: Noon 



 
PLACE: Faculty Club, U.C. Berkeley 
 
MEAL: Sit-down lunch. The menu consists of salad, rolls, Asian vegetables, 
basmati rice, chicken, dessert. IF you prefer TO SUBSTITUTE TOFU FOR CHICKEN, 
please let us know.  Beverages: ice tea and coffee. 
 
AGENDA: 
11:45 AM-12:15 PM: Registration 
12:15-1:30 PM: Lunch 
1:30-4:30 PM: Presentations and discussion 
4:30-5 PM:  Open discussion with presenters and colleagues 
 
Presentations: 
*** Methodological issues in survey research, Victoria Albright, 
Vice-president & Research Director, Field Research Corporation; 
*** Cognitive issues in survey research & instrument design, Donna 
Eisenhower, Director of Survey Operations/Senior Research Scientist, Survey 
Research Center, U.C. Berkeley; 
*** Sensitive topics in survey research, Liberty Greene, Research Associate, 
Kaiser Family Foundation; 
*** Interviewer effects in face-to-face and telephone interviewing, Robert 
Lee, Consultant; 
*** Developments and issues in web-based surveys, Dominic Lusinchi, 
Consultant, Far West Research. 
 
COST: $30 (cash -preferred- or check) will be collected at the door to defray 
the cost of room rental and food. 
 
DIRECTIONS/PARKING: 
-- A map of the campus and directions to get there are available at 
http://www.berkeley.edu/map/ . The Faculty Club is located in the C-5 
quadrant on the campus map. 
-- Parking information is available at 
http://www.berkeley.edu/visitors/parking.html . "S" parking lots on the 
campus map are open to the general public. 
-- If you use BART: the station to get off is Downtown Berkeley on Shattuck. 
>From there walk up Bancroft to the campus. For Bay Area transit 
>information 
go to http://www.transitinfo.org/ . Intercampus shuttles (UCSF, UC Davis, 
Mills College) are also available, for more information go to 
http://public-safety.berkeley.edu/trip/intercampus.html . 
-- ALLOW extra time for parking in order to be on time. 
 
PLEASE RSVP BY Wednesday JUNE 6! 
 
Remember that if you would like a VEGETARIAN LUNCH, please let us know when 
you reply. THANK YOU. 
 
*****************************************************************************
* 
 
************* 
This email was sent on behalf of BASE - Bay Area SurvEy 
researchers/statisticians. 
 
BASE creates a forum for social science and survey researchers in the Bay 



Area 
to meet and share experiences, raise questions about methodology, and 
participate in discussions of interest to our profession. 
 
Contact Dominic Lusinchi at unovic@aol.com for more information about meeting 
dates. 
*****************************************************************************
* 
 
************* 
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After normally being deluged by AAPOR correspondence on a daily basis, I now  
have had 
none over the last two days.  Has my name been knocked of the e-mail list 
inadvertently? 
 
Richard Maullin 
 
richard@fmma.com 
rmaullin@fmma.org 
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Subject: RE: E-mail list 
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It's called Summer, I believe! 
 
> John Mitchell 
> 
> element 
> The leading provider of youth data and insight 
> 
> 73 Spring Street, Suite 205 
> New York, NY 10012 
> P: 212-925-3800 
> F: 212-925-9090 
> jmitchell@elementusa.com 
> 
> www.elementcentral.com 
> 
 
 
-----Original Message----- 
From: Richard [mailto:rmaullin@fmma.org] 
Sent: Tuesday, June 05, 2001 4:42 PM 
To: 'AAPORNET@USC.EDU' 
Subject: E-mail list 
 
 
 
 
After normally being deluged by AAPOR correspondence on a daily basis, I now  
have had 
none over the last two days.  Has my name been knocked of the e-mail list 
inadvertently? 
 
Richard Maullin 
 
richard@fmma.com 
rmaullin@fmma.org 
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From: "Cooney, Brendan" <brendan.cooney@strategyone.net> 
To: "'aapornet@usc.edu'" <aapornet@usc.edu> 
Subject: RE: E-mail list 
Date: Tue, 5 Jun 2001 15:49:51 -0500 
MIME-Version: 1.0 
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Content-Type: text/plain; 
      charset="iso-8859-1" 
 
Post-Memorial Memorandum Moratorium 
 
-----Original Message----- 
From: Richard [mailto:rmaullin@fmma.org] 
Sent: Tuesday, June 05, 2001 4:42 PM 
To: 'AAPORNET@USC.EDU' 
Subject: E-mail list 
 
 
 
 
After normally being deluged by AAPOR correspondence on a daily basis, I now  
have had 
none over the last two days.  Has my name been knocked of the e-mail list 
inadvertently? 
 
Richard Maullin 
 
richard@fmma.com 
rmaullin@fmma.org 
>From rmaullin@fmma.org Tue Jun  5 13:51:27 2001 
Received: from usc.edu (usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.9.3+Sun/8.9.3/usc) with ESMTP 
      id NAA20266 for <aapornet@listproc.usc.edu>; Tue, 5 Jun 2001 13:51:25 - 
0700 
(PDT) 
Received: from webserver.fmma.com (mail.fmma.org [4.3.157.35]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id NAA18106 for <aapornet@usc.edu>; Tue, 5 Jun 2001 13:51:25 -0700 
(PDT) 
Received: by WEBSERVER with Internet Mail Service (5.5.2448.0) 
      id <2QAB8H7W>; Tue, 5 Jun 2001 13:48:09 -0700 
Message-ID: <F0D37B169259D311A1B40060082080FE25407C@WEBSERVER> 
From: Richard <rmaullin@fmma.org> 
To: "'aapornet@usc.edu'" <aapornet@usc.edu> 
Subject: RE: E-mail list 
Date: Tue, 5 Jun 2001 13:48:08 -0700 
MIME-Version: 1.0 
X-Mailer: Internet Mail Service (5.5.2448.0) 
Content-Type: text/plain; 
      charset="iso-8859-1" 
 
Makes complete sense 
 
-----Original Message----- 
From: Cooney, Brendan [mailto:brendan.cooney@strategyone.net] 
Sent: Tuesday, June 05, 2001 1:50 PM 
To: 'aapornet@usc.edu' 



Subject: RE: E-mail list 
 
 
Post-Memorial Memorandum Moratorium 
 
-----Original Message----- 
From: Richard [mailto:rmaullin@fmma.org] 
Sent: Tuesday, June 05, 2001 4:42 PM 
To: 'AAPORNET@USC.EDU' 
Subject: E-mail list 
 
 
 
 
After normally being deluged by AAPOR correspondence on a daily basis, I now  
have had 
none over the last two days.  Has my name been knocked of the e-mail list 
inadvertently? 
 
Richard Maullin 
 
richard@fmma.com 
rmaullin@fmma.org 
>From Scheuren@aol.com Tue Jun  5 18:41:37 2001 
Received: from usc.edu (usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.9.3+Sun/8.9.3/usc) with ESMTP 
      id SAA25095 for <aapornet@listproc.usc.edu>; Tue, 5 Jun 2001 18:41:37 - 
0700 
(PDT) 
Received: from imo-r07.mx.aol.com (imo-r07.mx.aol.com [152.163.225.103]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id SAA12405 for <aapornet@usc.edu>; Tue, 5 Jun 2001 18:41:37 -0700 
(PDT) 
From: Scheuren@aol.com 
Received: from Scheuren@aol.com 
      by imo-r07.mx.aol.com (mail_out_v30.22.) id 5.42.15d1a7b4 (3995) 
       for <aapornet@usc.edu>; Tue, 5 Jun 2001 21:41:29 -0400 (EDT) 
Message-ID: <42.15d1a7b4.284ee448@aol.com> 
Date: Tue, 5 Jun 2001 21:41:28 EDT 
Subject: Multiple Telephone Usage Questions 
To: aapornet@usc.edu 
MIME-Version: 1.0 
Content-Type: text/plain; charset="US-ASCII" 
Content-Transfer-Encoding: 7bit 
X-Mailer: AOL 5.0 for Windows sub 138 
 
Dear Colleagues: 
 
Could those of you who do RDD, share the question sequences you use on 
telephone usage? I will compile and share with the LIST. 
 
Of particular interest are questions about computer (email/Internet) usage of 
the telephone lines that households have. For example, 
 
(1) Dedicated computer lines (which always ring busy?) but for which you can 
still leave a message? 
 



(2) Capturing for lines with multiple usage how much of the time they get 
used for plain old telephone service? 
 
Mixed use of line and cell phones is another issue I would like to hear 
about, if possible. Finally, respondent confusions that you have observed 
because of the growing variety of local telephone service options and names. 
 
Thanks in advance, 
 
Fritz Scheuren 
Urban Institute 
>From 71501.716@compuserve.com Wed Jun  6 06:30:30 2001 
Received: from usc.edu (usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.9.3+Sun/8.9.3/usc) with ESMTP 
      id GAA07883 for <aapornet@listproc.usc.edu>; Wed, 6 Jun 2001 06:30:29 - 
0700 
(PDT) 
Received: from spdmgaaf.compuserve.com (ds-img-6.compuserve.com  
[149.174.206.139]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id GAA13229 for <aapornet@usc.edu>; Wed, 6 Jun 2001 06:30:29 -0700 
(PDT) 
Received: (from mailgate@localhost) 
      by spdmgaaf.compuserve.com (8.9.3/8.9.3/SUN-1.9) id JAA00829 
      for aapornet@usc.edu; Wed, 6 Jun 2001 09:29:59 -0400 (EDT) 
Date: Wed, 6 Jun 2001 09:13:26 -0400 
From: Margaret Roller <71501.716@compuserve.com> 
Subject: Census 2000 Budget 
Sender: Margaret Roller <71501.716@compuserve.com> 
To: "INTERNET:aapornet@usc.edu" <aapornet@usc.edu> 
Message-ID: <200106060929_MC2-D4F4-5F3A@compuserve.com> 
MIME-Version: 1.0 
Content-Transfer-Encoding: 7bit 
Content-Type: text/plain; 
       charset=us-ascii 
Content-Disposition: inline 
 
Can anyone tell me offhand what the Census 2000 research budget was?  An  
approximate 
range?  Thanks. 
 
Margaret R. Roller 
Roller Marketing Research 
rmr@rollerresearch.com 
804.758.3236 
>From beniger@rcf.usc.edu Wed Jun  6 08:18:58 2001 
Received: from usc.edu (usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.9.3+Sun/8.9.3/usc) with ESMTP 
      id IAA18485 for <aapornet@listproc.usc.edu>; Wed, 6 Jun 2001 08:18:58 - 
0700 
(PDT) 
Received: from almaak.usc.edu (beniger@almaak.usc.edu [128.125.253.167]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id IAA02394 for <aapornet@usc.edu>; Wed, 6 Jun 2001 08:18:57 -0700 
(PDT) 
Received: from localhost (beniger@localhost) 
      by almaak.usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 



      id IAA24903 for <aapornet@usc.edu>; Wed, 6 Jun 2001 08:18:58 -0700 
(PDT) 
Date: Wed, 6 Jun 2001 08:18:58 -0700 (PDT) 
From: James Beniger <beniger@rcf.usc.edu> 
To: AAPORNET <aapornet@usc.edu> 
Subject: Washington Post-ABC News Poll, conducted May 31-June 3 
Message-ID: <Pine.GSO.4.21.0106060818120.28023-100000@almaak.usc.edu> 
MIME-Version: 1.0 
Content-Type: TEXT/PLAIN; charset=US-ASCII 
 
 
 
 
--------------------------------------------------------------------------- 
                   (C) 2001 The Washington Post Company 
--------------------------------------------------------------------------- 
   washingtonpost.com/wp-srv/politics/polls/vault/stories/data060401.htm 
 
 
 This Washington Post - ABC News poll was conducted by telephone May  31-June  
3, 
2001, among a random national sample of 1004 adults. The  results have a 3  
point 
error margin. Fieldwork by TNS Intersearch of  Horsham, Pa. 
 
 *= less than 0.5 percent 
 
 1.Do you approve or disapprove of the way George W. Bush is handling his  
job  
as 
president? 
                                                                      No 
           ---------Approve---------   --------Disapprove--------  opinion 
           NET   Strongly   Somewhat   NET   Strongly   Somewhat 
 6/3/01    55      27        28        40      22        18            6 
 4/22/01   63      33        30        32      16        16            5 
 3/25/01   58      NA        NA        33      NA        NA            8 
 2/25/01   55      NA        NA        23      NA        NA           22 
 
 
 2. Do you approve or disapprove of the way Bush is handling...? 
 
  6/3/01 
 Summary Table: 
                                   Approve   Disapprove   No opinion 
 a.     The economy                  53          41             6 
 b.     International affairs        58          33             9 
 c.     Environmental issues         41          50             9 
 d.     The issue of tax cuts        58          37             6 
 e.     Education                    57          35             8 
 f.     The energy situation         37          58             5 
 g.     Patients' rights in the 
        health care system           40          39            21 
 h.     Social Security              46          40            14 
 
 Trend: 
 



 a. The economy 
                                  Approve   Disapprove   No opinion 
 6/3/01                              53          41             6 
 4/22/01                             55          38             7 
 3/25/01                             50          42             8 
 
 b. International affairs 
                                  Approve   Disapprove   No opinion 
 6/3/01                              58          33             9 
 4/22/01                             62          31             7 
 3/25/01                             56          31            13 
 
 c. Environmental issues 
                                  Approve   Disapprove   No opinion 
 6/3/01                              41          50             9 
 4/22/01                             47          41            12 
 3/25/01                             46          41            13 
 
 d. The issue of tax cuts 
                                  Approve   Disapprove   No opinion 
 6/3/01                              58          37             6 
 4/22/01                             54          39             7 
 
 e. Education 
                                  Approve   Disapprove   No opinion 
 6/3/01                              57          35             8 
 4/22/01                             60          28            12 
 
 f. The energy situation 
                                  Approve   Disapprove   No opinion 
 6/3/01                              37          58             5 
 5/13/01                             39          43            18 
 
 g. Patients' rights in the health care system 
 
                                  Approve   Disapprove   No opinion 
 6/3/01                              40          39            21 
 
 h. Social Security 
                                  Approve   Disapprove   No opinion 
 6/3/01                              46          40            14 
 
 
 3.Do you think the country should go in the direction Bush wants to lead  
it,  
go in 
the direction the Democrats in Congress want to lead it, or  what? 
                  Where      Where        Other              No dif- 
                  Bush     Democrats    direction  Neither   ference   No 
                  wants      want         (vol.)   (vol.)    (vol.)   opin. 
 
 6/3/01             40        42             5        7         3       3 
 4/22/01            46        36             4        6         3       4 
 
 Compare to: 
                  Where      Where        Other              No dif- 
                 Clinton   Republicans  direction  Neither   ference   No 



                  wants       want        (vol.)   (vol.)    (vol.)   opin. 
 
 3/14/99*           47         29            6        7         4       7 
 1/23/96  ALL       51         28            3        8         4       6 
 1/23/96 WATCH      59         25            3        6         4       3 
 1/24/95  ALL       38         39            5        6         5       6 
 1/24/95 WATCH      43         34            7        6         5       4 
 
 * 3/14/99 and previous: "Do you think the country should go in the  
direction 
Clinton wants to lead it, go in the direction the Republicans  in Congress?" 
 
 4. Who do you trust to do a better job handling... -- Bush or the  Democrats  
in 
Congress? 
 
 6/3/01 
 Summary Table: 
                                                   Both    Neither    No 
                                    Bush    Dems  (vol.)   (vol.)    opin. 
 
 a.     The economy                  44      46      2        6         2 
 b.     International affairs        47      40      3        7         4 
 c.     Environmental issues         35      54      2        5         4 
 d.     The issue of tax cuts        49      42      1        6         2 
 e.     Education                    43      43      1        7         6 
 f.     The energy situation         36      52      1        5         6 
 g.     Patients' rights in the 
        health care system           37      52      *        3         7 
 h.     Social Security              38      52      1        5         3 
 
 
 5. On another subject, which political party do you think is more open to   
the ideas 
of people who are political moderates - the (Democrats) or the  
(Republicans)? 
 
                                                      Both    Neither  No 
                            Democrats   Republicans (vol.)    (vol.)  opin. 
 
 6/3/01                         57          32          2         6      4 
 
 
 6. As you may know, control of the U.S. Senate is about to switch from  the 
Republicans to the Democrats. On balance, do you think the Democrats'  taking  
control 
of the Senate is a good thing or a bad thing for the  country, or doesn't it  
make 
much difference? 
 
                                                          No 
                               Good    Bad   No diff.    opin. 
 
 6/3/01                          41     20       38        1 
 
 Compare to: 
                                             No diff.     No 



                               Good    Bad    (vol.)     opin. 
 
 7/17/95*                        52     39       6         3 
 
 *"As you probably know, control of Congress switched from the Democrats  to  
the 
Republicans this year. On balance, do you think that's been a good 
 thing or a bad thing for the country?" 
 
 
 7.In the last four months do you think Bush has tried mainly (to push his   
own 
agenda in Congress), or tried mainly (to compromise with the  Democrats in  
Congress)? 
 
                                  Push    Compromise 
                                  own        with        No 
                                 agenda    Democrats    opin. 
 
 6/3/01                            63         32          5 
 
 
 8. In the future, do you think Bush SHOULD try mainly (to push his own   
agenda in 
Congress), or try mainly (to compromise with the Democrats in  Congress)? 
 
                                  Push     Compromise 
                                  own        with        No 
                                 agenda    Democrats    opin. 
 
 6/3/01                            29         68          4 
 
 
 9. Do you think Bush's views on most issues are too liberal for you, too 
conservative for you, or just about right? 
 
                               Too         Too        About      No 
                             liberal   conservative   right     opin. 
 
 6/3/01                        15           32         50         4 
 4/22/01                       10           31         55         3 
 9/6/00 RV                     12           31         51         6 
 7/23/00 RV                    12           29         52         7 
 7/23/00                       12           28         52         8 
 3/11/00                       12           28         52         8 
 2/27/00                       10           33         51         5 
 2/24/00                       12           33         43        12 
 2/6/00                        12           30         49         8 
 9/2/99                        10           20         58        13 
 3/14/99                        7           20         53        20 
 
 
 10. Some people say the federal government should set limits on the price  
of 
electricity to prevent price gouging by suppliers. Others say price  caps  
would not 
solve energy shortages and may discourage the development  of new supplies.  



What's 
your opinion - do you support or oppose federal  limits on the price of  
electricity? 
 
                                Support    Oppose    No opinion 
 
 6/3/01                            56         40          4 
 
 
 11. To address the country's energy needs, would you support or oppose   
action by 
the federal government to.....? Do you support/oppose that  strongly, or not  
strongly? 
 
 6/3/01 
 
 Summary Table: 
                         --------Support--------  --------Oppose--------- 
                                          Not                      Not     No 
                        NET  Strongly  Strongly  NET  Strongly  Strongly   
opin. 
 
 a. Build more nuclear 
    power plants         46     29        17      51     36        15       3 
 b. Develop more solar 
    and wind power       90     80        10       8      3         4       2 
 c. Increase oil and 
    gas drilling         67     49        19      29     19        11       3 
 d. Increase coal 
    mining               54     33        21      39     23        15       7 
 e. Encourage more 
    energy conservation 
    by businesses and 
    industries           90     79        12       8      4         4       2 
 f. Encourage more 
    energy conservation 
    by consumers like 
    yourself             90     78        12       8      6         3       2 
 g. Require car 
    manufacturers to 
    improve the 
    fuel-efficiency 
    of vehicles sold 
    in this country      89     81         7      10      6         4       2 
 
 
                         --------Support--------  --------Oppose---------  
Gas 
                                          Not                      Not      
only    No 
                        NET  Strongly  Strongly  NET  Strongly  Strongly   
(vol.) 
opin.  h. Build more power 
   plants that burn 
   oil, coal or 
   natural gas          62     43        19      31     18        13         
3       



5 
 
 
 12. Of the ones you support, which one should be the federal government's   
highest 
priority? 
 
 6/3/01 
                                                  Highest 
                                                  priority 
 
 Build more nuclear power plants                      8 
 Develop more solar and wind power                   23 
 Increase oil and gas drilling                       11 
 Increase coal mining                                 1 
 Encourage more energy conservation 
 by businesses and industries                        17 
 Encourage more energy conservation 
 by consumers like yourself                           8 
 Require car manufacturers to improve 
 the fuel-efficiency of vehicles sold 
 in this country                                     19 
 Build more power plants that burn oil, 
 coal or natural gas                                 10 
 No Opinion                                           1 
 None                                                 1 
 
 
 13. Do you think the United States is heading into an energy crisis, or  
not? 
 
                                     Yes    No   No opin. 
 6/3/01                               61    36       3 
 4/22/01                              64    34       3 
 
 
 14. Do you think the United States is in an energy crisis now, or not? 
 
                                     Yes    No   No opin. 
 6/3/01                               39    60       1 
 
 
 15. As you may know, Congress has approved a tax cut of nearly  one-point- 
four 
trillion dollars over the next 10 years. Do you think this  tax cut will  
mainly 
benefit lower income people, middle income people,  upper income people, or  
all 
people about equally? 
 
                       Lower   Middle   Upper   All equally  No opin. 
 
 6/3/01                  5       10       54        27          4 
 4/22/01*                2       13       53        28          4 
 2/25/01                 4        8       47        33          8 
 8/1/99**                6       14       49        23          7 
 4/22/81***              5       14       48        27          6 



 3/29/81                 6       17       47        26          5 
 2/20/81                 7       15       43        31          4 
 
 *Do you think the tax cut Bush has proposed would mainly benefit...? 
 
 **8/99: As you may know, the Republicans in Congress have called for a   
billion 
dollar tax cut over the next 10 years. Who do you think would  benefit most  
from such 
a tax cut: poor and lower income people, middle  income people, upper income  
people, 
or do you think all people would  benefit pretty much equally? 
 
 ***4/81 and previous: Reagan called for a 30 percent federal income tax   
reduction 
for all taxpayers over the next three years. Who do you thin  would benefit  
most from 
such a tax cut: poor and lower income people,  middle income people, upper  
income 
people, or do you think all people  would benefit pretty much equally? 
 
 
 16. In general, do you think this tax cut will be good for the economy,  bad  
for the 
economy, or won't it make much difference? 
 
                                        No        No 
                       Good   Bad   difference   opin. 
 
 6/3/01                 35    13        50         3 
 
 
 17. What would have been your own preference - (to have this tax cut), or   
(to have 
the federal government spend more on domestic programs such as  education,  
health 
care and Social Security)? 
 
                      Tax    Spend    Neither    No 
                      cut     more     (vol.)   opin. 
 
 6/3/01                33      63         3        1 
 
 
 18. The tax cut will bring most Americans a refund check for 300 to 600   
dollars 
this summer. If you get a tax refund check for 300 to 600  dollars, what do  
you think 
you'll do with it? 
 
                    Bills/   Save/   Spend &   Give     Not               No 
            Spend   Debts   Invest    save     away   Eligible   Other   
opin. 
 6/3/01        21     34       30        6        1       3          4     2 
 
 
 19. On another subject, do you think Congress should make it easier for   



patients in 
managed care to sue health plans that deny or delay medical  treatment, or do  
you 
think this would increase the cost of health care  too much? 
 
                           Should     Increase 
                            make      cost too     No 
                           easier       much      opin. 
 6/3/01                      44          49         7 
 
 
 20. Who do you think would do a better job regulating health plans: (the   
federal 
government) or (individual state governments)? 
 
                                                      No 
                      Federal   State   Neither   difference   No 
                       gov't    gov't   (vol.)      (vol.)    opin. 
 6/3/01                 27       65       4           1         4 
 
 
 21. As you may know, the President is in charge of nominating judges to   
serve in 
the federal court system. Do you think the federal judges  nominated by Bush  
will be 
(too conservative), (too liberal) or about  right? 
 
            Too     Too     About     No 
           cons.    lib.    Right    opin. 
 
 6/3/01     30       12       52       6 
 
 
 22. (IF "TOO CONSERVATIVE" OR "TOO LIBERAL") Is that something that  bothers  
you a 
lot, or not that much? 
 
  --------Too conserv.-------     ---------Too lib.----------- 
                  Not   Not at                    Not   Not at 
         Bothers  that   all     No      Bothers  that   all     No 
          a lot   much  (vol.)  opin.     a lot   much  (vol.)  opin. 
 
 6/3/01    53      43      4      0        35      55     8       1 
 
 
 23. Do you have a favorable or unfavorable impression of Bush as a  person? 
                    Favorable   Unfavorable     No opinion 
 
 6/3/01                  61           34             5 
 4/22/01                 64           32             4 
 
 Compare to: 
                     Favorable   Unfavorable     No opinion 
 1/15/01*                44           51             5 
 10/22/00  LV            33           60             7 
 10/21/00  LV            33           62             6 
 10/20/00  LV            32           63             5 



 10/1/00   RV            37           58             5 
 9/6/00    RV            35           62             3 
 8/20/00   RV            35           61             3 
 8/10/00   RV            34           62             4 
 1/26/00                 34           61             5 
 12/15/99  RV            32           65             3 
 12/15/99                36           62             2 
 9/2/99                  38           59             3 
 3/14/99                 30           67             4 
 3/4/99                  40           54             6 
 12/15/98                41           56             3 
 11/1/98   LV            37           60             3 
 11/1/98                 42           54             4 
 
 *1/15/01 and previous: "Bill Clinton" 
 
 ***END*** 
 
 
   washingtonpost.com/wp-srv/politics/polls/vault/stories/data060401.htm 
--------------------------------------------------------------------------- 
                   (C) 2001 The Washington Post Company 
--------------------------------------------------------------------------- 
 
 
******* 
 
 
>From kathy.dykeman@vnsusa.org Wed Jun  6 11:28:30 2001 
Received: from usc.edu (usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.9.3+Sun/8.9.3/usc) with ESMTP 
      id LAA08063 for <aapornet@listproc.usc.edu>; Wed, 6 Jun 2001 11:28:30 - 
0700 
(PDT) 
Received: from nts_1.vns.com (mail.vnsusa.org [205.183.239.100]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id LAA04409 for <aapornet@usc.edu>; Wed, 6 Jun 2001 11:28:30 -0700 
(PDT) 
Received: by nts_1.vnsusa.org with Internet Mail Service (5.0.1461.28) 
      id <K40D8J2S>; Wed, 6 Jun 2001 14:29:12 -0400 
Message-ID: <017480CB593ED111B05D0060B0571CFEB937A5@nts_1.vnsusa.org> 
From: Kathy Dykeman <kathy.dykeman@vnsusa.org> 
To: aapornet@usc.edu 
Subject: VNS request for proposals 
Date: Wed, 6 Jun 2001 14:29:11 -0400 
MIME-Version: 1.0 
X-Mailer: Internet Mail Service (5.0.1461.28) 
Content-Type: multipart/alternative; 
      boundary="----_=_NextPart_001_01C0EEB6.951C11B0" 
 
This message is in MIME format. Since your mail reader does not understand  
this 
format, some or all of this message may not be legible. 
 
------_=_NextPart_001_01C0EEB6.951C11B0 
Content-Type: text/plain; 
      charset="iso-8859-1" 



Content-Transfer-Encoding: quoted-printable 
 
REQUEST FOR PROPOSALS FOR VNS EXIT POLL OPERATION 
 
Voter News Service, LLC (VNS)=A0recently issued a request for proposals = to 
conduct=A0its 2002 and 2004 exit poll operation.=A0 VNS is managed by = ABC  
News, The 
Associated Press, CBS News, CNN, FOX News, and NBC News. VNS = collects,  
tabulates, 
and disseminates vote returns, exit poll data, and = projections of  
presidential 
primaries and national and statewide election contests. On Election Day, this 
information is distributed to the six member organizations and to other  
subscribing 
news organizations. 
 
VNS is presently investigating the cost-effectiveness of contracting = with a  
survey 
research company to coordinate part or all of its exit poll operation. The 
two  
major 
functions of the VNS exit poll operation are: = 
1) 
recruiting, training and equipping an=A0Election Day=A0field staff, and  
2)=A0managing 
a call center to input and process exit poll results. VNS = is seeking  
proposals from 
companies with a high-quality field staff as = well as experience conducting 
large-scale field surveys.=A0=20 
 
If interested in obtaining a copy of the rfp, please respond directly = to  
Kathy 
Dykeman ( kathy.dykeman@vnsusa.org) as soon as possible.=A0 = Please include  
your 
company's name and description in your email.=A0 Also, VNS = will be holding 
a 
bidder's conference on Wednesday, June 13, 2001 for = companies interested in 
submitting a proposal. 
 
CONTACT:=A0=20 
 
Kathy <?xml:namespace prefix =3D o ns =3D "urn:schemas-microsoft- 
com:office:office" 
/>Dykeman=20 Voter News Service Exit Poll Operations Manager=20 225 West 34th  
Street, 
Suite 310 New York, NY 10122 
Phone: 800.330.8683=20 
VM:=A0=A0=A0=A0=A0212.947.3477 
Fax:=A0=A0=A0 212.947.7756 
=A0 
 
------_=_NextPart_001_01C0EEB6.951C11B0 
Content-Type: text/html; 
      charset="iso-8859-1" 
Content-Transfer-Encoding: quoted-printable 
 
<!DOCTYPE HTML PUBLIC "-//W3C//DTD HTML 4.0 Transitional//EN"> <HTML><HEAD>  



<META 
HTTP-EQUIV=3D"Content-Type" CONTENT=3D"text/html; = charset=3Diso-8859-1"> 
 
 
<META content=3D"MSHTML 5.50.4522.1800" name=3DGENERATOR></HEAD> <BODY>  
<DIV><FONT 
face=3DArial size=3D2> <DIV> <P><FONT face=3DVerdana size=3D3><SPAN = 
class=3D310424716-06062001>REQUEST FOR=20 PROPOSALS FOR <SPAN 
class=3D310424716-06062001>VNS </SPAN>EXIT POLL=20 
OPERATION</SPAN></FONT></P> 
<P><FONT face=3DVerdana><FONT size=3D2><SPAN = class=3D310424716- 
06062001>Voter 
News=20 Service, LLC (VNS)</SPAN>&nbsp;<SPAN = class=3D310424716- 
06062001>recently 
issued=20 </SPAN>a request for proposals to conduct&nbsp;<SPAN=20 
class=3D310424716-06062001>its </SPAN>2002 and 2004 exit poll =  
operation<SPAN=20 
class=3D310424716-06062001>.&nbsp; </SPAN>VNS is managed by ABC News, = 
The=20 
Associated Press, CBS<SPAN class=3D310424716-06062001> </SPAN>News, = CNN, 
FOX 
News,=20 and NBC News. VNS collects, tabulates, and disseminates vote<SPAN=20 
class=3D310424716-06062001> </SPAN>returns, exit poll data, and = projections  
of=20 
presidential primaries and national and statewide<SPAN = 
class=3D310424716-06062001>=20 </SPAN>election contests. On Election Day, 
this 
information is = distributed to=20 the six member<SPAN class=3D310424716- 
06062001> 
</SPAN>organizations = and to other=20 subscribing news 
organizations.</FONT></FONT></P> <P><FONT face=3DVerdana size=3D2>VNS is  
presently 
investigating the=20 cost-effectiveness of contracting with a survey  
research<SPAN=20 
class=3D310424716-06062001> </SPAN>company to coordinate part or all of = its  
exit=20 
poll operation. The two major functions of the VNS exit poll =  
operation<SPAN=20 
class=3D310424716-06062001> </SPAN>are: 1) recruiting, training and =  
equipping=20 
a<SPAN class=3D310424716-06062001>n&nbsp;Election Day</SPAN>&nbsp;field =  
staff,=20 
and<SPAN class=3D310424716-06062001> </SPAN>2)&nbsp;<SPAN=20 
class=3D310424716-06062001>managing a call center to </SPAN>input and = 
process<SPAN=20 class=3D310424716-06062001> </SPAN>exit poll<SPAN = 
class=3D310424716-06062001>=20 </SPAN>results.<SPAN class=3D310424716- 
06062001> 
</SPAN>VNS is seeking = proposals=20 from<SPAN class=3D310424716-06062001> 
</SPAN>companies with a = high-quality field=20 staff as well as experience 
conducting large-scale field<SPAN=20 class=3D310424716-06062001> 
</SPAN>surveys.&nbsp; </FONT></P> <P><SPAN class=3D310424716-06062001><FONT 
face=3DVerdana size=3D2>If = interested in=20 obtaining a copy of the rfp,  
please 
respond directly to Kathy Dykeman = (</FONT><A=20 
href=3D"mailto:kathy.dykeman@vnsusa.org"><FONT face=3DVerdana=20 
size=3D2>kathy.dykeman@vnsusa.org</FONT></A><FONT face=3DVerdana = 
size=3D2>) as soon as=20 



possible.&nbsp; Please include your company's name and description in =  
your=20 
email.&nbsp; Also, VNS will be holding a bidder&#8217;s conference on =  
Wednesday, 
June=20 13, 2001 for companies interested in submitting a = 
proposal.</FONT></SPAN></P> <P><SPAN class=3D310424716- 
06062001></SPAN><SPAN=20 
class=3D310424716-06062001></SPAN><FONT size=3D2><FONT =  
color=3D#333333><FONT=20 
face=3DVerdana><FONT color=3D#000000><FONT size=3D3><SPAN=20 
class=3D310424716-06062001>CONTACT:</SPAN>&nbsp;</FONT></FONT>=20 
</FONT></FONT></FONT></P></DIV> 
<DIV><SPAN=20 
style=3D"FONT-SIZE: 10pt; FONT-FAMILY: Verdana; mso-bidi-font-size: = 12.0pt; 
mso-bidi-font-family: 'Lucida Sans Unicode'"><SPAN=20 
style=3D"FONT-SIZE: 10pt; FONT-FAMILY: Verdana; LETTER-SPACING: = -0.15pt; 
mso-bidi-font-family: 'Times New Roman'; = 
mso-fareast-font-family: Batang; mso-ansi-language: EN-US; = 
mso-fareast-language: EN-US; mso-bidi-language: AR-SA"><SPAN=20 
class=3D858554616-01062001>Kathy </SPAN></SPAN></SPAN><SPAN=20 
style=3D"FONT-SIZE: 10pt; FONT-FAMILY: Verdana; mso-bidi-font-size: = 12.0pt; 
mso-bidi-font-family: 'Lucida Sans Unicode'"><?xml:namespace=20 prefix =3D o  
ns =3D 
"urn:schemas-microsoft-com:office:office" = /><o:p><SPAN=20 
style=3D"FONT-SIZE: 10pt; FONT-FAMILY: Verdana; mso-bidi-font-size: = 
12.0pt">Dykeman=20 <o:p></o:p></SPAN></DIV> <DIV 
class=3DMsoNormal><SPAN>Voter  
News 
Service<BR>Exit Poll Operations = Manager=20 <BR>225 West 34th Street, Suite 
310<BR>New York, NY = 10122<BR>Phone:<SPAN=20 
style=3D"mso-tab-count: 1"> </SPAN>800.330.8683 = <o:p></o:p></SPAN></DIV>  
<DIV 
class=3DMsoNormal><SPAN=20 
style=3D"FONT-SIZE: 10pt; FONT-FAMILY: Verdana; mso-bidi-font-size: = 
12.0pt">VM:<SPAN=20 
class=3D101561816-30052001>&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;</SPAN>212.947.= 
3477<BR>Fax:&nbsp;&nbsp;<SPAN=20 
style=3D"mso-tab-count: 1">&nbsp;<SPAN class=3D101561816-30052001>=20 
</SPAN></SPAN>212.947.7756</SPAN></DIV></o:p></SPAN></FONT><SPAN=20 
style=3D"FONT-SIZE: 10pt; FONT-FAMILY: Verdana; mso-bidi-font-size: = 12.0pt; 
mso-bidi-font-family: 'Lucida Sans = Unicode'"><o:p></DIV></o:p></SPAN> 
<DIV>&nbsp;</DIV></BODY></HTML> 
 
------_=_NextPart_001_01C0EEB6.951C11B0-- 
>From 71501.716@compuserve.com Wed Jun  6 12:20:15 2001 
Received: from usc.edu (usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.9.3+Sun/8.9.3/usc) with ESMTP 
      id MAA12719 for <aapornet@listproc.usc.edu>; Wed, 6 Jun 2001 12:20:14 - 
0700 
(PDT) 
Received: from spdmgaaf.compuserve.com (ds-img-6.compuserve.com  
[149.174.206.139]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id MAA16136 for <aapornet@usc.edu>; Wed, 6 Jun 2001 12:20:10 -0700 
(PDT) 
Received: (from mailgate@localhost) 
      by spdmgaaf.compuserve.com (8.9.3/8.9.3/SUN-1.9) id PAA20500 



      for aapornet@usc.edu; Wed, 6 Jun 2001 15:19:39 -0400 (EDT) 
Date: Wed, 6 Jun 2001 15:16:55 -0400 
From: Margaret Roller <71501.716@compuserve.com> 
Subject: Census 2000 Budget 
Sender: Margaret Roller <71501.716@compuserve.com> 
To: "INTERNET:aapornet@usc.edu" <aapornet@usc.edu> 
Message-ID: <200106061519_MC2-D503-29E6@compuserve.com> 
MIME-Version: 1.0 
Content-Transfer-Encoding: 7bit 
Content-Type: text/plain; 
       charset=us-ascii 
Content-Disposition: inline 
 
Haste can make waste.  In my earlier message concerning the Census budget I  
failed to 
mention that my area of interest is specifically in the field operations  
directed at 
increasing rate of return.  That is, what is the approximate amount the 
Census  
spent 
in 2000 to gain response --- including the prelim letter, the questionnaire  
mailing, 
follow-up mailings/contacts, promotional and advertising efforts, etc.? 
 
Margaret R. Roller 
Roller Marketing Research 
rmr@rollerresearch.com 
804.758.3236 
>From jpmurphy@jpmurphy.com Wed Jun  6 14:29:32 2001 
Received: from usc.edu (usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.9.3+Sun/8.9.3/usc) with ESMTP 
      id OAA26171 for <aapornet@listproc.usc.edu>; Wed, 6 Jun 2001 14:29:31 - 
0700 
(PDT) 
Received: from c001.snv.cp.net (c001-h000.c001.snv.cp.net [209.228.32.114]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with SMTP 
      id OAA20000 for <aapornet@usc.edu>; Wed, 6 Jun 2001 14:29:32 -0700 
(PDT) 
Received: (cpmta 524 invoked from network); 6 Jun 2001 14:28:56 -0700 
Received: from mxusw5x71.chesco.com (HELO default) (209.195.228.71) 
  by smtp.jpmurphy.com (209.228.32.114) with SMTP; 6 Jun 2001 14:28:56 -0700 
X-Sent: 6 Jun 2001 21:28:56 GMT 
Message-ID: <007201c0eecf$8def8720$47e4c3d1@default> 
From: "James P. Murphy" <jpmurphy@jpmurphy.com> 
To: "CASRO" <casro@casro.org>, "AAPORNET" <aapornet@usc.edu> 
Subject: Re: CASRO 6th Annual Technology Conference - June 21-22, 2001 - New  
York City 
Date: Wed, 6 Jun 2001 17:27:54 -0400 
MIME-Version: 1.0 
Content-Type: text/plain; 
      charset="iso-8859-1" 
Content-Transfer-Encoding: 7bit 
X-Priority: 3 
X-MSMail-Priority: Normal 
X-Mailer: Microsoft Outlook Express 4.72.3110.1 
X-MimeOLE: Produced By Microsoft MimeOLE V4.72.3110.3 
 



"The CASRO membership has recently added language to its existing Code of  
Standards 
and Ethics for Survey Research to specifically address Internet research.  
The 
general principle of this section of the Code is that survey research  
organizations 
will not use unsolicited email to recruit respondents for surveys." 
 
How would the above be any different from what is routinely done in RDD  
telephone 
surveys?  Or telephone surveys using "listed" samples?  Or many mail surveys?   
Is 
this an attempt to restrict legitimacy to survey companies choosing to invest  
in 
building their own prerecruited panels of e-mail addressees? 
 
Does "recruit respondents for surveys" mean invite them to opt in to sample  
frames 
(for possible later contact), or mean request that they complete a specific 
questionnaire that is attached to the message? 
 
James P. Murphy, Ph.D. 
Voice (610) 408-8800 
Fax (610) 408-8802 
jpmurphy@jpmurphy.com 
-----Original Message----- 
From: CASRO <casro@casro.org> 
To: casro@casro.org <casro@casro.org> 
Date: Tuesday, June 05, 2001 4:32 PM 
Subject: CASRO 6th Annual Technology Conference - June 21-22, 2001 - New York  
City 
 
 
>The CASRO 6th Annual Technology Conference will be held June 21-22 at 
>the Millennium Conference Center in New York City, and will focus on 
>Internet/online research. This highly-rated conference targets senior 
>information systems professionals, senior management and senior 
>researchers at research companies and features two days of 
>presentations by technology leaders and experts, as well as vendor 
>exhibitors highlighting the latest in research-related technology. 
> 
>One of the sessions featured is "Strategies for Inference for Internet 
>Sampling" with leading experts and practitioners, an expanded session 
>based on the very popular session held last year.  In last year's 
>sampling session, a substantial portion of the presentations and 
>discussion were dedicated to descriptions of sampling mechanisms used 
>in Internet surveys.  The part of the discussion dealing with inference 
>issues focused largely on the non-probability aspect of most Internet 
>survey samples. 
> 
>In this year's session, Peter Milla (Harris Interactive Inc.) and the 
>Technology Committee direct the panel's attention to inference methods 
>and practices in Internet sample surveys.  In particular, it is hoped 
>that participants will learn more about the opportunities for, 
>obstacles to and experience with "model-based" inference methods that 
>do not require probability sample designs. 
> 



>The panel will also discuss the Internet research standards adopted by 
>the CASRO membership.  The CASRO membership has recently added language 
>to its existing Code of Standards and Ethics for Survey Research to 
>specifically address Internet research.  The general principle of this 
>section of the Code is that survey research organizations will not use 
>unsolicited email to recruit respondents for surveys.  A brief overview 
>of the Internet Standards will be presented at the outset of the 
>session.  Panelists will be invited to comment on the Internet Research 
>Standards in their presentations. 
> 
>Register today via the CASRO website at www.casro.org.  We look forward 
>to seeing you in New York City this month. 
> 
> 
>Council of American Survey Research Organizations 
>3 Upper Devon 
>Port Jefferson, NY 11777 
>Phone: (631) 928-6954 
>Fax: (631) 928-6041 
>Email: casro@casro.org 
>Website: www.casro.org 
> 
> 
> 
> 
> 
> 
> 
> 
> 
 
>From simonetta@artsci.com Wed Jun  6 15:11:27 2001 
Received: from usc.edu (usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.9.3+Sun/8.9.3/usc) with ESMTP 
      id PAA29316 for <aapornet@listproc.usc.edu>; Wed, 6 Jun 2001 15:11:27 - 
0700 
(PDT) 
Received: from as_server.artsci.com ([209.218.147.47]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id PAA21997 for <aapornet@usc.edu>; Wed, 6 Jun 2001 15:11:27 -0700 
(PDT) 
Received: by AS_SERVER with Internet Mail Service (5.5.2650.21) 
      id <MMT2K31V>; Wed, 6 Jun 2001 17:58:21 -0400 
Message-ID: <91E2D5E92CF5D311A81900A0248FC2F316D1AE@AS_SERVER> 
From: Leo Simonetta <simonetta@artsci.com> 
To: "'aapornet@usc.edu'" <aapornet@usc.edu> 
Subject: RE: CASRO 6th Annual Technology Conference - June 21-22, 2001 - N 
      ew York City 
Date: Wed, 6 Jun 2001 17:58:20 -0400 
MIME-Version: 1.0 
X-Mailer: Internet Mail Service (5.5.2650.21) 
Content-Type: text/plain; 
      charset="iso-8859-1" 
 
 
James P. Murphy, Ph.D. said; 
> "The CASRO membership has recently added language to its existing Code 



> of Standards and Ethics for Survey Research to specifically address 
> Internet research.  The general principle of this section of the Code 
> is that survey research organizations will not use unsolicited email 
> to recruit respondents for surveys." 
> 
> How would the above be any different from what is routinely 
> done in RDD telephone surveys?  Or telephone surveys using 
> "listed" samples?  Or many mail surveys? 
 
There is no real difference between unsolicited telephone calls or mail  
surveys and 
unsolicited email recruiting to participate in surveys _except_ for the norms  
and 
mores that surround these methods of contact.  There is a strong norm against 
unsolicited bulk email largely because of the economics of SPAM.  When phone  
surveys 
started up there was no such norm against unsolicited contact (though the  
growing 
intrusion of tele-marketing seems to be creating a groundswell against this  
form of 
contact as well). 
 
Those who send unsolicited email are frequently reported to their provider 
(it  
is 
against the Terms of Service of most Internet Service Providers) and often  
lose their 
accounts. Some types of unsolicited bulk email are even illegal in some 
states 
(Virginia, California, Washington). 
 
In addition, as for RDD there is no correspondent method in email - there is  
(to the 
best of my knowledge) no way to determine what email address are in use and  
there is 
no counterpart to the telephone number in the email address world.  It is  
possible to 
determine which domains (artsci.com, for example) are in use but there is no  
way to 
determine the number of individuals at a domain and what the corresponding  
addresses 
are. 
 
 
Here is part of the CASRO CODE OF STANDARDS AND ETHICS FOR SURVEY RESEARCH  
that 
refers to Internet Research. http://www.casro.org/casro.htm 
 
3. Internet Research 
 
a. The unique characteristics of internet research require specific notice  
that the 
principle of respondent privacy applies to this new technology and data  
collection 
methodology.  The general principle of this section of the Code is that 
survey 
research organizations will not use unsolicited emails to recruit respondents  



for 
surveys. 
 
(1) Research organizations are required to verify that individuals contacted  
for 
research by email have a reasonable expectation that they will receive email  
contact 
for research.  Such agreement can be assumed when ALL of the following  
conditions 
exist: 
 
a. A substantive pre-existing relationship exists between the individuals  
contacted 
and the research organization, the client or the list owners contracting the  
research 
(the latter being so identified); 
 
b. Individuals have a reasonable expectation, based on the pre-existing  
relationship, 
that they may be contacted for research; 
 
c. Individuals are offered the choice to be removed from future email contact  
in each 
invitation; and, 
 
d. The invitation list excludes all individuals who have previously taken the 
appropriate and timely steps to request the list owner to remove them. 
 
(2) Research organizations are prohibited from using any subterfuge in  
obtaining 
email addresses of potential respondents, such as collecting email addresses  
from 
public domains, using technologies or techniques to collect email addresses  
without 
individuals' awareness, and collecting email addresses under the guise of 
some  
other 
activity. 
 
(3) Research organizations are prohibited from using false or misleading  
return email 
addresses when recruiting respondents over the Internet. 
 
(4) When receiving email lists from clients or list owners, research  
organizations 
are required to have the client or list provider verify that individuals  
listed have 
a reasonable expectation that they will receive email contact, as defined, in  
(1) 
above. 
 
 
-- 
Leo G. Simonetta 
Art & Science Group, LLC 
simonetta@artsci.com 
>From Reg_Baker@marketstrategies.com Thu Jun  7 03:42:07 2001 



Received: from usc.edu (usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.9.3+Sun/8.9.3/usc) with ESMTP 
      id DAA04293 for <aapornet@listproc.usc.edu>; Thu, 7 Jun 2001 03:42:06 - 
0700 
(PDT) 
Received: from sharpie.marketstrategies.com (mail.marketstrategies.com  
[199.3.218.15]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id DAA00024 for <aapornet@usc.edu>; Thu, 7 Jun 2001 03:42:07 -0700 
(PDT) 
From: Reg_Baker@marketstrategies.com 
Received: from lapwing.marketstrategies.com (lapwing.marketstrategies.com 
[10.10.30.127]) 
      by sharpie.marketstrategies.com (Switch-2.0.1/Switch-2.0.1) with ESMTP  
id 
f57AaIX28306 
      for <aapornet@usc.edu>; Thu, 7 Jun 2001 06:36:18 -0400 (EDT) 
Subject: RE: CASRO 6th Annual Technology Conference - June 21-22, 2001 - N ew  
York 
City 
To: aapornet@usc.edu 
X-Mailer: Lotus Notes Release 5.0.5  September 22, 2000 
Message-ID: <OF0BAD28FC.BE6047FF-ON85256A64.00399E60@marketstrategies.com> 
Date: Thu, 7 Jun 2001 06:38:32 -0400 
X-MIMETrack: Serialize by Router on Lapwing/MSI(Release 5.0.5 |September 22,  
2000) at 
06/07/2001  06:34:41 AM 
MIME-Version: 1.0 
Content-type: text/plain; charset=us-ascii 
 
 
Thanks to Leo for a thorough discussion of the SPAM issue below.  Let me  
address one 
other issue raised in the original post. 
 
The CASRO Internet Committee that developed the guidelines (I was a member)  
was 
careful not to "restrict legitimacy to survey companies choosing to invest in 
building their own prerecruited panels of e-mail addressees?" Use of third- 
party 
sample providers (of which there are many) is clearly permitted as long as  
those 
providers develop and maintain their lists within the guidelines.  As a  
practical 
matter this means that in addition to meeting "opt-in" requirements the list  
owner 
must originate the survey request which is, of course, quite different from  
how we 
work with purchased lists for telephone and mail surveys. 
 
Reg Baker 
www.ms-interactive.com 
 
 
 
 
                    Leo Simonetta 



 
                    <simonetta@ar        To:     "'aapornet@usc.edu'" 
<aapornet@usc.edu> 
                    tsci.com>            cc: 
 
                    Sent by:             Subject:     RE: CASRO 6th Annual  
Technology 
 
                    owner-aaporne        Conference - June 21-22, 2001 - N ew  
York 
City 
                    t@usc.edu 
 
 
 
 
 
                    06/06/01 
 
                    05:58 PM 
 
                    Please 
 
                    respond to 
 
                    aapornet 
 
 
 
 
 
 
 
 
 
 
James P. Murphy, Ph.D. said; 
> "The CASRO membership has recently added language to its existing Code 
> of Standards and Ethics for Survey Research to specifically address 
> Internet research.  The general principle of this section of the Code 
> is that survey research organizations will not use unsolicited email 
> to recruit respondents for surveys." 
> 
> How would the above be any different from what is routinely done in 
> RDD telephone surveys?  Or telephone surveys using "listed" samples? 
> Or many mail surveys? 
 
There is no real difference between unsolicited telephone calls or mail  
surveys and 
unsolicited email recruiting to participate in surveys _except_ for the norms  
and 
mores that surround these methods of contact.  There is a strong norm against 
unsolicited bulk email largely because of the economics of SPAM.  When phone  
surveys 
started up there was no such norm against unsolicited contact (though the  
growing 
intrusion of tele-marketing seems to be creating a groundswell against this  



form of 
contact as well). 
 
Those who send unsolicited email are frequently reported to their provider 
(it  
is 
against the Terms of Service of most Internet Service Providers) and often  
lose their 
accounts. Some types of unsolicited bulk email are even illegal in some 
states 
(Virginia, California, Washington). 
 
In addition, as for RDD there is no correspondent method in email - there is  
(to the 
best of my knowledge) no way to determine what email address are in use and  
there is 
no counterpart to the telephone number in the email address world.  It is  
possible to 
determine which domains (artsci.com, for example) are in use but there is no  
way to 
determine the number of individuals at a domain and what the corresponding  
addresses 
are. 
 
 
Here is part of the CASRO CODE OF STANDARDS AND ETHICS FOR SURVEY RESEARCH  
that 
refers to Internet Research. http://www.casro.org/casro.htm 
 
3. Internet Research 
 
a. The unique characteristics of internet research require specific notice  
that the 
principle of respondent privacy applies to this new technology and data  
collection 
methodology.  The general principle of this section of the Code is that 
survey 
research organizations will not use unsolicited emails to recruit respondents  
for 
surveys. 
 
(1) Research organizations are required to verify that individuals contacted  
for 
research by email have a reasonable expectation that they will receive email  
contact 
for research.  Such agreement can be assumed when ALL of the following  
conditions 
exist: 
 
a. A substantive pre-existing relationship exists between the individuals  
contacted 
and the research organization, the client or the list owners contracting the  
research 
(the latter being so identified); 
 
b. Individuals have a reasonable expectation, based on the pre-existing  
relationship, 



that they may be contacted for research; 
 
c. Individuals are offered the choice to be removed from future email contact  
in each 
invitation; and, 
 
d. The invitation list excludes all individuals who have previously taken the 
appropriate and timely steps to request the list owner to remove them. 
 
(2) Research organizations are prohibited from using any subterfuge in  
obtaining 
email addresses of potential respondents, such as collecting email addresses  
from 
public domains, using technologies or techniques to collect email addresses  
without 
individuals' awareness, and collecting email addresses under the guise of 
some  
other 
activity. 
 
(3) Research organizations are prohibited from using false or misleading  
return email 
addresses when recruiting respondents over the Internet. 
 
(4) When receiving email lists from clients or list owners, research  
organizations 
are required to have the client or list provider verify that individuals  
listed have 
a reasonable expectation that they will receive email contact, as defined, in  
(1) 
above. 
 
 
-- 
Leo G. Simonetta 
Art & Science Group, LLC 
simonetta@artsci.com 
 
 
 
 
>From beniger@rcf.usc.edu Thu Jun  7 07:40:50 2001 
Received: from usc.edu (usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.9.3+Sun/8.9.3/usc) with ESMTP 
      id HAA18131 for <aapornet@listproc.usc.edu>; Thu, 7 Jun 2001 07:40:50 - 
0700 
(PDT) 
Received: from almaak.usc.edu (beniger@almaak.usc.edu [128.125.253.167]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id HAA23938; Thu, 7 Jun 2001 07:39:10 -0700 (PDT) 
Received: from localhost (beniger@localhost) 
      by almaak.usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id HAA06682; Thu, 7 Jun 2001 07:39:10 -0700 (PDT) 
Date: Thu, 7 Jun 2001 07:39:10 -0700 (PDT) 
From: James Beniger <beniger@rcf.usc.edu> 
To: AAPORNET <aapornet@usc.edu> 
cc: CASRO <casro@casro.org> 



Subject: Re: CASRO 6th Annual Technology Conference - June 21-22, 2001 - New   
York 
City 
In-Reply-To: <007201c0eecf$8def8720$47e4c3d1@default> 
Message-ID: <Pine.GSO.4.21.0106070639060.21882-100000@almaak.usc.edu> 
MIME-Version: 1.0 
Content-Type: TEXT/PLAIN; charset=US-ASCII 
 
 
 
 
 The first problem here is the idea of a "Code of Standards and Ethics" of   
any kind. 
 
 Standards and ethics are acutely different:  Nice people live by ethical  
and  
moral 
codes; nice people do not necessarily know anything about  scientific or  
technical 
standards.  Conversely, good researchers--  intending to conduct the best  
possible 
research they can--might well  adhere to the most rigid scientific and  
technical 
standards; this is no  guarantee, however, that they are either ethical or  
nice. 
 
 Would we really wish to live in a society in which questions of ethics  and  
morality 
are routinely confounded with scientific and technical  standards?  Judging 
by  
the 
thankfully few historical examples we have of 
 such societies, I don't think so (isn't this why we academics allow   
humanities 
professors to sit on human subjects committees?). Those who  agree might wish  
to 
draft separate codes for survey standards and for  survey ethics.  Just the  
work of 
separating out the two could prove to be  a worthwhile exercise, especially 
in 
relatively small and closely-knit  organizations. 
 
 As for spamming the Net, I don't see this as a matter of either ethics or 
standards, but rather a simple matter of rational self-interest.  Those  of 
us  
who 
wish to use the Net to save time and money and also to improve  and sustain  
our own 
research, over the course of our careers, have a  profound self-interest in  
assuring 
that the Net does not degenerate into  a channel of mass advertising and  
marketing by 
unfamiliar agents of 
 questionable repute.  Certainly no group holds this self-interest more   
strongly 
than do survey researchers. 
 



 It follows that survey researchers will want publicly to support anti-  spam 
campaigns--even researchers who might wish to send out unsolicited  mail to  
recruit 
respondents now and then. 
 
 It would be rude here to raise the question of what sampling frames might  
be  
used 
to assure random or otherwise representative samples using 
 unsolicited emailings, and so I won't. 
 
                                                   -- Jim 
 
 ******* 
 
On Wed, 6 Jun 2001, James P. Murphy wrote: 
 
> "The CASRO membership has recently added language to its existing Code 
> of Standards and Ethics for Survey Research to specifically address 
> Internet research.  The general principle of this section of the Code 
> is that survey research organizations will not use unsolicited email 
> to recruit respondents for surveys." 
> 
> How would the above be any different from what is routinely done in 
> RDD telephone surveys?  Or telephone surveys using "listed" samples? 
> Or many mail surveys?  Is this an attempt to restrict legitimacy to 
> survey companies choosing to invest in building their own prerecruited 
> panels of e-mail addressees? 
> 
> Does "recruit respondents for surveys" mean invite them to opt in to 
> sample frames (for possible later contact), or mean request that they 
> complete a specific questionnaire that is attached to the message? 
> 
> James P. Murphy, Ph.D. 
> Voice (610) 408-8800 
> Fax (610) 408-8802 
> jpmurphy@jpmurphy.com 
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Message-ID: <FE08E7146ED0D411938900105AA88A313130E5@ny-exch01> 
From: "Schwartz, Jim" <jim.schwartz@ujc.org> 
To: "AAPORNET (E-mail)" <aapornet@usc.edu> 



Subject: Research Position at UJC 
Date: Fri, 8 Jun 2001 13:20:29 -0400 
MIME-Version: 1.0 
X-Mailer: Internet Mail Service (5.5.2650.21) 
Content-Type: text/plain; 
      charset="iso-8859-1" 
 
 
Job Announcement - please share with appropriate candidates 
 
 
Senior Project Director 
 
United Jewish Communities is sponsoring the National Jewish Population Survey  
2000. 
This will be the definitive study of American Jewry for the coming decade.  A 
national probability sample of 4,500 Jews and 4,500 non-Jews is being  
interviewed. 
Data will soon be available in a public use data set. 
 
UJC seeks a researcher to participate in the analysis, report writing and 
presentation of the NJPS 2000 data.   This individual will be involved in 
communicating with academics, advisory committees and Jewish organizations.  
S/he may 
also be involved in other surveys and projects of benefit to the Jewish  
Federation 
system. 
 
Qualifications are 
*     A graduate degree, preferably Ph.D. or ABD in sociology or other 
social science. 
*     Strong capabilities in research methodology, data analysis and 
multivariate statistical modeling 
*     Knowledge of SPSS, Microsoft Office and Internet. 
*     Excellent oral, writing and interpersonal skills. 
*     Substantial knowledge about Jewish religion, culture and community 
in the U.S. 
*     Conceptual thinker, able to integrate data and theory. 
 
This person must be a detailed oriented self-starter who can thrive in a  
teamwork 
environment and manage under pressure of deadlines.  Pluses are program  
evaluation 
background and fluency in Hebrew. 
 
This position is based on a funded program.  Appointment for two years and, 
contingent on funding, an extension is possible.  Employment beyond the 
duration of the program cannot be guaranteed. 
 
Send resume and salary requirements by: 
Email:            Jim.schwartz@ujc.org  or 
Fax:        (212) 284-6805 
Please, no telephone calls. 
 
 
Jim Schwartz, Ph.D. 
Research Director 



United Jewish Communities 
111 Eighth Avenue, Suite 11E 
New York, NY 10011-5201 
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Message-ID: <A199185464CED211BC9800805FC7D18F01069B59@XCHNG1> 
From: Keith Neuman <kneuman@decima.ca> 
To: "'AAPORNET@VM.USC.EDU'" <AAPORNET@VM.USC.EDU> 
Subject: Hard evidence of the usefulness of market research 
Date: Fri, 8 Jun 2001 14:12:59 -0400 
MIME-Version: 1.0 
X-Mailer: Internet Mail Service (5.5.2653.19) 
Content-Type: text/plain 
 
I was recently approached by a client asking the following question: 
 
"We are in a position where we need to justify the cost of focus groups and  
user 
testing (e.g. for a web site) to our senior management.  Do you have any  
information 
on the ROI on focus groups and user testing?  Any data, quotes, web sites or  
reports 
would be useful, particularly for the I.T. industry and/or for web sites." 
 
Would anyone know of any references or information that might speak to this  
question? 
 
Please send any replies either to AAPORNET or to me directly. 
 
Thanks, in advance. 
 
 
Keith Neuman, Ph.D. 
Senior Vice President 
Decima Research Inc. 
Ottawa, Ontario 
613-230-2013 
email: kneuman@decima.ca 
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To: AAPORNET <aapornet@usc.edu> 
cc: CASRO <casro@casro.org> 
Subject: SPEAKING OF SPAMMING: The courts threaten... 
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MIME-Version: 1.0 
Content-Type: TEXT/PLAIN; charset=US-ASCII 
 
 
 
 
--------------------------------------------------------------------------- 
                   (C) 2001 The Washington Post Company 
--------------------------------------------------------------------------- 
               http://www.newsbytes.com/news/01/166617.html 
 
  07 Jun 2001, 5:12 PM CST 
 
 
      WASHINGTON JUNK E-MAIL LAW UPHELD, SPAMMER TO STAND TRIAL 
 
      By Brian Krebs, Newsbytes 
 
      WASHINGTON, D.C., U.S.A. 
 
 
 The Washington Supreme Court today upheld a 1998 state law aimed at  curbing  
the use 
of unsolicited commercial e-mail, or "spam." 
 
 Today's unanimous decision allows the state's attorney general to proceed   
with a 
pending lawsuit against Jason Heckel, a 26-year-old Oregon man  accused of  
spamming 
millions of users in order to drum up sales of his  book, which -- among 
other  
things 
-- teaches people how to use spam for  profit. 
 
 Washington Attorney General Christine Gregoire said she was pleased that  
the 
Supreme Court issued such a strong endorsement of the state's new  anti-spam  
law. 
 
 "Consumers and businesses pay a heavy price in money and lost time  because  
of those 
who use the Internet to distribute deceptive commercial  mailings to people  
who never 
asked for them," Gregoire said. 



 
 The state law prohibits the sending of commercial e-mail that contains   
misleading 
information in its subject line or uses a bogus return address  or third-
party  
domain 
name return address without permission. Lawsuits  brought by the state under  
the 
Consumer Protection Act can seek up to  $2,000 per violation, while consumers  
and 
Internet service providers 
 (ISPs) can sue for $500 and $1,000 per violation, respectively. 
 
 The lawsuit alleges Hackel and his company "Natural Instincts" sent junk  e- 
mails 
with the message, "Did I get the right e-mail address?" in the  header to  
entice 
recipients into opening and reading the missive. The  suit also accuses 
Hackel  
of 
using fake return address to keep people from  responding. 
 
 King County Superior Court Judge Palmer Robinson dismissed the case last   
year, 
arguing that the new law violated the Commerce Clause of the  Constitution.  
That 
decades old Supreme Court ruling that held individual  states could not pass  
laws 
that effectively regulate interstate commerce. 
 
 In upholding the law, the state Supreme Court found that "... the only   
burden the 
Act places on spammers is the requirement of truthfulness, a  requirement 
that  
does 
not burden commerce at all but actually  'facilitates it by eliminating fraud  
and 
deception.'" 
 
 The case will now be remanded to the Superior Court for trial. 
 
 Hackel's attorney Dale L. Crandall emphasized that today's decision was  not  
about 
the guilt or innocence of his client, but instead symbolizes  the struggle  
between 
state and federal government over the extent of the  Commerce Clause. As 
such, 
Crandall said he expects that the US Supreme  Court to be the ultimate 
arbiter  
of the 
law's constitutionality. 
 
 "That ruling will supersede any state court ruling," Crandall said. "In  the 
meantime, we are going to proceed on the assumption that this is the  case  
that the 
United States Supreme Court will decide to review, and that  our argument is  
the 



correct one." 
 
 Scott Hazen Mueller, chairman of the Coalition Against Unsolicited   
Commercial 
E-Mail (CAUCE), applauded the ruling, but said the interstate  nature of spam  
ensures 
that the problem will continue as long as Congress  delays passage of federal 
anti-spam laws. 
 
 "Until we have strong federal legislation giving consumers and Internet   
providers 
the legal tools with which to defend themselves, it is only  through the  
actions of 
local and state law enforcement that spammers will  be convinced to stop 
their 
fraudulent and abusive practices." 
 
 The House of Representatives is considering two separate bills to curb  the  
use of 
unsolicited commercial e-mail. While one of the measures,  co-sponsored by  
Rep. 
Heather Wilson, R-N.M., passed the House by an  overwhelming margin of 427-1  
last 
year, the bill this year enjoys far  less support and has drawn fire from  
financial 
services companies, who  claim the legislation would outlaw legitimate  
communications 
between  companies and their customers. 
 
 As written, the Wilson bill would have provided a private right of action  
to  
allow 
consumers and Internet service providers to recoup the financial  costs  
incurred from 
spam. That language was stripped from the bill in  House Judiciary Committee  
markup 
last month, however, and the Senate is  considering a similarly pared-down  
measure. 
 
 The Supreme Court's decision is at: 
http://www.courts.wa.gov/opinions/opindisp.cfm?docid=694168MAJ . 
 
 
               http://www.newsbytes.com/news/01/166617.html 
--------------------------------------------------------------------------- 
                   (C) 2001 The Washington Post Company 
--------------------------------------------------------------------------- 
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                                                      ) 
                         Appellant,                   ) No. 69416-8 
                                                      ) 
          v.                                          ) En Banc 
                                                      ) 
     JASON HECKEL, doing business as                  ) 
     NATURAL INSTINCTS,                               ) 
                                                      ) 
                         Respondent.                  ) Filed June 7, 2001 
                                                      ) 
 
      OWENS, J. -- The State of Washington filed suit against Oregon  
resident  
Jason 
Heckel, alleging that his transmissions of electronic mail 
 (e-mail) to Washington residents violated Washington's commercial  
electronic  
mail 
act, chapter 19.190 RCW (the Act).  On cross-motions for  summary judgment,  
the trial 
court dismissed the State's suit against  Heckel, concluding that the Act  
violated 
the dormant Commerce Clause of  the United States Constitution.  This court  
granted 
the State's request  for direct review.  We hold that the Act does not unduly  
burden 
interstate commerce.  We reverse the trial court's dismissal of the  State's  
suit, 
vacate the order on attorney fees, and remand this matter  for trial. 
 
 
 FACTS 
 
      As early as February 1996, defendant Jason Heckel, an Oregon resident   
doing 
business as Natural Instincts, began sending unsolicited commercial 
 e-mail (UCE), or 'spam,' over the Internet.1  In 1997, Heckel developed a   
46-page 
on-line booklet entitled 'How to Profit from the Internet.'  The  booklet  
described 
how to set up an on-line promotional business, acquire  free e-mail accounts,  
and 
obtain software for sending bulk e-mail.  From  June 1998, Heckel marketed 
the 
booklet by sending between 100,000 and  1,000,000 UCE messages per week.  To  
acquire 
the large volume of e-mail  addresses,2 Heckel used the Extractor Pro 
software 
program, which harvests  e-mail addresses from various on-line sources and  
enables a 
spammer to  direct a bulk-mail message to those addresses by entering a 
simple 
command. The Extractor Pro program requires the spammer to enter a return  e- 
mail 
address, a subject line,3 and the text of the message to be sent.  The text 
of 
Heckel's UCE was a lengthy sales pitch that included  testimonials from  



satisfied 
purchasers and culminated in an order form  that the recipient could download  
and 
print.  The order form included the  Salem, Oregon, mailing address for  
Natural 
Instincts.  Charging $39.95 for  the booklet, Heckel made 30 to 50 sales per  
month. 
In June 1998, the  Consumer Protection Division of the Washington State  
Attorney 
General's  Office received complaints from Washington recipients of Heckel's  
UCE 
messages.  The complaints alleged that Heckel's messages contained  
misleading 
subject lines and false transmission paths.4  Responding to  the June  
complaints, 
David Hill, an inspector from the Consumer Protection  Division, sent Heckel 
a  
letter 
advising him of the existence of the Act.  The Act provides that anyone  
sending a 
commercial e-mail message from a  computer located in Washington or to an e- 
mail 
address held by a  Washington resident may not use a third-party's domain 
name 
without  permission,5 misrepresent or disguise in any other way the message's  
point 
of origin or transmission path, or use a misleading subject line.6 
 RCW 19.190.030 makes a violation of the Act a per se violation of the 
 Consumer Protection Act, chapter 19.86 RCW (CPA). 
 
      Responding to Hill's letter, Heckel telephoned Hill on or  around June  
25, 
1998.  According to Hill, he discussed with Heckel the  provisions of the Act  
and the 
procedures bulk e-mailers can follow to  identify e-mail addressees who are 
Washington residents.  Nevertheless,  the Attorney General's Office continued  
to 
receive consumer complaints  alleging that Heckel's bulk e-mailings from  
Natural 
Instincts appeared to  contain misleading subject lines, false or unusable  
return 
e-mail  addresses, and false or misleading transmission paths.  Between June  
and 
September 1998, the Consumer Protection Division of the Attorney  General's  
Office 
documented 20 complaints from 17 recipients of Heckel's  UCE messages. On  
October 22, 
1998, the State filed suit against Heckel,  stating three causes of action.   
First, 
the State alleged that Heckel had  violated RCW 19.190.020(1)(b) and, in 
turn,  
the 
CPA, by using false or  misleading information in the subject line of his UCE 
messages.  Heckel  used one of two subject lines to introduce his  
solicitations: 
'Did I get  the right e-mail address?' and 'For your review--HANDS OFF!'   
Clerk's 



Papers (CP) at 6, 92, 113.  In the State's view, the first subject line   
falsely 
suggested that an acquaintance of the recipient was trying to  make contact,  
while 
the second subject line invited the misperception  that the message contained 
classified information for the particular  recipient's review.  As its second  
cause 
of action, the State alleged  that Heckel had violated RCW 19.190.020(1)(a),  
and thus 
the CPA, by  misrepresenting information defining the transmission paths of  
his UCE 
messages.  Heckel routed his spam through at least a dozen different  domain  
names 
without receiving permission to do so from the registered  owners of those  
names. 
For example, of the 20 complaints the Attorney  General's Office received  
concerning 
Heckel's spam, 9 of the messages  showed '13.com' as the initial ISP to  
transmit his 
spam.  CP at 44, 113. 
 The 13.com domain name, however, was registered as early as November 1995  
to 
another individual, from whom Heckel had not sought or received  permission 
to  
use 
the registered name.  In fact, because the owner of  13.com had not yet even 
activated that domain name, no messages could  have been sent or received  
through 
13.com. Additionally, the State  alleged that Heckel had violated the CPA by  
failing 
to provide a valid  return e-mail address to which bulk-mail recipients could 
respond.  When  Heckel created his spam with the Extractor Pro software, he  
used at 
least  a dozen different return e-mail addresses with the domain name  
'juno.com' 
(Heckel used the Juno accounts in part because they were free).  CP at  88-
89.   
None 
of the Juno e-mail accounts was readily identifiable as  belonging to Heckel;  
the 
user names that he registered generally  consisted of a name or a name plus a  
number 
(e.g., 'marlin1374,'  'cindyt5667,' 'howardwesley13,' 'johnjacobson1374,' and 
'sjtowns').  CP  at 88-89.  During August and September 1998, Heckel's Juno  
addresses 
were  canceled within two days of his sending out a bulk e-mail message on 
the 
account.  According to Heckel, when Juno canceled one e-mail account, he   
would 
simply open a new one and send out another bulk mailing. Because  Heckel's  
accounts 
were canceled so rapidly, recipients who attempted to  reply were  
unsuccessful.  The 
State thus contended that Heckel's practice  of cycling through e-mail  
addresses 
ensured that those addresses were  useless to the recipients of his UCE  
messages.7 



During the months that  Heckel was sending out bulk e-mail solicitations on  
the Juno 
accounts, he  maintained a personal e-mail account from which he sent no 
spam,  
but 
that  e-mail address was not included in any of his spam messages.  The State 
asserted that Heckel's use of such ephemeral e-mail addresses in his UCE   
amounted to 
a deceptive practice in violation of RCW 19.86.020. The State  sought a  
permanent 
injunction and, pursuant to RCW 19.86.140 and .080 of  the CPA, requested  
civil 
penalties, as well as costs and a reasonable  attorney fee.  In early 2000,  
the 
parties cross-moved for summary  judgment.  On March 10, 2000, the trial 
court 
entered an order granting  Heckel's motion and denying the State's cross  
motion.  The 
court found  that the Act violated the Commerce Clause (U.S. Const. art. I,  
sec. 8, 
cl. 3) and was 'unduly restrictive and burdensome.'  CP at 175.  The  order  
permitted 
Heckel to 'present a cost bill for recovery of his costs  and statutory  
attorneys 
fees.'  CP at 175.  Heckel then moved the court  for a fee award of  
$49,897.50. 
Denying Heckel's request for fees under  RCW 19.86.080 of the CPA, the court  
limited 
Heckel's award to statutory  costs under RCW 4.84.030. 
 
      Challenging the trial court's finding that the Act violated the   
Commerce 
Clause, the State sought this court's direct review.  Heckel  cross-appealed,  
seeking 
reversal of the trial court's denial of his  attorney fee request under the  
CPA.  We 
granted direct review. 
 
 
 ISSUE 
 
      Does the Act, which prohibits misrepresentation in the subject line  or 
transmission path of any commercial e-mail message sent to Washington   
residents or 
from a Washington computer, unconstitutionally burden  interstate commerce? 
 
 
 ANALYSIS 
 
 Standard of Review.  The State seeks review of the trial court's decision  
on 
summary judgment that the Act violated the dormant Commerce Clause.  This  
court 
reviews de novo a trial court's grant of summary judgment and  views all 
facts  
in the 



light most favorable to the party challenging the  summary dismissal.  
Lybbert  
v. 
Grant County, 141 Wn.2d 29, 34, 1 P.3d  1124 (2000).  A legislative act is 
presumptively constitutional, 'and the  party challenging it bears the burden  
of 
proving it unconstitutional  beyond a reasonable doubt.'  State v. Brayman,  
110 Wn.2d 
183, 193,  751 P.2d 294 (1988); see also Frach v. Schoettler, 46 Wn.2d 281,  
280 P.2d 
1038, cert. denied, 350 U.S. 838 (1955).  A party meets the standard 'if   
argument 
and research show that there is no reasonable doubt that the  statute 
violates  
the 
constitution.'  Amalgamated Transit Union Local 587  v. State, 142 Wn.2d 183,  
205, 11 
P.3d 762 (2000) (citing Belas v. Kiga,  135 Wn.2d 913, 920, 959 P.2d 1037  
(1998)). 
 
 Heckel's Challenge under the Commerce Clause.  The Commerce Clause grants   
Congress 
the 'power . . . {t}o regulate commerce with foreign nations, and  among the  
several 
states.'  U.S. Const. art. I, sec. 8, cl. 3.  Implicit  in this affirmative  
grant is 
the negative or 'dormant' Commerce Clause--  the principle that the states 
impermissibly intrude on this federal power  when they enact laws that unduly  
burden 
interstate commerce.  See Franks &  Son, Inc. v. State, 136 Wn.2d 737, 747,  
966 P.2d 
1232 (1998).  Analysis of  a state law under the dormant Commerce Clause  
generally 
follows a two-step  process.  We first determine whether the state law openly 
discriminates  against interstate commerce in favor of intrastate economic  
interests. 
 If  the law is facially neutral, applying impartially to in-state and out-
of-   
state 
businesses, the analysis moves to the second step, a balancing of  the local  
benefits 
against the interstate burdens: 
 
 Where the statute regulates evenhandedly to effectuate a legitimate local   
public 
interest, and its effects on interstate commerce are only  incidental, it 
will  
be 
upheld unless the burden imposed on such commerce  is clearly excessive in  
relation 
to the putative local benefits.  If a  legitimate local purpose is found, 
then  
the 
question becomes one of  degree.  And the extent of the burden that will be  
tolerated 
will of  course depend on the nature of the local interest involved, and on  
whether 



it could be promoted as well with a lesser impact on interstate  activities .  
. . . 
 
 Id. at 754 (quoting Pike v. Bruce Church, Inc., 397 U.S. 137, 142, 90 S.  
Ct.  
844, 
25 L. Ed. 2d 174 (1970)). 
 
      The Act is not facially discriminatory.  The Act applies evenhandedly   
to 
in-state and out-of-state spammers:  'No person' may transmit the  proscribed 
commercial e-mail messages 'from a computer located in  Washington or to an 
electronic mail address that the sender knows, or has  reason to know, is 
held  
by a 
Washington resident.'  RCW 19.190.020(1)  (emphasis added).  Thus, just as 
the 
statute applied to Heckel, an Oregon  resident, it is enforceable against a 
Washington business engaging in the  same practices. 
 
      Because we conclude that the Act's local benefits surpass any alleged   
burden 
on interstate commerce, the statute likewise survives the Pike  balancing  
test.  The 
Act protects the interests of three groups--ISPs,  actual owners of forged  
domain 
names, and e-mail users.  The problems  that spam causes have been discussed  
in prior 
cases and legislative  hearings.  A federal district court described the 
harms  
a mass 
e-mailer  caused ISP CompuServe: 
 
 In the present case, any value CompuServe realizes from its computer   
equipment is 
wholly derived from the extent to which that equipment can  serve its  
subscriber 
base. . . . {H}andling the enormous volume of mass  mailings that CompuServe  
receives 
places a tremendous burden on its  equipment.  Defendants' more recent  
practice of 
evading CompuServe's  filters by disguising the origin of their messages  
commandeers 
even more  computer resources because CompuServe's computers are forced to  
store 
undeliverable e-mail messages and labor in vain to return the messages to  an  
address 
that does not exist.  To the extent that defendants'  multitudinous 
electronic 
mailings demand the disk space and drain the  processing power of plaintiff's 
computer equipment, those resources are  not available to serve CompuServe 
subscribers.  Therefore, the value of  that equipment to CompuServe is  
diminished 
even though it is not  physically damaged by defendants' conduct. 
 
 CompuServe Inc. v. Cyber Promotions, Inc., 962 F. Supp. 1015, 1022 (S.D.   
Ohio 1997) 



(citations omitted) (granting preliminary injunction against  bulk e-mailer 
on  
theory 
of trespass to chattels); see also Am. Online,  Inc. v. IMS, 24 F. Supp. 2d  
548, 550 
(E.D. Va. 1998) ('rely{ing} on the  reasoning of CompuServe' and finding that  
bulk 
e-mailer 'injured AOL's  business goodwill and diminished the value of its  
possessory 
interest in  its computer network').  To handle the increased e-mail traffic 
attributable to deceptive spam, ISPs must invest in more computer  
equipment.8 
Operational costs likewise increase as ISPs hire more  customer service 
representatives to field spam complaints and more system  administrators to  
detect 
accounts being used to send spam.9  Along with  ISPs, the owners of  
impermissibly 
used domain names and e-mail addresses  suffer economic harm. For example, 
the 
registered owner of 'localhost.com'  alleged that his computer system was 
shut  
down 
for three days by 7,000  responses to a bulk-mail message in which the 
spammer  
had 
forged the 
 e-mail address 'nobody@localhost.com' into his spam's header. Seidl v.   
Greentree 
Mortgage Co., 30 F. Supp. 2d 1292, 1297-98 (D. Colo. 1998); see  also  
Spamming: The 
E-Mail You Want to Can: Hearing Before the Subcomm. on  Telecommunications,  
Trade, 
and Consumer Protection of the Comm. on  Commerce, 106th Cong. 9 (1999)  
(statement of 
Rep. Gary G. Miller)  (attached as App. 4, Br. of Amicus WAISP); 146 Cong.  
Rec. H6373 
(daily ed.  July 18, 2000) (statement of Rep. Miller), available at 
http://thomas.loc.gov/home/ 
 
 c106query.html (recounting similar experience of California constituent).   
Deceptive 
spam harms individual Internet users as well.  When a spammer  distorts the  
point of 
origin or transmission path of the message, e-mail  recipients cannot 
promptly  
and 
effectively respond to the message (and  thereby opt out of future mailings);  
their 
efforts to respond take time,  cause frustration, and compound the problems  
that ISPs 
face in delivering  and storing the bulk messages.  And the use of false or 
misleading subject  lines further hampers an individual's ability to use  
computer 
time most  efficiently.  When spammers use subject lines 'such as 'Hi 
There!,' 
'Information Request,' and 'Your Business Records,'' it becomes 'virtually 
impossible' to distinguish spam from legitimate personal or business 



 messages.10  Individuals who do not have flat-rate plans for Internet  
access  
but 
pay instead by the minute or hour are harmed more directly,  but all Internet  
users 
(along with their ISPs) bear the cost of deceptive  spam. This cost-shifting-
- 
from 
deceptive spammers to businesses and e-mail 
 users--has been likened to sending junk mail with postage due or making 
telemarketing calls to someone's pay-per-minute cellular phone.11  In a  case 
involving the analogous practice of junk faxing (sending unsolicited  faxes  
that 
contain advertisements), the Ninth Circuit acknowledged 'the  government's 
substantial interest in preventing the shifting of  advertising costs to  
consumers.' 
Destination Ventures, Ltd. v. F.C.C.,46 
 F.3d 54, 56 (9th Cir. 1995) (holding that the Telephone Consumer  Protection  
Act's 
(47 U.S.C. sec. 227) limitations on commercial speech did  not violate the  
First 
Amendment).  We thus recognize that the Act serves  the 'legitimate local  
purpose' of 
banning the cost-shifting inherent in  the sending of deceptive spam. 
 
 Under the Pike balancing test, '{i}f a legitimate local purpose is found,   
then the 
question becomes one of degree.'  397 U.S. at 142.  In the  present case, the  
trial 
court questioned whether the Act's requirement of  truthfulness (in the  
subject lines 
and header information) would redress  the costs associated with bulk e- 
mailings. As 
legal commentators have  observed, however, 'the truthfulness requirements  
(such as 
the requirement  not to misrepresent the message's Internet origin) make  
spamming 
 unattractive to the many fraudulent spammers, thereby reducing the volume  
of  
spam.' 
 Jack L. Goldsmith & Alan O. Sykes, The Internet and the Dormant  Commerce  
Clause, 
110 Yale L.J. 785, 819 (2001).  Calling 'simply wrong' 
 the trial court's view 'that truthful identification in the subject header   
would do 
little to relieve the annoyance of spam,' the commentators assert  that  
'{t}his 
identification alone would allow many people to delete the  message without  
opening 
it (which takes time) and perhaps being offended  by the content.'  Id.  The  
Act's 
truthfulness requirements thus appear to  advance the Act's aim of protecting  
ISPs 
and consumers from the problems  associated with commercial bulk e-mail. 
 
      To be weighed against the Act's local benefits, the only burden the  
Act  



places 
on spammers is the requirement of truthfulness, a requirement  that does not  
burden 
commerce at all but actually 'facilitates it by  eliminating fraud and  
deception.' 
Id.  Spammers must use an accurate,  nonmisleading subject line, and they 
must  
not 
manipulate the transmission  path to disguise the origin of their commercial 
messages.  While spammers  incur no costs in complying with the Act, they do  
incur 
costs for  noncompliance, because they must take steps to introduce forged 
information into the header of their message.12  In finding the Act  'unduly 
burdensome,' CP at 175, the trial court apparently focused not on  what  
spammers must 
do to comply with the Act but on what they must do if  they choose to use  
deceptive 
subject lines or to falsify elements in the  transmission path. To initiate  
deceptive 
spam without violating the Act,  a spammer must weed out Washington residents  
by 
contacting the registrant  of the domain name contained in the recipient's e- 
mail 
address.13  This 
 focus on the burden of noncompliance is contrary to the approach in the  
Pike 
balancing test, where the United States Supreme Court assessed the 
 cost of compliance with a challenged statute.  Pike, 397 U.S. at 143. 
 Indeed, the trial court could have appropriately considered the filtering 
requirement a burden only if Washington's statute had banned outright the   
sending of 
UCE messages to Washington residents.  We therefore conclude  that Heckel has  
failed 
to prove that 'the burden imposed on. . . 
 commerce {by the Act} is clearly excessive in relation to the putative  
local 
benefits.'  Id. at 142 (emphasis added). 
 
 Drawing on two 'unsettled and poorly understood' aspects of the dormant   
Commerce 
Clause analysis, Heckel contended that the Act (1) created  inconsistency  
among the 
states and (2) regulated conduct occurring wholly  outside of Washington.14   
The 
inconsistent-regulations test and the  extraterritoriality analysis are  
appropriately 
regarded as facets of the  Pike balancing test.15  The Act survives both  
inquiries. 
At present, 17  other states have passed legislation regulating electronic 
 solicitations.16  The truthfulness requirements of the Act do not  conflict  
with any 
of the requirements in the other states' statutes, and  it is inconceivable  
that any 
state would ever pass a law requiring  spammers to use misleading subject  
lines or 
transmission paths.  Some  states' statutes do include additional  
requirements; for 



example, some  statutes require spammers to provide contact information (for  
opt-out 
 purposes) or to introduce subject lines with such labels as 'ADV' or  'ADV- 
ADLT.' 
But because such statutes 'merely create additional, but not  irreconcilable, 
obligations,' they 'are not considered to be  'inconsistent'' for purposes of  
the 
dormant Commerce Clause analysis.  Instructional Sys., Inc. v. Computer  
Curriculum 
Corp., 35 F.3d 813, 826 
 (3d Cir. 1994).  The inquiry under the dormant Commerce Clause is not   
whether the 
states have enacted different anti-spam statutes but whether  those  
differences 
create compliance costs that are 'clearly excessive in  relation to the  
putative 
local benefits.'  Pike, 397 U.S. at 142.  We do  not believe that the  
differences 
between the Act and the anti-spam laws  of other states impose extraordinary  
costs on 
businesses deploying  spam.17 
 
 Nor does the Act violate the extraterritoriality principle in the dormant   
Commerce 
Clause analysis.  Here, there is no 'sweeping extraterritorial  effect' that  
would 
outweigh the local benefits of the Act.  Edgar v. MITE  Corp., 457 U.S. 624,  
642, 102 
S. Ct. 2629, 73 L. Ed. 2d 269 (1982). 
 Heckel offers the hypothetical of a Washington resident who downloads and   
reads the 
deceptive spam while in Portland or Denver.  He contends that  the dormant  
Commerce 
Clause is offended because the Act would regulate  the recipient's conduct  
while out 
of state.  However, the Act does not  burden interstate commerce by 
regulating  
when 
or where recipients may  open the proscribed UCE messages.  Rather, the Act  
addresses 
the conduct  of spammers in targeting Washington consumers.  Moreover, the 
 hypothetical mistakenly presumes that the Act must be construed to apply  to 
Washington residents when they are out of state, a construction that  creates  
a 
jurisdictional question not at issue in this case. 
 
 In sum, we reject the trial court's conclusion that the Act violates the   
dormant 
Commerce Clause.  Although the trial court found particularly  persuasive  
American 
Libraries Association v. Pataki, 969 F. Supp. 160  (S.D.N.Y. 1997), that 
decision--the first to apply the dormant Commerce  Clause to a state law on  
Internet 
use--is distinguishable in a key  respect.18 At issue in American Libraries  
was a New 
York statute that  made it a crime to use a computer to distribute harmful,  
sexually 



explicit content to minors.  The statute applied not just to initiation  of 
e- 
mail 
messages but to all Internet activity, including the creation  of websites.   
Thus, 
under the New York statute, a website creator in  California could  
inadvertently 
violate the law simply because the site  could be viewed in New York.  
Concerned with 
the statute's 'chilling  effect,' id. at 179, the court observed that, if an  
artist 
'were located  in California and wanted to display his work to a prospective 
purchaser  in Oregon, he could not employ his virtual {Internet} studio to do  
so 
without risking prosecution under the New York law.' 
 
 Id. at 174.  In contrast to the New York statute, which could reach all   
content 
posted on the Internet and therefore subject individuals to  liability based  
on 
unintended access, the Act reaches only those  deceptive UCE messages 
directed  
to a 
Washington resident or initiated  from a computer located in Washington; in  
other 
words, the Act does not  impose liability for messages that are merely routed  
through 
Washington  or that are read by a Washington resident who was not the actual 
 addressee. 
 
 
 CONCLUSION 
 
      The Act limits the harm that deceptive commercial e-mail causes   
Washington 
businesses and citizens.  The Act prohibits e-mail solicitors  from using  
misleading 
information in the subject line or transmission  path of any commercial e-
mail 
message sent to Washington residents or  from a computer located in  
Washington.  We 
find that the local benefits  of the Act outweigh any conceivable burdens the  
Act 
places on those  sending commercial e-mail messages.  Consequently, we hold  
that the 
Act  does not violate the dormant Commerce Clause of the United States   
Constitution. 
 We reverse the trial court and remand the matter for  trial. The trial  
court's order 
on attorney fees is vacated. 
 
 
 WE CONCUR: 
 
 1 ''Commercial electronic mail message' means an electronic mail message   
sent for 
the purpose of promoting real property, goods, or services for  sale or  



lease.'  RCW 
19.190.010(2).  The term 'spam' refers broadly to  unsolicited bulk e-mail 
(or 
''junk' e-mail'), which 'can be either  commercial (such as an advertisement)  
or 
noncommercial (such as a joke or  chain letter).'  Sabra-Anne Kelin, State  
Regulation 
of Unsolicited  Commercial E-Mail, 16 Berkeley Tech. L.J. 435, 436 & n.10  
(2001). 
Use of  the term 'spam' as Internet jargon for this seemingly ubiquitous junk  
e- 
mail arose out of a skit by the British comedy troupe Monty Python, in  which  
a 
waitress can offer a patron no single menu item that does not  include spam:   
'Well, 
there's spam, egg, sausage and spam.  That's not  got much spam in it.'  2  
Graham 
Chapman et al., The Complete Monty  Python's Flying Circus: All the Words 27 
(Pantheon Books 1989); see also  Kadow's Internet Dictionary, at 
http://www.msg.net/kadow/answers/s.html 
 (last visited May 7, 2001).  Hormel Foods Corporation, which debuted its   
SPAMï¿½ 
luncheon meat in 1937, has dropped any defensiveness about this use  of the  
term and 
now celebrates its product with a website (www.spam.com).  See Hormel Objects  
to 
Cyber Promotions' Use of 'SPAM' Mark, 4 No. 1  Andrews Intell. Prop. Litig.  
Rep. 19 
(1997); Laurie J. Flynn, Gracious  Concession on Internet 'Spam,' N.Y. Times,  
Aug. 
17, 1998, at D3.  Because  the term has been widely adopted by Internet 
users, 
legislators, and  legal commentators, we use the term herein, along with its  
useful 
derivatives 'spammer' and 'spamming.' 
 
 2 ''Electronic mail address' means a destination, commonly expressed as a   
string of 
characters, to which electronic mail may be sent or delivered.'  RCW  
19.190.010(3). 
 
 3 The subject line, similar to the 'RE' line of a letter or memorandum,  is 
generally displayed (at least in part) alongside the sender's name in  the 
recipient's e-mail inbox. 
 
 4 Each e-mail message, which is simply a computer data file, contains so-   
called 
'header' information in the 'To,' 'From,' and 'Received' fields.  When an e- 
mail 
message is transmitted from one e-mail address to another,  the message  
generally 
passes through at least four computers:  from the  sender's computer, the  
message 
travels to the mail server computer of the  sender's Internet Service 
Provider  
(ISP); 
that computer delivers the  message to the mail server computer of the  



recipient's 
ISP, where it  remains until the recipient retrieves it onto his or her own  
computer. 
 Every computer on the Internet has a unique numerical address (an  Internet  
Protocol 
or IP address), which is associated with a more readily  recognizable domain  
name 
(such as 'mysite.com').  As the e-mail message  travels from sender to  
recipient, 
each computer transmitting the message  attaches identifying data to the  
'Received' 
field in the header.  The  information serves as a kind of electronic 
postmark  
for 
the handling of  the message.  See Clerk's Papers (CP) at 130-34.  It is  
possible for 
a  sender to alter (or 'spoof') the header information by misidentifying   
either the 
computer from which the message originated or other computers  along the  
transmission 
path.  See Kelin, supra note 1, at 445. 
 
 5 See RCW 19.190.010(6) (defining 'Internet domain name'). 
 
 6 '(1) No person may initiate the transmission, conspire with another to   
initiate 
the transmission, or assist the transmission, of a commercial  electronic 
mail 
message from a computer located in Washington or to an  electronic mail  
address that 
the sender knows, or has reason to know, is  held by a Washington resident  
that: 
 
      '(a) Uses a third party's internet domain name without permission of   
the third 
party, or otherwise misrepresents or obscures any information  in identifying  
the 
point of origin or the transmission path of a 
 commercial electronic mail message; or 
 
      '(b) Contains false or misleading information in the subject line. 
 
   '(2) For purposes of this section, a person knows that the intended   
recipient of 
a commercial electronic mail message is a Washington  resident if that  
information is 
available, upon request, from the  registrant of the Internet domain name  
contained 
in the recipient's  electronic mail address.' RCW 19.190.020. 
 
 7 The experience of 1 of the 17 complainants to the Attorney General's   
Office is 
illustrative.  Nancy Smith received Heckel's spam on  September 1, 1998; the  
message 
was sent from a Juno account with the user  name 'apollo1113,' and the 
subject  
line 



read 'For your review--HANDS  OFF.'  CP at 140.  On or about September 1,  
1998, Smith 
sent a copy of  the Natural Instincts order form with a check for $39.95 by  
U.S. Mail 
to  the Salem, Oregon, address provided on the order form.  Hearing nothing   
for some 
weeks, Smith sent a message by return e-mail on September 30,  1998, but  
within a 
minute she received a return e-mail from Juno stating  that the attempt had  
failed 
due to termination of the account.  Unable to  find any information about  
Natural 
Instincts on the Internet, Smith  contacted her bank and learned that the  
check had 
cleared two weeks 
 earlier.  Smith then contacted the Attorney General's Office. CP at 
 140-41, 149-50. 
 
 8 '{W}hen Internet users attempt to reply to deceptive spam that has a   
fraudulent 
return address or domain name, one e-mail message (and the 
 ISP{'s} related computer log entry) instantly becomes three separate  e-mail 
messages (and additional computer log entries) because:  (1) the  ISP server  
that is 
the victim of the fraudulent return address or domain  name sends an error  
message 
back to the Internet user and their ISP  announcing that the return path was  
invalid, 
(2) a message is sent to the  server administrator requesting an 
investigation  
of the 
return address  for potential problems, and (3) a message is sent to the  
server log 
in  case the ISP wishes to track down the problem later.  With bulk spam,   
these 
messages snowball to clog ISP resources, and ISPs have little  choice but to  
purchase 
additional equipment at a significant cost.'  Br. 
 of Amicus Washington Association of Internet Service Providers (WAISP) at   
11-12. 
 
 9 See Br. of Amicus WAISP at 12-13; see also Spamming: The E-Mail You  Want  
to Can: 
Hearing Before the Subcomm. on Telecommunications, Trade,  and Consumer  
Protection of 
the Comm. on Commerce, 106th Cong. 41-42 
 (1999) (statement of Michael Russina, Director of Systems Operations, SBC   
Internet 
Services) (attached as App. 4, Br. of Amicus WAISP). 
 
 10 Testimony of Ed McNichol at Hearing on H.B. 2752 Before the Washington   
House 
Comm. on Energy and Utilities (Jan. 28, 1998) (partial transcript  attached 
as  
App. 
2, Br. of Amicus WAISP; audio also available at 
http://198.239.32.162/ramgen/199801/1998010112.ra). 



 
 11 See Spamming: The E-Mail You Want to Can, supra note 9, at 1 
 (statement of Rep. W.J. Tauzin, Chairman, Subcomm. on Telecommunications,   
Trade, 
and Consumer Protection) (attached as App. 4, Br. of Amicus 
 WAISP). 
 
 12 'This generally involves paying a bulk re-mailing service to forge 
 e-mail headers and send out the spammer's message, or at least running   
additional 
software programs to alter the e-mail messages' address and  domain name 
information.'  Br. of Amicus WAISP at 8. 
 
 13 See RCW 19.190.020(2).  The Washington Association of Internet Service   
Providers 
(WAISP) and the Washington Attorney General co-sponsor a  registry of  
Washington 
residents who do not want to receive spam.  See  WAISP Registry Page, at 
http://registry.waisp.org (last visited May 7,  2001). 
 
 14 Jack L. Goldsmith & Alan O. Sykes, The Internet and the Dormant  Commerce  
Clause, 
110 Yale L.J. 785, 789 (2001). 
 
 15 See Goldsmith & Sykes, supra note 14, at 808 (concluding that 
'inconsistent-regulations cases, like extraterritoriality cases, should  be  
viewed as 
just another variant of balancing analysis'); see also 
 William Lee Biddle, State Regulation of the Internet: Where Does the  
Balance  
of 
Federalist Power Lie?  37 Cal. W. L. Rev. 161, 167 (2000) 
 (suggesting that '{t}he burden placed on interstate commerce through   
inconsistent 
local regulation is more appropriately placed as part of the  Pike balancing  
test, 
rather than its own, separate line of inquiry'). 
 
 16 See David E. Sorkin, Spam Laws, at 
 http://www.spamlaws.com/state/index.html; see also Max P. Ochoa,  
Legislative  
Note: 
Recent State Laws Regulating Unsolicited Electronic  Mail, 16 Santa Clara  
Computer & 
High Tech. L.J. 459 (2000); Br. of  Appellant at 23 and App. A, B.  Proposed  
federal 
legislation, the  Unsolicited Commercial Electronic Mail Act of 2000, H.R.  
3113, 
106th 
 Cong. (2000), was passed by the House on July 18, 2000, and has been   
referred to 
the Senate Committee on Commerce, Science, and 
 Transportation.  The text of the bill may be accessed through 
http://thomas.loc.gov/home/c106query.html. 
 
 17 As the State notes, '{p}resently, mail and phone solicitors are 



 expected to abide by different states' telemarketing laws and other  
consumer 
protection laws.  E-mail solicitors should not be excused from  the burden of 
complying with a state's law simply because of the ease of  sending bulk e- 
mail 
solicitations in relation to other forms of 
 commercial solicitation.'  CP at 53. 
 
 18 See CP at 216.  At least 10 other cases have distinguished American   
Libraries. 
See, e.g., Hatch v. Super. Ct., 80 Cal. App. 4th 170, 94 Cal.  Rptr. 2d 453  
(2000); 
People v. Hsu, 82 Cal. App. 4th 976, 99 Cal. Rptr.  2d 184 (2000); Ford Motor  
Co. v. 
Tex. Dep't of Transp., 106 F. Supp. 2d  905, 909 (W.D. Tex. 2000). 
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>From mike.oneil@alumni.brown.edu Sat Jun  9 09:27:25 2001 
Received: from usc.edu (usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.9.3+Sun/8.9.3/usc) with ESMTP 
      id JAA18642 for <aapornet@listproc.usc.edu>; Sat, 9 Jun 2001 09:27:25 - 
0700 
(PDT) 
Received: from harrier.mail.pas.earthlink.net (harrier.mail.pas.earthlink.net 
[207.217.121.12]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id JAA03028 for <aapornet@usc.edu>; Sat, 9 Jun 2001 09:27:24 -0700 
(PDT) 
Received: from mike (cpe-24-221-59-115.az.sprintbbd.net [24.221.59.115]) 
      by harrier.mail.pas.earthlink.net (EL-8_9_3_3/8.9.3) with SMTP id  
JAA17459 
      for <aapornet@usc.edu>; Sat, 9 Jun 2001 09:27:25 -0700 (PDT) 
Reply-To: <mike.oneil@alumni.brown.edu> 
From: "Michael O'Neil" <mike.oneil@alumni.brown.edu> 
To: <aapornet@usc.edu> 
Subject: RE: Hard evidence of the usefulness of market research 
Date: Sat, 9 Jun 2001 09:28:06 -0700 
Message-ID: <NEBBKEFNCLONIIEECEAPGEEHCHAA.mike.oneil@alumni.brown.edu> 
MIME-Version: 1.0 
Content-Type: text/plain; 
      charset="iso-8859-1" 
Content-Transfer-Encoding: 7bit 
X-Priority: 3 (Normal) 
X-MSMail-Priority: Normal 
X-Mailer: Microsoft Outlook IMO, Build 9.0.2416 (9.0.2910.0) 
In-Reply-To: <A199185464CED211BC9800805FC7D18F01069B59@XCHNG1> 
X-MimeOLE: Produced By Microsoft MimeOLE V5.00.2615.200 
 



This question reminds me of a discussion I once had with Warren Miller.  He 
said: "Ask them what it will cost them to be wrong." 
 
 
 
Michael O'Neil 
www.oneilresearch.com 
 
 
 
-----Original Message----- 
From: owner-aapornet@usc.edu [mailto:owner-aapornet@usc.edu]On Behalf Of 
Keith  
Neuman 
Sent: Friday, June 08, 2001 11:13 AM 
To: 'AAPORNET@VM.USC.EDU' 
Subject: Hard evidence of the usefulness of market research 
 
I was recently approached by a client asking the following question: 
 
"We are in a position where we need to justify the cost of focus groups and  
user 
testing (e.g. for a web site) to our senior management.  Do you have any  
information 
on the ROI on focus groups and user testing?  Any data, quotes, web sites or  
reports 
would be useful, particularly for the I.T. industry and/or for web sites." 
 
Would anyone know of any references or information that might speak to this  
question? 
 
Please send any replies either to AAPORNET or to me directly. 
 
Thanks, in advance. 
 
 
Keith Neuman, Ph.D. 
Senior Vice President 
Decima Research Inc. 
Ottawa, Ontario 
613-230-2013 
email: kneuman@decima.ca 
 
>From vector@sympatico.ca Mon Jun 11 09:42:50 2001 
Received: from usc.edu (usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.9.3+Sun/8.9.3/usc) with ESMTP 
      id JAA27814 for <aapornet@listproc.usc.edu>; Mon, 11 Jun 2001 09:42:50 
- 
0700 
(PDT) 
Received: from tomts6-srv.bellnexxia.net (tomts6.bellnexxia.net  
[209.226.175.26]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id JAA24351 for <aapornet@usc.edu>; Mon, 11 Jun 2001 09:42:41 -0700  
(PDT) 
Received: from i7s1u9 ([64.228.110.155]) by tomts6-srv.bellnexxia.net 
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AAPOR members may find this commentary interesting.=20 
 
       =20 
      Jun. 10, 02:00 EDT =20 
      Democracy in danger of indifference=20 
      Richard Gwyn 
      HOME AND AWAY=20 
      A CAMBRIDGE University law professor, Philip Allott, has come up = with  
a 
description of the contemporary British political scene - by = extension of  
the state 
of politics in most industrial democracies, most = definitely including  
Canada's - 
that is at one and the same time = exceedingly deft and thoroughly 
depressing. 
 
      According to Allott, British politics, as manifest by this week's =  
election 
there, is undergoing a process of "Weimarization." His = reference is to  
Germany's 
Weimar Republic, established after World War I = as that country's first  
attempt at 
parliamentary democracy. This system = was never accepted by the German 
people  
and 
eventually was swept into = oblivion by Adolf Hitler. 
 
      Allott doesn't mean that he expects some demagogic dictator to = emerge  



in 
Britain or anywhere else. He means instead that the Brits, and = the people 
of  
a good 
many other western democracies, are treating their = parliamentary politics  
pretty 
much as the Germans once treated their = Weimar Republic. With cynicism. With 
indifference. With non-involvement. = With a turning inward by individuals  
towards 
themselves, away from the = collective and the community. 
 
      "We may be witnessing a silent revolution ... to a new kind of =  
society, a 
post-democratic society," writes Allott. 
 
      And he asks whether the kind of liberal democracies that we all = once  
were and 
were so proud of having achieved, "can survive the = attrition of the old 
middle-class virtues of public service, of public = morality and creative  
thrift, and 
the universalizing of the old = aristocratic vices of shameless social  
exploitation 
(and) the pursuit of = instant gratification." 
 
      Aside from a certain moralizing, that strikes me as by far and = away  
the most 
interesting comment of the many made about the British = election. 
 
      The least interesting aspect of this election, surely, was that = Tony  
Blair's 
New Labour won a smashing, second majority victory and that = William Hague's 
Conservatives suffered massive rejection, forcing = Hague's instant  
resignation. 
 
      This is an exceptional performance by Blair. He's very much - in = the  
manner 
of Bill Clinton - a master of today's feel-good, = I-feel-your-pain, type of 
political leadership. He can mint sound bites = effortlessly, like "the  
people's 
princess" right after Diana's death. He = can wrap up his policies in 
pleasing 
packages, like The Third Way. He's = nice looking, well spoken, bright but 
not 
threatening, not too hot, and = eager. 
 
      In fact, though, Blair's victory was predictable. Jean Chr=E9tien = did  
as well 
last November, on his third time around. Clinton, no matter = the scandals  
that 
plagued him, won re-election as easily in 1996. 
 
      Common to all three leaders was the strength of the economy and = the  
weakness 
of the opposition. 
 
      It's why the opposition should be so weak in so many countries = that's  
really 



interesting. It's because voters aren't interested in = changing the  
government and 
they aren't interested in politics itself. = All they require of those in  
office is 
modest competence, and a large = amount of luck - the luck, that is, to be in  
office 
when the economy = happens to be booming. The shift of power from the 
national  
to the 
= global, and from governments to corporations, is an important subsidiary =  
factor. 
So is the fact that people now look less and less to Parliament = to protect  
their 
rights than to the Charter of Rights and to the courts. 
 
      The consequence is disengagement, indifference and entrenched =  
cynicism, some 
of this last self-protective because being cynical = justifies not being  
involved. 
 
      The consequence of all of this in turn is that voters don't vote. = In  
Britain, 
the turnout dropped to a century-long low of 60 per cent. In = some  
constituencies, 
the turnout was an incredible 30 per cent. 
 
      A democracy in which fewer and fewer people vote (fewer than 50 = per  
cent in 
the U.S. last November) and fewer and fewer of those who do = vote care much  
about 
the result (that, pretty much, is why George W. = Bush beat Al Gore), is  
undergoing 
Weimarization. Hence Allott's phrase, = "post-democracy." 
 
      Barring a depression or a war, it's hard to see how things will =  
change. The 
defining elements of parliamentary democracy - that politics = matters; that  
those we 
elect will represent us and make decisions on our = behalf - have simply lost  
their 
substance. 
 
      Their replacements, suggests Allott, may be "spiritual ideas, =  
philosophical 
ideas, political ideas, strange ideas." That is to say, = the personal, in  
different 
forms. (By "political ideas" I assume Allott = had in mind non-conventional  
political 
ideas, like anti-globalization). 
 
      We're still a democracy all right. Public opinion most certainly = 
still 
matters. But we are less and less a parliamentary, representative = 
democracy.  
That 
long line of political evolution all the way back to the = Magna Carta is 
hollowing-out and regressing. Allott's right. We are = witnessing a silent  



revolution. 
 
 
-------------------------------------------------------------------------= 
- 
      Richard Gwyn's column appears on Wednesday and Sunday. He can be =  
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        <TBODY></TBODY></TABLE>A CAMBRIDGE University law professor, =  
Philip=20 
      Allott, has come up with a description of the contemporary British = 
 
      political scene - by extension of the state of politics in most =  
industrial=20 
      democracies, most definitely including Canada's - that is at one = and  
the=20 
      same time exceedingly deft and thoroughly depressing. 
      <P></P>According to Allott, British politics, as manifest by this =  
week's=20 
      election there, is undergoing a process of "Weimarization." His =  
reference=20 
      is to Germany's Weimar Republic, established after World War I as =  
that=20 
      country's first attempt at parliamentary democracy. This system = was  



never=20 
      accepted by the German people and eventually was swept into = oblivion  
by=20 
      Adolf Hitler. 
      <P></P>Allott doesn't mean that he expects some demagogic dictator =  
to=20 
      emerge in Britain or anywhere else. He means instead that the = Brits,  
and=20 
      the people of a good many other western democracies, are treating =  
their=20 
      parliamentary politics pretty much as the Germans once treated =  
their=20 
      Weimar Republic. With cynicism. With indifference. With = non- 
involvement.=20 
      With a turning inward by individuals towards themselves, away from =  
the=20 
      collective and the community. 
      <P></P>"We may be witnessing a silent revolution ... to a new kind =  
of=20 
      society, a post-democratic society," writes Allott. 
      <P></P>And he asks whether the kind of liberal democracies that we =  
all=20 
      once were and were so proud of having achieved, "can survive the =  
attrition=20 
      of the old middle-class virtues of public service, of public = morality  
and=20 
      creative thrift, and the universalizing of the old aristocratic = vices  
of=20 
      shameless social exploitation (and) the pursuit of instant =  
gratification." 
      <P></P>Aside from a certain moralizing, that strikes me as by far = and  
away=20 
      the most interesting comment of the many made about the British =  
election. 
      <P></P>The least interesting aspect of this election, surely, was =  
that=20 
      Tony Blair's New Labour won a smashing, second majority victory = and  
that=20 
      William Hague's Conservatives suffered massive rejection, forcing =  
Hague's=20 
      instant resignation. 
      <P></P>This is an exceptional performance by Blair. He's very much = 
- in=20 
      the manner of Bill Clinton - a master of today's feel-good,=20 
      I-feel-your-pain, type of political leadership. He can mint sound =  
bites=20 
      effortlessly, like "the people's princess" right after Diana's = death.  
He=20 
      can wrap up his policies in pleasing packages, like The Third Way. =  
He's=20 
      nice looking, well spoken, bright but not threatening, not too = hot,  
and=20 
      eager. 
      <P></P>In fact, though, Blair's victory was predictable. Jean =  
Chr=E9tien 
did=20 
      as well last November, on his third time around. Clinton, no = matter  



the=20 
      scandals that plagued him, won re-election as easily in 1996. 
      <P></P>Common to all three leaders was the strength of the economy = 
and  
the=20 
      weakness of the opposition. 
      <P></P>It's why the opposition should be so weak in so many =  
countries=20 
      that's really interesting. It's because voters aren't interested = 
in=20 
      changing the government and they aren't interested in politics = 
itself.  
All=20 
      they require of those in office is modest competence, and a large =  
amount=20 
      of luck - the luck, that is, to be in office when the economy = happens  
to=20 
      be booming. The shift of power from the national to the global, = and  
from=20 
      governments to corporations, is an important subsidiary factor. So = is  
the=20 
      fact that people now look less and less to Parliament to protect =  
their=20 
      rights than to the Charter of Rights and to the courts. 
      <P></P>The consequence is disengagement, indifference and =  
entrenched=20 
      cynicism, some of this last self-protective because being cynical=20 
      justifies not being involved. 
      <P></P>The consequence of all of this in turn is that voters don't =  
vote.=20 
      In Britain, the turnout dropped to a century-long low of 60 per = cent.  
In=20 
      some constituencies, the turnout was an incredible 30 per cent. 
      <P></P>A democracy in which fewer and fewer people vote (fewer = than 
50  
per=20 
      cent in the U.S. last November) and fewer and fewer of those who = do  
vote=20 
      care much about the result (that, pretty much, is why George W. = Bush  
beat=20 
      Al Gore), is undergoing Weimarization. Hence Allott's phrase,=20 
      "post-democracy." 
      <P></P>Barring a depression or a war, it's hard to see how things =  
will=20 
      change. The defining elements of parliamentary democracy - that =  
politics=20 
      matters; that those we elect will represent us and make decisions = on  
our=20 
      behalf - have simply lost their substance. 
      <P></P>Their replacements, suggests Allott, may be "spiritual =  
ideas,=20 
      philosophical ideas, political ideas, strange ideas." That is to = say,  
the=20 
      personal, in different forms. (By "political ideas" I assume = Allott  
had in=20 
      mind non-conventional political ideas, like anti-globalization). 
      <P></P>We're still a democracy all right. Public opinion most =  



certainly=20 
      still matters. But we are less and less a parliamentary, =  
representative=20 
      democracy. That long line of political evolution all the way back = to  
the=20 
      Magna Carta is hollowing-out and regressing. Allott's right. We = 
are=20 
      witnessing a silent revolution. 
      <P></P> 
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4qA4TPLEooWoGDSq4gB8yTNxCEiDUXpCJcV3SQOEQ4wnoeErx/Y+WN7oJHH00gN6yCVsEWVTR/lY 
DtAIABmiDWMnud//1qYZDZJjUcVUoi5JuEQB2M2P9MxBrUhXq1tBAQYgHMEXnSkAaFpThlIT26+q 
ac01gYB4YLHQ8+4mxxykQIY2mgANSzUUrmHqYhkrhi9zwEhyaGafvYqkAOgWDpYKQDP/2BOH 
ac01gYB4YLHQ8+Vxbm 
oiYAVHwC9UD5CnqUcxqvjhgyCdfemANUggWCKxPVpNRoMADlLwdVu9DFAAA257HKhXijoCBnZJKY 
Fml08hyISWZ3R3IoR4MTgMIMQGiCL+40lwC80P862SEcTRWjjjKJDTCw1FQyYE0TwBbYfkit 
Fml08hyISWZ3R3IoR4MTgMIMQGiCL+hHqy 
Zg+oGAjWFLNz6ZGR8NTHSPuSywVRCG+90uA9R5dFkirqCWsVX1s9kCgBKKCPJqEhUZukNROq 
Zg+oGAjWFLNz6ZGR8NTHSPuSywVRCG+0iTy 
CkAHQPAAUZ3Ndqv1V+4OFyI4YSc8MpgAN49CqgwJcwCBcuc4KJieIrkzSWu7YjiSVFKu8qwA 
CkAHQPAAUZ3Ndqv1V+T/ig 
JUkrGdTCtn5uGsrUluq+uZpklCKT/6W+dFcvT8GsOedEQApKUNJA8exP1tNnBJIkxfScion/ 
JUkrGdTCtn5uGsrUluq+HdyT 
BuAV7CVzCdplJhhn510Djmp3ABJeAFN4oWneMWvLs6ENFnumCSgOTEbhrDhMJYPM5MAYcNWr2xbI 
MxaHo2gr2Kc9c6DBAtQ0CTzo4hctYIzQqatw+aqr/oBYFBZMNUAdGC6I8RLTIRYlpj5+4CMB 
MxaHo2gr2Kc9c6DBAtQ0CTzo4hctYIzQqatw+lQLs 
ZcQBmVNgiPpyYBy3RsEbcOYAonyUwHkJR+7r62Jh1mAWNHjJdxEiOVS3ggHXJQXVNZASsQex 
ZcQBmVNgiPpyYBy3RsEbcOYAonyUwHkJR+Jnw5 
hB4IMxPJfBQWBE5LSoazc0ockg8kSCPyzQEWyzGXDDyyZ1r2rAAK4CAl3BTQHqASof/BwgJjKdo+ 
InF0RzRyaX58KsuYxskA7lnSczDh065xazhQeGofpdojrG5PAkCRicjMKnqxlnUF2FXrJoQWdqOd 
D697TSaR5KkjEQBIqy9iAGJLwAIcOMEJUBADHOBgB8+G3UBXqulkj4gyJWin22y9hBqw9Yul 
D697TSaR5KkjEQBIqy9iAGJLwAIcOMEJUBADHOBgB8+nfaS 
lxSSa3Mg2wBpT7c/gYlwi7vc5+aBwpnw59h90bQhSrZGSnSZkCj5BSUtgD8RrGMPjDCl/LG2RwB+ 
S5wMfAEFF/cJEL4DhfNACzvookATBSQR92PiHhFJoo/Sqkdi4MZISLC6F/yn2YgkBR7ZE0C2apEB 
gAICl9AACcS9AnPjwOUvL0i6vejqAWcKZSMU1/lefs0BBS19HxjQDhOWOXRMFv0rR0+6RpheEad/ 
AuoSkDrVrY51pjihi23dlUHFcqfUATsgb0lAB1oAdCU0vJlBW4Hcz/4WUDQg6lMfN99d7nc45Dig 
HogM2BgteWxr+y3qMcCwI3ABDoTAWF1ofBPsDWhB48TyUReBuFFQg973vfMs+byCnamR9qS+2w2o 
gAY4gEQW0CD2h1hrTneK+2/rfty9r0HLFw787ithmQLdlZ+EsYDkL7/5MuhCDrxfg5WznPPe 
gAY4gEQW0CD2h1hrTneK+j/8V 
7D1z1Ze/RM1//g1kL//++/8QPFAS+/d/UhAEADs= 
 
------=_NextPart_000_002D_01C0F273.D00F5340 
Content-Type: application/octet-stream; 
      name="star_logo.gif" 
Content-Transfer-Encoding: base64 
Content-Location: http://www.thestar.com/images/star_logo.gif 
 
R0lGODlhbgARAMQAAP//////zMz//8zM/8zMzMzMmZnMzJmZzJmZmZmZZplmZmaZzGaZmWZmzGZm 



mWZmZjNmzDNmmTNmZjMzmTMzZjMzMwBmmQAzmQAzZgAAM/4BAgAAAAAAAAAAAAAAAAAAACH5BAUU 
ABoALAAAAABuABEAAAX/4HGNZGmeaKqubOu+JEBYkLEsB37sO+7zN6DQdysSj8RcznhjOJ9MRpO5 
NDoXUuxze0BcALKDxRYZgQkyMOwLGKRF67iJMiEQBoSyfMSoo+0MEQZlGAASEoaIMBQAFAwA 
NDoXUuxze0BcALKDxRYZgQkyMOwLGKRF67iJMiEQBoSyfMSoo+GA4E 
e5QYBA4YBwKUFw6SdmcHDhEHEYUYiJigAhF/hWkEEBAUB5GQmRAABmgYj3gAXhEDBwS1CAARFGhu 
bmiMxcgjlpgYGAigzhkGAdJoxJMXjpZoYGE0tRIYD8iohQ4XhRMZl6hwGBQYCQDwhQgYGQBqAVAF 
iUC6QvhkVLPjYF2FawSqHdgHDw0CUwkoVABQgYEDZY3gEatGsc+8cmcI/yywsANeqmr9Iigq 
iUC6QvhkVLPjYF2FawSqHdgHDw0CUwkoVABQgYEDZY3gEatGsc+tAOT 
CQcU3VWEBMySwHeW/Fm0BA8nSaCPpFkCU4skPwf6gI5kMMnBgnEozzQgRWidnkKg9mHVQ0JdzoHw 
joFFMOBoxVoEHlGFp89tr5D8HvDCsPFChgsIJNipViCNhE4LLizICsaAhQXvXA7EAG9yoYoMIpEt 
Cqky0MGTDemcZmnppEgRp3GmHAmm6Jnj9hKrYIdP4okoHd8oizMzSS+XATrIoIwyvAl10+Zh 
Cqky0MGTDemcZmnppEgRp3GmHAmm6Jnj9hKrYIdP4okoHd8oizMzSS+XATrIoIwyvAl10+hCm0 
0HeIMAgjedooBgWQlIHrt9C1SwIaJ4/ESeIABBzlBiwgVeITeGt2WskQbGewNLYBgGeyg64Y6nT1 
ZeYNfGkptN8BmXVTzKMOFLg3jwELXUKMBLRFBtgECxgAxnqlzEEBBRFEMMGHJH5YQYkhijjihyGu 
WGIFE7hYIooqjjCjRiyOUMGOO5J4IooT/PgiBSUYgKEABlzQQBVMNOnkk05mAWURTE55RRFbZHll 
lE1oiSAGGXIi5phkyrELAQikqeaabLbp5ptwxinnnHTWCVF9eOap55589unnn4AGKiifKQ1q6KGI 
JpooGCEAADs= 
 
------=_NextPart_000_002D_01C0F273.D00F5340-- 
 
>From colleenmcculloch@yahoo.com Mon Jun 11 12:21:35 2001 
Received: from usc.edu (usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.9.3+Sun/8.9.3/usc) with ESMTP 
      id MAA17257 for <aapornet@listproc.usc.edu>; Mon, 11 Jun 2001 12:21:35 
- 
0700 
(PDT) 
Received: from web10108.mail.yahoo.com (web10108.mail.yahoo.com  
[216.136.130.58]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with SMTP 
      id MAA29402 for <aapornet@usc.edu>; Mon, 11 Jun 2001 12:21:35 -0700  
(PDT) 
Message-ID: <20010611192130.59133.qmail@web10108.mail.yahoo.com> 
Received: from [12.98.100.171] by web10108.mail.yahoo.com; Mon, 11 Jun 2001  
12:21:30 
PDT 
Date: Mon, 11 Jun 2001 12:21:30 -0700 (PDT) 
From: Colleen McCulloch <colleenmcculloch@yahoo.com> 
Subject: Research Analyst Position 
To: aapornet@usc.edu 
In-Reply-To: <NEBBKEFNCLONIIEECEAPGEEHCHAA.mike.oneil@alumni.brown.edu> 
MIME-Version: 1.0 
Content-Type: text/plain; charset=us-ascii 
 
Please feel free to pass this on to interested 
parties: 
 
Position Opening:  Research Analyst 
 
the polling company(TM), a full service market 
research, public affairs and political consulting firm headquartered in  
Washington DC 
is looking to expand their current operation with a Research Analyst. 
 
Job Description:  A Research Analyst will be 
responsible for working on all stages of a project, 
including proposal development, survey design, 



questionnaire construction, data analysis and report 
writing and client contact for quantitative and 
qualitative research. 
 
Qualifications:   Applicants should have 1-3 years 
experience in a political, marketing, public affairs, 
or public opinion research, be able to manage several 
tasks at the same time, and willing to work in a small 
group environment.  Must have extensive knowledge of 
SPSS, MS Word, Access and Excel and Internet 
applications, and capable of overseeing and executing 
all stages of a research project.  Candidate must be 
willing to work in a fast-paced office.  Strong 
writing skills and statistical knowledge are 
necessary.  Candidate must have Bachelor's degree, and 
higher education a plus. Salary and benefits 
commensurate with experience. 
 
Please send resumes and references to Colleen 
McCulloch at cmcculloch@pollingcompany.com or fax them 
to (202)467-6551.  For more information about the 
polling company(TM), please access our website at www.pollingcompany.com 
 
 
__________________________________________________ 
Do You Yahoo!? 
Get personalized email addresses from Yahoo! Mail - only $35 
a year!  http://personal.mail.yahoo.com/ 
>From mkshares@mcs.net Mon Jun 11 13:20:17 2001 
Received: from usc.edu (usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.9.3+Sun/8.9.3/usc) with ESMTP 
      id NAA24027 for <aapornet@listproc.usc.edu>; Mon, 11 Jun 2001 13:20:17 
- 
0700 
(PDT) 
Received: from bnfep01.boone.winstar.net (bnfep01w.boone.winstar.net  
[63.140.240.51]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id NAA10221 for <aapornet@usc.edu>; Mon, 11 Jun 2001 13:20:17 -0700  
(PDT) 
Received: from mcs.net ([205.253.224.105]) by bnfep01.boone.winstar.net 
          with ESMTP id <20010611202016.GMBS450.bnfep01@mcs.net> 
          for <aapornet@usc.edu>; Mon, 11 Jun 2001 16:20:16 -0400 
Message-ID: <3B2535C5.6A074135@mcs.net> 
Date: Mon, 11 Jun 2001 15:19:04 -0600 
From: Nick Panagakis <mkshares@mcs.net> 
Reply-To: mkshares@mcs.net 
X-Mailer: Mozilla 4.5 (Macintosh; I; PPC) 
X-Accept-Language: en,pdf 
MIME-Version: 1.0 
To: aapornet@usc.edu 
Subject: Renewable/Alternative Energy Sources 
Content-Type: text/plain; charset=us-ascii; x-mac-type="54455854"; 
x-mac-creator="4D4F5353" 
Content-Transfer-Encoding: 7bit 
 
If anyone knows of any recent polls (up to 5 years) on this subject at the  



state or 
national level, I would appreciate receiving a copy. Policy, use, etc. 
 
Thanks. 
 
Nick 
 
>From beniger@rcf.usc.edu Mon Jun 11 19:48:20 2001 
Received: from usc.edu (usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.9.3+Sun/8.9.3/usc) with ESMTP 
      id TAA20951 for <aapornet@listproc.usc.edu>; Mon, 11 Jun 2001 19:48:20 
- 
0700 
(PDT) 
Received: from almaak.usc.edu (beniger@almaak.usc.edu [128.125.253.167]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id TAA19370 for <aapornet@usc.edu>; Mon, 11 Jun 2001 19:48:20 -0700  
(PDT) 
Received: from localhost (beniger@localhost) 
      by almaak.usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id TAA13729 for <aapornet@usc.edu>; Mon, 11 Jun 2001 19:48:20 -0700  
(PDT) 
Date: Mon, 11 Jun 2001 19:48:20 -0700 (PDT) 
From: James Beniger <beniger@rcf.usc.edu> 
To: AAPORNET <aapornet@usc.edu> 
Subject: From Roper Starch Report: Women and the US High-Tech Industry 
Message-ID: <Pine.GSO.4.21.0106111932000.22291-100000@almaak.usc.edu> 
MIME-Version: 1.0 
Content-Type: TEXT/PLAIN; charset=X-UNKNOWN 
Content-Transfer-Encoding: 8BIT 
 
 
 
 
--------------------------------------------------------------------------- 
                          ï¿½ 2001 eMarketer, Inc. 
--------------------------------------------------------------------------- 
   www.emarketer.com/estatnews/estats/edemographics/20010612_roper.html 
 
  12 June 2001 
 
 
      Women and the High-Tech Industry in the US 
 
 
 According to a recent report from Roper Starch Worldwide, sponsored by   
Deloitte & 
Touche, 70% of US "professionals" believe that the  technology-driven "new  
economy" 
benefits women. Roper defines  "professionals" as America Online (AOL)  
subscribers 
who work full-time  and have internet access, at the very least, at work.  
Roper found 
that  78% associate the high-tech industry with a "strong economy." 
 
 The company surveyed 1,000 female and 500 male professionals and reported   
that 96% 



are very or somewhat confident that they can keep up with new  technology, 
but 
slightly more women than men report that they are very 
 confident: 
 
 However, only 43% of respondents believe that women receive equal pay for   
equal 
work in the high-tech industry. Additionally, less than one-half  are  
convinced that 
men and women have an equal chance of advancing to  leadership positions in  
the 
industry. 
 
 A vast majority (69%) of professionals believe that there are too few  
female 
leaders in the high-tech industry. 
 
 Is the media to blame for leader recognition? 98% of respondents are  aware  
of Bill 
Gates, but only 12% recognize Carly Fiorina and 11% are  familiar with Heidi  
Miller. 
 
 Need to learn more about how many men and women are online, not only in  the  
US, but 
also worldwide? Then check out eMarketer's eDemographics  Report. 
 
 
   www.emarketer.com/estatnews/estats/edemographics/20010612_roper.html 
--------------------------------------------------------------------------- 
                          ï¿½ 2001 eMarketer, Inc. 
--------------------------------------------------------------------------- 
 
 
******* 
 
>From beniger@rcf.usc.edu Tue Jun 12 13:47:13 2001 
Received: from usc.edu (usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.9.3+Sun/8.9.3/usc) with ESMTP 
      id NAA11038 for <aapornet@listproc.usc.edu>; Tue, 12 Jun 2001 13:47:13 
- 
0700 
(PDT) 
Received: from almaak.usc.edu (beniger@almaak.usc.edu [128.125.253.167]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id NAA06807 for <aapornet@usc.edu>; Tue, 12 Jun 2001 13:47:13 -0700  
(PDT) 
Received: from localhost (beniger@localhost) 
      by almaak.usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id NAA03724 for <aapornet@usc.edu>; Tue, 12 Jun 2001 13:47:15 -0700  
(PDT) 
Date: Tue, 12 Jun 2001 13:47:15 -0700 (PDT) 
From: James Beniger <beniger@rcf.usc.edu> 
To: AAPORNET <aapornet@usc.edu> 
Subject: NetRatings: Top 25 Web Properties, at Home (Nielsen) 
Message-ID: <Pine.GSO.4.21.0106121344350.20751-100000@almaak.usc.edu> 
MIME-Version: 1.0 
Content-Type: TEXT/PLAIN; charset=US-ASCII 



 
 
 
 
--------------------------------------------------------------------------- 
                      Copyright 2001 NetRatings, Inc. 
--------------------------------------------------------------------------- 
    http://209.249.142.27/nnpm/owa/NRpublicreports.toppropertiesweekly 
 
  Nielsen/NetRatings 
 
                             Top 25 Web Properties 
 
                        Week end of June 03, 2001, U.S. 
 
                                    at Home 
 
 The reported Internet usage estimates are based on a sample of households 
 that have access to the Internet and use the following platforms: Windows   
95/98/NT, 
and MacOS 8 or higher. The Nielsen//NetRatings Internet universe  is defined  
as all 
members (2 years of age or older) of U.S. households  which currently have  
access to 
the Internet. 
 
                                 Unique                Time 
     Rank           Property            Audience   Reach %  per Person 
     ____  __________________________  __________  _______  __________ 
 
       1.  AOL Time Warner             38,859,260   50.24   0: 15: 58 
       2.  Yahoo!                      31,970,457   41.33   0: 27: 16 
 
       3.  MSN                         28,417,075   36.74   0: 23: 35 
       4.  Microsoft                   10,002,599   12.93   0: 04: 59 
       5.  Lycos Network                9,370,673   12.11   0: 08: 10 
 
       6.  Excite@Home                  8,863,550   11.46   0: 14: 23 
       7.  eBay                         7,306,995    9.45   0: 42: 10 
       8.  Walt Disney Internet Group   6,272,129    8.11   0: 14: 39 
 
       9.  About The Human Internet     6,159,958    7.96   0: 06: 17 
      10.  Amazon                       5,200,041    6.72   0: 09: 10 
      11.  Google                       5,113,869    6.61   0: 06: 39 
 
      12.  eUniverse Network            5,101,674    6.60   0: 08: 35 
      13.  CNET Networks                4,586,161    5.93   0: 07: 30 
      14.  InfoSpace                    4,518,424    5.84   0: 04: 36 
 
      15.  NBC Internet                 3,879,891    5.02   0: 07: 23 
      16.  Ask Jeeves                   3,740,010    4.84   0: 05: 34 
      17.  GoTo.com                     3,656,725    4.73   0: 02: 10 
 
      18.  Napster                      3,526,648    4.56   0: 05: 47 
      19.  Vivendi Universal            3,414,473    4.41   0: 11: 53 
      20.  AT&T                         3,259,394    4.21   0: 09: 41 
 



      21.  ClassMates Online            3,248,986    4.20   0: 07: 12 
      22.  iWon                         3,245,241    4.20   0: 25: 53 
      23.  EarthLink                    3,240,747    4.19   0: 07: 04 
 
      24.  Weather Channel              3,059,813    3.96   0: 05: 26 
      25.  Gator.com                    2,935,686    3.80   0: 07: 36 
 
 
    http://209.249.142.27/nnpm/owa/NRpublicreports.toppropertiesweekly 
--------------------------------------------------------------------------- 
                      Copyright 2001 NetRatings, Inc. 
--------------------------------------------------------------------------- 
 
 
******* 
 
>From cswhite@uiuc.edu Tue Jun 12 17:17:22 2001 
Received: from usc.edu (usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.9.3+Sun/8.9.3/usc) with ESMTP 
      id RAA21867 for <aapornet@listproc.usc.edu>; Tue, 12 Jun 2001 17:17:22 
- 
0700 
(PDT) 
Received: from ux6.cso.uiuc.edu (root@ux6.cso.uiuc.edu [128.174.5.9]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id RAA23765 for <aapornet@usc.edu>; Tue, 12 Jun 2001 17:17:20 -0700  
(PDT) 
Received: from dialup (everglades-89.slip.uiuc.edu [130.126.29.89]) 
      by ux6.cso.uiuc.edu (8.11.0/8.11.0) with SMTP id f5D0HIu26926 
      for <aapornet@usc.edu>; Tue, 12 Jun 2001 19:17:19 -0500 (CDT) 
Message-ID: <001c01c0f39d$b78a67d0$591d7e82@cso.uiuc.edu> 
Reply-To: "Carolyn S White" <cswhite@uiuc.edu> 
From: "Carolyn S White" <cswhite@uiuc.edu> 
To: <aapornet@usc.edu> 
Subject: Parental Freedom of Information 
Date: Tue, 12 Jun 2001 19:13:45 -0500 
MIME-Version: 1.0 
Content-Type: text/plain; 
      charset="iso-8859-1" 
Content-Transfer-Encoding: 7bit 
X-Priority: 3 
X-MSMail-Priority: Normal 
X-Mailer: Microsoft Outlook Express 5.50.4133.2400 
X-MimeOLE: Produced By Microsoft MimeOLE V5.50.4133.2400 
 
Will AAPOR join this coalition? 
 
>From June 4, 2001 COSSA Washington Update 
 
Among the slew of amendments proposed for H.R.1, the President's education  
bill that 
reauthorizes the Elementary and Secondary Education Act (ESEA) is an 
amendment 
sponsored Rep Todd Tiahrt (R-KS) that passed the House by voice vote on May  
23. 
Dubbed the "Parental Freedom of Information" the measure could end school- 
based 



survey research as we know it. 
 
The language requires prior written consent from a parent before a minor can 
participate in federally-funded research in school. In practice, written  
consent is 
difficult to obtain, not because of parental disapproval of the research but  
due to a 
lack of involvement or time on their part. Research demonstrates that such  
restraints 
severely compromise both the sample size and the validity of the study. 
 
The problem is not with written consent per se, but that the amendment 
imposes 
written consent as "the single and only method of obtaining informed parental 
consent," according to Felice Levine, Executive Officer of the American  
Sociological 
Association. "It is a 'one size fits all' solution that disregards what might  
be the 
best ethical practices in different circumstances and also ignores human  
subjects 
procedures already in place for assessing the adequacy of consent processes 
in 
school-based research." 
 
The amendment also denies funds under any applicable program to any  
educational 
agency that effectively prevents parents from inspecting a broad array of  
surveys, 
analyses, evaluations, and curriculum. Researchers object that allowing  
parents to 
view research instruments before they are administered can compromise the 
data  
they 
collect. The amendment covers a broad range of research topics, including  
political 
affiliations, mental and psychological problems, illegal, anti-social, or  
high-risk 
behavior, income and others. 
 
Current law, as defined by the Grassley Amendment to the Goals 2000: Educate  
America 
Act of 1994, is similar in nature but has been interpreted to apply only to  
research 
sponsored by the Department of Education. The Tiahrt amendment, however, 
would  
apply 
to all federal agencies. 
 
This expanded reach would involve research sponsored by Health and Human  
Services 
(including the National Institutes of Health), which accounts for a large  
portion of 
school-based research and includes studies important to the health and well- 
being of 
children. The Monitoring the Future Project, for example, examines changes in  
public 
opinion on alcohol and drug use, as well as a variety of other issues like  



government 
and politics, gender roles, and environmental protection. 
 
The issue also arose several years ago when a coalition of organizations  
concerned 
about research (which included COSSA) effectively averted a similar bill from 
becoming law (see Update, November 13, 1995 and April 29 and June 24, 1996).  
The 
recent re-emergence of this issue caught many by surprise as it was not  
preceded by 
hearings. 
 
The ESEA bill, to which the Tiahrt amendment was attached, passed the House 
by  
384-45 
on May 23. No companion amendment has appeared yet in the Senate, which has  
not 
completed work on ESEA, but is expected to soon. Organizations concerned that  
this 
measure will become law have once again joined forces, this time as the  
Coalition to 
Save School-Based Research of which COSSA is a part. 
 
Carolyn S. White, PhD 
University of Illinois 
 
 
 
 
>From cswhite@uiuc.edu Tue Jun 12 17:22:51 2001 
Received: from usc.edu (usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.9.3+Sun/8.9.3/usc) with ESMTP 
      id RAA22636 for <aapornet@listproc.usc.edu>; Tue, 12 Jun 2001 17:22:51 
- 
0700 
(PDT) 
Received: from ux6.cso.uiuc.edu (root@ux6.cso.uiuc.edu [128.174.5.9]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id RAA27660 for <aapornet@usc.edu>; Tue, 12 Jun 2001 17:22:49 -0700  
(PDT) 
Received: from dialup (everglades-89.slip.uiuc.edu [130.126.29.89]) 
      by ux6.cso.uiuc.edu (8.11.0/8.11.0) with SMTP id f5D0Mgu27107 
      for <aapornet@usc.edu>; Tue, 12 Jun 2001 19:22:43 -0500 (CDT) 
Message-ID: <002401c0f39e$789a89f0$591d7e82@cso.uiuc.edu> 
Reply-To: "Carolyn S White" <cswhite@uiuc.edu> 
From: "Carolyn S White" <cswhite@uiuc.edu> 
To: <aapornet@usc.edu> 
Subject: NBAC Calls for a single federal policy to protect human research  
participants 
Date: Tue, 12 Jun 2001 19:19:09 -0500 
MIME-Version: 1.0 
Content-Type: text/plain; 
      charset="iso-8859-1" 
Content-Transfer-Encoding: 7bit 
X-Priority: 3 
X-MSMail-Priority: Normal 
X-Mailer: Microsoft Outlook Express 5.50.4133.2400 



X-MimeOLE: Produced By Microsoft MimeOLE V5.50.4133.2400 
 
>From COSSA Washington Update, June 4, 2001 
 
In its key conclusion that the federal oversight system should protect the  
rights and 
welfare of human research participants, regardless of whether the research is 
publicly or privately sponsored, the National Bioethics Advisory Commission  
(NBAC) 
recommened that there be a unified, comprehensive federal policy embodied in 
a  
single 
set of regulations and guidance. The commission futher highlighted the fact  
that 
there is not a single federal entity with the authority to develop federal  
policy for 
all research involving human participants. 
 
Accordingly, the Commission's recently released recommendations call for  
legislation 
creating a single, independent federal office, the National Office for Human  
Research 
Oversight (NORHO), to lead and coordinate the research oversight system. 
"This  
office 
should be responsible for policy development, regulartory reform, research  
review and 
monitoring, research ethics education, and enforcement." 
 
In a year-long discussion of research oversight issues, the Commission  
examined the 
effectiveness of the oversight system, paying particular attention to the  
"Common 
Rule," a set of regulations followed by 17 agencies of the federal 
government. 
 
NBAC released its recommendations during its 48th meeting on May 15, 2001. 
The 
recommendations, available on the Commission's website (www.bioethics.gov),  
will be 
incorporated into the Commission's upcoming report, Ethical and Policy Issues  
in 
Research Involving Human Participants. The report, requested by the White  
House in 
October, 1999, is expected to be available later this summer. 
 
In  addition to changes at the national level, NBAC's recommendations also 
address: 
   The review of research 
   The informed consent process 
   Protecting privacy and confidentiality 
   Developing a research agenda for research ethics 
   The need for Education 
   Certification and Accreditation 
   Ensuring Compliance 
   Managing conflicts of interests 
   Institutional review board membership 



   Monitoring ongoing research 
   Central or lead institutional review boards 
   Study of research-related injury compensation issues, and 
   The need for resources 
 
NBAC, established in October, 1995, was created to advise the National 
Science  
and 
Technology Council and other appropriate government entities regarding  
bioethical 
issues arising from research on human biology and behavior. This is the  
Commission's 
fifth report. 
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COSSA Washington Update June 4, 2001 
 
Group Launches Human Subjects Protection Accrediting Agency 
 
At a Capitol Hill press conference on May 23, seven research and university 
organizations, including COSSA, launched the Association for the 
Accreditation  
of 
Human Reseach Protection Programs (AAHRPP). Joining the Consortium in this  
effort are 
the Association of American Medical Colleges, the Association of American 



Universities, the Federation of American Societies of Experimental Biology,  
the 
National Association of State Universities and Land Grant Colleges, the  
National 
Health Council, and Public Responsibility in Medicine and Research (PRIM*R). 
 
With the human reseach participants protection system under scrutiny from 
many 
different groups, one issue that has gained attention is the desire to  
accredit these 
systems and the Institutional Review Boards that are their backbones (see  
Update, 
February 26, 2001 and NBAC story) 
 
AAHRPP hopes to provide increased credibility through voluntary assessments  
and 
accreditation. Working with human protection entities, it will provide  
guidelines for 
successful implementation of best practices for protecting participants in  
research. 
The new group is currently reviewing standards for the accreditation and is  
searching 
for an executive director. 
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I think aapor should sign on to this, and send a letter to the relevant 
Senate 
staffers laying out our objections to the amendment. 



 
-----Original Message----- 
From: Carolyn S White [mailto:cswhite@uiuc.edu] 
Sent: Tuesday, June 12, 2001 8:14 PM 
To: aapornet@usc.edu 
Subject: Parental Freedom of Information 
 
 
Will AAPOR join this coalition? 
 
>From June 4, 2001 COSSA Washington Update 
 
Among the slew of amendments proposed for H.R.1, the President's education  
bill that 
reauthorizes the Elementary and Secondary Education Act (ESEA) is an 
amendment 
sponsored Rep Todd Tiahrt (R-KS) that passed the House by voice vote on May  
23. 
Dubbed the "Parental Freedom of Information" the measure could end school- 
based 
survey research as we know it. 
 
The language requires prior written consent from a parent before a minor can 
participate in federally-funded research in school. In practice, written  
consent is 
difficult to obtain, not because of parental disapproval of the research but  
due to a 
lack of involvement or time on their part. Research demonstrates that such  
restraints 
severely compromise both the sample size and the validity of the study. 
 
The problem is not with written consent per se, but that the amendment 
imposes 
written consent as "the single and only method of obtaining informed parental 
consent," according to Felice Levine, Executive Officer of the American  
Sociological 
Association. "It is a 'one size fits all' solution that disregards what might  
be the 
best ethical practices in different circumstances and also ignores human  
subjects 
procedures already in place for assessing the adequacy of consent processes 
in 
school-based research." 
 
The amendment also denies funds under any applicable program to any  
educational 
agency that effectively prevents parents from inspecting a broad array of  
surveys, 
analyses, evaluations, and curriculum. Researchers object that allowing  
parents to 
view research instruments before they are administered can compromise the 
data  
they 
collect. The amendment covers a broad range of research topics, including  
political 
affiliations, mental and psychological problems, illegal, anti-social, or  
high-risk 



behavior, income and others. 
 
Current law, as defined by the Grassley Amendment to the Goals 2000: Educate  
America 
Act of 1994, is similar in nature but has been interpreted to apply only to  
research 
sponsored by the Department of Education. The Tiahrt amendment, however, 
would  
apply 
to all federal agencies. 
 
This expanded reach would involve research sponsored by Health and Human  
Services 
(including the National Institutes of Health), which accounts for a large  
portion of 
school-based research and includes studies important to the health and well- 
being of 
children. The Monitoring the Future Project, for example, examines changes in  
public 
opinion on alcohol and drug use, as well as a variety of other issues like  
government 
and politics, gender roles, and environmental protection. 
 
The issue also arose several years ago when a coalition of organizations  
concerned 
about research (which included COSSA) effectively averted a similar bill from 
becoming law (see Update, November 13, 1995 and April 29 and June 24, 1996).  
The 
recent re-emergence of this issue caught many by surprise as it was not  
preceded by 
hearings. 
 
The ESEA bill, to which the Tiahrt amendment was attached, passed the House 
by  
384-45 
on May 23. No companion amendment has appeared yet in the Senate, which has  
not 
completed work on ESEA, but is expected to soon. Organizations concerned that  
this 
measure will become law have once again joined forces, this time as the  
Coalition to 
Save School-Based Research of which COSSA is a part. 
 
Carolyn S. White, PhD 
University of Illinois 
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The University of Cincinnati Institute for Policy Research has the following  
open 
position. 
 
Please respond to the address below by mail only. 
 
Thank you. 
 
 
******************************* 
******************************* 
 
Junior Research Associate 
 
The Institute for Policy Research (IPR) is seeking an experienced 
professional  
who 
will assist with the ongoing survey research projects conducted by the IPR. 
Responsibilities include assisting with multiple IPR projects including data  
editing 
and coding, library searches, as well as detailed project record keeping and 
associated tasks.  Responsibilities also include proofing/editing reports and 
creating charts/graphs.  Additionally, some evening and weekend hours are  
required to 
assist in various off-campus projects, such as focus groups.  (Salary will be 
commensurate with experience and qualifications). 
 
Minimum Qualifications: 
 
 Demonstrated experience with graphics software (e.g. PowerPoint, Harvard 
Graphics) 
 Demonstrated experience with statistical analysis and statistical software  
(e.g. SAS 
and/or SPSS)  Demonstrated experience in data management and spreadsheet  
software 
(e.g. Access, Excel)  Responsible for the daily operation of multiple 
research 
projects  Ability to collaborate with teams of researchers  Strong oral and  
written 
communications skills  Strong organizational skills  Strong interpersonal  
skills 
 
Preferred Qualifications: 



 
 Bachelors Degree 
 Three or more years experience in research activities 
 
Send letter of interest, resume, and two or more names of reference to: 
 
Ms. Annette Georgin, Assistant Director 
Institute for Policy Research 
University of Cincinnati 
P.O. Box 210132 
Cincinnati, OH 45221-0132 
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I was wondering if folks had experience with alternatives to double data  
entry. 
Also, are folks using alternatives to double data entry? 
 
I know of the following four alternatives, but have not used any of them. 
 
1.  Random sample (Specify a random sampling frequency for selection of  
records to be 
double data entered.) 
 
2.  Continuous sampling plan 
 
3. Method analogous to continuous sampling plan 



Reference: King DW, Lashley R. A quantifiable alternative to double data  
entry. 
Control Clin Trials 2000;21:94-102. Basic method: 
Perform visual inspection (report form vs. data entry) of i successive 
records  
If an 
error is found in a record, start over with step (a) 
Once no errors are found in i successive records, randomly sample a fraction 
f  
of 
data records for visual inspection If an error is found in the random sample,  
return 
to step (a); otherwise continue to take a random sample for visual inspection 
 
Parameters that need to be specified: 
clearing interval, i 
sampling frequency, f 
 
Advantages: 
Tables already developed that will give i and f, given the actual and desired  
error 
rate Given the error rate from single data entry and time needed to perform  
visual 
inspection of a record, can quantify the following measures: Average outgoing  
quality 
(AOG) Average fraction inspected (AFI) Average number of records inspected  
(ARI) 
Average time to perform visual record verification checks (ATQA) Percent gain  
in 
average quality (PGAQ) Can tailor i and f to the type of form * data need for  
primary 
analyses would have a higher clearing interval and sampling frequency 
 
Disadvantages: 
Method is set up for visual inspection - paper shows less time is involved  
than with 
double data entry of every record (Table 3) 
 
4. Adaptive data entry algorithm 
Reference: Kleinman K. Adaptive double data entry: a probabilistic tool for  
choosing 
which forms to reenter. Control Clin Trials 2001;22:2-12. 
 
Basic alogrithm: 
Estimate mean number of errors per form from a set of entered forms Calculate  
1-e-@ 
where @ is the mean number of errors (probability of error is binomial and 
can  
be 
approximated by Poisson distribution) Draw a random uniform variate, if it is  
less 
than 1-e-@ then double data enter the next form count the number of errors, x  
update 
@ that includes the value x (if random uniform variate is not less then 1-e-@  
then do 
not double data enter the next form) Go to step(c) and repeat for the next  
form 



 
The "adaptive" data entry algorithm, referred to as ADDER (Adaptive Double  
Data 
EntRy) includes the following enhancements: probability of re-entering the  
next form 
depends on the error rate (err) of the most recent re-entered forms 
(n=NMRRE),  
can 
set a minimum probability (Pmin) of re-entering the next form, and can set a  
maximum 
probability (Pmax) beyond which the next form will definitely be re-entered.  
Given 
the number of forms (n) that are re-entered for a baseline error rate, the 
probability that the next form will be re-entered (Pn) is determined as  
follows: 
 
If n  NMRRE then Pn=1 
   If n > NMRRE then 
      If [1-e-(err/NMMMRE)]  Pmin then Pn=Pmin 
      If Pmax > [1-e-(err/NMMMRE)] > Pmin then Pn= [1-e-(err/NMMMRE)] 
      If [1-e-(err/NMMMRE)]  Pmax then Pn=1 
 
Advantages: 
Random sampling adapts to the accuracy of data entry at each point in time. 
If  
data 
entry is poor, more forms will be re-entered while fewer forms will be re- 
entered if 
data entry is very good. Compared to simple random sampling, ADDER increased  
data 
quality 
 
Disadvantages 
Logistically difficult to implement 
ADDER may result in too many forms not being re-entered * this problem can be 
alleviated by setting a maximum number of consecutive forms that are not re- 
entered, 
after which re-entry of the next form must be done 
 
Thanks for any feedback! 
 
Ellen 
 
_________________________ 
Ellen Gordon, Ph.D. 
Director, Survey Program 
Center for Health Studies 
(206) 442-4041 
(206) 287-2871 (FAX) 
gordon.e@ghc.org 
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 Carolyn and Eleanor, 
 
 I'm not clear on several aspects of this issue: 
 
 We parents certainly do not expect to sign off on everything done in the   
classrooms 
of our children.  Instead, we trust in the professional  competence and good 
intentions of our schools' administrators, teachers  and staff. 
 
 This seems to me to imply that we parents would therefore trust the same 
professionals to decide whether the administration of a particular survey  to  
our 
children is in their own best interest, and not harmful to them,  and also  
that it is 
a legitimate use of valuable classroom time (even if  only a few minutes). 
 
 For a parent to think otherwise would be to wish to micromanage the local   
schools 
and school system.  I can't think of any of the many parents of  local school 
children whom I know who would have any desire to do this. 
 
 If we entrust the schools with the physical health, safety and well-being  
of  
our 
own precious children for 30-some hours of most weeks, certainly  we can 
trust  
these 
same schools to decide when surveys of our children  are both acceptable and 
appropriate uses of their school time, and also  when they are not. 
 
 Moreover, whenever we object to any school activity to which our children   
have been 
subjected, we can go--often walk, in fact--to our local school  to lodge our 
complaints in person.  Should our questions not be  satisfied, we are free to  
solicit 
the objections of other parents and--  if we find a sufficient number in 



agreement--to organize a formal protest  to our local school board, the  
members of 
which are usually elected to  fixed terms. 
 
 This local autonomy of American education, in which we citizens have   
traditionally 
taken considerable pride--especially since the federal 
 integration of the schools--has instinctively led us to suspect that, for   
example, 
all of the problems of France result from its rigid 
 centralization of the entire national school system in Paris--right down  to 
textbooks, classes, meeting times and daily assignments. 
 
 In our American context, by contrast, it is difficult to understand why   
Congress 
would want to mess with the autonomy of local school officials  to decide 
what  
are 
and are not worthwhile classroom activities for local  students, from  
preschool 
through high school--surveys included. 
 
 As a parent, I would--without any hesitation--prefer to have decisions  
about 
surveys made by administrators and teachers in the local schools.  When I 
find  
they 
have made questionable decisions, I can stop them on  the street to complain.   
If 
they don't listen, I can appeal to the local  school board.  If it doesn't  
listen, we 
parents can organize to defeat  the errant members in the next election.  And  
if that 
doesn't work, I  would at least be satisfied that my own views do not square  
with 
those 
 of my community. 
 
 I don't feel that I have anything like this control over Congress, nor 
 any of these satisfactions--does any citizen?  Do any of you? 
 
 So, one thing I don't understand is why Congressional control of the   
curricula and 
other student activities of local schools is even  constitutional.  What  
business is 
it of Congress to attempt to fix 
 problems which--while certainly real--are already in the hands of those  
most  
able 
to fix them, and who are in turn surrounded by the people most  motivated to  
make 
certain that they are fixed? 
 
 Unfortunately, I think we all understand why members of Congress would  vote  
for 
such legislation (hint: it's not always with the well-being  of our children  
foremost 



in mind). 
 
 As for those of us parents who value privacy, for both ourselves and our   
families, 
the best protection does not depend on Congress:  We can simply  instruct our 
children not to participate in any surveys at school, or at  least not 
without 
discussing them with us first.  If they are asked to do  so, they are to  
decline 
politely.  If they are asked again, they are to  explain that they must have  
the 
permission of their parents (it need not  be written permission, by the way-- 
in our 
household we suspect that ideas  such as this are harbored only by lawyers). 
 
 Well, that's the way this issue looks to me.  What don't I understand--  
what  
am I 
overlooking or missing--that makes this appear so complicated?  I ask you all  
to help 
me out on this. 
 
                                                  -- Jim 
 
******* 
 
 
On Wed, 13 Jun 2001, Eleanor Singer wrote: 
 
> I think aapor should sign on to this, and send a letter to the 
> relevant Senate staffers laying out our objections to the amendment. 
> 
> -----Original Message----- 
> From: Carolyn S White [mailto:cswhite@uiuc.edu] 
> Sent: Tuesday, June 12, 2001 8:14 PM 
> To: aapornet@usc.edu 
> Subject: Parental Freedom of Information 
> 
> 
> Will AAPOR join this coalition? 
> 
> >From June 4, 2001 COSSA Washington Update 
> 
> Among the slew of amendments proposed for H.R.1, the President's 
> education bill that reauthorizes the Elementary and Secondary 
> Education Act (ESEA) is an amendment sponsored Rep Todd Tiahrt (R-KS) 
> that passed the House by voice vote 
> on May 23. Dubbed the "Parental Freedom of Information" the measure could 
> end 
> school-based survey research as we know it. 
> 
> The language requires prior written consent from a parent before a 
> minor can participate in federally-funded research in school. In 
> practice, written consent is difficult to obtain, not because of 
> parental disapproval of the research but 
> due to a lack of involvement or time on their part. Research demonstrates 
> that 



> such restraints severely compromise both the sample size and the validity 
of 
> the 
> study. 
> 
> The problem is not with written consent per se, but that the amendment 
> imposes written consent as "the single and only method of obtaining 
> informed parental 
> consent," according to Felice Levine, Executive Officer of the American 
> Sociological Association. "It is a 'one size fits all' solution that 
> disregards 
> what might be the best ethical practices in different circumstances and 
also 
> ignores human subjects procedures already in place for assessing the 
> adequacy of 
> consent processes in school-based research." 
> 
> The amendment also denies funds under any applicable program to any 
> educational agency that effectively prevents parents from inspecting a 
> broad array of surveys, analyses, evaluations, and curriculum. 
> Researchers object that allowing 
> parents to view research instruments before they are administered can 
> compromise 
> the data they collect. The amendment covers a broad range of research 
> topics, 
> including political affiliations, mental and psychological problems, 
> illegal, 
> anti-social, or high-risk behavior, income and others. 
> 
> Current law, as defined by the Grassley Amendment to the Goals 2000: 
> Educate America Act of 1994, is similar in nature but has been 
> interpreted to apply only to research sponsored by the Department of 
> Education. The Tiahrt amendment, however, would apply to all federal 
> agencies. 
> 
> This expanded reach would involve research sponsored by Health and 
> Human Services (including the National Institutes of Health), which 
> accounts for a large portion of school-based research and includes 
> studies important to the health and well-being of children. The 
> Monitoring the Future Project, for example, examines changes in public 
> opinion on alcohol and drug use, as well as a variety of other issues 
> like government and politics, gender roles, and environmental 
> protection. 
> 
> The issue also arose several years ago when a coalition of 
> organizations concerned about research (which included COSSA) 
> effectively averted a similar bill from becoming law (see Update, 
> November 13, 1995 and April 29 and June 24, 
> 1996). The recent re-emergence of this issue caught many by surprise as it 
> was 
> not preceded by hearings. 
> 
> The ESEA bill, to which the Tiahrt amendment was attached, passed the 
> House by 384-45 on May 23. No companion amendment has appeared yet in 
> the Senate, which 
> has not completed work on ESEA, but is expected to soon. Organizations 
> concerned 



> that this measure will become law have once again joined forces, this time 
> as 
> the Coalition to Save School-Based Research of which COSSA is a part. 
> 
> Carolyn S. White, PhD 
> University of Illinois 
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** Reply Requested When Convenient ** 
 
We are using Teleform for most of our mail surveys.  After receiving the =  
forms back 
from our respondents (about 3800 forms), we would have to wait = four to five  
months 
to have the forms double entered.  With Teleform, they = are scanned  
immediately, 
shaving 2 to 3 months off of the period between = data collection and  
analysis.  The 
upfront cost is somewhat high (~$14k = including a duplex scanner), but may 
be  
worth 
it if you have a lot of = forms or are doing this often. 
 
 
 
Craig S. Gordon 
Research Associate 
Applied Research Center 
Georgia State University 



1030 Urban Life Building 
Atlanta, GA 30329 
 
>>> gordon.e@ghc.org 06/13/01 11:59AM >>>=20 
I was wondering if folks had experience with alternatives to double data =  
entry. 
Also, are folks using alternatives to double data entry?=20 
 
I know of the following four alternatives, but have not used any of = 
them.=20 
 
1. Random sample (Specify a random sampling frequency for selection of =  
records to 
be double data entered.)=20 
 
2. Continuous sampling plan=20 
 
3. Method analogous to continuous sampling plan=20 
Reference: King DW, Lashley R. A quantifiable alternative to double data =  
entry. 
Control Clin Trials 2000;21:94-102.=20 Basic method:=20 Perform visual  
inspection 
(report form vs. data entry) of i successive = records=20 If an error is 
found  
in a 
record, start over with step (a)=20 Once no errors are found in i successive  
records, 
randomly sample a = fraction f of data records for visual inspection=20 If an  
error 
is found in the random sample, return to step (a); otherwise = continue to  
take a 
random sample for visual inspection=20 
 
Parameters that need to be specified:=20 
clearing interval, i=20 
sampling frequency, f=20 
 
Advantages:=20 
Tables already developed that will give i and f, given the actual and =  
desired error 
rate=20 Given the error rate from single data entry and time needed to 
perform  
= 
visual inspection of a record, can quantify the following measures:=20 
Average 
outgoing quality (AOG)=20 Average fraction inspected (AFI)=20 Average number  
of 
records inspected (ARI)=20 Average time to perform visual record verification  
checks 
(ATQA)=20 Percent gain in average quality (PGAQ)=20 Can tailor i and f to the  
type of 
form * data need for primary analyses = would have a higher clearing interval  
and 
sampling frequency=20 
 
Disadvantages:=20 
Method is set up for visual inspection - paper shows less time is involved =  



than 
with double data entry of every record (Table 3)=20 
 
4. Adaptive data entry algorithm=20 
Reference: Kleinman K. Adaptive double data entry: a probabilistic tool = for 
choosing which forms to reenter. Control Clin Trials 2001;22:2-12.=20 
 
Basic alogrithm:=20 
Estimate mean number of errors per form from a set of entered forms=20  
Calculate 
1-e-@ where @ is the mean number of errors (probability of error = is 
binomial  
and 
can be approximated by Poisson distribution)=20 Draw a random uniform 
variate,  
if it 
is less than 1-e-@ then=20 double data enter the next form=20 count the 
number  
of 
errors, x=20 update @ that includes the value x=20 (if random uniform variate  
is not 
less then 1-e-@ then do not double data = enter the next form)=20 Go to  
step(c) and 
repeat for the next form=20 
 
The "adaptive" data entry algorithm, referred to as ADDER (Adaptive Double =  
Data 
EntRy) includes the following enhancements: probability of re-entering=  the  
next 
form depends on the error rate (err) of the most recent = re-entered forms 
(n=3DNMRRE), can set a minimum probability (Pmin) of = re-entering the next  
form, and 
can set a maximum probability (Pmax) beyond = which the next form will  
definitely be 
re-entered. Given the number of = forms (n) that are re-entered for a 
baseline  
error 
rate, the probability = that the next form will be re-entered (Pn) is  
determined as 
follows:=20 
 
If n NMRRE then Pn=3D1=20 
If n > NMRRE then=20 
If [1-e-(err/NMMMRE)] Pmin then Pn=3DPmin=20 
If Pmax > [1-e-(err/NMMMRE)] > Pmin then Pn=3D [1-e-(err/NMMMRE)]=20 If 
[1-e-(err/NMMMRE)] Pmax then Pn=3D1=20 
 
Advantages:=20 
Random sampling adapts to the accuracy of data entry at each point in = time.  
If data 
entry is poor, more forms will be re-entered while fewer = forms will be re- 
entered 
if data entry is very good.=20 Compared to simple random sampling, ADDER  
increased 
data quality=20 
 
Disadvantages=20 



Logistically difficult to implement=20 
ADDER may result in too many forms not being re-entered * this problem can =  
be 
alleviated by setting a maximum number of consecutive forms that are = not 
re-entered, after which re-entry of the next form must be done=20 
 
Thanks for any feedback!=20 
 
Ellen=20 
 
_________________________=20 
Ellen Gordon, Ph.D.=20 
Director, Survey Program=20 
Center for Health Studies=20 
(206) 442-4041=20 
(206) 287-2871 (FAX)=20 
gordon.e@ghc.org=20 
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Content-Type: text/html; charset=ISO-8859-1 
Content-Transfer-Encoding: quoted-printable 
Content-Description: HTML 
 
<!DOCTYPE HTML PUBLIC "-//W3C//DTD HTML 4.0 Transitional//EN"> <HTML><HEAD>  
<META 
http-equiv=3DContent-Type content=3D"text/html; charset=3Diso-8859-1"= 
> 
<META content=3D"MSHTML 5.50.4611.1300" name=3DGENERATOR></HEAD> <BODY 
style=3D"MARGIN-TOP: 2px; FONT: 10pt MS Sans Serif; MARGIN-LEFT: = 2px">  
<DIV>We are 
using Teleform for most of our mail surveys.&nbsp; After = receiving=20 the  
forms 
back from our respondents (about 3800 forms), we would have to = wait=20 four  
to five 
months to have the forms double entered.&nbsp; With Teleform, = they=20 are  
scanned 
immediately, shaving 2 to 3 months off of the period between = data=20  
collection and 
analysis.&nbsp; The upfront cost is somewhat high (~$14k=20 including a 
duplex 
scanner), but may be worth it if you have a lot of = forms or=20 are doing  
this 
often.</DIV> <DIV>&nbsp;</DIV> <DIV>&nbsp;</DIV> <DIV>&nbsp;</DIV> <DIV>Craig  
S. 
Gordon<BR>Research Associate<BR>Applied Research Center<BR>Ge= orgia=20 State 
University<BR>1030 Urban Life Building<BR>Atlanta, GA=20  
30329<BR><BR>&gt;&gt;&gt; 
gordon.e@ghc.org 06/13/01 11:59AM &gt;&gt;&gt; = <BR>I=20 was wondering if  
folks had 
experience with alternatives to double data = entry.=20 Also, are folks using 
alternatives to double data entry? <BR><BR>I know of = the=20 following four 
alternatives, but have not used any of them. <BR><BR>1. = Random=20 sample  
(Specify a 
random sampling frequency for selection of records to = be=20 double data  
entered.) 
<BR><BR>2. Continuous sampling plan <BR><BR>3. = Method=20 analogous to  
continuous 



sampling plan <BR>Reference: King DW, Lashley R. = A=20 quantifiable  
alternative to 
double data entry. Control Clin Trials=20 2000;21:94-102. <BR>Basic method: 
<BR>Perform visual inspection (report = form vs.=20 data entry) of i  
successive 
records <BR>If an error is found in a record, = start=20 over with step (a)  
<BR>Once 
no errors are found in i successive records,=20= 
 
randomly sample a fraction f of data records for visual inspection <BR>If =  
an=20 
error is found in the random sample, return to step (a); otherwise = continue  
to=20 
take a random sample for visual inspection <BR><BR>Parameters that need to =  
be=20 
specified: <BR>clearing interval, i <BR>sampling frequency, f=20 
<BR><BR>Advantages: <BR>Tables already developed that will give i and f, =  
given=20 
the actual and desired error rate <BR>Given the error rate from single =  
data=20 
entry and time needed to perform visual inspection of a record, can = 
quantify  
the=20 
following measures: <BR>Average outgoing quality (AOG) <BR>Average =  
fraction=20 
inspected (AFI) <BR>Average number of records inspected (ARI) <BR>Average =  
time=20 
to perform visual record verification checks (ATQA) <BR>Percent gain in =  
average=20 
quality (PGAQ) <BR>Can tailor i and f to the type of form * data need = 
for=20 
primary analyses would have a higher clearing interval and sampling =  
frequency=20 
<BR><BR>Disadvantages: <BR>Method is set up for visual inspection - paper =  
shows=20 
less time is involved than with double data entry of every record (Table =  
3)=20 
<BR><BR>4. Adaptive data entry algorithm <BR>Reference: Kleinman K. =  
Adaptive=20 
double data entry: a probabilistic tool for choosing which forms to =  
reenter.=20 
Control Clin Trials 2001;22:2-12. <BR><BR>Basic alogrithm: <BR>Estimate =  
mean=20 
number of errors per form from a set of entered forms <BR>Calculate 1-e-@ =  
where=20 
@ is the mean number of errors (probability of error is binomial and can =  
be=20 
approximated by Poisson distribution) <BR>Draw a random uniform variate, = if  
it=20 
is less than 1-e-@ then <BR>double data enter the next form <BR>count the =  
number=20 
of errors, x <BR>update @ that includes the value x <BR>(if random =  
uniform=20 
variate is not less then 1-e-@ then do not double data enter the next =  
form)=20 
<BR>Go to step(c) and repeat for the next form <BR><BR>The "adaptive" data =  
entry=20 



algorithm, referred to as ADDER (Adaptive Double Data EntRy) includes = 
the=20 
following enhancements: probability of re-entering the next form depends = on  
the=20 
error rate (err) of the most recent re-entered forms (n=3DNMRRE), can set =  
a=20 
minimum probability (Pmin) of re-entering the next form, and can set a =  
maximum=20 
probability (Pmax) beyond which the next form will definitely be re-entered=  
.=20 
Given the number of forms (n) that are re-entered for a baseline error = 
rate,  
the=20 
probability that the next form will be re-entered (Pn) is determined as =  
follows:=20 
<BR><BR>If n NMRRE then Pn=3D1 <BR>If n &gt; NMRRE then <BR>If [1-e-(err/NM= 
MMRE)]=20 Pmin then Pn=3DPmin <BR>If Pmax &gt; [1-e-(err/NMMMRE)] &gt; Pmin  
then = 
Pn=3D=20 [1-e-(err/NMMMRE)] <BR>If [1-e-(err/NMMMRE)] Pmax then Pn=3D1  
<BR><BR>Advan= 
tages:=20 <BR>Random sampling adapts to the accuracy of data entry at each  
point in = 
time.=20 If data entry is poor, more forms will be re-entered while fewer  
forms = 
will be=20 re-entered if data entry is very good. <BR>Compared to simple  
random = 
sampling,=20 ADDER increased data quality <BR><BR>Disadvantages  
<BR>Logistically = 
difficult to=20 implement <BR>ADDER may result in too many forms not being 
re- 
entered 
* = this=20 problem can be alleviated by setting a maximum number of  
consecutive 
forms = that=20 are not re-entered, after which re-entry of the next form 
must  
be 
done=20 <BR><BR>Thanks for any feedback! <BR><BR>Ellen  
<BR><BR>____________________= 
_____=20 <BR>Ellen Gordon, Ph.D. <BR>Director, Survey Program <BR>Center for 
= 
Health=20 Studies <BR>(206) 442-4041 <BR>(206) 287-2871 (FAX) <BR><U><A=20 
href=3D"mailto:gordon.e@ghc.org">gordon.e@ghc.org</A></U>=20 
<BR><BR><BR></DIV></BODY></HTML> 
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Date: Wed, 13 Jun 2001 13:49:30 -0400 
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X-Accept-Language: en 
MIME-Version: 1.0 
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This is a multi-part message in MIME format. -------------- 
1E2A01329ECB9F9ACDB3A336 
Content-Type: text/plain; charset=us-ascii 
Content-Transfer-Encoding: 7bit 
 
I disagree.  AAPOR should not join the effort to oppose this legislation.  
The  
COSSA 
press release is a gross exaggeration of the potential consequences of the  
Tiahrt 
amendment to HR1 (5/23/2001).  The amendment as proposed does two things: 
(1) it extends the requirements in the Buckley amendment to cover school  
curriculum 
materials as well as student records.  This means that any school receiving  
federal 
funds (i.e., all public schools) cannot deny access by parents to materials  
used in 
schools for instruction. Nothing terribly controversial there. 
 
Second, the Tiahrt amendment extends the requirements of the Grassley  
amendment to 
cover all federally sponsored research, not just research sponsored by the US  
Dept. 
of Education.  Excuse me, did Grassley (which was passed in 1994) shut down  
all 
school-based research at the Dept. of Education?  I don't think so.  It 
merely 
requires researchers to obtain active consent from a parent before asking  
questions 
on any of the following topics:  political affiliation; mental or  
psychological 
problems potentially embarrassing to the student or his/her family; sexual  
behavior 
and attitudes; illegal, anti-social, self-incriminating and demeaning  
behavior; 
critical appraisals of other individuals with whom the student has close  
family 
relationships; legally recognized privileged relationships (e.g., lawyers, 



physicians, psychologists, ministers); income, other than that required by 
law  
to 
determine eligibility for a program; religious affiliation or belief.  Most 
researchers who conduct school-based surveys with children already know that  
you need 
to avoid asking questions on these 8 topics if (1) you want your IRB to  
approve your 
study with passive consent only, and (2) you don't want to encounter  
objections from 
school principals. 
 
The requirement of active written consent does mean a study cannot be done at  
all. 
It means that conducting the study is just going to cost more money because a  
greater 
effort is needed to get enough parents to agree to let their children  
participate. 
Thus, opposition to active consent as a requirement for school-based surveys  
on 
sensitive topics boils down to "Hey, it's going to cost us more money to  
conduct our 
research in an ethical and responsible manner." 
 
As for COSSA's statement "Research demonstrates that such restraints severely 
compromise both the sample size and the validity of the study."  This is  
nonsense. 
Where is this research?  The only published research on this topic I can find  
comes 
to exactly the opposite conclusion.  The article is entitled "The Impact of  
Consent 
Policy on Estimates from a School-based Drug Use Survey" by Clyde Dent, Steve 
Sussman, and Alan Stacy (Evaluation Review, 21 (6): 698-712. The abstract is  
as 
follows: 
 
"The authors examine differences between mean, variance, and correlation  
parameter 
estimates derived from a full school-based sample and subsamples restricted 
by  
the 
provision of parental consent.  A total of 1,607 students at 21 continuation  
high 
schools and 1,192 students at 3 traditional high schools completed a survey 
containing variables related to socio-demographics, drug use, mental health,  
and 
violence.  The employment of a researcher-initiated home telephone call  
procedure 
substantially increased the parental response rate over a student-/school- 
assisted 
consent method.  The subsamples restricted by the written consent criterion  
showed 
some small biases in estimates of sociodemographic variables but little or no  
biases 
on measures related to mental health, drug use, or violence measures.  The 
augmentation of the written consent samples with verbally consented students  
reduced 



observed biases." 
 
Ed Freeland 
 
Eleanor Singer wrote: 
 
> I think aapor should sign on to this, and send a letter to the 
> relevant Senate staffers laying out our objections to the amendment. 
> 
> -----Original Message----- 
> From: Carolyn S White [mailto:cswhite@uiuc.edu] 
> Sent: Tuesday, June 12, 2001 8:14 PM 
> To: aapornet@usc.edu 
> Subject: Parental Freedom of Information 
> 
> Will AAPOR join this coalition? 
> 
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Regarding the email from Ed Freeland... 
 
One study I have suggests that requiring active consent does in fact 
produce biases in student self-reports of anti-social behaviors, and this 
study is somewhat more valid as it compares passive vs. active consent, not 
just degrees of active consent.  The cite is: 
 
Severson, H. H., & Ary, D. V.  (1983).  Sampling bias due to consent 
procedures with adolescents.  Addictive Behaviors, 8, 433-437. 
 
The last sentence of this abstract states, "The bias shown on significant 
dependent variables may adversely effect the generalizability of results of 
studies of adolescent drug usage that depend upon positive parental consent." 
 
Maybe there are other studies out there that have found similar problems 
with active consent??? 
 
 
William "Chip" Eveland 
 
<snip> 
 
As for COSSA's statement "Research demonstrates that such restraints severely 
>compromise both the sample size and the validity of the study."  This 
>is nonsense. Where is this research?  The only published research on 
>this topic I can find comes to exactly the opposite conclusion.  The 
>article is entitled "The Impact of Consent Policy on Estimates from a 
>School-based Drug Use Survey" by Clyde Dent, Steve Sussman, and Alan 
>Stacy (Evaluation Review, 21 (6): 698-712. The abstract is as follows: 
> 
>"The authors examine differences between mean, variance, and 
>correlation parameter estimates derived from a full school-based sample 
>and subsamples restricted by the provision of parental consent.  A 
>total of 1,607 students at 21 continuation high schools and 1,192 
>students at 3 traditional high schools completed a survey containing 
>variables related to socio-demographics, drug use, mental health, and 
>violence.  The employment of a researcher-initiated home telephone call 
>procedure substantially increased the parental response rate over 
>a student-/school-assisted consent method.  The subsamples restricted by the 
>written consent criterion showed some small biases in estimates of 
>sociodemographic variables but little or no biases on measures related to 
>mental 
>health, drug use, or violence measures.  The augmentation of the written 
>consent 
>samples with verbally consented students reduced observed biases." 
> 
>Ed Freeland 



> 
>Eleanor Singer wrote: 
> 
> > I think aapor should sign on to this, and send a letter to the 
> > relevant Senate staffers laying out our objections to the amendment. 
> > 
> > -----Original Message----- 
> > From: Carolyn S White [mailto:cswhite@uiuc.edu] 
> > Sent: Tuesday, June 12, 2001 8:14 PM 
> > To: aapornet@usc.edu 
> > Subject: Parental Freedom of Information 
> > 
> > Will AAPOR join this coalition? 
> > 
 
 
 
William "Chip" Eveland 
Assistant Professor 
School of Journalism & Communication 
The Ohio State University 
 
3139 Derby Hall 
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Fax: 614-292-2055 
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I understand that some of the current optical scanning systems get error rate  
down to 
about one percent.  I imagine you will hear from several suppliers. 
 
Years ago I worked on several projects where we checked the error rate of  
double 
entry.  I dimly remember the error rate was about 0.4 percent or 0.5 percent. 
 
I was always insistent on double entry, but have learned that key entry is  
usually 
the smallest contributor to error in any large survey project.  For example, 
a  
study 
reported in the Harvard Business Review several years ago found that  
approximately 
ten percent of all numbers (that could be checked) in spread sheets and  
presentations 
and the like, were in error.  (This is about the same rate of error as  
misspelling of 
names and incorrect facts in daily newspapers.) 
 
In our own operations we found less than ten percent error in first drafts of  
our 
presentations, but it usually took four different passes to get the error  
below one 
percent. We found 10 percent error rates in spot checks of what our clients  
did with 
our reports and data. 
 
Optical scanning may not be quite as good as double entry, but you can save 
considerable time and money by using optical scanning.  If your goal is to  
improve 
the quality of your ultimate results, use the savings for more and better  
proof 
reading of drafts and final reports. 
 
   John Kochevar 
 
Ellen Gordon wrote: 
 
> I was wondering if folks had experience with alternatives to double 
> data entry.  Also, are folks using alternatives to double data entry? 
> 
> I know of the following four alternatives, but have not used any of 
> them. 
> 
> 1.  Random sample (Specify a random sampling frequency for selection 
> of records to be double data entered.) 
> 
> 2.  Continuous sampling plan 
> 
> 3. Method analogous to continuous sampling plan 
> Reference: King DW, Lashley R. A quantifiable alternative to double 
> data entry. Control Clin Trials 2000;21:94-102. Basic method: Perform 
> visual inspection (report form vs. data entry) of i successive records 
> If an error is found in a record, start over with step (a) Once no 
> errors are found in i successive records, randomly sample a fraction f 



> of data records for visual inspection If an error is found in the 
> random sample, return to step (a); otherwise continue to take a random 
> sample for visual inspection 
> 
> Parameters that need to be specified: 
> clearing interval, i 
> sampling frequency, f 
> 
> Advantages: 
> Tables already developed that will give i and f, given the actual and 
> desired error rate Given the error rate from single data entry and 
> time needed to perform visual inspection of a record, can quantify the 
> following measures: Average outgoing quality (AOG) Average fraction 
> inspected (AFI) Average number of records inspected (ARI) Average time 
> to perform visual record verification checks (ATQA) Percent gain in 
> average quality (PGAQ) Can tailor i and f to the type of form * data 
> need for primary analyses would have a higher clearing interval and 
> sampling frequency 
> 
> Disadvantages: 
> Method is set up for visual inspection - paper shows less time is 
> involved than with double data entry of every record (Table 3) 
> 
> 4. Adaptive data entry algorithm 
> Reference: Kleinman K. Adaptive double data entry: a probabilistic 
> tool for choosing which forms to reenter. Control Clin Trials 
> 2001;22:2-12. 
> 
> Basic alogrithm: 
> Estimate mean number of errors per form from a set of entered forms 
> Calculate 1-e-@ where @ is the mean number of errors (probability of 
> error is binomial and can be approximated by Poisson distribution) 
> Draw a random uniform variate, if it is less than 1-e-@ then double 
> data enter the next form count the number of errors, x update @ that 
> includes the value x (if random uniform variate is not less then 1-e-@ 
> then do not double data enter the next form) Go to step(c) and repeat 
> for the next form 
> 
> The "adaptive" data entry algorithm, referred to as ADDER (Adaptive 
> Double Data EntRy) includes the following enhancements: probability of 
> re-entering the next form depends on the error rate (err) of the most 
> recent re-entered forms (n=NMRRE), can set a minimum probability 
> (Pmin) of re-entering the next form, and can set a maximum probability 
> (Pmax) beyond which the next form will definitely be re-entered. Given 
> the number of forms (n) that are re-entered for a baseline error rate, 
> the probability that the next form will be re-entered (Pn) is 
> determined as follows: 
> 
> If n  NMRRE then Pn=1 
>    If n > NMRRE then 
>       If [1-e-(err/NMMMRE)]  Pmin then Pn=Pmin 
>       If Pmax > [1-e-(err/NMMMRE)] > Pmin then Pn= [1-e-(err/NMMMRE)] 
>       If [1-e-(err/NMMMRE)]  Pmax then Pn=1 
> 
> Advantages: 
> Random sampling adapts to the accuracy of data entry at each point in 
> time. If data entry is poor, more forms will be re-entered while fewer 



> forms will be re-entered if data entry is very good. Compared to 
> simple random sampling, ADDER increased data quality 
> 
> Disadvantages 
> Logistically difficult to implement 
> ADDER may result in too many forms not being re-entered * this problem 
> can be alleviated by setting a maximum number of consecutive forms 
> that are not re-entered, after which re-entry of the next form must be 
> done 
> 
> Thanks for any feedback! 
> 
> Ellen 
> 
> _________________________ 
> Ellen Gordon, Ph.D. 
> Director, Survey Program 
> Center for Health Studies 
> (206) 442-4041 
> (206) 287-2871 (FAX) 
> gordon.e@ghc.org 
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This might be of interest to some.  It is a wonderful documentary collection.   
I 
wonder what the public confidence rating of the First Federal Congress was 
two 
centuries ago ... ?!  mark 
 
Birth of the Nation: The First Federal Congress 1789-1791 
 
On-line exhibit:  http://www.gwu.edu/~ffcp/exhibit/index.html 
<http://www.gwu.edu/~ffcp/exhibit/index.html> 
 
About the First Federal Congress Project:  
http://www.gwu.edu/~ffcp/aboutffcp.html 
<http://www.gwu.edu/~ffcp/aboutffcp.html> 
 
"The First Federal Congress Project, a chartered University Research Center  
and 
affiliated with the Department of History <http://www.gwu.edu/~history/> at  
the 
George Washington University, has a dual mission: collecting, researching,  
editing 
and publishing the universally acclaimed and well reviewed Documentary 
History  
of the 
First Federal Congress, l789-l791 
<http://www.gwu.edu/~ffcp/publications.html>  
, and 
serving as a research center on the most important and productive Congress in  
U.S. 
history. The Johns Hopkins University Press <http://www.press.jhu.edu/>  has 
published fourteen volumes of the records of this Congress and the editing of  
five 
volumes of the correspondence to and from the members and other related  
materials has 
begun." ... 
 
Also note: 
 
Bowling, Kenneth R. and Kennon, Donald R., (Eds.)  Inventing Congress: 
Origins  
and 
Establishment of the First Federal Congress.  Athens, Ohio: Ohio University  
Press, 
1999. 
 
Bowling, Kenneth R.  The Creation of Washington, D.C.: The Idea and Location  
of the 
American Capital.  Fairfax, VA: George Mason University Press, 1991. 
 
 
 
 
 
 



 
Mark David RICHARDS, Ph.D., Sociologist 
Senior Associate, Bisconti Research, Inc. 
2610 Woodley Place NW 
Washington, District of Columbia 20008 
202/ 347-8822 
202/ 347-8825 FAX 
mark@bisconti.com 
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eJ8+IgAVAQaQCAAEAAAAAAABAAEAAQeQBgAIAAAA5AQAAAAAAADoAAEIgAcAGAAAAElQTS5N 
eJ8+aWNy 
b3NvZnQgTWFpbC5Ob3RlADEIAQ2ABAACAAAAAgACAAEGgAMADgAAANEHBgANABEAKgAAAAMAKQEB 
A5AGAAwSAAAlAAAACwACAAEAAAALACMAAAAAAAMAJgAAAAAACwApAAAAAAADADYAAAAAAB4AcAAB 
AAAAOgAAAEJpcnRoIG9mIHRoZSBOYXRpb246IFRoZSBGaXJzdCBGZWRlcmFsIENvbmdyZXNzIDE3 
ODktMTc5MQAAAAIBcQABAAAAFgAAAAHA9FHP5Z7l+M1CwEBtsmUINQz31PYAAAIBHQwBAAAA 
ODktMTc5MQAAAAIBcQABAAAAFgAAAAHA9FHP5Z7l+FwAA 
AFNNVFA6TUFSS0BCSVNDT05USS5DT00AAAsAAQ4AAAAAQAAGDgAEGa1R9MABAgEKDgEAAAAYAAAA 
AAAAAJQyYaD3eJBPndH3droSf/nCgAAACwAfDgEAAAACAQkQAQAAAIMNAAB/DQAA/iEAAExaRnV3 
x+0cAwAKAHJjcGcxMjVyMgxgYzEDMAEHC2BukQ4QMDMzDxZmZQ+STwH3AqQDYwIAY2gKwHOE 
x+0cAwAKAHJjcGcxMjVyMgxgYzEDMAEHC2BukQ4QMDMzDxZmZQ+ZXQC 
0XBycTIAAJIqCqFubxJQIDAB0IUB0DYPoDA1MDQUIfMB0BQQNH0HbQKDAFAD1PsR/xMLYhPhFFAT 
shj0FNDzBxMCgzI3EY8XXxliE+EfAdAUMBQSFBAUskJvbwhrIEECMGlxdWFpAoMzOBp+Mh7y 
shj0FNDzBxMCgzI3EY8XXxliE+EfAdAUMBQSFBAUskJvbwhrIEECMGlxdWFpAoMzOBp+G6Ig 
0QdtIENFHqQ5Hx8UQNMgTyFVeXICgzQWMRqcXDE2FjEjnwOCRwnRa78lFA5QJZ8o0SbfA4JUCHB3 
JRQPwCj+NxphKj8DgijISGViCXB3KSUUI2F/LE4gPy5WBxABoA3gLzU12S+/ODYw7yFUQgdA 
JRQPwCj+HlB+ 
YyUUNGEWbCAYBxMhpjT/GmE23SNXOFUk9iIxFmwmiH84VCgoFDA77yn3OFQrhjX/Fj8tKDhULssO 
QUFfN9wyW/41LBE8DTRXOFQ16Q4wL6//IBgd6iGmDjAzPyNIS6wk9f8OMBpvJohLqygoDjAfDyno 
+0urK4YyJpIzb1SvTEE15qsCkQjmOwlvMFo/ZUzh/1tqTOJcT11YW1RM4lvfX6+fX21e710f 
+W28Q 
YDI4ZTr/ZlFmD2cZW1RnQmWvaX9pPfdov2bvarQ5DlBuBG9hZ4NDb2ACgnN0eWwHkGiVCeB0AABx 
AyFsaQFAhwUQAUAD8GRjdGwKsT0AYHMKsHKgGxBy4m51gm0CAGFhdXRvAGAYZGp1cNAFEGdodC9y 
AQoBcdAKAWkBkHAw/wMxQTIMAQ9XEBgI0AnAcmA5dqNucHb5eJQDMHNu/GV4G2AHsAWwAMACcxMQ 
XGNzD5ADMHRgZHXAaTp2E4BEARB0EDYAIFCNCsBhCcB14GggRgIhjXCTMU0AcZJmaS0PkJ44dVJ+ 
U3IcLvBkcglQ93/yFqB/8nczIS7wcwAB0P97UXMPdB91Jn5Tdc9233fv/Xj+YoGwCYACIITxeeN9 
sLN8cHUhdC19EANhOjTQQm+KsFN1YmoFkHTBirBEYXRlOn1kNGD/fe9+/4APgR+CL4M/hExx 
sLN8cHUhdC19EANhOjTQQm+IP+R 
sAuADhKE8QwwhSQOUIWvz4a/h8+I34nnUmV70Bsx/iAu0JGwBJB9ZFAgjH+Nj7+On4+vkL4IYHKQ 
C4BlcQC9e9BsAUCRv5LPk9Qwo/BlCNBiCrB0OJRohYYyfyNgEBalsZZkE1AboB3wZj+Wv5fPmNek 
gJnwC1B5L+99IJ5QCxGaZXN9ZFNgm1//nG+df56PkL+hj4RPhV+V7/+nr6i/qc+q0orSinSL 
gJnwC1B5L+qSIw 
v3Gfcq+wn3TPsuSkMzmzLx+0P7VPtl+YyL9gRG9j97ygCfAFQE2y8Hq2r5N7hv2/h2MAQMMo 
v3Gfcq+wn3TPsuSkMzmzLx+0P7VPtl+ezK7 
4JohAiCnOIFwwAWgbXATYkUAwN0DEFNw4gHQcJMyAFC6f/+7j7yfva+y78BPwV/Cb5iLe8pwyVAt 
yXIGAM3gyIB0/QhwZcU3NMDF6XxAxwHVsfnHaUh5yDHOgShjxXN5sa/V7Q4gx0t9IGwJAHcJgJ/X 
uwvwI2DKr8uzdHEA4N8M0CwADAHd0N2xeDRQFFD/y//ND84fAzEaUtwyz8/Q39PR79L/NCACEG+L 
wCUBi3rDWlB2AlEge1XYIPUTUHcV0X3LUtsgy5CuQf0BgG6LMABgCfB7gMSApuGmeAtgAkBveQnw 
XHoA/nBxIAAgC5ATUHxBrkDfQM8A4QIwAmAAgGJkDDATUb0KsGMBEAWw1oHuAW2TsihlXGgFsHrq 
omRn2QDAcmcLge+AaO2zNEB5AUFndvBJ7wHhELJhN84wAFDw0fHFOTgjYPAS/e8Ad/JT84SL 



omRn2QDAcmcLge+QOuw 
AHALMC/qoXDgyDAOUHYIkHdr/QuAZCNg9YIE8AdAEGEBQP8OAK4ScTDgoPbl52LIEapg/nTpAKDR 
6fL4d+EwAMDgYP/fQKbh7SDhMOChCTLg0KDw/wJQB0ALkPuBAlH10dyg+ID39nHLkAJgd/xD 
6fL4d+AlEA 
IAnA89yg6iBya+4hxmIbURLyD4vAyQDrEROAQzpcXPWKAG98wW19EAMQB5D/wJ5NDeADYMhg 
IAnA89yg6iBya+6gAg 
Tw7gew3g7uBcAXYPk+uQ1EIu/ZigdOlAG0DLkKrwznJ6AP/xcOpx+oCrUO7gA4KgwuRS7jMT 
Tw7gew3g7uBcAXYPk+8AN0 
fBRj6IETAg3A8YtQbHZs8lDf4QDw4BC/BxEMkP2QB5L10cTBNwwBf9/gGxAPcH2A3+AM0AyQIP4u 
59QHFg5QB7LsYQgfCS/9Cj9sLBDf4AzA72AL/w0Pfw4fI2Df4PywC78QfxGEKd8KfE0AD08ULxFk 
YjJASZH/FU8HQzRgEv8XvxjPGd8HcP9QIBsiB/8cjx2fCnxTYBsv/yCvIb8izwdwO9AfryU/Jk// 
J1T3kKrR95DjAL5g3JDcf//Lv9//4Q/O7+M/5E/lW1mRScbWVGg8ICBtMDIgdmL/gKdAIIohBLEp 
ICCNL5AgyGDEsC4gIFmCfcbWSQNQNTk24DYQTFB3630wmqFmfEAg6qHEoy4g3HkgWbFxAC3gaX0w 
OCr/N/46EjgqmqE6EFDQN2H3UKwgcIsgLTBjO3FurED7KdHt4CBGUHuwMjA2sj9ydwBgUPDE4EZa 
YKtQRgFD330wa0FEgDgbqsBzOQv4kD83kO3gEYDU8PWQOeFnb2U5C4U4Gz8hOAzvoWv5OCoNCiwi 
SZY4JqSwxxLuQkHAP3BBNk5A4X0wirCfSow14EGfQqabIDg5rGB4NzkxSoxKHVB/SuZPtG4toMIg 
egA18GK+oF46OQs4EqxAoTBkBtJmD1VwvmBOATkaSFlQRYBSTElOSyAiOCqBMFB0cDovL3dY 
egA18GK+8CAu 
Z3d1LmVgdS+ifgIAY3AvU7UvKbLUeC75wWw4KiI4E8ch9QbSZIuwYVVDlGG+YJTwAYngANDJ 
Z3d1LmVgdS+ifgIAY3AvU7UvKbLUeC75wWw4KiI4E8ch9QbSZIuwYVVDlGG+6nn5 
ugDOEYyCAKoAS1CpCwIAXwAXXwEsEV8BaAB0X8FwADoUAC9gQXdggy4AZ8VggXVg4WUAZGFBYFDo 
fgBmYiFjYAFgUGGQ4nhfoWkAYmMhX9BgUD1jMG5hoWLSYPBfsm0A6mxfAeBeDVhfj2CfYa//Yr9j 
z2TU59BVElVwyFB8Uf9P4/Vg1oVYj1mfWqjn0kkf8VDPIEFioJFBb0J5/+G/i0RVD1YfVy9YP25r 
YXLi727iWu9b/10JML9gXe9e9l4oZk9nX2hvgIBhagFv34FxgABo9mR/fnlQf7+Az/+B34Lvg/1r 
/20PeW96fnBvd1D/UgfHIZN8RU2fdE8s/TnxYz8w/ZAEsarw6LDGQf/IUL6gO2CZ8MkwLiCVEP+Q 
/8TBPvH0sTnwAgEtMLmxqvD/LbBLkT9ydYZ2MttAvqB2Db93TYzfbrE18S+QO1AvfCF7i0/WdkSq 
QClBxLM2wUhPnRSPRDmSP0VHZfHAZ/3/gFcuUDXwMjAvkCzAlbj/lNA/MDnibqBCYTYwQvBMY/87 
hjIwlNBO8ZaTpTOZokEC75diP7OiMz9jdZXE/KCqYP058GMGoNRQxLCXgZdx2zD/2wClcfWClYGY 
75n/mw+NL3dvAT+0TENzexOdj4wiaf+exzrZoCVBP0JLlNAfcE9hvx9wT7GgppTRl3HJMHL1gH+m 
ojnipYZFE5cxopE/cm3/ySDE4KkQyRD9kPSwxOCm0z8BAG6gO9HGUUKXLLFVLv5TN/CdBTfwkrKq 
j6ufrK/HrbS6AELhLmpobnR8INP/wMTgIl/EAHewD4wpmEpvaCkQoBBvcPXB/zYQlbn/4ELhoJij 
gqcVlYGv+ADU8JgQ63Ag8pBsOvH/NhCzJU7wQCD30MfFNgFCl/+XYj9yplY2wQIQ2WHHbchx 
gqcVlYGv+v07x 
uUApwkChN4GXYmYBAP8AQLiT/yA2kLOwl1PngASh/6Vx/1KVkNRA55GX8OyQo3PdNpBnqAAKYHxU 
lEawkJ//kH9x3+yQN5DtkJgQdVTTL7t8VJFcQvOgMNGlUUvrcPvm8EuRUjfwl2LYsjwAlNA9seBu 
/KCVkNkwlNAoRbnIoC4pOAOxUDijbsswbxGAQQJClkyQT/HTycRFfykhpzOfprNfQoc38KC2Qdc/ 
cSkQlNBPNfBv3QHhwe/ET5TQ8wDjkC7Wb9d/2Iz720iSskNO8ExDNrKiGNoB2C5DLkyQkrJJKdA6 
AN2XYkyx8OfnP3JBn6AwIHv8kCzAQzFAMSF7Uzy0RpMC8PfwYXiU0FZBTJDdoaVNLlCim+MJ 
AN2XYkyx8OfnP3JBn6AwIHv8kCzAQzFAMSF7Uzy0RpMC8PfwYXiU0FZBTJDdoaVNLlCim+MePK 
cL//cV/w3/Hv1gwsK1AQMaAs//8uDy8fMC8xPzJPM180bbzPAb3dQVVUT1RFWDJUd9BTVMERTyAi 
ReYtSKCX0CBT+jDaQEVR7mXBv/uR/BQyEtD8pgURv9UwugE2we5ASMCfMGG2wAHacUlDSEFS 
ReYtSKCX0CBT+RFOP 
lNDkRASvBbpQaC7pMDcHrwi/NsFTsfA78Gxvd91Q32DzxVNAgDvw9BBB30LwDKGYAZTQS2BzQCFA 
8JeWV5TQ2+Bj48YyNvxQe6IABjBkpPDE4ajwQKFO/lfzxeh7nRHrkZ/TQpDHgW9T8DoAPnAU 
8JeWV5TQ2+kDgQ 
RgsgL4AgMzQ3LTg4XaDHFN8V4F3ARkFY88VIotZAU/AO9C5AIG31byy///fP+N/57/r//A/9H/4v 
LA//Go8bnxyvHb8ezx/fIO80jAnTiX0ALNAACwABgAggBgAAAAAAwAAAAAAAAEYAAAAAA4UAAAAA 
AAADAAOACCAGAAAAAADAAAAAAAAARgAAAAAQhQAAAAAAAAMAB4AIIAYAAAAAAMAAAAAAAABGAAAA 
AFKFAAAnagEAHgAJgAggBgAAAAAAwAAAAAAAAEYAAAAAVIUAAAEAAAAEAAAAOS4wAB4ACoAIIAYA 
AAAAAMAAAAAAAABGAAAAADaFAAABAAAAAQAAAAAAAAAeAAuACCAGAAAAAADAAAAAAAAARgAAAAA3 
hQAAAQAAAAEAAAAAAAAAHgAMgAggBgAAAAAAwAAAAAAAAEYAAAAAOIUAAAEAAAABAAAAAAAAAAsA 
DYAIIAYAAAAAAMAAAAAAAABGAAAAAIKFAAABAAAACwA6gAggBgAAAAAAwAAAAAAAAEYAAAAADoUA 
AAAAAAADADyACCAGAAAAAADAAAAAAAAARgAAAAARhQAAAAAAAAMAPYAIIAYAAAAAAMAAAAAAAABG 
AAAAABiFAAAAAAAACwBrgAggBgAAAAAAwAAAAAAAAEYAAAAABoUAAAAAAAADAGyACCAGAAAAAADA 
AAAAAAAARgAAAAABhQAAAAAAAAIB+A8BAAAAEAAAAJQyYaD3eJBPndH3droSf/kCAfoPAQAA 
AAAAAAAARgAAAAABhQAAAAAAAAIB+ABAA 
AACUMmGg93iQT53R93a6En/5AgH7DwEAAACWAAAAAAAAADihuxAF5RAaobsIACsqVsIAAFBTVFBS 



WC5ETEwAAAAAAAAAAE5JVEH5v7gBAKoAN9luAAAAQzpcRG9jdW1lbnRzIGFuZCBTZXR0aW5nc1xN 
YXJrXExvY2FsIFNldHRpbmdzXEFwcGxpY2F0aW9uIERhdGFcTWljcm9zb2Z0XE91dGxvb2tcb3V0 
bG9vay5wc3QAAAADAP4PBQAAAAMADTT9NwAAAgF/AAEAAAAxAAAAPEpBRVBKTk5CR0RFRU5MTENJ 
SUlCSUVMQ0RFQUEubWFya0BiaXNjb250aS5jb20+AAAAAAMABhCMzm83AwAHELoFAAADABAQ 
SUlCSUVMQ0RFQUEubWFya0BiaXNjb250aS5jb20+AAAA 
AAMAERAAAAAAHgAIEAEAAABlAAAAVEhJU01JR0hUQkVPRklOVEVSRVNUVE9TT01FSVRJU0FXT05E 
RVJGVUxET0NVTUVOVEFSWUNPTExFQ1RJT05JV09OREVSV0hBVFRIRVBVQkxJQ0NPTkZJREVOQ0VS 
QVRJTkdPRgAAAADF0g== 
 
------=_NextPart_000_002E_01C0F430.4A549A80-- 
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      by listproc.usc.edu (8.9.3+Sun/8.9.3/usc) with ESMTP 
      id QAA17843 for <aapornet@listproc.usc.edu>; Wed, 13 Jun 2001 16:30:16 
- 
0700 
(PDT) 
Received: from smtp4ve.mailsrvcs.net (smtp4vepub.gte.net [206.46.170.25]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id QAA22936 for <aapornet@usc.edu>; Wed, 13 Jun 2001 16:30:16 -0700  
(PDT) 
Received: from jwdp.com (adsl-151-203-199-26.wma.adsl.bellatlantic.net 
[151.203.199.26]) 
      by smtp4ve.mailsrvcs.net (8.9.1/8.9.1) with ESMTP id XAA41124088 
      for <aapornet@usc.edu>; Wed, 13 Jun 2001 23:29:40 GMT 
Message-ID: <3B27F79E.2893DB3D@jwdp.com> 
Date: Wed, 13 Jun 2001 19:30:38 -0400 
From: Jan Werner <jwerner@jwdp.com> 
Reply-To: jwerner@jwdp.com 
X-Mailer: Mozilla 4.76 [en] (Win98; U) 
X-Accept-Language: en 
MIME-Version: 1.0 
To: aapornet@usc.edu 
Subject: Re: Double Data Entry 
References: <sb272b74.033@ROC403.ghc.org> <3B27BADA.427F7DBE@tiac.net> 
Content-Type: text/plain; charset=us-ascii 
Content-Transfer-Encoding: 7bit 
 
A 0.5% error rate is horrendously high--equivalent to typing about 10 errors  
in a 
single-spaced page.  A reasonably good data-entry operator should have an  
error rate 
under .01%. 
 
It is my personal experience, derived from cleaning thousands of studies over  
more 
than 30 years, that questionnaire design is the biggest contributor to data  
entry 
error. Double data entrycatches mostly random errors or errors specific to an 
individual data entry operator and is less effective at catching errors  
stemming from 
questionnaire design, if only because the second operator is much more likely  
to 
repeat the same error as the first. 
 
At some past AAPOR conference (Buck Hills vintage, I believe), I had a  



conversation 
with someone from RAND who had done some experiments on error bands resulting  
from 
data entry problems and who confirmed this observation. 
 
Jan Werner 
________________ 
 
John Kochevar wrote: 
> 
> I understand that some of the current optical scanning systems get 
> error rate down to about one percent.  I imagine you will hear from 
> several suppliers. 
> 
> Years ago I worked on several projects where we checked the error rate 
> of double entry.  I dimly remember the error rate was about 0.4 
> percent or 0.5 percent. 
> 
> I was always insistent on double entry, but have learned that key 
> entry is usually the smallest contributor to error in any large survey 
> project.  For example, a study  reported in the Harvard Business 
> Review several years ago found that approximately ten percent of all 
> numbers (that could be checked) in spread sheets and presentations and 
> the like, were in error.  (This is about the same rate of error as 
> misspelling of names and incorrect facts in daily newspapers.) 
> 
> In our own operations we found less than ten percent error in first 
> drafts of our presentations, but it usually took four different passes 
> to get the error below one percent. We found 10 percent error rates in 
> spot checks of what our clients did with our reports and data. 
> 
> Optical scanning may not be quite as good as double entry, but you can 
> save considerable time and money by using optical scanning.  If your 
> goal is to improve the quality of your ultimate results, use the 
> savings for more and better proof reading of drafts and final reports. 
> 
>    John Kochevar 
> 
> Ellen Gordon wrote: 
> 
> > I was wondering if folks had experience with alternatives to double 
> > data entry.  Also, are folks using alternatives to double data 
> > entry? 
> > 
> > I know of the following four alternatives, but have not used any of 
> > them. 
> > 
> > 1.  Random sample (Specify a random sampling frequency for selection 
> > of records to be double data entered.) 
> > 
> > 2.  Continuous sampling plan 
> > 
> > 3. Method analogous to continuous sampling plan 
> > Reference: King DW, Lashley R. A quantifiable alternative to double 
> > data entry. Control Clin Trials 2000;21:94-102. Basic method: 
> > Perform visual inspection (report form vs. data entry) of i 
> > successive records If an error is found in a record, start over with 



> > step (a) Once no errors are found in i successive records, randomly 
> > sample a fraction f of data records for visual inspection If an 
> > error is found in the random sample, return to step (a); otherwise 
> > continue to take a random sample for visual inspection 
> > 
> > Parameters that need to be specified: 
> > clearing interval, i 
> > sampling frequency, f 
> > 
> > Advantages: 
> > Tables already developed that will give i and f, given the actual 
> > and desired error rate Given the error rate from single data entry 
> > and time needed to perform visual inspection of a record, can 
> > quantify the following measures: Average outgoing quality (AOG) 
> > Average fraction inspected (AFI) Average number of records inspected 
> > (ARI) Average time to perform visual record verification checks 
> > (ATQA) Percent gain in average quality (PGAQ) Can tailor i and f to 
> > the type of form * data need for primary analyses would have a 
> > higher clearing interval and sampling frequency 
> > 
> > Disadvantages: 
> > Method is set up for visual inspection - paper shows less time is 
> > involved than with double data entry of every record (Table 3) 
> > 
> > 4. Adaptive data entry algorithm 
> > Reference: Kleinman K. Adaptive double data entry: a probabilistic 
> > tool for choosing which forms to reenter. Control Clin Trials 
> > 2001;22:2-12. 
> > 
> > Basic alogrithm: 
> > Estimate mean number of errors per form from a set of entered forms 
> > Calculate 1-e-@ where @ is the mean number of errors (probability of 
> > error is binomial and can be approximated by Poisson distribution) 
> > Draw a random uniform variate, if it is less than 1-e-@ then double 
> > data enter the next form count the number of errors, x update @ that 
> > includes the value x (if random uniform variate is not less then 
> > 1-e-@ then do not double data enter the next form) Go to step(c) and 
> > repeat for the next form 
> > 
> > The "adaptive" data entry algorithm, referred to as ADDER (Adaptive 
> > Double Data EntRy) includes the following enhancements: probability 
> > of re-entering the next form depends on the error rate (err) of the 
> > most recent re-entered forms (n=NMRRE), can set a minimum 
> > probability (Pmin) of re-entering the next form, and can set a 
> > maximum probability (Pmax) beyond which the next form will 
> > definitely be re-entered. Given the number of forms (n) that are 
> > re-entered for a baseline error rate, the probability that the next 
> > form will be re-entered (Pn) is determined as follows: 
> > 
> > If n  NMRRE then Pn=1 
> >    If n > NMRRE then 
> >       If [1-e-(err/NMMMRE)]  Pmin then Pn=Pmin 
> >       If Pmax > [1-e-(err/NMMMRE)] > Pmin then Pn= [1-e-(err/NMMMRE)] 
> >       If [1-e-(err/NMMMRE)]  Pmax then Pn=1 
> > 
> > Advantages: 
> > Random sampling adapts to the accuracy of data entry at each point 



> > in time. If data entry is poor, more forms will be re-entered while 
> > fewer forms will be re-entered if data entry is very good. Compared 
> > to simple random sampling, ADDER increased data quality 
> > 
> > Disadvantages 
> > Logistically difficult to implement 
> > ADDER may result in too many forms not being re-entered * this 
> > problem can be alleviated by setting a maximum number of consecutive 
> > forms that are not re-entered, after which re-entry of the next form 
> > must be done 
> > 
> > Thanks for any feedback! 
> > 
> > Ellen 
> > 
> > _________________________ 
> > Ellen Gordon, Ph.D. 
> > Director, Survey Program 
> > Center for Health Studies 
> > (206) 442-4041 
> > (206) 287-2871 (FAX) 
> > gordon.e@ghc.org 
>From lang@u.washington.edu Wed Jun 13 17:26:19 2001 
Received: from usc.edu (usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.9.3+Sun/8.9.3/usc) with ESMTP 
      id RAA24130 for <aapornet@listproc.usc.edu>; Wed, 13 Jun 2001 17:26:19 
- 
0700 
(PDT) 
Received: from jason04.u.washington.edu (jason04.u.washington.edu  
[140.142.8.53]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id RAA00670 for <aapornet@usc.edu>; Wed, 13 Jun 2001 17:26:19 -0700  
(PDT) 
Received: from homer35.u.washington.edu (lang@homer35.u.washington.edu 
[140.142.16.13]) 
      by jason04.u.washington.edu (8.11.2+UW01.01/8.11.2+UW01.04) with ESMTP  
id 
f5E0QJr27374 
      for <aapornet@usc.edu>; Wed, 13 Jun 2001 17:26:19 -0700 
Received: from localhost (lang@localhost) 
      by homer35.u.washington.edu (8.11.2+UW01.01/8.11.2+UW01.04) with ESMTP  
id 
f5E0QI0113230 
      for <aapornet@usc.edu>; Wed, 13 Jun 2001 17:26:18 -0700 
Date: Wed, 13 Jun 2001 17:26:18 -0700 (PDT) 
From: Kurt Lang <lang@u.washington.edu> 
To: AAPOR mbrship <aapornet@usc.edu> 
Subject: Presidential Approval 
Message-ID: <Pine.A41.4.33.0106131723380.118928- 
100000@homer35.u.washington.edu> 
MIME-Version: 1.0 
Content-Type: TEXT/PLAIN; charset=US-ASCII 
 
Can anyone guide me to a source that compares the "average presidential  
approval" 
based on all polls for presidents over the past several decades. I have seen  



this 
information but my mmory is not as good as it once was. 
 
Many thanks. 
Kurt 
 
Kurt Lang, Prof. emeritus 
Dept. of Sociology 
University of Washington 
Seattle, WA 98195-3340 
Home Address: 
      1249  20th Ave. E. 
      Seattle, WA 98112-3530 
      Tel. (206) 325-4569 
FAX (at UW) 206-543-2516 
 
>From Susan.Pinkus@latimes.com Wed Jun 13 18:11:01 2001 
Received: from usc.edu (usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.9.3+Sun/8.9.3/usc) with ESMTP 
      id SAA29954 for <aapornet@listproc.usc.edu>; Wed, 13 Jun 2001 18:11:00 
- 
0700 
(PDT) 
Received: from mail-lat.latimes.com ([64.175.184.208]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id SAA25625 for <aapornet@usc.edu>; Wed, 13 Jun 2001 18:11:01 -0700  
(PDT) 
Received: from pegasus.latimes.com (pegasus.latimes.com [144.142.45.201]) 
      by mail-lat.latimes.com (Switch-2.1.0/Switch-2.1.0) with ESMTP id  
f5E1AnZ04252 
      for <aapornet@usc.edu>; Wed, 13 Jun 2001 18:10:50 -0700 (PDT) 
Received: from vireo.latimes.com (vireo.latimes.com [172.24.18.37]) 
      by pegasus.latimes.com (Pro-8.9.3/Pro-8.9.3) with ESMTP id SAA08742 
      for <aapornet@usc.edu>; Wed, 13 Jun 2001 18:10:30 -0700 (PDT) 
Received: by vireo.latimes.com with Internet Mail Service (5.5.2653.19) 
      id <M6F9WJL9>; Wed, 13 Jun 2001 18:10:29 -0700 
Message-ID: <4F77088E1C18204A908F0E11EAA743EB197091@GOOSE> 
From: "Pinkus, Susan" <Susan.Pinkus@latimes.com> 
To: "'aapornet@usc.edu'" <aapornet@usc.edu> 
Subject: RE: Presidential Approval 
Date: Wed, 13 Jun 2001 18:09:20 -0700 
MIME-Version: 1.0 
X-Mailer: Internet Mail Service (5.5.2653.19) 
Content-Type: text/plain; 
      charset="iso-8859-1" 
 
Try Gallup.  They have a book called, Presidential Approval, A Sourcebook, by  
George 
C. Edwards III with Alec M. Gallup.   However the book only goes to 1988, but  
I'm 
sure they have updates. 
 
Susan Pinkus 
 
      -----Original Message----- 
      From: Kurt Lang [SMTP:lang@u.washington.edu] 
      Sent: Wednesday, June 13, 2001 5:26 PM 



      To:   AAPOR mbrship 
      Subject:    Presidential Approval 
 
      Can anyone guide me to a source that compares the "average presidential 
      approval" based on all polls for presidents over the past several  
decades. 
      I have seen this information but my mmory is not as good as it once 
was. 
 
      Many thanks. 
      Kurt 
 
      Kurt Lang, Prof. emeritus 
      Dept. of Sociology 
      University of Washington 
      Seattle, WA 98195-3340 
      Home Address: 
            1249  20th Ave. E. 
            Seattle, WA 98112-3530 
            Tel. (206) 325-4569 
      FAX (at UW) 206-543-2516 
>From Lydia_Saad@gallup.com Wed Jun 13 18:36:35 2001 
Received: from usc.edu (usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.9.3+Sun/8.9.3/usc) with ESMTP 
      id SAA04605 for <aapornet@listproc.usc.edu>; Wed, 13 Jun 2001 18:36:35 
- 
0700 
(PDT) 
Received: from exchng7.gallup.com (exchng7.gallup.com [198.175.140.71]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id SAA10684 for <aapornet@usc.edu>; Wed, 13 Jun 2001 18:36:34 -0700  
(PDT) 
From: Lydia_Saad@gallup.com 
Received: by exchng7.gallup.com with Internet Mail Service (5.5.2653.19) 
      id <MYKCCP38>; Wed, 13 Jun 2001 20:35:46 -0500 
Message-ID: <BFC17A2EB27CD411A9E30000D1ECEFE407E2B12D@exchng7.gallup.com> 
To: aapornet@usc.edu 
Subject: RE: Presidential Approval 
Date: Wed, 13 Jun 2001 20:35:45 -0500 
MIME-Version: 1.0 
X-Mailer: Internet Mail Service (5.5.2653.19) 
Content-Type: multipart/mixed; 
      boundary="----_=_NextPart_000_01C0F472.54B76C90" 
 
This message is in MIME format. Since your mail reader does not understand  
this 
format, some or all of this message may not be legible. 
 
------_=_NextPart_000_01C0F472.54B76C90 
Content-Type: text/plain; 
      charset="iso-8859-1" 
 
The attached Excel document includes the Gallup presidential approval ratings 
published in the book Susan refers to, plus includes Truman, G.H.W. Bush and  
Clinton. 
 Individual ratings as well as quarterly, yearly and term averages are  
included in 



this spreadsheet. 
 
Lydia Saad 
 
Senior Editor 
The Gallup Poll 
lydia_saad@gallup.com 
 
 
 
-----Original Message----- 
From: Pinkus, Susan [mailto:Susan.Pinkus@latimes.com] 
Sent: Wednesday, June 13, 2001 9:09 PM 
To: 'aapornet@usc.edu' 
Subject: RE: Presidential Approval 
 
 
Try Gallup.  They have a book called, Presidential Approval, A Sourcebook, 
by George C. Edwards III with Alec M. Gallup.   However the book only goes 
to 1988, but I'm sure they have updates. 
 
Susan Pinkus 
 
      -----Original Message----- 
      From: Kurt Lang [SMTP:lang@u.washington.edu] 
      Sent: Wednesday, June 13, 2001 5:26 PM 
      To:   AAPOR mbrship 
      Subject:    Presidential Approval 
 
      Can anyone guide me to a source that compares the "average presidential 
      approval" based on all polls for presidents over the past several  
decades. 
      I have seen this information but my mmory is not as good as it once 
was. 
 
      Many thanks. 
      Kurt 
 
      Kurt Lang, Prof. emeritus 
      Dept. of Sociology 
      University of Washington 
      Seattle, WA 98195-3340 
      Home Address: 
            1249  20th Ave. E. 
            Seattle, WA 98112-3530 
            Tel. (206) 325-4569 
      FAX (at UW) 206-543-2516 
 
 
------_=_NextPart_000_01C0F472.54B76C90 
Content-Type: application/vnd.ms-excel; 
      name="Presidential Approval Statistics.xls" 
Content-Transfer-Encoding: base64 
Content-Disposition: attachment; 
      filename="Presidential Approval Statistics.xls" 
 
0M8R4KGxGuEAAAAAAAAAAAAAAAAAAAAAPgADAP7/CQAGAAAAAAAAAAAAAAABAAAAUgAAAAAAAAAA 



EAAA/v///wAAAAD+////AAAAAFEAAAD///////////////////////////////////////////// 
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//////////////////////////////////////////////////////////////////////////// 
//////////////////////////////////////////////////////////////////////////8J 
CBAAAAYFAK8YzQfJQAAABgEAAOEAAgCwBMEAAgAAAOIAAABcAHAACwAAR2FsbHVwIFVzZXJzYmVy 
ZyAgICAgICAgICAgICAgICAgICAgICAgICAgICAgICAgICAgICAgICAgICAgICAgICAgICAgICAg 
ICAgICAgICAgICAgICAgICAgICAgICAgICAgICAgICAgICAgIEIAAgCwBGEBAgAAAMABAAA9AQQA 
AQADAJwAAgAOABkAAgAAABIAAgAAABMAAgAAAK8BAgAAALwBAgAAAD0AEgAAAHgA+CWQFTgA 
AQADAJwAAgAOABkAAgAAABIAAgAAABMAAgAAAK8BAgAAALwBAgAAAD0AEgAAAHgA+AAAA 
AAEAWAJAAAIAAACNAAIAAAAiAAIAAAAOAAIAAQC3AQIAAADaAAIAAAAxABoAyAAAAP9/kAEAAAAA 
AAAFAUEAcgBpAGEAbAAxABoAyAAAAP9/kAEAAAAAAAAFAUEAcgBpAGEAbAAxABoAyAAAAP9/kAEA 
AAAAAAAFAUEAcgBpAGEAbAAxABoAyAAAAP9/kAEAAAAAAAAFAUEAcgBpAGEAbAAxABoAyAABAP9/ 
vAIAAAACAAAFAUEAcgBpAGEAbAAxABoAoAABAP9/vAIAAAACAAAFAUEAcgBpAGEAbAAxABoAoAAA 
AP9/kAEAAAACAAAFAUEAcgBpAGEAbAAxABoAyAAFAP9/vAIAAAECAAAFAUEAcgBpAGEAbAAxABoA 
yAAAAP9/kAEAAAACAAAFAUEAcgBpAGEAbAAeBBwABQAXAAAiJCIjLCMjMF8pO1woIiQiIywjIzBc 
KR4EIQAGABwAACIkIiMsIyMwXyk7W1JlZF1cKCIkIiMsIyMwXCkeBCIABwAdAAAiJCIjLCMjMC4w 
MF8pO1woIiQiIywjIzAuMDBcKR4EJwAIACIAACIkIiMsIyMwLjAwXyk7W1JlZF1cKCIkIiMsIyMw 
LjAwXCkeBDcAKgAyAABfKCIkIiogIywjIzBfKTtfKCIkIiogXCgjLCMjMFwpO18oIiQiKiAiLSJf 
KTtfKEBfKR4ELgApACkAAF8oKiAjLCMjMF8pO18oKiBcKCMsIyMwXCk7XygqICItIl8pO18oQF8p 
HgQ/ACwAOgAAXygiJCIqICMsIyMwLjAwXyk7XygiJCIqIFwoIywjIzAuMDBcKTtfKCIkIiogIi0i 
Pz9fKTtfKEBfKR4ENgArADEAAF8oKiAjLCMjMC4wMF8pO18oKiBcKCMsIyMwLjAwXCk7XygqICIt 
Ij8/Xyk7XyhAXykeBAoApAAFAAAwLjAwMB4ECwClAAYAADAuMDAwMOAAFAAAAAAA9f8gAAAAAAAA 
AAAAAADAIOAAFAABAAAA9f8gAAD0AAAAAAAAAADAIOAAFAABAAAA9f8gAAD0AAAAAAAAAADAIOAA 
FAACAAAA9f8gAAD0AAAAAAAAAADAIOAAFAACAAAA9f8gAAD0AAAAAAAAAADAIOAAFAAAAAAA9f8g 
AAD0AAAAAAAAAADAIOAAFAAAAAAA9f8gAAD0AAAAAAAAAADAIOAAFAAAAAAA9f8gAAD0AAAAAAAA 
AADAIOAAFAAAAAAA9f8gAAD0AAAAAAAAAADAIOAAFAAAAAAA9f8gAAD0AAAAAAAAAADAIOAAFAAA 
AAAA9f8gAAD0AAAAAAAAAADAIOAAFAAAAAAA9f8gAAD0AAAAAAAAAADAIOAAFAAAAAAA9f8gAAD0 
AAAAAAAAAADAIOAAFAAAAAAA9f8gAAD0AAAAAAAAAADAIOAAFAAAAAAA9f8gAAD0AAAAAAAAAADA 
IOAAFAAAAAAAAQAgAAAAAAAAAAAAAADAIOAAFAABACsA9f8gAAD4AAAAAAAAAADAIOAAFAABACkA 
9f8gAAD4AAAAAAAAAADAIOAAFAABACwA9f8gAAD4AAAAAAAAAADAIOAAFAABACoA9f8gAAD4AAAA 
AAAAAADAIOAAFAABAAkA9f8gAAD4AAAAAAAAAADAIOAAFAAFAAAAAQAoAAAYAAAAAAAAAADAIOAA 
FAAFAAAAAQAgAAAIAAAAAAAAAADAIOAAFAAFAAAAAQApAAAYAAAAAAAAAADAIOAAFAAAAAAAAQAh 
AAAQAAAAAAAAAADAIOAAFAAFAAAAAQAqAAAYAAAAAAAAAADAIOAAFAAAAAAAAQAiAAAQAAAAAAAA 
AADAIOAAFAAGAAAAAQApAAAYAAAAAAAAAADAIOAAFAAHAAAAAQAhAAAYAAAAAAAAAADAIOAAFAAF 
AKUAAQArAAAcAAAAAAAAAADAIOAAFAAAAKUAAQAjAAAUAAAAAAAAAADAIOAAFAAIAAAAAQAgAAAI 
AAAAAAAAAADAIOAAFAAIAAAAAQAiAAAYAAAAAAAAAADAIOAAFAAJABEAAQAiAAAcAAAAAAAAAADA 
IOAAFAAJAAAAAQAiAAAYAAAAAAAAAADAIOAAFAAJAAAAAQAgAAAIAAAAAAAAAADAIOAAFAAJABEA 
AQAgAAAMAAAAAAAAAADAIOAAFAAFABEAAQAgAAAMAAAAAAAAAADAIOAAFAAAABEAAQAgAAAEAAAA 
AAAAAADAIJMCBAAQgAP/kwIEABGABv+TAgQAEoAE/5MCBAATgAf/kwIEAACAAP+TAgQAFIAF/2AB 
AgABAIUAGgAQIAAAAAASAFF1YXJ0ZXJseSBBdmVyYWdlc4UADgCedQAAAAAGAEhpLUxvd4wABAAB 
AAEArgEEAAIAAQQXAAgAAQAAAAAAAAAYABsAIAAAAQsAAAABAAAAAAAABzsAAAAAAQAAAP8AwQEI 
AMEBAABgaQEA/ADsFhMBAAAFAQAAAwAAUVRSEQAAUXVhcnRlcmx5IEF2ZXJhZ2UMAABUZXJtIEF2 
ZXJhZ2UNAABUb3RhbCBBdmVyYWdlCgAARWlzZW5ob3dlcg4AAFllYXJseSBBdmVyYWdlBwAAS2Vu 
bmVkeQcAAEpvaG5zb24FAABOaXhvbgQAAEZvcmQGAABDYXJ0ZXIGAABSZWFnYW4EAABCdXNoBwAA 
Q2xpbnRvbgYAAFRydW1hbhMAAEFwciAyMC1KdWwgMTksIDE5NDUTAABKdWwgMjAtT2N0IDE5LCAx 
OTQ1GQAAT2N0IDIwLCAxOTQ1LUphbiAxOSwgMTk0NhMAAEphbiAyMC1BcHIgMTksIDE5NDcTAABB 
cHIgMjAtSnVsIDE5LCAxOTQ3EwAASnVsIDIwLU9jdCAxOSwgMTk0NhMAAEphbiAyMC1BcHIgMTks 
IDE5NDYTAABBcHIgMjAtSnVsIDE5LCAxOTQ2GQAAT2N0IDIwLCAxOTQ2LUphbiAxOSwgMTk0NxMA 
AEp1bCAyMC1PY3QgMTksIDE5NDcZAABPY3QgMjAsIDE5NDctSmFuIDE5LCAxOTQ4EwAASmFuIDIw 
LUFwciAxOSwgMTk0OBMAAEFwciAyMC1KdWwgMTksIDE5NDgTAABKdWwgMjAtT2N0IDE5LCAxOTQ4 
GQAAT2N0IDIwLCAxOTQ4LUphbiAxOSwgMTk0ORMAAEphbiAyMC1BcHIgMTksIDE5NDkTAABBcHIg 
MjAtSnVsIDE5LCAxOTQ5EwAASnVsIDIwLU9jdCAxOSwgMTk0ORkAAE9jdCAyMCwgMTk0OS1KYW4g 
MTksIDE5NTATAABKYW4gMjAtQXByIDE5LCAxOTUwEwAAQXByIDIwLUp1bCAxOSwgMTk1MBMAAEp1 



bCAyMC1PY3QgMTksIDE5NTAZAABPY3QgMjAsIDE5NTAtSmFuIDE5LCAxOTUxEwAASmFuIDIwLUFw 
ciAxOSwgMTk1MRMAAEFwciAyMC1KdWwgMTksIDE5NTETAABKdWwgMjAtT2N0IDE5LCAxOTUxGQAA 
T2N0IDIwLCAxOTUxLUphbiAxOSwgMTk1MhMAAEphbiAyMC1BcHIgMTksIDE5NTITAABBcHIgMjAt 
SnVsIDE5LCAxOTUyEwAASnVsIDIwLU9jdCAxOSwgMTk1MhkAAE9jdCAyMCwgMTk1Mi1KYW4gMTks 
IDE5NTMTAABKYW4gMjAtQXByIDE5LCAxOTUzEwAAQXByIDIwLUp1bCAxOSwgMTk1MxMAAEp1bCAy 
MC1PY3QgMTksIDE5NTMZAABPY3QgMjAsIDE5NTMtSmFuIDE5LCAxOTU0EwAASmFuIDIwLUFwciAx 
OSwgMTk1NBMAAEFwciAyMC1KdWwgMTksIDE5NTQTAABKdWwgMjAtT2N0IDE5LCAxOTU0GQAAT2N0 
IDIwLCAxOTU0LUphbiAxOSwgMTk1NRMAAEphbiAyMC1BcHIgMTksIDE5NTUTAABBcHIgMjAtSnVs 
IDE5LCAxOTU1EwAASnVsIDIwLU9jdCAxOSwgMTk1NRkAAE9jdCAyMCwgMTk1NS1KYW4gMTksIDE5 
NTYTAABKYW4gMjAtQXByIDE5LCAxOTU2EwAAQXByIDIwLUp1bCAxOSwgMTk1NhMAAEp1bCAyMC1P 
Y3QgMTksIDE5NTYZAABPY3QgMjAsIDE5NTYtSmFuIDE5LCAxOTU3EwAASmFuIDIwLUFwciAxOSwg 
MTk1NxMAAEFwciAyMC1KdWwgMTksIDE5NTcTAABKdWwgMjAtT2N0IDE5LCAxOTU3GQAAT2N0IDIw 
LCAxOTU3LUphbiAxOSwgMTk1OBMAAEphbiAyMC1BcHIgMTksIDE5NTgTAABBcHIgMjAtSnVsIDE5 
LCAxOTU4EwAASnVsIDIwLU9jdCAxOSwgMTk1OBkAAE9jdCAyMCwgMTk1OC1KYW4gMTksIDE5NTkT 
AABKYW4gMjAtQXByIDE5LCAxOTU5EwAAQXByIDIwLUp1bCAxOSwgMTk1ORMAAEp1bCAyMC1PY3Qg 
MTksIDE5NTkZAABPY3QgMjAsIDE5NTktSmFuIDE5LCAxOTYwEwAASmFuIDIwLUFwciAxOSwgMTk2 
MBMAAEFwciAyMC1KdWwgMTksIDE5NjATAABKdWwgMjAtT2N0IDE5LCAxOTYwGQAAT2N0IDIwLCAx 
OTYwLUphbiAxOSwgMTk2MRMAAEphbiAyMC1BcHIgMTksIDE5NjETAABBcHIgMjAtSnVsIDE5LCAx 
OTYxEwAASnVsIDIwLU9jdCAxOSwgMTk2MRMAAEphbiAyMC1BcHIgMTksIDE5NjITAABBcHIgMjAt 
SnVsIDE5LCAxOTYyEwAASnVsIDIwLU9jdCAxOSwgMTk2MhMAAEphbiAyMC1BcHIgMTksIDE5NjMT 
AABBcHIgMjAtSnVsIDE5LCAxOTYzEwAASnVsIDIwLU9jdCAxOSwgMTk2MxMAAEphbiAyMC1BcHIg 
MTksIDE5NjQTAABBcHIgMjAtSnVsIDE5LCAxOTY0EwAASnVsIDIwLU9jdCAxOSwgMTk2NBMAAEph 
biAyMC1BcHIgMTksIDE5NjUTAABBcHIgMjAtSnVsIDE5LCAxOTY1EwAASnVsIDIwLU9jdCAxOSwg 
MTk2NRMAAEphbiAyMC1BcHIgMTksIDE5NjYTAABBcHIgMjAtSnVsIDE5LCAxOTY2EwAASnVsIDIw 
LU9jdCAxOSwgMTk2NhMAAEphbiAyMC1BcHIgMTksIDE5NjcTAABBcHIgMjAtSnVsIDE5LCAxOTY3 
EwAASnVsIDIwLU9jdCAxOSwgMTk2NxMAAEphbiAyMC1BcHIgMTksIDE5NjgTAABBcHIgMjAtSnVs 
IDE5LCAxOTY4EwAASnVsIDIwLU9jdCAxOSwgMTk2OBMAAEphbiAyMC1BcHIgMTksIDE5NjkTAABB 
cHIgMjAtSnVsIDE5LCAxOTY5EwAASnVsIDIwLU9jdCAxOSwgMTk2ORMAAEphbiAyMC1BcHIgMTks 
IDE5NzATAABBcHIgMjAtSnVsIDE5LCAxOTcwEwAASnVsIDIwLU9jdCAxOSwgMTk3ORMAAEphbiAy 
MC1BcHIgMTksIDE5NzEUAABBcHIgMjAtSnVsIDE5LCAxOTcxIBMAAEp1bCAyMC1PY3QgMTksIDE5 
NzETAABKYW4gMjAtQXByIDE5LCAxOTcyEwAAQXByIDIwLUp1bCAxOSwgMTk3MhMAAEp1bCAyMC1P 
Y3QgMTksIDE5NzITAABKYW4gMjAtQXByIDE5LCAxOTczEwAAQXByIDIwLUp1bCAxOSwgMTk3MxMA 
AEp1bCAyMC1PY3QgMTksIDE5NzMTAABKYW4gMjAtQXByIDE5LCAxOTc0EwAAQXByIDIwLUp1bCAx 
OSwgMTk3NBMAAEp1bCAyMC1PY3QgMTksIDE5NzQTAABKYW4gMjAtQXByIDE5LCAxOTc1EwAAQXBy 
IDIwLUp1bCAxOSwgMTk3NRMAAEp1bCAyMC1PY3QgMTksIDE5NzUTAABKYW4gMjAtQXByIDE5LCAx 
OTc2EwAAQXByIDIwLUp1bCAxOSwgMTk3NhMAAEphbiAyMC1BcHIgMTksIDE5NzcTAABBcHIgMjAt 
SnVsIDE5LCAxOTc3EwAASnVsIDIwLU9jdCAxOSwgMTk3NxMAAEphbiAyMC1BcHIgMTksIDE5NzgT 
AABBcHIgMjAtSnVsIDE5LCAxOTc4EwAASnVsIDIwLU9jdCAxOSwgMTk3OBMAAEphbiAyMC1BcHIg 
MTksIDE5NzkTAABBcHIgMjAtSnVsIDE5LCAxOTc5EwAASmFuIDIwLUFwciAxOSwgMTk4MBMAAEFw 
ciAyMC1KdWwgMTksIDE5ODATAABKdWwgMjAtT2N0IDE5LCAxOTgwEwAASmFuIDIwLUFwciAxOSwg 
MTk4MRMAAEFwciAyMC1KdWwgMTksIDE5ODETAABKdWwgMjAtT2N0IDE5LCAxOTgxEwAASmFuIDIw 
LUFwciAxOSwgMTk4MhMAAEFwciAyMC1KdWwgMTksIDE5ODITAABKdWwgMjAtT2N0IDE5LCAxOTgy 
EwAASmFuIDIwLUFwciAxOSwgMTk4MxMAAEFwciAyMC1KdWwgMTksIDE5ODMTAABKdWwgMjAtT2N0 
IDE5LCAxOTgzEwAASmFuIDIwLUFwciAxOSwgMTk4NBMAAEFwciAyMC1KdWwgMTksIDE5ODQTAABK 
dWwgMjAtT2N0IDE5LCAxOTg0EwAASmFuIDIwLUFwciAxOSwgMTk4NRMAAEFwciAyMC1KdWwgMTks 
IDE5ODUTAABKdWwgMjAtT2N0IDE5LCAxOTg1EwAASmFuIDIwLUFwciAxOSwgMTk4NhMAAEFwciAy 
MC1KdWwgMTksIDE5ODYTAABKdWwgMjAtT2N0IDE5LCAxOTg2EwAASmFuIDIwLUFwciAxOSwgMTk4 
NxMAAEFwciAyMC1KdWwgMTksIDE5ODcTAABKdWwgMjAtT2N0IDE5LCAxOTg3EwAASmFuIDIwLUFw 
ciAxOSwgMTk4OBMAAEFwciAyMC1KdWwgMTksIDE5ODgTAABKdWwgMjAtT2N0IDE5LCAxOTg4EwAA 
SmFuIDIwLUFwciAxOSwgMTk4ORMAAEFwciAyMC1KdWwgMTksIDE5ODkTAABKdWwgMjAtT2N0IDE5 
LCAxOTg5EwAASmFuIDIwLUFwciAxOSwgMTk5MBMAAEFwciAyMC1KdWwgMTksIDE5OTATAABKdWwg 
MjAtT2N0IDE5LCAxOTkwEwAASmFuIDIwLUFwciAxOSwgMTk5MRMAAEFwciAyMC1KdWwgMTksIDE5 
OTETAABKdWwgMjAtT2N0IDE5LCAxOTkxEwAASmFuIDIwLUFwciAxOSwgMTk5MhMAAEFwciAyMC1K 
dWwgMTksIDE5OTITAABKdWwgMjAtT2N0IDE5LCAxOTkyGQAAT2N0IDIwLCAxOTYxLUphbiAxOSwg 
MTk2MhkAAE9jdCAyMCwgMTk2Mi1KYW4gMTksIDE5NjMZAABPY3QgMjAsIDE5NjMtSmFuIDE5LCAx 
OTY0GQAAT2N0IDIwLCAxOTY0LUphbiAxOSwgMTk2NRkAAE9jdCAyMCwgMTk2NS1KYW4gMTksIDE5 
NjYZAABPY3QgMjAsIDE5NjYtSmFuIDE5LCAxOTY3GQAAT2N0IDIwLCAxOTY3LUphbiAxOSwgMTk2 



OBkAAE9jdCAyMCwgMTk2OC1KYW4gMTksIDE5NjkZAABPY3QgMjAsIDE5NjktSmFuIDE5LCAxOTcw 
EwAASnVsIDIwLU9jdCAxOSwgMTk3MBkAAE9jdCAyMCwgMTk3MC1KYW4gMTksIDE5NzEZAABPY3Qg 
MjAsIDE5NzEtSmFuIDE5LCAxOTcyGQAAT2N0IDIwLCAxOTcyLUphbiAxOSwgMTk3MxkAAE9jdCAy 
MCwgMTk3My1KYW4gMTksIDE5NzQZAABPY3QgMjAsIDE5NzUtSmFuIDE5LCAxOTc2GQAAT2N0IDIw 
LCAxOTc3LUphbiAxOSwgMTk3OBkAAE9jdCAyMCwgMTk3OC1KYW4gMTksIDE5NzkZAABPY3QgMjAs 
IDE5NzktSmFuIDE5LCAxOTgwGQAAT2N0IDIwLCAxOTgwLUphbiAxOSwgMTk4MRkAAE9jdCAyMCwg 
MTk4MS1KYW4gMTksIDE5ODIZAABPY3QgMjAsIDE5ODItSmFuIDE5LCAxOTgzGQAAT2N0IDIwLCAx 
OTgzLUphbiAxOSwgMTk4NBkAAE9jdCAyMCwgMTk4NC1KYW4gMTksIDE5ODUZAABPY3QgMjAsIDE5 
ODUtSmFuIDE5LCAxOTg2GQAAT2N0IDIwLCAxOTg2LUphbiAxOSwgMTk4NxkAAE9jdCAyMCwgMTk4 
Ny1KYW4gMTksIDE5ODgZAABPY3QgMjAsIDE5ODgtSmFuIDE5LCAxOTg5GQAAT2N0IDIwLCAxOTg5 
LUphbiAxOSwgMTk5MBkAAE9jdCAyMCwgMTk5MC1KYW4gMTksIDE5OTEZAABPY3QgMjAsIDE5OTEt 
SmFuIDE5LCAxOTkyGQAAT2N0IDIwLCAxOTkyLUphbiAxOSwgMTk5MxMAAEphbiAyMC1BcHIgMTks 
IDE5OTMTAABBcHIgMjAtSnVsIDE5LCAxOTkzEwAASnVsIDIwLU9jdCAxOSwgMTk5MxkAAE9jdCAy 
MCwgMTk5My1KYW4gMTksIDE5OTQTAABKYW4gMjAtQXByIDE5LCAxOTk0EwAAQXByIDIwLUp1bCAx 
OSwgMTk5NBMAAEp1bCAyMC1PY3QgMTksIDE5OTQZAABPY3QgMjAsIDE5OTQtSmFuIDE5LCAxOTk1 
EwAASmFuIDIwLUFwciAxOSwgMTk5NRMAAEFwciAyMC1KdWwgMTksIDE5OTUTAABKdWwgMjAtT2N0 
IDE5LCAxOTk1GQAAT2N0IDIwLCAxOTk1LUphbiAxOSwgMTk5NhMAAEphbiAyMC1BcHIgMTksIDE5 
OTYTAABBcHIgMjAtSnVsIDE5LCAxOTk2EwAASnVsIDIwLU9jdCAxOSwgMTk5NhkAAE9jdCAyMCwg 
MTk5Ni1KYW4gMTksIDE5OTcTAABKYW4gMjAtQXByIDE5LCAxOTk3EwAAQXByIDIwLUp1bCAxOSwg 
MTk5NxMAAEp1bCAyMC1PY3QgMTksIDE5OTcZAABPY3QgMjAsIDE5OTctSmFuIDE5LCAxOTk4EwAA 
SmFuIDIwLUFwciAxOSwgMTk5OBMAAEFwciAyMC1KdWwgMTksIDE5OTgTAABKdWwgMjAtT2N0IDE5 
LCAxOTk4GQAAT2N0IDIwLCAxOTk4LUphbiAxOSwgMTk5ORMAAEphbiAyMC1BcHIgMTksIDE5OTkT 
AABBcHIgMjAtSnVsIDE5LCAxOTk5EwAASnVsIDIwLU9jdCAxOSwgMTk5ORkAAE9jdCAyMCwgMTk5 
OS1KYW4gMTksIDIwMDATAABKYW4gMjAtQXByIDE5LCAyMDAwEwAAQXByIDIwLUp1bCAxOSwgMjAw 
MBMAAEp1bCAyMC1PY3QgMTksIDIwMDAZAABPY3QgMjAsIDIwMDAtSmFuIDE5LCAyMDAxFgAATnVt 
YmVyIG9mIENhc2VzIGluIFF0cgEAACAYAABPY3QgMjAtMTk3NC1KYW4gMTksIDE5NzUTAABKdWwg 
MjAtT2N0IDE5LCAxOTc2GQAAT2N0IDIwLCAxOTc2LUphbiAxOSwgMTk3NwQAAEhpZ2gDAABMb3cH 
AABBdmVyYWdlCQAAUm9vc2V2ZWx0CQAAUHJlc2lkZW50EwAASmFuIDIwLUFwciAxOSwgMjAwMRMA 
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IDIwLUFwciAxOSwgMjAwMxMAAEFwciAyMC1KdWwgMTksIDIwMDMTAABKdWwgMjAtT2N0IDE5LCAy 
MDAzEwAASmFuIDIwLUFwciAxOSwgMjAwNBMAAEFwciAyMC1KdWwgMTksIDIwMDQTAABKdWwgMjAt 
T2N0IDE5LCAyMDA0GQAAT2N0IDIwLCAyMDAxLUphbiAxOSwgMjAwMhkAAE9jdCAyMCwgMjAwMi1K 
YW4gMTksIDIwMDMZAABPY3QgMjAsIDIwMDMtSmFuIDE5LCAyMDA0GQAAT2N0IDIwLCAyMDA0LUph 
biAxOSwgMjAwNf8ACgEIABoIAAAMAAAAhQgAAHcAAADWCAAAyAAAAJIJAACEAQAATgoAAEACAAAK 
CwAA/AIAAMYLAAC4AwAAggwAAHQEAAA+DQAAMAUAAPoNAADsBQAAtg4AAKgGAABmDwAAWAcAABYQ 
AAAICAAAxhAAALgIAAB3EQAAaQkAACcSAAAZCgAA1xIAAMkKAACHEwAAeQsAADcUAAApDAAA5xQA 
ANkMAACXFQAAiQ0AAEcWAAA5DgAADxcAAAEPAADpFwAA2w8AAMkYAAC7EAAAqRkAAJsRAABxGgAA 
YxIAAC0bAAAfEwAA6RsAANsTAAClHAAAlxQAAFcdAABJFQAAyB0AALoVAAB4HgAAahYAAAoAAAAJ 
CBAAAAYQAK8YzQfJQAAABgEAAAsCMAAAAAAAAAAAAP0AAADNIgAAxS0AAFY4AADTQgAAYk0AALBX 
AAAYYgAAFm0AAOB0AAANAAIAAQAMAAIAZAAPAAIAAQARAAIAAAAQAAgA/Knx0k1iUD9fAAIAAQAq 
AAIAAAArAAIAAACCAAIAAQCAAAgAAAAAAAAAAAAlAgQAAAD/AIEAAgDBBBsAOAAJACIAAAD/AEMA 
AAD/AFAAAAD/AGYAAAD/AH4AAAD/AIkAAAD/AJoAAAD/ALsAAAD/AMwAAAD/ABQABQACAAAmRhUA 
LgArAAAmTCYiQXJpYWwsQm9sZCJUaGUgR2FsbHVwIFBvbGwmQyZEJlJQYWdlICZQgwACAAEAhAAC 
AAAAJgAIAAAAAAAAAOA/JwAIAAAAAAAAAOA/KAAIAAAAAAAAAPQ/TQBOAQAAXABcAFAAUgBOAFMA 
VgBSAFwASABQACAATABKADQAUwBpACAAbgBlAGEAcgAgAE0AYQB1AHIAYQAgAFMAdAAAAAEEAQPc 
AHAAA2MBAAEAAQAAAAAAAAABAA8ALAECAAEALAECAAAATABlAHQAdABlAHIAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
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AAAAAOA/AAAAAAAA4D8BAFUAAgAIAH0ADAAAAAAA2wwWAAIAAgB9AAwAAQABANsEGAAGAAIAfQAM 
AAIAAgDbFBwAAgACAH0ADAADAAYAtgoeAAIAAgB9AAwABwAHALYKGgACAAIAAAIOAAAAAAD9AAAA 
AAAIAAAACAIQAAAAAAAIAP0CAAAAAIABFQAIAhAAAgAAAAgA/wAAAAAAAAEPAAgCEAADAAAACAD/ 
AAAAAAAAAQ8ACAIQAAQAAAAIAP8AAAAAAAABDwAIAhAABQAAAAgA/wAAAAAAAAEPAAgCEAAGAAAA 
CAD/AAAAAAAAAQ8ACAIQAAcAAAAIAP8AAAAAAAABDwAIAhAACAAAAAgA/wAAAAAAAAEPAAgCEAAJ 
AAAACAD/AAAAAAAAAQ8ACAIQAAoAAAAIAP8AAAAAAAABDwAIAhAACwAAAAgA/wAAAAAAAAEPAAgC 



EAAMAAAACAD/AAAAAAAAAQ8ACAIQAA0AAAAIAP8AAAAAAAABDwAIAhAADgAAAAgA/wAAAAAAAAEP 
AAgCEAAPAAAACAD/AAAAAAAAAQ8ACAIQABAAAQAIAP8AAAAAAAABDwAIAhAAEQABAAgA/wAAAAAA 
AAEPAAgCEAASAAEACAD/AAAAAAAAAQ8ACAIQABMAAQAIAP8AAAAAAAABDwAIAhAAFAABAAgA/wAA 
AAAAAAEPAAgCEAAVAAEACAD/AAAAAAAAAQ8ACAIQABYAAQAIAP8AAAAAAAABDwAIAhAAFwABAAgA 
/wAAAAAAAAEPAAgCEAAYAAEACAD/AAAAAAAAAQ8ACAIQABkAAQAIAP8AAAAAAAABDwAIAhAAGgAB 
AAgA/wAAAAAAAAEPAAgCEAAbAAEACAD/AAAAAAAAAQ8ACAIQABwAAQAIAP8AAAAAAAABDwAIAhAA 
HQABAAgA/wAAAAAAAAEPAAgCEAAeAAEACAD/AAAAAAAAAQ8ACAIQAB8AAQAIAP8AAAAAAAABDwD9 
AAoAAAAAABUA9AAAAP0ACgAAAAEAFwAAAAAAAQIGAAAAAgAbAP0ACgAAAAMAHQABAAAA/QAKAAAA 
BAAdAAUAAAD9AAoAAAAFAB0AAgAAAP0ACgAAAAYAHQADAAAA/QAKAAAABwAZAOsAAAD9AAoAAgAA 
ABYADgAAAH4CCgACAAEAGAAAAPA//QAKAAIAAgAcAA8AAAB+AgoAAgADAB4AAMBVQH4CCgACAAcA 
GgAAAPA/fgIKAAMAAQAYAAAAAED9AAoAAwACABwAEAAAAH4CCgADAAMAHgAAgFRAfgIKAAMABwAa 
AAAA8D9+AgoABAABABgAAAAIQP0ACgAEAAIAHAARAAAAfgIKAAQAAwAeAACAT0AGACMABAAE 
AAAA8D9+AB4A 
VVVVVVVVU0AAAAgABP8NACUCAAQAA8ADwEIBBQB+AgoABAAHABoAAADwP34CCgAFAAEAGAAA 
VVVVVVVVU0AAAAgABP8NACUCAAQAA8ADwEIBBQB+ABBA 
/QAKAAUAAgAcABUAAAB+AgoABQADAB4AAIBIQH4CCgAFAAcAGgAAAPA/fgIKAAYAAQAYAAAAFED9 
AAoABgACABwAFgAAAH4CCgAGAAMAHgAAgEVAfgIKAAYABwAaAAAA8D9+AgoABwABABgAAAAY 
AAoABgACABwAFgAAAH4CCgAGAAMAHgAAgEVAfgIKAAYABwAaAAAA8D9+QP0A 
CgAHAAIAHAAUAAAAfgIKAAcABwAaAAAAAAB+AgoACAABABgAAAAcQP0ACgAIAAIAHAAXAAAA 
CgAHAAIAHAAUAAAAfgIKAAcABwAaAAAAAAB+fgIK 
AAgAAwAeAACAQ0AGACMACAAEAB4AVVVVVVXVRUAAAAwABP8NACUFAAgAA8ADwEIBBQB+AgoA 
AAgAAwAeAACAQ0AGACMACAAEAB4AVVVVVVXVRUAAAAwABP8NACUFAAgAA8ADwEIBBQB+CAAH 
ABoAAAAIQH4CCgAJAAEAGAAAACBA/QAKAAkAAgAcABIAAAB+AgoACQADAB4AAMBOQH4CCgAJAAcA 
GgAAAABAfgIKAAoAAQAYAAAAIkD9AAoACgACABwAEwAAAH4CCgAKAAMAHgAAwE1AfgIKAAoABwAa 
AAAAEEB+AgoACwABABgAAAAkQP0ACgALAAIAHAAYAAAAfgIKAAsAAwAeAACAS0B+AgoACwAH 
AAAAEEB+AgoACwABABgAAAAkQP0ACgALAAIAHAAYAAAAfgIKAAsAAwAeAACAS0B+ABoA 
AADwP34CCgAMAAEAGAAAACZA/QAKAAwAAgAcABkAAAB+AgoADAADAB4AAABLQAYAIwAMAAQAHgAA 
AAAAAMBMQAAAEAAE/w0AJQkADAADwAPAQgEFAH4CCgAMAAcAGgAAAPA/fgIKAA0AAQAYAAAAKED9 
AAoADQACABwAGgAAAH4CCgANAAMAHgAAAEJAfgIKAA0ABwAaAAAA8D9+AgoADgABABgAAAAq 
AAoADQACABwAGgAAAH4CCgANAAMAHgAAAEJAfgIKAA0ABwAaAAAA8D9+QP0A 
CgAOAAIAHAAbAAAAfgIKAA4AAwAeAACAQ0B+AgoADgAHABoAAADwP34CCgAPAAEAGAAAACxA 
CgAOAAIAHAAbAAAAfgIKAA4AAwAeAACAQ0B+/QAK 
AA8AAgAcABwAAAB+AgoADwAHABoAAAAAAH4CCgAQAAEAGAAAAC5A/QAKABAAAgAcAB0AAAB+ 
AA8AAgAcABwAAAB+AgoA 
EAADAB4AAEBRQAYAIwAQAAQAHgAAAAAAAABIQAAAFAAE/w0AJQ0AEAADwAPAQgEFAAYAIwAQAAUA 
HgCKndiJnVhMQAAAIAAF/w0AJQIAEAADwAPAQgEFAH4CCgAQAAcAGgAAAPA/fgIKABEAAQAYAAAA 
MED9AAoAEQACABwAHgAAAH4CCgARAAMAHgAAgExAfgIKABEABwAaAAAA8D9+AgoAEgABABgA 
MED9AAoAEQACABwAHgAAAH4CCgARAAMAHgAAgExAfgIKABEABwAaAAAA8D9+AAAx 
QP0ACgASAAIAHAAfAAAAfgIKABIABwAaAAAAAAB+AgoAEwABABgAAAAyQP0ACgATAAIAHAAg 
QP0ACgASAAIAHAAfAAAAfgIKABIABwAaAAAAAAB+AAAA 
AwIOABMAAwAeACEf9GxWVUhAfgIKABMABwAaAAAACEB+AgoAFAABABgAAAAzQP0ACgAUAAIA 
AwIOABMAAwAeACEf9GxWVUhAfgIKABMABwAaAAAACEB+HAAh 
AAAAfgIKABQAAwAeAACARkAGACMAFAAEAB4AtV9RJHIcSUAAABgABP8NACURABQAA8ADwEIBBQB+ 
AgoAFAAHABoAAADwP34CCgAVAAEAGAAAADRA/QAKABUAAgAcACIAAAB+AgoAFQADAB4AAIBCQH4C 
CgAVAAcAGgAAAPA/fgIKABYAAQAYAAAANUD9AAoAFgACABwAIwAAAAMCDgAWAAMAHgDf4AuTqapE 
QH4CCgAWAAcAGgAAAAhAfgIKABcAAQAYAAAANkD9AAoAFwACABwAJAAAAH4CCgAXAAMAHgAAgENA 
fgIKABcABwAaAAAAFEB+AgoAGAABABgAAAA3QP0ACgAYAAIAHAAlAAAAfgIKABgAAwAeAACg 
fgIKABcABwAaAAAAFEB+QkAG 
ACMAGAAEAB4AOPjCZKpSQ0AAABwABP8NACUVABgAA8ADwEIBBQB+AgoAGAAHABoAAAAQQH4C 
ACMAGAAEAB4AOPjCZKpSQ0AAABwABP8NACUVABgAA8ADwEIBBQB+CgAZ 
AAEAGAAAADhA/QAKABkAAgAcACYAAAB+AgoAGQADAB4AAEA6QH4CCgAZAAcAGgAAABBAfgIKABoA 
AQAYAAAAOUD9AAoAGgACABwAJwAAAH4CCgAaAAMAHgAAADpAfgIKABoABwAaAAAACEB+AgoA 
AQAYAAAAOUD9AAoAGgACABwAJwAAAH4CCgAaAAMAHgAAADpAfgIKABoABwAaAAAACEB+GwAB 
ABgAAAA6QP0ACgAbAAIAHAAoAAAAAwIOABsAAwAeAEI+6Nmsqj5AfgIKABsABwAaAAAACEB+AgoA 
HAABABgAAAA7QP0ACgAcAAIAHAApAAAAfgIKABwAAwAeAAAAN0AGACMAHAAEAB4AkA96Nqt6OkAA 
ACAABP8NACUZABwAA8ADwEIBBQB+AgoAHAAHABoAAAAAQH4CCgAdAAEAGAAAADxA/QAKAB0A 
ACAABP8NACUZABwAA8ADwEIBBQB+AgAc 



ACoAAAB+AgoAHQADAB4AAAA6QH4CCgAdAAcAGgAAAAhAfgIKAB4AAQAYAAAAPUD9AAoAHgAC 
ACoAAAB+ABwA 
KwAAAH4CCgAeAAMAHgAAwD1AfgIKAB4ABwAaAAAAEEB+AgoAHwABABgAAAA+QP0ACgAfAAIA 
KwAAAH4CCgAeAAMAHgAAwD1AfgIKAB4ABwAaAAAAEEB+AgoAHwABABgAAAA+HAAs 
AAAAfgIKAB8AAwAeAAAAQEB+AgoAHwAHABoAAAAIQNcAQgCQCgAAWAJsAEYAOABfADgAOAAq 
AAAAfgIKAB8AAwAeAAAAQEB+AF8A 
OAA4ADgAXwA4ADgAKgCGADgAKgA8AF8AOAA8ADgAXwA4ADgAPABfADgAOAAIAhAAIAAAAAgA/wAA 
AAAAAAEPAAgCEAAiAAAACAD/AAAAAAAAAQ8ACAIQACMAAAAIAP8AAAAAAAABDwAIAhAAJAAAAAgA 
/wAAAAAAAAEPAAgCEAAlAAAACAD/AAAAAAAAAQ8ACAIQACYAAAAIAP8AAAAAAAABDwAIAhAAJwAA 
AAgA/wAAAAAAAAEPAAgCEAAoAAAACAD/AAAAAAAAAQ8ACAIQACkAAAAIAP8AAAAAAAABDwAIAhAA 
KgAAAAgA/wAAAAAAAAEPAAgCEAArAAAACAD/AAAAAAAAAQ8ACAIQACwAAAAIAP8AAAAAAAABDwAI 
AhAALQAAAAgA/wAAAAAAAAEPAAgCEAAuAAAACAD/AAAAAAAAAQ8ACAIQAC8AAAAIAP8AAAAAAAAB 
DwAIAhAAMAABAAgA/wAAAAAAAAEPAAgCEAAxAAEACAD/AAAAAAAAAQ8ACAIQADIAAQAIAP8AAAAA 
AAABDwAIAhAAMwABAAgA/wAAAAAAAAEPAAgCEAA0AAEACAD/AAAAAAAAAQ8ACAIQADUAAQAIAP8A 
AAAAAAABDwAIAhAANgABAAgA/wAAAAAAAAEPAAgCEAA3AAEACAD/AAAAAAAAAQ8ACAIQADgAAQAI 
AP8AAAAAAAABDwAIAhAAOQABAAgA/wAAAAAAAAEPAAgCEAA6AAEACAD/AAAAAAAAAQ8ACAIQADsA 
AQAIAP8AAAAAAAABDwAIAhAAPAABAAgA/wAAAAAAAAEPAAgCEAA9AAEACAD/AAAAAAAAAQ8ACAIQ 
AD4AAQAIAP8AAAAAAAABDwAIAhAAPwABAAgA/wAAAAAAAAEPAH4CCgAgAAEAGAAAAD9A/QAKACAA 
AgAcAC0AAAB+AgoAIAADAB4AAABAQAYAIwAgAAQAHgAAAAAAAPA9QAAAzwAE/w0AJR0AIAAD 
AgAcAC0AAAB+wAPA 
QgEFAAYAIwAgAAUAHgC+rHY6fbJBQAAA2wAF/w0AJREAIAADwAPAQgEFAAYAIwAgAAYAHgD4 
QgEFAAYAIwAgAAUAHgC+twjN 
MKRGQAAA2wAF/Q0AJQIAIAADwAPAQgEFAH4CCgAgAAcAGgAAAPA//QAKACIAAAAWAAQAAAB+AgoA 
IgABABgAAADwP/0ACgAiAAIAHAAuAAAAfgIKACIAAwAeAACgUUB+AgoAIgAHABoAAAAQQH4CCgAj 
AAEAGAAAAABA/QAKACMAAgAcAC8AAAB+AgoAIwADAB4AAOBRQH4CCgAjAAcAGgAAAABAfgIKACQA 
AQAYAAAACED9AAoAJAACABwAMAAAAH4CCgAkAAMAHgAAEFFAfgIKACQABwAaAAAAEEB+AgoA 
AQAYAAAACED9AAoAJAACABwAMAAAAH4CCgAkAAMAHgAAEFFAfgIKACQABwAaAAAAEEB+JQAB 
ABgAAAAQQP0ACgAlAAIAHAAxAAAAvQASACUAAwAeAABAUEAeAAA0UUAEAH4CCgAlAAcAGgAAABBA 
fgIKACYAAQAYAAAAFED9AAoAJgACABwAMgAAAH4CCgAmAAMAHgAA8FBAfgIKACYABwAaAAAAEEB+ 
AgoAJwABABgAAAAYQP0ACgAnAAIAHAAzAAAAfgIKACcAAwAeAAE8uUB+AgoAJwAHABoAAAAU 
AgoAJwABABgAAAAYQP0ACgAnAAIAHAAzAAAAfgIKACcAAwAeAAE8uUB+QH4C 
CgAoAAEAGAAAABxA/QAKACgAAgAcADQAAAB+AgoAKAADAB4AABBQQH4CCgAoAAcAGgAAABBAfgIK 
ACkAAQAYAAAAIED9AAoAKQACABwANQAAAAMCDgApAAMAHgBv8IXJVFVQQAMCDgApAAQAHgAJih9j 
7l5QQH4CCgApAAcAGgAAAAhAfgIKACoAAQAYAAAAIkD9AAoAKgACABwANgAAAH4CCgAqAAMAHgAA 
gFFAfgIKACoABwAaAAAAFEB+AgoAKwABABgAAAAkQP0ACgArAAIAHAA3AAAAfgIKACsAAwAe 
gFFAfgIKACoABwAaAAAAFEB+AABQ 
UUB+AgoAKwAHABoAAAAQQH4CCgAsAAEAGAAAACZA/QAKACwAAgAcADgAAAADAg4ALAADAB4A 
UUB+kQ96 
NqsqUkB+AgoALAAHABoAAAAIQH4CCgAtAAEAGAAAAChA/QAKAC0AAgAcADkAAAADAg4ALQAD 
NqsqUkB+AB4A 
b/CFyVQVU0B+AgoALQAEAB4AAARSQH4CCgAtAAcAGgAAAAhAfgIKAC4AAQAYAAAAKkD9AAoALgAC 
ABwAOgAAAH4CCgAuAAMAHgABmLxAfgIKAC4ABwAaAAAAFEB+AgoALwABABgAAAAsQP0ACgAv 
ABwAOgAAAH4CCgAuAAMAHgABmLxAfgIKAC4ABwAaAAAAFEB+AAIA 
HAA7AAAAfgIKAC8AAwAeAACwUUB+AgoALwAHABoAAAAQQH4CCgAwAAEAGAAAAC5A/QAKADAA 
HAA7AAAAfgIKAC8AAwAeAACwUUB+AgAc 
ADwAAAB+AgoAMAADAB4AAABRQH4CCgAwAAcAGgAAAPA/fgIKADEAAQAYAAAAMED9AAoAMQAC 
ADwAAAB+ABwA 
PQAAAAMCDgAxAAMAHgCRD3o2q+pSQAMCDgAxAAQAHgDEQq1p3vlRQAMCDgAxAAUAHgCHp1fK 
PQAAAAMCDgAxAAMAHgCRD3o2q+MmRR 
QH4CCgAxAAcAGgAAAAhAfgIKADIAAQAYAAAAMUD9AAoAMgACABwAPgAAAH4CCgAyAAMAHgAAQFFA 
fgIKADIABwAaAAAAEEB+AgoAMwABABgAAAAyQP0ACgAzAAIAHAA/AAAAfgIKADMAAwAeAAHY 
fgIKADIABwAaAAAAEEB+uEB+ 
AgoAMwAHABoAAAAUQH4CCgA0AAEAGAAAADNA/QAKADQAAgAcAEAAAAB+AgoANAADAB4AAMBNQH4C 
CgA0AAcAGgAAABBAfgIKADUAAQAYAAAANED9AAoANQACABwAQQAAAL0AEgA1AAMAHgAAgE1AHgCB 
hbhABAB+AgoANQAHABoAAAAAQH4CCgA2AAEAGAAAADVA/QAKADYAAgAcAEIAAAB+AgoANgAD 
hbhABAB+AB4A 
AIBKQH4CCgA2AAcAGgAAABRAfgIKADcAAQAYAAAANkD9AAoANwACABwAQwAAAH4CCgA3AAMAHgAA 



gEpAfgIKADcABwAaAAAACEB+AgoAOAABABgAAAA3QP0ACgA4AAIAHABEAAAAfgIKADgAAwAe 
gEpAfgIKADcABwAaAAAACEB+AAEI 
tkB+AgoAOAAHABoAAAAUQH4CCgA5AAEAGAAAADhA/QAKADkAAgAcAEUAAAADAg4AOQADAB4A 
tkB+3+AL 
k6mqS0ADAg4AOQAEAB4ArK3YX3Y3S0B+AgoAOQAHABoAAAAIQH4CCgA6AAEAGAAAADlA/QAK 
k6mqS0ADAg4AOQAEAB4ArK3YX3Y3S0B+ADoA 
AgAcAEYAAAADAg4AOgADAB4AIR/0bFbVTUB+AgoAOgAHABoAAAAIQH4CCgA7AAEAGAAAADpA/QAK 
ADsAAgAcAEcAAAB+AgoAOwADAB4AAABPQH4CCgA7AAcAGgAAAAhAfgIKADwAAQAYAAAAO0D9 
ADsAAgAcAEcAAAB+AAoA 
PAACABwASAAAAH4CCgA8AAMAHgAAUFBAfgIKADwABwAaAAAAEEB+AgoAPQABABgAAAA8QP0A 
PAACABwASAAAAH4CCgA8AAMAHgAAUFBAfgIKADwABwAaAAAAEEB+CgA9 
AAIAHABJAAAAfgIKAD0AAwAeAAAwUUADAg4APQAEAB4AIR/0bFb1T0B+AgoAPQAHABoAAAAQQH4C 
CgA+AAEAGAAAAD1A/QAKAD4AAgAcAEoAAAADAg4APgADAB4Ab/CFyVQVUEB+AgoAPgAHABoA 
CgA+AAAI 
QH4CCgA/AAEAGAAAAD5A/QAKAD8AAgAcAEsAAAB+AgoAPwADAB4AAfi2QH4CCgA/AAcAGgAAABRA 
1wBCAEsKAABYAq0ARgA4ADgAQAA4ADgAOABOADgAOAA8AEoAOAA4ADgAYAA4ADgAOABAADgAOAA4 
AE4APAA4ADgASgA8AAgCEABAAAAACAD/AAAAAAAAAQ8ACAIQAEEAAAAIAP8AAAAAAAABDwAIAhAA 
QwAAAAgA/wAAAAAAAAEPAAgCEABEAAAACAD/AAAAAAAAAQ8ACAIQAEUAAAAIAP8AAAAAAAABDwAI 
AhAARgAAAAgA/wAAAAAAAAEPAAgCEABHAAAACAD/AAAAAAAAAQ8ACAIQAEgAAAAIAP8AAAAAAAAB 
DwAIAhAASQAAAAgA/wAAAAAAAAEPAAgCEABKAAAACAD/AAAAAAAAAQ8ACAIQAEsAAAAIAP8AAAAA 
AAABDwAIAhAATAAAAAgA/wAAAAAAAAEPAAgCEABNAAAACAD/AAAAAAAAAQ8ACAIQAE4AAAAIAP8A 
AAAAAAABDwAIAhAAUAAAAAgA/wAAAAAAAAEPAAgCEABRAAAACAD/AAAAAAAAAQ8ACAIQAFIAAAAI 
AP8AAAAAAAABDwAIAhAAUwAAAAgA/wAAAAAAAAEPAAgCEABUAAAACAD/AAAAAAAAAQ8ACAIQAFUA 
AAAIAP8AAAAAAAABDwAIAhAAVgAAAAgA/wAAAAAAAAEPAAgCEABXAAAACAD/AAAAAAAAAQ8ACAIQ 
AFgAAAAIAP8AAAAAAAABDwAIAhAAWQAAAAgA/wAAAAAAAAEPAAgCEABaAAAACAD/AAAAAAAAAQ8A 
CAIQAFsAAAAIAP8AAAAAAAABDwAIAhAAXAAAAAgA/wAAAAAAAAEPAAgCEABdAAAACAD/AAAAAAAA 
AQ8ACAIQAF4AAAAIAP8AAAAAAAABDwAIAhAAXwAAAAgA/wAAAAAAAAEPAH4CCgBAAAEAGAAAAD9A 
/QAKAEAAAgAcAEwAAAADAg4AQAADAB4A3+ALk6mqTkB+AgoAQAAHABoAAAAYQH4CCgBBAAEAGAAA 
AEBA/QAKAEEAAgAcAE0AAAB+AgoAQQADAB4AAIBNQAMCDgBBAAQAHgC7uI0G8G5OQAMCDgBBAAUA 
HgDWVuwvuz9OQAMCDgBBAAYAHgDSAN4CCUJQQH4CCgBBAAcAGgAAAABA/QAKAEMAAAAWAAYAAAB+ 
AgoAQwABABgAAADwP/0ACgBDAAIAHABOAAAAAwIOAEMAAwAeAG/whclUlVJAfgIKAEMABwAaAAAA 
CEB+AgoARAABABgAAAAAQP0ACgBEAAIAHABPAAAAfgIKAEQAAwAeAAHEvUB+AgoARAAHABoA 
CEB+AgoARAABABgAAAAAQP0ACgBEAAIAHABPAAAAfgIKAEQAAwAeAAHEvUB+AAAU 
QH4CCgBFAAEAGAAAAAhA/QAKAEUAAgAcAFAAAAB+AgoARQADAB4AADBTQH4CCgBFAAcAGgAAABBA 
fgIKAEYAAQAYAAAAEED9AAoARgACABwArAAAAAMCDgBGAAMAHgBv8IXJVJVTQAMCDgBGAAQAHgDE 
Qq1p3hlTQH4CCgBGAAcAGgAAAAhAfgIKAEcAAQAYAAAAFED9AAoARwACABwAUQAAAH4CCgBHAAMA 
HgAAgFNAfgIKAEcABwAaAAAACEB+AgoASAABABgAAAAYQP0ACgBIAAIAHABSAAAAAwIOAEgA 
HgAAgFNAfgIKAEcABwAaAAAACEB+AwAe 
AG/whclU1VFAfgIKAEgABwAaAAAACEB+AgoASQABABgAAAAcQP0ACgBJAAIAHABTAAAAfgIKAEkA 
AwAeAAAQUEB+AgoASQAHABoAAAAQQH4CCgBKAAEAGAAAACBA/QAKAEoAAgAcAK0AAAADAg4A 
AwAeAAAQUEB+SgAD 
AB4AkQ96NquqUkB+AgoASgAEAB4AAARSQH4CCgBKAAcAGgAAAAhAfgIKAEsAAQAYAAAAIkD9 
AB4AkQ96NquqUkB+AAoA 
SwACABwAVAAAAAMCDgBLAAMAHgCRD3o2q+pQQH4CCgBLAAcAGgAAAAhAfgIKAEwAAQAYAAAA 
SwACABwAVAAAAAMCDgBLAAMAHgCRD3o2q+JED9 
AAoATAACABwAVQAAAH4CCgBMAAMAHgAAgE9AfgIKAEwABwAaAAAAFEB+AgoATQABABgAAAAm 
AAoATAACABwAVQAAAH4CCgBMAAMAHgAAgE9AfgIKAEwABwAaAAAAFEB+QP0A 
CgBNAAIAHABWAAAAAwIOAE0AAwAeACEf9GxWVU1AfgIKAE0ABwAaAAAACEB+AgoATgABABgA 
CgBNAAIAHABWAAAAAwIOAE0AAwAeACEf9GxWVU1AfgIKAE0ABwAaAAAACEB+AAAo 
QP0ACgBOAAIAHACuAAAAfgIKAE4AAwAeAAAATUADAg4ATgAEAB4AQj7o2azqTkC9ABgATgAFAB4A 
AWK7QB4AAWK7QBoAAADwPwcA/QAKAFAAAAAWAAcAAAB+AgoAUAABABgAAADwP/0ACgBQAAIAHACu 
AAAAAwIOAFAAAwAeAG/whclUFVNAAwIOAFAABAAeAG/whclUFVNAfgIKAFAABwAaAAAACEB+AgoA 
UQABABgAAAAAQP0ACgBRAAIAHABXAAAAfgIKAFEAAwAeAAAAU0B+AgoAUQAHABoAAAAUQH4C 
UQABABgAAAAAQP0ACgBRAAIAHABXAAAAfgIKAFEAAwAeAAAAU0B+CgBS 
AAEAGAAAAAhA/QAKAFIAAgAcAFgAAAADAg4AUgADAB4Ab/CFyVSVUkB+AgoAUgAHABoAAAAYQH4C 
CgBTAAEAGAAAABBA/QAKAFMAAgAcAFkAAAB+AgoAUwAHABoAAAAAAH4CCgBUAAEAGAAAABRA/QAK 
AFQAAgAcAK8AAAB+AgoAVAADAB4AAIBRQAYAIwBUAAQAHgDQ+oGYcVxSQAAABAAE/w0AJVEA 



AFQAAgAcAK8AAAB+AgoAVAADAB4AAIBRQAYAIwBUAAQAHgDQ+VAAD 
wAPAQgEFAAMCDgBUAAUAHgCRD3o2q4pSQH4CCgBUAAcAGgAAAAhAfgIKAFUAAQAYAAAAGED9AAoA 
VQACABwAWgAAAH4CCgBVAAMAHgABuLpAfgIKAFUABwAaAAAAFEB+AgoAVgABABgAAAAcQP0A 
VQACABwAWgAAAH4CCgBVAAMAHgABuLpAfgIKAFUABwAaAAAAFEB+CgBW 
AAIAHABbAAAAfgIKAFYAAwAeAAEEukB+AgoAVgAHABoAAAAUQH4CCgBXAAEAGAAAACBA/QAK 
AAIAHABbAAAAfgIKAFYAAwAeAAEEukB+AFcA 
AgAcAFwAAAB+AgoAVwADAB4AACBQQH4CCgBXAAcAGgAAABBAfgIKAFgAAQAYAAAAIkD9AAoA 
AgAcAFwAAAB+WAAC 
ABwAsAAAAH4CCgBYAAMAHgAAIE9ABgAjAFgABAAeAAAAAAAAXFBAAABUAAT/DQAlVQBYAAPAA8BC 
AQUAfgIKAFgABwAaAAAAEEB+AgoAWQABABgAAAAkQP0ACgBZAAIAHABdAAAAfgIKAFkAAwAe 
AQUAfgIKAFgABwAaAAAAEEB+AAFY 
tkB+AgoAWQAHABoAAAAUQH4CCgBaAAEAGAAAACZA/QAKAFoAAgAcAF4AAAB+AgoAWgADAB4A 
tkB+AABJ 
QH4CCgBaAAcAGgAAABBAfgIKAFsAAQAYAAAAKED9AAoAWwACABwAXwAAAH4CCgBbAAMAHgAAgEdA 
fgIKAFsABwAaAAAAEEB+AgoAXAABABgAAAAqQP0ACgBcAAIAHACxAAAAfgIKAFwAAwAeAAAA 
fgIKAFsABwAaAAAAEEB+R0AG 
ACMAXAAEAB4AZmZmZmYGSUAAAFgABP8NACVZAFwAA8ADwEIBBQB+AgoAXAAHABoAAAAQQH4C 
ACMAXAAEAB4AZmZmZmYGSUAAAFgABP8NACVZAFwAA8ADwEIBBQB+CgBd 
AAEAGAAAACxA/QAKAF0AAgAcAGAAAAB+AgoAXQADAB4AAABHQH4CCgBdAAcAGgAAABRAfgIKAF4A 
AQAYAAAALkD9AAoAXgACABwAYQAAAH4CCgBeAAMAHgAAYEdAfgIKAF4ABwAaAAAAEEB+AgoA 
AQAYAAAALkD9AAoAXgACABwAYQAAAH4CCgBeAAMAHgAAYEdAfgIKAF4ABwAaAAAAEEB+XwAB 
ABgAAAAwQP0ACgBfAAIAHABiAAAAfgIKAF8AAwAeAABgQ0D9AAoAXwAEAB4A7AAAAH4CCgBfAAcA 
GgAAABBA1wBAADcKAABEAjwAbgBKADgAOABOADgAPAA4AEoAPAA4ADwAWABcADgAPAAqAHEAOAA4 
ADgAXwA4ADgAOABfADgAOAAIAhAAYAAAAAgA/wAAAAAAAAEPAAgCEABhAAAACAD/AAAAAAAAAQ8A 
CAIQAGIAAAAIAP8AAAAAAAABDwAIAhAAYwAAAAgA/wAAAAAAAAEPAAgCEABkAAAACAD/AAAAAAAA 
AQ8ACAIQAGYAAAAIAP8AAAAAAAABDwAIAhAAZwAAAAgA/wAAAAAAAAEPAAgCEABoAAAACAD/AAAA 
AAAAAQ8ACAIQAGkAAAAIAP8AAAAAAAABDwAIAhAAagAAAAgA/wAAAAAAAAEPAAgCEABrAAAACAD/ 
AAAAAAAAAQ8ACAIQAGwAAAAIAP8AAAAAAAABDwAIAhAAbQAAAAgA/wAAAAAAAAEPAAgCEABuAAAA 
CAD/AAAAAAAAAQ8ACAIQAG8AAAAIAP8AAAAAAAABDwAIAhAAcAAAAAgA/wAAAAAAAAEPAAgCEABx 
AAAACAD/AAAAAAAAAQ8ACAIQAHIAAAAIAP8AAAAAAAABDwAIAhAAcwAAAAgA/wAAAAAAAAEPAAgC 
EAB0AAAACAD/AAAAAAAAAQ8ACAIQAHUAAAAIAP8AAAAAAAABDwAIAhAAdgAAAAgA/wAAAAAAAAEP 
AAgCEAB3AAAACAD/AAAAAAAAAQ8ACAIQAHgAAAAIAP8AAAAAAAABDwAIAhAAeQAAAAgA/wAAAAAA 
AAEPAAgCEAB6AAAACAD/AAAAAAAAAQ8ACAIQAHsAAAAIAP8AAAAAAAABDwAIAhAAfAAAAAgA/wAA 
AAAAAAEPAAgCEAB+AAAACAD/AAAAAAAAAQ8ACAIQAH8AAAAIAP8AAAAAAAABDwB+AgoAYAAB 
AAAAAAEPAAgCEAB+ABgA 
AAAxQP0ACgBgAAIAHACyAAAAfgIKAGAAAwAeAAAgRkAGACMAYAAEAB4AAAAAAAD4RUAAAFwABP8N 
ACVdAGAAA8ADwEIBBQB+AgoAYAAHABoAAAAQQH4CCgBhAAEAGAAAADJA/QAKAGEAAgAcAGMA 
ACVdAGAAA8ADwEIBBQB+AAB+ 
AgoAYQADAB4AAABFQH4CCgBhAAcAGgAAABBAfgIKAGIAAQAYAAAAM0D9AAoAYgACABwAZAAAAH4C 
CgBiAAMAHgABVLBAfgIKAGIABwAaAAAAFEB+AgoAYwABABgAAAA0QP0ACgBjAAIAHABlAAAA 
CgBiAAMAHgABVLBAfgIKAGIABwAaAAAAFEB+fgIK 
AGMAAwAeAABAQ0B+AgoAYwAHABoAAAAAQH4CCgBkAAEAGAAAADVA/QAKAGQAAgAcALMAAAAD 
AGMAAwAeAABAQ0B+Ag4A 
ZAADAB4A3+ALk6mqRkAGACMAZAAEAB4A0ZFc/kP0REAAAGAABP8NACVhAGQAA8ADwEIBBQAD 
ZAADAB4A3+Ag4A 
ZAAFAB4A3+ALk6kqSUC9ABIAZAAGAB4AAYa1QBoAAAAIQAcA/QAKAGYAAAAWAAgAAAB+AgoA 
ZAAFAB4A3+ZgAB 
ABgAAADwP/0ACgBmAAIAHABmAAAAfgIKAGYAAwAeAAEQuEB+AgoAZgAHABoAAAAUQH4CCgBnAAEA 
GAAAAABA/QAKAGcAAgAcAGcAAAB+AgoAZwADAB4AAABPQH4CCgBnAAcAGgAAABRAfgIKAGgAAQAY 
AAAACED9AAoAaAACABwAaAAAAAMCDgBoAAMAHgAhH/RsVtVNQH4CCgBoAAcAGgAAABhAfgIKAGkA 
AQAYAAAAEED9AAoAaQACABwAtAAAAH4CCgBpAAMAHgAAQE9AAwIOAGkABAAeAFRSJ6CJuE5AfgIK 
AGkABwAaAAAAEEB+AgoAagABABgAAAAUQP0ACgBqAAIAHABpAAAAfgIKAGoAAwAeAAEctkB+AgoA 
agAHABoAAAAUQH4CCgBrAAEAGAAAABhA/QAKAGsAAgAcAGoAAAB+AgoAawADAB4AAABNQH4CCgBr 
AAcAGgAAABBAfgIKAGwAAQAYAAAAHED9AAoAbAACABwAtQAAAH4CCgBsAAMAHgABkLVAfgIKAGwA 
BwAaAAAAFEB+AgoAbQABABgAAAAgQP0ACgBtAAIAHAC2AAAAvQASAG0AAwAeAACAS0AeAAH0 
BwAaAAAAFEB+tUAE 
AH4CCgBtAAcAGgAAAAhAfgIKAG4AAQAYAAAAIkD9AAoAbgACABwAbAAAAAMCDgBuAAMAHgDf4AuT 



qapIQH4CCgBuAAcAGgAAAAhAfgIKAG8AAQAYAAAAJED9AAoAbwACABwAbQAAAH4CCgBvAAMAHgAB 
OLNAfgIKAG8ABwAaAAAAFEB+AgoAcAABABgAAAAmQP0ACgBwAAIAHABuAAAAfgIKAHAAAwAe 
OLNAfgIKAG8ABwAaAAAAFEB+AABA 
SUB+AgoAcAAHABoAAAAAQH4CCgBxAAEAGAAAAChA/QAKAHEAAgAcALcAAAADAg4AcQADAB4A 
SUB+3+AL 
k6mqSEADAg4AcQAEAB4AiIVa07zLSEB+AgoAcQAHABoAAAAIQH4CCgByAAEAGAAAACpA/QAK 
k6mqSEADAg4AcQAEAB4AiIVa07zLSEB+AHIA 
AgAcAG8AAAADAg4AcgADAB4AIR/0bFbVSkB+AgoAcgAHABoAAAAIQH4CCgBzAAEAGAAAACxA/QAK 
AHMAAgAcAHAAAAB+AgoAcwADAB4AAOBMQH4CCgBzAAcAGgAAABBAfgIKAHQAAQAYAAAALkD9 
AHMAAgAcAHAAAAB+AAoA 
dAACABwAcQAAAAMCDgB0AAMAHgDf4AuTqapIQH4CCgB0AAcAGgAAAAAAfgIKAHUAAQAYAAAAMED9 
AAoAdQACABwAuAAAAAMCDgB1AAMAHgDf4AuTqapMQH4CCgB1AAQAHgAAIExAAwIOAHUABQAeALG/ 
7J487EtAfgIKAHUABwAaAAAACEB+AgoAdgABABgAAAAxQP0ACgB2AAIAHAByAAAAfgIKAHYA 
7J487EtAfgIKAHUABwAaAAAACEB+AwAe 
AABgTkB+AgoAdgAHABoAAAAQQH4CCgB3AAEAGAAAADJA/QAKAHcAAgAcAHMAAAB+AgoAdwAD 
AABgTkB+AB4A 
AABGQH4CCgB3AAcAGgAAABhAfgIKAHgAAQAYAAAAM0D9AAoAeAACABwAdAAAAAMCDgB4AAMAHgCT 
xmgdVdU/QH4CCgB4AAcAGgAAABhAfgIKAHkAAQAYAAAANED9AAoAeQACABwAuQAAAH4CCgB5AAMA 
HgAAADxAAwIOAHkABAAeAN/gC5OpkkRAfgIKAHkABwAaAAAAFEB+AgoAegABABgAAAA1QP0ACgB6 
AAIAHAB1AAAAAwIOAHoAAwAeADGZKhiVJDpAfgIKAHoABwAaAAAAHEB+AgoAewABABgAAAA2 
AAIAHAB1AAAAAwIOAHoAAwAeADGZKhiVJDpAfgIKAHoABwAaAAAAHEB+QP0A 
CgB7AAIAHAB2AAAAfgIKAHsAAwAeAAAAOkB+AgoAewAHABoAAAAcQH4CCgB8AAEAGAAAADdA 
CgB7AAIAHAB2AAAAfgIKAHsAAwAeAAAAOkB+/QAK 
AHwAAgAcAHcAAAB+AgoAfAADAB4AAAA4QAMCDgB8AAQAHgCoxks3iWE5QAMCDgB8AAUAHgBg 
AHwAAgAcAHcAAAB+5dAi 
2zFBQAMCDgB8AAYAHgBR2ht8YYJIQH4CCgB8AAcAGgAAAPA//QAKAH4AAAAWAAkAAAB+AgoAfgAB 
ABgAAADwP/0ACgB+AAIAHAB3AAAAfgIKAH4AAwAeAAHktkB+AgoAfgAHABoAAAAUQH4CCgB/AAEA 
GAAAAABA/QAKAH8AAgAcAO0AAAB+AgoAfwADAB4AAMBFQAYAIwB/AAQAHgBmZmZmZoZJQAAAZAAE 
/w0AJX4AfwADwAPAQgEFAH4CCgB/AAcAGgAAABBA1wBAAEsKAABEAl8AOAA4ADgAfQBGADgAPABK 
ADgAOAA4AEAAPAA4ADgATgA8ADgAPABcADgAOAA8AEoAPAA4AG4ARgAIAhAAgAAAAAgA/wAAAAAA 
AAEPAAgCEACBAAAACAD/AAAAAAAAAQ8ACAIQAIIAAAAIAP8AAAAAAAABDwAIAhAAgwAAAAgA/wAA 
AAAAAAEPAAgCEACEAAAACAD/AAAAAAAAAQ8ACAIQAIUAAAAIAP8AAAAAAAABDwAIAhAAhgAAAAgA 
/wAAAAAAAAEPAAgCEACHAAAACAD/AAAAAAAAAQ8ACAIQAIkAAAAIAP8AAAAAAAABDwAIAhAAigAA 
AAgA/wAAAAAAAAEPAAgCEACLAAAACAD/AAAAAAAAAQ8ACAIQAIwAAAAIAP8AAAAAAAABDwAIAhAA 
jQAAAAgA/wAAAAAAAAEPAAgCEACOAAAACAD/AAAAAAAAAQ8ACAIQAI8AAAAIAP8AAAAAAAABDwAI 
AhAAkAAAAAgA/wAAAAAAAAEPAAgCEACRAAAACAD/AAAAAAAAAQ8ACAIQAJIAAAAIAP8AAAAAAAAB 
DwAIAhAAkwAAAAgA/wAAAAAAAAEPAAgCEACUAAAACAD/AAAAAAAAAQ8ACAIQAJUAAAAIAP8AAAAA 
AAABDwAIAhAAlgAAAAgA/wAAAAAAAAEPAAgCEACXAAAACAD/AAAAAAAAAQ8ACAIQAJgAAAAIAP8A 
AAAAAAABDwAIAhAAmgAAAAgA/wAAAAAAAAEPAAgCEACbAAAACAD/AAAAAAAAAQ8ACAIQAJwAAAAI 
AP8AAAAAAAABDwAIAhAAnQAAAAgA/wAAAAAAAAEPAAgCEACeAAAACAD/AAAAAAAAAQ8ACAIQAJ8A 
AAAIAP8AAAAAAAABDwB+AgoAgAABABgAAAAIQP0ACgCAAAIAHAB4AAAAAwIOAIAAAwAeAN/g 
AAAIAP8AAAAAAAABDwB+C5Op 
qkNAfgIKAIAABwAaAAAAGEB+AgoAgQABABgAAAAQQP0ACgCBAAIAHAB5AAAAAwIOAIEAAwAe 
qkNAfgIKAIAABwAaAAAAGEB+ACEf 
9GxW1UdAfgIKAIEABwAaAAAACEB+AgoAggABABgAAAAUQP0ACgCCAAIAHAB6AAAAfgIKAIIA 
9GxW1UdAfgIKAIEABwAaAAAACEB+AwAe 
AAAAR0B+AgoAggAHABoAAAAUQH4CCgCDAAEAGAAAABhA/QAKAIMAAgAcALoAAAB+AgoAgwAD 
AAAAR0B+AB4A 
AeCwQAYAIwCDAAQAHgBmZmZmZgZGQAAAfwAE/w0AJYAAgwADwAPAQgEFAH4CCgCDAAcAGgAAABRA 
fgIKAIQAAQAYAAAAHED9AAoAhAACABwAewAAAH4CCgCEAAMAHgABhLJAfgIKAIQABwAaAAAAFEB+ 
AgoAhQABABgAAAAgQP0ACgCFAAIAHAB8AAAAfgIKAIUAAwAeAAAAR0B+AgoAhQAHABoAAAAA 
AgoAhQABABgAAAAgQP0ACgCFAAIAHAB8AAAAfgIKAIUAAwAeAAAAR0B+QH4C 
CgCGAAEAGAAAACJA/QAKAIYAAgAcAO4AAAB+AgoAhgAHABoAAAAAAH4CCgCHAAEAGAAAACRA/QAK 
AIcAAgAcAO8AAAB+AgoAhwADAB4AAIBKQAYAIwCHAAQAHgBnZmZmZmZIQAAAgwAE/w0AJYQA 
AIcAAgAcAO8AAAB+hwAD 
wAPAQgEFAAMCDgCHAAUAHgBxGw3gLZhHQAMCDgCHAAYAHgBxGw3gLZhHQH4CCgCHAAcAGgAAAPA/ 
/QAKAIkAAAAWAAoAAAB+AgoAiQABABgAAADwP/0ACgCJAAIAHAB9AAAAAwIOAIkAAwAeAEymCkYl 



SVFAfgIKAIkABwAaAAAAHEB+AgoAigABABgAAAAAQP0ACgCKAAIAHAB+AAAAfgIKAIoAAwAe 
SVFAfgIKAIkABwAaAAAAHEB+AgoAigABABgAAAAAQP0ACgCKAAIAHAB+AADA 
T0B+AgoAigAHABoAAAAYQH4CCgCLAAEAGAAAAAhA/QAKAIsAAgAcAH8AAAADAg4AiwADAB4A 
T0B+IR/0 
bFYVTkB+AgoAiwAHABoAAAAYQH4CCgCMAAEAGAAAABBA/QAKAIwAAgAcALsAAAADAg4AjAAD 
bFYVTkB+AB4A 
zTtO0ZEkS0ADAg4AjAAEAB4AidLe4AvjTkB+AgoAjAAHABoAAAAcQH4CCgCNAAEAGAAAABRA 
zTtO0ZEkS0ADAg4AjAAEAB4AidLe4AvjTkB+/QAK 
AI0AAgAcAIAAAAADAg4AjQADAB4A3+ALk6mqR0B+AgoAjQAHABoAAAAYQH4CCgCOAAEAGAAA 
AI0AAgAcAIAAAAADAg4AjQADAB4A3+ALk6mqR0B+ABhA 
/QAKAI4AAgAcAIEAAAADAg4AjgADAB4ASWO0jqrqREB+AgoAjgAHABoAAAAYQH4CCgCPAAEAGAAA 
ABxA/QAKAI8AAgAcAIIAAAADAg4AjwADAB4AzTtO0ZEkRUB+AgoAjwAHABoAAAAcQH4CCgCQAAEA 
GAAAACBA/QAKAJAAAgAcALwAAAADAg4AkAADAB4AIR/0bFaVSEADAg4AkAAEAB4A3bWEfNCTRkB+ 
AgoAkAAHABoAAAAYQH4CCgCRAAEAGAAAACJA/QAKAJEAAgAcAIMAAAADAg4AkQADAB4AIR/0bFaV 
REB+AgoAkQAHABoAAAAYQH4CCgCSAAEAGAAAACRA/QAKAJIAAgAcAIQAAAADAg4AkgADAB4A 
REB+Qj7o 
2ayqPkB+AgoAkgAHABoAAAAYQH4CCgCTAAEAGAAAACZA/QAKAJMAAgAcAGsAAAADAg4AkwAD 
2ayqPkB+AB4A 
yxDHurhtP0B+AgoAkwAHABoAAAAcQH4CCgCUAAEAGAAAAChA/QAKAJQAAgAcAL0AAAB+AgoA 
yxDHurhtP0B+lAAD 
AB4AAQyyQAMCDgCUAAQAHgAQWDm0yK5CQH4CCgCUAAcAGgAAABRAfgIKAJUAAQAYAAAAKkD9AAoA 
lQACABwAhQAAAAMCDgCVAAMAHgAhH/RsVtVHQH4CCgCVAAcAGgAAABhAfgIKAJYAAQAYAAAALED9 
AAoAlgACABwAhgAAAAMCDgCWAAMAHgDf4AuTqepBQH4CCgCWAAcAGgAAABhAfgIKAJcAAQAYAAAA 
LkD9AAoAlwACABwAhwAAAH4CCgCXAAMAHgAAQEFAfgIKAJcABwAaAAAAAEB+AgoAmAABABgA 
LkD9AAoAlwACABwAhwAAAH4CCgCXAAMAHgAAQEFAfgIKAJcABwAaAAAAAEB+AAAw 
QP0ACgCYAAIAHAC+AAAAvQASAJgAAwAeAABAQEAeAADQQkAEAAMCDgCYAAUAHgB2Tx4War1G 
QP0ACgCYAAIAHAC+QAMC 
DgCYAAYAHgB2Tx4War1GQH4CCgCYAAcAGgAAAABA/QAKAJoAAAAWAAsAAAB+AgoAmgABABgAAADw 
P/0ACgCaAAIAHACIAAAAfgIKAJoAAwAeAAAATkB+AgoAmgAHABoAAAAUQH4CCgCbAAEAGAAAAABA 
/QAKAJsAAgAcAIkAAAB+AgoAmwADAB4AAcC3QH4CCgCbAAcAGgAAABRAfgIKAJwAAQAYAAAACED9 
AAoAnAACABwAigAAAH4CCgCcAAMAHgABMLZAfgIKAJwABwAaAAAAFEB+AgoAnQABABgAAAAQ 
AAoAnAACABwAigAAAH4CCgCcAAMAHgABMLZAfgIKAJwABwAaAAAAFEB+QP0A 
CgCdAAIAHAC/AAAAvQASAJ0AAwAeAAHYs0AeAAFOtkAEAH4CCgCdAAcAGgAAABRAfgIKAJ4AAQAY 
AAAAFED9AAoAngACABwAiwAAAH4CCgCeAAMAHgAAIEdAfgIKAJ4ABwAaAAAAEEB+AgoAnwAB 
AAAAFED9AAoAngACABwAiwAAAH4CCgCeAAMAHgAAIEdAfgIKAJ4ABwAaAAAAEEB+ABgA 
AAAYQP0ACgCfAAIAHACMAAAAfgIKAJ8AAwAeAAFEsUB+AgoAnwAHABoAAAAUQNcAQAAKCgAA 
AAAYQP0ACgCfAAIAHACMAAAAfgIKAJ8AAwAeAAFEsUB+RAI8 
ADwAOABfADgAOAAqAIMASgA4ADwATgA8ADwAPABOADwAPAA8AEoAPAA8ADgAZABGADgAOABAADgA 
CAIQAKAAAQAIAP8AAAAAAAABDwAIAhAAoQABAAgA/wAAAAAAAAEPAAgCEACiAAEACAD/AAAAAAAA 
AQ8ACAIQAKMAAQAIAP8AAAAAAAABDwAIAhAApAABAAgA/wAAAAAAAAEPAAgCEAClAAEACAD/AAAA 
AAAAAQ8ACAIQAKYAAQAIAP8AAAAAAAABDwAIAhAApwABAAgA/wAAAAAAAAEPAAgCEACoAAEACAD/ 
AAAAAAAAAQ8ACAIQAKkAAQAIAP8AAAAAAAABDwAIAhAAqgABAAgA/wAAAAAAAAEPAAgCEACrAAEA 
CAD/AAAAAAAAAQ8ACAIQAKwAAQAIAP8AAAAAAAABDwAIAhAArQABAAgA/wAAAAAAAAEPAAgCEACu 
AAEACAD/AAAAAAAAAQ8ACAIQAK8AAQAIAP8AAAAAAAABDwAIAhAAsAAAAAgA/wAAAAAAAAEPAAgC 
EACxAAAACAD/AAAAAAAAAQ8ACAIQALIAAAAIAP8AAAAAAAABDwAIAhAAswAAAAgA/wAAAAAAAAEP 
AAgCEAC0AAAACAD/AAAAAAAAAQ8ACAIQALUAAAAIAP8AAAAAAAABDwAIAhAAtgAAAAgA/wAAAAAA 
AAEPAAgCEAC3AAAACAD/AAAAAAAAAQ8ACAIQALgAAAAIAP8AAAAAAAABDwAIAhAAuQAAAAgA/wAA 
AAAAAAEPAAgCEAC7AAAACAD/AAAAAAAAAQ8ACAIQALwAAAAIAP8AAAAAAAABDwAIAhAAvQAAAAgA 
/wAAAAAAAAEPAAgCEAC+AAAACAD/AAAAAAAAAQ8ACAIQAL8AAAAIAP8AAAAAAAABDwB+AgoAoAAB 
ABgAAAAcQP0ACgCgAAIAHACNAAAAAwIOAKAAAwAeACEf9GxW1URAfgIKAKAABwAaAAAAGEB+AgoA 
oQABABgAAAAgQP0ACgChAAIAHADAAAAAfgIKAKEAAwAeAACAREADAg4AoQAEAB4AiIVa07yjRUB+ 
AgoAoQAHABoAAAAQQH4CCgCiAAEAGAAAACJA/QAKAKIAAgAcAI4AAAB+AgoAogADAB4AAVCuQH4C 
CgCiAAcAGgAAABRAfgIKAKMAAQAYAAAAJED9AAoAowACABwAjwAAAH4CCgCjAAMAHgABWLFAfgIK 
AKMABwAaAAAAFEB+AgoApAABABgAAAAmQP0ACgCkAAIAHACQAAAAfgIKAKQAAwAeAAAwRkB+AgoA 
pAAHABoAAAAgQH4CCgClAAEAGAAAAChA/QAKAKUAAgAcAMEAAAB+AgoApQADAB4AAABKQAMCDgCl 
AAQAHgAYldQJaHJGQH4CCgClAAcAGgAAABBAfgIKAKYAAQAYAAAAKkD9AAoApgACABwAkQAAAH4C 
CgCmAAMAHgAAQEtAfgIKAKYABwAaAAAAEEB+AgoApwABABgAAAAsQP0ACgCnAAIAHACSAAAA 



CgCmAAMAHgAAQEtAfgIKAKYABwAaAAAAEEB+AwIO 
AKcAAwAeAGiz6nO17UpAfgIKAKcABwAaAAAAHEB+AgoAqAABABgAAAAuQP0ACgCoAAIAHACT 
AKcAAwAeAGiz6nO17UpAfgIKAKcABwAaAAAAHEB+AAAA 
fgIKAKgAAwAeAAFotUB+AgoAqAAHABoAAAAUQH4CCgCpAAEAGAAAADBA/QAKAKkAAgAcAMIA 
fgIKAKgAAwAeAAFotUB+AAB+ 
AgoAqQADAB4AAZi3QAMCDgCpAAQAHgCZKhiV1PFLQAMCDgCpAAUAHgB3vp8aLyVJQH4CCgCpAAcA 
GgAAABRAfgIKAKoAAQAYAAAAMUD9AAoAqgACABwAlAAAAH4CCgCqAAMAHgAAAE1AfgIKAKoABwAa 
AAAAEEB+AgoAqwABABgAAAAyQP0ACgCrAAIAHACVAAAAAwIOAKsAAwAeACEf9GxWVU1AfgIK 
AAAAEEB+AKsA 
BwAaAAAACEB+AgoArAABABgAAAAzQP0ACgCsAAIAHACWAAAAfgIKAKwAAwAeAACgTkB+AgoA 
BwAaAAAACEB+AgoArAABABgAAAAzQP0ACgCsAAIAHACWAAAAfgIKAKwAAwAeAACgTkB+rAAH 
ABoAAAAQQH4CCgCtAAEAGAAAADRA/QAKAK0AAgAcAMMAAAB+AgoArQADAB4AAMBPQAMCDgCtAAQA 
HgAhH/RsVi1OQH4CCgCtAAcAGgAAABBAfgIKAK4AAQAYAAAANUD9AAoArgACABwAlwAAAH4CCgCu 
AAMAHgAAQE9AfgIKAK4ABwAaAAAAAEB+AgoArwABABgAAAA2QP0ACgCvAAIAHACYAAAAfgIK 
AAMAHgAAQE9AfgIKAK4ABwAaAAAAAEB+AK8A 
AwAeAAAAUEB+AgoArwAHABoAAAAQQH4CCgCwAAEAGAAAADdA/QAKALAAAgAcAJkAAAADAg4A 
AwAeAAAAUEB+sAAD 
AB4AIR/0bFbVTkB+AgoAsAAHABoAAAAIQH4CCgCxAAEAGAAAADhA/QAKALEAAgAcAMQAAAB+AgoA 
sQADAB4AAMBJQAMCDgCxAAQAHgAhH/RsVvVNQH4CCgCxAAcAGgAAABBAfgIKALIAAQAYAAAAOUD9 
AAoAsgACABwAmgAAAH4CCgCyAAMAHgAAAEdAfgIKALIABwAaAAAACEB+AgoAswABABgAAAA6 
AAoAsgACABwAmgAAAH4CCgCyAAMAHgAAAEdAfgIKALIABwAaAAAACEB+QP0A 
CgCzAAIAHACbAAAAAwIOALMAAwAeACEf9GxW1UhAfgIKALMABwAaAAAACEB+AgoAtAABABgA 
CgCzAAIAHACbAAAAAwIOALMAAwAeACEf9GxW1UhAfgIKALMABwAaAAAACEB+AAA7 
QP0ACgC0AAIAHACcAAAAfgIKALQAAwAeAACAR0B+AgoAtAAHABoAAAAAQH4CCgC1AAEAGAAA 
QP0ACgC0AAIAHACcAAAAfgIKALQAAwAeAACAR0B+ADxA 
/QAKALUAAgAcAMUAAAB+AgoAtQADAB4AAABJQAMCDgC1AAQAHgAhH/RsVhVIQH4CCgC1AAcAGgAA 
AABAfgIKALYAAQAYAAAAPUD9AAoAtgACABwAnQAAAH4CCgC2AAMAHgAAAElAfgIKALYABwAaAAAA 
EEB+AgoAtwABABgAAAA+QP0ACgC3AAIAHACeAAAAAwIOALcAAwAeAN/gC5OpKklAfgIKALcA 
EEB+AgoAtwABABgAAAA+BwAa 
AAAAGEB+AgoAuAABABgAAAA/QP0ACgC4AAIAHACfAAAAfgIKALgAAwAeAADASkB+AgoAuAAH 
AAAAGEB+ABoA 
AAAAQH4CCgC5AAEAGAAAAEBA/QAKALkAAgAcAMYAAAB+AgoAuQADAB4AAIBMQAMCDgC5AAQAHgDf 
4AuTqVpKQAMCDgC5AAUAHgDpJjEIrKRLQAMCDgC5AAYAHgCwcmiR7WRKQH4CCgC5AAcAGgAAAAhA 
/QAKALsAAAAWAAwAAAB+AgoAuwABABgAAADwP/0ACgC7AAIAHACgAAAAfgIKALsAAwAeAACATEB+ 
AgoAuwAHABoAAAAQQH4CCgC8AAEAGAAAAABA/QAKALwAAgAcAKEAAAB+AgoAvAADAB4AAABQQH4C 
CgC8AAcAGgAAAAhAfgIKAL0AAQAYAAAACED9AAoAvQACABwAogAAAH4CCgC9AAMAHgAAQFFAfgIK 
AL0ABwAaAAAACEB+AgoAvgABABgAAAAQQP0ACgC+AAIAHADHAAAAAwIOAL4AAwAeAJEPejar 
AL0ABwAaAAAACEB+AgoAvgABABgAAAAQQP0ACgC+alJA 
AwIOAL4ABAAeAJEPejarelBAfgIKAL4ABwAaAAAACEB+AgoAvwABABgAAAAUQP0ACgC/AAIA 
AwIOAL4ABAAeAJEPejarelBAfgIKAL4ABwAaAAAACEB+HACj 
AAAAfgIKAL8AAwAeAACgUUB+AgoAvwAHABoAAAAYQNcAQgAkCgAAWAI8AEoAOAA4ADgASgA4 
AAAAfgIKAL8AAwAeAACgUUB+ADwA 
OABcADgAPAA4AEoAOAA4ADwASgA4ADwAOABKADgAPAA4AG4ARgA4ADgATgAIAhAAwAAAAAgA/wAA 
AAAAAAEPAAgCEADBAAAACAD/AAAAAAAAAQ8ACAIQAMIAAAAIAP8AAAAAAAABDwAIAhAAwwAAAAgA 
/wAAAAAAAAEPAAgCEADEAAAACAD/AAAAAAAAAQ8ACAIQAMUAAAAIAP8AAAAAAAABDwAIAhAAxgAA 
AAgA/wAAAAAAAAEPAAgCEADHAAAACAD/AAAAAAAAAQ8ACAIQAMgAAAAIAP8AAAAAAAABDwAIAhAA 
yQAAAAgA/wAAAAAAAAEPAAgCEADKAAAACAD/AAAAAAAAAQ8ACAIQAMwAAAAIAP8AAAAAAAABDwAI 
AhAAzQAAAAgA/wAAAAAAAAEPAAgCEADOAAAACAD/AAAAAAAAAQ8ACAIQAM8AAAAIAP8AAAAAAAAB 
DwAIAhAA0AABAAgA/wAAAAAAAAEPAAgCEADRAAEACAD/AAAAAAAAAQ8ACAIQANIAAQAIAP8AAAAA 
AAABDwAIAhAA0wABAAgA/wAAAAAAAAEPAAgCEADUAAEACAD/AAAAAAAAAQ8ACAIQANUAAQAIAP8A 
AAAAAAABDwAIAhAA1gABAAgA/wAAAAAAAAEPAAgCEADXAAEACAD/AAAAAAAAAQ8ACAIQANgAAQAI 
AP8AAAAAAAABDwAIAhAA2QABAAgA/wAAAAAAAAEPAAgCEADaAAEACAD/AAAAAAAAAQ8ACAIQANsA 
AQAIAP8AAAAAAAABDwAIAhAA3AABAAgA/wAAAAAAAAEPAAgCEADdAAEACAD/AAAAAAAAAQ8ACAIQ 
AN4AAQAIAP8AAAAAAAABDwAIAhAA3wABAAgA/wAAAAAAAAEPAH4CCgDAAAEAGAAAABhA/QAKAMAA 
AgAcAKQAAAB+AgoAwAADAB4AAVC5QH4CCgDAAAcAGgAAABRAfgIKAMEAAQAYAAAAHED9AAoA 
AgAcAKQAAAB+wQAC 
ABwApQAAAH4CCgDBAAMAHgAAQFFAfgIKAMEABwAaAAAAJEB+AgoAwgABABgAAAAgQP0ACgDC 



ABwApQAAAH4CCgDBAAMAHgAAQFFAfgIKAMEABwAaAAAAJEB+AAIA 
HADIAAAAAwIOAMIAAwAeAL4wmSoYXU9AAwIOAMIABAAeADhnRGlvsFBAfgIKAMIABwAaAAAAJkB+ 
AgoAwwABABgAAAAiQP0ACgDDAAIAHACmAAAAAwIOAMMAAwAeAJEPejarqlRAfgIKAMMABwAaAAAA 
KEB+AgoAxAABABgAAAAkQP0ACgDEAAIAHACnAAAAAwIOAMQAAwAeABZqTfOOY1JAfgIKAMQA 
KEB+BwAa 
AAAAIkB+AgoAxQABABgAAAAmQP0ACgDFAAIAHACoAAAAfgIKAMUAAwAeAAHWukB+AgoAxQAH 
AAAAIkB+AgoAxQABABgAAAAmQP0ACgDFAAIAHACoAAAAfgIKAMUAAwAeAAHWukB+ABoA 
AAAkQH4CCgDGAAEAGAAAAChA/QAKAMYAAgAcAMkAAAADAg4AxgADAB4A6pWyDHGcSkADAg4AxgAE 
AB4Arthfdk9iUUB+AgoAxgAHABoAAAAiQH4CCgDHAAEAGAAAACpA/QAKAMcAAgAcAKkAAAAD 
AB4Arthfdk9iUUB+Ag4A 
xwADAB4AFmpN847jREB+AgoAxwAHABoAAAAiQH4CCgDIAAEAGAAAACxA/QAKAMgAAgAcAKoA 
xwADAB4AFmpN847jREB+AAB+ 
AgoAyAADAB4AASiuQH4CCgDIAAcAGgAAABRAfgIKAMkAAQAYAAAALkD9AAoAyQACABwAqwAAAAMC 
DgDJAAMAHgDqlbIMcZxBQH4CCgDJAAcAGgAAACJAfgIKAMoAAQAYAAAAMED9AAoAygACABwAygAA 
AL0AEgDKAAMAHgAAoEhAHgBBGbBABAADAg4AygAFAB4AL90kBoFtTkADAg4AygAGAB4AL90kBoFt 
TkB+AgoAygAHABoAAAAQQP0ACgDMAAAAFgANAAAAfgIKAMwAAQAYAAAA8D/9AAoAzAACABwA 
TkB+ywAA 
AH4CCgDMAAMAHgAAQEtAfgIKAMwABwAaAAAAGEB+AgoAzQABABgAAAAAQP0ACgDNAAIAHADM 
AH4CCgDMAAMAHgAAQEtAfgIKAMwABwAaAAAAGEB+AAAA 
fgIKAM0AAwAeAAAARkB+AgoAzQAHABoAAAAgQH4CCgDOAAEAGAAAAAhA/QAKAM4AAgAcAM0A 
fgIKAM0AAwAeAAAARkB+AAAD 
Ag4AzgADAB4AM8SxLm7bR0B+AgoAzgAHABoAAAAcQH4CCgDPAAEAGAAAABBA/QAKAM8AAgAc 
Ag4AzgADAB4AM8SxLm7bR0B+AM4A 
AAB+AgoAzwADAB4AAIBJQAYAIwDPAAQAHgANcayL26ZIQAAA0wAE/w0AJcwAzwADwAPAQgEF 
AAB+AH4C 
CgDPAAcAGgAAACBAfgIKANAAAQAYAAAAFED9AAoA0AACABwAzwAAAAMCDgDQAAMAHgDf4AuTqSpK 
QH4CCgDQAAcAGgAAABhAfgIKANEAAQAYAAAAGED9AAoA0QACABwA0AAAAAMCDgDRAAMAHgCYTBWM 
ShJHQH4CCgDRAAcAGgAAABxAfgIKANIAAQAYAAAAHED9AAoA0gACABwA0QAAAAMCDgDSAAMAHgBm 
iGNd3LZEQH4CCgDSAAcAGgAAABxAfgIKANMAAQAYAAAAIED9AAoA0wACABwA0gAAAH4CCgDTAAMA 
HgAAAEZABgAjANMABAAeAHgtIR/0/EZAAADXAAT/DQAl0ADTAAPAA8BCAQUAfgIKANMABwAaAAAA 
HEB+AgoA1AABABgAAAAiQP0ACgDUAAIAHADTAAAAAwIOANQAAwAeACEf9GxW1UZAfgIKANQA 
HEB+BwAa 
AAAAGEB+AgoA1QABABgAAAAkQP0ACgDVAAIAHADUAAAAfgIKANUAAwAeAADAR0B+AgoA1QAH 
AAAAGEB+AgoA1QABABgAAAAkQP0ACgDVAAIAHADUAAAAfgIKANUAAwAeAADAR0B+ABoA 
AAAQQH4CCgDWAAEAGAAAACZA/QAKANYAAgAcANUAAAADAg4A1gADAB4AZohjXdw2R0B+AgoA1gAH 
ABoAAAAcQH4CCgDXAAEAGAAAAChA/QAKANcAAgAcANYAAAB+AgoA1wADAB4AARCzQAYAIwDXAAQA 
HgB8gy9MpoxHQAAA2wAE/w0AJdQA1wADwAPAQgEFAH4CCgDXAAcAGgAAABRAfgIKANgAAQAYAAAA 
KkD9AAoA2AACABwA1wAAAH4CCgDYAAMAHgAAgEpAfgIKANgABwAaAAAAFEB+AgoA2QABABgA 
KkD9AAoA2AACABwA1wAAAH4CCgDYAAMAHgAAgEpAfgIKANgABwAaAAAAFEB+AAAs 
QP0ACgDZAAIAHADYAAAAAwIOANkAAwAeACEf9GxWlUtAfgIKANkABwAaAAAAGEB+AgoA2gAB 
QP0ACgDZAAIAHADYAAAAAwIOANkAAwAeACEf9GxWlUtAfgIKANkABwAaAAAAGEB+ABgA 
AAAuQP0ACgDaAAIAHADZAAAAfgIKANoAAwAeAABwTEB+AgoA2gAHABoAAAAgQH4CCgDbAAEA 
AAAuQP0ACgDaAAIAHADZAAAAfgIKANoAAwAeAABwTEB+GAAA 
ADBA/QAKANsAAgAcANoAAAB+AgoA2wADAB4AAABNQAYAIwDbAAQAHgDIBz2bVeFLQAAA3wAE/w0A 
JdgA2wADwAPAQgEFAAYAIwDbAAUAHgByio7kcsRIQAAAIAAG/w0AJcwA2wADwAPAQgEFAH4CCgDb 
AAcAGgAAABRAfgIKANwAAQAYAAAAMUD9AAoA3AACABwA2wAAAH4CCgDcAAMAHgAAwExAfgIKANwA 
BwAaAAAAEEB+AgoA3QABABgAAAAyQP0ACgDdAAIAHADcAAAAAwIOAN0AAwAeAN/gC5OpKkxA 
BwAaAAAAEEB+fgIK 
AN0ABwAaAAAACEB+AgoA3gABABgAAAAzQP0ACgDeAAIAHADdAAAAAwIOAN4AAwAeAN/gC5Op 
AN0ABwAaAAAACEB+ak1A 
fgIKAN4ABwAaAAAAGEB+AgoA3wABABgAAAA0QP0ACgDfAAIAHADeAAAAfgIKAN8AAwAeAACA 
fgIKAN4ABwAaAAAAGEB+TUAG 
ACMA3wAEAB4AcPCFyVT1TEAAAOMABP8NACXcAN8AA8ADwEIBBQB+AgoA3wAHABoAAAAYQNcA 
ACMA3wAEAB4AcPCFyVT1TEAAAOMABP8NACXcAN8AA8ADwEIBBQB+QgC4 
CgAAWAI4ADgATgA8ADwAOABOADwAOAA8AGQARgA4ADwAXwA8ADwAPABfADwAOAA8AF8AOAA8ADgA 
hgA4ADwAPAAIAhAA4AAAAAgA/wAAAAAAAAEPAAgCEADhAAAACAD/AAAAAAAAAQ8ACAIQAOIAAAAI 
AP8AAAAAAAABDwAIAhAA4wAAAAgA/wAAAAAAAAEPAAgCEADkAAAACAD/AAAAAAAAAQ8ACAIQAOUA 



AAAIAP8AAAAAAAABDwAIAhAA5gAAAAgA/wAAAAAAAAEPAAgCEADnAAAACAD/AAAAAAAAAQ8ACAIQ 
AOgAAAAIAP8AAAAAAAABDwAIAhAA6QAAAAgA/wAAAAAAAAEPAAgCEADqAAAACAD/AAAAAAAAAQ8A 
CAIQAOsAAAAIAP8AAAAAAAABDwAIAhAA7QAAAAgA/wAAAAAAAAEPAAgCEADuAAAACAD/AAAAAAAA 
AQ8ACAIQAO8AAAAIAP8AAAAAAAABDwAIAhAA8AABAAMA/wAAAAAAAAEPAAgCEADxAAEAAwD/AAAA 
AAAAAQ8ACAIQAPIAAQADAP8AAAAAAAABDwAIAhAA8wABAAMA/wAAAAAAAAEPAAgCEAD0AAEAAwD/ 
AAAAAAAAAQ8ACAIQAPUAAQADAP8AAAAAAAABDwAIAhAA9gABAAMA/wAAAAAAAAEPAAgCEAD3AAEA 
AwD/AAAAAAAAAQ8ACAIQAPgAAQADAP8AAAAAAAABDwAIAhAA+QABAAMA/wAAAAAAAAEPAAgCEAD6 
AAEAAwD/AAAAAAAAAQ8ACAIQAPsAAQADAP8AAAAAAAABDwAIAhAA/AABAAMA/wAAAAAAAAEPAH4C 
CgDgAAEAGAAAADVA/QAKAOAAAgAcAN8AAAB+AgoA4AADAB4AABBQQH4CCgDgAAcAGgAAAChAfgIK 
AOEAAQAYAAAANkD9AAoA4QACABwA4AAAAH4CCgDhAAMAHgABELhAfgIKAOEABwAaAAAAFEB+AgoA 
4gABABgAAAA3QP0ACgDiAAIAHADhAAAAfgIKAOIAAwAeAACoT0B+AgoA4gAHABoAAAAwQH4C 
4gABABgAAAA3QP0ACgDiAAIAHADhAAAAfgIKAOIAAwAeAACoT0B+CgDj 
AAEAGAAAADhA/QAKAOMAAgAcAOIAAAADAg4A4wADAB4Aa5p3nKKLUEAGACMA4wAEAB4AaABvgQTr 
T0AAAOcABP8NACXgAOMAA8ADwEIBBQB+AgoA4wAHABoAAAAmQH4CCgDkAAEAGAAAADlA/QAK 
T0AAAOcABP8NACXgAOMAA8ADwEIBBQB+AOQA 
AgAcAOMAAAADAg4A5AADAB4A+8vuycNOUEB+AgoA5AAHABoAAAAqQH4CCgDlAAEAGAAAADpA 
AgAcAOMAAAADAg4A5AADAB4A+8vuycNOUEB+/QAK 
AOUAAgAcAOQAAAADAg4A5QADAB4ALNSa5h1HTUB+AgoA5QAHABoAAAAiQH4CCgDmAAEAGAAA 
AOUAAgAcAOQAAAADAg4A5QADAB4ALNSa5h1HTUB+ADtA 
/QAKAOYAAgAcAOUAAAADAg4A5gADAB4AM8SxLm7bTUB+AgoA5gAHABoAAAAcQH4CCgDnAAEAGAAA 
ADxA/QAKAOcAAgAcAOYAAAB+AgoA5wADAB4AAJBNQAYAIwDnAAQAHgAVjErqBFROQAAAEAAF/w0A 
JeQA5wADwAPAQgEFAH4CCgDnAAcAGgAAABxAfgIKAOgAAQAYAAAAPUD9AAoA6AACABwA5wAAAH4C 
CgDoAAMAHgAAgE5AfgIKAOgABwAaAAAAHEB+AgoA6QABABgAAAA+QP0ACgDpAAIAHADoAAAA 
CgDoAAMAHgAAgE5AfgIKAOgABwAaAAAAHEB+AgoA6QABABgAAAA+fgIK 
AOkAAwAeAAAATUB+AgoA6QAHABoAAAAcQH4CCgDqAAEAGAAAAD9A/QAKAOoAAgAcAOkAAAAD 
AOkAAwAeAAAATUB+Ag4A 
6gADAB4ANe84RUeSTUB+AgoA6gAHABoAAAAcQH4CCgDrAAEAGAAAAEBA/QAKAOsAAgAcAOoA 
6gADAB4ANe84RUeSTUB+AAAD 
Ag4A6wADAB4A3+ALk6lqT0AGACMA6wAEAB4ABTQRNjwfTkAAAIcABP8NACXoAOsAA8ADwEIB 
Ag4A6wADAB4A3+BQAG 
ACMA6wAFAB4APSzUmuZUTkAAAOsABP4NACXcAOsAA8ADwEIBBQADAg4A6wAGAB4Am1Wfq62MS0B+ 
AgoA6wAHABoAAAAYQP0ACgDtAAAAFgAMAAAAfgIKAO0AAQAYAAAA8D/9AAoA7QACABwA9QAAAAMC 
DgDtAAMAHgDLgR5q2zZNQH4CCgDtAAcAGgAAABxAfgIKAO4AAQAYAAAAAED9AAoA7gACABwA9gAA 
AH4CCgDvAAEAGAAAAAhA/QAKAO8AAgAcAPcAAAB+AgoA8AABABgAAAAQQP0ACgDwAAIAHAABAQAA 
fgIKAPEAAQAYAAAAFED9AAoA8QACABwA+AAAAH4CCgDyAAEAGAAAABhA/QAKAPIAAgAcAPkA 
fgIKAPEAAQAYAAAAFED9AAoA8QACABwA+AAB+ 
AgoA8wABABgAAAAcQP0ACgDzAAIAHAD6AAAAfgIKAPQAAQAYAAAAIED9AAoA9AACABwAAgEAAH4C 
CgD1AAEAGAAAACJA/QAKAPUAAgAcAPsAAAB+AgoA9gABABgAAAAkQP0ACgD2AAIAHAD8AAAAfgIK 
APcAAQAYAAAAJkD9AAoA9wACABwA/QAAAH4CCgD4AAEAGAAAAChA/QAKAPgAAgAcAAMBAAB+AgoA 
+QABABgAAAAqQP0ACgD5AAIAHAD+AAAAfgIKAPoAAQAYAAAALED9AAoA+gACABwA/wAAAH4C 
+QABABgAAAAqQP0ACgD5AAIAHAD+AAAAfgIKAPoAAQAYAAAALED9AAoA+CgD7 
AAEAGAAAAC5A/QAKAPsAAgAcAAABAAB+AgoA/AABABgAAAAwQP0ACgD8AAIAHAAEAQAA1wA8AIQH 
AAAcAjgAOAA4AGMAPAA8ADwAXwA4ADgAPACcAEoAHAAcABwAHAAcABwAHAAcABwAHAAcABwAHAAc 
AD4CEgC+BwAAAABAAAAAAAAAAAAAAABBAAoAAQABAFIAAQAAAB0ADwADAAAAAAAAAQAAAAAA 
AD4CEgC+AAAd 
AA8AAQAAAQAAAAEAAAAAAAEBHQAPAAIBAAAAAAABAAEAAQAAAB0ADwAA7gADAAAAAQDuAO4AAwPv 
AAYAAAA3AAAACgAAAAkIEAAABhAArxjNB8lAAAAGAQAACwIYAAAAAAAAAAAANQAAAHh3AADqfAAA 
8H8AAA0AAgABAAwAAgBkAA8AAgABABEAAgAAABAACAD8qfHSTWJQP18AAgABACoAAgAAACsAAgAA 
AIIAAgABAIAACAAAAAAAAAAAACUCBAAAAP8AgQACAMEEFAAAABUAAACDAAIAAACEAAIAAABNABYB 
AABIAFAAIABMAEoANABTAEkAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAQBBNQAQAADZwAEAQABAAAAAAAAAAEAAQAsAQEAAQAsAQIAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAIAAAAAAAAAAAAAAAEAQABNU1VECANIUCBM 
YXNlckpldCBJSUkAAAAAAAAAAAAAAAAAAAAAAKABAAAAAAAAAAAAAAAAAABkAAoAAAChACIAAQBk 
AAEAAQABAAIALAEsAQAAAAAAAOA/AAAAAAAA4D8BAFUAAgAIAH0ADAAAAAAAkgoPAAIAAgAAAg4A 
AAAAADUAAAAAAAQAAAAIAhAAAAAAAAQA/wAAAAAAgAEfAAgCEAABAAAABAD/AAAAAACAASMACAIQ 
AAIAAAAEAP8AAAAAAIABIwAIAhAAAwAAAAQA/wAAAAAAgAEjAAgCEAAEAAAABAD/AAAAAACAASMA 



CAIQAAUAAAAEAP8AAAAAAIABIwAIAhAABgAAAAQA/wAAAAAAgAEjAAgCEAAHAAAABAD/AAAAAACA 
ASMACAIQAAgAAAAEAP8AAAAAAIABIwAIAhAACQAAAAQA/wAAAAAAAAEPAAgCEAAKAAAABAD/AAAA 
AAAAAQ8ACAIQAAsAAAAEAP8AAAAAAAABDwAIAhAADQAAAAQA/wAAAAAAAAEPAAgCEAAOAAAABAD/ 
AAAAAAAAAQ8ACAIQAA8AAAAEAP8AAAAAAAABDwAIAhAAEAAAAAQA/wAAAAAAAAEPAAgCEAARAAAA 
BAD/AAAAAAAAAQ8ACAIQABIAAAAEAP8AAAAAAAABDwAIAhAAFAAAAAQA/wAAAAAAAAEPAAgCEAAV 
AAAABAD/AAAAAAAAAQ8ACAIQABYAAAAEAP8AAAAAAAABDwAIAhAAGAAAAAQA/wAAAAAAAAEPAAgC 
EAAZAAAABAD/AAAAAAAAAQ8ACAIQABoAAAAEAP8AAAAAAAABDwAIAhAAGwAAAAQA/wAAAAAAAAEP 
AAgCEAAcAAAABAD/AAAAAAAAAQ8ACAIQAB4AAAAEAP8AAAAAAAABDwAIAhAAHwAAAAQA/wAAAAAA 
AAEPAP0ACgAAAAEAIADwAAAA/QAKAAAAAgAgAPEAAAD9AAoAAAADACAA8gAAAP0ACgABAAAAFgDz 
AAAAvgAKAAEAAQAhACIAAgB+AgoAAQADACIAAMBSQL0AEgACAAAAJAAA981AIgAAAFVAAQC+AAoA 
AgACACIAIgADAH4CCgADAAAAJACAtMtAAQIGAAMAAQAiAH4CCgADAAIAIgAAAEtAAQIGAAMAAwAi 
AL4ADgAEAAAAJAAiACIAIgADAP0ACgAFAAAAJQAOAAAAvgAMAAUAAQAiACIAIgADAL0AEgAGAAAA 
JABAM9BAIgAAwFVAAQC+AAoABgACACIAIgADAH4CCgAHAAAAJABAlNJAAQIGAAcAAQAhAH4C 
JABAM9BAIgAAwFVAAQC+CgAH 
AAIAIgAAADZAAQIGAAcAAwAiAL4ADAAIAAEAIgAiACIAAwD9AAoACQAAABYABAAAAH4CCgAJAAMA 
DwAAQFBAvQASAAoAAAAmAIBN1EAPAADAU0ABAH4CCgALAAAAJgCAlNVAfgIKAAsAAgAPAACASED9 
AAoADQAAABYABgAAAH4CCgANAAMADwAAwFFAvQASAA4AAAAmAED/1UAPAADAU0ABAL0AEgAPAAAA 
JgCADtZADwAAwFNAAQC9ABIAEAAAACYAwB3WQA8AAMBTQAEAvQASABEAAAAmAIAs1kAPAADAU0AB 
AH4CCgASAAAAJgDAtdZAfgIKABIAAgAPAAAATED9AAoAFAAAABYABwAAAH4CCgAUAAMADwAAAExA 
vQASABUAAAAmAADc1kAPAADAU0ABAH4CCgAWAAAAJgDAdthAfgIKABYAAgAPAACAQUD9AAoAGAAA 
ABYACAAAAH4CCgAYAAMADwAAAEhAvQASABkAAAAmAADp2EAPAADAUEABAL0AEgAaAAAAJgBACtpA 
DwAAwFBAAQB+AgoAGwAAACYAwJLaQH4CCgAbAAIADwAAADhAfgIKABwAAAAmAICa2kB+AgoA 
DwAAwFBAAQB+AgoAGwAAACYAwJLaQH4CCgAbAAIADwAAADhAfgIKABwAAAAmAICa2kB+HAAC 
AA8AAAA4QP0ACgAeAAAAFgAJAAAAfgIKAB4AAwAPAACAR0C9ABIAHwAAACYAgJraQA8AAMBRQAEA 
1wA8AEoFAAAcAioAKgAkADAAEgAeACQAMAAQABwAFgAcABwAFgAWABYAFgAcABwAFgAcABwAFgAW 
ABwAHAAcAAgCEAAgAAAABAD/AAAAAAAAAQ8ACAIQACEAAAAEAP8AAAAAAAABDwAIAhAAIwAAAAQA 
/wAAAAAAAAEPAAgCEAAkAAAABAD/AAAAAAAAAQ8ACAIQACUAAAAEAP8AAAAAAAABDwAIAhAAJwAA 
AAQA/wAAAAAAAAEPAAgCEAAoAAAABAD/AAAAAACAASMACAIQACkAAAAEAP8AAAAAAIABIwAIAhAA 
KgAAAAQA/wAAAAAAgAEjAAgCEAAsAAAABAD/AAAAAAAAAQ8ACAIQAC0AAAAEAP8AAAAAAAABDwAI 
AhAALgAAAAQA/wAAAAAAAAEPAAgCEAAwAAAAAwD/AAAAAAAAAQ8ACAIQADEAAAADAP8AAAAAAAAB 
DwAIAhAAMgAAAAMA/wAAAAAAAAEPAAgCEAA0AAAAAwD/AAAAAAAAAQ8AfgIKACAAAAAmAMDA2kB+ 
AgoAIAACAA8AAIBCQH4CCgAhAAAAJgCAz9pAfgIKACEAAgAPAACAQkD9AAoAIwAAABYACgAAAH4C 
CgAjAAMADwAAgEdAvQASACQAAAAmAECG20APAADAUkABAH4CCgAlAAAAJgDAU9xAfgIKACUAAgAP 
AAAAPED9AAoAJwAAABYACwAAAH4CCgAnAAMADwAAAEpAvQASACgAAAAkAMAC3UAjAAAAUUABAL0A 
EgApAAAAJABAy95AIwAAAFFAAQB+AgoAKgAAACQAQJvdQH4CCgAqAAIAIwAAgEFA/QAKACwA 
EgApAAAAJABAy95AIwAAAFFAAQB+AAAW 
AAwAAAB+AgoALAADAA8AAIBOQL0AEgAtAAAAJgDAPuBADwAAQFZAAQB+AgoALgAAACYAQH/g 
AAwAAAB+AgoALAADAA8AAIBOQL0AEgAtAAAAJgDAPuBADwAAQFZAAQB+QH4C 
CgAuAAIADwAAAD1A/QAKADAAAAAWAA0AAAC9ABIAMQAAACYAQKThQA8AAEBSQAEAfgIKADIAAAAm 
ACCp4EB+AgoAMgACAA8AAIBCQP0ACgA0AAAAFgAMAAAA1wAkAMYCAAAsARwAHAAcABYAHAAc 
ACCp4EB+ABYA 
FgAcABwAFgAcAA4AFgAcAD4CEgC2ACQAAABAAAAAAAAAAAAAAAAdAA8AAzUAAAAAAAEANQA1AAAA 
7wAGAAAANwAAAAoAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA/v8AAAUAAgAA 
AAAAAAAAAAAAAAAAAAAAAQAAAOCFn/L5T2gQq5EIACsns9kwAAAAvAAAAAgAAAABAAAASAAAAAQA 
AABQAAAACAAAAGQAAAASAAAAeAAAAAsAAACQAAAADAAAAJwAAAANAAAAqAAAABMAAAC0AAAAAgAA 
AOQEAAAeAAAACwAAAEx5ZGlhIFNhYWQAAB4AAAAMAAAASm9lIENhcnJvbGwAHgAAABAAAABNaWNy 
b3NvZnQgRXhjZWwAQAAAAABHX0fCasABQAAAAACs4BG6278BQAAAAIB5wHW6wcABAwAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 



AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 



AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAP7/AAAFAAIAAAAAAAAAAAAA 
AAAAAAAAAAEAAAAC1c3VnC4bEJOXCAArLPmuMAAAAOAAAAAJAAAAAQAAAFAAAAAPAAAAWAAAABcA 
AABoAAAACwAAAHAAAAAQAAAAeAAAABMAAACAAAAAFgAAAIgAAAANAAAAkAAAAAwAAAC6AAAAAgAA 
AOQEAAAeAAAABwAAAEdhbGx1cABpAwAAAKAKCQALAAAAAAAAAAsAAAAAAAAACwAAAAAAAAALAAAA 
AAAAAB4QAAACAAAAEwAAAFF1YXJ0ZXJseSBBdmVyYWdlcwAHAAAASGktTG93AAwQAAACAAAAHgAA 
AAsAAABXb3Jrc2hlZXRzAAMAAAACAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 



AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAABAAAAAgAAAAMAAAAEAAAABQAAAAYAAAAH 
AAAACAAAAAkAAAAKAAAACwAAAAwAAAANAAAADgAAAA8AAAAQAAAAEQAAABIAAAATAAAAFAAAABUA 
AAAWAAAAFwAAABgAAAAZAAAAGgAAABsAAAAcAAAAHQAAAB4AAAAfAAAAIAAAACEAAAAiAAAAIwAA 
ACQAAAAlAAAAJgAAACcAAAAoAAAAKQAAACoAAAArAAAALAAAAC0AAAAuAAAALwAAADAAAAAxAAAA 
MgAAADMAAAA0AAAANQAAADYAAAA3AAAAOAAAADkAAAA6AAAAOwAAADwAAAA9AAAAPgAAAD8AAABA 
AAAA/v///0IAAABDAAAARAAAAEUAAABGAAAARwAAAEgAAAD+////SgAAAEsAAABMAAAATQAAAE4A 
AABPAAAAUAAAAP7////9/////v////////////////////////////////////////////////// 
//////////////////////////////////////////////////////////////////////////// 
//////////////////////////////////////////////////////////////////////////// 
/////////////////////////////////////////1IAbwBvAHQAIABFAG4AdAByAHkAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAWAAUB//////////8CAAAAIAgC 
AAAAAADAAAAAAAAARgAAAAAAAAAAAAAAAOCpXxpy9MAB/v///wAAAAAAAAAAVwBvAHIAawBiAG8A 
bwBrAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAABIAAgH/ 
//////////////8AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAT4AAAAAA 
AAAFAFMAdQBtAG0AYQByAHkASQBuAGYAbwByAG0AYQB0AGkAbwBuAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAKAACAQEAAAADAAAA/////wAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAEEAAAAAEAAAAAAAAAUARABvAGMAdQBtAGUAbgB0AFMAdQBtAG0AYQByAHkASQBuAGYAbwBy 
AG0AYQB0AGkAbwBuAAAAAAAAAAAAAAA4AAIB////////////////AAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAASQAAAAAQAAAAAAAA 
 
------_=_NextPart_000_01C0F472.54B76C90-- 
>From cporter@hp.ufl.edu Wed Jun 13 18:45:14 2001 
Received: from usc.edu (usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.9.3+Sun/8.9.3/usc) with ESMTP 
      id SAA06119 for <aapornet@listproc.usc.edu>; Wed, 13 Jun 2001 18:45:14 
- 
0700 
(PDT) 
Received: from makalu.hp.ufl.edu (makalu.hp.ufl.edu [128.227.11.150]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id SAA14456 for <aapornet@usc.edu>; Wed, 13 Jun 2001 18:45:13 -0700  
(PDT) 
Received: from hp.ufl.edu (hp.ufl.edu [128.227.11.149]) 
      by makalu.hp.ufl.edu (8.11.2/8.11.2/pbc 8.11.2/2001.25.01) with ESMTP 
id 



f5E1ip201279 
      for <aapornet@usc.edu>; Wed, 13 Jun 2001 21:45:01 -0400 
Received: from K2/SpoolDir by hp.ufl.edu (Mercury 1.48); 
    13 Jun 01 21:44:47 -0400 
Received: from SpoolDir by K2 (Mercury 1.48); 13 Jun 01 21:44:17 -0400 
Received: from hp.ufl.edu (128.227.250.117) by hp.ufl.edu (Mercury 1.48) with  
ESMTP; 
    13 Jun 01 21:44:06 -0400 
Message-ID: <3B2808E3.5957FEA@hp.ufl.edu> 
Date: Wed, 13 Jun 2001 20:44:20 -0400 
From: "Colleen K. Porter" <cporter@hp.ufl.edu> 
Reply-To: cporter@hp.ufl.edu 
X-Mailer: Mozilla 4.61 (Macintosh; I; PPC) 
X-Accept-Language: en 
MIME-Version: 1.0 
To: aapornet@usc.edu 
Subject: AAPOR standards roundtable 
Content-Type: text/plain; charset=us-ascii 
Content-Transfer-Encoding: 7bit 
 
One of the more interesting and lively sessions that I attended in Montreal  
was the 
Saturday afternoon roundtable by the standards committee.  But it was wildly 
under-attended, and I thought I might share some of what happened for those  
who could 
not attend but 
have interest in this topic. 
 
Also, many of the issues that were discussed were initially raised on 
AAPORnet  
in 
late April, with discussion deferred until the 
roundtable, so I thought it would be fair to bring it up again here. 
 
First, I want to say that none of this is by any means critical 
of the standards committee.  I think they've tackled a huge job and have  
accomplished 
much, and have been personally helpful to me in 
the past. 
 
But response rates and such are a hot topic for lots of us.  For some, it  
affects our 
bottom line, when we are contractually obligated to deliver certain levels of 
response, or if we have to compete 
against other organizations who calculate their rates differently. 
 
Myself, I sometimes manage projects that are being fielded by more 
than one subcontractor, and I aim for uniformity wherever possible, so having  
a 
widely used, externally developed, commonly accepted system of disposition  
codes is 
very helpful to me. 
 
So we talked a lot about disposition codes for RDD studies. 
 
One issue that was stressed is that the requirement for disclosure is met by  
giving 



the outcomes, the number of cases that were finalized as each disposition  
code.  As 
long as you tell folks how many 
of each kind you have, then they can plug those numbers into whatever 
formula they like.  I think this is an important principle, and a 
practice my team has always followed.  It does allow for cross-system 
comparisons as we transition into the AAPOR formulas but perhaps still 
want to compare with rates from past years. 
 
But the catch is making sure that disposition codes are standardized. 
Of course what's being reported is final dispositions, but those start 
with solid coding of the disposition of each phone call.  The fact is, it can  
be a 
fine line between a callback and refusal, especially 
in a case of the "polite delayer" (which I mistakenly called "Southern 
Women's Syndrome" a few years ago, only to find out that it happens to  
researchers 
all over the globe). 
 
Then Rob Daves told about how one of his vendors is using some 
market-research software that isn't pre-loaded with AAPOR disposition codes,  
and 
together they worked through an iterative process of 
figuring out how to code certain kinds of cases, and to finalize 
them based on a series of dispositions. 
 
Well, I respect Rob greatly, but I can't imagine any one person 
handling that kind of responsibility.  (I don't even like having to code 
open- 
ended 
responses without a second coder coming 
behind to double-check.) 
 
Then we heard from a representative from Sawtooth WinCati, which has really  
made a 
huge effort to implement the AAPOR disposition codes and formulas.  The 
representative who spoke admitted that they had come up with their final  
disposition 
codes by just reading the green book and doing their best.  (Afterward he  
confirmed 
that 
they had not updated anything on the basis of the revised "blue" standard 
definitions.) 
 
Well, one of my subcontractors uses WinCati, and had always assured us (in  
public 
meetings, even) that their dispo codes were "authentic AAPOR."  I turned  
around to 
glower at him, and he was stunned/ 
apologetic/and a few other emotions. 
 
I do think that the WinCati manual has a nice approach.  There 
are three columns, Disposition Code (which is the final disposition code), 
Description and Rule. 
 
So here's an example (which is going to be listed down 'cuz 
I'm writing in ASCII, but in the manual it's in three columns): 



 
    Disposition Code:  2222 
    Description:  Eligible; Ans. Mach. Message 
    Rule:  Disposition of 2222 on at least one attempt and 
           dispositions of 2221, 2223, 3120, 3130, or 3140 on 
           all other attempts. 
 
It's a nice way of seeing how the final disposition codes follow from each  
phone 
call. 
 
Okay, so from what I can gather, the state of the art out there 
is that various organizations are trying to implement the AAPOR codes, but  
there is 
some slight lack of standardization as to... 
 
(1)  exactly what final dispositions should be assigned after a certain 
series  
of 
phone calls 
 
(2)  even how to code some phone calls 
 
This is certainly an awkward place for the AAPOR standards 
committee to sit.  They clearly don't want to give so much detail 
that we all feel our hands are tied to make decisions that are 
best for our particular situations, or that would seem to endorse one product  
or 
company over another. 
 
But at the same time, we have folks taking the name of AAPOR in 
vain, sincerely attempting to apply the standard definitions, only 
the fact is that two competent researchers may disagree on how to code a  
series of 
phone calls. 
 
I guess if I was made queen of AAPOR for a day, this would be 
my dream scenario of how to proceed: 
 
First, I'd like us to gather all our ambiguous telephone calls, and 
make an audio version of them.  Most of us have access to PowerPoint that  
talks, or 
even an audio tape would suffice.  I think that if 
we're dealing with telephone conversations, we need to listen to 
auditory versions, because it's too easy to insert tones and emotions 
when reading a typed script. 
 
Then, everyone should listen to these, and assign disposition codes for each  
phone 
call.  We could perhaps discuss the ambiguous ones, and come up with a  
consensus. 
 
Then, once we know how to code all those phone calls, we could 
use those to come up with "rules" for final dispositions, in an 
approach similar to the WinCati manual. 
 
And programs everywhere could program the final disposition codes, 



following the rules. 
 
And we could turn the original audio version of the phone calls 
into a training resource for our interviewers. 
 
(Oh, darn, being queen for a day wouldn't be enough time to do it, 
huh?) 
 
Anyway, I think that involving a lot of people who deal with these issues on  
the 
ground level every day is essential to making these standards more uniform 
and 
workable for all of us. 
 
(There were some other cool things at the session as well, but I've rambled 
on  
long 
enough.) 
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UF Department of Health Services Administration 
Location/FedEx:  1600 SW SW Archer Road, Rm. G1-016 
Mailing Address:  P.O. Box 100195, Gainesville, FL 32610-0195 
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      id <LP48K5PR>; Thu, 14 Jun 2001 09:13:48 -0400 
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From: "Wang, Kevin" <KWang@ui.urban.org> 
To: "'aapornet@usc.edu'" <aapornet@usc.edu> 
Subject: Open positions at The Urban Institute 
Date: Thu, 14 Jun 2001 09:12:48 -0400 
MIME-Version: 1.0 
X-Mailer: Internet Mail Service (5.5.2653.19) 
Content-Type: text/plain; 
      charset="iso-8859-1" 
 
 
The Urban Institute is a non-profit, non-partisan public policy research  
organization 
whose objectives are to sharpen thinking about society's problems and efforts  
to 
solve them, improve government decisions and their implementation, and  
increase 



citizens' awareness about important public choices.  We are currently seeking  
to fill 
a position in our Assessing the New Federalism project. 
 
Located in downtown Washington, DC, The Urban Institute is convenient to  
public 
transportation, shopping, restaurants and other amenities.  We offer an  
environment 
which is informal, flexible and collegial.  Our benefits include prepaid  
tuition 
assistance, generous retirement, annual leave and competitive salaries. 
 
For more information on The Urban Institute and for a complete listing of job 
openings, please visit our website at http://www.urban.org. 
 
***** 
 
Job Title:  Research Associate II 
 
Job Number:  Job #01057-ANF 
 
Center:  Executive Office Research-Assessing the New Federalism 
 
Job Summary:  Responsibilities include the management and oversight of 
several  
tasks 
associated with producing and preparing data files from a large-scale multi- 
year 
household survey. Will assist or take lead, depending on background, on all  
aspects 
of the data preparation process, including coding, data editing, imputations  
and 
creation of analytic files.  Will coordinate project work assignments and  
monitor 
work flow between programmers, survey management staff, subcontractors and 
researchers. 
 
Experience:  Three years working with large data sets and experience related  
to 
working with complex survey data; methodologies, analyzing data for  
consistency and 
quality, data context/content knowledge.  Experience working with large 
scale, 
hierarchical data sets.  Some familiarity with survey data collection would 
be 
beneficial. 
 
Status:  Regular, Full-time 
 
Education:  MA Survey Methodology, Economics, Statistics, Mathematics, or  
related 
social science. 
 
Reports To:   Senior Research Associate 
 
---------------------------------------------------------------------------- 
---- 



 
To apply: 
send cover letter and resume to: 
The Urban Institute 
HR Dept. Job#, 01057-ANF 
2100 M Street, NW 
Washington, DC  20037 
Fax-202-887-5189 
Email-resumes@ui.urban.org 
No phone calls please! Fax: (202) 887-5189 - Please limit transmissions to 6  
pages! 
 
We are able to accept resumes via e-mail at resumes@ui.urban.org. Send text  
only, no 
attachments please. 
 
The Urban Institute is an Equal Opportunity Employer. 
>From LPollack@psg.ucsf.edu Thu Jun 14 08:28:29 2001 
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Received: by psg.ucsf.edu with Internet Mail Service (5.0.1460.8) 
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Message-ID: <416EB4C5227AD411B2460090274CEA164CC0AA@psg189.ucsf.edu> 
To: aapornet@usc.edu 
Subject: RE: Double Data Entry 
Date: Thu, 14 Jun 2001 08:23:46 -0700 
MIME-Version: 1.0 
X-Mailer: Internet Mail Service (5.0.1460.8) 
Content-Type: text/plain; 
      charset="iso-8859-1" 
 
My experience with double entry is that very often it is not done correctly.  
In order 
for double entry to really work, two different people need to enter the data  
without 
consulting with each other or a common authority. The idea is that the 
chances  
that 
two independent data enterers would make the same key entry mistake or  
interpret the 
same "squiggle" (although they shouldn't be interpreting squiggles, that's 
for  
the 
investigator to do) in the same way are pretty remote. My experience is that  
these 
procedures are not followed, otherwise I would not see the mistakes I see  
(i.e., 
inconsistencies in data easily resolved by looking at the hardcopy and 
finding  



a 
"glaring" key entry error). 
 
While we may be paying for 100% double entry (which is what I usually  
recommend), I 
don't believe they do 100% nor do I believe I get independent data entry.  
Moreover, 
most companies use a system in which the data are entered once and then the  
system 
checks the second data entry against the first interactively, i.e., the 
system  
beeps 
when data entry does not match template. "Corrections" are made on the spot,  
but the 
system keeps no record of mistakes or corrections and you end up with only a  
single 
data set. In fact, you cannot prove a second entry was ever made! 
 
For any paper-and-pencil survey, be it interviewer or self-administered, what  
I 
recommend to people is you have the project director "edit" the 
questionnaires  
as 
they arrive (so they don't build up into a huge amount) by having them circle  
the 
responses that should be key entered. The "edit" is simply to make sure that  
there 
are no ambiguities about what should be punched. At the same time ambiguities  
and 
"marginal notes" can be handled by someone who knows what the rules are for  
handling 
such things. This sounds like a big investment in a large study, but if it is  
done on 
an ongoing basis it isn't too bad. Besides, the result should be reduced  
keypunch 
error, fewer cases to review after keypunch, reduced data cleaning time, and  
greater 
familiarity with the data set. I believe these are good things. 
 
If you have low tolerance for error and you have the money, then 100% double  
entry on 
100% of questionnaires is best. If you don't have the money, then I recommend  
100% 
double entry on "key questions" where great precision is necessary. I have  
used 
samples before (double entry on every 5th record, 10th record, etc.) and my 
experience is Murphy's Law is highly applicable, i.e., double entry yields no  
error 
but the non-double entered questionnaires have big time errors. I think it is  
better 
to devote resources to having confidence in the cannot-be-wrong part of the  
data set. 
 
Lance M. Pollack, Ph.D. 
Center for AIDS Prevention Studies (CAPS) 
University of California, San Francisco 
lpollack@psg.ucsf.edu <mailto:lpollack@psg.ucsf.edu> 



 
 
      -----Original Message----- 
      From: Ellen Gordon [SMTP:gordon.e@ghc.org] 
      Sent: Wednesday, June 13, 2001 8:59 AM 
      To:   aapornet@usc.edu 
      Subject:    Double Data Entry 
 
      I was wondering if folks had experience with alternatives to double 
data  
entry. 
 Also, are folks using alternatives to double data entry? 
 
      I know of the following four alternatives, but have not used any of  
them. 
 
      1.  Random sample (Specify a random sampling frequency for selection of  
records 
to be double data entered.) 
 
      2.  Continuous sampling plan 
 
      3. Method analogous to continuous sampling plan 
      Reference: King DW, Lashley R. A quantifiable alternative to double 
data  
entry. 
Control Clin Trials 2000;21:94-102. 
      Basic method: 
      Perform visual inspection (report form vs. data entry) of i successive  
records 
      If an error is found in a record, start over with step (a) 
      Once no errors are found in i successive records, randomly sample a  
fraction f 
of data records for visual inspection 
      If an error is found in the random sample, return to step (a); 
otherwise 
continue to take a random sample for visual inspection 
 
      Parameters that need to be specified: 
      clearing interval, i 
      sampling frequency, f 
 
      Advantages: 
      Tables already developed that will give i and f, given the actual and  
desired 
error rate 
      Given the error rate from single data entry and time needed to perform  
visual 
inspection of a record, can quantify the following measures: 
      Average outgoing quality (AOG) 
      Average fraction inspected (AFI) 
      Average number of records inspected (ARI) 
      Average time to perform visual record verification checks (ATQA) 
      Percent gain in average quality (PGAQ) 
      Can tailor i and f to the type of form * data need for primary analyses  
would 
have a higher clearing interval and sampling frequency 



 
      Disadvantages: 
      Method is set up for visual inspection - paper shows less time is  
involved than 
with double data entry of every record (Table 3) 
 
      4. Adaptive data entry algorithm 
      Reference: Kleinman K. Adaptive double data entry: a probabilistic tool  
for 
choosing which forms to reenter. Control Clin Trials 2001;22:2-12. 
 
      Basic alogrithm: 
      Estimate mean number of errors per form from a set of entered forms 
      Calculate 1-e-@ where @ is the mean number of errors (probability of  
error is 
binomial and can be approximated by Poisson distribution) 
      Draw a random uniform variate, if it is less than 1-e-@ then 
      double data enter the next form 
      count the number of errors, x 
      update @ that includes the value x 
      (if random uniform variate is not less then 1-e-@ then do not double  
data enter 
the next form) 
      Go to step(c) and repeat for the next form 
 
      The "adaptive" data entry algorithm, referred to as ADDER (Adaptive  
Double Data 
EntRy) includes the following enhancements: probability of re-entering the  
next form 
depends on the error rate (err) of the most recent re-entered forms 
(n=NMRRE),  
can 
set a minimum probability (Pmin) of re-entering the next form, and can set a  
maximum 
probability (Pmax) beyond which the next form will definitely be re-entered.  
Given 
the number of forms 
(n) that are re-entered for a baseline error rate, the probability that the  
next form 
will be re-entered (Pn) is determined as follows: 
 
      If n  NMRRE then Pn=1 
         If n > NMRRE then 
            If [1-e-(err/NMMMRE)]  Pmin then Pn=Pmin 
            If Pmax > [1-e-(err/NMMMRE)] > Pmin then Pn= [1-e-(err/NMMMRE)] 
            If [1-e-(err/NMMMRE)]  Pmax then Pn=1 
 
      Advantages: 
      Random sampling adapts to the accuracy of data entry at each point in  
time. If 
data entry is poor, more forms will be re-entered while fewer forms will be 
re-entered if data entry is very good. 
      Compared to simple random sampling, ADDER increased data quality 
 
      Disadvantages 
      Logistically difficult to implement 
      ADDER may result in too many forms not being re-entered * this problem  



can be 
alleviated by setting a maximum number of consecutive forms that are not re- 
entered, 
after which re-entry of the next form must be done 
 
      Thanks for any feedback! 
 
      Ellen 
 
      _________________________ 
      Ellen Gordon, Ph.D. 
      Director, Survey Program 
      Center for Health Studies 
      (206) 442-4041 
      (206) 287-2871 (FAX) 
      gordon.e@ghc.org 
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MIME-Version: 1.0 
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Content-Type: text/plain; 
      charset="iso-8859-1" 
 
 
Not to take sides on this issue - or testing, for that matter - but does  
anyone find 
this ironic? The federal government is making sure that participation in  
social 
surveys (which may cause some respondents emotional 
discomfort) is voluntary. At the same time it makes academic surveys 
("tests") mandatory; these cause at least as much emotional discomfort, and 
in 
addition have large, lifelong material effects on the respondents' incomes,  
job 
prospects and social status - negative effects for the substatial fraction  
that do 
poorly. 
 
-----Original Message----- 
From: Carolyn S White [mailto:cswhite@uiuc.edu] 
Sent: Tuesday, June 12, 2001 8:14 PM 



To: aapornet@usc.edu 
Subject: Parental Freedom of Information 
 
 
Will AAPOR join this coalition? 
 
>From June 4, 2001 COSSA Washington Update 
 
Among the slew of amendments proposed for H.R.1, the President's education  
bill that 
reauthorizes the Elementary and Secondary Education Act (ESEA) is an 
amendment 
sponsored Rep Todd Tiahrt (R-KS) that passed the House by voice vote on May  
23. 
Dubbed the "Parental Freedom of Information" the measure could end school- 
based 
survey research as we know it. 
 
The language requires prior written consent from a parent before a minor can 
participate in federally-funded research in school. In practice, written  
consent is 
difficult to obtain, not because of parental disapproval of the research but  
due to a 
lack of involvement or time on their part. Research demonstrates that such  
restraints 
severely compromise both the sample size and the validity of the study. 
 
The problem is not with written consent per se, but that the amendment 
imposes 
written consent as "the single and only method of obtaining informed parental 
consent," according to Felice Levine, Executive Officer of the American  
Sociological 
Association. "It is a 'one size fits all' solution that disregards what might  
be the 
best ethical practices in different circumstances and also ignores human  
subjects 
procedures already in place for assessing the adequacy of consent processes 
in 
school-based research." 
 
The amendment also denies funds under any applicable program to any  
educational 
agency that effectively prevents parents from inspecting a broad array of  
surveys, 
analyses, evaluations, and curriculum. Researchers object that allowing  
parents to 
view research instruments before they are administered can compromise the 
data  
they 
collect. The amendment covers a broad range of research topics, including  
political 
affiliations, mental and psychological problems, illegal, anti-social, or  
high-risk 
behavior, income and others. 
 
Current law, as defined by the Grassley Amendment to the Goals 2000: Educate  
America 



Act of 1994, is similar in nature but has been interpreted to apply only to  
research 
sponsored by the Department of Education. The Tiahrt amendment, however, 
would  
apply 
to all federal agencies. 
 
This expanded reach would involve research sponsored by Health and Human  
Services 
(including the National Institutes of Health), which accounts for a large  
portion of 
school-based research and includes studies important to the health and well- 
being of 
children. The Monitoring the Future Project, for example, examines changes in  
public 
opinion on alcohol and drug use, as well as a variety of other issues like  
government 
and politics, gender roles, and environmental protection. 
 
The issue also arose several years ago when a coalition of organizations  
concerned 
about research (which included COSSA) effectively averted a similar bill from 
becoming law (see Update, November 13, 1995 and April 29 and June 24, 1996).  
The 
recent re-emergence of this issue caught many by surprise as it was not  
preceded by 
hearings. 
 
The ESEA bill, to which the Tiahrt amendment was attached, passed the House 
by  
384-45 
on May 23. No companion amendment has appeared yet in the Senate, which has  
not 
completed work on ESEA, but is expected to soon. Organizations concerned that  
this 
measure will become law have once again joined forces, this time as the  
Coalition to 
Save School-Based Research of which COSSA is a part. 
 
Carolyn S. White, PhD 
University of Illinois 
 
 
 
>From beniger@rcf.usc.edu Thu Jun 14 10:22:50 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.9.3/usc) with ESMTP 
      id f5EHMno12928 for <aapornet@listproc.usc.edu>; Thu, 14 Jun 2001  
10:22:49 
-0700 (PDT) 
Received: from almaak.usc.edu (beniger@almaak.usc.edu [128.125.253.167]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id KAA16923 for <aapornet@usc.edu>; Thu, 14 Jun 2001 10:22:49 -0700  
(PDT) 
Received: from localhost (beniger@localhost) 
      by almaak.usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id KAA01158 for <aapornet@usc.edu>; Thu, 14 Jun 2001 10:22:47 -0700  



(PDT) 
Date: Thu, 14 Jun 2001 10:22:47 -0700 (PDT) 
From: James Beniger <beniger@rcf.usc.edu> 
To: AAPORNET <aapornet@usc.edu> 
Subject: FLASH! 233 New Words Enter English Language (OED) (fwd) 
Message-ID: <Pine.GSO.4.21.0106141021450.19258-100000@almaak.usc.edu> 
MIME-Version: 1.0 
Content-Type: TEXT/PLAIN; charset=US-ASCII 
 
 
 
 
      We increasingly hear that English is rapidly becoming the 
      single international language.  From the list of 233 "new" 
      words below, it would appear that--unless we spend a great 
      deal of our time on the Net and Web, and talking with hip 
      teenagers--we will soon not understand English at all. 
 
                                             -- Jim 
 
--------------------------------------------------------------------------- 
                Copyright (C) Oxford University Press 2001 
--------------------------------------------------------------------------- 
            http://www.oed.com/public/news/0106_2.htm#message 
 
  JUNE 2001 
 
 
      Oxford English Dictionary News 
 
 
 The latest release of material on OED Online is the first to contain new   
entries 
from across the alphabet. Quarterly online publication provides  an  
opportunity to 
publish new material more frequently than before, and  to make available  
research on 
words and phrases which, as part of the  main revision programme, would not 
be 
published for some years in their  alphabetical sequence. Our aim in the new- 
words 
group is to apply the  OED's historical approach to contemporary material.  
This first 
batch of  230 or so entries is designed to reflect both the diversity of the 
language we record, and the depth of our research. Many of the terms are   
quite 
familiar, but their origins and early history are sometimes  surprising. They  
range 
from political hot potatoes such as GM foods,  human BSE, and the postcode  
lottery, 
to cultural icons such as Bollywood,  the mullet haircut, and Homer Simpson's  
doh! 
The publication of new  out-of-sequence entries allows the OED to catch up  
with the 
terminology  of the Internet. The June OED Online update contains for the  
first time 
browsers, chat rooms, cookies, dotcoms, FAQs, and MP3 files, and of  course,  



the 
Internet itself. The list below shows the complete list of  new words  
published this 
release. 
 
 Michael Proffitt, Principal Editor, New Words, OED 
 
 ---------- 
 
 A & E                   duh!                   nvCJD 
 Accident and Emergency  dumb down              NVQ 
 acid jazz         E coli                       off-message 
 alcopop           emoticon               on message 
 alternative energy      EU                     pants 
 arsed                   Euro                   pay and display 
 asylum                  European Monetary Union      pay cable 
 asylum seeker           European Union               pay channel 
 bad hair day            fair-trade             pay-per-view 
 Balti                   FAQ                    peace accord 
 big beat          feelgood factor        peace agreement 
 Bollywood         frequently-asked questions   peace dividend 
 Bosman                  Friends of the Earth         peace initiative 
 boy band          full monty             peace process 
 Brit- (prefix)          functional food        peace settlement 
 Britpop           gangsta                peace treaty 
 browser           gangsta rap                  performance-enhancing 
 B2B               gangsta rapper               phat 
 call centre             gangster rap                 postcode lottery 
 care assistant          gangster rapper        PPV 
 care attendant          G8                     quality time 
 caregiver         Generation X                 retail park 
 caregiving        Generation Xer               retail therapy 
 care group        genetically engineered       road rage 
 care in the community   genetically modified         roid 
 care worker             genetic engineering          roid rage 
 casualty department     genetic modification         Scottish Vocational 
                                                Qualification 
 cat flap          GM                     search engine 
 CCTV              GMO                    serial killer 
 channel surf            GNVQ                   serial killing 
 channel surfer          Good Friday Agreement        serial marriage 
 channel surfing   Greek salad                  serial monogamist 
 chat room         Group of Eight               serial monogamy 
 cheese                  Gulf War Syndrome            shell suit 
 cheesy                  home page              six-pack 
 Child Support Agency    homie                        slacker 
 click                   HTML                   smiley 
 clubber           HTTP                   smiley face 
 clubbing          human BSE              snail mail 
 .com              hyperlink              spam 
 control freak           hyperlinked                  spammer 
 cookie                  hypertext link               spamming 
 CSA               Hypertext Markup Language    special-needs 
 cybercafe         hypertext transfer protocol  student loan 
 cybercash         icon                   superhighway 
 cybercrime        Income Support               surf (the net) 
 cybercriminal           information superhighway     surfer 



 cybercultural           Internet               surfing 
 cyberculture            Internet access provider     SVQ 
 Cyberia           Internet Protocol            third way 
 cyberlaw          Internet Relay Chat          trailer trash 
 cybermall         Internet service provider    trip-hop 
 cybernaut         internetwork                 24-7 
 cyberphobic             internetworking        urban folklore 
 cyberphobia             jungle                       urban legend 
 cyberporn         junglist               urban myth 
 cybersex          Kosovan                video diary 
 cybershop         Kosovar                video on demand 
 cybershopper            lad                    WAP 
 cybershopping           ladette                web 
 cybersquatter           leader of the opposition     web-based 
 cybersquatting          lifestyle drug               webcam 
 cybersurfer             millennium bug               webcast 
 cyberworld        mobile phone                 webcasting 
 dance music             MPEG                   web-enabled 
 deejay                  MP3                    webliography 
 deejaying         mullet                       webmeister 
 desert storm syndrome   music video                  web publisher 
 direct debit            name and shame               web publishing 
 DJ                naming and shaming           webzine 
 DJ-ing                  National Vocational          wireless application 
                              Qualification                 protocol 
 docusoap          net                    World Wide Web 
 doh!              New Labour             W3 
 domain                  new lad                WWW 
 dot               new man                year 2000 
 dot com           newsgroup              Y2K 
 double-click            new variant CJD        zero tolerance 
 drum and bass           nutraceutical 
 
 
 
            http://www.oed.com/public/news/0106_2.htm#message 
--------------------------------------------------------------------------- 
                Copyright (C) Oxford University Press 2001 
--------------------------------------------------------------------------- 
 
 
******* 
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Pshaw!  I see that neither SUGging nor FRUGing has yet made this list. . . 
                                    Tom 
 
On Thu, 14 Jun 2001 10:22:47 -0700 (PDT) James Beniger 
<beniger@rcf-fs.usc.edu> wrote: 
 
> 
> 
> 
>     We increasingly hear that English is rapidly becoming the 
>     single international language.  From the list of 233 "new" 
>     words below, it would appear that--unless we spend a great 
>     deal of our time on the Net and Web, and talking with hip 
>     teenagers--we will soon not understand English at all. 
> 
>                                            -- Jim 
> 
> --------------------------------------------------------------------------- 
>                 Copyright (C) Oxford University Press 2001 
> --------------------------------------------------------------------------- 
>             http://www.oed.com/public/news/0106_2.htm#message 
> 
>   JUNE 2001 
> 
> 
>     Oxford English Dictionary News 
> 
> 
>  The latest release of material on OED Online is the first to contain 
> new  entries from across the alphabet. Quarterly online publication 
> provides  an opportunity to publish new material more frequently than 
> before, and  to make available research on words and phrases which, as 
> part of the  main revision programme, would not be published for some 
> years in their  alphabetical sequence. Our aim in the new-words group 
> is to apply the  OED's historical approach to contemporary material. 
> This first batch of  230 or so entries is designed to reflect both the 
> diversity of the  language we record, and the depth of our research. 
> Many of the terms are  quite familiar, but their origins and early 
> history are sometimes  surprising. They range from political hot 
> potatoes such as GM foods,  human BSE, and the postcode lottery, to 
> cultural icons such as Bollywood,  the mullet haircut, and Homer 
> Simpson's doh! The publication of new  out-of-sequence entries allows 
> the OED to catch up with the terminology  of the Internet. The June 



> OED Online update contains for the first time  browsers, chat rooms, 
> cookies, dotcoms, FAQs, and MP3 files, and of  course, the Internet 
> itself. The list below shows the complete list of  new words published 
> this release. 
> 
>  Michael Proffitt, Principal Editor, New Words, OED 
> 
>  ---------- 
> 
>  A & E                 duh!                   nvCJD 
>  Accident and Emergency      dumb down              NVQ 
>  acid jazz             E coli                       off-message 
>  alcopop         emoticon               on message 
>  alternative energy    EU                     pants 
>  arsed                 Euro                   pay and display 
>  asylum                European Monetary Union      pay cable 
>  asylum seeker         European Union               pay channel 
>  bad hair day          fair-trade             pay-per-view 
>  Balti                 FAQ                    peace accord 
>  big beat        feelgood factor        peace agreement 
>  Bollywood             frequently-asked questions   peace dividend 
>  Bosman                Friends of the Earth         peace initiative 
>  boy band        full monty             peace process 
>  Brit- (prefix)        functional food        peace settlement 
>  Britpop         gangsta                peace treaty 
>  browser         gangsta rap                  performance-enhancing 
>  B2B                   gangsta rapper               phat 
>  call centre           gangster rap                 postcode lottery 
>  care assistant        gangster rapper        PPV 
>  care attendant        G8                     quality time 
>  caregiver             Generation X                 retail park 
>  caregiving            Generation Xer               retail therapy 
>  care group            genetically engineered       road rage 
>  care in the community       genetically modified         roid 
>  care worker           genetic engineering          roid rage 
>  casualty department   genetic modification         Scottish Vocational 
>                                               Qualification 
>  cat flap        GM                     search engine 
>  CCTV                  GMO                    serial killer 
>  channel surf          GNVQ                   serial killing 
>  channel surfer        Good Friday Agreement        serial marriage 
>  channel surfing       Greek salad                  serial monogamist 
>  chat room             Group of Eight               serial monogamy 
>  cheese                Gulf War Syndrome            shell suit 
>  cheesy                home page              six-pack 
>  Child Support Agency  homie                        slacker 
>  click                 HTML                   smiley 
>  clubber         HTTP                   smiley face 
>  clubbing        human BSE              snail mail 
>  .com                  hyperlink              spam 
>  control freak         hyperlinked                  spammer 
>  cookie                hypertext link               spamming 
>  CSA                   Hypertext Markup Language    special-needs 
>  cybercafe             hypertext transfer protocol  student loan 
>  cybercash             icon                   superhighway 
>  cybercrime            Income Support               surf (the net) 
>  cybercriminal         information superhighway     surfer 



>  cybercultural         Internet               surfing 
>  cyberculture          Internet access provider     SVQ 
>  Cyberia         Internet Protocol            third way 
>  cyberlaw        Internet Relay Chat          trailer trash 
>  cybermall             Internet service provider    trip-hop 
>  cybernaut             internetwork                 24-7 
>  cyberphobic           internetworking        urban folklore 
>  cyberphobia           jungle                       urban legend 
>  cyberporn             junglist               urban myth 
>  cybersex        Kosovan                video diary 
>  cybershop             Kosovar                video on demand 
>  cybershopper          lad                    WAP 
>  cybershopping         ladette                web 
>  cybersquatter         leader of the opposition     web-based 
>  cybersquatting        lifestyle drug               webcam 
>  cybersurfer           millennium bug               webcast 
>  cyberworld            mobile phone                 webcasting 
>  dance music           MPEG                   web-enabled 
>  deejay                MP3                    webliography 
>  deejaying             mullet                       webmeister 
>  desert storm syndrome       music video                  web publisher 
>  direct debit          name and shame               web publishing 
>  DJ              naming and shaming           webzine 
>  DJ-ing                National Vocational          wireless application 
>                             Qualification                 protocol 
>  docusoap        net                    World Wide Web 
>  doh!                  New Labour             W3 
>  domain                new lad                WWW 
>  dot                   new man                year 2000 
>  dot com         newsgroup              Y2K 
>  double-click          new variant CJD        zero tolerance 
>  drum and bass         nutraceutical 
> 
> 
> 
>             http://www.oed.com/public/news/0106_2.htm#message 
> --------------------------------------------------------------------------- 
>                 Copyright (C) Oxford University Press 2001 
> ---------------------------------------------------------------------- 
> ----- 
> 
> 
> ******* 
> 
 
Thomas M. Guterbock                       Voice: (804) 243-5223 
NEW POSTAL ADDRESS:             CSR Main Number: (804) 243-5222 
Center for Survey Research                  FAX: (804) 243-5233 
University of Virginia     EXPRESS DELIVERY:  2205 Fontaine Ave 
P. O. Box 400767                                      Suite 303 
Charlottesville, VA 22904-4767        e-mail: TomG@virginia.edu 
 
>From DB_Hindman@ndsu.nodak.edu Thu Jun 14 13:54:18 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.9.3/usc) with ESMTP 
      id f5EKsIo09470 for <aapornet@listproc.usc.edu>; Thu, 14 Jun 2001  
13:54:18 



-0700 (PDT) 
Received: from smtp1.ndsu.nodak.edu (smtp1.ndsu.NoDak.edu [134.129.111.146]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id NAA06332 for <aapornet@usc.edu>; Thu, 14 Jun 2001 13:54:17 -0700  
(PDT) 
Received: from comm111d1.ndsu.nodak.edu (dyn235.minard-67.ndsu.NoDak.edu 
[134.129.67.235]) 
      (authenticated (0 bits)) 
      by smtp1.ndsu.nodak.edu (8.11.2/8.11.2) with ESMTP id f5EKs5f15415 
      for <aapornet@usc.edu>; Thu, 14 Jun 2001 15:54:05 -0500 
Message-Id: <5.0.1.4.0.20010614155119.00a97790@imap.ndsu.nodak.edu> 
X-Sender: DB_Hindman@imap.ndsu.nodak.edu 
X-Mailer: QUALCOMM Windows Eudora Version 5.0.1 
Date: Thu, 14 Jun 2001 15:54:05 -0500 
To: aapornet@usc.edu 
From: Douglas Blanks Hindman <DB_Hindman@ndsu.nodak.edu> 
Subject: Call for Papers - MAPOR 
Mime-Version: 1.0 
Content-Type: text/plain; charset="us-ascii"; format=flowed 
 
 
>Please submit research paper abstracts and/or proposals for the annual 
>conference of the Midwest Association for Public Opinion Research: 
> 
> 
>The Web of Opinion: Media, Measurement and Meaning 
> 
>November 16-17, 2001 
> 
>Radisson Hotel & Suites, Chicago 
> 
>Public opinion research is rapidly evolving due to the Internet and 
>other new technologies. Each development impacts the measurement and 
>meaning of public opinion.  MAPOR invites proposals addressing the 
>conference theme, as well as any area related to public opinion 
>methodology, theory, and analysis of data.  MAPOR is a chapter of the 
>American Association for Public Opinion Research. 
> 
>Research Papers 
>     Submissions must be abstracts no longer than two typed, 
>double-spaced pages.  No full-length papers will be reviewed. 
>      Please list the name(s) of the author(s) and affiliation on a 
>separate page (for blind reviewing).  Include your full mailing 
>address, telephone number, and e-mail address.  Student submissions 
>should be identified as such on the separate page.  Indicate if you 
>would prefer to present your paper in the poster session. 
>    Student authors are encouraged to participate in the MAPOR Fellow 
>Student Paper Competition.  (See web site for more details -- 
>  http://www.mapor.org 
> 
>Panel Proposals 
>    Submit a written proposal (up to two double-spaced pages). 
>Proposals should identify the topic, explain its importance, and list 
>the potential panelists and their areas of expertise.  Panels related 
>to the conference theme are especially encouraged. 
> 
>Deadline for Submission 



>     All paper and panel proposals must be received by 8 p.m. EDT on 
>June 30, 2001.  Please send each submission ONLY ONCE, either by fax, 
>mail or e-mail. Mail submissions should include four copies of the 
>abstract. Submissions will be acknowledged by e-mail by July 7. 
> 
>Send all submissions to: 
> 
>Julie Andsager, MAPOR Conference Chair 
>Edward R. Murrow School of Communication 
>Washington State University 
>Pullman, WA  99164-2520 
>FAX:  509.335.1555 
>Phone: 509.335.6149 
>E-mail: andsager@mail.wsu.edu 
> 
>You will receive notification of the action on your proposal by August 
>15. 
 
Douglas Blanks Hindman 
Associate Professor, Department of Communication 
321J Minard Hall 
12th Avenue and Albrecht Drive 
P.O. Box 5075 
North Dakota State University 
Fargo, ND  58105-5075 
 
voice:    (701) 231-7300 
fax:       (701) 231-7784 
e-mail:   db_hindman@ndsu.nodak.edu 
 
>From mark@bisconti.com Thu Jun 14 14:47:40 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.9.3/usc) with ESMTP 
      id f5ELldo15784 for <aapornet@listproc.usc.edu>; Thu, 14 Jun 2001  
14:47:39 
-0700 (PDT) 
Received: from janus.hosting4u.net (janus.hosting4u.net [209.15.2.37]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with SMTP 
      id OAA18944 for <aapornet@usc.edu>; Thu, 14 Jun 2001 14:47:40 -0700  
(PDT) 
Received: (qmail 7570 invoked from network); 14 Jun 2001 21:47:39 -0000 
Received: from libra.hosting4u.net (HELO bisconti.com) (209.15.2.27) 
  by mail-gate.hosting4u.net with SMTP; 14 Jun 2001 21:47:39 -0000 
Received: from mark ([138.88.85.238]) by bisconti.com ; Thu, 14 Jun 2001  
16:47:27 
-0500 
From: "Mark David Richards" <mark@bisconti.com> 
To: <aapornet@usc.edu> 
Subject: America's Chronicles Historical Newspaper Project & American  
Memory@LoC 
Date: Thu, 14 Jun 2001 17:44:58 -0400 
Message-ID: <JAEPJNNBGDEENLLCIIIBGEMDDEAA.mark@bisconti.com> 
MIME-Version: 1.0 
Content-Type: multipart/mixed; 
      boundary="----=_NextPart_000_0005_01C0F4F9.BAEB7100" 
X-Priority: 3 (Normal) 
X-MSMail-Priority: Normal 



X-Mailer: Microsoft Outlook IMO, Build 9.0.2416 (9.0.2910.0) 
X-MimeOLE: Produced By Microsoft MimeOLE V5.50.4133.2400 
X-MS-TNEF-Correlator: <JAEPJNNBGDEENLLCIIIBGEMDDEAA.mark@bisconti.com> 
 
This is a multi-part message in MIME format. 
 
------=_NextPart_000_0005_01C0F4F9.BAEB7100 
Content-Type: text/plain; 
      charset="iso-8859-1" 
Content-Transfer-Encoding: 7bit 
 
 
The National Newspaper Association, EMC and Cold North Wind To Introduce  
America's 
Chronicles SM Historical Newspaper Project More Than 300 Years of American  
Life to be 
Digitized As Original Page Images 
 
WASHINGTON - June 11, 2001 - More than 20,000 community newspapers, some long  
out of 
print, have recorded American life since the 17th century and two unique 
organizations have set the common goal of providing Internet access to this 
documentation of American heritage. The National Newspaper Association (NNA)  
and Cold 
North Wind Corporation signed a letter of intent today to create America's  
Chronicles 
SM, an online search engine that accesses the digital archives of America's  
community 
newspapers, beginning with the archives of the 3600 NNA member newspapers. 
The 
project could eventually result in 500,000,000 pages of original, historical  
content 
dating back to the 1600s and will be available online at  
www.americaschronicles.com 
<http://www.americaschronicles.com>  . The site will be launched at the NNA's  
116th 
Annual Convention and Trade Show in Milwaukee, September 12-15, with access 
to  
the 
first of many digital archives."  ... See link for more detail, to subscribe  
for 
updates: http://www.americaschronicles.com/home.asp 
<http://www.americaschronicles.com/home.asp> 
 
/// 
 
Also of interest-this collection is AMAZING (labyrinthine).  Search for  
anything of 
interest and see what turns up... 
 
AMERICAN MEMORY COLLECTION AT LIBRARY OF CONGRESS 
 
American Memory is a gateway to rich primary source materials relating to the  
history 
and culture of the United States. The site offers more than 7 million digital  
items 
from more than 100 historical collections. http://memory.loc.gov 



<http://memory.loc.gov> 
 
 
 
 
 
 
Mark David RICHARDS, Ph.D., Sociologist 
Senior Associate, Bisconti Research, Inc. 
2610 Woodley Place NW 
Washington, District of Columbia 20008 
202/ 347-8822 
202/ 347-8825 FAX 
mark@bisconti.com 
 
 
------=_NextPart_000_0005_01C0F4F9.BAEB7100 
Content-Type: application/ms-tnef; 
      name="winmail.dat" 
Content-Transfer-Encoding: base64 
Content-Disposition: attachment; 
      filename="winmail.dat" 
 
eJ8+IjoVAQaQCAAEAAAAAAABAAEAAQeQBgAIAAAA5AQAAAAAAADoAAEIgAcAGAAAAElQTS5N 
eJ8+aWNy 
b3NvZnQgTWFpbC5Ob3RlADEIAQ2ABAACAAAAAgACAAEGgAMADgAAANEHBgAOABEALAAAAAQALQEB 
A5AGAAgUAAAlAAAACwACAAEAAAALACMAAAAAAAMAJgAAAAAACwApAAAAAAADADYAAAAAAB4AcAAB 
AAAASAAAAEFtZXJpY2EncyBDaHJvbmljbGVzIEhpc3RvcmljYWwgTmV3c3BhcGVyIFByb2plY3Qg 
JiBBbWVyaWNhbiBNZW1vcnlATG9DAAIBcQABAAAAFgAAAAHA9RtADan3xwV9YkqtpBWkeahcYzYA 
AAIBHQwBAAAAFwAAAFNNVFA6TUFSS0BCSVNDT05USS5DT00AAAsAAQ4AAAAAQAAGDgBQCR8b9cAB 
AgEKDgEAAAAYAAAAAAAAAJQyYaD3eJBPndH3droSf/nCgAAACwAfDgEAAAACAQkQAQAAAHQPAABw 
DwAADigAAExaRnXfyod6AwAKAHJjcGcxMjVyMgxgYzEDMAEHC2BukQ4QMDMzDxZmZQ+STwH3 
DwAADigAAExaRnXfyod6AwAKAHJjcGcxMjVyMgxgYzEDMAEHC2BukQ4QMDMzDxZmZQ+AqQD 
YwIAY2gKwHOEZXQC0XBycTIAAJIqCqFubxJQIDAB0IUB0DYPoDA1MDQUIfMB0BQQNH0HbQKDAFAD 
1PsR/xMLYhPhFFATshj0FNCzBxMCgzI5Fk4OIDgXX/MYbxl3IFUDAAWgAQAF0c0CgzMWPxt3IEAe 
Dx8TMw5QEZ0yMyCWB20gQ35FHwQPwCKuFEAjzyTVecpyHwQ1EY4xNh9hJx9VA4JHCdFrHwQ2KQ82 
tyKBKl8DglQIcB8ENyxvDjcvkS2/A4IoSGVi+QlwdykfBBuRL84jvzHWvwcQAaAN4DK1GmEpLTgs 
Ues0jwOCQgdAdA3gAoMUUO8WTiOYISQlNTQfbybIO9V9KHU0JbEfnSoXISQrqDTfJuE/ji2GISQv 
BjQo8R+d9zC3ISQySzQsUUTuO1w12z40L5EfnTfXISQ5aTI2T0evF0U7xR5oIFcHkHT/BJFN 
BjQo8R+BUIf 
Oz5PaSU1TVBEv/89zlMKKHVNUEqfQG5PaSuo/01QG5FCT1jvT6UvBk1QGm/nRc5PaTJLMjc6L0i+ 
YJq/NepiEDy/S65PaUyqOCKB/02vIM9Pv2lBYj8jmGsPU6feOGXvJshuv1b4OD9fKgh7ch9aWjhQ 
/y1odY9d2Dj/VE8wqHkfYT030mJvfB9kf39pFFevN8iATzlXApEI5jvVCW8whl9lDjA1h4qIof+I 
X4lph3SJkof/i8+LjYsP/4k/h48QYBuAkVobcpI/k0j/h3QbcpHPlZ+VXZTfkw+W1P45DlCaJJuB 
k6ObgAKCUDBUeWwHkGgJ4HQAAHF5AyFsaQFABRABQAPwZNhjdGwKsQBgcwqwnsAjFuCfAm51bQIA 
YWGIdXRvAGBkanVQMPEFEGdodJ4hCgGd8AoB8mkBkHAwAzFwYgwBD1efEBgI0AnAnoCiw25woxnD 
pLQDMHNuZXgXMAewzwWwAMACcxMQY3MPkAMwpaCAZKHgaXYTgEQBENOgMDmAIFAKwGEJwKIA2Ggg 
RgIhnLMxKPCdsvhmaS0PkGzxnfCqc548eTJwZHIJUKwSaeCsEnf/RKEycJ8gAdCncZ8voD+hRt+q 
c6Hvov+kD6UeYq3QCYA/AiCxEaYDqdCokKFBdC0rqTADYTo4UG+20FN1lGJqBZB0ttBEYVBA 
c6Hvov+/jqp 
hCxQqg+rH6wvrT+uT/+vX7BsnUC90AuADhKxEQwwf7FEDlCxz7Lfs++0/7YHUvZlp/AXASAy 
hCxQqg+rH6wvrT+UL3Q 
BJCphP8vkLifua+6v7vPvN4IYJ6w7QuAZZ0gp/BsAUC9377vLb/0MNAQCNBiCrB0OPvAiLGm 
BJCphP8vkLifua+Mibg 
EBbR0cKEE1DxG8Bvb2bC38PvxPfQoPPGEAtQeS+pQMpwCxHGhf5zqYQbkMd/yI/Jn8qvvN// 
EBbR0cKEE1DxG8Bvb2bC38PvxPfQoPPGEAtQeS+za+w 
b7F/wg/Tz9Tf1e/W8v+28raUt8legJ2/ns/cv6Dv+98E0FM530/gX+Fv4n/E6HHrgERvY+jACfAF 



QE3f3xCm1tuzp6brp2MAQO9If6dS6ADGQQIgIVGc4AWgbdpwE2JFAMADEFOdAgHQ/ZyzMgBQ5p/n 
r+i/6c/fD7/sb+1/7o/Eq/aQ9XAt9ZLXBgD6APSgdAhwZfFXg+Cf8gmoYPMhAdHziUh59FH/ 
r++qEr 
4wvwD8D2yu9g0AGpsP5hBcPEgPlRdQAGAAaE949/+J/5r/q68vX73/wz8KBoLRYSaGVADUBh8rFk 
Yv8NsxpR/S/+P/9MpdCmdGTg7VAQYjKz8ZM0Ae+T4PNr9alAbIXwd4aAA9mm44ZwUnaGISB7HmBr 
0xB3PVBxfQdSFYAHkNphZnR+brdQB/CG8Keg8KDTAXhV0XB0CUB5hvBcpiBw/51AhhApYNMQ 
0xB3PVBxfQdSFYAHkNphZnR+qGHa 
YAgQGVD2ZPDwhzBu72AOINMBCBFeY6gwpoACoRyRbb/SZUsNgKaAehkyZGf1kHL2Z+qAHgFoHEM3 
wGqAHhD+dh7ZHZEJ4N6BYiAOAR9w3SBVOXdRHqIdkHcg4yIU/7dgGkApUA8AGTH14PRQaXDU 
wGqAHhD+dmlh 
kGvqgGQm4CQSz/TwCDD8wWqAcGfaMp1Qd6eQJXUckG8KEAgQ1oB0/xeQzPEYgicHCgD1kAkwCBD/ 
0wEbsAoACXGGIQKQ9VA5gP/EgBuwB/AbsIYhJGH28CcQ9yUBB5CHMHcq04YhhhCXYPP28Biwcmsc 
sfKCTmEWgg+34PUgGaGoAEM6XFz1tiBvqOFtqTD1sJ0wLlAeTWVAM1D0gBiQIE9mf9hgHHAu 
sfKCTmEWgg+UDAG 
/CMaIPWSLv3EwHQX0PVQB5DXEPqSpiD/aoAZASkQUFAdcDISzOIO0twzNgWBMiKoNGMXERaR4wiw 
MhFsdmx1AAixL4B/COA1oerQhhA2IiRh8OE3v/MBCLB0gAvwqaAIsHSmMPhhIC4WZDWmaXA2Qhrx 
9zavN784z2xz0AiwxsAZUP86jzufPK93YAiwK0A6Tz8PfUAUKTkMetA930K/P/Ri/2TgUJFD3zXT 
fpBBj0ZPR1//SG82AIJQSbI2j0sfTC85DP9bIEm/Tz9QT1FfNgBegE4//1PPVN9V5CVw1vElcNFw 
6oD/9uD2zwe/CM8J3/sPDA8Oz6cP24Wx8vYNClqyIGyhu9DQ8zJUnVCmYLfQafSTzk4k0Vyg9FEg 
QWnQ8KCLgHBl0iz1cE1DICNBr3MgheDXEKZxdKkgVyRh2eURIEnw8NNAZDZgqADOQfDQXrAlACdz 
cyAacH+pUIGwnSFk1PLgqdELknP7t0AAoE1k58aAdCBeIGoyX2YqLnG3YoWiZEtp8yNNT6aA 
cyAacH+qABl 
cCNAIDPQECB2WcagdKAg02Bp9ltQTMpp0kAgXiAgYqgBIHH9hVB6hoBm0S/wIGMSIaig+meoAEn1 
kHSQazNwBGR2/1q7BK8FvwbPXL9dz17fCw//DB8NIg3iDZ8Or2LfZRSADweBEQ0VaNBBU0hJTiBH 
VE9OILZwSnXxphAgMTFnkPMAINBu9f+Dr4S5h2+EqrZwcGNosHDR1fMALNARIPUBbYZA6sDs 
VE9OILZwSnXxphAgMTFnkPMAINBu9f+Dr4S5h2+eSCm 
EGZlc2eQ9IDw0P4gFXB+YHGQe6BxktMwtkH/Z5B60KfxkXD1ANpAc4Jx5ntbwHKBc+qAadFo 
EGZlc2eQ9IDw0P4gFXB+sIZh 
N/9u9GwhZqKJT4S5aLCHD5MP/20QHHDw8AEQjLBn8icgaUD9jHFxmWBxkB5QI0BzYGXDf2qAjxP1 
UPEAkTKMMqlQIOxnbxIhjnNvJBDAAmlS/9dwphDxAB+wHHBm8HKiaLD9bUAgGTHww2XDcZszMerB 
fXSQLmVslL+EuWZPnUMocE5OQSln72jyaDBy//UwqMCdQ5DQgdBzgUBQzSA/GcBmsXGhtkHw 
fXSQLmVslL+4nuw 
ZGH/jLBysS+AxqAuAXU3n8+Euf9qD2sVa6uof4S5bHOoP4R9f2eQcNHE0MzimRF6QA0wIP8aAB5h 
i1ObpmshkTLyMHMx/xIhsXLyYXGKqqGMP41DcuD/HmFYMY4QedBosZEys9qRMl+u34S5NEEDsKLx 
IPDQbf9y4GTAjNie1NMxbrK1IRQA/9cQzTGWoXqg1oCPUWwwUuD9pmEgwGCL04vjejB08nGh/yBU 
eqCO8W1I9QCmhKcAZ1DzjgHEgGNrnCSGYbqRaoC/o0J50BVgctKPIABxYStw/5fRsPSyUauCJCBo 
UPKgaFD/FaDqwBaCxfHqgHwgY7KurweIX8evhNdIWVBFUiJMhaBLICJ8cHRw0DovL3fMMC4uwKpT 
6/Twarcu9QEiyV/ImhZi/8Xx9HC+UWPDOeACps3/hMj/zD/NR1qQrm/R/20QntPVT//ImpDQLgHD 
pn5AhkANMKWCr5lEovGqoYaANmixQbbQu72xo3FuvXKdUqNCVC6wfx1gAKAiIb5yL2ArgHuQa/Rl 
ZWeQU+RQLaG7QhRQ/i1rwGeQtzObynLwMKD0cPuOU/WQboyws1448NTlf4f3gKjXc/NBlNdv 
ZWeQU+yJrj 
T+Ra/oV1z1tPee96/3wPX49+P/9hr4IfbwTesI3BBDHg4B0A/7sAcHIdYO5g9bBnkOzAbvX/ 
T+jYBs 
QCTw7VBy4fNSkhDB0f20MDr0hvZpxZPGbWP2yw97zB/NKS8dkJzw+rDrkCK/9tYWgsHRgGDFoupA 
Yu4QAwHAACAA0MnqefkAus4RjIIAqgCgS6kLAgD/wBf/wSIr/8FoAHQAgXAAKDoALwEBdwFDLgAA 
YQBtAGUAcgDoaQBjAcFzAmEAcAIw6G8AbgJDbAIBArABsP8CcAMwAfABEABwBFICEAGy1wKwAND/ 
wOD+zVYATwFf/wJvA38EjwWS1LPP/9ED+h//+y/8NtS0Y/8RBGUUEa9kMn0OcC8SHBIP6PMS 
wOD+/2Qy 
Qf8bIGlApkW+EW7jFagxUacA/x0wFV2cYxVs1IDDwDIhnVJhnIFBTUFahaEUfSj9xGF5jrLl 
Qf8bIGlApkW+MJuA 
REAVe57Q/96hsXPzUuGRHzKOERhoozN/sVDZYbJClrGYoZIQFWyFjxVfFmodUPmQSUNBhfAhJsBN 
T1JZLiBPTCBMRUNUSYXhQVQhclBJQlJBJ4FPRsMnoYWwUkVTUyT/FurfZDxroVKAF8Nx5k0xYCEg 
/4ywnIFAUJgQ3uDeMKcjqmH/pBCOoeGAltGiQJbAadHhgP+bUWcwGBCPUe9AwfPClcCkv5bknNBS 
4JbAl9G4ZFW1gf1zgVOdIc1xZWPZM3Gg8BDfcXHzk4tza1YspDe7AMOx551Ss1bZQW1zLErg4Jqg 
/m01eXgxwJwcluLDOKj3X7/4b/l4KxoOJbsRLcEu5xE6LpoQdisa/L/9yDEz9jn+n/+nFgbvCJIL 
EAnQfQjQeQhBClAJ0AkQCFBn/QnBdgWv/5AIUEXvRv9ICP8HsAxfDW9AjxDfKu9Q7xZM/1H/Ud91 
j3aY7tDqL+s/7E//7V/ub+9/8I+CXcWfxqyqIEJVhdBURVhU+bBTzShwXHcA+fBFLeGAxFB/ 



j3aY7tDqL+bGCl 
UcHgMuFCQU0MfhcyZjRdl2YRbm+akXGhTVtZIMJwRI8gXoAgJuFIeSjQRFPekJGVZb9myVDw 
UcHgMuFCQU0MfhcyZjRdl2YRbm+aC5E 
Lt6RnMBoz2nf+6ZgHIBvdBAicBa13rC24LchIaIm3oFCOoDBUmloED+0MLFj3pCbMEEwFrUy 
Lt6RnMBoz2nf+6ZgHIBvdBAicBa13rC24LchIaIm3oFCOoDBUmloED+Nrdd 
UIVQZzBkq0CMsFBdEOkwEU5XFrVXGiGa8VqQ+m7ekEQ6gaphjlOjgVogZ/4wLjCGwTA4cUZs 
UIVQZzBkq0CMsFBdEOkwEU5XFrVXGiGa8VqQ+UC/B 
unA0Ny04OP5gdd/BduA1IEZBWBa1L4H8a0D+MG/0zZJWb+nvWM//Wd9a71v/XQ9eH18v1MB6n/97 
r3y/fc9+33/vgP+CD/HdCRa2fQCN0AsAAYAIIAYAAAAAAMAAAAAAAABGAAAAAAOFAAAAAAAAAwAD 
gAggBgAAAAAAwAAAAAAAAEYAAAAAEIUAAAAAAAADAAeACCAGAAAAAADAAAAAAAAARgAAAABShQAA 
J2oBAB4ACYAIIAYAAAAAAMAAAAAAAABGAAAAAFSFAAABAAAABAAAADkuMAAeAAqACCAGAAAAAADA 
AAAAAAAARgAAAAA2hQAAAQAAAAEAAAAAAAAAHgALgAggBgAAAAAAwAAAAAAAAEYAAAAAN4UAAAEA 
AAABAAAAAAAAAB4ADIAIIAYAAAAAAMAAAAAAAABGAAAAADiFAAABAAAAAQAAAAAAAAALAA2ACCAG 
AAAAAADAAAAAAAAARgAAAACChQAAAQAAAAsAOoAIIAYAAAAAAMAAAAAAAABGAAAAAA6FAAAAAAAA 
AwA8gAggBgAAAAAAwAAAAAAAAEYAAAAAEYUAAAAAAAADAD2ACCAGAAAAAADAAAAAAAAARgAAAAAY 
hQAAAAAAAAsAa4AIIAYAAAAAAMAAAAAAAABGAAAAAAaFAAAAAAAAAwBsgAggBgAAAAAAwAAAAAAA 
AEYAAAAAAYUAAAAAAAACAfgPAQAAABAAAACUMmGg93iQT53R93a6En/5AgH6DwEAAAAQAAAAlDJh 
oPd4kE+d0fd2uhJ/+QIB+w8BAAAAlgAAAAAAAAA4obsQBeUQGqG7CAArKlbCAABQU1RQUlgu 
oPd4kE+RExM 
AAAAAAAAAABOSVRB+b+4AQCqADfZbgAAAEM6XERvY3VtZW50cyBhbmQgU2V0dGluZ3NcTWFy 
AAAAAAAAAABOSVRB+b+a1xM 
b2NhbCBTZXR0aW5nc1xBcHBsaWNhdGlvbiBEYXRhXE1pY3Jvc29mdFxPdXRsb29rXG91dGxvb2su 
cHN0AAAAAwD+DwUAAAADAA00/TcAAAIBfwABAAAAMQAAADxKQUVQSk5OQkdERUVOTExDSUlJ 
cHN0AAAAAwD+QkdF 
TURERUFBLm1hcmtAYmlzY29udGkuY29tPgAAAAADAAYQ6uk0VQMABxBBBgAAAwAQEAAAAAADABEQ 
AAAAAB4ACBABAAAAZQAAAFRIRU5BVElPTkFMTkVXU1BBUEVSQVNTT0NJQVRJT04sRU1DQU5EQ09M 
RE5PUlRIV0lORFRPSU5UUk9EVUNFQU1FUklDQVNDSFJPTklDTEVTU01ISVNUT1JJQ0FMTkVXU1BB 
UEUAAAAA29s= 
 
------=_NextPart_000_0005_01C0F4F9.BAEB7100-- 
 
>From eveland.6@osu.edu Fri Jun 15 12:40:56 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.9.3/usc) with ESMTP 
      id f5FJeto06350 for <aapornet@listproc.usc.edu>; Fri, 15 Jun 2001  
12:40:55 
-0700 (PDT) 
Received: from mail5.uts.ohio-state.edu (mail5.uts.ohio-state.edu  
[128.146.214.34]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id MAA21898 for <aapornet@usc.edu>; Fri, 15 Jun 2001 12:40:56 -0700  
(PDT) 
Received: from faculty26.osu.edu (com5.sbs.ohio-state.edu [128.146.105.5]) 
      by mail5.uts.ohio-state.edu (8.9.3/8.9.3) with ESMTP id PAA20814 
      for <aapornet@usc.edu>; Fri, 15 Jun 2001 15:40:55 -0400 (EDT) 
Message-Id: <5.0.2.1.0.20010615153737.02588cb0@pop.service.ohio-state.edu> 
X-Sender: eveland.6@pop.service.ohio-state.edu 
X-Mailer: QUALCOMM Windows Eudora Version 5.0.2 
Date: Fri, 15 Jun 2001 15:41:14 -0400 
To: aapornet@usc.edu 
From: "William P. Eveland, Jr." <eveland.6@osu.edu> 
Subject: Data on who cares for child? 
In-Reply-To: <JAEPJNNBGDEENLLCIIIBGEMDDEAA.mark@bisconti.com> 
Mime-Version: 1.0 
Content-Type: text/plain; charset="us-ascii"; format=flowed 
 
I'm searching for data on who the primary caregivers for children are; that 



is, what proportion of children have the mother vs. the father vs. some 
non-parent as their primary caregiver.  Ideally, this information would be 
available by State or County, but even national-level  data would 
help.  Ideally it would also distinguish caregiver by the age of the child. 
 
This information doesn't seem to be part of the 2000 Census long form or 
available in the City/County Data Books, but I'm sure that some data must 
be available on this somewhere -- government statistics or polls or 
something... 
 
Thanks for any suggestions. 
 
William "Chip" Eveland 
 
 
 
 
William "Chip" Eveland 
Assistant Professor 
School of Journalism & Communication 
The Ohio State University 
 
3139 Derby Hall 
154 North Oval Mall 
Columbus, OH 43210 
Phone: 614-247-6004 
Fax: 614-292-2055 
Email: eveland.6@osu.edu 
 
>From michael.cohen@bts.gov Fri Jun 15 13:05:04 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.9.3/usc) with ESMTP 
      id f5FK54o09242 for <aapornet@listproc.usc.edu>; Fri, 15 Jun 2001  
13:05:04 
-0700 (PDT) 
Received: from proto.bts.gov (proto.bts.gov [204.152.44.10]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id NAA07068 for <aapornet@usc.edu>; Fri, 15 Jun 2001 13:05:04 -0700  
(PDT) 
Received: from inet.bts.gov (inet.bts.gov [204.152.44.12]) 
      by proto.bts.gov (8.11.3/8.11.3) with SMTP id f5FK4bO03519 
      for <aapornet@usc.edu>; Fri, 15 Jun 2001 16:04:37 -0400 (EDT) 
Received: from BTS-Message_Server by inet.bts.gov 
      with Novell_GroupWise; Fri, 15 Jun 2001 16:04:50 -0400 
Message-Id: <sb2a3222.009@inet.bts.gov> 
X-Mailer: Novell GroupWise 5.5 
Date: Fri, 15 Jun 2001 16:04:47 -0400 
From: "Michael Cohen" <michael.cohen@bts.gov> 
To: <aapornet@usc.edu> 
Subject: Re: Data on who cares for child? 
Mime-Version: 1.0 
Content-Type: text/plain; charset=US-ASCII 
Content-Disposition: inline 
Content-Transfer-Encoding: 8bit 
X-MIME-Autoconverted: from quoted-printable to 8bit by listproc.usc.edu id 
f5FK54o09243 
 



Check out the Early Childhood Education & School Readiness Component of the  
National 
Household Education Survey, National Center for Education Statistics 
http://www.nces.ed.gov/nhes/ 
 
 
Michael P. Cohen 
Bureau of Transportation Statistics 
400 Seventh Street SW #3430 
Washington DC 20590 USA 
phone 202-366-9949 fax 202-366-3640 
 
>>> "William P. Eveland, Jr." <eveland.6@osu.edu> 06/15/01 03:41PM >>> 
I'm searching for data on who the primary caregivers for children are; that 
is, what proportion of children have the mother vs. the father vs. some 
non-parent as their primary caregiver.  Ideally, this information would be 
available by State or County, but even national-level  data would 
help.  Ideally it would also distinguish caregiver by the age of the child. 
 
This information doesn't seem to be part of the 2000 Census long form or 
available in the City/County Data Books, but I'm sure that some data must 
be available on this somewhere -- government statistics or polls or 
something... 
 
Thanks for any suggestions. 
 
William "Chip" Eveland 
 
 
 
 
>From beniger@rcf.usc.edu Sun Jun 17 14:31:29 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.9.3/usc) with ESMTP 
      id f5HLVSo13026 for <aapornet@listproc.usc.edu>; Sun, 17 Jun 2001  
14:31:28 
-0700 (PDT) 
Received: from almaak.usc.edu (beniger@almaak.usc.edu [128.125.253.167]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id OAA15859 for <aapornet@usc.edu>; Sun, 17 Jun 2001 14:31:29 -0700  
(PDT) 
Received: from localhost (beniger@localhost) 
      by almaak.usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id OAA11150 for <aapornet@usc.edu>; Sun, 17 Jun 2001 14:31:29 -0700  
(PDT) 
Date: Sun, 17 Jun 2001 14:31:28 -0700 (PDT) 
From: James Beniger <beniger@rcf.usc.edu> 
To: AAPORNET <aapornet@usc.edu> 
Subject: Death Penalty Falls from Favor (Goodstein NYTimes) 
Message-ID: <Pine.GSO.4.21.0106171430270.10546-100000@almaak.usc.edu> 
MIME-Version: 1.0 
Content-Type: TEXT/PLAIN; charset=US-ASCII 
 
 
 
 
--------------------------------------------------------------------------- 



                 Copyright 2001 The New York Times Company 
--------------------------------------------------------------------------- 
          http://www.nytimes.com/2001/06/17/national/17VOIC.html 
 
  June 17, 2001 
 
 
      DEATH PENALTY FALLS FROM FAVOR 
      AS SOME LOSE CONFIDENCE IN ITS FAIRNESS 
 
      By LAURIE GOODSTEIN 
 
 
 After a decade in which there appeared to be an unshakable near  consensus 
in  
favor 
of the death penalty, Americans say they are now  rethinking and debating  
capital 
punishment as a moral issue the way they  argue over abortion. 
 
 The debate came into sharp relief last week with an unlikely confluence  of  
events: 
the execution of the Oklahoma city bomber, Timothy J. McVeigh,  the protests  
during 
President Bush's European visit criticizing America's  death penalty policy 
as  
a 
violation of human rights, the decision by the  embassy bombing jury in New  
York 
against giving the death penalty for a  convicted terrorist and the execution  
in Ohio 
on Thursday of a murderer  who contended he had schizophrenia. 
 
 Interviews in six states this week reflect the poll numbers, which show  
that  
while 
there is still a majority in favor of the death penalty, the  size of the  
majority is 
shrinking. 
 
 While many people cited the biblical command to take "an eye for an eye,"   
and few 
objected to the execution of Mr. McVeigh, others said they had  recently  
changed 
their minds after concluding that the death penalty was  administered  
unfairly. 
 
 Some said that what persuaded them was the news that 13 prisoners on  death  
row in 
Illinois were discovered to be innocent -- a revelation that  led Gov. George  
Ryan, a 
Republican, to declare a statewide moratorium on  the death penalty last 
year.  
Others 
said they were troubled by reports  that the death penalty may be  
disproportionately 
imposed on blacks and  Hispanics. 



 
 "I've slowly been changing my mind about the death penalty," said  Fredrica  
Hicks, a 
mother of three who works in a Social Security office  in Chicago, where the 
exonerations of prisoners in her state gave her  pause. "What would happen if 
something went wrong and someone accused me  of something and there was no 
way  
for me 
to prove my innocence, or  evidence was lost and I was sitting on death row?  
If it 
has happened to  someone else, it could happen to anyone. It could be me." 
 
 But Charlotte Stout, a retired nurse in Greenfield, Tenn., rebutted that, 
 saying: "To me, that is the system working. If it hadn't been working,  the  
innocent 
people wouldn't have been released." 
 
 Last year, Ms. Stout witnessed the execution of Robert Glen Coe, who had   
kidnapped, 
raped and killed her 8-year-old daughter, Cary Medlin, in  1979. Ms. Stout  
said that 
the death penalty was a morally and "biblically  appropriate" punishment  
because it 
served the victims' families. 
 
 "When I walked out of that execution chamber that night, I felt like I  had  
been 
given my life back," she said. "It could not bring Cary back,  but it gave us  
our 
life back. Coe no longer had control of our lives  through his legal  
maneuvers." 
 
 But in Portland, Ore., Ellis Martin, a 34-year-old sales associate for a   
specialty 
beer importer, said: "The justice system has been proven to be  racist, a lot  
of 
people have been found innocent after being found guilty  and there's just 
too  
much 
room for a flaw to use something so final as to  kill someone." 
 
 The turning point in the national dialogue about the death penalty came  
last  
year 
with the moratorium in Illinois, said Austin Sarat, a professor  of political  
science 
and law at Amherst College. 
 
 "Today to be raising questions about capital punishment is to be in the   
company of 
the pope, Governor Ryan, the Legislatures of Nebraska and New  Hampshire, the 
columnist George Will, Pat Robertson and William Sessions,  the former  
director of 
the F.B.I., all of whom have come out in favor of  a moratorium, said Mr.  
Sarat, the 
author of "When the State Kills:  Capital Punishment and the American  
Condition" 



(Princeton University  Press, 2001). 
 
 "Moratorium doesn't necessarily mean abolition," he continued, "but it's  a  
far 
piece from where we were in the early 90's, when to be against the  death  
penalty was 
to be considered outside the American mainstream." 
 
 The last time there was such passionate debate over the death penalty was  
in  
the 
1970's. The Supreme Court called a stop to executions in 1972, but  38 states 
eventually passed new death penalty laws to comply with the  court's 
decision.  
The 
executions began again in 1977 in Utah. 
 
 Polls show support for the death penalty has fallen since 1994, when  about  
80 
percent of the public favored it. Recent polls have found about  65 percent 
in 
support, but the problem with polling on the death penalty  is that outcomes  
vary 
with the way the question is asked. When  respondents were asked whether  
murderers 
should get life in prison or the  death penalty, the response in recent polls  
showed 
the public to be about  evenly split. 
 
 Still, a majority of Americans continue to regard the death penalty as a   
fitting, 
even biblically mandated punishment for people who murder. Randy  Voepel, the  
mayor 
of Santee, Calif., where a student opened fire in a  high school in March,  
said: "An 
eye for an eye and a tooth for a tooth is  not about revenge. It's about a  
punishment 
that is commensurate with the  offense. It's the old punishment-fits-the-
crime 
belief." 
 
 In interviews, some people ridiculed Europeans, who have outlawed   
executions, as 
hypocrites for pointing fingers at Americans. Harold  Christopher Bray, who  
installs 
fire sprinklers in Portland, Ore., said:  "I think that its pretty humorous 
considering that France invented the  guillotine and Spain had the Spanish 
inquisition and the Germans had the  Holocaust. I think as a country, we've  
probably 
killed less than a lot of  other countries. There's plenty of European  
countries that 
created a lot  of death." 
 
 But Lang Dunbar, a job trainer for welfare recipients in Cleveland, said  he  
was 
embarrassed to be a citizen of a country that still has the death  penalty. 
 



 "It's awfully funny how George Bush and his crowd can hang a Ten   
Commandments on 
the wall -- it says not to kill -- but then they turn  their back when they  
want to 
kill someone," he said. 
 
 Advocates of capital punishment once promoted it as a deterrent to crime,   
but 
experts said that despite falling crime rates, that argument has not  proved 
convincing with the public, as indicated in the interviews. 
 
 "Go down to the police department and look at the police blotter and  you'll  
be 
convinced it's not deterring anything," said Jerry Jones, an  election worker  
in 
Chicago. 
 
 Contributing to the debate, religious groups have recently amplified  their 
positions. The Southern Baptist Convention, the nation's largest  Protestant 
denomination, passed a resolution last year supporting "fair  and equitable  
use of 
capital punishment." Last week, Quakers, Reform Jews  and Roman Catholic  
bishops 
denounced the execution of Mr. McVeigh. 
 
 But many of those interviewed said they neither knew nor cared about the   
stance of 
their denomination's leaders. Gloria Jiacalone, 75, a Catholic  in Chicago 
who 
regularly attends Mass, said: "How the Cardinal reacts to  the death penalty,  
I don't 
care. It's a personal thing. I think everybody  has their own personal idea  
about 
this. The church or a pastor or anybody  isn't going to tell me or anybody  
else how 
to think." 
 
 Professor Sarat said that in this "period of reconsideration," it was too   
early to 
project whether the change in public opinion would result in  banning the  
death 
penalty, or merely reforming it. 
 
 "It may be," he said, "we end up with a `mend it, don't end it' view,  that  
we want 
capital punishment available for the worst of the worst, but  we want to  
improve the 
process, or use it more sparingly." 
 
 
          http://www.nytimes.com/2001/06/17/national/17VOIC.html 
--------------------------------------------------------------------------- 
                 Copyright 2001 The New York Times Company 
--------------------------------------------------------------------------- 
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>From beniger@rcf.usc.edu Sun Jun 17 14:57:33 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.9.3/usc) with ESMTP 
      id f5HLvXo14789 for <aapornet@listproc.usc.edu>; Sun, 17 Jun 2001  
14:57:33 
-0700 (PDT) 
Received: from almaak.usc.edu (beniger@almaak.usc.edu [128.125.253.167]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id OAA21584 for <aapornet@usc.edu>; Sun, 17 Jun 2001 14:57:34 -0700  
(PDT) 
Received: from localhost (beniger@localhost) 
      by almaak.usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id OAA12365 for <aapornet@usc.edu>; Sun, 17 Jun 2001 14:57:32 -0700  
(PDT) 
Date: Sun, 17 Jun 2001 14:57:32 -0700 (PDT) 
From: James Beniger <beniger@rcf.usc.edu> 
To: AAPORNET <aapornet@usc.edu> 
Subject: Pew Poll on US Support of MDS & Bush Foreign Policy Approval (NPR) 
Message-ID: <Pine.GSO.4.21.0106171456260.10546-100000@almaak.usc.edu> 
MIME-Version: 1.0 
Content-Type: TEXT/PLAIN; charset=US-ASCII 
 
 
 
 
--------------------------------------------------------------------------- 
  Copyright 2001 National Public Radio (R) -- National Public Radio (NPR) 
--------------------------------------------------------------------------- 
                     http://www.npr.org/programs/atc/ 
 
  June 15, 2001, Friday 
 
 
      ALL THINGS CONSIDERED (8:00 PM ET) 
 
      ANDY KOHUT DISCUSSES A RECENT PEW CENTER POLL 
      REGARDING AMERICA SUPPORT OF A MISSILE DEFENSE SYSTEM 
      AND PRESIDENT BUSH'S FOREIGN POLICY APPROVAL RATING 
 
      NOAH ADAMS 
 
 
 NOAH ADAMS, host: 
 
 On the issue of a missile system that would defend the United States,   
President 
Bush appears to have the support of the American people. A new  poll by the  
Pew 
Research Center shows a 51 percent-to-38 percent margin  in favor of a  
national 
missile defense system. Andy Kohut is the director  of the Pew Center for the  
People 
and the Press. 
 
 Mr. Kohut, is that margin really all that significant? Wouldn't most  people  
be 



inclined to say the concept of protecting America from a rogue  nuclear  
missile is a 
pretty good idea to think about? 
 
 Mr. ANDY KOHUT (Director, Pew Center for the People and the Press): Well,  I  
think 
the default position is Americans say, 'Yes, protect us,' and a  missile  
defense 
system seems to make sense to them. But there is some  resilience in public  
opinion 
and in the polls. This is the third  consecutive poll in which we've found a  
majority 
saying, 'This is a good  idea.' In this survey, we tested opinion two ways.  
First, 
asking the  question straight out. Then, we took the people through the pros  
and the 
cons, and we got the same support for missile defense even after thinking   
through 
some of the issues that our respondents may have not been  considering  
initially. 
 
 ADAMS: You say it's very expensive, people complain it could hurt  relations  
with 
Russia and China, could, in fact, in the long run, be  destabilizing--factors  
like 
those? 
 
 Mr. KOHUT: All of those things; it's too costly, it may not work. And  what  
we found 
was that people were more familiar with the arguments  against it--that's 
it's  
too 
costly, it may annoy Russia, it may annoy  China--than they were about the  
arguments 
in favor of missile defense.  But when we tested the importance of the  
reasons, pro 
and con, the  reasons pro tested better, or got more receptivity, than the  
reasons 
against. The American public looks at costs and says, 'Hey, we afford it.   
This is 
the post-deficit era.' They look at the technological problems  and they say,  
'Hey, 
we'll work them out. This is the age of the Internet  and the age of our 
technological marvel. Protect us.' 
 
 ADAMS: What about the--in terms of protecting the United States, what  about  
the 
threat, the very conventional threat of terrorism, which has  nothing to do  
with 
nuclear missiles coming across the borders, simply  somebody driving up in a  
truck 
with a nuclear device? 
 
 Mr. KOHUT: Well, that's where the qualifications come in. By a margin of 
eight-to-one, the public is more worried about someone coming into the  
United  
States 



with a weapon of mass destruction in a satchel than a  missile attack from  
Iraq or 
one of the other rogue states. 
 
 And the other issue that the public is says is they say they--if they had  
to 
choose, they'd rather be protected by treaties than be protected by a  
missile 
defense system. Now the question is not necessarily either/or. In  the 
absence  
of 
either/or, they'll opt for the missile defense system, but  they really want  
both. 
 
 ADAMS: And break it down for us in terms of party affiliation. What's the 
difference there? 
 
 Mr. KOHUT: Well, Republicans like the idea much more than Democrats. And 
conservative Republicans are in love with this idea. Seventy percent or  more  
give 
strong, unwavering support among conservative Republicans. 
 
 ADAMS: As they have since President Reagan. 
 
 Mr. KOHUT: It's the international equivalent of welfare reform for   
conservative 
Republicans. This is what they really believe. 
 
 What we were--I was surprised by was that Democrats, even liberal  
Democrats,  
lean 
to this. There's more of a cohesive set of opinions for  it than there is a  
cohesive 
set of opinions against it. The arguments  against it really haven't gelled 
as  
much 
as the arguments for it. 
 
 ADAMS: In your poll, also, President Bush got pretty good marks for the  way  
he's 
been handling the various China situations. What is his overall  grade in  
dealing 
with foreign policy? 
 
 Mr. KOHUT: He gets a 56 percent approval rating in the Gallup Poll for   
handling 
foreign policy, which is pretty good; better than he gets for  the economy.  
Certainly 
much better than the 40-odd percent he gets for  handling the environment or  
dealing 
with the energy crisis. And so a  president who--once again we have a  
president who 
is not known for  foreign policy doing reasonably well on this. And you know,  
the 
notion  that presidents get drawn into foreign policy may once again hold  
true,  as 



Bush seems to get a dividend from the American public in reaction to  
handling 
missiles and in reaction to handling China. 
 
 ADAMS: Thank you, Mr. Kohut. 
 
 Mr. KOHUT: You're welcome. 
 
 ADAMS: Andy Kohut, director of the Pew Center for the People and the  Press,  
talking 
with us about a new poll conducted with the help of the  Council on Foreign  
Relations. 
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>From dan.navarro@smartrevenue.com Mon Jun 18 06:05:17 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.9.3/usc) with ESMTP 
      id f5ID5Ho02409 for <aapornet@listproc.usc.edu>; Mon, 18 Jun 2001  
06:05:17 
-0700 (PDT) 
Received: from kopl550145.db.smartrevenue.com (mail.smartrevenue.com  
[164.109.30.90]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id GAA09325 for <aapornet@usc.edu>; Mon, 18 Jun 2001 06:05:15 -0700  
(PDT) 
Received: from danlaptop (cp150604-a.mtgmry1.md.home.com [65.1.244.88]) by 
kopl550145.db.smartrevenue.com  (Rockliffe SMTPRA 3.4.5) with SMTP id 
<B0000084312@kopl550145.db.smartrevenue.com>; 
 Mon, 18 Jun 2001 09:02:23 -0400 
Reply-To: <dan.navarro@smartrevenue.com> 
From: "Daniel B. Navarro" <dan.navarro@smartrevenue.com> 
To: <aapornet@usc.edu> 
Subject: Mystery shoppers in Kansas City 
Date: Mon, 18 Jun 2001 09:05:55 -0400 
Message-ID: <LPBBINMPOBMDDJCBNLJGGEAODBAA.dan.navarro@smartrevenue.com> 
MIME-Version: 1.0 
Content-Type: text/plain; 
      charset="iso-8859-1" 
Content-Transfer-Encoding: 7bit 
X-Priority: 3 (Normal) 
X-MSMail-Priority: Normal 
X-Mailer: Microsoft Outlook IMO, Build 9.0.2416 (9.0.2910.0) 
X-MimeOLE: Produced By Microsoft MimeOLE V5.00.2314.1300 
In-Reply-To: <LPBBINMPOBMDDJCBNLJGMEJNCOAA.dan.navarro@smartrevenue.com> 
 
Dear Aapornet, 
 
Does anyone know of a field agency in the Kansas City area that specializes 
in 



Mystery Shopping?  We have a major fast food chain that has 35 stores in the  
KC area 
that would like mystery shoppers to test late night (after 10pm) drive thru. 
 
Mystery shoppers will visit each store 4 times over an 8 week period.  After  
each 
visit, the shopper will log onto a website to take a survey.  After taking 
the 
survey, a reward will be offered. 
 
Many thanks, 
Dan 
 
~~~~~~~~~~~~~~~~~~~~~~~ 
Daniel B. Navarro 
Director, Project Management and Operations 
SmartRevenue.com 
Tel:  301-424-4146 
Fax:  240-465-0572 
Web:  www.smartrevenue.com 
 
 
 
>From beniger@rcf.usc.edu Mon Jun 18 06:47:59 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.9.3/usc) with ESMTP 
      id f5IDlwo06050 for <aapornet@listproc.usc.edu>; Mon, 18 Jun 2001  
06:47:58 
-0700 (PDT) 
Received: from almaak.usc.edu (beniger@almaak.usc.edu [128.125.253.167]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id GAA22643 for <aapornet@usc.edu>; Mon, 18 Jun 2001 06:47:59 -0700  
(PDT) 
Received: from localhost (beniger@localhost) 
      by almaak.usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id GAA14974 for <aapornet@usc.edu>; Mon, 18 Jun 2001 06:47:59 -0700  
(PDT) 
Date: Mon, 18 Jun 2001 06:47:59 -0700 (PDT) 
From: James Beniger <beniger@rcf.usc.edu> 
To: AAPORNET <aapornet@usc.edu> 
Subject: FWD: Levinson, "Outcome rates, AAPOR cf. governments" 
Message-ID: <Pine.GSO.4.21.0106180645390.12160-100000@almaak.usc.edu> 
MIME-Version: 1.0 
Content-Type: TEXT/PLAIN; charset=US-ASCII 
 
 
 
 ---------- Forwarded message ---------- 
 
 Date: Mon, 18 Jun 2001 04:20:47 -0600 
 From: Arnold Levinson <levinsona@AMC.ORG> 
 Reply-To: Survey Research Methods Section of the ASA <SRMSNET@UMDD.UMD.EDU> 
 To: SRMSNET@UMDD.UMD.EDU 
 Subject: Outcome rates, AAPOR cf. governments 
 
 Colleagues, 
 



 I'm a newly independent researcher who will soon field a large statewide   
survey on 
tobacco use. The questionnaire combines health-risk measures 
 (e.g. use-prevalence estimation) with public attitudes on tobacco-related   
policies. 
I'm wondering whether government health surveys (e.g., NHIS,  BRFSS, CPS  
supplements, 
etc. etc.) have proposed or posted any formal or  unofficial consensus on  
computing 
outcome rates, similar to the posting  by AAPOR 
(http://www.aapor.org/ethics/stddef.html#final). If not, do  those of you who  
work on 
government surveys, especially health-related,  have any reaction to the 
AAPOR 
approach? 
 
 Thank you in advance for any assistance you might be able to provide on  
this  
matter. 
 
 Arnold H. Levinson, PhD 
 Associate Scientist 
 Center for Research Methodology and Biometrics 
 AMC Cancer Research Center 
 (303) 239-3402 
 levinsona@amc.org 
 fax 239-3394 
 
 
 ******* 
 
>From Jim-Wolf@worldnet.att.net Mon Jun 18 07:05:50 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.9.3/usc) with ESMTP 
      id f5IE5oo08227 for <aapornet@listproc.usc.edu>; Mon, 18 Jun 2001  
07:05:50 
-0700 (PDT) 
Received: from mtiwmhc28.worldnet.att.net (mtiwmhc28.worldnet.att.net 
[204.127.131.36]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id HAA00505 for <aapornet@usc.edu>; Mon, 18 Jun 2001 07:05:51 -0700  
(PDT) 
Received: from oemcomputer ([12.85.10.71]) by mtiwmhc28.worldnet.att.net 
          (InterMail vM.4.01.03.16 201-229-121-116-20010115) with SMTP 
          id 
<20010618140229.TJFZ2093.mtiwmhc28.worldnet.att.net@oemcomputer>; 
          Mon, 18 Jun 2001 14:02:29 +0000 
Message-Id: <3.0.1.32.20010618090157.006c363c@postoffice.worldnet.att.net> 
X-Sender: Jim-Wolf@postoffice.worldnet.att.net 
X-Mailer: Windows Eudora Light Version 3.0.1 (32) 
Date: Mon, 18 Jun 2001 09:01:57 -0500 
To: aapornet@usc.edu, AAPORNET <aapornet@usc.edu> 
From: Jim Wolf <Jim-Wolf@worldnet.att.net> 
Subject: Re: Levinson, "Outcome rates, AAPOR cf. governments" 
In-Reply-To: <Pine.GSO.4.21.0106180645390.12160-100000@almaak.usc.edu> 
Mime-Version: 1.0 
Content-Type: text/plain; charset="us-ascii" 



 
It's my experience that DHHS/SAMHSA (Substance Abuse and Mental Health  
Services 
Admin.) will accept outcome rates calculated using either AAPOR or CASRO  
approaches. 
As always, if you're working on a federal grant/contract it would be best to  
check 
with your project officer. 
 
 
At 06:47 AM 6/18/01 -0700, James Beniger wrote: 
> ---------- Forwarded message ---------- 
> 
> Date: Mon, 18 Jun 2001 04:20:47 -0600 
> From: Arnold Levinson <levinsona@AMC.ORG> 
> Reply-To: Survey Research Methods Section of the ASA 
> <SRMSNET@UMDD.UMD.EDU> 
> To: SRMSNET@UMDD.UMD.EDU 
> Subject: Outcome rates, AAPOR cf. governments 
> 
> Colleagues, 
> 
> I'm a newly independent researcher who will soon field a large 
> statewide survey on tobacco use. The questionnaire combines 
> health-risk measures (e.g. use-prevalence estimation) with public 
> attitudes on tobacco-related policies. I'm wondering whether 
> government health surveys (e.g., NHIS, BRFSS, CPS supplements, etc. 
> etc.) have proposed or posted any formal or unofficial consensus on 
> computing outcome rates, similar to the posting by AAPOR 
> (http://www.aapor.org/ethics/stddef.html#final). If not, do those of 
> you who work on government surveys, especially health-related, have 
> any reaction to the AAPOR approach? 
> 
> Thank you in advance for any assistance you might be able to provide 
> on this matter. 
> 
> Arnold H. Levinson, PhD 
> Associate Scientist 
> Center for Research Methodology and Biometrics 
> AMC Cancer Research Center 
> (303) 239-3402 
> levinsona@amc.org 
> fax 239-3394 
> 
> 
> ******* 
> 
> 
 
=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-= 
Jim Wolf                         Jim-Wolf@att.net 
>From rday@rdresearch.com Mon Jun 18 07:56:06 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.9.3/usc) with ESMTP 
      id f5IEu6o15446 for <aapornet@listproc.usc.edu>; Mon, 18 Jun 2001  
07:56:06 
-0700 (PDT) 



Received: from smtp-2.enteract.com (smtp-2.enteract.com [207.229.143.4]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id HAA21746 for <aapornet@usc.edu>; Mon, 18 Jun 2001 07:56:07 -0700  
(PDT) 
Received: from rday (207-229-149-138.d.enteract.com [207.229.149.138]) 
      by smtp-2.enteract.com (Postfix) with SMTP id A00345D0B 
      for <aapornet@usc.edu>; Mon, 18 Jun 2001 09:55:31 -0500 (CDT) 
Message-ID: <008501c0f807$a6e292e0$5b8cfea9@enteract.com> 
Reply-To: "Richard Day" <rday@rdresearch.com> 
From: "Richard Day" <rday@rdresearch.com> 
To: <aapornet@usc.edu> 
References: <3.0.1.32.20010618090157.006c363c@postoffice.worldnet.att.net> 
Subject: Re: Levinson, "Outcome rates, AAPOR cf. governments" 
Date: Mon, 18 Jun 2001 10:02:09 -0500 
MIME-Version: 1.0 
Content-Type: text/plain; 
      charset="us-ascii" 
Content-Transfer-Encoding: 7bit 
X-Priority: 3 
X-MSMail-Priority: Normal 
X-Mailer: Microsoft Outlook Express 5.00.2314.1300 
X-MIMEOLE: Produced By Microsoft MimeOLE V5.00.2314.1300 
 
I recommend that you contact the CDC.  They have been working on collecting  
data from 
youth regarding tobacco. Their Youth Tobacco Survey may be useful. 
----- Original Message ----- 
From: Jim Wolf <Jim-Wolf@worldnet.att.net> 
To: <aapornet@usc.edu>; AAPORNET <aapornet@usc.edu> 
Sent: Monday, June 18, 2001 9:01 AM 
Subject: Re: Levinson, "Outcome rates, AAPOR cf. governments" 
 
 
> It's my experience that DHHS/SAMHSA (Substance Abuse and Mental Health 
> Services Admin.) will accept outcome rates calculated using either 
> AAPOR 
or 
> CASRO approaches.  As always, if you're working on a federal 
grant/contract 
> it would be best to check with your project officer. 
> 
> 
> At 06:47 AM 6/18/01 -0700, James Beniger wrote: 
> > ---------- Forwarded message ---------- 
> > 
> > Date: Mon, 18 Jun 2001 04:20:47 -0600 
> > From: Arnold Levinson <levinsona@AMC.ORG> 
> > Reply-To: Survey Research Methods Section of the ASA 
<SRMSNET@UMDD.UMD.EDU> 
> > To: SRMSNET@UMDD.UMD.EDU 
> > Subject: Outcome rates, AAPOR cf. governments 
> > 
> > Colleagues, 
> > 
> > I'm a newly independent researcher who will soon field a large 
> > statewide survey on tobacco use. The questionnaire combines 
> > health-risk measures (e.g. use-prevalence estimation) with public 



> > attitudes on 
tobacco-related 
> > policies. I'm wondering whether government health surveys (e.g., 
> > NHIS, BRFSS, CPS supplements, etc. etc.) have proposed or posted any 
> > formal or unofficial consensus on computing outcome rates, similar 
> > to the posting by AAPOR 
> > (http://www.aapor.org/ethics/stddef.html#final). If not, do those of 
> > you who work on government surveys, especially health-related, have 
> > any reaction to the AAPOR approach? 
> > 
> > Thank you in advance for any assistance you might be able to provide 
> > on this matter. 
> > 
> > Arnold H. Levinson, PhD 
> > Associate Scientist 
> > Center for Research Methodology and Biometrics 
> > AMC Cancer Research Center 
> > (303) 239-3402 
> > levinsona@amc.org 
> > fax 239-3394 
> > 
> > 
> > ******* 
> > 
> > 
> 
> =-=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-= 
> Jim Wolf                         Jim-Wolf@att.net 
> 
 
>From beniger@rcf.usc.edu Mon Jun 18 10:27:38 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.9.3/usc) with ESMTP 
      id f5IHRbo02502 for <aapornet@listproc.usc.edu>; Mon, 18 Jun 2001  
10:27:38 
-0700 (PDT) 
Received: from almaak.usc.edu (beniger@almaak.usc.edu [128.125.253.167]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id KAA01460 for <aapornet@usc.edu>; Mon, 18 Jun 2001 10:27:38 -0700  
(PDT) 
Received: from localhost (beniger@localhost) 
      by almaak.usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id KAA00728 for <aapornet@usc.edu>; Mon, 18 Jun 2001 10:27:37 -0700  
(PDT) 
Date: Mon, 18 Jun 2001 10:27:37 -0700 (PDT) 
From: James Beniger <beniger@rcf.usc.edu> 
To: AAPORNET <aapornet@usc.edu> 
Subject: FWD: Levinson, Re: Outcome rates, AAPOR cf. governments (#2) 
Message-ID: <Pine.GSO.4.21.0106181024410.20023-100000@almaak.usc.edu> 
MIME-Version: 1.0 
Content-Type: TEXT/PLAIN; charset=US-ASCII 
 
 
 
 ---------- Forwarded message ---------- 
 
 Date: Mon, 18 Jun 2001 11:11:26 -0600 



 From: Arnold Levinson <levinsona@AMC.ORG> 
 Reply-To: Survey Research Methods Section of the ASA <SRMSNET@UMDD.UMD.EDU> 
 To: SRMSNET@UMDD.UMD.EDU 
 Subject: Re: Outcome rates, AAPOR cf. governments 
 
 To clarify my original question (copied below): 
 
 I'm trying to choose among the various methods of computing outcome  rates.  
Since my 
survey combines public opinion and health measures, one  could argue that the 
standards of either or both research disciplines  apply. 
 
 So I'm trying to find out whether, among government survey agencies and   
especially 
health-survey agencies, there might be common understandings  about how much 
non-completion makes a case a "breakoff" vs. "partial  completion," and  
whether 
agencies tend to include or exclude partial  completions in the response-rate 
numerator. Thanks again for helping me  consider this matter. 
 
 Arnold H. Levinson, PhD 
 Associate Scientist 
 Center for Research Methodology and Biometrics 
 AMC Cancer Research Center 
 (303) 239-3402 
 levinsona@amc.org 
 fax 239-3394 
 
 >Colleagues, 
 >I'm a newly independent researcher who will soon field a large statewide   
>survey 
on tobacco use. The questionnaire combines health-risk measures (e.g. 
>use-prevalence estimation) with public attitudes on tobacco-related   
>policies. I'm 
wondering whether government health surveys (e.g., NHIS,  >BRFSS, CPS  
supplements, 
etc. etc.) have proposed or posted any formal or  >unofficial consensus on  
computing 
outcome rates, similar to the posting by  >AAPOR 
(http://www.aapor.org/ethics/stddef.html#final). If not, do those of  >you 
who  
work 
on government surveys, especially health-related, have any  >reaction to the  
AAPOR 
approach? 
 
 
******* 
 
>From teresa.hottle@wright.edu Mon Jun 18 10:40:40 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.9.3/usc) with ESMTP 
      id f5IHedo04216 for <aapornet@listproc.usc.edu>; Mon, 18 Jun 2001  
10:40:39 
-0700 (PDT) 
Received: from mailserv.wright.edu (mailserv.wright.edu [130.108.128.60]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 



      id KAA11839 for <aapornet@usc.edu>; Mon, 18 Jun 2001 10:40:40 -0700  
(PDT) 
Received: from CONVERSION-DAEMON.mailserv.wright.edu by mailserv.wright.edu   
(PMDF 
V6.0-24 #45557) id <0GF400G01ZR6X7@mailserv.wright.edu> for  
aapornet@usc.edu;  
Mon, 
18 Jun 2001 13:40:18 -0400 (EDT) 
Received: from wright.edu (al131037.wright.edu [130.108.131.37])  by 
mailserv.wright.edu (PMDF V6.0-24 #45557)  with ESMTP id 
<0GF4007NDZR5YH@mailserv.wright.edu> for aapornet@usc.edu; Mon,  18 Jun 2001  
13:40:17 
-0400 (EDT) 
Date: Mon, 18 Jun 2001 13:39:37 -0400 
From: Teresa Hottle <teresa.hottle@wright.edu> 
Subject: Re: FWD: Levinson, Re: Outcome rates, AAPOR cf. governments (#2) 
To: aapornet@usc.edu 
Message-id: <3B2E3CD9.84D47877@wright.edu> 
MIME-version: 1.0 
X-Mailer: Mozilla 4.72 [en]C-CCK-MCD   (Win95; I) 
Content-type: text/plain; charset=us-ascii 
Content-transfer-encoding: 7bit 
X-Accept-Language: en 
References: <Pine.GSO.4.21.0106181024410.20023-100000@almaak.usc.edu> 
 
The following is taken from the 1998 BRFSS Summary Quality Control Report put  
out by 
the CDC: 
 
"No definitive formula for response rate estimates exists. 
The three estimates that are used for BRFSS provide a cobination of 
monitoring 
information that is useful for program management." Then they tell you that  
you can 
you CASRO, AAPOR or Waksberg response rate calculation. I know that in the  
past, some 
states require CASRO calculation rates when administering the BRFSS. But  
according to 
this manual I have, you can also use AAPOR which will tell you their rule on  
partial 
v. breakoff. 
 
Terrie 
 
James Beniger wrote: 
> 
>  ---------- Forwarded message ---------- 
> 
>  Date: Mon, 18 Jun 2001 11:11:26 -0600 
>  From: Arnold Levinson <levinsona@AMC.ORG> 
>  Reply-To: Survey Research Methods Section of the ASA 
> <SRMSNET@UMDD.UMD.EDU> 
>  To: SRMSNET@UMDD.UMD.EDU 
>  Subject: Re: Outcome rates, AAPOR cf. governments 
> 
>  To clarify my original question (copied below): 
> 



>  I'm trying to choose among the various methods of computing outcome 
> rates. Since my survey combines public opinion and health measures, 
> one  could argue that the standards of either or both research 
> disciplines  apply. 
> 
>  So I'm trying to find out whether, among government survey agencies 
> and  especially health-survey agencies, there might be common 
> understandings  about how much non-completion makes a case a 
> "breakoff" vs. "partial  completion," and whether agencies tend to 
> include or exclude partial  completions in the response-rate 
> numerator. Thanks again for helping me  consider this matter. 
> 
>  Arnold H. Levinson, PhD 
>  Associate Scientist 
>  Center for Research Methodology and Biometrics 
>  AMC Cancer Research Center 
>  (303) 239-3402 
>  levinsona@amc.org 
>  fax 239-3394 
> 
>  >Colleagues, 
>  >I'm a newly independent researcher who will soon field a large 
> statewide  >survey on tobacco use. The questionnaire combines 
> health-risk measures (e.g.  >use-prevalence estimation) with public 
> attitudes on tobacco-related  >policies. I'm wondering whether 
> government health surveys (e.g., NHIS,  >BRFSS, CPS supplements, etc. 
> etc.) have proposed or posted any formal or  >unofficial consensus on 
> computing outcome rates, similar to the posting by  >AAPOR 
> (http://www.aapor.org/ethics/stddef.html#final). If not, do those of 
> >you who work on government surveys, especially health-related, have 
> any  >reaction to the AAPOR approach? 
> 
> ******* 
>From PCommiskey@som.umaryland.edu Mon Jun 18 10:52:28 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.9.3/usc) with ESMTP 
      id f5IHqSo05840 for <aapornet@listproc.usc.edu>; Mon, 18 Jun 2001  
10:52:28 
-0700 (PDT) 
Received: from comm1.umaryland.edu (comm1.umaryland.edu [134.192.1.5]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id KAA20743 for <aapornet@usc.edu>; Mon, 18 Jun 2001 10:52:19 -0700  
(PDT) 
Received: from somex03.SOM.umaryland.edu (som.umaryland.edu [134.192.148.72]) 
      by comm1.umaryland.edu (8.9.3/8.9.3) with ESMTP id NAA26458 
      for <aapornet@usc.edu>; Mon, 18 Jun 2001 13:51:53 -0400 (EDT) 
Received: from mail pickup service by somex03.SOM.umaryland.edu with 
Microsoft 
SMTPSVC; 
       Mon, 18 Jun 2001 13:48:58 -0400 
Received: From somex04.SOM.umaryland.edu ([134.192.148.73]) by 
somex03.SOM.umaryland.edu with Microsoft SMTPSVC(5.0.2195.1600); Mon, 18 Jun  
2001 
13:48:55 -0400 for <aapornet@usc.edu>; 
X-MimeOLE: Produced By Microsoft MimeOLE V5.50.4133.2400 
Message-ID: 
<0532A6D56F30F24798DE4697CAFB347F097116@somex04.SOM.umaryland.edu> 



From: "Commiskey, Patricia" <PCommiskey@som.umaryland.edu> 
To: "AAPORnet \(E-mail\)" <aapornet@usc.edu> 
Subject: Position available - University of Maryland School of Medicine 
Date: Mon, 18 Jun 2001 13:51:22 -0400 
X-Priority: 1 
MIME-Version: 1.0 
X-Mailer: Internet Mail Service (5.5.2653.19) 
Content-Type: multipart/mixed;      boundary="---- 
_=_NextPart_000_01C0F81F.49959BB0" 
X-OriginalArrivalTime: 18 Jun 2001 17:48:55.0651 (UTC)  
FILETIME=[F1D77330:01C0F81E] 
 
This is a multi-part message in MIME format. 
 
------_=_NextPart_000_01C0F81F.49959BB0 
Content-Transfer-Encoding: quoted-printable 
Content-Type: text/plain; 
      charset="iso-8859-1" 
 
The following position is currently available at the University of = Maryland  
School 
of Medicine in Baltimore, Maryland. 
 
 <<Research Analyst AAPORnet.doc>>=20 
 
Thanks!  Patricia 
Patricia Commiskey, MA 
Research Director - CATI Facility 
Center for Health Policy / Health Services Research 
University of Maryland School of Medicine 
(410) 706-6753 /  fax: (410) 706-4702 pcommiskey@som.umaryland.edu 
 
 
 
 
------_=_NextPart_000_01C0F81F.49959BB0 
Content-Type: application/msword; 
      name="Research Analyst AAPORnet.doc" 
Content-Transfer-Encoding: base64 
Content-Disposition: attachment; 
      filename="Research Analyst AAPORnet.doc" 
 
0M8R4KGxGuEAAAAAAAAAAAAAAAAAAAAAPgADAP7/CQAGAAAAAAAAAAAAAAABAAAAJgAAAAAAAAAA 
EAAAKAAAAAEAAAD+////AAAAACUAAAD///////////////////////////////////////// 
EAAAKAAAAAEAAAD+//// 
//////////////////////////////////////////////////////////////////////////// 
//////////////////////////////////////////////////////////////////////////// 
//////////////////////////////////////////////////////////////////////////// 
//////////////////////////////////////////////////////////////////////////// 
//////////////////////////////////////////////////////////////////////////// 
//////////////////////////////////////////////////////////////////////////// 
///////////////////////////////////////////////////////////////////////////s 
pcEATSAJBAAA8BK/AAAAAAAAEAAAAAAABAAAqQ0AAA4AYmpiauI94j0AAAAAAAAAAAAAAAAAAAAA 
AAAJBBYAHhYAAIBXAACAVwAAqQkAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAD//w8AAAAA 
AAAAAAD//w8AAAAAAAAAAAD//w8AAAAAAAAAAAAAAAAAAAAAAGwAAAAAANAAAAAAAAAA0AAAANAA 
AAAAAAAA0AAAAAAAAADQAAAAAAAAANAAAAAAAAAA0AAAABQAAAAAAAAAAAAAAOQAAAAAAAAAmgQA 
AAAAAACaBAAAAAAAAJoEAAAAAAAAmgQAAAwAAACmBAAAFAAAAOQAAAAAAAAAYw4AALYAAADGBAAA 



AAAAAMYEAAAAAAAAxgQAAAAAAADGBAAAAAAAAMYEAAAAAAAAxgQAAAAAAADGBAAAAAAAAMYEAAAA 
AAAABg4AAAIAAAAIDgAAAAAAAAgOAAAAAAAACA4AAAAAAAAIDgAAAAAAAAgOAAAAAAAACA4AAAAA 
AAAZDwAAIAIAADkRAAB8AAAACA4AABUAAAAAAAAAAAAAAAAAAAAAAAAA0AAAAAAAAADGBAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAADGBAAAAAAAAMYEAAAAAAAAxgQAAAAAAADGBAAAAAAAAAgOAAAAAAAA 
2gQAAAAAAADQAAAAAAAAANAAAAAAAAAAxgQAAAAAAAAAAAAAAAAAAMYEAAAAAAAAHQ4AABYAAADa 
BAAAAAAAANoEAAAAAAAA2gQAAAAAAADGBAAACgAAANAAAAAAAAAAxgQAAAAAAADQAAAAAAAAAMYE 
AAAAAAAABg4AAAAAAAAAAAAAAAAAANoEAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAxgQAAAAAAAAGDgAAAAAAANoEAABQBgAA2gQAAAAAAAAqCwAA 
qgAAAGYNAAB8AAAA0AAAAAAAAADQAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAABg4AAAAAAADGBAAAAAAAALoEAAAMAAAAACtdTR/4 
wAHkAAAAtgMAAJoEAAAAAAAA0AQAAAoAAADiDQAAEgAAAAAAAAAAAAAABg4AAAAAAAAzDgAAMAAA 
AGMOAAAAAAAA9A0AABIAAAC1EQAAAAAAANoEAAAAAAAAtREAAAAAAAAGDgAAAAAAANoEAAAAAAAA 
5AAAAAAAAADkAAAAAAAAANAAAAAAAAAA0AAAAAAAAADQAAAAAAAAANAAAAAAAAAAAgDZAAAAVElU 
TEU6CQlSZXNlYXJjaCBBbmFseXN0DQ1GdWxsIHRpbWU6CUNvbXB1dGVyIEFzc2lzdGVkIFRlbGVw 
aG9uZSBJbnRlcnZpZXdpbmcgKENBVEkpIEZhY2lsaXR5IA0NDVRoaXMgcG9zaXRpb24gcmVwb3J0 
cyBkaXJlY3RseSB0byB0aGUgUmVzZWFyY2ggRGlyZWN0b3IgZm9yIHRoZSBDZW50ZXIgZm9yIEhl 
YWx0aCBQb2xpY3kgLyBIZWFsdGggU2VydmljZXMgUmVzZWFyY2ggYXQgdGhlIFVuaXZlcnNpdHkg 
b2YgTWFyeWxhbmQgU2Nob29sIG9mIE1lZGljaW5lLg0NSk9CIFNVTU1BUlk6DVRoaXMgcG9zaXRp 
b24gcHJvdmlkZXMgc3VwcG9ydCBmb3IgdGhlIENBVEkgRmFjaWxpdHksIGluY2x1ZGluZyBzdXJ2 
ZXkgaW5zdHJ1bWVudCBkZXZlbG9wbWVudCwgcHJvZ3JhbW1pbmcgdXNpbmcgQ0FUSSBzb2Z0d2Fy 
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>From kwood@virginia.edu Mon Jun 18 11:34:13 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.9.3/usc) with ESMTP 
      id f5IIYDo12352 for <aapornet@listproc.usc.edu>; Mon, 18 Jun 2001  



11:34:13 
-0700 (PDT) 
Received: from mail.virginia.edu (mail.Virginia.EDU [128.143.2.9]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with SMTP 
      id LAA23109 for <aapornet@usc.edu>; Mon, 18 Jun 2001 11:34:14 -0700  
(PDT) 
Received: from smtp.mail.virginia.edu by mail.virginia.edu id aa15473; 
          18 Jun 2001 14:34 EDT 
Received: from C38Y20B.virginia.edu (bootp-55-203.bootp.Virginia.EDU  
[128.143.55.203]) 
      by smtp.mail.Virginia.EDU (8.9.3/8.9.3) with ESMTP id OAA15036 
      for <aapornet@usc.edu>; Mon, 18 Jun 2001 14:32:47 -0400 
Message-Id: <5.0.2.1.0.20010618142051.00a3f1a0@unix.mail.virginia.edu> 
X-Sender: kfm3e@unix.mail.virginia.edu 
X-Mailer: QUALCOMM Windows Eudora Version 5.0.2 
Date: Mon, 18 Jun 2001 14:23:55 -0400 
To: aapornet@usc.edu 
From: Kate Wood <kwood@virginia.edu> 
Subject: Position announcements 
Mime-Version: 1.0 
Content-Type: multipart/alternative; 
      boundary="=====================_621965878==_.ALT" 
 
--=====================_621965878==_.ALT 
Content-Type: text/plain; charset="us-ascii"; format=flowed 
 
 
June 18, 2001 
Position Announcements:         Lead Research Analyst 
                                 Research Analyst 
 
                                 Center for Survey Research 
                                 University of Virginia 
 
 
Growing academic survey research center seeks experienced research analysts 
for the two positions described below. Both positions require M.A. in 
social science as well as several years experience with project design and 
management, CATI programming, and data analysis in an academic survey 
research setting.  The Lead Analyst position also requires substantial 
supervisory experience. Salary is commensurate with 
experience.  Applications will be accepted until July 9. Please submit 
resume and letter of application to: 
                         CSR Search Committee 
                         Weldon Cooper Center for Public Service 
                         P.O. Box 400206 
                         Charlottesville, Virginia 22904 
 
The University of Virginia is an Equal Opportunity/Affirmative Action 
employer. 
 
 
Job Description 
Lead Research Analyst 
(Research Assistant) 
Center for Survey Research 
1)      Supervises part-time and student research assistants, assigning 



tasks and monitoring quality of their work. 
2)      Coordinates with Associate Director and project staff to define 
analysis and programming needs for projects, set schedules, and ensure 
project research needs are met in a timely manner. 
3)      Trains part-time and student research assistants in CSR practices, 
procedures, and documentation conventions. 
4)      Contributes to written research reports, oral presentations, and 
CSR publications.  Prepares written methods reports for projects as assigned. 
5)      Advises clients and project staff on research design and survey 
process issues. 
6)      Performs programming and analysis tasks using SPSS, WinCati, Excel, 
Access, and other software as appropriate.  Some of these tasks are 
delegated to assistants under incumbent's supervision. 
a)      Programs questionnaires in Ci3. 
b)      Sets up telephone interview studies in WinCATI. 
c)      Analyzes data using SPSS, and SAS as needed. 
d)      Sets up data bases in Access. 
e)      Processes, loads, and manages sample for use in WinCATI or in 
mail-out surveys. 
f)      Prepares graphs and tables in Excel, Quattro, Word, and Wordperfect 
as appropriate. 
g)      Merges, modifies, and edits data files as needed for analysis or 
for use as sampling data bases. 
7)      Provides Level I computer support for CSR.  Coordinates with Level 
II support as needed to ensure CSR's computer needs are met. 
 
 
 
 
 
 
 
Job Description 
Research Analyst 
(Research Assistant) 
Center for Survey Research 
 
1)      Performs programming and analysis tasks using SPSS, WinCati, Excel, 
Access, and other software as appropriate.  Analyst duties to be assigned 
and monitored by the Lead Research Analyst. 
a.      Programs questionnaires in Ci3. 
b.      Sets up telephone interview studies in WinCATI. 
c.      Sets up data bases in Access. 
d.      Processes, loads, and manages sample for use in WinCATI or in 
mail-out surveys. 
e.      Merges, modifies, and edits data files as needed for analysis or 
for use as sampling data bases. 
f.      Prepares and labels SPSS data files for analysis and reporting. 
g.      Analyzes survey results data, including frequencies, 
crosstabulations, means tables, multivariate analyses, and tests of 
statistical significance. 
h.      Prepares graphs and tables in Excel, Quattro, Word, and Wordperfect 
as appropriate. 
2)      Acts as Project Coordinator for survey projects as assigned. 
a.      Prepares time lines for assigned projects. 
b.      Assists with budget preparation and budget revisions for assigned 
projects. 



c.      Maintains communication with client on survey progress. 
d.      Submits brief, written report on project progress each week to 
Associate Director, and reports on project progress, needs, and plans at 
weekly project scan meeting. 
e.      Maintains communication with project team using e-mail and team 
meetings as needed. 
f.      Monitors expenditures of effort by staff to ensure that projects 
stay within budget. 
g.      Coordinates with Associate Director regarding scheduling or 
resource problems affecting timely completion of assigned projects. 
h.      Coordinates with Center Director, Associate Director or Principal 
Investigator of project regarding any issues affecting survey quality. 
3)      Assists with drafting and editing of project reports and 
methodological reports as assigned 
4)      Attends general staff meetings and participates in management task 
teams as assigned. 
5)      Assists with Level I computing support tasks as assigned by Lead 
Research Analyst. 
6)      May occasionally be assigned to other tasks at the discretion of 
the Director. 
 
 
 
Kate F. Wood 
Associate Director 
Center for Survey Research 
University of Virginia 
 
 
804-243-5224 
804-243-5233 (fax) 
--=====================_621965878==_.ALT 
Content-Type: text/html; charset="us-ascii" 
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</b>Growing academic survey research center seeks experienced research  
analysts for 
the two positions described below. Both positions require M.A. in social  
science as 
well as several years experience with project design and management, CATI 
programming, and data analysis in an academic survey research setting.&nbsp;  
The Lead 
Analyst position also requires substantial supervisory experience. Salary is 
commensurate with experience.&nbsp; Applications will be accepted until July  
9. 
Please submit resume and letter of application to:&nbsp;&nbsp; 
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The University of Virginia is an Equal Opportunity/Affirmative Action  
employer. <br> 
<br> <br> <div align="center"> <b>Job Description<br> Lead Research  
Analyst<br> 
(Research Assistant)<br> Center for Survey Research<br> </b> <dl></div> <font 
face="Times New Roman, Times" size=4> 
<dd>1)<x-tab>&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;</x-tab></font>Supervises 
part-time and student research assistants, assigning tasks and monitoring  
quality of 
their work. </dl><font face="Times New Roman, Times" 
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questionnaires in Ci3. 
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</dl><font face="Times New Roman, Times" 
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<font face="Times New Roman, Times" 
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graphs and tables in Excel, Quattro, Word, and Wordperfect as 
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modifies, and edits data files as needed for analysis or for use as sampling  
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bases. <dl><font face="Times New Roman, Times" size=4> 
<dd>7)<x-tab>&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;</x-tab></font>Provides 
Level I computer support for CSR.&nbsp; Coordinates with Level II support as  
needed 
to ensure CSRs computer needs are met.<br> <br> <br> <br> <br> <br> <br> <br> 
 



</dl><div align="center"> 
<b>Job Description<br> 
Research Analyst<br> 
(Research Assistant)<br> 
Center for Survey Research<br> 
<br> 
</b> 
<dl></div> 
<font face="Times New Roman, Times" size=4> 
<dd>1)<x-tab>&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;</x-tab></font>Performs 
programming and analysis tasks using SPSS, WinCati, Excel, Access, and other  
software 
as appropriate.&nbsp; Analyst duties to be assigned and monitored by the Lead 
Research Analyst. <dl><font face="Times New Roman, Times" size=4> 
<dd>a.<x-tab>&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;</x-tab></font>Programs 
questionnaires in Ci3. 
</dl> 
</dl><font face="Times New Roman, Times" 
size=4>b.<x-tab>&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;</x-tab></font>Sets 
up telephone interview studies in WinCATI. <br> 
<font face="Times New Roman, Times" 
size=4>c.<x-tab>&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;</x-tab></font>Sets 
up data bases in Access.<br> 
<font face="Times New Roman, Times" 
size=4>d.<x-tab>&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;</x-tab></font>Processes, 
loads, and manages sample for use in WinCATI or in mail-out 
surveys.<br> 
<font face="Times New Roman, Times" 
size=4>e.<x-tab>&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;</x-tab></font>Merges, 
modifies, and edits data files as needed for analysis or for use as sampling  
data 
bases.<br> <font face="Times New Roman, Times" 
size=4>f.<x-tab>&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;</x-tab></font>Prepares 
and labels SPSS data files for analysis and reporting.<br> <font face="Times  
New 
Roman, Times" 
size=4>g.<x-tab>&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;</x-tab></font>Analyzes 
survey results data, including frequencies, crosstabulations, means tables, 
multivariate analyses, and tests of statistical significance.<br> <font  
face="Times 
New Roman, Times" 
size=4>h.<x-tab>&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;</x-tab></font>Prepares 
graphs and tables in Excel, Quattro, Word, and Wordperfect as appropriate.  
<dl><font 
face="Times New Roman, Times" size=4> 
<dd>2)<x-tab>&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;</x-tab></font>Acts as  
Project 
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with budget preparation and budget revisions for assigned projects.<br> <font 
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size=4>c.<x-tab>&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;</x-tab></font>Maintains 
communication with client on survey progress.<br> 
<font face="Times New Roman, Times" 
size=4>d.<x-tab>&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;</x-tab></font>Submits 
brief, written report on project progress each week to Associate Director, 
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meeting.<br> 
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<font 
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<font 
face="Times New Roman, Times" 
size=4>6)<x-tab>&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;</x-tab></font>May 
occasionally be assigned to other tasks at the discretion of the 
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<br> 
<br> <x-sigsep><p></x-sigsep> Kate F. Wood<br> Associate Director<br> Center  
for 
Survey Research<br> University of Virginia<br> <br> <br> 804-243-5224<br> 
804-243-5233 (fax)</html> 
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>From beniger@rcf.usc.edu Mon Jun 18 12:14:02 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.9.3/usc) with ESMTP 
      id f5IJE2o17061 for <aapornet@listproc.usc.edu>; Mon, 18 Jun 2001  
12:14:02 



-0700 (PDT) 
Received: from almaak.usc.edu (beniger@almaak.usc.edu [128.125.253.167]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id MAA21939 for <aapornet@usc.edu>; Mon, 18 Jun 2001 12:14:03 -0700  
(PDT) 
Received: from localhost (beniger@localhost) 
      by almaak.usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id MAA10937 for <aapornet@usc.edu>; Mon, 18 Jun 2001 12:14:02 -0700  
(PDT) 
Date: Mon, 18 Jun 2001 12:14:02 -0700 (PDT) 
From: James Beniger <beniger@rcf.usc.edu> 
To: AAPORNET <aapornet@usc.edu> 
Subject: outcome responses - BRFSS User's Guide (fwd) 
Message-ID: <Pine.GSO.4.21.0106181209550.9804-100000@almaak.usc.edu> 
MIME-Version: 1.0 
Content-Type: TEXT/PLAIN; charset=US-ASCII 
 
 
 
 
  I forward this message to AAPORNET in the hope that at least a few 
  AAPORNETters may not yet be familiar with the source, or at least 
  not in this context, and find it useful in their own work. 
                                               -- Jim 
  ******* 
 
 
---------- Forwarded message ---------- 
Date: Mon, 18 Jun 2001 13:43:06 -0400 
From: Gene Shackman <gxs03@HEALTH.STATE.NY.US> 
Reply-To: Survey Research Methods Section of the ASA <SRMSNET@UMDD.UMD.EDU> 
To: SRMSNET@UMDD.UMD.EDU 
Subject: outcome responses - BRFSS User's Guide 
 
I had forwarded the request by Arnold Levinson to the Methods email list and  
got htis 
reply. 
 
---------------------- Forwarded by Gene Shackman/DON/CCH/OPH/DOH on  
06/18/2001 01:40 
PM --------------------------- 
 
 
Jennifer Haussler <jhaussler@VDH.STATE.VA.US>@linux08.UNM.EDU> on 06/18/2001  
01:33:43 
PM 
 
Please respond to METHODS <METHODS@linux08.UNM.EDU> 
 
Sent by:  METHODS <METHODS@linux08.UNM.EDU> 
 
 
To:   METHODS@linux08.UNM.EDU 
cc: 
Subject:  BRFSS User's Guide 
 
 



Check out: 
http://www.cdc.gov/nccdphp/brfss/usersguide.htm 
 
I believe the user's guide will provide you with the information you're  
looking for. 
If not, www.cdc.gov/nccdphp/brfss/ti-techinfo.htm 
<http://www.cdc.gov/nccdphp/brfss/ti-techinfo.htm> will probably connect to  
the 
pertinent information. 
 
Let me know if this is what you were looking for. 
 
Jennifer 
 
>>Mr. Levinson had written..... 
Colleagues, 
I'm a newly independent researcher 
 
>From jtyoung@hsph.harvard.edu Mon Jun 18 12:30:10 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.9.3/usc) with ESMTP 
      id f5IJU9o19320 for <aapornet@listproc.usc.edu>; Mon, 18 Jun 2001  
12:30:09 
-0700 (PDT) 
Received: from hsph.harvard.edu (hsph.harvard.edu [128.103.75.21]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id MAA02984 for <aapornet@usc.edu>; Mon, 18 Jun 2001 12:30:09 -0700  
(PDT) 
Received: from PROUST (sph186-161.harvard.edu [134.174.186.161]) 
      by hsph.harvard.edu (8.10.2+Sun/8.10.2) with SMTP id f5IJTnp01353 
      for <aapornet@usc.edu>; Mon, 18 Jun 2001 15:29:49 -0400 (EDT) 
Message-Id: <4.1.20010618152245.00a2ba30@hsph.harvard.edu> 
X-Sender: jtyoung@hsph.harvard.edu 
X-Mailer: QUALCOMM Windows Eudora Pro Version 4.1 
Date: Mon, 18 Jun 2001 15:29:40 -0400 
To: aapornet@usc.edu 
From: "John T. Young" <jtyoung@hsph.harvard.edu> 
Subject: Re: Pew Poll on US Support of MDS & Bush Foreign Policy 
  Approval (NPR) 
In-Reply-To: <Pine.GSO.4.21.0106171456260.10546-100000@almaak.usc.edu> 
Mime-Version: 1.0 
Content-Type: text/plain; charset="us-ascii" 
 
 
this is a very interesting discussion between Noah Adams and Andy Kohut. 
 
In a New York Times poll of 3.13.2001,  people 
were asked, "From what you know, do you think that the United States 
currently  
has or 
does not have a missile defense system to protect against nuclear attacks? 
 
Has                  64% 
Does not have   21% 
DK/NA             15% 
 
I wonder what proportion of the above 64% support a New Missle system? 



 
john young 
 
 
At 02:57 PM 6/17/2001 -0700, you wrote: 
> 
> 
> 
>----------------------------------------------------------------------- 
>---- 
>  Copyright 2001 National Public Radio (R) -- National Public Radio (NPR) 
>--------------------------------------------------------------------------- 
>                     http://www.npr.org/programs/atc/ 
> 
>  June 15, 2001, Friday 
> 
> 
>     ALL THINGS CONSIDERED (8:00 PM ET) 
> 
>     ANDY KOHUT DISCUSSES A RECENT PEW CENTER POLL 
>     REGARDING AMERICA SUPPORT OF A MISSILE DEFENSE SYSTEM 
>     AND PRESIDENT BUSH'S FOREIGN POLICY APPROVAL RATING 
> 
>     NOAH ADAMS 
> 
> 
> NOAH ADAMS, host: 
> 
> On the issue of a missile system that would defend the United States, 
> President Bush appears to have the support of the American people. A 
> new poll by the Pew Research Center shows a 51 percent-to-38 percent 
> margin in favor of a national missile defense system. Andy Kohut is 
> the director of the Pew Center for the People and the Press. 
> 
> Mr. Kohut, is that margin really all that significant? Wouldn't most 
> people be inclined to say the concept of protecting America from a 
> rogue nuclear missile is a pretty good idea to think about? 
> 
> Mr. ANDY KOHUT (Director, Pew Center for the People and the Press): 
> Well, I think the default position is Americans say, 'Yes, protect 
> us,' and a missile defense system seems to make sense to them. But 
> there is some resilience in public opinion and in the polls. This is 
> the third consecutive poll in which we've found a majority saying, 
> 'This is a good idea.' In this survey, we tested opinion two ways. 
> First, asking the question straight out. Then, we took the people 
> through the pros and the cons, and we got the same support for missile 
> defense even after thinking through some of the issues that our 
> respondents may have not been considering initially. 
> 
> ADAMS: You say it's very expensive, people complain it could hurt 
> relations with Russia and China, could, in fact, in the long run, be 
> destabilizing--factors like those? 
> 
> Mr. KOHUT: All of those things; it's too costly, it may not work. And 
> what we found was that people were more familiar with the arguments 
> against it--that's it's too costly, it may annoy Russia, it may annoy 
> China--than they were about the arguments in favor of missile defense. 



> But when we tested the importance of the reasons, pro and con, the 
> reasons pro tested better, or got more receptivity, than the reasons 
> against. The American public looks at costs and says, 'Hey, we afford 
> it. This is the post-deficit era.' They look at the technological 
> problems and they say, 'Hey, we'll work them out. This is the age of 
> the Internet and the age of our technological marvel. Protect us.' 
> 
> ADAMS: What about the--in terms of protecting the United States, what 
> about the threat, the very conventional threat of terrorism, which has 
> nothing to do with nuclear missiles coming across the borders, simply 
> somebody driving up in a truck with a nuclear device? 
> 
> Mr. KOHUT: Well, that's where the qualifications come in. By a margin 
> of eight-to-one, the public is more worried about someone coming into 
> the United States with a weapon of mass destruction in a satchel than 
> a missile attack from Iraq or one of the other rogue states. 
> 
> And the other issue that the public is says is they say they--if they 
> had to choose, they'd rather be protected by treaties than be 
> protected by a missile defense system. Now the question is not 
> necessarily either/or. In the absence of either/or, they'll opt for 
> the missile defense system, but they really want both. 
> 
> ADAMS: And break it down for us in terms of party affiliation. What's 
> the difference there? 
> 
> Mr. KOHUT: Well, Republicans like the idea much more than Democrats. 
> And conservative Republicans are in love with this idea. Seventy 
> percent or more give strong, unwavering support among conservative 
> Republicans. 
> 
> ADAMS: As they have since President Reagan. 
> 
> Mr. KOHUT: It's the international equivalent of welfare reform for 
> conservative Republicans. This is what they really believe. 
> 
> What we were--I was surprised by was that Democrats, even liberal 
> Democrats, lean to this. There's more of a cohesive set of opinions 
> for it than there is a cohesive set of opinions against it. The 
> arguments against it really haven't gelled as much as the arguments 
> for it. 
> 
> ADAMS: In your poll, also, President Bush got pretty good marks for 
> the way he's been handling the various China situations. What is his 
> overall grade in dealing with foreign policy? 
> 
> Mr. KOHUT: He gets a 56 percent approval rating in the Gallup Poll for 
> handling foreign policy, which is pretty good; better than he gets for 
> the economy. Certainly much better than the 40-odd percent he gets for 
> handling the environment or dealing with the energy crisis. And so a 
> president who--once again we have a president who is not known for 
> foreign policy doing reasonably well on this. And you know, the notion 
> that presidents get drawn into foreign policy may once again hold 
> true, as Bush seems to get a dividend from the American public in 
> reaction to handling missiles and in reaction to handling China. 
> 
> ADAMS: Thank you, Mr. Kohut. 



> 
> Mr. KOHUT: You're welcome. 
> 
> ADAMS: Andy Kohut, director of the Pew Center for the People and the 
> Press, talking with us about a new poll conducted with the help of the 
> Council on Foreign Relations. 
> 
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GSS 2000 Data Now Available for Analysis at University of Maryland Website 
 
      Data from the year 2000 General Social Survey (GSS) are now publicly  
available 
at the University of Maryland website webuse.umd.edu.  There they can be 
interactively statistically analyzed (but not downloaded) using SDA - the  
Internet 
software developed at the University of California at Berkeley's Computer  
Survey 
Methods group (and which won last year's AAPOR award for survey innovation.)   
The 
year 2000 GSS included a new Internet module that examined more than 150  
aspects of 



Internet use that can be correlated with the many attitude and behavioral  
questions 
regularly monitored by GSS.  The Maryland website also contains an SDA  
tutorial 
intended to familiarize students and researchers with its many features and  
analytic 
capabilities. 
 
      Other Internet use data on the come from the monthly Pew Center studies  
of the 
Internet and everyday life.  The government's NTIA "Digital Divide" surveys  
conducted 
by the Census Bureau, the Survey of Public Participation in the Arts, trend  
studies 
conducted by the University of California at Santa Barbara and time-diary  
studies 
conducted at the University of Maryland.  The Website also contains a large 
bibliography of published research on Internet impact and a series of 
profiles  
of 
typical Internet users. 
 
The year 2000 GSS data is a main source of analytic interest for a group of 
60 
graduate students selected from around the country to attend a Graduate  
"WebShop" to 
being held at the College Park campus from June 10 to June 22 and at Berkeley  
from 
June 25 to June 29.  At the WebShop, the students are hearing presentations  
from more 
than 40 Internet researchers about their research findings and theoretical 
perspectives about the Internet's impact on society. 
 
A working paper, developed for the students at the WebShop, is available at  
the 
website that examines the relation of  Internet use to various GSS socio- 
political 
attitudes, especially those related to political tolerance and diversity.   
Future 
working papers on the website will examine the relations of Internet use to  
various 
GSS measures of sociability and social topics. 
 
Users of the GSS data are encouraged to share their findings and conclusions  
on the 
website and to suggest new questions for the GSS 2002 Internet module -- and  
the year 
2001 re-interviews with GSS 2000 respondents (although space is very 
limited).   
The 
website and WebShop are supported by a three-year grant from the National  
Science 
Foundation. 
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It is an interesting discussion, and there are additional interesting results  
on the 
Pew Center's website. 
 
However, this is an area where one suspects (and the NYTimes results seem to  
confirm) 
a vast public ignorance on the topic.  Another finding that also seems to  
point to 
lack of knowledge is the relatively large number of people who want both  
treaties and 
a missile defense system.  One suspects that many may be unaware that current 
treaties (the ABM) prohibit development of missile defense systems.  It would  
be 
useful to have additional measures of the public's level of factual knowledge  
and 
understanding in this area (including their understanding of current  
treaties), to 
provide context for the results of the opinion measures. 
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this is a very interesting discussion between Noah Adams and Andy Kohut. 
 
In a New York Times poll of 3.13.2001,  people 
were asked, "From what you know, do you think that the United States 
currently  
has or 
does not have a missile defense system to protect against nuclear attacks? 
 
Has                  64% 
Does not have   21% 
DK/NA             15% 
 
I wonder what proportion of the above 64% support a New Missle system? 
 
john young 
 
 
At 02:57 PM 6/17/2001 -0700, you wrote: 
> 
> 
> 
> 
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>  Copyright 2001 National Public Radio (R) -- National Public Radio 
> (NPR) 



> 
--------------------------------------------------------------------------- 
>                     http://www.npr.org/programs/atc/ 
> 
>  June 15, 2001, Friday 
> 
> 
>    ALL THINGS CONSIDERED (8:00 PM ET) 
> 
>    ANDY KOHUT DISCUSSES A RECENT PEW CENTER POLL 
>    REGARDING AMERICA SUPPORT OF A MISSILE DEFENSE SYSTEM 
>    AND PRESIDENT BUSH'S FOREIGN POLICY APPROVAL RATING 
> 
>    NOAH ADAMS 
> 
> 
> NOAH ADAMS, host: 
> 
> On the issue of a missile system that would defend the United States, 
> President Bush appears to have the support of the American people. A 
> new poll by the Pew Research Center shows a 51 percent-to-38 percent 
> margin in favor of a national missile defense system. Andy Kohut is 
> the director of the Pew Center for the People and the Press. 
> 
> Mr. Kohut, is that margin really all that significant? Wouldn't most 
> people be inclined to say the concept of protecting America from a 
> rogue nuclear missile is a pretty good idea to think about? 
> 
> Mr. ANDY KOHUT (Director, Pew Center for the People and the Press): 
> Well, I think the default position is Americans say, 'Yes, protect 
> us,' and a missile defense system seems to make sense to them. But 
> there is some resilience in public opinion and in the polls. This is 
> the third consecutive poll in which we've found a majority saying, 
> 'This is a good idea.' In this survey, we tested opinion two ways. 
> First, asking the question straight out. Then, we took the people 
> through the pros and the cons, and we got the same support for missile 
> defense even after thinking through some of the issues that our 
> respondents may have not been considering initially. 
> 
> ADAMS: You say it's very expensive, people complain it could hurt 
> relations with Russia and China, could, in fact, in the long run, be 
> destabilizing--factors like those? 
> 
> Mr. KOHUT: All of those things; it's too costly, it may not work. And 
> what we found was that people were more familiar with the arguments 
> against it--that's it's too costly, it may annoy Russia, it may annoy 
> China--than they were about the arguments in favor of missile defense. 
> But when we tested the importance of the reasons, pro and con, the 
> reasons pro tested better, or got more receptivity, than the reasons 
> against. The American public looks at costs and says, 'Hey, we afford 
> it. This is the post-deficit era.' They look at the technological 
> problems and they say, 'Hey, we'll work them out. This is the age of 
> the Internet and the age of our technological marvel. Protect us.' 
> 
> ADAMS: What about the--in terms of protecting the United States, what 
> about the threat, the very conventional threat of terrorism, which has 
> nothing to do with nuclear missiles coming across the borders, simply 



> somebody driving up in a truck with a nuclear device? 
> 
> Mr. KOHUT: Well, that's where the qualifications come in. By a margin 
> of eight-to-one, the public is more worried about someone coming into 
> the United States with a weapon of mass destruction in a satchel than 
> a missile attack from Iraq or one of the other rogue states. 
> 
> And the other issue that the public is says is they say they--if they 
> had to choose, they'd rather be protected by treaties than be 
> protected by a missile defense system. Now the question is not 
> necessarily either/or. In the absence of either/or, they'll opt for 
> the missile defense system, but they really want both. 
> 
> ADAMS: And break it down for us in terms of party affiliation. What's 
> the difference there? 
> 
> Mr. KOHUT: Well, Republicans like the idea much more than Democrats. 
> And conservative Republicans are in love with this idea. Seventy 
> percent or more give strong, unwavering support among conservative 
> Republicans. 
> 
> ADAMS: As they have since President Reagan. 
> 
> Mr. KOHUT: It's the international equivalent of welfare reform for 
> conservative Republicans. This is what they really believe. 
> 
> What we were--I was surprised by was that Democrats, even liberal 
> Democrats, lean to this. There's more of a cohesive set of opinions 
> for it than there is a cohesive set of opinions against it. The 
> arguments against it really haven't gelled as much as the arguments 
> for it. 
> 
> ADAMS: In your poll, also, President Bush got pretty good marks for 
> the way he's been handling the various China situations. What is his 
> overall grade in dealing with foreign policy? 
> 
> Mr. KOHUT: He gets a 56 percent approval rating in the Gallup Poll for 
> handling foreign policy, which is pretty good; better than he gets for 
> the economy. Certainly much better than the 40-odd percent he gets for 
> handling the environment or dealing with the energy crisis. And so a 
> president who--once again we have a president who is not known for 
> foreign policy doing reasonably well on this. And you know, the notion 
> that presidents get drawn into foreign policy may once again hold 
> true, as Bush seems to get a dividend from the American public in 
> reaction to handling missiles and in reaction to handling China. 
> 
> ADAMS: Thank you, Mr. Kohut. 
> 
> Mr. KOHUT: You're welcome. 
> 
> ADAMS: Andy Kohut, director of the Pew Center for the People and the 
> Press, talking with us about a new poll conducted with the help of the 
> Council on Foreign Relations. 
> 
> 
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One in five kids solicited for sex on Net 
By Reuters 
June 19, 2001, 9:30 p.m. PT 
One in five U.S. teenagers who regularly log on to the Internet say they have 
received an unwanted sexual solicitation via the Web, according to a survey  
released 
Tuesday. 
 
Nineteen percent of the 1,500 surveyed youths aged 10 to 17 reported getting 
solicited, presumably by adults. Solicitations were defined as requests to  
engage in 
sexual activities or sexual talk, or to give personal sexual information. 
 
"In terms of risk, girls and older youth (14-17 years) were more likely to be 
solicited. Risk was higher for youth who were troubled. It was also higher 
for  
those 
who used the Internet more frequently, participated in chat rooms, engaged in  



risky 
behavior online, talked to strangers online, or used the Internet at  
households other 
than their own," wrote Kimberly Mitchell of the Crimes Against Children  
Research 
Center at the University of New Hampshire, in Durham. 
 
One quarter of the children who were solicited for sex--some of whom were 
subsequently approached in person or enticed on the telephone or by regular 
mail--reported being extremely upset or afraid. 
 
Neither parental oversight of children's online activities nor filtering or  
blocking 
technology had much impact on whether children were solicited, the study  
found. 
 
"Add Internet solicitation to the list of childhood perils about which 
(authorities) should be knowledgeable and able to provide counsel to  
families," said 
the report, which was published in this week's issue of the Journal of the  
American 
Medical Association. 
 
"At the same time, the concerns are not so alarming that they should by  
themselves 
encourage parents to bar children from accessing the Internet," it said. 
 
Story Copyright ï¿½ 2001 Reuters Limited. All rights reserved. 
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One of the things that would be interesting is, first, what the results would  
be if 
the American people knew that there is no missile defense system at present  
that 
works, and that the tests have had an 80% failure rate under the best of  
conditions 
(i.e. when the individuals testing the system knew when, and from where, the  
other 
missile was being launched, and when the target had a homing device on it);  
and 
second, what the results are in foreign countries where the leaders are mixed  
in 
their reactions.  Does anyone have any comparative data on this subject. 
 
I believe it is a cultural characteristic of Americans that we believe our  
know how 
and inventiveness can solve any problem, even the most difficult ones-- that  
there is 
some technology lurking around the next corner that will provide the answer 
to  
such a 
thing as missile defense.  That may, in fact, lie behind some of the answers 
respondents give regarding this program.  Also, we have been treated to so  
many 
simulations on television and the Internet showing missiles being shot out of  
the air 
that many citizens no doubt believe such a system exists. 
 
Frank Rusciano 
 
elizabeth.ann.martin@census.gov wrote: 
 
> It is an interesting discussion, and there are additional interesting 
> results on the Pew Center's website. 
> 
> However, this is an area where one suspects (and the NYTimes results 
> seem to confirm) a vast public ignorance on the topic.  Another 
> finding that also seems to point to lack of knowledge is the 
> relatively large number of people who want both treaties and a missile 
> defense system.  One suspects that many may be unaware that current 
> treaties (the ABM) prohibit development of missile defense systems. 
> It would be useful to have additional measures of the public's level 
> of factual knowledge and understanding in this area (including their 
> understanding of current treaties), to provide context for the results 
> of the opinion measures. 
> 
> 
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> this is a very interesting discussion between Noah Adams and Andy 
> Kohut. 
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> In a New York Times poll of 3.13.2001,  people 
> were asked, "From what you know, do you think that the United States 
> currently has or does not have a missile defense system to protect 
> against nuclear attacks? 
> 
> Has                  64% 
> Does not have   21% 
> DK/NA             15% 
> 
> I wonder what proportion of the above 64% support a New Missle system? 
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> > NOAH ADAMS, host: 
> > 
> > On the issue of a missile system that would defend the United 
> > States, President Bush appears to have the support of the American 
> > people. A new poll by the Pew Research Center shows a 51 
> > percent-to-38 percent margin in favor of a national missile defense 
> > system. Andy Kohut is the director of the Pew Center for the People 
> > and the Press. 
> > 
> > Mr. Kohut, is that margin really all that significant? Wouldn't most 
> > people be inclined to say the concept of protecting America from a 
> > rogue nuclear missile is a pretty good idea to think about? 
> > 
> > Mr. ANDY KOHUT (Director, Pew Center for the People and the Press): 
> > Well, I think the default position is Americans say, 'Yes, protect 
> > us,' and a missile defense system seems to make sense to them. But 
> > there is some resilience in public opinion and in the polls. This is 
> > the third consecutive poll in which we've found a majority saying, 
> > 'This is a good idea.' In this survey, we tested opinion two ways. 
> > First, asking the question straight out. Then, we took the people 
> > through the pros and the cons, and we got the same support for 
> > missile defense even after thinking through some of the issues that 
> > our respondents may have not been considering initially. 
> > 
> > ADAMS: You say it's very expensive, people complain it could hurt 
> > relations with Russia and China, could, in fact, in the long run, be 
> > destabilizing--factors like those? 
> > 
> > Mr. KOHUT: All of those things; it's too costly, it may not work. 
> > And what we found was that people were more familiar with the 
> > arguments against it--that's it's too costly, it may annoy Russia, 
> > it may annoy China--than they were about the arguments in favor of 
> > missile defense. But when we tested the importance of the reasons, 
> > pro and con, the reasons pro tested better, or got more receptivity, 
> > than the reasons against. The American public looks at costs and 
> > says, 'Hey, we afford it. This is the post-deficit era.' They look 
> > at the technological problems and they say, 'Hey, we'll work them 
> > out. This is the age of the Internet and the age of our 
> > technological marvel. Protect us.' 
> > 
> > ADAMS: What about the--in terms of protecting the United States, 
> > what about the threat, the very conventional threat of terrorism, 
> > which has nothing to do with nuclear missiles coming across the 
> > borders, simply somebody driving up in a truck with a nuclear 
> > device? 
> > 
> > Mr. KOHUT: Well, that's where the qualifications come in. By a 
> > margin of eight-to-one, the public is more worried about someone 
> > coming into the United States with a weapon of mass destruction in a 
> > satchel than a missile attack from Iraq or one of the other rogue 
> > states. 
> > 
> > And the other issue that the public is says is they say they--if 
> > they had to choose, they'd rather be protected by treaties than be 



> > protected by a missile defense system. Now the question is not 
> > necessarily either/or. In the absence of either/or, they'll opt for 
> > the missile defense system, but they really want both. 
> > 
> > ADAMS: And break it down for us in terms of party affiliation. 
> > What's the difference there? 
> > 
> > Mr. KOHUT: Well, Republicans like the idea much more than Democrats. 
> > And conservative Republicans are in love with this idea. Seventy 
> > percent or more give strong, unwavering support among conservative 
> > Republicans. 
> > 
> > ADAMS: As they have since President Reagan. 
> > 
> > Mr. KOHUT: It's the international equivalent of welfare reform for 
> > conservative Republicans. This is what they really believe. 
> > 
> > What we were--I was surprised by was that Democrats, even liberal 
> > Democrats, lean to this. There's more of a cohesive set of opinions 
> > for it than there is a cohesive set of opinions against it. The 
> > arguments against it really haven't gelled as much as the arguments 
> > for it. 
> > 
> > ADAMS: In your poll, also, President Bush got pretty good marks for 
> > the way he's been handling the various China situations. What is his 
> > overall grade in dealing with foreign policy? 
> > 
> > Mr. KOHUT: He gets a 56 percent approval rating in the Gallup Poll 
> > for handling foreign policy, which is pretty good; better than he 
> > gets for the economy. Certainly much better than the 40-odd percent 
> > he gets for handling the environment or dealing with the energy 
> > crisis. And so a president who--once again we have a president who 
> > is not known for foreign policy doing reasonably well on this. And 
> > you know, the notion that presidents get drawn into foreign policy 
> > may once again hold true, as Bush seems to get a dividend from the 
> > American public in reaction to handling missiles and in reaction to 
> > handling China. 
> > 
> > ADAMS: Thank you, Mr. Kohut. 
> > 
> > Mr. KOHUT: You're welcome. 
> > 
> > ADAMS: Andy Kohut, director of the Pew Center for the People and the 
> > Press, talking with us about a new poll conducted with the help of 
> > the Council on Foreign Relations. 
> > 
> > 
> >                     http://www.npr.org/programs/atc/ 
> > 
> ---------------------------------------------------------------------- 
> ----- 
> >  Copyright 2001 National Public Radio (R) -- National Public Radio 
> > (NPR) 
> > 
> ---------------------------------------------------------------------- 
> ----- 
> > 



> > 
> >******* 
> > 
 
>From arobbin@indiana.edu Wed Jun 20 09:56:20 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.9.3/usc) with ESMTP 
      id f5KGuJo04284 for <aapornet@listproc.usc.edu>; Wed, 20 Jun 2001  
09:56:19 
-0700 (PDT) 
Received: from mask.uits.indiana.edu (mask.uits.indiana.edu [129.79.6.184]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id JAA29943 for <aapornet@usc.edu>; Wed, 20 Jun 2001 09:56:20 -0700  
(PDT) 
Received: from ariel.ucs.indiana.edu (ariel.ucs.indiana.edu [129.79.5.209]) 
      by mask.uits.indiana.edu (8.10.1/8.10.1/IUPO) with ESMTP id 
f5KGtuh12163 
      for <aapornet@usc.edu>; Wed, 20 Jun 2001 11:55:56 -0500 (EST) 
Received: from localhost (arobbin@localhost) 
      by ariel.ucs.indiana.edu (8.9.3/8.9.3/1.2ariel-imap4) with SMTP id  
LAA17912 
      for <aapornet@usc.edu>; Wed, 20 Jun 2001 11:56:17 -0500 (EST) 
Date: Wed, 20 Jun 2001 11:56:17 -0500 (EST) 
From: Alice Robbin <arobbin@indiana.edu> 
X-Sender: arobbin@ariel.ucs.indiana.edu 
To: aapornet@usc.edu 
Subject: Re: FYI:  Re: Pew Poll on US Support of MDS & Bush Foreign  Policy   
Approval 
(NPR) (fwd) 
Message-ID: <Pine.GSO.3.96.1010620115025.14623A-200000@ariel.ucs.indiana.edu> 
MIME-Version: 1.0 
Content-Type: MULTIPART/ALTERNATIVE; BOUNDARY="-559023410-851401618- 
993056177=:14623" 
Content-ID: <Pine.GSO.3.96.1010620115025.14623B@ariel.ucs.indiana.edu> 
 
  This message is in MIME format.  The first part should be readable text, 
  while the remaining parts are likely unreadable without MIME-aware tools. 
  Send mail to mime@docserver.cac.washington.edu for more info. 
 
---559023410-851401618-993056177=:14623 
Content-Type: TEXT/PLAIN; CHARSET=us-ascii; FORMAT=flowed 
Content-ID: <Pine.GSO.3.96.1010620115025.14623C@ariel.ucs.indiana.edu> 
 
Dear AAPOR colleagues, You'll recall that a week or so ago, Bob Weissberg's  
Cato 
Institute paper ignited a minor firestorm on our listserv.  His jaundiced 
view  
of 
human nature has long been known to me, as we were in graduate school  
together.  I've 
kept him apprised of our discussions, especially this last one about what the  
public 
knows about our nuclear missile defense.  Here's his latest "salvo" below,  
which I 
share with you with his permission.  Alice Robbin/IU 
 
---------- Forwarded message ---------- 



Date: Wed, 20 Jun 2001 11:41:22 -0400 
From: Robert Weissberg <rweissb@bgnet.bgsu.edu> 
To: Alice Robbin <arobbin@indiana.edu> 
Subject: Re: FYI:  Re: Pew Poll on US Support of MDS & Bush Foreign  Policy   
Approval 
(NPR) (fwd) 
 
Dear Alice: 
 
I can't resist putting in my 2 cents into this discussion. 
 
First point: Pollsters generally know almost zero about anything outside 
polling techniques. Just look at the technical education one receives in 
graduate school--endless courses on "methodology" with scant attention to 
substance. The upshot, then, is that questions are written by people 
unfamiliar with the topic at hand. 
 
Second point: The US does currently enjoy a missile-based anti-missile 
defense 
system. It's called ICBM's and it is part of the MAD system--if they attack  
us, we 
nuke them. Bush wants a second form of anti-missile defense, one that would  
destroy 
incoming missiles before they caused damage. That the ICBM system has been 
in- 
place 
for at least four decades helps explain public beliefs in its existence. 
 
Perhaps those who write questions should think first. 
 
This point is examined at length in my public opinion book. 
 
Best, 
Bob 
 
 
---559023410-851401618-993056177=:14623 
Content-Type: TEXT/HTML; CHARSET=us-ascii 
Content-ID: <Pine.GSO.3.96.1010620115025.14623D@ariel.ucs.indiana.edu> 
Content-Description: 
 
<html> 
Dear Alice:<br> 
<br> 
I can't resist putting in my 2 cents into this discussion.<br> <br> First  
point: 
Pollsters generally know almost zero about anything outside polling  
techniques. Just 
look at the technical education one receives in graduate school--endless  
courses on 
&quot;methodology&quot; with scant attention to substance. The upshot, then,  
is that 
questions are written by people unfamiliar with the topic at hand.<br> <br>  
Second 
point: The US does <i>presently </i>enjoy a missile-based anti-missile 
defense 



system. Its called ICBM's and it is part of the MAD system--if they attack 
us,  
we 
nuke them. Bush wants a <i>second </i>form of anti-missile defense, one that  
would 
destroy incoming missiles before they caused damage. That the ICBM system has  
been 
in-place for at least four decades helps explain public beliefs in its  
existence. 
<br> <br> Perhaps those who write questions should think first.<br> <br> This  
point 
is examined at length in my public opinion book.<br> <br> Best,<br> Bob  <br>  
<br> 
</html> 
 
---559023410-851401618-993056177=:14623-- 
>From losch@csbr.csbs.uni.edu Wed Jun 20 10:08:23 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.9.3/usc) with ESMTP 
      id f5KH8No06079 for <aapornet@listproc.usc.edu>; Wed, 20 Jun 2001  
10:08:23 
-0700 (PDT) 
Received: from viper.uni.edu (viper.uni.edu [134.161.1.16]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id KAA09556 for <aapornet@usc.EDU>; Wed, 20 Jun 2001 10:08:23 -0700  
(PDT) 
X-Confirm-reading-to: losch@csbr.csbs.uni.edu 
Received: from csbr.csbs.uni.edu ([134.161.220.3]) 
 by uni.edu (PMDF V6.0-025 #46528) with ESMTP id <01K4ZMJ6J3OS8ZR1ZS@uni.edu>   
for 
aapornet@usc.EDU; Wed, 20 Jun 2001 12:08:20 -0500 (CDT) 
Received: from CSBR/SpoolDir by csbr.csbs.uni.edu (Mercury 1.48); Wed,  20 
Jun  
2001 
12:08:21 -0500 (CDT) 
Received: from SpoolDir by CSBR (Mercury 1.48); Wed, 
 20 Jun 2001 12:08:06 -0500 (CDT) 
Date: Wed, 20 Jun 2001 12:08:03 -0500 
From: Mary Losch <losch@csbr.csbs.uni.edu> 
Subject: Re: FYI:  Re: Pew Poll on US Support of MDS & Bush Foreign  Policy   
Approval 
(NPR) (fwd) 
In-reply-to: <Pine.GSO.3.96.1010620115025.14623A-
200000@ariel.ucs.indiana.edu> 
To: aapornet@usc.EDU 
Message-id: <3B309253.6887.FB655FE1@localhost> 
MIME-version: 1.0 
X-Mailer: Pegasus Mail for Win32 (v3.12c) 
Content-type: text/plain; charset=US-ASCII 
Content-transfer-encoding: 7BIT 
 
I've been enlightened!  I have been spending weeks and sometimes 
months reading and studying in my attempt to become informed 
BEFORE I craft instruments on topics about which I am not an 
expert -- and now I know that my colleagues aren't doing this!  I wish 
I had known sooner...  Thanks Bob (via Alice).  I'll have much more 
time on my hands now. 



 
Mary Losch 
~~~~~~~~~~~~~~~~~~~~~~ 
 
Date sent:        Wed, 20 Jun 2001 11:56:17 -0500 (EST) 
Send reply to:    aapornet@usc.edu 
From:             Alice Robbin <arobbin@indiana.edu> 
To:               aapornet@usc.edu 
Subject:          Re: FYI:  Re: Pew Poll on US Support of MDS & Bush Foreign   
Policy 
Approval (NPR) (fwd) 
 
> Dear AAPOR colleagues, You'll recall that a week or so ago, Bob 
> Weissberg's Cato Institute paper ignited a minor firestorm on our 
> listserv.  His jaundiced view of human nature has long been known to 
> me, as we were in graduate school together.  I've kept him apprised of 
> our discussions, especially this last one about what the public knows 
> about our nuclear missile defense.  Here's his latest "salvo" below, 
> which I share with you with his permission.  Alice Robbin/IU 
> 
> ---------- Forwarded message ---------- 
> Date: Wed, 20 Jun 2001 11:41:22 -0400 
> From: Robert Weissberg <rweissb@bgnet.bgsu.edu> 
> To: Alice Robbin <arobbin@indiana.edu> 
> Subject: Re: FYI:  Re: Pew Poll on US Support of MDS & Bush Foreign 
> Policy  Approval (NPR) (fwd) 
> 
> Dear Alice: 
> 
> I can't resist putting in my 2 cents into this discussion. 
> 
> First point: Pollsters generally know almost zero about anything 
> outside 
> polling techniques. Just look at the technical education one receives in 
> graduate school--endless courses on "methodology" with scant attention to 
> substance. The upshot, then, is that questions are written by people 
> unfamiliar with the topic at hand. 
> 
> Second point: The US does currently enjoy a missile-based anti-missile 
> defense system. It's called ICBM's and it is part of the MAD 
> system--if they attack us, we nuke them. Bush wants a second form of 
> anti-missile defense, one that would destroy incoming missiles before 
> they caused damage. That the ICBM system has been in-place for at 
> least four decades helps explain public beliefs in its existence. 
> 
> Perhaps those who write questions should think first. 
> 
> This point is examined at length in my public opinion book. 
> 
> Best, 
> Bob 
> 
> 
 
 
************************************* 
Mary E. Losch, Ph.D. 



Associate Professor and Assistant Director 
Department of Psychology/Center for Social and Behavioral Research 221 Sabin  
Hall 
Cedar Falls, IA  50614 
(319) 273-2105 
mary.losch@uni.edu 
>From katiek@ou.edu Wed Jun 20 10:09:30 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.9.3/usc) with ESMTP 
      id f5KH9To06398 for <aapornet@listproc.usc.edu>; Wed, 20 Jun 2001  
10:09:29 
-0700 (PDT) 
Received: from iris.services.ou.edu (iris.services.ou.edu [129.15.2.125]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id KAA10418 for <aapornet@usc.edu>; Wed, 20 Jun 2001 10:09:30 -0700  
(PDT) 
Received: from d5m5o0 ([129.15.161.100]) 
 by iris.services.ou.edu (Sun Internet Mail Server 
 sims.4.0.2000.10.12.16.25.p8) with SMTP id   
<0GF800D6VNNK68@iris.services.ou.edu> 
for aapornet@usc.edu; Wed,  20 Jun 2001 12:09:24 -0500 (CDT) 
Date: Wed, 20 Jun 2001 12:07:31 -0500 
From: Katie Kimberling <katiek@ou.edu> 
Subject: Unsubscribe 
In-reply-to: <91E2D5E92CF5D311A81900A0248FC2F316D22D@AS_SERVER> 
To: aapornet@usc.edu 
Reply-to: katiek@ou.edu 
Message-id: <NEBBKBFNOOKIKGJBOOFLEEHOCHAA.katiek@ou.edu> 
MIME-version: 1.0 
X-MIMEOLE: Produced By Microsoft MimeOLE V5.00.2615.200 
X-Mailer: Microsoft Outlook IMO, Build 9.0.2416 (9.0.2910.0) 
Content-type: text/plain; charset=iso-8859-1 
Content-transfer-encoding: 8BIT 
X-Priority: 3 (Normal) 
X-MSMail-priority: Normal 
 
 
 
-----Original Message----- 
From: owner-aapornet@usc.edu [mailto:owner-aapornet@usc.edu]On Behalf Of Leo  
Simonetta 
Sent: Wednesday, June 20, 2001 11:01 AM 
To: Aapornet (E-mail) 
Subject: Survey Results: One in five kids solicited for sex on Net 
 
 
 
One in five kids solicited for sex on Net 
By Reuters 
June 19, 2001, 9:30 p.m. PT 
One in five U.S. teenagers who regularly log on to the Internet say they have 
received an unwanted sexual solicitation via the Web, according to a survey  
released 
Tuesday. 
 
Nineteen percent of the 1,500 surveyed youths aged 10 to 17 reported getting 
solicited, presumably by adults. Solicitations were defined as requests to  



engage in 
sexual activities or sexual talk, or to give personal sexual information. 
 
"In terms of risk, girls and older youth (14-17 years) were more likely to be 
solicited. Risk was higher for youth who were troubled. It was also higher 
for  
those 
who used the Internet more frequently, participated in chat rooms, engaged in  
risky 
behavior online, talked to strangers online, or used the Internet at  
households other 
than their own," wrote Kimberly Mitchell of the Crimes Against Children  
Research 
Center at the University of New Hampshire, in Durham. 
 
One quarter of the children who were solicited for sex--some of whom were 
subsequently approached in person or enticed on the telephone or by regular 
mail--reported being extremely upset or afraid. 
 
Neither parental oversight of children's online activities nor filtering or  
blocking 
technology had much impact on whether children were solicited, the study  
found. 
 
"Add Internet solicitation to the list of childhood perils about which 
(authorities) should be knowledgeable and able to provide counsel to  
families," said 
the report, which was published in this week's issue of the Journal of the  
American 
Medical Association. 
 
"At the same time, the concerns are not so alarming that they should by  
themselves 
encourage parents to bar children from accessing the Internet," it said. 
 
Story Copyright ï¿½ 2001 Reuters Limited. All rights reserved. 
 
 
 
-- 
Leo G. Simonetta 
Art & Science Group, LLC 
simonetta@artsci.com 
 
>From elizabeth.ann.martin@census.gov Wed Jun 20 11:30:26 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.9.3/usc) with ESMTP 
      id f5KIUPo17057 for <aapornet@listproc.usc.edu>; Wed, 20 Jun 2001  
11:30:26 
-0700 (PDT) 
Received: from info.census.gov (info.census.gov [148.129.129.10]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id LAA12164 for <aapornet@usc.edu>; Wed, 20 Jun 2001 11:30:24 -0700  
(PDT) 
From: elizabeth.ann.martin@census.gov 
Received: from deliver.tco.census.gov (inet-gw.census.gov [148.129.143.2]) 
      by info.census.gov (8.11.3/8.11.3/1.46) with ESMTP id f5KITrc07429 



      for <aapornet@usc.edu>; Wed, 20 Jun 2001 14:29:53 -0400 (EDT) 
Received: from it008nthqln.tco.census.gov (it008nthqln.tco.census.gov 
[148.129.123.82]) 
      by deliver.tco.census.gov (8.11.4/8.11.4/v3.15) with ESMTP id  
f5KITqW29220 
      for <aapornet@usc.edu>; Wed, 20 Jun 2001 14:29:52 -0400 
Subject: Re: FYI:  Re: Pew Poll on US Support of MDS & Bush Foreign  Policy 
  Approval (NPR) (fwd) 
To: aapornet@usc.edu 
X-Mailer: Lotus Notes Release 5.0.3  March 21, 2000 
Message-ID: <OF3A66C24A.89629E95-ON85256A71.0062836B@tco.census.gov> 
Date: Wed, 20 Jun 2001 14:29:51 -0400 
X-MIMETrack: Serialize by Router on LNHQ08MTA/HQ/BOC(Release 5.0.6a |January  
17, 
2001) at  06/20/2001 02:29:52 PM 
MIME-Version: 1.0 
Content-type: text/plain; charset=us-ascii 
 
 
I don't think I care for Bob's tone (whoever Bob is) so I don't think I'll be  
picking 
up his book on public opinion anytime soon. 
 
His comment does point to an interesting ambiguity of the term "missile  
defense 
system", though.  According to a summary from a report sponsored by the  
Council on 
Foreign Relations, the ABM treaty limits "antiballistic missile systems," or  
systems 
designed to defend against strategic ballistic missiles.  It says, "The ABM  
Treaty 
thus enshrined as strategic doctrine the principle of deterrence through  
threat of 
retaliation. Since neither side (Soviet Union or the U.S.) was free to deploy 
unlimited defenses against the strategic ballistic missiles of the other, 
each  
nation 
sought to deter any outright attack by the other through its ability to  
threaten 
overwhelming retaliation against an attack with its own nuclear-armed  
strategic 
ballistic missiles."  So respondents might reasonably interpret "missile  
defense 
system" as including the ICBMs, since they were designed to deter attacks, or  
not, 
since they were not  a missile defense system in the narrower, prohibited  
sense. 
 
I do wonder how the respondents  in the NYTimes survey (or the Pew survey)  
were 
interpreting the references to missile defense system in these surveys. 
 
 
>From beniger@rcf.usc.edu Wed Jun 20 12:46:48 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5KJkmJ28376 for <aapornet@listproc.usc.edu>; Wed, 20 Jun 2001  



12:46:48 
-0700 (PDT) 
Received: from almaak.usc.edu (beniger@almaak.usc.edu [128.125.253.167]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id MAA11099 for <aapornet@usc.edu>; Wed, 20 Jun 2001 12:46:48 -0700  
(PDT) 
Received: from localhost (beniger@localhost) 
      by almaak.usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id MAA24471 for <aapornet@usc.edu>; Wed, 20 Jun 2001 12:46:48 -0700  
(PDT) 
Date: Wed, 20 Jun 2001 12:46:48 -0700 (PDT) 
From: James Beniger <beniger@rcf.usc.edu> 
To: AAPORNET <aapornet@usc.edu> 
Subject: French Rights Group Sues ISPs Not Censoring US Hate Site 
Message-ID: <Pine.GSO.4.21.0106201245290.14454-100000@almaak.usc.edu> 
MIME-Version: 1.0 
Content-Type: TEXT/PLAIN; charset=X-UNKNOWN 
Content-Transfer-Encoding: 8BIT 
 
 
 
 
  Folks, 
 
  What follows is just-now-breaking news about a classic struggle 
  among four social, political and cultural forces: 
 
   (1)  Two sovereign nations (the United States and France) 
 
   (2)  A portal website, online host to more than 400 hate groups, 
        but itself hosted by an Alaska-based ISP, and thereby 
        protected by the First Amendment 
 
   (3)  Various human rights and anti-racism groups (including the 
        Simon Wiesenthal Center) which have filed suit against 
        13 French Internet service providers that refuse to 
          block access to the U.S.-based hate site (sale of any 
        item likely to incite racism or anti-Semitism is illegal 
        in France) 
 
   (4)  The 13 French ISPs, which represent many of the leading 
        corporations of France, including France Telecom, 
        Bouygues Telecom, and AOL France (all of which have 
        refused demands to block access to--or filter content 
        from--the U.S.-based hate portal); most of the 13 also 
          have considerable influence within the government of 
        France (see #1 above) 
 
  I bother AAPORNET with this in order to recall that the American 
  development of scientific public opinion research began--especially 
  at Columbia University--with the study anti-Semitism, racism, hate 
  speech, and their influences on opinions and behavior--in the work of 
  Paul Lazarsfeld (AAPOR's 3rd president) and one of his early graduate 
  students, Charlie Glock (AAPOR's 17th president), who passed along 
  the word to his own students, who included me, while I was a doctoral 
  student in sociology at Berkeley, and employed at Berkeley's Survey 
  Research Center. 



 
  All of this is merely background for my own question of our list:  Does 
  anyone besides me regret that survey research no longer seems relevant-- 
  for no good reason, as far as I can see--in deciding timeless but 
  important societal problems like the one I've outline above--problems 
  only exacerbated by the recent proliferation of the Internet and 
  Web?  If you agree, I encourage you to speak up here on AAPORNET. 
 
  My own hunch is that entirely new policy conflicts, problems and 
  questions like the ones I outline above are not going to disappear any 
  time soon, and that research firms which begin time series in such 
  areas will have an audience for successive waves through at least the 
  next few decades of global diffusion of the Internet and Web--and will 
  also be appreciated for such efforts for many more decades after that. 
 
                                                   -- Jim 
  ---------- 
 
    ABSTRACT: 
 
    "As a French citizen, I know I have no chance before an American 
    court, which will put the right to freedom of speech ahead of any 
    concerns about seeing the world's biggest democracy turn into an 
    off-shore center for Internet hate," says Marc Knobel, a Paris- 
    based researcher with the Simon Wiesenthal Center and vice-president 
    of the International League Against Racism and Anti-Semitism, LICRA. 
    Knobel now seeks to force French ISPs to block access to a site 
    protected in the United States under the First Amendment. "We are 
    hoping that a French court will take a different view toward the 
    reception of illegal, hate-inspiring messages here in France, and 
    act against the ISPs that are helping these messages to proliferate," 
    Knobel says.  He describes the site in question, the portal Front 14 
    <www.front14.org>, hosted by the Alaska-based ISP General 
    Communication Inc., as "an unprecedented development in the history 
    of the Internet: the birth of the first multi-service hate portal." 
    His court filing cites Front 14's index, which notes that the portal 
    offers "free web-hosting and e-mail exclusively to racialists," as 
    "an alternative to proud White men and women ... for our White 
    interests only."  The sale of Nazi memorabilia, as well as any other 
    item likely to incite racism or anti-Semitism, is illegal in France. 
 
                                                -- Jim 
 
--------------------------------------------------------------------------- 
   Copyright ï¿½ 2001 - The Bureau of National Affairs Inc, Washington DC 
--------------------------------------------------------------------------- 
             http://pubs.bna.com/ip/BNA/ecd.nsf/id/A0A4H7A2X7_ 
 
  Wednesday, June 20, 2001 
 
 
      News - Free Speech: 
 
      E-Commerce Law Daily - French Human Rights Group Sues ISPs 
 
      French Human Rights Group Sues ISPs 
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 PARIS-- A French anti-racism group filed suit June 15 against 13 Internet   
service 
providers that have refused to block access to a U.S.-based  portal site 
which  
acts 
as an online host to more than 400 hate groups  (Action Internationale pour 
la 
Justice v. Societe GENERAL COMMUNICATIONS  INC (GCI) and 14 others,T.G.I.  
Paris, 
docket number unavailable,  6/14/01). 
 
    The case will pit the anti-racism group International Action for 
    Justice (AIPJ) against some of the leading lights of French industry, 
    including France Telecom, Bouygues Telecom, and AOL France, all of 
    which have refused demands that their ISPs block access or filter 
    content from the U.S.-based hate portal www.front14.org. 
 
    Alaska-based ISP General Communication Inc., which hosts the Front 14 
    site, is listed as a defendant in the French group's complaint, as is 
    the French Association of Internet Access Providers (AFA), which has 
    represented the French ISPs in their collective dealings with the 
    AIPJ. 
 
    The AIPJ's effort to force French ISPs to block access to the hate 
    site resembles a landmark legal battle in 2000 that pitted several 
    anti-racism sites against Internet giant Yahoo! over the auction of 
    Nazi memorabilia. 
 
    In the Yahoo! case, anti-racism campaigners convinced French courts 
    to order Yahoo! to prevent French Internet users from accessing 
    auction areas of a U.S.-based site where Nazi memorabilia is sold. 
    The sale of such memorabilia, as well as any other item likely to 
    incite racism or anti-Semitism, is illegal in France. 
 
    In the Front 14 case, the anti-racism campaigners--led by Marc 
    Knobel, a Paris-based researcher with the Simon Wiesenthal Center and 
    vice-president of the International League Against Racism and 
    Anti-Semitism, LICRA, a main plaintiff in the Yahoo! case--are 
    seeking to force the French ISPs to block access to a site protected 
    in the United States under the First Amendment. 
 
    "As a French citizen, I know I have no chance before an American 
    court, which will put the right to freedom of speech ahead of any 
    concerns about seeing the world's biggest democracy turn into an 
    off-shore center for Internet hate," Knobel told BNA June 19. 
 
    "We are hoping that a French court will take a different view toward 
    the reception of illegal, hate-inspiring messages here in France, and 
    act against the ISPs that are helping these messages to proliferate," 
    Knobel said. 
 
 
                  Calls Front 14 'Multi-Service Hate Portal' 



 
    The complaint lodged with the Paris High Court describes Front 14 as 
    "an unprecedented development in history of the Internet: the birth 
    of the first multi-service hate portal." 
 
    AIPJ's court filing cites Front 14's index, which notes that the 
    portal offers "free web-hosting and e-mail exclusively to 
    racialists," as "an alternative to proud White men and women ... for 
    our White interests only." 
 
    Front 14's wide-ranging services offer--including 10 MB of Web space, 
    Web-based e-mail accounts, counters, guestbooks, message boards, 
    polls and free advertsing--has attracted more than 420 hate groups 
    worldwide, including many that are prohibited from Internet 
    communications in Europe, operating under names such as Angry Aryans, 
    Benevolent Racialists, Jew Watch, and White Warrior. 
 
    Having failed to convince the French ISPs to cut access, AIPJ calls 
    on the court to instantly force them to do so. 
 
 
                               ISPs Respond 
 
    Speaking for the ISPs, which represent nearly 90 percent of all 
    French Internet users, AFA responded in a June 12 press release that 
    blocking access to sites was nearly impossible on technical grounds 
    and in any event not the role of access providers. 
 
    "Access providers definitely have an important role to play, but it 
    is not one of controlling ... the comings and goings of citizens on 
    the Internet, nor of the information that they exchange. This role of 
    oversight belongs solely to the state," the AFA said. 
 
    A recently proposed bill--the Law on the Information Society ("Loi 
    sur la Societe de l'Information" LSI)--will help French officials to 
    carry out this role of Internet content control. The text, presented 
    June 13 in the French Cabinet and scheduled for parliamentary debate 
    this fall, will authorize judges to take "all necessary measures" to 
    limit damages caused by online content. 
 
    Recognizing that the Information Society Law is still in the 
    incubation process, the French anti-racism groups are calling on the 
    Paris High Court to take immediate action against the French ISPs. 
 
    They note that Switzerland's three leading ISPs--Swisscom, 
    Sunrise-Diax, and TiscaliNet--all agreed to block access to Front 14 
    after being alerted to the site's existence by an association linking 
    families of Holocaust survivors, and have reported no technical 
    problems in making the decision stick. 
 
    Oral arguments before TGI Judge Jean-Jacques Gomez--who also ruled in 
    the Yahoo! case--are scheduled for June 29 in Paris. 
 
    The complaint filed June 15 by International Action for Justice is 
    available, in French, at http://www.jaccuse-aipj.org. 
 
    A response from the French Association of Internet Access Providers 



    is available, in French, at: 
 
    http://www.afa-france.com/html/action/010612.html 
 
    [see attached, immediately below] 
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 LES COMMUNIQUES DE PRESSE 
 
 Contrï¿½ler ou limiter l'accï¿½s ï¿½ Internet des citoyens est une 
prï¿½rogative  qui 
appartient aux seuls pouvoirs publics 
 
 Depuis 1997, l'AFA a eu ï¿½ rï¿½flï¿½chir et ï¿½ discuter d'une question 
cruciale: 
 les fournisseurs d'accï¿½s peuvent-ils empï¿½cher les citoyens connectï¿½s 
ï¿½   
Internet 
d'accï¿½der ï¿½ des sites qui seraient ï¿½ventuellement offensants ou  
illicites ? 
 
 Des solutions de contrï¿½le existent : les parents peuvent par exemple   
contrï¿½ler 
l'accï¿½s de leurs enfants ï¿½ des contenus qui sont sur Internet  avec des  
logiciels de 
filtrage installï¿½s sur l'ordinateur familial. 
 
 Ces solutions ne sont pas applicables au fournisseur d'accï¿½s notamment  
parce  
que 
les abonnï¿½s sont des personnes responsables, qui ont le droit  fondamental  
d'exercer 
leur libre arbitre dans le cadre de la libre  circulation de l'information. 
 
 De fait, le fournisseur d'accï¿½s peut se comparer au gestionnaire d'une   
autoroute : 
il assure le bon fonctionnement de son infrastructure au plan  technique, 
mais  
son 
pouvoir d'intervention sur ses utilisateurs est  limitï¿½ ï¿½ la fourniture 
d'un  
service 
conforme. Sur l'autoroute par  exemple, seuls les reprï¿½sentants des 
pouvoirs  



publics 
(police,  gendarmerie, douanes) peuvent surveiller le trafic afin de 
constater  
les 
infractions, demander aux automobilistes leur destination finale, le cas   
ï¿½chï¿½ant les 
immobiliser, les verbaliser. 
 
 A l'heure le contrï¿½le de l'accï¿½s ï¿½ Internet devient un sujet de 
dï¿½bat  public 
(l'avant-projet de loi sur la Sociï¿½tï¿½ de l'Information aborde  cette  
question), l'AFA 
rï¿½affirme pour sa part son attachement ï¿½ ce que  l'Internet franï¿½ais 
bï¿½nï¿½ficie  
du 
mï¿½me rï¿½gime de libertï¿½s publiques que  celui qui rï¿½git notre vie 
quotidienne  
et les 
moyens de communication en  gï¿½nï¿½ral. 
 
 Les principes actuels sont les suivants : 
 
 *Tous les citoyens bï¿½nï¿½ficient en France d'un principe de libre arbitre  
et  
de 
libertï¿½ de circulation ; 
 
 *Le pouvoir de prï¿½venir et de constater les ï¿½ventuels abus de ces  
libertï¿½s 
appartient au premier chef aux pouvoirs publics. A cette fin,  ils assurent  
eux-mï¿½mes 
directement la surveillance et le contrï¿½le des  citoyens ; 
 
 *L'autoritï¿½ judiciaire applique la loi pour sanctionner les abus qui sont   
portï¿½s ï¿½ 
sa connaissance et qu'elle estime avï¿½rï¿½s. 
 
 Dans ce cadre, le rï¿½le des fournisseurs d'accï¿½s est de participer au  
travail  
de la 
justice en rï¿½pondant aux rï¿½quisitions judiciaires. Ce  travail essentiel, 
qui  
permet 
d'identifier et de poursuivre les  responsables d'abus, est accompli par les 
fournisseurs d'accï¿½s membres de  l'AFA dans un souci de dï¿½ontologie  
collective. 
 
 Les fournisseurs d'accï¿½s ont un rï¿½le certes important, mais ce n'est pas   
celui de 
contrï¿½ler ni de limiter de leur propre chef les allï¿½es et venues  sur 
Internet  
de 
tous les citoyens ni les informations qu'ils ï¿½changent.  Ce rï¿½le de 
contrï¿½le 
appartient aux seuls pouvoirs publics. 
 
 



 Paris La Dï¿½fense, le 12 juin 2001 
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>From jwerner@jwdp.com Wed Jun 20 13:48:07 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5KKm7J09045 for <aapornet@listproc.usc.edu>; Wed, 20 Jun 2001  
13:48:07 
-0700 (PDT) 
Received: from smtp4ve.mailsrvcs.net (smtp4vepub.gte.net [206.46.170.25]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id NAA25387 for <aapornet@usc.edu>; Wed, 20 Jun 2001 13:48:07 -0700  
(PDT) 
Received: from jwdp.com (client-151-203-160-199.wma.adsl.bellatlantic.net 
[151.203.160.199]) 
      by smtp4ve.mailsrvcs.net (8.9.1/8.9.1) with ESMTP id UAA44365034 
      for <aapornet@usc.edu>; Wed, 20 Jun 2001 20:47:34 GMT 
Message-ID: <3B310C26.9982167B@jwdp.com> 
Date: Wed, 20 Jun 2001 16:48:38 -0400 
From: Jan Werner <jwerner@jwdp.com> 
Reply-To: jwerner@jwdp.com 
X-Mailer: Mozilla 4.76 [en] (Win98; U) 
X-Accept-Language: en 
MIME-Version: 1.0 
To: aapornet@usc.edu 
Subject: Re: FYI:  Re: Pew Poll on US Support of MDS & Bush Foreign 
 PolicyApproval (NPR) (fwd) 
References: <OF3A66C24A.89629E95-ON85256A71.0062836B@tco.census.gov> 
Content-Type: text/plain; charset=us-ascii 
Content-Transfer-Encoding: 7bit 
 
I gather that "Bob" is Robert Weissberg of the University of Illinois, and  
wonder if 
his comment refers to one of the works in progress he lists on his "expert"  
page at 
the Heartland Institute: 
 
   Voracious Appetites: Public Opinion and Big Government." 
   An analysis of how American public opinion is manufactured to 
   show a nearly insatiable appetite for greater government spending. 
 
or perhaps: 
 
  "The Eunuchs of Analysis." A book-length treatment of why the 
  behavioral revolution has drifted into political irrelevance and 
  unintelligibility. 
 
The descriptions are presumably his own. 
 



Of course, what a respondent knows about a topic, or how she or he 
understands  
a 
question, is of critical importance in the interpretation of public opinion  
surveys, 
but Bob's response really doesn't address that issue. He has apparently made  
up his 
mind that the nuclear defense ICBMs consitute a "missile-based anti-missile  
defense 
system" and therefore the public must believe as he does. 
 
Stronger arguments could be made, e.g., confusion with the Patriot missiles  
used 
against Iraqi SCUD missiles during the Gulf War, or simply the fact, shown by 
numerous experiments, that respondents frequently assume that something 
exists  
simply 
because they are being asked about it. These have, alas, the serious drawback  
of 
interfering with ideological preconceptions. 
 
Jan Werner 
jwerner@jwdp.com 
_______________________ 
 
elizabeth.ann.martin@census.gov wrote: 
> 
> I don't think I care for Bob's tone (whoever Bob is) so I don't think 
> I'll be picking up his book on public opinion anytime soon. 
> 
> His comment does point to an interesting ambiguity of the term 
> "missile defense system", though.  According to a summary from a 
> report sponsored by the Council on Foreign Relations, the ABM treaty 
> limits "antiballistic missile systems," or systems designed to defend 
> against strategic ballistic missiles.  It says, "The ABM Treaty thus 
> enshrined as strategic doctrine the principle of deterrence through 
> threat of retaliation. Since neither side (Soviet Union or the U.S.) 
> was free to deploy unlimited defenses against the strategic ballistic 
> missiles of the other, each nation sought to deter any outright attack 
> by the other through its ability to threaten overwhelming retaliation 
> against an attack with its own nuclear-armed strategic ballistic 
> missiles."  So respondents might reasonably interpret "missile defense 
> system" as including the ICBMs, since they were designed to deter 
> attacks, or not, since they were not  a missile defense system in the 
> narrower, prohibited sense. 
> 
> I do wonder how the respondents  in the NYTimes survey (or the Pew 
>survey)  were interpreting the references to missile defense system in 
>these  surveys. From jpmurphy@jpmurphy.com Wed Jun 20 14:22:48 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5KLMlJ12836 for <aapornet@listproc.usc.edu>; Wed, 20 Jun 2001  
14:22:47 
-0700 (PDT) 
Received: from c001.snv.cp.net (c001-h007.c001.snv.cp.net [209.228.32.121]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with SMTP 
      id OAA20486 for <aapornet@usc.edu>; Wed, 20 Jun 2001 14:22:44 -0700  



(PDT) 
Received: (cpmta 28919 invoked from network); 20 Jun 2001 14:22:08 -0700 
Received: from mxusw5x209.chesco.com (HELO default) (209.195.228.209) 
  by smtp.jpmurphy.com (209.228.32.121) with SMTP; 20 Jun 2001 14:22:08 -0700 
X-Sent: 20 Jun 2001 21:22:08 GMT 
Message-ID: <015b01c0f9cf$148b64c0$d1e4c3d1@default> 
From: "James P. Murphy" <jpmurphy@jpmurphy.com> 
To: <jwerner@jwdp.com>, <aapornet@usc.edu> 
Subject: "Expert" 
Date: Wed, 20 Jun 2001 17:22:13 -0400 
MIME-Version: 1.0 
Content-Type: text/plain; 
      charset="iso-8859-1" 
Content-Transfer-Encoding: 7bit 
X-Priority: 3 
X-MSMail-Priority: Normal 
X-Mailer: Microsoft Outlook Express 4.72.3110.1 
X-MimeOLE: Produced By Microsoft MimeOLE V4.72.3110.3 
 
Do we really need to put quotes around "expert?"  What purpose does that 
serve  
other 
than adding acrimony?  A glance at the page shows full professor at 
University  
of 
Illinois and numerous books and articles, including one in POQ. 
 
James P. Murphy, Ph.D. 
Voice (610) 408-8800 
Fax (610) 408-8802 
jpmurphy@jpmurphy.com 
-----Original Message----- 
From: Jan Werner <jwerner@jwdp.com> 
To: aapornet@usc.edu <aapornet@usc.edu> 
Date: Wednesday, June 20, 2001 4:49 PM 
Subject: Re: FYI: Re: Pew Poll on US Support of MDS & Bush Foreign  
PolicyApproval 
(NPR) (fwd) 
 
 
>I gather that "Bob" is Robert Weissberg of the University of Illinois, 
>and wonder if his comment refers to one of the works in progress he 
>lists on his "expert" page at the Heartland Institute: 
> 
>   Voracious Appetites: Public Opinion and Big Government." 
>   An analysis of how American public opinion is manufactured to 
>   show a nearly insatiable appetite for greater government spending. 
> 
>or perhaps: 
> 
>  "The Eunuchs of Analysis." A book-length treatment of why the 
> behavioral revolution has drifted into political irrelevance and 
> unintelligibility. 
> 
>The descriptions are presumably his own. 
> 
>Of course, what a respondent knows about a topic, or how she or he 



>understands a question, is of critical importance in the interpretation 
>of public opinion surveys, but Bob's response really doesn't address 
>that issue. He has apparently made up his mind that the nuclear defense 
>ICBMs consitute a "missile-based anti-missile defense system" and 
>therefore the public must believe as he does. 
> 
>Stronger arguments could be made, e.g., confusion with the Patriot 
>missiles used against Iraqi SCUD missiles during the Gulf War, or 
>simply the fact, shown by numerous experiments, that respondents 
>frequently assume that something exists simply because they are being 
>asked about it. These have, alas, the serious drawback of interfering 
>with ideological preconceptions. 
> 
>Jan Werner 
>jwerner@jwdp.com 
>_______________________ 
> 
>elizabeth.ann.martin@census.gov wrote: 
>> 
>> I don't think I care for Bob's tone (whoever Bob is) so I don't think 
I'll 
>> be picking up his book on public opinion anytime soon. 
>> 
>> His comment does point to an interesting ambiguity of the term 
>> "missile defense system", though.  According to a summary from a 
>> report sponsored 
by 
>> the Council on Foreign Relations, the ABM treaty limits 
>> "antiballistic missile systems," or systems designed to defend 
>> against strategic 
ballistic 
>> missiles.  It says, "The ABM Treaty thus enshrined as strategic 
>> doctrine the principle of deterrence through threat of retaliation. 
>> Since neither side (Soviet Union or the U.S.) was free to deploy 
>> unlimited defenses against the strategic ballistic missiles of the 
>> other, each nation sought to deter any outright attack by the other 
>> through its ability to threaten overwhelming retaliation against an 
>> attack with its own nuclear-armed strategic ballistic missiles."  So 
>> respondents might reasonably interpret "missile defense system" as 
>> including the ICBMs, since they were designed to deter attacks, or 
>> not, since they were not  a missile defense system 
in 
>> the narrower, prohibited sense. 
>> 
>> I do wonder how the respondents  in the NYTimes survey (or the Pew 
survey) 
>> were interpreting the references to missile defense system in these 
>> surveys. 
> 
 
>From arobbin@indiana.edu Wed Jun 20 15:17:46 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5KMHjJ20526 for <aapornet@listproc.usc.edu>; Wed, 20 Jun 2001  
15:17:45 
-0700 (PDT) 
Received: from mask.uits.indiana.edu (mask.uits.indiana.edu [129.79.6.184]) 



      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id PAA03247 for <aapornet@usc.edu>; Wed, 20 Jun 2001 15:17:46 -0700  
(PDT) 
Received: from ariel.ucs.indiana.edu (ariel.ucs.indiana.edu [129.79.5.209]) 
      by mask.uits.indiana.edu (8.10.1/8.10.1/IUPO) with ESMTP id  
f5KMGPh15818; 
      Wed, 20 Jun 2001 17:16:25 -0500 (EST) 
Received: from localhost (arobbin@localhost) 
      by ariel.ucs.indiana.edu (8.9.3/8.9.3/1.2ariel-imap4) with SMTP id  
RAA27072; 
      Wed, 20 Jun 2001 17:16:46 -0500 (EST) 
Date: Wed, 20 Jun 2001 17:16:46 -0500 (EST) 
From: Alice Robbin <arobbin@indiana.edu> 
X-Sender: arobbin@ariel.ucs.indiana.edu 
To: Jan Werner <jwerner@jwdp.com> 
cc: aapornet@usc.edu 
Subject: Re: FYI:  Re: Pew Poll on US Support of MDS & Bush Foreign    
PolicyApproval 
(NPR) (fwd) 
In-Reply-To: <3B310C26.9982167B@jwdp.com> 
Message-ID: <Pine.GSO.3.96.1010620165233.18983C-100000@ariel.ucs.indiana.edu> 
MIME-Version: 1.0 
Content-Type: TEXT/PLAIN; charset=US-ASCII 
 
Jan, I do think your point is well-taken; however, I do believe that  
Weissberg's 
argument is exactly the one you make.  Murray Edelman (not "our"  Murray, but  
the 
"other"), in his just released _Politics of Misinformation_ (Cambridge U  
Press, 
2001), has a chapter on "Public Opinion" that also warrants reading for its 
pessimistic portrayal. (He was an important scholar of political  
communication, who 
would never have been identified with the right-wing.)  I'll just quote a bit  
from 
the beginning of the chapter. (The beginning echoes what Jim just wrote.) 
 
"The concept of public opinion is central to political discussion, to  
political 
action, and to virtually all ideas about the meaning of democracy and the  
meaning of 
political oppression and tyranny.  Social change varies crucially both with  
what 
particular groups believe about public issues and with what the public  
perceives as 
change.  Yet  'public opinion' is an exceptionally ambigous and volatile term  
and 
idea.  And it is readily subject to mistaken beliefs about its current or 
past 
content...Because there is no one 'public' but rather many different ones 
that  
change 
constantly, this multiplicity of perceptions of public opinion is inevitable.   
Nor is 
there any objective way to ascertain what public opinion is for any group of  
people 
or to define it accurately.  Social scientists often rely on survey research  



to do 
so, and journalists conduct and cite polls of opinion.  But the conclusions 
of 
surveys and polls depend crucially on what questions are asked and what news  
events 
respondents have in mind when they answer...Clearly, public opinion is a  
social 
construction, not an observable entity.  'Public Opinion' is a 
construction: of governments, of the media, and of everyday conversation  
influenced 
by governments and the media.  It is accepted and treated as though it were 
an 
objective reality to be discovered by polling or otherwise taking account of 
expressed beliefs and assumed beliefs about public policy. But it reflects 
and  
echoes 
the claims of officials and of reports in the media respecting developments 
or 
alleged developments in the news.  Dramatic news reports and interpretations  
of 
events and nonevents are routinely deployed to evoke concern, anger, relief,  
and 
beliefs in general, and these are then labeled 'public opinion'...Opinions  
about 
public policy do not spring immaculately or automatically into people's 
minds;  
they 
are always placed there by the interpretations of those who can most  
consistently get 
their claims and manufactured cues publicized widely...Claims about opinion 
as  
well 
as the publicizing of poll results assert or imply that an 'opinion' is a  
clear, 
unambiguous belief. But it never is.  Opinions regarding controversial issues  
are 
always ambiguous..., and they are often inconsistent or mutually  
contradictory... 
(pp. 52-53, 55). 
 
Cheers. 
 
On Wed, 20 Jun 2001, Jan Werner wrote: 
> 
> Of course, what a respondent knows about a topic, or how she or he 
> understands a question, is of critical importance in the 
> interpretation of public opinion surveys, but Bob's response really 
> doesn't address that issue. He has apparently made up his mind that 
> the nuclear defense ICBMs consitute a "missile-based anti-missile 
> defense system" and therefore the public must believe as he does. 
> 
> Stronger arguments could be made, e.g., confusion with the Patriot 
> missiles used against Iraqi SCUD missiles during the Gulf War, or 
> simply the fact, shown by numerous experiments, that respondents 
> frequently assume that something exists simply because they are being 
> asked about it. These have, alas, the serious drawback of interfering 
> with ideological preconceptions. 



> 
> Jan Werner 
 
>From slosh@garnet.acns.fsu.edu Wed Jun 20 16:33:09 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5KNX9J28428 for <aapornet@listproc.usc.edu>; Wed, 20 Jun 2001  
16:33:09 
-0700 (PDT) 
Received: from garnet.acns.fsu.edu (gmhub.acns.fsu.edu [146.201.2.30]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id QAA00128 for <aapornet@usc.edu>; Wed, 20 Jun 2001 16:33:09 -0700  
(PDT) 
Received: from garnet2.acns.fsu.edu (garnet2-fi.acns.fsu.edu [192.168.197.2]) 
      by garnet.acns.fsu.edu (8.9.3/8.9.3) with ESMTP id TAA166534 
      for <aapornet@usc.edu>; Wed, 20 Jun 2001 19:33:07 -0400 
Received: from fsu.edu.fsu.edu (dial1300.acns.fsu.edu [146.201.38.15]) 
      by garnet2.acns.fsu.edu (8.9.3/8.9.3) with SMTP id TAA62410 
      for <aapornet@usc.edu>; Wed, 20 Jun 2001 19:33:06 -0400 
Date: Wed, 20 Jun 2001 19:33:06 -0400 
Message-Id: <200106202333.TAA62410@garnet2.acns.fsu.edu> 
X-Sender: slosh@garnet.acns.fsu.edu 
X-Mailer: Windows Eudora Light Version 1.5.2 
Mime-Version: 1.0 
Content-Type: text/plain; charset="us-ascii" 
To: aapornet@usc.edu 
From: Susan Losh <slosh@garnet.acns.fsu.edu> 
Subject: Re: French Rights Group Sues ISPs Not Censoring US Hate Site 
 
FSU's Holocaust Institute is this week so I decided to pay Front14 a visit. 
 
What does one say about a site that advertises itself as "Online hate at its  
best"? 
When I looked at sites such as "WhitePower" music, I began to wonder if the  
entire 
endeavor was a very sick joke. But unfortunately it is not. 
 
So I will pass this one along as another "resource" to our 37 teachers who  
instruct 
from middle school to college in residence this week, so that they will "know  
the 
enemy." 
 
Does a Baumhammer get fueled from these sites, and gain the courage to claim  
innocent 
victims that he would not gain from his everyday acquaintances (who would  
mostly 
shrink in horror from his plans)? Do alienated teenagers find support and 
"the 
answers" here that they do not find elsewhere? 
 
Don't know, but at least thanks to Jim to bringing this one to my attention. 
 
Susan 
Susan Carol Losh, PhD 
slosh@garnet.acns.fsu.edu 
 



visit the site at: 
http://garnet.acns.fsu.edu/~slosh//Index.htm 
 
The Department of Educational Research 
307L Stone Building 
Florida State University 
Tallahassee FL 32306-4453 
 
850-644-8778 (Voice Mail available) 
Educational Research Office 850-644-4592 
FAX 850-644-8776 
 
 
 
 
 
 
 
 
 
 
>From godard@virginia.edu Wed Jun 20 19:52:28 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5L2qSJ12040 for <aapornet@listproc.usc.edu>; Wed, 20 Jun 2001  
19:52:28 
-0700 (PDT) 
Received: from c0mailgw10.prontomail.com (mailgw.prontomail.com  
[216.163.180.10]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id TAA25481 for <aapornet@usc.edu>; Wed, 20 Jun 2001 19:52:28 -0700  
(PDT) 
Received: by c0mailgw10.prontomail.com (NPlex 5.1.050) id 3B2E8C8A0009EDC9 
for 
aapornet@usc.edu; Wed, 20 Jun 2001 19:45:56 -0700 
Received: from 148.70.64.146 by SmtpServer for <godard@virginia.edu>; Thu, 21  
Jun 
2001 02:15:36 +0000 
From: "Ellis Godard" <godard@virginia.edu> 
To: <aapornet@usc.edu> 
Subject: RE: Survey Results: One in five kids solicited for sex on Net 
Date: Wed, 20 Jun 2001 19:20:35 -0700 
Message-ID: <FOEJLAKJFHAHADFPFJOPGEHAHEAA.godard@virginia.edu> 
MIME-Version: 1.0 
Content-Type: text/plain; 
      charset="iso-8859-1" 
Content-Transfer-Encoding: 8bit 
X-Priority: 3 (Normal) 
X-MSMail-Priority: Normal 
X-Mailer: Microsoft Outlook IMO, Build 9.0.2416 (9.0.2910.0) 
X-MimeOLE: Produced By Microsoft MimeOLE V5.00.2314.1300 
In-Reply-To: <91E2D5E92CF5D311A81900A0248FC2F316D22D@AS_SERVER> 
 
Posters in post offices for the last few months have said the "one in five  
children" 
has been sexually solicited on the net. But even a cursory review of the  
report shows 



that that ratio was only for regular users within a specific age group - two 
important qualifiers lost in the post office poster and similar hype. At 
least  
the 
Reuters story is carefully worded. 
 
- Ellis 
 
> -----Original Message----- 
> From: owner-aapornet@usc.edu [mailto:owner-aapornet@usc.edu]On Behalf 
> Of Leo Simonetta 
> Sent: Wednesday, June 20, 2001 9:01 AM 
> To: Aapornet (E-mail) 
> Subject: Survey Results: One in five kids solicited for sex on Net 
> 
> 
> 
> One in five kids solicited for sex on Net 
> By Reuters 
> June 19, 2001, 9:30 p.m. PT 
> One in five U.S. teenagers who regularly log on to the Internet say 
> they have received an unwanted sexual solicitation via the Web, 
> according to a survey released Tuesday. 
> 
> Nineteen percent of the 1,500 surveyed youths aged 10 to 17 reported 
> getting solicited, presumably by adults. Solicitations were defined as 
> requests to engage in sexual activities or sexual talk, or to give 
> personal sexual information. 
> 
> "In terms of risk, girls and older youth (14-17 years) were more 
> likely to be solicited. Risk was higher for youth who were troubled. 
> It was also higher for those who used the Internet more frequently, 
> participated in chat rooms, engaged in risky behavior online, talked 
> to strangers online, or used 
> the Internet at households other than their own," wrote Kimberly 
> Mitchell of 
> the Crimes Against Children Research Center at the University of New 
> Hampshire, in Durham. 
> 
> One quarter of the children who were solicited for sex--some of whom 
> were subsequently approached in person or enticed on the telephone or 
> by regular mail--reported being extremely upset or afraid. 
> 
> Neither parental oversight of children's online activities nor 
> filtering or blocking technology had much impact on whether children 
> were solicited, the 
> study found. 
> 
> "Add Internet solicitation to the list of childhood perils about which 
> (authorities) should be knowledgeable and able to provide counsel to 
> families," said the report, which was published in this week's issue 
> of the Journal of the American Medical Association. 
> 
> "At the same time, the concerns are not so alarming that they should 
> by themselves encourage parents to bar children from accessing the 
> Internet," it said. 
> 



> Story Copyright ï¿½ 2001 Reuters Limited. All rights reserved. 
> 
> 
> 
> -- 
> Leo G. Simonetta 
> Art & Science Group, LLC 
> simonetta@artsci.com 
> 
 
>From beniger@rcf.usc.edu Thu Jun 21 07:02:51 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5LE2oJ25841 for <aapornet@listproc.usc.edu>; Thu, 21 Jun 2001  
07:02:50 
-0700 (PDT) 
Received: from almaak.usc.edu (beniger@almaak.usc.edu [128.125.253.167]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id HAA03718 for <aapornet@usc.edu>; Thu, 21 Jun 2001 07:02:51 -0700  
(PDT) 
Received: from localhost (beniger@localhost) 
      by almaak.usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id HAA27519 for <aapornet@usc.edu>; Thu, 21 Jun 2001 07:02:51 -0700  
(PDT) 
Date: Thu, 21 Jun 2001 07:02:51 -0700 (PDT) 
From: James Beniger <beniger@rcf.usc.edu> 
To: AAPORNET <aapornet@usc.edu> 
Subject: Bush Loses Favor, NYT Poll Says, Despite Tax Cut and Trip 
Message-ID: <Pine.GSO.4.21.0106210650490.27005-100000@almaak.usc.edu> 
MIME-Version: 1.0 
Content-Type: TEXT/PLAIN; charset=US-ASCII 
 
 
 
 
--------------------------------------------------------------------------- 
                 Copyright 2001 The New York Times Company 
--------------------------------------------------------------------------- 
          http://www.nytimes.com/2001/06/21/politics/21POLL.html 
 
  June 21, 2001 
 
 
      BUSH LOSES FAVOR, POLL SAYS, DESPITE TAX CUT AND TRIP 
 
      By RICHARD L. BERKE and JANET ELDER 
 
 
 Despite his first overseas trip as president and the passage of his  
sweeping 
measure to cut taxes, President Bush's standing as a leader on  both domestic  
and 
foreign fronts has diminished considerably, the latest  New York Times/CBS  
News Poll 
shows. 
 
 Far from giving him a political lift, Mr. Bush's European tour, though it   



drew 
largely upbeat news coverage, did not appear to help him in the eyes  of the  
public. 
More than half of Americans say they are uneasy about Mr.  Bush's ability to  
tackle 
an international crisis, and more people than  not say he is not respected by  
other 
world leaders. 
 
 In addition, Mr. Bush's personal appeal -- one of his most potent  qualities  
in last 
year's election -- has dipped to its lowest point since  April 2000, after he  
was 
lashed by Senator John McCain of Arizona in the  early Republican primaries. 
 
 And, by widening margins, people say they are less trusting that Mr. Bush   
will keep 
his word. 
 
 The poll found that a majority of Americans seem disenchanted by what  they  
view as 
Mr. Bush's inattention to matters they care most about. And  there is a  
substantial 
gap between his stand and theirs on many of those  issues, including the  
patients' 
bill of rights, education, energy, the  environment, raising the minimum 
wage, 
prescription drugs and judicial  appointments. 
 
 Sooner or later, the sheen fades from new presidents, but this poll was 
discouraging for Mr. Bush because on nearly every critical measure  tested, 
he  
has 
shown no improvement in recent months -- and often has  lost ground. 
 
 Mr. Bush's job approval rating, which stands at 53 percent, is down seven   
points 
from March. His standing is similar to President Bill Clinton's at  this 
point  
in his 
tenure. But, unlike Mr. Bush, Mr. Clinton's first  months were marked by far  
more 
stinging legislative setbacks and  political turbulence. Still, as Mr. 
Clinton 
showed, Mr. Bush clearly has  time to reverse his fortunes. 
 
 The nationwide telephone poll of 1,050 adults was conducted June 14-18   
during 
various stages of Mr. Bush's foreign trip. Its margin of sampling  error was  
plus or 
minus three percentage points. 
 
 There are similarities between Mr. Bush's predicament and that of his   
father. As is 
the case today, when the elder George Bush was president,  Americans said the  
country 
was veering dangerously off on the wrong 



 track -- and there was a widespread feeling that he was not focusing on 
 issues of import to most Americans. 
 
 "He scares me and I'm uneasy about his approach to foreign policy," Jim   
Carabanas, 
57, an independent who was a poll respondent, said in a  follow-up interview 
yesterday. Mr. Carabanas, a painting contractor from  Austintown, Ohio, 
added,  
"It's 
going to take some time until he gets the  experience he needs." 
 
 "He's surrounded by advisers, but he has the last say," Mr. Carabanas  said.  
"I'm 
hopeful that somewhere down the line he will be different.  Clinton wasn't  
perfect 
either when he started, but he found his way." 
 
 Bill Willis, 55, a Republican who manages an automobile dealership in   
Paxton, Ill., 
was more satisfied. "So far I'm pleased," Mr. Willis said,  "I'm glad I voted  
for 
him. I like his character and his honesty. He had a  decent track record of  
bringing 
about reasonable leadership. He's not one  who likes confrontation." 
 
 Another Republican, Betty Thomas, 62, a retired stenographer from  Buffalo,  
said, 
"His personality -- doesn't inspire a lot of confidence." 
 
 "He really hasn't taken life too seriously," Ms. Thomas said, "and I  don't  
think 
he's taken the presidency seriously either. He doesn't seem  to have a lot to  
say 
that is specific. I don't think he's going to do  much for prescription drug  
plans or 
helping the elderly. He seems to be  most attentive to big business and, in 
particular, the big oil  companies." 
 
 Indeed, on energy and the environment, as well as on foreign affairs, Mr.   
Bush's 
ratings are well below 50 percent. His handling of foreign policy  is 
approved  
by 47 
percent of the public; his stewardship of the  environment is approved by 39  
percent 
-- a substantial decline from a  month ago. And his handling of the nation's  
energy 
problems is approved  by 33 percent. 
 
 Respondents were suspicious of the administration's energy priorities   
because of 
links between the oil industry and Mr. Bush and Vice President  Dick Cheney.  
Nearly 
two-thirds of Americans, including a plurality of  Republicans, say that Mr.  
Bush and 
Mr. Cheney are too beholden to oil  companies, and that they are more likely  
to 



formulate policies that favor  the industry. 
 
 "I'm very concerned about the environment and I think he's favoring  energy 
production over the environment," said Marjorie Green, 54, a  Republican who  
is a 
retired lawyer in Satellite Beach, Fla. "I think he's  very much influenced 
by  
big 
oil." 
 
 A majority of respondents are skeptical that there actually is an energy   
shortage. 
More than 6 of 10 said Americans were being told there was a  problem to give  
oil 
companies an excuse to charge more money. 
 
 By nearly two to one, respondents said they favored protecting the   
environment over 
producing energy. They said that Mr. Bush takes the  opposite view, making  
energy 
production his priority. 
 
 Seventy-two percent of those surveyed said it was necessary to take   
immediate steps 
to counter the effects of global warming. While the  administration has  
rejected the 
Kyoto accord on global warming, more than  half the public said that the  
United 
States should abide by the  agreement, even if it meant that China and India  
would 
not have to follow  the same standards. 
 
 There was a wide perception that the Bush administration favors the rich   
over the 
middle class and poor, with 57 percent saying the  administration's policies  
favor 
the rich, 8 percent saying they favor the  middle class, 2 percent saying 
they  
favor 
the poor, and 27 percent saying  the administration equally addresses the  
interests 
of all groups. 
 
 Mr. Bush is also seen as less caring about the average person than he was   
three 
months ago. And his difficulties with black Americans -- who voted   
overwhelmingly 
for Al Gore, Mr. Bush's Democratic rival -- seemed to have  deepened. 
Eighteen 
percent of respondents said Mr. Bush cares a lot about  the needs and 
problems  
of 
black people, down from 30 percent three months  ago when Mr. Bush was making 
high-profile overtures to African-Americans. 
 
 The commanding hold Mr. Bush once had on the public's trust has  diminished. 
Forty-nine percent say Mr. Bush can be trusted to keep his  word; 40 percent  



say he 
cannot. When he took office nearly six months  ago, 56 percent said Mr. Bush  
could be 
trusted to keep his word, and 33  percent said he could not. 
 
 More people are questioning Mr. Bush's leadership skills. Fifty-four  
percent  
of 
respondents say Mr. Bush has strong qualities of leadership,  down from 59  
percent in 
February and from 68 percent in October 1999,  when he was governor of Texas. 
 
 Apart from the discomfort about Mr. Bush himself, the public's anxiety  
about  
the 
future of Social Security is as high now as at any time in the  10 previous  
readings 
taken over the last 20 years by the Times and CBS  News. The respondents said  
Mr. 
Bush's tax cut of $1.35 trillion over 10  years would not have much effect on  
the 
economy -- and that the money  could have been put to better use in programs  
like 
Social Security and  Medicare. (The tax cut has been approved, but people 
have  
yet to 
receive  their rebate checks.) 
 
 "He needs to be more specific on how he intends to protect Social  Security  
and 
Medicare," said Gary Levi, 60 a truck driver from Denver who  is an  
independent. "I 
haven't heard enough about his plan." 
 
 The president's difficulties may have tarnished how people perceive   
Republicans. 
Forty-six percent hold a favorable view of the party, which  is similar to 
the 
party's standing in the wake of the contentious  impeachment hearings. By  
contrast, 
56 percent hold a favorable view of  the Democratic Party. Three months ago,  
54 
percent viewed the Republican  Party favorably. 
 
 On a host of issues, in fact, the respondents' views are closer to those   
espoused 
by Democrats than those of Mr. Bush and other Republicans.  Three-quarters of  
those 
surveyed want Medicare to include provisions for  prescription drugs, even if  
that 
means an increase in premiums for  Medicare patients. Nearly two-thirds said  
the 
program should be available  to all Medicare recipients, not just those with  
low 
incomes. 
 
 Seven in 10 respondents favor a patients' bill of rights, even if it  means  



higher 
costs for participating in health care plans. More than 5 in  10 favor a law 
guaranteeing people the right to sue their health plan for  denying coverage.  
That 
figure drops to 5 in 10 when respondents are asked  to consider that the 
right  
to sue 
might result in increased costs. 
 
 More than half the public favors raising the minimum wage to $6.65 an  hour  
over 
three years from the current $5.15. Another 3 in 10 favor  raising the 
minimum  
wage 
to $6.15 instead. Only 1 in 10 favors keeping  the minimum wage at its 
current  
level. 
 
 Although Americans favor mandatory testing of students in public schools,   
they 
oppose it if the scores are used to decide how federal money for  education 
is 
allocated. Both the House and Senate have passed education  bills requiring  
testing. 
 
 Given the closely divided Congress, and the recent change of the Senate  to 
Democratic hands after the defection of James M. Jeffords of Vermont  from 
the 
Republican Party, a majority of Americans are bracing for more  partisan  
bickering. 
Even so, they say they expect Mr. Bush and Democrats  to seek compromises.  
Whatever 
the outcome, the public says Mr. Bush has  more influence over the nation's  
direction 
than the Democrats in  Congress. 
 
 Despite the publicity about Mr. Bush sometimes working banker's hours, 53   
percent 
of respondents say he is working hard enough, while 38 percent  said he 
should  
be 
working harder. 
 
 Asked the same question about President Ronald Reagan in early 1982, 58   
percent 
said he was working hard enough and 35 percent said he should be  working  
harder. 
 
 As often happens with vice presidents, Mr. Cheney, who had an unusually  
high 
profile at the start of the administration, seems to have receded.  Fifty-
nine 
percent have no opinion of Mr. Cheney, compared with 49  percent in a CBS 
poll  
two 
months ago, while 27 percent view him  favorably, and 14 percent view him  
unfavorably. 



 
 While Mr. Bush has plenty of time to win over the public, some people do  
not  
want 
to give him the benefit of the doubt. "I didn't trust him when  he was  
governor of 
Texas," said Shirley Autrey, 55, an independent who is  a retired mill worker  
from 
Rome, N.Y. "I don't think he wanted to be  president in the first place. I  
think he 
got roped into it." 
 
 Joyce Bruegteman, 29, a Republican who is an administrative assistant in   
Sparta, 
Wis., was more encouraging. "I feel he is a Christian man  struggling to lead  
his 
country the best way he can with his Christianity.  I'm behind him for that. 
I  
know 
it can't be easy." 
 
 
          http://www.nytimes.com/2001/06/21/politics/21POLL.html 
--------------------------------------------------------------------------- 
                 Copyright 2001 The New York Times Company 
--------------------------------------------------------------------------- 
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>From beniger@rcf.usc.edu Thu Jun 21 07:15:05 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5LEF4J27377 for <aapornet@listproc.usc.edu>; Thu, 21 Jun 2001  
07:15:04 
-0700 (PDT) 
Received: from almaak.usc.edu (beniger@almaak.usc.edu [128.125.253.167]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id HAA09331 for <aapornet@usc.edu>; Thu, 21 Jun 2001 07:15:05 -0700  
(PDT) 
Received: from localhost (beniger@localhost) 
      by almaak.usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id HAA28141 for <aapornet@usc.edu>; Thu, 21 Jun 2001 07:15:05 -0700  
(PDT) 
Date: Thu, 21 Jun 2001 07:15:05 -0700 (PDT) 
From: James Beniger <beniger@rcf.usc.edu> 
To: AAPORNET <aapornet@usc.edu> 
Subject: How the New York Times Poll Was Conducted (NYT) 
Message-ID: <Pine.GSO.4.21.0106210714320.27005-100000@almaak.usc.edu> 
MIME-Version: 1.0 
Content-Type: TEXT/PLAIN; charset=US-ASCII 
 
 
 
 
--------------------------------------------------------------------------- 
                 Copyright 2001 The New York Times Company 



--------------------------------------------------------------------------- 
          http://www.nytimes.com/2001/06/21/national/21METH.html 
 
  June 21, 2001 
 
 
      HOW THE POLL WAS CONDUCTED 
 
 
 The latest New York Times/CBS News Poll is based on telephone interviews   
conducted 
June 14 through June 18 with 1,050 adults throughout the United  States. 
 
 The sample of telephone exchanges called was randomly selected by a  
computer  
from a 
complete list of more than 42,000 active residential  exchanges across the  
country. 
 
 Within each exchange, random digits were added to form a complete  telephone  
number, 
thus permitting access to both listed and unlisted  numbers. Within each  
household, 
one adult was designated by a random  procedure to be the respondent for the  
survey. 
 
 The results have been weighted to take account of household size and  number  
of 
telephone lines into the residence and to adjust for variations  in the 
sample 
relating to geographic region, sex, race, age, marital  status and education. 
 
 In theory, in 19 cases out of 20, the results based on such samples will   
differ by 
no more than three percentage points in either direction from  what would 
have  
been 
obtained by seeking out all American adults. 
 
 For smaller subgroups the margin of sampling error is larger. 
 
 In addition to sampling error, the practical difficulties of conducting  any  
survey 
of public opinion may introduce other sources of error into  the poll.  
Variations in 
the wording and order of questions, for example,  may lead to somewhat  
different 
results. 
 
 
          http://www.nytimes.com/2001/06/21/national/21METH.html 
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                 Copyright 2001 The New York Times Company 
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>From jwerner@jwdp.com Thu Jun 21 08:30:20 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5LFUKJ07598 for <aapornet@listproc.usc.edu>; Thu, 21 Jun 2001  
08:30:20 
-0700 (PDT) 
Received: from smtp6ve.mailsrvcs.net (smtp6vepub.gte.net [206.46.170.27]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id IAA19136 for <aapornet@usc.edu>; Thu, 21 Jun 2001 08:30:15 -0700  
(PDT) 
Received: from jwdp.com (client-151-203-160-199.wma.adsl.bellatlantic.net 
[151.203.160.199]) 
      by smtp6ve.mailsrvcs.net (8.9.1/8.9.1) with ESMTP id PAA34142200 
      for <aapornet@usc.edu>; Thu, 21 Jun 2001 15:29:33 GMT 
Message-ID: <3B32131F.AD60F3F4@jwdp.com> 
Date: Thu, 21 Jun 2001 11:30:39 -0400 
From: Jan Werner <jwerner@jwdp.com> 
Reply-To: jwerner@jwdp.com 
X-Mailer: Mozilla 4.76 [en] (Win98; U) 
X-Accept-Language: en 
MIME-Version: 1.0 
To: aapornet@usc.edu 
Subject: Re: Bush Loses Favor, NYT Poll Says, Despite Tax Cut and Trip 
References: <Pine.GSO.4.21.0106210650490.27005-100000@almaak.usc.edu> 
Content-Type: text/plain; charset=us-ascii 
Content-Transfer-Encoding: 7bit 
 
A technical note unrelated to the contents of this survey: 
 
The NYT print edition carries this article as the front page lead, using one  
of the 
best graphical representation of the poll results I have seen.  The graphs 
use  
10x10 
squares, providing 100 cells that are color coded using contrasting, but  
relatively 
subdued, colors to represent the responses. 
 
I personally feel that this provides more immediate visual information with  
far 
greater precision than the typical bar or pie charts. 
 
My praise must be tempered somewhat by the fact that last two charts use a  
somewhat 
inconsistant assignment of color and visual groupings compared with the first  
five, 
thus diluting the intuitive graphical impact. 
 
Unfortunately, the online article omits the graphs. If you do not have access  
to a 
copy of the print edition, the visuals can be seen in miniature by viewing 
the  
front 
page image. 
 
Jan Werner 



_________________ 
James Beniger wrote: 
> 
> --------------------------------------------------------------------------- 
>                  Copyright 2001 The New York Times Company 
> --------------------------------------------------------------------------- 
>           http://www.nytimes.com/2001/06/21/politics/21POLL.html 
> 
>   June 21, 2001 
> 
>         BUSH LOSES FAVOR, POLL SAYS, DESPITE TAX CUT AND TRIP 
> 
>         By RICHARD L. BERKE and JANET ELDER 
> 
>  Despite his first overseas trip as president and the passage of his 
> sweeping measure to cut taxes, President Bush's standing as a leader 
> on  both domestic and foreign fronts has diminished considerably, the 
> latest  New York Times/CBS News Poll shows. 
> 
>  Far from giving him a political lift, Mr. Bush's European tour, 
> though it  drew largely upbeat news coverage, did not appear to help 
> him in the eyes  of the public. More than half of Americans say they 
> are uneasy about Mr.  Bush's ability to tackle an international 
> crisis, and more people than  not say he is not respected by other 
> world leaders. 
> 
>  In addition, Mr. Bush's personal appeal -- one of his most potent 
> qualities in last year's election -- has dipped to its lowest point 
> since  April 2000, after he was lashed by Senator John McCain of 
> Arizona in the  early Republican primaries. 
> 
>  And, by widening margins, people say they are less trusting that Mr. 
> Bush  will keep his word. 
> 
>  The poll found that a majority of Americans seem disenchanted by what 
> they view as Mr. Bush's inattention to matters they care most about. 
> And  there is a substantial gap between his stand and theirs on many 
> of those  issues, including the patients' bill of rights, education, 
> energy, the  environment, raising the minimum wage, prescription drugs 
> and judicial  appointments. 
> 
>  Sooner or later, the sheen fades from new presidents, but this poll 
> was  discouraging for Mr. Bush because on nearly every critical 
> measure  tested, he has shown no improvement in recent months -- and 
> often has  lost ground. 
> 
>  Mr. Bush's job approval rating, which stands at 53 percent, is down 
> seven  points from March. His standing is similar to President Bill 
> Clinton's at  this point in his tenure. But, unlike Mr. Bush, Mr. 
> Clinton's first  months were marked by far more stinging legislative 
> setbacks and  political turbulence. Still, as Mr. Clinton showed, Mr. 
> Bush clearly has  time to reverse his fortunes. 
> 
>  The nationwide telephone poll of 1,050 adults was conducted June 
> 14-18  during various stages of Mr. Bush's foreign trip. Its margin of 
> sampling  error was plus or minus three percentage points. 
> 



>  There are similarities between Mr. Bush's predicament and that of his 
> father. As is the case today, when the elder George Bush was 
> president,  Americans said the country was veering dangerously off on 
> the wrong  track -- and there was a widespread feeling that he was not 
> focusing on  issues of import to most Americans. 
> 
>  "He scares me and I'm uneasy about his approach to foreign policy," 
> Jim  Carabanas, 57, an independent who was a poll respondent, said in 
> a  follow-up interview yesterday. Mr. Carabanas, a painting contractor 
> from  Austintown, Ohio, added, "It's going to take some time until he 
> gets the  experience he needs." 
> 
>  "He's surrounded by advisers, but he has the last say," Mr. Carabanas 
> said. "I'm hopeful that somewhere down the line he will be different. 
> Clinton wasn't perfect either when he started, but he found his way." 
> 
>  Bill Willis, 55, a Republican who manages an automobile dealership in 
> Paxton, Ill., was more satisfied. "So far I'm pleased," Mr. Willis 
> said,  "I'm glad I voted for him. I like his character and his 
> honesty. He had a  decent track record of bringing about reasonable 
> leadership. He's not one  who likes confrontation." 
> 
>  Another Republican, Betty Thomas, 62, a retired stenographer from 
> Buffalo, said, "His personality -- doesn't inspire a lot of 
> confidence." 
> 
>  "He really hasn't taken life too seriously," Ms. Thomas said, "and I 
> don't think he's taken the presidency seriously either. He doesn't 
> seem  to have a lot to say that is specific. I don't think he's going 
> to do  much for prescription drug plans or helping the elderly. He 
> seems to be  most attentive to big business and, in particular, the 
> big oil  companies." 
> 
>  Indeed, on energy and the environment, as well as on foreign affairs, 
> Mr.  Bush's ratings are well below 50 percent. His handling of foreign 
> policy  is approved by 47 percent of the public; his stewardship of 
> the  environment is approved by 39 percent -- a substantial decline 
> from a  month ago. And his handling of the nation's energy problems is 
> approved  by 33 percent. 
> 
>  Respondents were suspicious of the administration's energy priorities 
> because of links between the oil industry and Mr. Bush and Vice 
> President  Dick Cheney. Nearly two-thirds of Americans, including a 
> plurality of  Republicans, say that Mr. Bush and Mr. Cheney are too 
> beholden to oil  companies, and that they are more likely to formulate 
> policies that favor  the industry. 
> 
>  "I'm very concerned about the environment and I think he's favoring 
> energy production over the environment," said Marjorie Green, 54, a 
> Republican who is a retired lawyer in Satellite Beach, Fla. "I think 
> he's  very much influenced by big oil." 
> 
>  A majority of respondents are skeptical that there actually is an 
> energy  shortage. More than 6 of 10 said Americans were being told 
> there was a  problem to give oil companies an excuse to charge more 
> money. 
> 



>  By nearly two to one, respondents said they favored protecting the 
> environment over producing energy. They said that Mr. Bush takes the 
> opposite view, making energy production his priority. 
> 
>  Seventy-two percent of those surveyed said it was necessary to take 
> immediate steps to counter the effects of global warming. While the 
> administration has rejected the Kyoto accord on global warming, more 
> than  half the public said that the United States should abide by the 
> agreement, even if it meant that China and India would not have to 
> follow  the same standards. 
> 
>  There was a wide perception that the Bush administration favors the 
> rich  over the middle class and poor, with 57 percent saying the 
> administration's policies favor the rich, 8 percent saying they favor 
> the  middle class, 2 percent saying they favor the poor, and 27 
> percent saying  the administration equally addresses the interests of 
> all groups. 
> 
>  Mr. Bush is also seen as less caring about the average person than he 
> was  three months ago. And his difficulties with black Americans -- 
> who voted  overwhelmingly for Al Gore, Mr. Bush's Democratic rival -- 
> seemed to have  deepened. Eighteen percent of respondents said Mr. 
> Bush cares a lot about  the needs and problems of black people, down 
> from 30 percent three months  ago when Mr. Bush was making 
> high-profile overtures to African-Americans. 
> 
>  The commanding hold Mr. Bush once had on the public's trust has 
> diminished. Forty-nine percent say Mr. Bush can be trusted to keep his 
> word; 40 percent say he cannot. When he took office nearly six months 
> ago, 56 percent said Mr. Bush could be trusted to keep his word, and 
> 33  percent said he could not. 
> 
>  More people are questioning Mr. Bush's leadership skills. Fifty-four 
> percent of respondents say Mr. Bush has strong qualities of 
> leadership,  down from 59 percent in February and from 68 percent in 
> October 1999,  when he was governor of Texas. 
> 
>  Apart from the discomfort about Mr. Bush himself, the public's 
> anxiety  about the future of Social Security is as high now as at any 
> time in the  10 previous readings taken over the last 20 years by the 
> Times and CBS  News. The respondents said Mr. Bush's tax cut of $1.35 
> trillion over 10  years would not have much effect on the economy -- 
> and that the money  could have been put to better use in programs like 
> Social Security and  Medicare. (The tax cut has been approved, but 
> people have yet to receive  their rebate checks.) 
> 
>  "He needs to be more specific on how he intends to protect Social 
> Security and Medicare," said Gary Levi, 60 a truck driver from Denver 
> who  is an independent. "I haven't heard enough about his plan." 
> 
>  The president's difficulties may have tarnished how people perceive 
> Republicans. Forty-six percent hold a favorable view of the party, 
> which  is similar to the party's standing in the wake of the 
> contentious  impeachment hearings. By contrast, 56 percent hold a 
> favorable view of  the Democratic Party. Three months ago, 54 percent 
> viewed the Republican  Party favorably. 
> 



>  On a host of issues, in fact, the respondents' views are closer to 
> those  espoused by Democrats than those of Mr. Bush and other 
> Republicans.  Three-quarters of those surveyed want Medicare to 
> include provisions for  prescription drugs, even if that means an 
> increase in premiums for  Medicare patients. Nearly two-thirds said 
> the program should be available  to all Medicare recipients, not just 
> those with low incomes. 
> 
>  Seven in 10 respondents favor a patients' bill of rights, even if it 
> means higher costs for participating in health care plans. More than 5 
> in  10 favor a law guaranteeing people the right to sue their health 
> plan for  denying coverage. That figure drops to 5 in 10 when 
> respondents are asked  to consider that the right to sue might result 
> in increased costs. 
> 
>  More than half the public favors raising the minimum wage to $6.65 an 
> hour over three years from the current $5.15. Another 3 in 10 favor 
> raising the minimum wage to $6.15 instead. Only 1 in 10 favors keeping 
> the minimum wage at its current level. 
> 
>  Although Americans favor mandatory testing of students in public 
> schools,  they oppose it if the scores are used to decide how federal 
> money for  education is allocated. Both the House and Senate have 
> passed education  bills requiring testing. 
> 
>  Given the closely divided Congress, and the recent change of the 
> Senate  to Democratic hands after the defection of James M. Jeffords 
> of Vermont  from the Republican Party, a majority of Americans are 
> bracing for more  partisan bickering. Even so, they say they expect 
> Mr. Bush and Democrats  to seek compromises. Whatever the outcome, the 
> public says Mr. Bush has  more influence over the nation's direction 
> than the Democrats in  Congress. 
> 
>  Despite the publicity about Mr. Bush sometimes working banker's 
> hours, 53  percent of respondents say he is working hard enough, while 
> 38 percent  said he should be working harder. 
> 
>  Asked the same question about President Ronald Reagan in early 1982, 
> 58  percent said he was working hard enough and 35 percent said he 
> should be  working harder. 
> 
>  As often happens with vice presidents, Mr. Cheney, who had an 
> unusually  high profile at the start of the administration, seems to 
> have receded.  Fifty-nine percent have no opinion of Mr. Cheney, 
> compared with 49  percent in a CBS poll two months ago, while 27 
> percent view him  favorably, and 14 percent view him unfavorably. 
> 
>  While Mr. Bush has plenty of time to win over the public, some people 
> do  not want to give him the benefit of the doubt. "I didn't trust him 
> when  he was governor of Texas," said Shirley Autrey, 55, an 
> independent who is  a retired mill worker from Rome, N.Y. "I don't 
> think he wanted to be  president in the first place. I think he got 
> roped into it." 
> 
>  Joyce Bruegteman, 29, a Republican who is an administrative assistant 
> in  Sparta, Wis., was more encouraging. "I feel he is a Christian man 
> struggling to lead his country the best way he can with his 



> Christianity.  I'm behind him for that. I know it can't be easy." 
> 
>           http://www.nytimes.com/2001/06/21/politics/21POLL.html 
> --------------------------------------------------------------------------- 
>                  Copyright 2001 The New York Times Company 
> ---------------------------------------------------------------------- 
> ----- 
> 
> ******* 
>From beniger@rcf.usc.edu Thu Jun 21 08:43:57 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5LFhvJ10104 for <aapornet@listproc.usc.edu>; Thu, 21 Jun 2001  
08:43:57 
-0700 (PDT) 
Received: from almaak.usc.edu (beniger@almaak.usc.edu [128.125.253.167]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id IAB29064 for <aapornet@usc.edu>; Thu, 21 Jun 2001 08:43:56 -0700  
(PDT) 
Received: from localhost (beniger@localhost) 
      by almaak.usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id IAA03141 for <aapornet@usc.edu>; Thu, 21 Jun 2001 08:43:56 -0700  
(PDT) 
Date: Thu, 21 Jun 2001 08:43:56 -0700 (PDT) 
From: James Beniger <beniger@rcf.usc.edu> 
To: AAPORNET <aapornet@usc.edu> 
Subject: Apologies--Mea Culpa 
In-Reply-To: <sb31cc69.071@cbsnews.com> 
Message-ID: <Pine.GSO.4.21.0106210734570.27005-100000@almaak.usc.edu> 
MIME-Version: 1.0 
Content-Type: TEXT/PLAIN; charset=US-ASCII 
 
 
 
 
 Folks, 
 
 Shortly after (11 seconds) posting today's New York Times lead story on  
some  
poll 
about a guy named Bush, I received a message from someone whose  name I shall  
not 
release (initials KAF) pointing out (in a graciously  loving way, under the 
circumstances, believe me) that I had erred in  calling said poll "NYT Poll"  
in my 
header, even though the first paragraph  of the Times story clearly states  
that it is 
"the latest New York Times/  CBS News Poll"--CBS, of course, being the single 
greatest news gathering  operation ever to grace our planet (though tied for  
first 
with the New  York Times, certainly). 
 
 Before noticing KAF's message, as my luck would have it, I made this same   
mistake a 
second time, in my posting of "How the Poll Was Conducted," 
 a brief report which begins with the words "The latest New York Times/CBS   
News 



Poll...,"--in complete ignorance that I had already been notified of  my 
first  
most 
terrible mistake by KAF. 
 
 What have I learned from this most unfortunate incident?  That I will  
never,  
ever 
again compose any posting to AAPORNET before 7 am, local  time, and not 
before  
I am 
well into my second mug of coffee. 
 
 That pledge made to you all, let me here publicly apologize to KAF   
personally, and 
to beg KAF's forgiveness (note how deftly I avoid  revealing KAF's gender--to  
protect 
the confidentiality of h** response,  in our venerable AAPOR tradition).  I  
hereby 
promise never, ever again to  award the New York Times with sole credit for  
what we 
all know has long  been a joint effort with CBS News. 
 
 I also beg you all, on my knees, not to drag me up on some AAPOR poll   
reporting 
standards violation--at least not this very morning, while  the full-color  
photo 
(immediately below the CBS News/NYT Poll lead story,  on the front page of 
the 
National print edition of the Times, which lands  in our driveway every 
morning--daily and Sunday--that it doesn't land on  our roof) of Lori  
Berenson, age 
31, and headed off to 20 years in a  Peruvian prison, still sits so vividly 
in  
my 
mind. 
 
 I've traveled extensively throughout Peru, and I've read the AAPOR  
standards  
more 
than once--please, please don't drag me through all this  again, during my  
summer 
vacation yet! 
 
 At your mercy, I remain, groveling..... 
                                                 -- Jim 
 
 **Confidential** (Please!) PS to KAF:  I hope this doesn't mean that you   
people now 
intend to go with the news story on that unfortunate incident  in Fort  
Lauderdale. 
I've got a lot more documentation on Buck Hill Falls  than you might ever  
imagine, 
I'm just reminding you--something to keep 
 in mind. 
 
 



 ******* 
 
>From llawton@informative.com Thu Jun 21 10:12:11 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5LHCBJ20695 for <aapornet@listproc.usc.edu>; Thu, 21 Jun 2001  
10:12:11 
-0700 (PDT) 
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      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
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(PDT) 
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From: Leora Lawton <llawton@informative.com> 
To: aapornet@usc.edu 
Subject: RE: Apologies--Mea Culpa 
Date: Thu, 21 Jun 2001 08:10:04 -0800 
MIME-Version: 1.0 
X-Mailer: Internet Mail Service (5.5.2653.19) 
Content-Type: text/plain 
 
Dr. Beniger: 
Many years ago I was advised never to post anything after 1 am or before 6 am  
(or 
that cup of coffee). 
Whenever I've broken that rule I've regretted it.  It's just too easy to hit  
that 
'send' button I guess! Leora Lawton, Ph.D. Director of Research 
Informative, Inc. 
2000 Sierra Point Parkway, Suite 310 
Brisbane, CA  94005 
v: 650 534-1080; f: 650 534-1020 
m: 650 303-4072 
www.informative.com 
 
 
-----Original Message----- 
From: James Beniger [mailto:beniger@rcf.usc.edu] 
Sent: Thursday, June 21, 2001 8:44 AM 
To: AAPORNET 
Subject: Apologies--Mea Culpa 
 
 
 
 
 
 Folks, 
 
 Shortly after (11 seconds) posting today's New York Times lead story on  
some  
poll 
about a guy named Bush, I received a message from someone whose  name I shall  
not 
release (initials KAF) pointing out (in a graciously  loving way, under the 
circumstances, believe me) that I had erred in  calling said poll "NYT Poll"  



in my 
header, even though the first paragraph  of the Times story clearly states  
that it is 
"the latest New York Times/  CBS News Poll"--CBS, of course, being the single 
greatest news gathering  operation ever to grace our planet (though tied for  
first 
with the New  York Times, certainly). 
 
 Before noticing KAF's message, as my luck would have it, I made this same   
mistake a 
second time, in my posting of "How the Poll Was Conducted," 
 a brief report which begins with the words "The latest New York Times/CBS   
News 
Poll...,"--in complete ignorance that I had already been notified of  my 
first  
most 
terrible mistake by KAF. 
 
 What have I learned from this most unfortunate incident?  That I will  
never,  
ever 
again compose any posting to AAPORNET before 7 am, local  time, and not 
before  
I am 
well into my second mug of coffee. 
 
 That pledge made to you all, let me here publicly apologize to KAF   
personally, and 
to beg KAF's forgiveness (note how deftly I avoid  revealing KAF's gender--to  
protect 
the confidentiality of h** response,  in our venerable AAPOR tradition).  I  
hereby 
promise never, ever again to  award the New York Times with sole credit for  
what we 
all know has long  been a joint effort with CBS News. 
 
 I also beg you all, on my knees, not to drag me up on some AAPOR poll   
reporting 
standards violation--at least not this very morning, while  the full-color  
photo 
(immediately below the CBS News/NYT Poll lead story,  on the front page of 
the 
National print edition of the Times, which lands  in our driveway every 
morning--daily and Sunday--that it doesn't land on  our roof) of Lori  
Berenson, age 
31, and headed off to 20 years in a  Peruvian prison, still sits so vividly 
in  
my 
mind. 
 
 I've traveled extensively throughout Peru, and I've read the AAPOR  
standards  
more 
than once--please, please don't drag me through all this  again, during my  
summer 
vacation yet! 
 



 At your mercy, I remain, groveling..... 
                                                 -- Jim 
 
 **Confidential** (Please!) PS to KAF:  I hope this doesn't mean that you   
people now 
intend to go with the news story on that unfortunate incident  in Fort  
Lauderdale. 
I've got a lot more documentation on Buck Hill Falls  than you might ever  
imagine, 
I'm just reminding you--something to keep 
 in mind. 
 
 
 ******* 
>From richard@ropercenter.uconn.edu Thu Jun 21 13:00:37 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5LK0aJ21195 for <aapornet@listproc.usc.edu>; Thu, 21 Jun 2001  
13:00:37 
-0700 (PDT) 
Received: from ropercenter.uconn.edu (mail.ropercenter.uconn.edu  
[137.99.36.157]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id NAA07572 for <aapornet@usc.edu>; Thu, 21 Jun 2001 13:00:35 -0700  
(PDT) 
Received: from richard-nt (d37h91.public.uconn.edu [137.99.37.91]) 
      by ropercenter.uconn.edu (8.9.3+Sun/8.9.3) with SMTP id PAA02807 
      for <aapornet@usc.edu>; Thu, 21 Jun 2001 15:59:20 -0400 (EDT) 
Message-Id: <3.0.6.32.20010621160259.00b875e0@mail.ropercenter.uconn.edu> 
X-Sender: richard@mail.ropercenter.uconn.edu 
X-Mailer: QUALCOMM Windows Eudora Light Version 3.0.6 (32) 
Date: Thu, 21 Jun 2001 16:02:59 -0400 
To: aapornet@usc.edu 
From: "Richard C. Rockwell" <richard@ropercenter.uconn.edu> 
Subject: Graphs in today's NYT 
In-Reply-To: <3B32131F.AD60F3F4@jwdp.com> 
References: <Pine.GSO.4.21.0106210650490.27005-100000@almaak.usc.edu> 
Mime-Version: 1.0 
Content-Type: text/plain; charset="us-ascii" 
 
As I am interested in more effective means of graphically presenting data, I  
was also 
interested in the front page graphs to which Jan Werner referred.  I think  
this is an 
appropriate topic for AAPORNet. 
 
He noted that "My praise must be tempered somewhat by the fact that last two  
charts 
use a somewhat inconsistant assignment of color and visual groupings compared  
with 
the first five, thus diluting the intuitive graphical impact." 
 
I would apply this criticism more generally to these graphs.  Has anybody 
been  
able 
to discern, from the graphs themselves, the rule for coloring a square one or  
another 



color or none?  I thought at first that the rule was color from the top left  
until 
reaching the bottom, then begin again at the top, continuing until the number  
of 
colored squares corresponds to the percentages; then begin at the top of the  
next 
available column with the other color. 
 
But that is not the rule.  See "the environment," for example.  And colors 
can  
occupy 
the same columns.  See "more important." 
 
I am sure that the colors are not being applied arbitrarily, but I question  
whether 
the graphs do give the correct visual impression.  A criterion for doing so  
would 
seem to be that people can figure out why a square is colored one way or  
another.  I, 
at least, cannot.  But with a pie chart, the concept of area is readily  
grasped. 
 
I also question whether it is useful to show the grid lines. The human mind  
tends to 
attach meaning to such lines.  There is meaning in the squares but only as a  
counting 
mechanism, a function which the squares could serve while invisible. 
 
Also, I am a bit concerned about how DK, NA, and NR are being shown in these  
graphs. 
I presume they are the white boxes, but what is the rule for displaying them?   
Some 
graphs show rather large proportions of such responses, such as "foreign  
policy." 
Note that the white boxes tend towards the bottom and a bit towards the right  
-- but 
not always.  What effect does this have on perception? 
 
I know there is a history behind the development of graphs such as these, 
with  
people 
striving to overcome the known limitations of pie charts and bar graphs.  But  
the 
only thing that I find attractive about these graphs is the subtle color --  
much 
better than the glaring ones we usually use in pie charts. 
 
-------------------------- 
Please note change of e-mail address: 
 
Richard C. ROCKWELL 
Executive Director, The Roper Center & 
Institute for Social Inquiry 
Professor of Sociology 
341 Mansfield Road, U-164 
Storrs, CT 06269-1164  USA 
V +1 860 486-4440 



F +1 860 486-6308 
richard@ropercenter.uconn.edu 
>From jpmurphy@jpmurphy.com Thu Jun 21 14:08:29 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5LL8TJ29463 for <aapornet@listproc.usc.edu>; Thu, 21 Jun 2001  
14:08:29 
-0700 (PDT) 
Received: from c001.snv.cp.net (c001-h007.c001.snv.cp.net [209.228.32.121]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with SMTP 
      id OAA25379 for <aapornet@usc.edu>; Thu, 21 Jun 2001 14:08:28 -0700  
(PDT) 
Received: (cpmta 16221 invoked from network); 21 Jun 2001 14:07:48 -0700 
Received: from mxusw5x204.chesco.com (HELO default) (209.195.228.204) 
  by smtp.jpmurphy.com (209.228.32.121) with SMTP; 21 Jun 2001 14:07:48 -0700 
X-Sent: 21 Jun 2001 21:07:48 GMT 
Message-ID: <008401c0fa96$3f206560$cce4c3d1@default> 
From: "James P. Murphy" <jpmurphy@jpmurphy.com> 
To: <aapornet@usc.edu> 
Subject: Re: Graphs in today's NYT 
Date: Thu, 21 Jun 2001 17:07:55 -0400 
MIME-Version: 1.0 
Content-Type: text/plain; 
      charset="iso-8859-1" 
Content-Transfer-Encoding: 7bit 
X-Priority: 3 
X-MSMail-Priority: Normal 
X-Mailer: Microsoft Outlook Express 4.72.3110.1 
X-MimeOLE: Produced By Microsoft MimeOLE V4.72.3110.3 
 
It looks like an algorithm was written to simultaneously maximize the  
approximation 
to squareness or rectangularity of all three positions (Approve, Disapprove,  
No 
Opinion) -- even if it means crossing lines that seem like they shouldn't be  
crossed. 
 I agree that this is somewhat confusing.  But I also agree that they are  
stunning in 
visual impact and clarity of a sort.  They convey relative quantification and 
partitioning so effectively.  One sees the totality immediately, something  
that is 
difficult with bar charts, at least.  And they are much more discrete than 
pie 
charts. A hallmark of the digital age.  I bet they will become a standard. 
 
James P. Murphy, Ph.D. 
Voice (610) 408-8800 
Fax (610) 408-8802 
jpmurphy@jpmurphy.com 
-----Original Message----- 
From: Richard C. Rockwell <richard@ropercenter.uconn.edu> 
To: aapornet@usc.edu <aapornet@usc.edu> 
Date: Thursday, June 21, 2001 4:05 PM 
Subject: Graphs in today's NYT 
 
 
>As I am interested in more effective means of graphically presenting 



>data, I was also interested in the front page graphs to which Jan 
>Werner referred.  I think this is an appropriate topic for AAPORNet. 
> 
>He noted that "My praise must be tempered somewhat by the fact that 
>last two charts use a somewhat inconsistant assignment of color and 
>visual groupings compared with the first five, thus diluting the 
>intuitive graphical impact." 
> 
>I would apply this criticism more generally to these graphs.  Has 
>anybody been able to discern, from the graphs themselves, the rule for 
>coloring a square one or another color or none?  I thought at first 
>that the rule was color from the top left until reaching the bottom, 
>then begin again at the top, continuing until the number of colored 
>squares corresponds to the percentages; then begin at the top of the 
>next available column with the other color. 
> 
>But that is not the rule.  See "the environment," for example.  And 
>colors can occupy the same columns.  See "more important." 
> 
>I am sure that the colors are not being applied arbitrarily, but I 
>question whether the graphs do give the correct visual impression.  A 
>criterion for doing so would seem to be that people can figure out why 
>a square is colored one way or another.  I, at least, cannot.  But with 
>a pie chart, the concept of area is readily grasped. 
> 
>I also question whether it is useful to show the grid lines. The human 
>mind tends to attach meaning to such lines.  There is meaning in the 
>squares but only as a counting mechanism, a function which the squares 
>could serve while invisible. 
> 
>Also, I am a bit concerned about how DK, NA, and NR are being shown in 
>these graphs.  I presume they are the white boxes, but what is the rule 
>for displaying them?  Some graphs show rather large proportions of such 
>responses, such as "foreign policy."  Note that the white boxes tend 
>towards the bottom and a bit towards the right -- but not always.  What 
>effect does this have on perception? 
> 
>I know there is a history behind the development of graphs such as 
>these, with people striving to overcome the known limitations of pie 
>charts and bar graphs.  But the only thing that I find attractive about 
>these graphs is the subtle color -- much better than the glaring ones 
>we usually use in pie charts. 
> 
>-------------------------- 
>Please note change of e-mail address: 
> 
>Richard C. ROCKWELL 
>Executive Director, The Roper Center & 
>Institute for Social Inquiry 
>Professor of Sociology 
>341 Mansfield Road, U-164 
>Storrs, CT 06269-1164  USA 
>V +1 860 486-4440 
>F +1 860 486-6308 
>richard@ropercenter.uconn.edu 
> 
 



>From JDannemiller@smshawaii.com Thu Jun 21 14:11:44 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
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Received: from mail.rrhi.net ([216.235.38.45]) 
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      id OAA28102 for <aapornet@usc.edu>; Thu, 21 Jun 2001 14:11:43 -0700  
(PDT) 
Received: from exch_srv.smshawaii.com [66.37.172.25] by mail.rrhi.net with  
ESMTP 
  (SMTPD32-6.06) id A40974A00C6; Thu, 21 Jun 2001 11:15:53 -1000 
Received: by exch_srv.smshawaii.com with Internet Mail Service (5.5.2653.19) 
      id <N24ALKKT>; Thu, 21 Jun 2001 11:08:10 -1000 
Message-ID: <6C6166EBCE3D504895F51729C2F6D3072F84FB@exch_srv.smshawaii.com> 
From: Jim Dannemiller <JDannemiller@smshawaii.com> 
To: "'aapornet@usc.edu'" <aapornet@usc.edu> 
Subject: RE: FYI:  Re: Pew Poll on US Support of MDS & Bush Foreign  Polic 
      y  Approval (NPR) (fwd) 
Date: Thu, 21 Jun 2001 11:08:09 -1000 
MIME-Version: 1.0 
X-Mailer: Internet Mail Service (5.5.2653.19) 
Content-Type: multipart/alternative; 
      boundary="----_=_NextPart_001_01C0FA96.465CF730" 
 
This message is in MIME format. Since your mail reader does not understand  
this 
format, some or all of this message may not be legible. 
 
------_=_NextPart_001_01C0FA96.465CF730 
Content-Type: text/plain; 
      charset="iso-8859-1" 
 
I don't want to start an argument that gets more attention than it deserves,  
but I 
find myself is strong disagreement with your opinions re: (1) "pollsters 
(who) 
generally know almost zero about anything outside polling...", and (2)  
..."courses on 
'methodology' with scant attention to 
substance...".   The first point I find to be non-factual.  The second I 
find to be the primary strength of empirical social science research. 
 
I am a pollster, broadly defined, and number many pollsters among my friends, 
acquaintances, and colleagues.  In general I find pollsters to be: 
(1) the most broadly educated people I know, from a wide variety of  
disciplines, and 
tending toward multidisciplinary approaches to most problems; (2) quick to  
absorb 
complex material, because they live lifetimes being forced to absorb diverse  
content 
in short periods of time; (3) in possession of very broad knowledge of  
information 
sources (human, print, and 
electronic) because they are called upon more often than other professionals  
to 



research topics of interest to clients and publics; and (4) perhaps the 
people  
best 
equipped to evaluate the ability of a four-item survey to do justice to a 
very 
complex topic -- because they are so often attacked for having done so.  In  
general, 
if I had to find someone who could help me deal quickly and effectively with 
a 
complicated problem on a very small budget -- give me a pollster every time.   
A 
university professor is going to kill my project with minutia masquerading as 
meaning.  Oops, my bias is showing. 
 
On the issue of graduate school training, my own training and that of most  
pollsters 
I know was unusually broad, but I am not certain that is the rule. Still, 
I'll  
side 
with Hubert Blalock (See the Introduction to Applied Multivariate Analysis 
and 
Experimental Designs, 1975) and opine that graduate students in the social  
sciences 
should study ONLY methods.  The issues of measurement and design are the  
difficult 
part of science and graduate students tend to have the time and patience to  
master 
them.  After grad school there is little time for serious training in  
fundamentals. 
I go further than Blalock.  There is no content area in social sciences today  
that 
cannot be fully mastered in six months.  There is little if any content that  
cannot 
be meaningfully absorbed in six weeks.  And there are darn few content areas  
that 
cannot be satisfactorily understood in six days. Moreover, the business of  
business 
(or administration, communications, education, etc.), is such that you are  
permitted 
to take the time to learn content.  Why waste a student's time on such  
pursuits?  The 
people who come out of universities with a very solid background in research  
design, 
measurement skills, and analytical systems/techniques are more valuable in 
the  
short 
run (and the long, I think), than those who have their social science theory  
down pat. 
 
I realize that last point was not your major emphasis, but I often take the  
time to 
point out this viewpoint when someone seems to be denigrating comprehensive  
training 
in methods. 
 
As for facts in polling, you can use them as you wish.  The answer to the  
question 



"Should we have an MDS?" is a good, solid, meaningful set of data. The answer  
to the 
question "If you knew that the US does presently enjoy a missile-based anti- 
missile 
defense system -- it's called ICBM's and it is part of the MAD system--if 
they  
attack 
us, we nuke them. Bush wants a second form of anti-missile defense, one that  
would 
destroy incoming missiles before they caused damage, would you support Bush's  
MDS 
program?-- can also produce a good, solid, meaningful dataset.  It would  
answer a 
DIFFERENT question and, I assume, would be applied to different form of  
analysis. 
 
I have found myself in serious disagreement with the interpretation of my  
polling 
findings by the popular press.  I have found, however, that establishing a 
relationship with reporters tends to be the best way to handle that issue.   
The 
Fourth Estate rules. 
 
Thank you for sharing your opinion, and for reading mine. 
 
 
 
-----Original Message----- 
From: owner-aapornet@usc.edu [mailto:owner-aapornet@usc.edu]On Behalf Of 
Alice  
Robbin 
Sent: Wednesday, June 20, 2001 6:56 AM 
To: aapornet@usc.edu 
Subject: Re: FYI: Re: Pew Poll on US Support of MDS & Bush Foreign Policy  
Approval 
(NPR) (fwd) 
 
 
Dear Alice: 
 
I can't resist putting in my 2 cents into this discussion. 
 
First point: Pollsters generally know almost zero about anything outside  
polling 
techniques. Just look at the technical education one receives in graduate 
school--endless courses on "methodology" with scant attention to substance.  
The 
upshot, then, is that questions are written by people unfamiliar with the  
topic at 
hand. 
 
Second point: The US does presently enjoy a missile-based anti-missile 
defense 
system. Its called ICBM's and it is part of the MAD system--if they attack 
us,  
we 
nuke them. Bush wants a second form of anti-missile defense, one that would  



destroy 
incoming missiles before they caused damage. That the ICBM system has been 
in- 
place 
for at least four decades helps explain public beliefs in its existence. 
 
Perhaps those who write questions should think first. 
 
This point is examined at length in my public opinion book. 
 
Best, 
Bob 
 
 
 
 
------_=_NextPart_001_01C0FA96.465CF730 
Content-Type: text/html; 
      charset="iso-8859-1" 
 
<!DOCTYPE HTML PUBLIC "-//W3C//DTD HTML 4.0 Transitional//EN"> <HTML><HEAD>  
<META 
HTTP-EQUIV="Content-Type" CONTENT="text/html; charset=iso-8859-1"> 
 
 
<META content="MSHTML 5.00.2314.1000" name=GENERATOR></HEAD> <BODY> 
<DIV><FONT 
color=#0000ff face=Arial size=2><SPAN class=610153501-21062001>I 
don't want to start an argument that gets more attention than it deserves, 
but  
I 
find myself is strong&nbsp;disagreement with your opinions re: (1) "pollsters 
(who) generally know almost zero about anything outside polling...", and (2) 
..."courses on 'methodology' with scant attention to  
substance...".&nbsp;&nbsp; 
The first point I find to be non-factual.&nbsp; The second I find to be the 
primary strength of empirical social science research.</SPAN></FONT></DIV>  
<DIV><FONT 
color=#0000ff face=Arial size=2><SPAN 
class=610153501-21062001></SPAN></FONT>&nbsp;</DIV> 
<DIV><FONT color=#0000ff face=Arial size=2><SPAN class=610153501-21062001>I 
am  
a 
pollster, broadly defined, and number many pollsters among my friends, 
acquaintances, and colleagues.&nbsp; In&nbsp;</SPAN></FONT><FONT 
color=#0000ff 
face=Arial size=2><SPAN class=610153501-21062001>general I find pollsters to  
be: 
(1) the most broadly educated people I know, from a wide variety of  
disciplines, 
and tending toward multidisciplinary approaches to most problems; (2) quick 
to 
absorb complex material, because they live lifetimes&nbsp;being forced to  
absorb 
diverse content in short periods of time; (3) in possession of very broad 
knowledge of information sources (human, print, and electronic) because they  
are 



called upon more often than other professionals to research topics of 
interest 
to clients and publics; and (4) perhaps the people best equipped to evaluate  
the 
ability of a four-item survey to do justice to a very complex topic -- 
because 
they are so often attacked for having done so.&nbsp; In general, if I had to 
find someone who could help me deal quickly and effectively with a 
complicated 
problem on a very small budget --&nbsp; give me a pollster every time.&nbsp; 
A 
university professor is going to kill my project with minutia masquerading as 
meaning.&nbsp; Oops, my bias is showing.</SPAN></FONT></DIV> <DIV><FONT  
color=#0000ff 
face=Arial size=2><SPAN 
class=610153501-21062001></SPAN></FONT><FONT color=#0000ff face=Arial 
size=2><SPAN class=610153501-21062001><BR>On the issue of graduate school 
training, my own training and that of most pollsters I know was unusually  
broad, 
but I am not certain that is the rule.&nbsp; Still, I'll side with Hubert 
Blalock (See the Introduction to Applied Multivariate Analysis and  
Experimental 
Designs, 1975) and opine that graduate students in the social sciences should 
study ONLY methods.&nbsp; The issues of measurement and design are the  
difficult 
part of science and graduate students tend to have the time and patience to 
master them.&nbsp; After grad school there is little time for serious 
training 
in fundamentals.&nbsp; I go further than Blalock.&nbsp; There is  
no&nbsp;content 
area in social sciences today that cannot be fully mastered in six  
months.&nbsp; 
There is little if any content that cannot be meaningfully absorbed in six 
weeks.&nbsp; And there are darn few content areas that cannot be  
satisfactorily 
understood in six days.&nbsp; Moreover, the business of business (or 
administration, communications, education, etc.), is such that you are  
permitted 
to take the time to learn content.&nbsp; Why waste a student's time on such 
pursuits?&nbsp; The people who come out of universities with a very solid 
background in research design, measurement skills, and analytical 
systems/techniques are more valuable in the short run (and the long, I 
think), 
than those who have their social science theory down pat.</SPAN></FONT></DIV> 
<DIV><FONT color=#0000ff face=Arial size=2><SPAN 
class=610153501-21062001></SPAN></FONT>&nbsp;</DIV> 
<DIV><FONT color=#0000ff face=Arial size=2><SPAN class=610153501-21062001>I 
realize that last point was not your major emphasis, but I often take the 
time 
to point out this viewpoint when someone seems to be&nbsp;denigrating 
comprehensive training in methods. </SPAN></FONT></DIV> <DIV><FONT  
color=#0000ff 
face=Arial size=2><SPAN 
class=610153501-21062001></SPAN></FONT>&nbsp;</DIV> 
<DIV><FONT color=#0000ff face=Arial size=2><SPAN class=610153501-21062001>As  
for 
facts in polling, you can use them as you wish.&nbsp; The answer to the  



question 
"Should we have an MDS?" is a good, solid, meaningful set of data.&nbsp; The 
answer to the question "If you knew that the US does <I>presently </I>enjoy a 
missile-based anti-missile defense system --&nbsp;it's called ICBM's and it 
is 
part of the MAD system--if they attack us, we nuke them. Bush wants a  
<I>second 
</I>form of anti-missile defense, one that would destroy incoming missiles 
before they caused damage, would you support Bush's MDS program?-- can 
also&nbsp;produce a good, solid, meaningful dataset.&nbsp; It would answer a 
DIFFERENT question and, I assume, would be applied to different form of 
analysis.</SPAN></FONT></DIV> 
<DIV><FONT color=#0000ff face=Arial size=2><SPAN 
class=610153501-21062001></SPAN></FONT>&nbsp;</DIV> 
<DIV><FONT color=#0000ff face=Arial size=2><SPAN class=610153501-21062001>I  
have 
found myself in serious disagreement with the interpretation of my 
polling&nbsp;findings by the popular press.&nbsp; I have found, however, that 
establishing a relationship with reporters tends to be the best way to handle 
that issue.&nbsp; The Fourth Estate rules.&nbsp; </SPAN></FONT></DIV>  
<DIV><FONT 
color=#0000ff face=Arial size=2><SPAN 
class=610153501-21062001></SPAN></FONT>&nbsp;</DIV> 
<DIV><FONT color=#0000ff face=Arial size=2><SPAN class=610153501- 
21062001>Thank 
you for sharing your opinion, and for reading mine.</SPAN></FONT></DIV>  
<DIV><FONT 
color=#0000ff face=Arial size=2><SPAN 
class=610153501-21062001></SPAN></FONT>&nbsp;</DIV> 
<DIV><FONT color=#0000ff face=Arial size=2><SPAN 
class=610153501-21062001>&nbsp;</DIV></SPAN></FONT> 
<BLOCKQUOTE> 
  <DIV align=left class=OutlookMessageHeader dir=ltr><FONT face=Tahoma 
  size=2>-----Original Message-----<BR><B>From:</B> owner-aapornet@usc.edu 
  [mailto:owner-aapornet@usc.edu]<B>On Behalf Of </B>Alice 
  Robbin<BR><B>Sent:</B> Wednesday, June 20, 2001 6:56 AM<BR><B>To:</B> 
  aapornet@usc.edu<BR><B>Subject:</B> Re: FYI: Re: Pew Poll on US Support of  
MDS 
  &amp; Bush Foreign Policy Approval (NPR) (fwd)<BR><BR></DIV></FONT>Dear 
  Alice:<BR><BR>I can't resist putting in my 2 cents into this 
  discussion.<BR><BR>First point: Pollsters generally know almost zero about 
  anything outside polling techniques. Just look at the technical education  
one 
  receives in graduate school--endless courses on "methodology" with scant 
  attention to substance. The upshot, then, is that questions are written by 
  people unfamiliar with the topic at hand.<BR><BR>Second point: The US does 
  <I>presently </I>enjoy a missile-based anti-missile defense system. Its  
called 
  ICBM's and it is part of the MAD system--if they attack us, we nuke them.  
Bush 
  wants a <I>second </I>form of anti-missile defense, one that would destroy 
  incoming missiles before they caused damage. That the ICBM system has been 
  in-place for at least four decades helps explain public beliefs in its 
  existence. <BR><BR>Perhaps those who write questions should think 
  first.<BR><BR>This point is examined at length in my public opinion 
  book.<BR><BR>Best,<BR>Bob <BR><BR></BLOCKQUOTE></BODY></HTML> 
 



------_=_NextPart_001_01C0FA96.465CF730-- 
>From rusciano@rider.edu Thu Jun 21 18:27:00 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5M1QxJ16939 for <aapornet@listproc.usc.edu>; Thu, 21 Jun 2001  
18:26:59 
-0700 (PDT) 
Received: from enigma.rider.edu (enigma.rider.edu [192.107.45.2]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id SAA09795 for <aapornet@usc.edu>; Thu, 21 Jun 2001 18:26:55 -0700  
(PDT) 
Received: from CONVERSION-DAEMON by enigma.rider.edu (PMDF V5.2-31 #37528)  
id 
<01K51KC7YMTC0001CI@enigma.rider.edu> for aapornet@usc.edu; Thu,  21 Jun 2001 
21:27:03 EDT 
Received: from rider.edu (access10.rider.edu [204.142.218.110])  by  
enigma.rider.edu 
(PMDF V5.2-31 #37528)  with ESMTP id <01K51KC6INDS0001AL@enigma.rider.edu> 
for 
aapornet@usc.edu; Thu,  21 Jun 2001 21:27:02 -0400 (EDT) 
Date: Thu, 21 Jun 2001 21:28:53 -0400 
From: Frank Rusciano <rusciano@rider.edu> 
Subject: Re: FYI:  Re: Pew Poll on US Support of MDS & Bush Foreign  Polic   
yApproval 
(NPR) (fwd) 
To: aapornet@usc.edu 
Message-id: <3B329F53.347BE304@rider.edu> 
MIME-version: 1.0 
X-Mailer: Mozilla 4.51 [en]C-CCK-MCD {RIDER}  (Win98; U) 
Content-type: MULTIPART/ALTERNATIVE;   
BOUNDARY="Boundary_(ID_5X7i43YCuLkFRyrtBpJkTg)" 
X-Accept-Language: en 
References: <6C6166EBCE3D504895F51729C2F6D3072F84FB@exch_srv.smshawaii.com> 
 
 
--Boundary_(ID_5X7i43YCuLkFRyrtBpJkTg) 
Content-type: text/plain; charset=us-ascii 
Content-transfer-encoding: 7bit 
 
I feel compelled to make a comment regarding the statement that the U.S.  
already has 
a missile defense system.  ICBMs are no more a missile defense system than a  
handgun 
is a bullet defense system.  Rather, the MAD strategy is based on the idea of 
offensive reaction to an attack by a foreign power; again, to extend the  
analogy, it 
is the equivalent of two or more individuals holding guns on each other, with  
each 
having the capacity to shoot back if one or more shoots first. 
 
I mention this not as a support for a missile defense system, but rather to  
note that 
SDI (in whatever form one chooses) and MAD are based upon two different  
strategies. 
Equating the two, especially for the American public, creates a false  
impression, and 
makes it virtually impossible to explain how SDI may disrupt the MAD strategy  



without 
putting a workable substitute in its place. 
 
Frank Rusciano 
 
 
>      Second point: The US does presently enjoy a missile-based 
>      anti-missile defense system. Its called ICBM's and it is 
>      part of the MAD system--if they attack us, we nuke them. 
>      Bush wants a second form of anti-missile defense, one that 
>      would destroy incoming missiles before they caused damage. 
>      That the ICBM system has been in-place for at least four 
>      decades helps explain public beliefs in its existence. 
> 
>      Perhaps those who write questions should think first. 
> 
>      This point is examined at length in my public opinion book. 
> 
>      Best, 
>      Bob 
> 
> 
 
--Boundary_(ID_5X7i43YCuLkFRyrtBpJkTg) 
Content-type: text/html; charset=us-ascii 
Content-transfer-encoding: 7bit 
 
<!doctype html public "-//w3c//dtd html 4.0 transitional//en"> <html> I feel 
compelled to make a comment regarding the statement that the U.S. already has  
a 
missile defense system.&nbsp; ICBMs are no more a missile defense system than  
a 
handgun is a bullet defense system.&nbsp; Rather, the MAD strategy is based 
on  
the 
idea of offensive reaction to an attack by a foreign power; again, to extend  
the 
analogy, it is the equivalent of two or more individuals holding guns on each  
other, 
with each having the capacity to shoot back if one or more shoots first. <p>I  
mention 
this not as a support for a missile defense system, but rather to note that  
SDI (in 
whatever form one chooses) and MAD are based upon two different  
strategies.&nbsp; 
Equating the two, especially for the American public, creates a false  
impression, and 
makes it virtually impossible to explain how SDI may disrupt the MAD strategy  
without 
putting a workable substitute in its place. <p>Frank Rusciano <br>&nbsp;  
<blockquote 
TYPE=CITE> <blockquote>Second point: The US does <i>presently </i>enjoy a 
missile-based anti-missile defense system. Its called ICBM's and it is part 
of  
the 
MAD system--if they attack us, we nuke them. Bush wants a <i>second </i>form  
of 



anti-missile defense, one that would destroy incoming missiles before they  
caused 
damage. That the ICBM system has been in-place for at least four decades 
helps 
explain public beliefs in its existence. <p>Perhaps those who write questions  
should 
think first. <p>This point is examined at length in my public opinion book.  
<p>Best, 
<br>Bob <br>&nbsp;</blockquote> </blockquote> </html> 
 
--Boundary_(ID_5X7i43YCuLkFRyrtBpJkTg)-- 
>From pmeyer@email.unc.edu Thu Jun 21 20:12:31 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5M3CUJ27360 for <aapornet@listproc.usc.edu>; Thu, 21 Jun 2001  
20:12:30 
-0700 (PDT) 
Received: from smtpsrv0.isis.unc.edu (smtpsrv0.isis.unc.edu [152.2.1.139]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id UAA22465 for <aapornet@usc.edu>; Thu, 21 Jun 2001 20:12:31 -0700  
(PDT) 
Received: from login4.isis.unc.edu (pmeyer@login4.isis.unc.edu [152.2.1.101]) 
      by smtpsrv0.isis.unc.edu (8.9.3/8.9.1) with ESMTP id XAA24894; 
      Thu, 21 Jun 2001 23:12:29 -0400 (EDT) 
Received: (from pmeyer@localhost) 
      by login4.isis.unc.edu (AIX4.3/8.9.3/8.9.3) id XAA51670; 
      Thu, 21 Jun 2001 23:12:29 -0400 
Date: Thu, 21 Jun 2001 23:12:29 -0400 (EDT) 
From: Philip Meyer <pmeyer@email.unc.edu> 
X-Sender: pmeyer@login4.isis.unc.edu 
To: Jan Werner <jwerner@jwdp.com> 
cc: aapornet@usc.edu 
Subject: Grid v. pie 
In-Reply-To: <3B32131F.AD60F3F4@jwdp.com> 
Message-ID: <Pine.A41.4.21L1.0106212259350.50212-100000@login4.isis.unc.edu> 
MIME-Version: 1.0 
Content-Type: TEXT/PLAIN; charset=US-ASCII 
 
   I like the grid, but I'm not sure why. One obvious advantage is that you  
can count 
the little squares to verify that the graphic fits the published numbers. I  
actually 
did that, whereas I have never whipped out a protractor to check the  
proportions in a 
NY Times pie chart. Both have the advantage (over a bar chart) of showing the  
whole 
sample within the boundaries of the picture. And the grid probably makes it  
easier to 
tell the difference between, say, 46 and 44. If there is an algorithm for  
deciding 
which squares to shade, I'd like to know what it is. 
 
==================================================================== 
Philip Meyer, Knight Chair in Journalism  Voice: 919 962-4085 
CB 3365 Carroll Hall                      Fax: 919 962-1549 
University of North Carolina              Cell: 919 906-3425 
Chapel Hill NC 27599-3365                 http://www.unc.edu/~pmeyer 



==================================================================== 
 
 
 
>From rmaullin@fmma.org Thu Jun 21 20:12:53 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5M3CqJ27366 for <aapornet@listproc.usc.edu>; Thu, 21 Jun 2001  
20:12:53 
-0700 (PDT) 
Received: from webserver.fmma.com (mail.fmma.org [4.3.157.35]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id UAA22591 for <aapornet@usc.edu>; Thu, 21 Jun 2001 20:12:51 -0700  
(PDT) 
Received: by WEBSERVER with Internet Mail Service (5.5.2448.0) 
      id <N2PH8D40>; Thu, 21 Jun 2001 20:09:19 -0700 
Message-ID: <F0D37B169259D311A1B40060082080FE25411C@WEBSERVER> 
From: Richard <rmaullin@fmma.org> 
To: "'aapornet@usc.edu'" <aapornet@usc.edu> 
Subject: RE: FYI:  Re: Pew Poll on US Support of MDS & Bush Foreign  Polic 
       y  Approval (NPR) (fwd) 
Date: Thu, 21 Jun 2001 20:09:12 -0700 
MIME-Version: 1.0 
X-Mailer: Internet Mail Service (5.5.2448.0) 
Content-Type: text/plain; 
      charset="iso-8859-1" 
 
Dannenmiller gets my vote. 
 
-----Original Message----- 
From: Jim Dannemiller [mailto:JDannemiller@smshawaii.com] 
Sent: Thursday, June 21, 2001 2:08 PM 
To: 'aapornet@usc.edu' 
Subject: RE: FYI: Re: Pew Poll on US Support of MDS & Bush Foreign Polic y  
Approval 
(NPR) (fwd) 
 
 
I don't want to start an argument that gets more attention than it deserves,  
but I 
find myself is strong disagreement with your opinions re: (1) "pollsters 
(who) 
generally know almost zero about anything outside polling...", and (2)  
..."courses on 
'methodology' with scant attention to 
substance...".   The first point I find to be non-factual.  The second I 
find to be the primary strength of empirical social science research. 
 
I am a pollster, broadly defined, and number many pollsters among my friends, 
acquaintances, and colleagues.  In general I find pollsters to be: 
(1) the most broadly educated people I know, from a wide variety of  
disciplines, and 
tending toward multidisciplinary approaches to most problems; (2) quick to  
absorb 
complex material, because they live lifetimes being forced to absorb diverse  
content 
in short periods of time; (3) in possession of very broad knowledge of  



information 
sources (human, print, and 
electronic) because they are called upon more often than other professionals  
to 
research topics of interest to clients and publics; and (4) perhaps the 
people  
best 
equipped to evaluate the ability of a four-item survey to do justice to a 
very 
complex topic -- because they are so often attacked for having done so.  In  
general, 
if I had to find someone who could help me deal quickly and effectively with 
a 
complicated problem on a very small budget -- give me a pollster every time.   
A 
university professor is going to kill my project with minutia masquerading as 
meaning.  Oops, my bias is showing. 
 
On the issue of graduate school training, my own training and that of most  
pollsters 
I know was unusually broad, but I am not certain that is the rule. Still, 
I'll  
side 
with Hubert Blalock (See the Introduction to Applied Multivariate Analysis 
and 
Experimental Designs, 1975) and opine that graduate students in the social  
sciences 
should study ONLY methods.  The issues of measurement and design are the  
difficult 
part of science and graduate students tend to have the time and patience to  
master 
them.  After grad school there is little time for serious training in  
fundamentals. 
I go further than Blalock.  There is no content area in social sciences today  
that 
cannot be fully mastered in six months.  There is little if any content that  
cannot 
be meaningfully absorbed in six weeks.  And there are darn few content areas  
that 
cannot be satisfactorily understood in six days. Moreover, the business of  
business 
(or administration, communications, education, etc.), is such that you are  
permitted 
to take the time to learn content.  Why waste a student's time on such  
pursuits?  The 
people who come out of universities with a very solid background in research  
design, 
measurement skills, and analytical systems/techniques are more valuable in 
the  
short 
run (and the long, I think), than those who have their social science theory  
down pat. 
 
I realize that last point was not your major emphasis, but I often take the  
time to 
point out this viewpoint when someone seems to be denigrating comprehensive  
training 



in methods. 
 
As for facts in polling, you can use them as you wish.  The answer to the  
question 
"Should we have an MDS?" is a good, solid, meaningful set of data. The answer  
to the 
question "If you knew that the US does presently enjoy a missile-based anti- 
missile 
defense system -- it's called ICBM's and it is part of the MAD system--if 
they  
attack 
us, we nuke them. Bush wants a second form of anti-missile defense, one that  
would 
destroy incoming missiles before they caused damage, would you support Bush's  
MDS 
program?-- can also produce a good, solid, meaningful dataset.  It would  
answer a 
DIFFERENT question and, I assume, would be applied to different form of  
analysis. 
 
I have found myself in serious disagreement with the interpretation of my  
polling 
findings by the popular press.  I have found, however, that establishing a 
relationship with reporters tends to be the best way to handle that issue.   
The 
Fourth Estate rules. 
 
Thank you for sharing your opinion, and for reading mine. 
 
 
 
-----Original Message----- 
From: owner-aapornet@usc.edu [mailto:owner-aapornet@usc.edu]On Behalf Of 
Alice  
Robbin 
Sent: Wednesday, June 20, 2001 6:56 AM 
To: aapornet@usc.edu 
Subject: Re: FYI: Re: Pew Poll on US Support of MDS & Bush Foreign Policy  
Approval 
(NPR) (fwd) 
 
 
Dear Alice: 
 
I can't resist putting in my 2 cents into this discussion. 
 
First point: Pollsters generally know almost zero about anything outside  
polling 
techniques. Just look at the technical education one receives in graduate 
school--endless courses on "methodology" with scant attention to substance.  
The 
upshot, then, is that questions are written by people unfamiliar with the  
topic at 
hand. 
 
Second point: The US does presently enjoy a missile-based anti-missile 
defense 



system. Its called ICBM's and it is part of the MAD system--if they attack 
us,  
we 
nuke them. Bush wants a second form of anti-missile defense, one that would  
destroy 
incoming missiles before they caused damage. That the ICBM system has been 
in- 
place 
for at least four decades helps explain public beliefs in its existence. 
 
Perhaps those who write questions should think first. 
 
This point is examined at length in my public opinion book. 
 
Best, 
Bob 
 
 
 
>From jwerner@jwdp.com Fri Jun 22 04:54:00 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5MBrxJ12315 for <aapornet@listproc.usc.edu>; Fri, 22 Jun 2001  
04:53:59 
-0700 (PDT) 
Received: from smtp4ve.mailsrvcs.net (smtp4vepub.gte.net [206.46.170.25]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id EAA07009 for <aapornet@usc.edu>; Fri, 22 Jun 2001 04:54:02 -0700  
(PDT) 
Received: from jwdp.com (client-151-203-160-199.wma.adsl.bellatlantic.net 
[151.203.160.199]) 
      by smtp4ve.mailsrvcs.net (8.9.1/8.9.1) with ESMTP id LAA46452349; 
      Fri, 22 Jun 2001 11:52:55 GMT 
Message-ID: <3B3331D8.885C0153@jwdp.com> 
Date: Fri, 22 Jun 2001 07:54:00 -0400 
From: Jan Werner <jwerner@jwdp.com> 
Reply-To: jwerner@jwdp.com 
X-Mailer: Mozilla 4.76 [en] (Win98; U) 
X-Accept-Language: en 
MIME-Version: 1.0 
To: Philip Meyer <pmeyer@email.unc.edu> 
CC: aapornet@usc.edu 
Subject: Re: Grid v. pie 
References: <Pine.A41.4.21L1.0106212259350.50212-100000@login4.isis.unc.edu> 
Content-Type: text/plain; charset=us-ascii 
Content-Transfer-Encoding: 7bit 
 
The grid clearly has several advantages over the pie. The square shape is a  
more 
efficient use of space on the page and the lines improve precision.   
Additionally, 
the bolded median lines used here enhance the immediate visual transfer of 
information by making the four quadrants stand out at a glance. The use of  
neutral 
shades is also good, because it reduces the subliminal effect of the darker  
color 
dominating the lighter color. 



 
Where the NYT erred is in the inconsistent distribution of the unit squares  
within 
the grid. Counting the seven charts from the top right, the first four are  
consistent 
in distributing the colors with respect to both median lines, the fifth and  
sixth are 
visually inconsistent in that they do not fill the top quadrants before  
spreading 
down, but spread horizontally across the upper quadrants. 
 
What seems to be happening is an attempt to square the circle by preserving  
some of 
the pie chart's amorphous visual impact, even when this conflicts with the  
additional 
information content provided by the grid lines. 
 
Since we do not know how these grids were created, we do not know whether the  
fill 
patterns were created by software using a pre-determined algorithm, or  
manually by a 
graphic artist. 
 
Perhaps Janet Elder or Mike Kagay could enlighten their fellow AAPOR members  
on the 
genesis of these charts. 
 
Jan Werner 
____________________ 
 
Philip Meyer wrote: 
> 
>    I like the grid, but I'm not sure why. One obvious advantage is 
> that you can count the little squares to verify that the graphic fits 
> the published numbers. I actually did that, whereas I have never 
> whipped out a protractor to check the proportions in a NY Times pie 
> chart. Both have the advantage (over a bar chart) of showing the whole 
> sample within the boundaries of the picture. And the grid probably 
> makes it easier to tell the difference between, say, 46 and 44. If 
> there is an algorithm for deciding which squares to shade, I'd like to 
> know what it is. 
> 
> ==================================================================== 
> Philip Meyer, Knight Chair in Journalism  Voice: 919 962-4085 
> CB 3365 Carroll Hall                      Fax: 919 962-1549 
> University of North Carolina              Cell: 919 906-3425 
> Chapel Hill NC 27599-3365                 http://www.unc.edu/~pmeyer 
> ==================================================================== 
>From ande271@attglobal.net Fri Jun 22 05:30:05 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5MCU4J13293 for <aapornet@listproc.usc.edu>; Fri, 22 Jun 2001  
05:30:04 
-0700 (PDT) 
Received: from prserv.net (out4.prserv.net [32.97.166.34]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id FAA15912 for <aapornet@usc.edu>; Fri, 22 Jun 2001 05:30:05 -0700  



(PDT) 
Received: from attglobal.net (slip-32-100-251- 
207.ny.us.prserv.net[32.100.251.207]) 
          by prserv.net (out4) with SMTP 
          id <2001062212300120400quoc6e>; Fri, 22 Jun 2001 12:30:02 +0000 
Message-ID: <3B3364BC.5351DF6D@attglobal.net> 
Date: Fri, 22 Jun 2001 08:31:09 -0700 
From: Jeanne Anderson Research <ande271@attglobal.net> 
Reply-To: ande271@attglobal.net 
X-Mailer: Mozilla 4.5 [en]C-CCK-MCD {TLC;RETAIL}  (Win95; U) 
X-Accept-Language: en 
MIME-Version: 1.0 
To: aapornet@usc.edu 
Subject: Re: Grid v. pie 
References: <Pine.A41.4.21L1.0106212259350.50212-100000@login4.isis.unc.edu> 
Content-Type: text/plain; charset=us-ascii 
Content-Transfer-Encoding: 7bit 
 
One more thing: For a non-researcher, it may be more difficult to perceive  
that there 
is no "significant" difference between a grid with, say, 45 blue squares and  
47 blue 
ones.  Particularly if the configuration of squares by color is radically  
different 
in two different grids.  Pie charts may tend to overemphasize large  
differences but 
at least small ones tend to be unnoticeable. 
 
Philip Meyer wrote: 
 
>    I like the grid, but I'm not sure why. One obvious advantage is 
> that you can count the little squares to verify that the graphic fits 
> the published numbers. I actually did that, whereas I have never 
> whipped out a protractor to check the proportions in a NY Times pie 
> chart. Both have the advantage (over a bar chart) of showing the whole 
> sample within the boundaries of the picture. And the grid probably 
> makes it easier to tell the difference between, say, 46 and 44. If 
> there is an algorithm for deciding which squares to shade, I'd like to 
> know what it is. 
> 
> ==================================================================== 
> Philip Meyer, Knight Chair in Journalism  Voice: 919 962-4085 
> CB 3365 Carroll Hall                      Fax: 919 962-1549 
> University of North Carolina              Cell: 919 906-3425 
> Chapel Hill NC 27599-3365                 http://www.unc.edu/~pmeyer 
> ==================================================================== 
 
>From richard@ropercenter.uconn.edu Fri Jun 22 07:03:54 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5ME3sJ15738 for <aapornet@listproc.usc.edu>; Fri, 22 Jun 2001  
07:03:54 
-0700 (PDT) 
Received: from ropercenter.uconn.edu (mail.ropercenter.uconn.edu  
[137.99.36.157]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id HAA13667 for <aapornet@usc.edu>; Fri, 22 Jun 2001 07:03:54 -0700  



(PDT) 
Received: from richard-nt (d37h91.public.uconn.edu [137.99.37.91]) 
      by ropercenter.uconn.edu (8.9.3+Sun/8.9.3) with SMTP id KAA03796 
      for <aapornet@usc.edu>; Fri, 22 Jun 2001 10:01:47 -0400 (EDT) 
Message-Id: <3.0.6.32.20010622100513.00a559b0@mail.ropercenter.uconn.edu> 
X-Sender: richard@mail.ropercenter.uconn.edu 
X-Mailer: QUALCOMM Windows Eudora Light Version 3.0.6 (32) 
Date: Fri, 22 Jun 2001 10:05:13 -0400 
To: aapornet@usc.edu 
From: "Richard C. Rockwell" <richard@ropercenter.uconn.edu> 
Subject: Re: Grid v. pie 
Mime-Version: 1.0 
Content-Type: text/plain; charset="us-ascii" 
 
I may have figured out why the NYT grid-graph needs to retain the grid lines,  
rather 
than being invisible as I suggested yesterday.  The answer relates to how the  
eye 
interprets the graphs. 
 
In a pie chart, what counts is relative area -- the size of one slice 
relative  
to 
another.  But the human eye also sees absolute area, which changes as you  
increase or 
decrease the size of the pie.  When comparing two or more pie charts, they  
really 
need to be the same size, or the human eye may be tricked into interpreting  
absolute 
rather than relative area. 
 
That problem will not arise with grid-graphs that retain their grid lines, 
for  
area 
is not a part of the presentation. Instead, the presentation turns on how 
many 
squares, out of 100 squares, are populated by one color and how many by  
another. 
Comparisons across graphs of different sizes would likely be more accurate.   
This 
consideration would arise when comparing data from two or more organizations,  
for 
example. 
 
This may be a fairly considerable advantage of these grid-graphs. Comparisons  
across 
graphs are often very informative. 
 
I do think there was an error in the algorithm for populating the squares 
that  
led to 
some strange results.  It may also account for the odd way in which DK  
responses were 
handled. 
-------------------------- 
Please note change of e-mail address: 
 



Richard C. ROCKWELL 
Executive Director, The Roper Center & 
Institute for Social Inquiry 
Professor of Sociology 
341 Mansfield Road, U-164 
Storrs, CT 06269-1164  USA 
V +1 860 486-4440 
F +1 860 486-6308 
richard@ropercenter.uconn.edu 
>From mbednarz@umich.edu Fri Jun 22 10:29:04 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5MHT3J27571 for <aapornet@listproc.usc.edu>; Fri, 22 Jun 2001  
10:29:03 
-0700 (PDT) 
Received: from stayawayjoe.mr.itd.umich.edu (stayawayjoe.mr.itd.umich.edu 
[141.211.144.15]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id KAA09795 for <aapornet@usc.edu>; Fri, 22 Jun 2001 10:29:05 -0700  
(PDT) 
Received: from s-isr-m1.umich.edu (isr.umich.edu [141.211.207.35]) 
      by stayawayjoe.mr.itd.umich.edu (8.9.3/3.3rav) with ESMTP id NAA06244;  
Fri, 22 
Jun 2001 13:29:02 -0400 (EDT) 
Received: by isr.umich.edu with Internet Mail Service (5.5.2653.19) 
      id <Y01Z06QQ>; Fri, 22 Jun 2001 13:30:32 -0400 
Message-ID: <C51FC99D34C9D311BF8600508B121AA4957D69@s-isr-m2.isr.umich.edu> 
From: Marlene Bednarz <mbednarz@umich.edu> 
To: "'aapornet@usc.edu'" <aapornet@usc.edu> 
Cc: "'wdm1@cdc.gov'" <wdm1@cdc.gov> 
Subject: FYI: 57th Annual (2002) AAPOR Conference 
Date: Fri, 22 Jun 2001 13:28:55 -0400 
MIME-Version: 1.0 
X-Mailer: Internet Mail Service (5.5.2653.19) 
Content-Type: text/plain; 
      charset="iso-8859-1" 
 
from the AAPOR Secretariat, Ann Arbor, MI  
______________________________________ 
 
In response to many inquiries, listed below is 
the site of the 
            AAPOR 2002 Conference (a joint AAPOR/WAPOR year) 
 
                  May 16-19, 2002 
                  The TradeWinds Resort 
                  St. Pete Beach, Florida 
                  800.808.9833 
 
                  Advance Room Registration deadline:  April 15, 2002 
 
Conference Program Chair: 
                  Richard Kulka 
                  Research Triangle Institute 
                  P.O. Box 12194 
                  Research Triangle Park, NC  27709-2194 
 



                  RAK@rti.org 
>From kagay@nytimes.com Fri Jun 22 11:02:43 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5MI2hJ00712 for <aapornet@listproc.usc.edu>; Fri, 22 Jun 2001  
11:02:43 
-0700 (PDT) 
Received: from gatekeeper.nytimes.com (gatekeeper.nytimes.com  
[199.181.175.201]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id LAA04650 for <aapornet@usc.edu>; Fri, 22 Jun 2001 11:02:44 -0700  
(PDT) 
Received: from mail2.nytimes.com (mail2.nytimes.com [170.149.207.84]) 
      by gatekeeper.nytimes.com (8.9.1a/8.9.1) with ESMTP id NAA18292 
      for <aapornet@usc.edu>; Fri, 22 Jun 2001 13:57:30 -0400 (EDT) 
Received: from emailname.nytimes.com ([170.149.33.58]) 
      by mail2.nytimes.com (8.8.8+Sun/8.8.8) with SMTP id OAA24241 
      for <aapornet@usc.edu>; Fri, 22 Jun 2001 14:04:21 -0400 (EDT) 
Message-Id: <4.1.20010622135048.013043e0@mailgate.nytimes.com> 
X-Sender: kagay@mailgate.nytimes.com 
X-Mailer: QUALCOMM Windows Eudora Pro Version 4.1 
Date: Fri, 22 Jun 2001 13:59:30 -0400 
To: aapornet@usc.edu 
From: Mike Kagay <kagay@nytimes.com> 
Subject: Grid Chart vs. Pie Chart 
Mime-Version: 1.0 
Content-Type: text/plain; charset="us-ascii" 
 
Greetings and all best wishes. 
 
In response to a query, I can report that 
Charles Blow, the editor of news graphics 
at The Times, devised the "grid" format for 
our NYT/CBS News Poll results yesterday as a 
substitute for  what would in the past have been pie charts. 
 
I have passed along to him the seven sets 
of commnts posted to AAPORNET so far. 
 
Thanks for your comments. 
 
Cheers, - Mike 
 
>From JAnnSelzer@aol.com Fri Jun 22 12:04:06 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5MJ45J12393 for <aapornet@listproc.usc.edu>; Fri, 22 Jun 2001  
12:04:05 
-0700 (PDT) 
Received: from imo-d09.mx.aol.com (imo-d09.mx.aol.com [205.188.157.41]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id MAA23472 for <aapornet@usc.edu>; Fri, 22 Jun 2001 12:04:05 -0700  
(PDT) 
From: JAnnSelzer@aol.com 
Received: from JAnnSelzer@aol.com 
      by imo-d09.mx.aol.com (mail_out_v30.22.) id 5.b0.16526f3b (3975) 
       for <aapornet@usc.edu>; Fri, 22 Jun 2001 15:03:31 -0400 (EDT) 



Message-ID: <b0.16526f3b.2864f082@aol.com> 
Date: Fri, 22 Jun 2001 15:03:30 EDT 
Subject: Re: Grid Chart vs. Pie Chart 
To: aapornet@usc.edu 
MIME-Version: 1.0 
Content-Type: multipart/alternative;  
boundary="part1_b0.16526f3b.2864f082_boundary" 
X-Mailer: AOL 6.0 for Windows US sub 10519 
 
 
--part1_b0.16526f3b.2864f082_boundary 
Content-Type: text/plain; charset="US-ASCII" 
Content-Transfer-Encoding: 7bit 
 
Is this grid viewable online at all?  Or did one need to get the paper.  The 
discussion has been fascinating.  But a visual would be much more 
enlightening.  JAS 
 
J. Ann Selzer, Ph.D. 
Selzer & Company, Inc. 
Des Moines 
JAnnSelzer@aol.com, for purposes of this list; otherwise, 
JASelzer@SelzerCo.com 
Visit our website at www.SelzerCo.com 
 
--part1_b0.16526f3b.2864f082_boundary 
Content-Type: text/html; charset="US-ASCII" 
Content-Transfer-Encoding: 7bit 
 
<HTML><FONT FACE=arial,helvetica><BODY BGCOLOR="#ffffff"><FONT  SIZE=2>Is 
this  
grid 
viewable online at all? &nbsp;Or did one need to get the paper. &nbsp;The 
<BR>discussion has been fascinating. &nbsp;But a visual would be much more 
<BR>enlightening. &nbsp;JAS 
<BR> 
<BR>J. Ann Selzer, Ph.D. 
<BR>Selzer &amp; Company, Inc. 
<BR>Des Moines 
<BR>JAnnSelzer@aol.com, for purposes of this list; otherwise, 
<BR>JASelzer@SelzerCo.com 
<BR>Visit our website at www.SelzerCo.com</FONT></HTML> 
 
--part1_b0.16526f3b.2864f082_boundary-- 
>From mark@bisconti.com Fri Jun 22 12:24:55 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5MJOsJ15069 for <aapornet@listproc.usc.edu>; Fri, 22 Jun 2001  
12:24:54 
-0700 (PDT) 
Received: from epimetheus.hosting4u.net ([209.15.2.70]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with SMTP 
      id MAA08458 for <aapornet@usc.edu>; Fri, 22 Jun 2001 12:24:55 -0700  
(PDT) 
Received: (qmail 25957 invoked from network); 22 Jun 2001 19:24:49 -0000 
Received: from libra.hosting4u.net (HELO bisconti.com) (209.15.2.27) 
  by mail-gate.hosting4u.net with SMTP; 22 Jun 2001 19:24:49 -0000 



Received: from mark ([138.88.89.130]) by bisconti.com ; Fri, 22 Jun 2001  
14:24:41 
-0500 
From: "Mark David Richards" <mark@bisconti.com> 
To: <aapornet@usc.edu> 
Subject: FW: PEN Weekly NewsBlast for June 22, 2001 
Date: Fri, 22 Jun 2001 15:22:02 -0400 
Message-ID: <JAEPJNNBGDEENLLCIIIBGEAHDFAA.mark@bisconti.com> 
MIME-Version: 1.0 
Content-Type: text/plain; 
      charset="us-ascii" 
Content-Transfer-Encoding: 7bit 
X-Priority: 3 (Normal) 
X-MSMail-Priority: Normal 
X-Mailer: Microsoft Outlook IMO, Build 9.0.2416 (9.0.2910.0) 
X-MimeOLE: Produced By Microsoft MimeOLE V5.50.4133.2400 
 
QUOTE OF THE WEEK 
"If the aborigine drafted an IQ test, all of Western civilization would  
presumably 
flunk it." -Stanley Marion Garn (anthropologist) 
 
-----Original Message----- 
From: pen@publiceducation.org [mailto:pen@publiceducation.org] 
Sent: Friday, June 22, 2001 3:13 PM 
To: mark@bisconti.com 
Subject: PEN Weekly NewsBlast for June 22, 2001 
 
Public Education Network Weekly NewsBlast 
"America's Favorite Free Newsletter on Improving Public Education" 
**************************************************************************** 
* 
PUBLIC OPINION ON THE FEDERAL EDUCATION BILL 
The Senate last week passed a sweeping new education bill that promises  
dramatic 
changes in the way in which the federal government is involved in the 
nation's 
education system. The American public generally welcomes such legislation.  
Education 
has been at the top of the list of priorities for Congress and the president  
in 
numerous polls conducted during the past year. The new education bill will  
include an 
increased emphasis on mandatory standardized testing, which the public 
favors,  
but 
will not include a voucher program, a concept about which the public is still 
ambivalent. http://www.gallup.com/Poll/releases/pr010618.asp 
 
COMMUNITY-BASED EFFORTS TO IMPROVE STUDENT HEALTH STATEWIDE 
Two local education funds are working across communities to build statewide 
comprehensive school health programs that include HIV prevention education.  
Find 
contact information and links to resources for adolescent health services. 
http://www.publiceducation.org/health/resources/ 
 
STRONG PARTNERSHIPS KEY TO PUBLIC SCHOOL SUCCESS 



In order for public education to be successful and for students to achieve at  
high 
levels, a strong partnership must be forged between schools, parents, 
teachers  
and 
the community. Panelists at a recent dialogue on public schools hosted by the  
Los 
Angeles Educational Partnership (LAEP) examined various themes ranging from  
limited 
school choice, to better teacher recruitment and universal preschool.  
Panelists 
agreed that it will take government and individuals working together to "fix"  
the 
many complex problems facing public schools, such as equal access, low test  
scores 
and under-qualified teachers. LAEP, a local education fund, works with  
educators, 
business leaders and communities to improve education. 
http://www.laep.org/01_19_01/boardretreat2.html 
 
EDUCATION PARTNERSHIPS: STRATEGIES FOR SUCCESS 
More is accomplished together than alone. Recognition of this reality is  
prompting 
many school reform groups to form new partnerships and alliances. This  
downloadable 
brief identifies key components or conditions that contribute to partnership  
success. 
The components fall into the following 
areas: shared mission, goals, and objectives; organizational structure and 
governance; leadership; communication; budget, resources, and external  
funding; 
culture as it relates to both collaboration and professional development; and 
evaluation. http://www.wested.org/cs/wew/view/rs/508 
 
MEMPHIS ENDS USE OF EXPERIMENTAL SCHOOL REFORMS 
The American Association of School Administrators named Gerry House  
superintendent of 
the year in 1999. House was hailed by her peers as a visionary, in part for  
insisting 
that all 165 schools in her Memphis school district implement a comprehensive  
reform 
model. Recently, however, House's successor, Superintendent Johnnie Watson,  
announced 
that he was abandoning all 18 of the reform models that were put into place 
in  
the 
district's schools in the 1990s. According to an internal study conducted by  
the 
district, only three of the 18 whole-school designs raised student 
achievement  
in 
Memphis. Teachers complained to district researchers that the models were not 
appropriate for students who needed more time on the basics, and also took 
too  
much 
time and required too much paperwork. 
http://www.gomemphis.com/newca/062001/20reform.htm 



 
BECOMING A CREATIVE LEADER 
Innovation is a form of change. For the most part our culture welcomes 
change,  
but 
people proposing it do, as you might expect, run into barriers. As our 
society  
has 
become more complex, we find important segments of it becoming larger, more 
structured, more bureaucratic, less nimble, and less hospitable to creative  
people. 
Learn strategies for leaders to use in setting an example for openness and 
imagination and acceptance. 
http://www.drucker.org/leaderbooks/l2l/spring2001/depree.html 
 
FIX THE FLAWS IN SCHOOL REFORM 
School reform will come to nothing unless real money is put behind rebuilding  
failing 
schools and closing the achievement gap between white 
students and the minority children.   What children's advocates fear most of 
all is that Congress will pass a reform bill that promises a lot but fails to 
appropriate the necessary funds later on. That would be a missed opportunity  
and a 
tragedy for millions of children. 
http://www.nytimes.com/2001/06/16/opinion/16SAT2.html 
 
DEVELOPING A STRATEGIC COMMUNICATIONS TECHNOLOGY STRATEGY "Think it Through"  
covers 
what it takes to design & fund an effective communications technology  
strategy, 
including planning, audience development, message shaping, and evaluation and 
funding. http://www.benton.org/Practice/Toolkit/thinkthru.html 
 
TOOLS FOR ACCOUNTABILITY 
The Annenberg Institute has just released a new tool that provides an in-
depth 
introduction to using surveys as part of an ongoing school-improvement  
program. Seven 
school-tested survey instruments are available with advice on how to use 
them.  
The 
tools can help gauge the progress local schools are making to improve student 
achievement. http://www.annenberginstitute.org/accountability/toolbox/ 
 
GRANT AND FUNDING INFORMATION 
 
"NFL Charities" 
NFL Charities is a nonprofit organized founded by member clubs of the 
National 
Football League. Awards are granted for youth education, recreation, and  
physical 
fitness. http://www.nfl.com 
 
"Sol Hirsch Education Fund Grants" 
The National Weather Associations' Sol Hirsch Education Fund supplies grants  
of $500 
to K-12 educators to help improve the teaching of meteorology. 



http://www.nwas.org/solhirsch.html 
 
"The Pentair Foundation" 
The Pentair Foundation awards education grants that are aimed at projects 
that  
can 
support the use of alternative education methods and instruction that  
recognize and 
support the individual needs and skill levels of students. 
http://www.pentair.com/ci/ci_pf.htm 
 
"Reach-a-Star Foundation" 
The Reach-a-Star Foundation awards Educational Project grants for programs  
that take 
an innovative and creative approach to students' learning experience. 
http://www.reachastar.org 
 
"National Science Foundation" 
The National Science Foundation provides grants that support highly 
innovative  
and 
replicable projects for Internet network connections and high performance  
connections 
in research institutions. http://www.nsf.gov 
 
"eSchool News School Funding Center" 
Information on up-to-the-minute grant programs, funding sources, and  
technology 
funding. http://www.eschoolnews.org/funding 
 
"Philanthropy News Digest-K-12 Funding Opportunities" 
K-12 Funding opportunities with links to grantseeking for teachers, learning 
technology, and more. http://fdncenter.org/pnd/20000328/funding.html 
 
"Information on U.S. Department of Education Initiatives" 
Among a wealth of other information, the ED site provides comprehensive  
information 
on applying for grants and listings of current funding opportunities. 
http://www.ed.gov/funding.html 
 
"SchoolGrants" 
A collection of resources and tips to help K-12 educators apply for and 
obtain 
special grants for a variety of projects. http://www.schoolgrants.org 
 
 
QUOTE OF THE WEEK 
"If the aborigine drafted an IQ test, all of Western civilization would  
presumably 
flunk it." -Stanley Marion Garn (anthropologist) 
 
 ===========PEN NewsBlast========== 
 
The PEN NewsBlast is a free weekly e-mail newsletter featuring school reform  
and 
school fundraising resources. The PEN NewsBlast is the property of the Public 
Education Network, a national association of 62 local education funds working  



to 
improve public school quality in low-income communities nationwide. 
 
There are currently 22,551 subscribers to the PEN NewsBlast. Please forward  
this 
e-mail to anyone who enjoys free updates on education news and grant alerts. 
 
To subscribe or unsubscribe, visit:  
http://www.PublicEducation.org/news/signup.htm 
 
If you would like an article or news about your local education fund, public  
school, 
or school reform organization featured in the next exciting issue of PEN  
Weekly 
NewsBlast, send a note to HSchaffer@PublicEducation.org 
 
Andrew Smith is a regular contributor to the PEN Weekly NewsBlast. 
 
 
---------- 
Howie Schaffer 
Managing Editor 
Public Education Network 
601 13th Street, NW #900N 
Washington, DC 20005 
202-628-7460 
202-628-1893 fax 
www.PublicEducation.org 
 
 
 
 
 
 
 
 
>From tmg1p@cms.mail.virginia.edu Fri Jun 22 13:55:06 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5MKt6J20496 for <aapornet@listproc.usc.edu>; Fri, 22 Jun 2001  
13:55:06 
-0700 (PDT) 
Received: from mail.virginia.edu (mail.Virginia.EDU [128.143.2.9]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with SMTP 
      id NAA04268 for <aapornet@usc.edu>; Fri, 22 Jun 2001 13:55:07 -0700  
(PDT) 
From: tmg1p@cms.mail.virginia.edu 
Received: from tetra.mail.virginia.edu by mail.virginia.edu id aa01889; 
          22 Jun 2001 16:55 EDT 
Received: from gj9k20b.Virginia.EDU (bootp-55-134.bootp.Virginia.EDU  
[128.143.55.134]) 
      by tetra.mail.Virginia.EDU (8.9.3/8.9.3) with SMTP id QAA02578; 
      Fri, 22 Jun 2001 16:55:04 -0400 (EDT) 
To: AAPORnet List server <aapornet@usc.edu> 
Subject: Faculty lists available? 
Message-ID: <SIMEON.10106221721.B@gj9k20b.config.mail.virginia.edu> 
Date: Fri, 22 Jun 2001 17:04:21 -0400 (Eastern Daylight Time) 



X-Mailer: Simeon for Win32 Version 4.1.4 Build (40) 
X-Authentication: IMSP 
MIME-Version: 1.0 
Content-Type: TEXT/PLAIN; CHARSET=US-ASCII 
 
Fello 'netters: 
I am working on a funded research project with a UVA researcher in which we 
want to contact assistant professors in 75 selected colleges and 
universities.  Can anyone suggest an efficient way to obtain a list of 
names, phones, and e-mails for assistant professors?  We may or may not 
choose selected departments within universities. 
   We have tried having research assistants "just go on the web" and 
found this not to be very efficient.  Are good commercial lists available? 
   Please reply to me and I'll gladly summarize for the list. 
                                    Tom 
 
Thomas M. Guterbock                       Voice: (434) 243-5223 
NOTE: NEW TELEPHONE AREA CODE   CSR Main Number: (434) 243-5222 
Center for Survey Research                  FAX: (434) 243-5233 
University of Virginia     EXPRESS DELIVERY:  2205 Fontaine Ave 
P. O. Box 400767                                      Suite 303 
Charlottesville, VA 22904-4767        e-mail: TomG@virginia.edu 
 
>From jwerner@jwdp.com Sat Jun 23 10:37:04 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5NHb4J27416 for <aapornet@listproc.usc.edu>; Sat, 23 Jun 2001  
10:37:04 
-0700 (PDT) 
Received: from smtp5ve.mailsrvcs.net (smtp5vepub.gte.net [206.46.170.26]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id KAA03442 for <aapornet@usc.edu>; Sat, 23 Jun 2001 10:37:05 -0700  
(PDT) 
Received: from jwdp.com (client-151-203-161-114.wma.adsl.bellatlantic.net 
[151.203.161.114]) 
      by smtp5ve.mailsrvcs.net (8.9.1/8.9.1) with ESMTP id RAA19733341 
      for <aapornet@usc.edu>; Sat, 23 Jun 2001 17:36:28 GMT 
Message-ID: <3B34D3DE.34E7D80C@jwdp.com> 
Date: Sat, 23 Jun 2001 13:37:34 -0400 
From: Jan Werner <jwerner@jwdp.com> 
Reply-To: jwerner@jwdp.com 
X-Mailer: Mozilla 4.76 [en] (Windows NT 5.0; U) 
X-Accept-Language: en 
MIME-Version: 1.0 
To: aapornet@usc.edu 
Subject: NY Times Grid Chart Image 
References: <b0.16526f3b.2864f082@aol.com> 
Content-Type: multipart/mixed;  boundary="------------ 
CB3954A2D4EA418998E5D2C7" 
 
This is a multi-part message in MIME format. -------------- 
CB3954A2D4EA418998E5D2C7 
Content-Type: text/plain; charset=us-ascii 
Content-Transfer-Encoding: 7bit 
 
The graphics appeared only in the print version of the Times, although they  
could be 



seen in reduced format in the front page image on the Times site the day they  
were 
published. 
 
For those who did not see them, here is a JPEG scan of the graphics as they  
appeared 
on the front page of the print edition of the Times. 
 
Jan Werner 
jwerner@jwdp.com 
 
____________________ 
 
JAnnSelzer@aol.com wrote: 
> 
> Is this grid viewable online at all?  Or did one need to get the 
> paper.  The discussion has been fascinating.  But a visual would be 
> much more enlightening.  JAS 
> 
> J. Ann Selzer, Ph.D. 
> Selzer & Company, Inc. 
> Des Moines 
> JAnnSelzer@aol.com, for purposes of this list; otherwise, 
> JASelzer@SelzerCo.com Visit our website at www.SelzerCo.com 
--------------CB3954A2D4EA418998E5D2C7 
Content-Type: image/jpeg; 
 name="NYTGrid062101E.jpg" 
Content-Transfer-Encoding: base64 
Content-Disposition: inline; 
 filename="NYTGrid062101E.jpg" 
 
/9j//gAIV0FORx4C/+AAEEpGSUYAAQEBAJYAlgAA/9sAQwAbEhQXFBEbFxYXHhwbIChCKygl 
JShROj0wQmBVZWRfVV1baniZgWpxkHNbXYW1hpCeo6utq2eAvMm6pseZqKuk/9sAQwEcHh4o 
IyhOKytOpG5dbqSkpKSkpKSkpKSkpKSkpKSkpKSkpKSkpKSkpKSkpKSkpKSkpKSkpKSkpKSk 
pKSkpKSk/8AAEQgDIAICAwEhAAIRAQMRAf/EAB8AAAEFAQEBAQEBAAAAAAAAAAABAgMEBQYH 
CAkKC//EALUQAAIBAwMCBAMFBQQEAAABfQECAwAEEQUSITFBBhNRYQcicRQygZGhCCNCscEV 
UtHwJDNicoIJChYXGBkaJSYnKCkqNDU2Nzg5OkNERUZHSElKU1RVVldYWVpjZGVmZ2hpanN0 
dXZ3eHl6g4SFhoeIiYqSk5SVlpeYmZqio6Slpqeoqaqys7S1tre4ubrCw8TFxsfIycrS09TV 
1tfY2drh4uPk5ebn6Onq8fLz9PX29/j5+v/EAB8BAAMBAQEBAQEBAQEAAAAAAAABAgMEBQYH 
CAkKC//EALURAAIBAgQEAwQHBQQEAAECdwABAgMRBAUhMQYSQVEHYXETIjKBCBRCkaGxwQkj 
M1LwFWJy0QoWJDThJfEXGBkaJicoKSo1Njc4OTpDREVGR0hJSlNUVVZXWFlaY2RlZmdoaWpz 
dHV2d3h5eoKDhIWGh4iJipKTlJWWl5iZmqKjpKWmp6ipqrKztLW2t7i5usLDxMXGx8jJytLT 
1NXW19jZ2uLj5OXm5+jp6vLz9PX29/j5+v/aAAwDAQACEQMRAD8A1SQB83H1pcY4B61IxCT9 
aRyoHzMAB+FACFgAGLAJ65pdwbB7etACr1JGaOQCTQAnG360medqkZ7igBWwSAaXqRjtQAA8 
8/hRkHJoAFyMnOaD93njJoACPlAU4oJOQMZzQANhm69KUBt3tQAE85I6Ug/vA0AByEyeaBjt 
wTQApUgcGlOCQMUDEI560vOeRSARSDk4waACASDmgAzgfN1pcDGAcUwA5yABQcFsY6UABGTk 
GkB65FAAAOtHKr60ABI6HvSkZxg0AJk56cUcE80AGOSaMkDkZoATIxz3pcccGgAJ5A60nDHH 
pQAYIbOeKAT3oABtxmjBA+U0AIxIwDS4BIHpQAhB3Z7UBjk5oEIMdeho24B5oGO5wOOaQ4PB 
FAC4GcDtQAd2e1ABuIBzSrjg9zQBLRxTERdTjHFACls+lIAwQevFV77H2OQ9Dx/OgCpJK32I 
J5TBcD5u1TefIFhhhA3FAcnoKAENzKqyKwXzY+eOhFO+1s0yLgbCBn2JGaAJLaUzR7mAAzxj 
0qIMEu52CglUz15NABBdSO6k+WQ3GAeRUt6SLZmTj1+lAFSQyiO1JALZyvv0qcXDrIyXCqML 
uytAEa3rjazbAhOMA8gVocngigBAAWz6UvIJJ6CgBMZ5PFLt2jg0ADHsRSFcnbmkMcwPAHSk 
GCeR0pgKBlsg5oB/vUAGBgkcE0gyMdzQAvH3aCMng0gDJ9OB3oGCcjNMA5AOfypMgDJ4oAAv 
Hy/rS8jAwTQAcHijHOc0AIDySRjHrRgHmgA5UetBPAz3oACAeBRz07UAHGcUgGW3ZzQAoyMk 
0nbnjNABjA4NBJGBigA4Jwe1Ljng9KAEycnNJxgnpmgAIIBI60hbjkUCF+X7tKF5GD0oGLkg 
89KQEYzigAGMcd6CCF4NAASRgYpRgtjuKAJMe9GPemIjBODmgYA9M0gFwwHFQ3SGaFo1wCe5 
oGMlt2e0EIYbgAOfamNayq0ckTAOi7TnoaBCw2xzI8zbmkGDjoBUS2MggZdw37gQc+lAFuFB 



FEqHsMfU1F9ncTSOrBdwwPagCEWcpkTcsa7TklRyatXMRlhZFOCR1oAgFtM3kbtg8s9j2p72 
5lnZzwpTb70AQx2kvyrti2j+PAJIq+CQvzHmgAOMY9aCCAAP1oAUnJCkUdW60hgD1JoGCc0A 
AyBnOaM/LzTEIQOgNKeo6+9Aw4JA9PSjB3dcigAU5ySMYpAB1B60AL8wX1o4xjgUAGCMYoJB 
OKADAJ4oGec0AAIxnGKMEDg9aAFPAGaQgYwOKADB3cdKTPzHI4oAMAnIoAIHrQAduRRjAwKA 
DkcUHBOMUAGMtnNHPNACZGM9KAOODQAHIxQSDgGgQY54PFIDzz0oAAR1IxilA6kHOaBhyF96 
MjgetAAQCQM0oB3daAEyeSRQp7460AS4PrRg+v60wI8kHigtkkYP1pCAdc5o3EDJ6UAICDyO 
9LkgY60DBmHQ/pQTwADigCOWcR4BViCccCpMjOaBEUE4mQuucZxzUitnnpQMB93g5zTTKok8 
s8tjOMdqAHnBwM0vOR6UAJkE+4o9TntSEGeCx4oI4yOM0wAbgvc0HBwD3oAUjoAaTJLYxxQA 
4AE0gzkk80DDI27jSYwOKAGSTeU6K2ApBJJ/Cgyo8RMbLwO/QfWgQrzIjAM6j6mnhgTQMYrY 
DOzqACeQeKQzAwvIhVtoPQ0ACTRsAA6hj2zUnIXrmgAbGQCKUjJ9KADnJz0oBB5oARRjJzRk 
heaAAgEYz1oIIxigBCfmwRmjgnOelAByCTTTMocK3BIzQA2OQSRhhwW5xTi23GSOfWgBeDgG 
ggbhyKADJByeBQCDk0CEGCCynNJkgc9aAFyMYNKcZAB6UDDndjtQGBJyMUAAxyRRtIHBoADk 
KO570uQWAI5oAkz9KTP0piI1B55zRk7ckUgALgcd6hv9wtG/Dn8aAKrIsLwOjEuxAPPWlgiL 
zzNlv3b5AFAEGJHQy4O/P39+Kll8x5NzLvG0Harcg0ABctbxEMx/eYyetPC+fcSl3Zdn3QO3 
vQBAjutusak/O5zjr2qRfMj8xSGClCcFs4OKAGEOtqk4lffn1qby86kPmYcbuv8AnigC+OTn 
FJg4z1oAM4XkEZpSPl4oACSABQcH5aAFOc8UgOckjGKAADPNGSq0gFGCvpmmsQm0Z6nAzTGD 
sAyq2MnpSkrvVdwzzgZoAicZuotwBABI/SopcE3B/wBgf1oEObIlkKOobHIYdalhYfZ0IUgY 
GBQBXQD5N2NnmN17HPFOuMb5NnOIju/p/WgAdojarsxkAbcdc1aAO7Pb0oGKCeSaQY6+tABk 
gepoyCB2zQApHYHFBznFACcFue1AHzEigBAcdevajjGO5oAMYXANQSKPtSZUE7Tz+IoAhWND 
ZFwBvCk5704hpLhwUVwoGAx/XpQImtjiM5xgEgYOcVDsMkkp8tHO7A3HoPpigYKN/lq5DgKS 
Ocg84odUVDGrEBnG4emaBDniSOSPyxt3HBA4yMVCEC2qyKPnAB3d6AJlRJpZPMXdtOBntxUa 
KJJEViSvzjr94A8UAOSBcygjIU4UZ6cZ4pVcx+XI5+V0G4n1HOf50ASwD90pbq3zH8alweOa 
Bic59qVeScigCSigCPHYGg56dRQIXhjwelQXkbyW7KvJPb8aAGw2kKEOUO4e/Q1LHCqbmTqx 
yaAITZQ7t209clc8U6W1ikcHBVvVTigA+zIFRAPlU5HNElrHLLuO4HocHrQAv2OIxbBkrnNJ 
HaoiuDuO4YJJ5xQANaxm3EOWAB4Pele2UyLJlgw9D1FAExxgA8UY5ABxigAzk44oIBOfSkMU 
A568Ue54oAQKQvBpTkDpzQAYGMZxSYbOB0oELgE89qTaC4brjpTGLnuw6dKTjGQevekAcj3N 
IwUjDKOetAA8SPtyqnHTIHFKc5wAKYDI4l2ENhskk8cc05Y1QEBVCntigAWNN2/YAc9cU4D5 
eD1oAOQAOtBwTigBe4wQRRnnkYFACcE7qOQKAAkY54zSbRjAI5oAGUblyASOh9KCFL5I5A60 
AAQb9+BnGM+1NaNXdXYcr05oANkflldoCkYxTXgVucZb1BxQA9VEaqigAegpjwRyNkjBIwcH 
GaAFeFW2jbgL0xximrFHtZSvHfJzmgQJDGrF1yT0yTmgRARGMjK4ximAPEjHc2VJGDgkU4RI 
AuwYKjj2pALs2k7R97k1FLEXVYRH8gxznoBQMmG3O7pigDvnmgA+ZR6mlzggEdaAJPwo/CmB 
CME5B/WlBKjmkIMgDmobuQw25ZDyDQAR3UUjqgYbj+VDXUCyFTJyDzxQA6S4jjYbnHIyPcUR 
zxSKXDcL1oAgku1yvlOCSwBzxTjcPvmU7fkXI4oAck6iJN8igsDyM4qSOdJR8j5A69qAGG7t 
ySPMHFTjnvQAZ9RSAYGRQAchfelJ+XHTNAAAR0oLZbBoAOM8H8KMtn2oAAeSaQZA4OaAHbsL 
yMUY/u8UAByCOM0jFS+CcGgYhOGyWAH1pd3XPHpSAAQRnPWlJKr60wDjB7UEEYxQAHrgijhj 
nNAACcnNAIPOMdqAFGAuQetISQMEZoADjODx9KUg546UAJkk8g0YBO7NAAMjPejIxkjGaAEx 
xwetBJAAxQAEgnbRgk8Hj2oAXJzyKBg5IoATBC8daTOBz1oACBwBge1Jzn2oELnk8dKUYJJ7 
0DDnHB/GgkgZPNABxjB70FRwAelABg560Lz1GAKAJMUY96YEZAxzxmjGMAUhAcE4IqrqAzbM 
R7fzoAjuBtltcADB4/Sq8j7lmydhLf6sJ1+poAlQZubccH92P60jqSboKvPHAoAa8kTpbqg+ 
ZSM8dKlYYmu/93+lADIwG+yqRwc5FPZP9KuFTr5fAA+lAFeWSE2iIq4kU88Vq5CRls9BmgBI 
5RJGHTJBNJ5kfmiHJDYz0oAdK6xLvY/L3pVIkwR0IyDQA7HOc0nPJNIBBjr0pQCBzyaBgegB 
4zQV6AHHtTELk7gMcUcM1IYoyD1qjJG3myyvCrj3Pt2piH+WjDzVTzCVGEOPlFRJEzwoxAkw 
pUqxxg5oAkSRFIMjE7VwDgnjufzq2MkDHIoGHfkUAZOcmgCKaPeBvOVBzt9arxSiEy8bOm2M 
0ANiVi1wqyAuQOR9KcB5YKsPLVh03ZwO5oEW4mR1xG3A4xjpTud3PSgYZBP0pQBksDQADIBz 
SHGMdM0ABBGMUE84xQAhwT16VSiLBleUTLubrngHPAxQIXBaGScuwcEleeMDtSt5m/eN4BII 
bPyhe+aAJYZRk7m+d+QueQPpUzEcCgYuOmD0pD1xQBWm5dndnCgYGzOf89Kh8xykBd2wwOdp 
5PpQIVXkaFfmcpuIJX72O1SRSEhRI20LySeMnsPyoAskZwAaXJzigYZBPTp7ULg5OaAFAIyc 
0A4AyKAJPxo/GmIiyCcYoB5JHSkMUNwSwpOCMgYzQIToo4yaU7T1FAwIORg4oz83TpQIQBSc 
gClHQ980AHy7ckYprLlCASCR1HWgCs1q7ALJMWTOcY5P41aODxnFAC8g4AGPpSAqXzjn1oAX 
AYHoQexpQdq8gfhSATA28cUEkL60DDIK80uDxj8qYg3fNgik43ZoAcM803I6nIJoGGCF+WoH 
t/mOHdVf7wFAC/Z1DZicxnAHHenrCUTy1Ygf3s8/5/z9QQ14A54LINu047ipUUKMKeAOKBi5 
4JNKMbaAIp4i4UqxVlPBpqwLuPmnzGbHUDFABHbpHMzrjnHAHSleHfv3E5bofTHSgBYI9pZ2 
bcxPJxipACBwc0AGfk5HWggYABxQAHORjmg4Jwe1ABjJzmlBPOaAGkKVJxjNVzBKUCtKGQEH 
pyaAEaB8GMPiNzkjHI9RU0kW4KucLnketAiM2zedkMNm/f05zVjOT0oGAHUg0nOCTzQBXdZQ 
5aNl+bqrZ4pi2skex42Utggg9Dk5oESRJJGrZwzMc8cAUx4CSpXYzDOd3Qk96AJ4I9karuyV 
GKeMgE9aBgDhckYpeMelACEEYANLk7sdqAH5ozTERZwPmpQODjikMU5CgdTSHB46GgQEHjB4 
ozzyOnegAHJLA5oGQCTzQAh5HpmgggDHWgBWOeMUn0xgUALzu5HFICCSe9AC4Iyc5oz8ozQA 



gGFAFKcgYxmgBDgkDpS4NABwWwRQo75oAOQpJpGIC+9AFb7TKOBtpGu3zgqv5VXKK4puJNw4 
X9aPtchYghR/n/P+epyiuAumJJ2qD9aVbp+u1aOULiG7cD7i/nS/aWAwFA/GjlHcT7Y2duwc 
AHrR9qJbGwceho5QuSpK74baPpmneaw5ZfyrPmRpyh5hHQD86BIwAG0ZI9aXMg5RTIduNo79 
6QSMRhR39afMg5QErZHyjH1qT5Wb3FNO4mrABznNNeVUTc/ApiIxcRAcEgn2pftMYA+Yn8DT 
sK4huYT8pOM+1H2iMkYf9KLBcU3MeevH0oFxCT94j8DRYLgLmPBO/P4Un2mIDJP6UWC48Sxs 
ow45oMgGAD+lIdhDImccUeYh5DdqAsKJACTuXH1pBMh60BYPMjxwyg/WlLADG4ZoAUMCQBg/ 
jS/KcdqAFHXg0gJ5yO9AEtHFMCLpjNKcE4pCA5z14oGMkkUDBRyTnrSZ2jJoEGARxxmlIwBi 
gYHBbBoxz1pAHc8UgweaYCgEAnqaQ9MHvSAXHHynFB7DGaYBgE9elAzmkAcZyRQo4yDTATJA 
+alPK8cUgA5wMc018EFfamBR75Bz3pobDDPatEZig9cH8qauQW9e1ADs8DII/KkAwoIOT1oA 
HyCB6UuBu4xQAwEmZiOeBTwRjJwOKALFv/qR17njmnPgYHHUdsVzPc6FsLzjHt9aDw+fx9KQ 
xRzxz2HrTUIxnjqfbvQA5vbJ5HvUoxjkYq47ESAjA4NQ3ZIjA68+tWiGVDycCkAJc1oQLncT 
kdBQoGMigBDkAc9/TP8An/P0pe3vQAd+DSH044oAsWv/AB7x9enpT2xx07D0rnZ0LYd789/e 
mDG8jjsPSkAvOOM9PrQuMDoKAEbkDr26896eMZ7Dn6UAKmQx+gp4IwTitFsQ9w28cHGaXkAA 
c0xEmT7UZPtTAiOaQEck8UhCj7vymgnC80ABAwMHFB3Z9qAAkEgelIM5znigBVJ7ihcdQaAF 
5C880hwBjpQMU+x4ppOWwRkUgFzk8GjJGc0xACOuKQZXHegALcDcOtKcdM0hiZYEDGRSggn6 
UxB/ETmmljsJPvQBR2gg9c005GPc54PX/P8An0rQgCF4BzQU+bAJ/OgAyCxNCgHGCenrQAHI 
5pQFOTnn69aAGY+c8knA6/jT/wCEZB/OgCxCo8tTn26YpxHHUn6HNcz3OhbClR1yev0o289S 
eMHnNIAxjkn1PNIgO3gt1x1/xoANuMc/n7mrBI4FaRJkBAJ4PSobosF4Hfj8v8/56UiGU/rg 
UKCCdtaECksFycU0Z2DGOnrQAEMCM+tLzuAwPwNACYO/OBSgsPQj1z/n/P6AE1tn7Ogwo+UD 
n61KxPBx37Gud7m62Ey391c8d8UZYseM8etIYueegxnv7U1S+3G09PWgAJPUgDn6U7L4xjt6 
5oAfGTknHJp5I4BrRbEPcMAkDpinc7vamIfRTAhIO3jml4xzSEBXOADilxg9OKAEwCxPpSgd 
eaAEHTJFAA28GgAzjt1owDx0NAC4IYYPFISD2oGAHOQc0cjJNIQmPlz0NLggetMAIzgGgrkj 
npQAHOeRxSjB6HpQAgB5Oc0g5GSKQC4+U7T1psmQmPamBQJXdgZpCeR3+v8An/P8tCBd4LUg 
I3Hnp7UAG/qTQCu0DPNAATtxg0EqeG/WgBvHnHB4wOn40/dz2/GgCeF1EY+Ydz1p7MB+Y6j0 
rme5uthwYHgN2xwfWk3Lu3Fh+NIoUEDjI/A00MuDkgHnqKAFyDgKRkEdD6VPnnkdKuJEgBB5 
qC5z5Y92rREMq9vf60gGDgY/KrIF5PHXjqKQEEAkdOaAFOdwI7H1o55JGaAEGMmlIIXqT9aA 
J7Xi3jxnp2NPYDAz6gdK5nubrYXPGfr0NIPvnPTjt6UFC8449PWmp90d8e1AgbO0Yz26HNP/ 
APrnkUAEefMI4wAO9SA/MeMYrRbEPcUbeWoAIGc5piJPzo/OmBEevB/ClB5PHFIABB5ozget 
AhAw2+hNLjCjbigYE9iKQ4NAgzhj6UZBOcUDDoMg5zS7sL83egBOMYBxzS5IwBQAjFTxil75 
B4pAIrZzmlBUnNAATgE5zSZG3njNMBegGKCecUgA4JwD07U1icH0xTEUSQc5ppyMEd/WtCA5 
7ikwO3FADjkDHpTRg7e3vQArjkY7dqB15FADRgSMenApwBAz39v8/wCf1oAswj90vFK2CvGM 
/iO9cz3OhbDs+x4P16Ugxuxx0x6Uhin1PufWkT04649OlACsOOh9fXvUxJA9TVx2IkIcdKhu 
lyigdj0rREMqYJPfA96QBSxOeD71ZAu0gHOSPekHCjrn1zQAEAAYNKR/Dn680AAALHqOKCOu 
CaAJrZcwJyfugdKkZeMhjnOeuK5zdbChPc9utNA5xnt64zmkMcVOerfXFNUfLw/bsaABxnkk 
4znpShSOAx7DigCSMMCxyTn1p+SByM1otiGBxjHrS46AHGKYiT86MfWgCIYIyKTkD1oEKcEY 
PGaCMYxQAmecYpcAtQADIJpOCM0ALzjikJ6A96AEI54OKcc5HFACcFqBwc5oAAeCW4pQMLkd 
/WgBMkL60EDgdKAFIORjmjqcHtQAgGWyDQMjOaAAYPPSkfIRsc8GgCg5PII/xpGzlQP0rQgD 
uzggfnQPmc5xx70AADZzxg9qFJ25x9OetACYOAeM59ad82MY4NAAi75XAwMKD1+tSmBug6VD 
mk7FqN1ckiyqAbQMZ9qcSfQ4yO+elYs16CAtj7o/l1oBbfnafXg5pALzj7ozwPSkVm25wT19 
DQMViSQCMcj9Knwc+1aRIkGeelQXGPLDZ79c1aIZUDADJ7+2KAV5BPU4qyBG6cGgNjAOOnSg 
AJUkc4/z/n/OKXdznd+tADQwDHnFKSNp5oAnt2CwISR0zycVIzDgE9wPWudm6FLA9wevfFAI 
3nn0pDAsoX7y9PXFNjb5Qc5HWgGDbcDBHYcfWlLjOSffrmgB0Yy55HYcVJk7sVotiHuKCC3u 
KABkkGmIk49aOKYhhAPGcUuDxikAnBOPSkwMkg0ARidFzuz+VH2iLGMkE8dDTswuSDIXjnND 
FeFNIAPXGaCeeelABwT1pexOc0AICMHtRjC4BoGGcde9KQCQM+9Agw27jpRwTyOlAABk5zSD 
IBJoAMDHBxmjBA7GgYHHQ96bIvynnjBoEUjy2CDxTeC+Qa0IF5HPUU1T1yD+VACkcfLyDR/C 
AeaAAkHaATS87h6flQA+1OZpMAjgDr7mrB6E/U9K55bm0NgTJAHTseaRx8o/DqMdTSKHDrn+ 
RzTeN+D6AcikMd2z9TxzSKOOfXuPSgBSeR1/P1qUDAJFXHYiQHgciobvHljtzWi3IKpz0FNG 
NxGMYqyBevNIoIAzQAccdj7GlwQuR3oATjOMUjY9fegCzb8wIMH7oHFObA549eeK5up0LYfj 
njPWmgfMenTv70AOPPPPXPXNMVRsA46Y6YoAU9jgnnNKVHsO3TFACxAbyR/PPrTxkE5NaLYz 
e4Z+XJHWjjp0JpgS8e1HHtTERg5NC8knOaQCk4BJppHHpmgCkxIPH4U3ILL25rQg0B9aqTvm 
ctyTF0wCc+tZliuVknJ8vzAVHpxyfWmhSrIrxeZ8rELwcc0ADJtZNyZBYkL6DFA3LvRAYxlR 
j0z3oAlkjWIKY1AII6dxmmEkI0IyDuwPof8AJ/KgACZllzCXAIAPHHA96spt2jjAFACrxk5z 
RnA54oAP4cDjNBJAxigAJBIFLzu46CgBM5bkUx8FWOeooAosDznpz/n/AD/9em8cfXua0IFZ 
eAAeKMZbbzxQAFRk4J/GhQfXgD1/z/n9QAIBbqc5pdpAyGJoAdbg+a+SQQoOfzqyE/2j6cGs 
J7m0dhFHyDkjj0oYHPDHg9j6VBQu0/3j6cj1pB98/MemeDQA7afU44HIpsYJT7zdz1oAUqc8 
kn5u4qxjoBxVx2JkHzZx2qvdcqOD1rREMqDOcnH50gJXcSB+dWQHO33oG4AYGR14NACtk7VI 
FGCT/wDXoABu3c8/5/z/AJ6oeQeOaAJrct5CHAwBmpSWAHB6gcGudm62FJJGSv8Ak0gLBz8p 



7dG9KQxSSRjYfTpQrcDAJ78NQA1icD5D2HIp+7uFPc8GgBU5Zs5BwBzUhBxgVotiHuB6gYzR 
gMcelMRJz6Uc+lMRHngbu9LjC8UgBuSOKRsNx6UAVvsz5OGGKBbNuySAPpVcwrFgKAODSKnl 
rxzzmpGMWFE+7xkAc+lPMfzh+4GPwoAHUM6kjlelIYVdmJ53AAigBFhwwLszBeQD0FHlIZBL 
3AxQAhhYbmWRgWOSBj/CpAMKFJ59aAF28DFBzuxSAAAT9KMEZ560wAc84xRjAJFAAcimyYCH 
nHBoAz2kTdjeKaZULDLCtCBRIm7O8fnQsqZOWH55oATzE2khgPxpVkRVHzjPpmgBGkQgDcB9 
DTi6ZGHGPrQA63kQSuS6jgDrirBnixzIvc8kGsJJ3NovQSOWMADzE44+96UGaPaPnX8wamzK 
uh3nR5++n54pvmoG5cdAOTmizC47zEPO9e5+9ihHTGN4PPqDRZhdCiRMj5lJyOM+pqcYJyDV 
xJkLyB61XujmMZHfvVohlUgdM/nSZIBHX8KsgCQeO/8An/P+TQueOc8UAIWPG4etOAGCf50A 
IuVyc9aGI2cjmgCxbf6iP/dA64p7noT655Ga5+puth3Ht+fpTRksevQdRmkMdnnPHr1pE5QD 
BPQcigBsh4BGOuetP6jBz6dKAEjwXPIzjPGakAIbOa0WxD3FBIyTSjGM9KYiTmjmgCPPOMZo 
4LfSgQuTyc5puQVyRjIoGHQHBpS2BzQAhx0BxSnOaAEyC3TpSqcnNIQgOAd1AwVyDjNAxTkL 
xzQSDgdKYAQcgA4AozlsEcUgDjJOaORnNAACMZIxmjHy8GgA3cYPegjJHNMAJOe2Ka5DKwIP 
SgClglick0wnnkfjitDMMDBIzz+NIMqT0OeaAFOCMEUgHTBz9KAFbBYZHejaCSen4UALbDM0 
nGQAPf1qxsUHG1ew6VhLc2jsIqLsHy9R1xmh0QYOFA3emKkqwoiT+4O3vSeUm85VememKLhY 
URIDjYOw6A0ixRlOUX8sd6LhZDvKRSCqAHd1wKsHGBkdauOxEgPAGDVe7UsoGSBnsatEspCM 
EkB36etCxnJO9qsgTZwTuf8AMUCM7ciRgaAFZGGMOx5pfL6fO36UAAQ5wJH4PtQUP99jj6Ug 
JoY2MCESOOM4ABxTmiYY/fN1x2H9KxubpDvLkx/rX6egNII23EiYj8AOn4UrhYXy5CMea/p0 
BpqxvtBExHGegFFwsKYpOnmt1A6Ck2SdRMc4z90Ci4EsClS299x4AJAqUqAvynrVohhkgAU7 
jIGKYEnPvRz70xEIJHXml6rkjGaQBggcUjnA6UARb2IBGBx6U4SMWwcEZqeYrlH8Ek5xikBB 
yQwb8aokcGABLU0FduVNAC549e1GVYgZ5oAM88EcdqUEZ5HSgBMjls4oJITJ5oABtwc8E0cg 
ADBoACQcAilxzwcUAJzu9qBgnPegBcHOc02THltnAJBoAonOMY5JppJyo6/Q1oQK3JAwBSDO 
4/4/5/z+gAbieStC5I45I96ABiwwSueaCcA8EfpQA+34kcYJ4A/nVgliDgHv3BrnnubR2EGQ 
ANv44xQxbA4PbvmkUKGOSSmOp54oB+Y8HoB1BoAGJHO31PPFEbHHQ9fXNADsn5eMcjnHvUxO 
T06VcdiZCEAnIqK5J2An1q0QynleaQHGfm/WrIBn4wcGgEHbzmgBGOWHNKGUnnp9aAFXG48j 
2oLHBOc59OaGBPAV+zx5I+6Bz+dOZsYwffg5rn6m62HkqDyQOf5U0EBzz1A7+tIY7I68dzzQ 
h+UDJ5x3zQAjkEdRnOfTvTj/APW65oASMjJB9jUxAOADWi2Ie4hB3deKFPzHIpiJcf5xRj/O 
KYiMgjGOaDgnB7UhhjkYPSg9D/OgRAmMDn070oyCCM5+lZLc06D5seU+e6moXjVbcOoAcAEE 
DnNamYMpZnXjO8YB6HgcUBkQyEptYDJA6GgBIG2My8/Mu7kEfN3602FN8cZEQUjBL+tACRxF 
4RtjwxPEnHHNGBslLQByGPzcUASRIsjBZCG2oMe+e9I6bS6R/wAOHA9Dz/hQATMsokYchUwP 
qafEg8zIg2YHXigCdfcdKAq9RSGGCB6mkIG3B4oAXGAAOtJL91gR2piKDAF+Mfh/n/P500/f 
BPPPfmtCBQ2c5/nTehY5zzQAp4XB5oAyoANACvkEDsKQ4ZsGgB1tkTSewHerXOcEdx1Fc8vi 
No7DY/8AVqR6djTpM9f9ruKkoCPTHYcGmg/OSeuM8igB4x0Hr2NMA+XJ689RQA/PTBxz61KC 
QvPX2rSOxMgONvpmq9yDsUD1q0QysSCR/SkUZY/WrIA5yeKTgknigA+nNHQcj9KAAAZIHrSs 
Plx/OgCe3A+zoeD8uetSOoyDx17iudm/QUAY6dvWmlF3kkD8qQxwUYxj0HWkUDYCQOmfu0AB 
ReAFGMgUpC45Xt3HrQAsYw7Y6VIuDyOK0WxD3AgheDzSZwoyM+tMRNxRxTERZyc5oBOMkUgA 
YxxQchPWgCMxpwOefel8sbwR2561KiO7Ht8wKsOCMVGIE3AjJ29ASTVCFaMHduHU5696QRrj 
J3E5HJPoaAHMgZR3wcigDYipjjGKABVVFCLwBQEALDHDHJoAb5anbgspUYBHpTljCZKknPUk 
5zQA1Y0ETR4IUjmlji24YSOfY0ASZIApCQcCgBTncMUbucEUAICCxIprlgrZ6YNAFDgA4bFN 
KkYwetaEDsnIBJ9aTGSQG9KAFO7Pc0iAHnJHT0/z/n6UAKQeu4mgZ6EnmgB1suZHAJHCjoD6 
1Ywezeprnnubw2FVSQOTjPcA0hQnA3entS6jJdhJOSfyqNYzuJD8YHSq5SeYeI22klsn6UxU 
IUHOM+go5Q5h2wrg7s/h71NyMDrVJWJbuJkE49KguwcAg5x2qkJlXce4pq9zjH41ZAuWC9Dz 
6/5/z+tJn5QGX680AI3GAMilznjbnFAAeSTg0EkA/j3oAsQE+TGNpIwB0pxYnbxg9cZxXObr 
YcWIz8p69xmkVjuIwRwO9IYpYjnaT17ZoQkqPlPQDinYVxCxZc7T+IFOweu08HtRYLodGTzk 
EHjrTsDGPWrWxD3HEHgA0mTu6UxD80ZpgR4AHBxmnHI7ZpAIcE4OaXBzgHigBBy2COlIo5Jo 
AdkgEmk7Z6ZoACCMYoPYEdaAEI54PApRnPTigBBhicdaACMnrQAoGV5FBU7cLxQAHIIGM0YB 
IFAC4OfakByTkdKAADB3DvRkjk0AJj5cDjNJICIz34oAoMwzjPNJkFgAeK0IFDDdnjHqKRWU 
5PQ9aAF5UE59sUIfk570AI2MADGM/wBKcT0U0AOt2AmlyR0HXirP54yPeuee7No7CL9wdAcf 
TrTjywwf4vWktynsS5IXnmkIXd6cVqZh0wBSKcqBigBHwevYinDIyetAhQeDxUFzjy1x3NNb 
gyochRxSZGSD61ZAEEdO1KDnGeKAAnJzQuQCaAEHG7PFDDC4B7elAFq3/wCPdD/s564pzDJH 
XhvrXP1N+gvBHbp9KQf6xuD6+tIYvGO3YelOjysYPXiqiTIcxG0Z4yRTiMAAGrJG5PmEdsCg 
lS3uKBCjGSQaBkZJ5oAk/Gj8aYDMBj9KUZyaQxARzSj7uRzQAmSF559aO1AC85wOlJwSOKAD 
BLZBoB657UAGAQSO9HIHrQAcY9KCD2oAM84IowC3BoAXnr2pAQcnpSAMEA45pc8cimAhA4AO 
KDuBAHSgAJDHBzxTZQQjsD0BoAon7xytMIGQcgZzWhmKQQMdc/5/z/k0YAY8c5oACMdMetKA 
Dj5QaAEwCeMDJ/z/AJ/+tQBjOQPyoAks1BmfcOw/OrfloF+VR+VZyWpaYKieWuVHP60NHHxg 
AHNKyHceEA6KMfSmBVLkbRwB2pgKY15IApI1Gzkc/SgAZABnHJI/nS4IGFNABk5AxUN38wAB 
Ix6U1uJlYBs9Tj/P+f8APLQMknJqyAI+QkNScqB/hQAY6YJznNLhhjDD8sUAAyWx/IUMud3I 
/L/P+fwoAs24YwId2AQMcVIyHjJ78cVjymqkOEbDkPn2qMowPJBOPSjlDmH7W4w/X2pVVwq4 



Ix9KaVhN3EJYkdOvpTwCfmDD8qYhEDBmJIPA7U7IxyOaAEwAABxS4YY9O9AEvFHFMCPI25xj 
NHReDSAQnjBFKfQGgAOd3bFAwW96BgMjJBzRuwDkUCDAxwSKDkAZoAQ4IxRjkYoGG7J57UvU 
kigQZIBJo42+maAFxgcUEjgGgYhx0BxS5O7FIA4Jz6UAHk5pgGeMmmSY8psc8UAUGZu6mmnk 
gbTWhmKc9gcD6f5/z+abvmOVPX6UAHrjNKrELyO1ABnuAfxoyVAAz9aAJLRv30g2n7o4q4T8 
38VQ9y0CMQANpxikLqeSCOfSkMcDhScGkEgDHcDyPSgAJG3ow/CmglVUAHHsKAHOwJAweo6i 
lIBOc9KBAM9ar3LAquRgmmgZXBAGcjPpSZHIOOfwqyBTjGAaTOSP6UABwzAH1oxnkHNACKSM 
5FBxsPY+9AFu1yLZMdwKkZh8oPr6VDLQ/wCU9DikBO85zjH+f8/5KAFwTnv60kY/djB7etAA 
5IXJHel4xjpQAYO/A9BTs/MARmgBMAmlUHrmgCTijimBE2DwaXGSMHpSATnPtRweRQAcjPel 
7DIxQAmMdDSkngUAIcEgDtRzn1AoATIJyeKVRxkGgBMkDkd6UgYwOM0AHzADBoOCcYoAOjcH 
pS5JPSgBvHUU4EqDnmkMTPAz3NKQQMA0xCE84INNlwVbHYUAUjkMfboKbkZGcitCBcEZORTQ 
cZyP60AK2MYoGRgUAIcEqOg9v8/5/On9T+FAElj/AMfEuR2FXOoyOM+tQy0JHkRjvxQ5GFHq 
akY4jpg0mcyHjjApgGAxpqA7QQe1AAWIXkZ5p3BHoTQA3lRgHNQ3fIUYzTW4mVdoJ4xj3pR1 
ORxVkCEKVJwBj2oVcZOM/rQAhGAMgA/lSsq/j7igBFXHGKGC49MDtQBatEBgjOP4RTyPmGVH 
WoZaHhUIzgUBMM3yg0gBlQABlFCopUYHOKAEZQCAAOCP8/5//WpRCeRigAQAOxHpTwSBk0AH 
GAehNJtwAAaAJcGjBpgRcgEtSjGCRSACCF9TSYXoaBgR2Bpc84IoEAAJyDQM8k0AJweTxRjA 
4zQArdqTAxgHFABznHajhjSGAHOf6UZxnNMQBRgkd+9LyAO9AAVGAORRtPAHQUAIRnqOBSgb 
jnNACcjJP4UhGVPUZFAERtgBxIT+X+f8/hTDbcgFj+VPmFYcbUZADkGk+y/N9/jr070+YLAL 
UMT859OBQLQ5yJMjtxRzBYPs3GSx/KkFpgcSfpRzBYfFA0LlgwO4AdKmKk4GQPwqXqNKwgVw 
RhgQOKPmJ5IAHfFAxQCeQw/KgBwS2QaAA5xyRn6UhV9uFI/KgBCHyAcYznpT+GNAhDyciopw 
zDhc4poCv5UhBIRqTyZV/gPJ+tVdE2EMb7doQjtR5cnTYaLhYCkhYYRuKPLYn7rdPT/P+fxo 
uhWYqxyAk7CeeuKQxvg5jOcelF0OxYtxst1Uhgcc8VKxIA4J59KkoTcOmG/KlDfOcbsfSkAu 
/J5Bx9KRCu0dc49DQAMxAzyefSlDgDkHP0oAaBliV4zjtTzkYA/GgBcgnGKOGbOc0ASf560c 
/wCTTAiJPAxml46UgAZzx0oyCeaAEBGeKMkDnmgBeNuOmaMke9AASM4NGAcYPSgBMkE56UAg 
89KAAZA9TRkbee9AxQOMA0MTnGMigAO0nBPSjncfSgQm7POCKUY5I7+9AASQOaOMcUABLDGD 
mjKk4xQAdTwfwpBnccj8aAFGCc9KACoPOaBiZGOR1pSOBt4oAU56YzSEAn6UALg59qQHqTxS 
AMcZHX3oywHIyaYCttxjpntQQexoAM5OMUgwxzQAYPJzmkzgZIoEH8PFByMd6Bi8dKCDmgBp 
68gUgHNAhRkDJ/Cj5cDI60AKeBgGgknAxQAYBb6UAHJ5zQAZB5PFAGMlc/jQMMkDnmlO3AHA 
zQIGBPTpSZ56UAKMNz6UAHkg59KAEzgcigAYAJoAlx7UY9qYEYyPcUgI25PFIA+6CRQeAM9a 
BgQMAUvPHcUCE4J6cigDnr+FADs8HIpABjNACYIXB5oOOhoATB7Glzk420DAYJ60vIBoEJxj 
JGKMHHBzQAdAARmlwM4BxQAHO7GKTgnpQAAckg0A45IxSAcOnHWk5Ucc0DBtpwD3oP3sA9Ot 
ABnnkcetAAzmmAvNJkbc9KADBA4pSexHWkAmBkDI4pec+1MAyCfpQBzkUAAJGSaTC46YzQAY 
xgA0HrgigBCFJ+nalwc5zx6UAAI6kY+tAGOQc0AJnaORQQDx0zQApB4xSdTgjpQIXaCcg0Dc 
Dk9KBgSMZPGaXBA+XrQAmcDBHNB2n5elAByD2xSZBJyOlAgC9xRkheeaAAgbQMYzSkcAA0AG 
TkDtQMFvpQBJxRxTAjIO0YNGcnBFIAPJxnGKTkt9KAAEHJpQMZ5zQAZ45HWjGB8tAASQMYzQ 
SCcUAGDnPagHPUdKAEA7g9aXovNAxDjHpmlOeMUCAkHC4zQcFuvSkMAT9BRwWJ/pTEAzg85o 
428jrQAY4wp60c8UAHBNLzvzQBBcltgIIBDDkj3pi+Z9ok2lRwMkg+9AC/aHEa/d3kkcngY7 
06KXc5jYqTjIK96AJmBAAFBPOMUDFxk8HpRyDz+FACDby3SlAIHrSATIxzSkDGBge1MA5zx0 
pDgnp0oAUYJJBpBkZP5UAKMYzjFJjAwP1oAXOMA0hAPANACNuAJHOOlVRK5WBivzE+vXjrQI 
mWbG/wAwbSoz1zmhZnXb5kZUN0Oc/nQA+RljjLdPoKYkr7gjx7d3Q5zQMZ9q3IHMTeX/AHvS 
ntKTJtjUvt64IAFACfaOFYIWLHAHvQ05zgRkvjJAPT8aBCLcAqTtYHfsOexqTzMSCPBLYyT7 
UwHEAjHSl5yAOlIAzzg9qBgnPegYcgE9aBgdR1oEPyf8ijLf5FMBgHIwaASM5pAJx1FHIHHN 
ABxjmlK8YBxigBM8gEZo4J4PSgAGc0BsqT0oAMEDg9e9BYgAEZzQAjY6Dg0p3celAASGOPSg 
ZzQMATglhQAMEigQuSBxzSNjGDwKAAg4ABpc0AIACc+lDb8HYVz2yKABi20EYBzzn0pCGAGz 
HXnPpSGNuFYoAMFtwPX0NCR/vHY4G4DgH0piI2gYAYCllYnB6EGnwqRIzMqoMYAWgCbHOaQE 
4yaQwGNvBxnvSnIHrTARsHgigjkYOMdqAFGScEUgKkkigAAIBxzRnA5GaADjGM0vI4oAQkZw 
RmjjPBoARGcrudcH0zmkViY9235sfdz/AFoAAG8vJHJHSoY1YLBlCuzg5+lAhZoS5kA4BQAf 
UE0xYyXTEDLg5JZsgfTmgCW5TzEwBkrg4zjNRRITKGSNlUZyXP8ALmgB3lv9hKEc7cAU102u 
5ZJCrcgqTxx0xQA5YmURHbj5ySM5xkGhm8qZyVLBwD8oyRQAxEMyzA4UlunpwMU+0LODK45f 
p9BQBOCCc4xilAIBNABnAyRQQAMDigYYIwB+tHJbGKBEn4/pR+J/KmBHgbcjjNGSBjrSARgC 
cGlwcjbQAh68ijgnIPagCJ5WWRUG0k5J57U8smNpIDHtnmgBSQqgBh6UFxkITye1AByZMdAB 
nNLn5sZGBQA3cuSScY9acMkZBzQAFhty3GaMYHHGeaAGyOY4y33gozR947SMDAOaAHfxcGlD 
ZJ9KAEAycg5o5AyeaQAcBfrRg4FMBSeQKQgFsA49qQxcnd7U0OpkI2npnd2oAcB1OR1ozgc0 
wEPQAHHtSnIAH50ABIJA/Gl/i46UAIG55FJuUfNngkAUAKCVBJ5NKSMfWgBCOMA0EnIGKADg 
tijB3E5oAAT3FAxjI4zQAchfWm+YjYG7HOPTmgB2OmD0oz82CKAD5QSScY6mk3YbGeSMigBQ 
eMkYNBHHBxmgAOQBxmgkE0AGDnrUbxLI247lPqpI4oAFhTyyoztP+1T1UouB0HAoEKcbee9G 
OABxQAuTkDFICCfpQMAOSc0q5BOeaAJOfajn2piIjtJ78Uc568UgEByTkYoBAPXk9OaADdjg 
4zRlRxkZPOKAIZFxcxnaCdp/pTEWM27M45wSzY5zQARrvmDOMssa9fxqNQzQszJHzklieQfy 



oAe7H96wPzeWOR+NE8UaW4KgA5GCO/NADlRGklZ1B5HUdOBT7bJt156E/wA6AI4o42km3qGO 
/HPamptkaONjlAWwCeuDxQA6VQhlVOFMZJA6A0SSMDKy8ERjH60AO8qNNjq2054Pr7VGWKI9 
uOCWwv0P+TQBbAGwKOPalOcjFAASCcelQ3JOFC5+ZgDg4oAjQNHLxHsBByN2c+9NVAlskvO/ 
5Tkn6UAPZ2g81M5Y4K5Prx/OmtmMsuTxD1z3oAUR4WJAW+f75zyeM0SjyiyJkKY2OM5wfWgA 
2BFjkVyWyAST1zik2Fo55GdsqW2/MeMUAPxsaF8tljgknrwe1RrvkiMirLvOSCGGB6d6AHgM 
8uHLAbBlQcc800/OgUlvllwOT0zQBbAIwAelGcnkUDFGDyDRyMk4NACZGMkYoxhcKcZoADkY 
GM+tI/PAPPagCtEXEibnYMThg/Q/TtTZd0ioWZhiXHH1oEWIjlpRnocfoKhMrGFCXxuJzgcn 
6UAMLloZ49zfKMgsME1K7vEQAxIEZbnuaACTzIkEhdmIxuGBg0oDyySfvCoVsAAe1AEluzSR 
K57ing5ByMUDDAxkHrRnC880AGBwOlKR0ANAg74IpFwTkUAKMgHNJnjmgYYG3AOCaXkEd6AJ 
M+xoz7GgRAMEEkYoAwMigBTwvNIUU46EjoaADGGBwCR3oIUybto3AYzQAEDeG9KaYo9xdkGf 
WgBQq5LDgnjNN8iLO4oCc0AK6gggABmGM1X+zsWUeWqgEEkMT+QoAsgAMeOvJoRFUfLwB2oA 
hW3BLs45JJGCRx+FSGONowpUADp7UAHkqqMAM7vvc8mnFV3EleWGDQA1YEUgrnI6ZJOKaI2a 
5MjKAFGBznNAE3BJ55FABySaAFBI5IpjIjoVbofegYLEEOfmYnjLHNHlpsEZGAMYH0oEDwoz 
oxAJTp7UFAzsSOSu3PtQANEjgA/w9OelIkAUNuJYsMZJ5xQMcyKyAHjBBFIYgI2UZIfOefWg 
BWQHYDn5TkfypjWynIDsFJyVzwaAJBGFkyM8gD8qZ5KMCMkfNuz3zQA8A465pQeMmgA4xxxm 
jkDg5oACc8EZpMAn6UAKM5NJgMpz9KAIktiAP3hZV5Ax+XNDQ5iC553bgcZ5zQAPA247JCm7 
7wx1PrQLZkCeW+CgIyRnOaAEFucyAuSXHPHQ05YNx3Owb5Sp4wDQIQQPgK8hZB2xyfrT0QLv 
OeWOaBixxmOEIpzjue9OY4GCKAE4yOcEUozu9qBAMFulLjqQf1oABkDJpONvpmgBcYAx0pD1 
xjNAwOCf/r0oHPXigCSimIhJGMEUpUE4zSADnPtQApY0AGO/UUgPHIoAAOOKCSo56etADGki 
CglgAehz1oEyHJV1IXrz0oAUSIRuyNvrmnAAknNAAM7eaOMemaAEYYGBSCRHO1WViPQ5xQAp 
wWwGGQOlAYM5XIOO1ACgqxyCDj3oAwTmgA7ZIo28cGgBSSOOtIcH5TQAYweDxSggk9aQxBjJ 
ING7aOTQAErg54zSjIHBzTACQTtIzRjng/WgBcnPPakGCSelAAM8nrRuwOaAAjjg0hJGKAFy 
C2PSjHzZzQAAnkmjIPWgAClVwDQSMYIoADycA0vOaAE4Y/Sgdcg0AGcDJFJxjjjNAC/MAMc0 
Ej7pFACkfNwaQk55oAaGBJOCKORnnNAhc4HzCl4xjOM0AKc8AUE5OCKAAAE5BoGRnNAxAQQT 
jBpwG0AKaAH/AIH8qPwP5UxEIJJ5H40DGSe9IA5UHnNGQOvegAIIwAaTPOMUALxj6VVupRv8 
pmIXGTx19qAEgaM2is6hgg7jvSpbkw7htDkhsY4+lADQfKOG+bDZ2qOrHoP61ZR1lTKkjsR3 
FADsEcChsFtpFADZgGjIL7VPB5qvjbdpmMIoBAK/xUAOhXbeOAzHKZy31phikhYNhCcnBHVs 
+v8AntQBLBKm1UG76kfe96nbgACgA9iKQYJzQAvIYntQp6npQAADGQetGSBzye9AAcdBxVea 
Ibmcp5mRjHpQBCjKViM2WjCnt3pY1aVDtUsiOQEJxkdqAHJII8CU8ITgdcn/AOsKtqVI3Kc5 
70DF5VfU0HGACOtADJ5PKj3Dr0A9TVPzHiFyzMC+ByOx/wAmgQ6MASKAHjZgcFud3FKgliOe 
QSMcnOW9aALEDxlcKwO0YJzTyMDA6mgYvIAHX1oO0kKRQAHk8UZOeRxQADHWgZxnrQAyYM8e 
0HaT1PtVZCxldInb7v8AH1zQIAzJcJHG7EkHO4nB/Okid1PO8nbgh+m72/WgC1CQVwsm/HXn 
NPB9QOKBi8HJHU0hJAPegRQ8zLtveRAXxwPlpZXPnuN7qq4+6M0AOkeUMAjOQANhAyG+tTRM 
JJCScDoo9fU0ATAc5BoyQDkCgYoAx3GaDkDA596AFPJ2kUDBbg0CH0UwIDkAdzSnGQp70gAg 
9jxRk7sEUAKMFsikGRnNAAAMc8ZpCvy8c59aAIzEvlLEQdox3qTAIwKAIzCCu3LcHOQec+tO 
jREGBnjuaAHjIyaTJ6kYoGNkjV4yh6EUxYNrK7MzkcDJ6UCH+WolLchsYxTmTLhs5wOBQBFF 
CqybssdowoPapiM8jmgAycc0ADHAxQAhBA4oJ5wR19qAFYZPWjndz0oAAQTnHSoWgbzGeOXa 
W68ZoATyCqLskKFQRyM5qSOIRxlVb5jyWPc0AMaBgE2thl/ixnr1qREWNVjHagY/nPB49KAw 
54pANeNJB8yhh7ioRaIPMyBhxgYHQUwFWFt6NK4O0cADFOkh3k5P8O0e3rQAkUbJJl2DHbtG 
BipiFJ+lABzng0A9yMUAGBjjijkL60ADYPymlIIxg0ARzK7jCnaQcg1D5UkjOzsqnbtG3tQI 
csczujSFMIc/L3p0kfmFi/A24HtnqaAGwQOjFjtHy4AXv71OcgDjNAwJHT0pCDnIPFAirJHP 
IrRvtKk/fPXH0pWjly23aVbgZOMUASbHS3CKcnGM1FJbndwEwcYY9VxQBb28AA0vOQAKBhlW 
OD2oAy2c0AGSAS1KuPoaAH5FGRTERYyaTOTyMUgFGDk5pjsyRk8ZoArC4fH8PPp3o+0yDj5f 
xFVyk3FNy56haT7RITwBgdqOULh9rkPVV4oFy2c4UUcoXAXTg9BzSm6YDlQKOULixTu4YBQM 
EDrUhkYDkD8azcrOxoldClicEAfnSGZgRwOaXMPlASEtyo/A0CQgnC88d6OYOUXzDg/KD+NH 
mEjhevXNHMg5Q8xuBgc471IcHANUncTVg25IINIzbQSR0GaBFf7Scn5B+dILpgPufmavlJuK 
bo45j6+9J9qPAC/rRyhcU3Z4GwH8aPtW4ghP1o5QuL9qIP3c/jSfax1KY49aXKHMOiuAzMAp 
yPepPOYDlDn61DaTsWlcBJleFOD6YoMpXAKnFHMh8oeaD/AT9KPNBfkEYo5kHKxfN9s0glGM 
lSKOZC5WHmYHAPXFSZIwKadwasBwSKZLL5eOp+lMkj+1oSfkbj6UfakySFanYVxBdjurUfaU 
wflYflRYLh9pQYADevSlN0oOCrflRYLj0lWTG0NwcdKVplXJbO0DripuirXASKTnafypPMUZ 
wTk+oNF0OzASjGcZ/CkaRMbQD1xjFF0FmHmDAAzSiVc4IOPXFF0KzF8xM9x+FKJACSSfyoug 
sxVdSCe9KBxgcUwFOQABRxuAxyKAJc0UxEQHBweaQtheaQBgYAHFMnJ8s0AUmxu56+9Nx8/X 
oPWtCABzyf5ULjBIPegBGyqHufypT0PagBMfMoHP60pPzcigB9t1c/7XcZ7VPk4IHpjg4rnl 
ubx2DqOc9O4pD95ee/Y+gqRju34dxSKeSR9etAwPp9O1CdB9Ox9aBDv4x9e4qUe4q47ESEAB 
BIOMmmvkIe/FWSUmIzjGM00jkYPftWhAuct0pF5Y/pigBRuFCMNv4UADZ2jB6n60ucADH5UA 
OtgPOkx02jtVnPOff1rnnubR2EXlRnuB1FDc4I9c8GpLHdOue3UU0fe49Ox9TQA4nnJ9c8im 
p90Y47cGgB3UjPrnkVLzn2rSOxEhBg5OKr3QwQc5yKtbkMg6D5qQcDgjv0qyBHzjGMilBBIz 



xQAfxgg0DP1oAmtyCjHjqTyKfP8A6iQD+72PtXO9zdbDv4Bn07ikJ+dcE9+hpDFPpjsByKap 
HzEep6GgBW5BH6kULkqPXHY0AK33lJx17j2pQOAPp0NADkPJGDyetSYBIrRGb3E53ZzmnKee 
RTAfgUvHvTEQY6AcUEEkDtSAXgtTJQfLY5oAoADByMUbRkEelaEARtAH9aTavI5FAAy46dAK 
AoJ70AGBuGD+tHTnmgB1sA3mf72ODirDL8pPJ6n1rnlubR2FVRgfgOuKaV6Y3Y/OlcocQM5z 
39SKQLyQd3Yc0gDaOfm9+pFKo+Uct296AALgrg8596n5AA61cdiZbgwB4zTZAdrY9DVkFAnL 
E5IGfXFNA56mtCBfm5OTSAA5BJ/lQApBA4POP8/5/wD10AZ25zQAFeQA1GDnknA9RQA+15mk 
w2OB3+tWCpxyTn3ANc8tzaOwLnbkH34odTgAs3UDPWpKDB/vflxRg+ZyTxz0zQMUKRwG7Y44 
pFzjO717ZoAXBH8XcDA4qYbgvqa0jsRICcDnvVe7HKgED2q1uQ9iths4yPypB8x61ZAHcM4Y 
dKX5j6fhQAnocjpTvmA6j8v8/wCfzoAmt92w4IHOKWfd5Lkn+E9s1zvc2Ww4bgByMUh3ZAJy 
celIoUbv7y9/akQPls9MjtQArZ2E5Xp64pRv4z09x7UAI2flxgH2Jp2XznjGSeRQA+Ekbs4O 
PSn5GCelaLYze4AYHByTS5ximBJx6UcelMRFgE5pVByTn6UgE/hORio5RiFtv6daBlInHBBx 
9KQYLDGenvWhmKT83Ham7hu59fSgAJ4Y5zRuHVh+mKAA4yME5oJx05zQBJauMv67uw9qmYgg 
qMZIx6Vzy3N47C7ht69s+uKRiu5eV4P8qkY4EYxk+nrTQy5JyPXrigB24Y5J/OmoRtAyM4+n 
WgB4ILqAT1qbnPtWkdiJBwck9qY4/dsevBqiSgWHXPWm5HHIFaEDiccZyaTcCxzge9AC5GeG 
/rSK3r6UAGRkHOKUcDnBNADrXHmyH1AFWcgHOVxnPHFc8tzeOwKcIM56Ac80MQQOmc59KQxc 
8/j9aQY3HpnA9utIY7POefX1pqcLgn26kUAK3OM5xn+tTHtirjsRLcM5bBFVbrBYdj9f8/5/ 
CtFuQ9iAZ+tNU8Eke9WQKwAU4o5wAcdKAA4LZ9jml5z/AJFAE9ufkPB6mluMeTIOOn07Vzvc 
3Ww/koPp9aaSN46dSeuKQx3bHPYdM0g6t07+1ACt0OScUg6ds4+nWgBWPzLnOMn3oGOnHYcc 
UAPQkBsdz3p5IwAe9aLYze4cHABxigbt3tTAk3GjcaYiPPHpQSQPlpABbOARTJsFCP0oApZJ 
bpTRgt371oQL0yRzTQRjJoAU/dyPfrSkkDHb60ANOCyjp+lO53eooAfa/wDLXOPvY5qdskHG 
ehPHNc0tzeOwDHGcfl6UN/D159/WkUKSO+PXmkHUjnsOtIA4wenftjrQp4H+OaYCjG5c4Hvj 
HvUq5A9auOxEtwLfLlhimyY8s444qyCiSc8jimtjcB0/z/n/ADitCBcHORj8qRfvE89aADAw 
SCKUDC5OaAEIGBz37ClK4xjFAD7cBppAwHQHkfWrGARyO2Oua557m0dhFA2g4HTPIxQQARxj 
kCpKF2jHQdPTHWkCjeRj39aAF2r0IHYcjHvQqjb09T60ABVRtGBwQOlTgDOQauJMhATzmq11 
tYjPFWtyGV9oA4xSYGMFc81oQK6jnjHfmjHzdOn+f8/5yAJgFhwKUKO31oAmtlGw7gOuKWdV 
8hzg/dPvXO3qbLYk2rgdP5UwqNyrg4x+FK5Q7auc8dz1IpFXkjnGf6UXAUooUn29+9CpjB+b 
165ouAhUAqPw707aP9rv3oAdEuCQDwDUu47sYrRbGb3EG0knFCAjknNMCWjFMRGecDFIR83X 
pSAXnJzUUxBjJFAFJSwzzmkYkY45rQgQZ4weaMsOCBwaAFOST0GB60o3Zzwf8/5/z0AG5G4E 
4FKM4zxQBJbFsSEf3s9fapWB2kEDpjmueW5tHYFZsdO396lYtkEgcH+QqSgBbpj24akBYFjt 
GetADgWA6f8Aj1NUsEAIzx/OgBwY7huHBPY5qbnAArSOxEgJ5wabJgo3OCBVElI7g54/+tTC 
SWyV6enFaECjOOB+tICcEYzmgBTnAGDnr1pfmCjAyMCgBCcsBt/D/P8An9aXqcjPWgB1sSZJ 
Dg5IHTFWSTycepyRjpXPLc2jsImQqgA44HBBpGbIB2kd+RipKHZOcBW69jnpTQTu5U9AOnqa 
AHbu4Bx14OaQH5QMZ7Zx+NAxQ3Q7W6561Nj5eOM1cdiJCnIHFVbxuVGOMVotyGVycsBg0gbn 
kcfSrIDIwetKM4z6+1ACFumQadkdAf0oAmt2Plkcnk9KLhh5MgweRjkHsK53ubrYkDZHGelN 
LDeDj1PINIYof/e/zzSAgZz7npQArsNp6kfTNAIwB7Y5BoAVm+YEZxknrRuXj8B0xQA6EA7m 
B4J9afkhea0Rm9xeMemaMY2gHimIkopgMB68UYGCehNIYYIX1qOcDyiDQIpFTnAOKCcycjGB 
mtCA4JOO1IM80AB5UnpxQAQODzQAjdVBpdozgGgCS2HEn+8B69qmPKnnsTwcVzy3N47ChfXP 
XuPakI+76+x9akY7BBz9e1IvBI9wODQAEHBP49KRBgDH6H0oAULllB9R1FS7QTkVcSJC89TT 
X/1bHGMg1ZJRIAHB4ppzxkYrQgUjIH9aRSd57j60AKSGzkc+4/z/AJ/GkUEJuHPtQApPPIz2 
ye9HQd8mgB9rxNJ7AGrI9AfyNc8tzeOwi/dBP15FBxkDjqBwfSpKFxxyO3f3pAcOfT29qAHe 
x9hyKan3RjnqetACsOgxzkDpU3BwD2q4bESDGTnPFVbpjuBPFaLchkAHU9zSDIX157f5/wA/ 
pVkA33cdOKUjoAcUAGTvHHajgmgCa2zs55GeuKW4OLd/909/Wud7m62JR6/jyPSmsMMAPTHB 
pDD3x6nkUL1YD17H0FAA/CE+3cetKO3+NACFeRn6cil9x7ng0AKnO4A4wf6Cn4YYxWi2M2Lw 
WxilABbOaYD8UYpiGZIA70EhjikAnOevFMnIKNkelAFLaBkgmk6Huc+9aEBhcemffFIAQDjP 
XtQAMABgGl25PBNADSPnHX88f5/z+CqAeQTQBJaD/Wc9yeuOwqcrweW9PWueW5vHYTbwPmOc 
evrSlfmHLdT79qkYbOwb0HXFIFOTlmx19aAFK4P3v1x0pFU7B8xwR7GgBy/K6855PtU3H51c 
diZBghRjmmykbCD1wasgoFSWOG/Wk5zznjPatCA2g/xEUgyAcH+tAC87euDRg8c80AB3cZOa 
XGSOentQA61B82TB7AdfWrOG/ve/SueW5vHYRQcDBHYUPuABJz+GakYoBHQgc/TpSAMT17DP 
GetAx3PUEdz6U1QxGAeOnTNAC5YMpyvXOOnU1PxjkdauOxEhMHacHrVa7LDb3rREMr45A4/K 
gbuec1ZAMSck4/lQMn+XT/P+fxoAMsDng8UvJTBxQBLBu8s4I6mluN3kvnBGD2rne5stiRd+ 
0D5enbjrSHfvB47npmkUKM5wdoHTg4pBu5OOv49aABi2052/gT2FA3YAx2xzQIQ7tykBepPW 
nYbGCo9OeaBjoRncSBnPapBnrnNaLYze4bvlywpQBx9aYD+fajn2piI+cmjIOTj8aQBjg45q 
KchYDu/WgCj5keMZxQZVz94dK0IFMqFhlhj3NMDpkncMZoAUyoQSSOnrSiSPnDAZ9aAE81f7 
wP40GWP+8KAJLWSNd4LgAtxyPSpTPEVOXQ8Hqa55LU2i9B/nxD/louB/tCmNNHkYdPzxSsVc 
cZ4/+ei9/wCIU0SxZP7xMZHfFKzC44zRkH94On94GkWWLCgOn54p2YXHrIu9QGBOf72amyCc 
elXEiQo5Oc0yQnym3ehqiSjuQZIbHPrTdwGORn/P+f8AOK0IFLIePWkyNxAPfselAClgTj09 
KQYPOeg/z/n/AOvQA7nI54B7UAjGeBmgB9qcSyDPHB/nVjjHbsPSueW5vHYRD8g69PWg4yOR 



wcelSUO6r17euaQcSE5A4+lADh0xyRwPWmIV2A8dM+lADzzjGeoqU4yAauOxEgIyeDVa73bh 
6Y/z/n/I0W5D2K4ORk01BwT796sgVj8vIowuPSgAOQQM0uctz9aAJ7f7px0z9aLg/uH6fd+l 
c73N1sSg8d/59KaR8yjj09KkYueM89zxzSLgE9Ov06CmANnYcdx/OlGOvH/6qAE6so5/nTs8 
Z47n0oAVMAMPfH6U/GBgcVotjN7gSQRxSjBYD0piH0UxkYHHBpM4wD3pCFIBxjio5shD3HFA 
FPgsT0/Wjo1aEBxjpz9KbgBTg9SaABiQuMdaUgYGODQAhX5hjtS4BbpQA+1x+86feJ5HtU5X 
ggY4461zvc2jsJtG0fKOncUEDcMAYJPQ+1SULsHdR2/hpAqknAH4GgBSgHJUfitIqIVGEXoK 
AFChZFIUZye2Km7ZI61pHYiQvQcUyTJiYH0NUSUGjTdjaOf9mmmNN3CitCBdiE8oo9eKRY0J 
Pyj6YoAUogUkov4CkCRlBwOcUWAGjUADap/CnFI/7g/CgB8EUbSS5RT0HIqbyIh0jXueKwk9 
TaK0EWCIqp2LzjtR5EWARGPwqbsqyF+zxD+AfiPSkFtEzH5B0HQ0XYWQpt4scoO/rSLbxHHy 
d+xouwshywRoysBg5B5z61ZycnNXF6EyAbSN3Sql5GGKkjOBVohlXykBwVP60vlIwGAR+NWQ 
I0S+h/M0vlx+hH/AjQAnlKTkZ/M0ojHX5vqGNAAqAJwWH/AjRMmIz8zH/gRqWkO7LQt1wOW6 
Dqx70eSNwwz4IPRzWNzewGBfVuoHJNNWIHd8z/g9K4rCvAACQz557ntR5AIA3yfg9O4WE8gA 
j94/c8saXyOceZJ6cPRcLEluoUFSWPOct1qYAE5zWiIYoz1PNCsM5I5NAEmfpRn2FMRF34NG 
Tk5HFIBRg81FNkRMc5oAp7jjBHPTrSEHIx1rQgMkcEDH1zSYJOMUAB3ckjA+tAbPVeKAEAPU 
Yzj1p2T3WgB9pxvwOrdjipnZtp+U9D71zy3N47DgGyBtx070hViV+X88UrBzCkNjOw9+9Cg5 
b5W6jriiwcwMG2/cPTsaF3bV+Qn8qLBdChWDL8uKmJ5wRVx2JbuxMBm+lNkzsfP901RJQzye 
D+dNOQRjnnuK0IHbjj7p/wA/5/z0po6kEHk8UAKSfTI75o3DuDQAY+YfWlLdyD+VADrQjzJD 
z2PH0qyT2IY9ByK55bm8dhFbCDrnHalZhlcg9e4qbDAsOmD07UA/Ochj9RQMUEdOew44pquN 
oOD0z93NFgFLAkKM9cenSpzkAAc1pEiQHBwO9VbsDzF+npVrch7Ffdz7ewpEK5J/lVkAThc5 
OacWwMEfpQA04JABHP60pJzjr9aAEVhn059cUkpHlt7D0pPYC8HXsRj2NN3oW5PbHIrnsdA4 
sME5Hc9aaGAJBPfuKAAupU8jkevrS7l9R+VADdy7h8w49DTiy4zn1PP5UAPiYDeRyAccU/gr 
xxmtFsZsDuA470ZyVBH/ANamBLRTEQ8YyD1pOQvIzSAc2CADxmo5gfLwPagCn3AxmjAL8N+t 
aECAnBLc0i4wSeDk+1AAQQnHOfSgkYxgGgBSMuMH9aX6jigB9r0kIz989PoKmfoen8q55bm8 
diYHC8im4AK4NaEEnIApgxkigBxHUZxSKQ2Mjt1pABALjB6HpSjI5JpiAkYJzg02QERNz2oG 
US3QEfjSEDIA461oZgc7h/WkXGWJ/X/P+fyoAUDAYigcLyBnpQAEcDBNKcgAY/KgB1qP3k3H 
p71aJGew6n0rnnubx2EXoOvYetI3boD+XWpKHd/x+tIPvEcZwB6UAOHQnk9femoOAPoKAFPJ 
XPTj371KAd3XitI7ES3EB5OR+lVrnGQQQeM9atbkPYg5x/n/AD/n8aaCMd/8mrIFYccf4Up6 
4I4oATOX/wA/5/z9KXBHSgBAQAfx5ps23yjg9aGBeGSvfkDtnrSHG8HjoT6VzHQPx25xwPWo 
x1bp+vegBX6Hr3pQBgdO3tQAHkjr3PrRgA8Y9OOKAHRkkdOpp5ILdOlaLYze4AfNnNKCc8ji 
mA/A/wAmjA9f1piIzgnFLg568Uhh17dKimUGJiO9Ailggc9z3FJgHuQT3rQgVlIxgnH5UgAP 
B9cGgAYE8g5+tKAeeeBQAgGW6nPuP8/5/GlwQOGNAElmmRJk/wAXWrEkTbThz3rFx1NE9CTB 
4GSaaVywG7H/AOqqAftYt9449P8AP+f6NQfM2TyPagBdh5O4/lSKGC5JyaQAV+6d3f29KfjG 
APxpiBgCQDTZRlTzxjpQMoDOT0xTBy3WtDMdhgOv6UgPXp17UABB24yP5UuGwPSgByR+ZIAT 
j3FWPspz97ipbsNK5HEhjmk6dQeR7VJhsdQeg9axlubR2BQwUdBx3GKVt2QM/wAX1qRh82Od 
vTuMdTQN284x+HNAw+bpx2HNC79vXt2oAXqRuAHIqbBCnBrSJEgJwOaq3Y+dQPTvVrch7EB3 
AduPWkXPcZwasgQjv0704bgOn4UAOjjLsV6HFSfZG42sKTY0g+ytjqDzUdxARGx9KXMOxON2 
fuj1pfm3AAdscHNYGwEnk7RnnrSLuBIxxu9aAGsTt5AHHWn5bsvr3osAhzvAKgc49KXcxH3f 
frmgB8QI3duaeOmSK0Wxm9xMfLxwTSgEEAUwJcUuDTEQ7x1NIGOOOaQAWwvNRz48ojgdO3vQ 
BTJ7ZH50ZUsMnpWhA7I65/WmhhyT05oACV2k9DxxmjdgdaAEJBI6Zp3fGf8AGgCazOC/+91q 
w5VgcEdKh7locGPfFNJUsCcDrSAcDgcc5pobGfUmgYp6YBxTgcYA9KBDSwZ19jTu/WgBAT1I 
xTXx5bY4yDQMpcgc85/z/n/JpGGSB3+laGYYOQAaTqTxQAn3stn9acuQCTyPfigCSDBlQ455 
q4BhflNQykV1GZ5vXK9D7VI3AJPueRWL3No7CJwAM+g4NI2flyPzFIY4deD37Gkx8xz6DqKA 
D3Hv0NC/dH4dqADP3fqOh96m6kc1pHYiW4dz6VWuT8+cY49KtbkPYrjIBINAyF+ue1WQI2Nu 
O+aXB6D0oAntTmU+mKsjBOah7lLYRM4P1P8AOo7r/j3YkUihR0H0HQ0jcNk+56VkaDh6Z7gd 
aavIP+FAwkwAcds96AOOnoORQIM/MMH16GnfX9RQAsYO0kdzmnkcgYrRbGb3E4J+lAzu68Ux 
En4Cj8BQBGfQj9KQrzjNABk7sYGKjmIKE0AVADyRzSAgHkYyK0IFxxxSdBjFACNggAAZpQBn 
jGKAHRANONwH0q4sSDlUGallIjt1A83Cj7/YVI6oEJwAcf5/lUjH7MAYApjKN6jaKAFMakgA 
AD0xQoBdsqCBQAbVOSRihU2jOATQAhG3aduOafghfl4oACcYGM5pHwQfYUDE2LuzgYHtSeWh 
flO1AhfKj5IAOaasa4YlQeaAFaNNpwuDSmJQoAUY6UXARkXco2/5xTyingE8e9AyuAPtEvXg 
j+VO2jHH06kVk9y1sCgbQeTx65oIUMv19cdBSGLsGOd3T1zTQBvbnjr1IoGOKf7x6d801VBQ 
EHt64oAdgbh1PzD3qYY69KuOxEg5VeOaY6q74YdqskT7PHnA4x70iwo3UDg07sVkNaGPqV9K 
cLePqtFwsCxCNsjPT1p+wf3mGaQDVRgOHPX/AD/n/wDVUd4P9Hbk8f40DHbT6t396Tb84G49 
MHtWRoO2nHVj17A01VPPz45xQAOD5ZJJPHoKMY53ep9KADaxZfmb0zilx/tdj7ZoAfEOWJJ6 
0/nkmtFsZsTjHPBNKq+/emBLxRxQIhJPJPSgAHnvQAnIXPWmXGPKPHWgClgjgZzRn5sYz9DW 
hAEAnof8/wCf880KTjIBxQAgPBJX29KkEUm3IUnPvSAkjR0kUshqwT0ABFSykRwEjzOCfnNS 
SMCrZU8Uhihueh/Kk3EkEr0oGKCDyARn2pASoPUkn0/z/n86BAXG3oQfpSg4UAA9PSgBCdzq 
CD19PapOGOQelAwwetNb7jGgQmcDjP5UhbBG4fpQMXKnjkfgaRWwxGDjPpQAFlYHKn8qcrA8 



5P5UANLgEEg4HtS7156g/SgCAf62bPPIHQ+lPLc4+bqaza1LT0EUjAH07GgknHXjOe9Kw7oU 
Mpb8fSgdTyeg96LBdAWXBP15xikVgFAJ7gdaLBcNw3KRjOR/OpycnGKuOxMg53cYxTN2JTu4 
GKokcGU85GaajAJncOfWgAdxt574pSU6BgPxoAN37wfMMY9aXzEJ5IoARGXk7x1Peorps27c 
jBPH50ALuXpkdh6Ubhuzu4wT1FZGgu5e5Hb2pqkYOD1zxn3oAVyME8d/btQDzjPp3zQAmRuB 
GOh7Yp4IPfofXNACxEFTzznmnndgDrWiM3uBIJxilABfPpTAkpKYiIkgcd6XAwBj9KQCNzjF 
RT/6s5AwKAKgAPNIMgknPStCBR0z0/GkGdoHvQArehq8oyoA9BUyGhc5fnpijg85qSiK34Mp 
5++akY/Ic0AKB8uAcUjHDKv1oAccZx60ig7mx0zQAHnORSrj7w9KAEOQRn1pxIA9M0DE528H 
NI5+Ur14oEPwCetNJ/eA44ANAxeCc96ag++R3NAA7fI24dqcFwMDjNIBGyCuOaUgE470wI4h 
+/lOeMj+QqQkYOeKAEjAK5B5xQcqFzzk0AKdu3nvSBSGOKAHP0xioFHyDjGB0IqJFRFH3hj1 
9amBGCTxTjsEgI44pvIbpnjtVEitjpTVHAweKAFbJ4x3FKNp5oAaM7ic546U7OF5FADVA28H 
uf51Hef8e56Y4z+dADh6/wAjTSo3gYHT0rI0FwO3v0NCAc5H8Xp6UgEcAIQB26A0Mo5yBjn+ 
GmA3A3qBj6Zp+BjlR09KAHRY5GBwaeB82c1otjNhyAc0owMHIHNMCTn0o59KBEWDnrkUZ65F 
ACBRg9abIu6PBPWgCH7KOAHP4ij7KQfv5/CncVhDbEnliMe1AtOuH5+lPmCwC2YkkufyqdVw 
g+YdKTdxpWE2uBncCcelLhsYz+lIBqQlAcN1OelOKuTtJBBHpQApUk/eHHtSEPncXH5UDFy2 
M8flSKpGSGHPtSEKQ2zkjn2o2nbgEUwAq24ZIIzS8E96Bht+bOaDu2nNAhBuwSNtAV+oxSAC 
TwOOaNrDp/OgYfOcjH60oyT0HHfNABhyc8ce9GWwSQB+NMBiI6l2GPnIPWnEyBcbRz70AGDj 
bgce9BDlhgDAPr/n/P6AC5bJyo496QA7i2M596AFJfb90H8aiRWVQNo4xjmpkhp2F2yHbx+t 
T57YoSsDdxCMkD0puG8zPUYqhBubklOnvSKCoJC80ADF9n3efr/n/P5Ubu23n0oAMMHyBxj1 
pSzZxt4+v+f8/qANXr90/wCf8/55pk6vJEyhSc4oACWC8q3TuBSkNuztOOe9Z2Luhfm4BVuo 
9KQbhwVPPvSsF0DBmyNrfjig7umxuPSnYLjeWbO1sDPWlGR/Ae3SiwXHx8Idwxk08jgAGrRD 
A5BAxmlGN+PSmBLijFAiDGBx3pc4GCM0AI2OlHI9aAAEFjxyKXHJwaAGg4BJH5UcFeO9AwOV 
A70pIxg0AHcYOPalzk8igQLtJzmkBIJNIYuRt54pDwmBQAbuxFKcHvQAZ59qQEFvpTABnk0o 
PByKAAdOKOe1IAODxijnPB4oAOp5FC4JzQAo4B70ZGORjNABghcA0hOCARQApAJGD09KXnPt 
QAgIJJIxjvQB1INMBM4BJGTRxt9KADBGO9KfQigBcZbrSDOaAEGOuPxpQMA4OTQAE/LyKRgO 
BnFAC4IIx0pM5bp0oAUY6ikGQM9aADI25PGaXHy4FACHPAIoOCcelACjOc5yKTIOSRjHegAA 
ByQaOQvrQAhA2+maMHAANAC5+YAjigbSeDQAAHJNKh9RigRJmjNMCEgHApeQaQCDnt0pcHk9 
aBjQSBk0H7uBxQIORxjNKcE4IoGJjnrSjk8igQi4PINLyAeM0DDqPrQQQMCgAyOAR1oxk9aA 
Dncc9KBjrjFIAGQPWjORyKYCY+XAzSk4OMUhBwSB3FAzn2pjFByeRQBwTmkAZIXnmkO3aO2a 
AFwQAB+tKSCcGgAxlsg9KUZ70wEUg80AEA80gDOFGR+VBHGAcCmAHIIHajIY/SgAA5yDQCec 
0AGBgkd6MELxyaAA44BFGORz+FAC/NmkBBOcYxQAepHWgkheaAE428cZpSCBgUABOSARQQM9 
TQADIPPSkGDz0oAMYXijJC8jmgBSAQOcZo5HagBDgnkUgHzEg9aAFG4daOCpyMZ60ALtwOKX 
JDAEUCH496Me9MCEEEkilAK9eaQxCcDnj6UYyPl4oAOeBQQCeO1AhQDnrxTRz1HNAwAxyDS5 
I60ABAxijkADNAB1PIo6nrQAAnJyB7UADrQAZKrQT2PekAuOmDig53AEUxAcFuvSgZ3E8YoA 
QYPJGDShcAkc0AISQORmjHy4HFIYpyCMdKAQTyMEUAKBzmjnqRTAQY6jil5A45pABPYjrQR0 
wcUwDJzjHFGQx9xQAAHk9aRTwSRikAuPl4PWg5AHfNMAJGQDwaXv7UAGTnkUgwSSKAAAgHnN 
G7jkd6AEI4ABxS85HcUABILYPWgZznPFAACcnIoGCCRQAnzBeMGgnjkUALjOADRk56fjQADa 
W9xSjvzmgBMkDkU0gYwOM0ALyAMUpxnBFAgOCwwaVc7+aAJKKYFcngZ70ueAFpAIclgO1HVs 
g9KAFBOeelAxgkigAGcHFHbnvQMTsADS87u1Agzzg0DnkGgA3EHmkAGMjvQAvIAHWhgCADxS 
GBBJABpc5OMUxCYy3WgE5yaAAEHJPFHIXjk0DDPABpfQZoAU5zjHFJgM3bIpAH8Wc/hQCcHI 
oAABjjvS8gAHmmAHBIBoxnGD0oAM5bp0pBgkkGkAoyAc80ZBHPFMBAPlwppSecYoACAT1NAz 
uoAM85IpQOMjvQAnKg55oyMc96ADBAGDQc5xj8aAE4JyO1KM5zmgAzxkikAG07eM0AKcgc80 
HGAD1NAAQcjHbtR3xjpQAADOR1pRkZ70AIThckYNG0bcKaAA5GKQ4Jx3FABg7uvA7UKSScjF 
AgG0gn1pyAjA680APooAgAycEUYyxOeKAHDOCSKbwQSOKADaQODmlOOh/KgAxRzuxjigBPlP 
PSlUHJ5zQAhbuRShflwOKAEbgAetKwyQDQAuDng0deCOlIYAYOc0gyAS2OaADjGc4zRggcc0 
xA33sY60u3ptNABzuoABJPekMBkA96AeOc0AJjC8HmjkAA80wF43AfpRg7uDwKQC5yeR0pAO 
+aADJC8jNAAxxwTQAuCAMdKQkZximAvG7g0DOeRxQADBOaMHBIOaAAnC8iggHgUABznAo6ty 
KADgnOaBkZzQAgxjOMZpQCF+WgAPAAIzQcH2oAOd3XijPzc0AC4OSDS87fmxQAnGMdM0YIwA 
aAAnnBFJgFvcUAKN2SaUHqSKAG4GMg9aMso9aBASDgdKVRhhg8CgCT8KPwpgQgnb8wo4xxxm 
kAHIAAoyDwaAA9eDS555FACDByen1oHAPOTQMTjGTxQQQOKBC5wBRwTxxigYucNz0pMjOT+d 
AgHcg0ucDmkMDjGAcUHOPWgBHIOBSjOfYUAL3ORScEkigAyRnPNJkfTNACkYAAP60E9FxkGm 
AhAJxnpSrnOe1AApBycUYIBwetIAyQvPJNBwRgHBoAXkYx0pCQW5HSmAo5OQaAT3oATjB7Zo 
5A45oACeMHvSlegBxQAc5xQCD2oAAO4NGSFy1ACADHcZpeQBigAJB4Ioxk9aAAHnnoKBgnNA 
ABgZB60ZwvIoAQ46A4zS8jGOlABkFsUYyc5oABnnIpOME4wTQADhflNKTjg8+tAAQCQM0mDn 
g0CAHJ5HSlTBORQA/NGaAIiWGABSHDcYoAADmlBPp0oAQYzmgkqPWgAwDweM0EYHFABn5ulH 
BPWgYvPfpSDGM4xQIUAgcH86CcdR1oGJtGAAcUpznGOKBCEgnntS85znikADnkihRxkHrQAH 
IHNKcCmAhzkYNIDlsEUgHdTkGgZ6npQMMjr0pACF4NAC54wR1oIzwDTAPmyAKBgnp0pAKM5z 
mjdwSRxTAQYxkZpSSAO9IBDg/L0pcHPFMAB55H40DBORQADPPOaMjHzDrQAYGMA0pyMcZoAa 



cE0uDnINAAOpyOlAA6jigAAIX1NB6fMOtABgcAHFHOaADhj06Ud85yKAAE4ywxRxjg4zQAch 
R3NBI4BoAMDI56Uc7vagAGCc4waAOCRQAhJA5FKOo7UCH/jR+NMCLBBzmgHgkikAoHBxxmg5 
A6UABA6dKCDkY6UDEBBP0pQMkkUCAZAJNJgEZHGaBhg7eP1oODgEdaADHocYpTnOMUAAAJzj 
pQAeeaQCZ4yRg0bcDjvQA4kgdM0hxnFMAOcj0o4J6dKBBjqQc03dtUlugoAaZY/L37xtPQ5p 
TKqqvzD5jxz1oAXej5AOcHBxQzorKC2CeAPWgY7JzyKaHTzMEgMegz1pAOGQCetIXUYViAzd 
BQAp4XApT2GM0AIQCR7Uc7s8YpgGeuRjFAA5INAByF55oOMAdM0AKQRjBoz82MUAHBbim7vm 
I3Z9qAFDKc9AR1pPlwSD1oAUkquOvvQSrDFAC4OevAozk+1AAME5pOQPWgAB45GKCOOOKAFP 
GB1o+UnFAB/FmgHnmgAGOT3PrRgheOaAEJGMHvSkDgZxigA5z7ClXBfp0oAkxRimIgPT5Tyf 
WjOcZGaQxeCcZ6UHOfagADBuaB6igBNxA5FCkbcdM0AOORgUhwTigAA54PSgZzyOnSkADB+a 
lyQOeaYCZGOeM0dF4NACk9sUdW60AGTk+lAwecc0gE52kg5pc4GTQAmOOOKR13LtIyCMGgDL 
UF0W27hzx9P8mnwkzywKeiLk/h/kUxCR+cFmeNwu1ielSeaXa2cgZY88UAKJLmUyPG4wpwFI 
60ybzGu4hgLIU57gdaAJ7SSVjJG5BKHGcdadO+LyEbQevJFAFZrqUyn51Qq2AjDjH1rQDMV3 
HHTNAzP+03BhM2V2g4PHWpI5Z0uFSTaRIN3HagQn2m4kjaZQojXsaHundoVhVfnXOD2oAJLm 
ZX8sPGpQDcWPU1YtZ/tEe4jBBwcUATAAnIoGRk0DD5cc8VTvAY5opQe+0n/P40CK8Um24aZv 
uvu/SkZNtmjdWd84oAtR3E32gRyqBkZG2ooLgRWzMEGd+APegCQTTYkWSPGVOGXpUUE88Fsr 
BAYweTnnrQBfZ1Ee48DGaoTzyywEmMCMng55oAm+0SARxRRh22A8mpLefzmZXUq6HkZoAVrh 
luxEwG1hkGohfDy5JSnyhtq89aAFjuZFkVJo9hf7pzmnR3bNbySbD8hIxmgCSGQSxKSMbu1S 
4ORzQMB97kUcMcigAAOCc5pUPIzQBL+NH40xEGAW+lIM5PpSAAQcnoKTOOnJNIYZx1o7cHHt 
TEA6gEZ+tKdpbA60AHOc5FKDwS3GKQwHsetJkheeTTEBwRj1oOQRigALZOMUYzzQAZPORQCO 
tAAAQuQcmlJ+XnvSAQ9gDilz+VAxMgt7igE5POaYEC2yi5afPbpjofWi3thCzsrZ3dOOgoEC 
25SGRS2TITzjpmmi24hBfOz260DEa0fc4jlKo5yRini1xPG+7hFxgigQ+CDZLJJuzvOcelDw 
F50lLcJnjHWgZXe0kcEGUFDzlhlh+NW1QpEEXnAxQBW+yEWnk7hktnOKe1uWuY3yAEXBFAiL 
7JMu6NJAI27EdBUiWwSaJ1I2xrj60AJLby+c0sLKd3UNU0CNFFh23N3OKAHgDbxxSkYGBQMC 
QTgj361DcwefGVU4btQBDJZsbZIxt3L39KdPbl4URMAIRnPHSgQrW7m5jlBG1R0796i+xyLb 
bcjdv3CgCQRXDhjKwXK4CqeM0jWsn2IQ8bh78dc0AWCm6PY3TGCapfZ7kxGEbdoPBz1oAkME 
0TrLEFJChSpqS1hZTJLKRvfsO1AEepLtjR1YB1PHrQ9qfscca8OCG/GgBBFPPPGZlVBHyAD1 
/wA4pnkXSLLEiKUck7s0AW7VSkCI4wVHNTAdTzQMAWVcnmjjbj17UALjj5TQM7gKAJOaKYiD 
Ixkce9J0HHNIAODwaAvOBjAoAUZ3dBRwWznpQADjJpOoyRigAxxwaCcLjGaAA46dKOd3tQAv 
BOPSkx1OaAAEgEkUv8JxwTQAh3BfWgkdCKAFwccHpRnk5GaAEGDyM56UDIz3pAHAHIxSHKod 
vPHemA2ObfGhcBS3bNL5kbD74AHcHigBxbkcjBH50IysTjGR3FIYBlDY3DJ7Uu7CndQBGJ08 
3yhwSN3tUm7aAAQWpgDEE4PFNlkWNDITlR6UAOR943Y4IyKZFLHK7hTyvBoAeuQDzk0ucLk0 
AGAQADSnP1oAQkbsHtSgc5HSgBATySOKY0kaMqk4Z+lACLMGkeIZLLjOaJ5lhQbgTk44oAkI 
BwAcYqOadYRublc44FAEgIJyR071HLKsTLnPznaMUASBsDmjgjg4zQAHIGBg0Eg9aAGPFHI6 
sQCV6ZqTnJ44FACAhuaACAcHJoACcDkGlwMAA4oAMEYAoyC3Tp3oAMDdnNKmd3NAEnFHFAiu 
cE4OaXGTxQAoOTyKFAJLCgBeR15puc9e9AwwcDFBxwMUCDALcHpQMgnIoAFwcmgDA4OaAA/d 
5HXijAPQ0AKeOKDgnFACAHOc8UYycmkMAB1HU0YIHPNAAQuMdM0YwBQIUnJ2kZpkq/u3x2U8 
UwMzbvitlblSx4/GpEhjN3KhGEC5HNAEZGbSLLHG/GfSpfliuUEHdDkDntQAxY4Ws2kLfvM9 
c07b51xAJCfmjBPvQA9IolvyuMBVyPrVZ1BjMqqcbuGZuT+FAFlkE17tkyRsyR61EVX7POOy 
P8nPTnFAF63UJbIFGQRmqUSiM3LKCGTheelAAYkjtFnRz5hwc57+laSktgMOo5oAXgnINKMg 
k5oGAPy5IpMYHFAATjAIzVK9iBuoQSfmODg0AN8gTXc4LEAY6GovNc2aHceJMA5oESlTNeyo 
ZGVAAcA49KgZmaw+YlsSYH5UAWbSRpZXeRmDA4EeeBT7xirQhCVy/OKAK87SiVyzSBQeCh4F 
XoXEkaEtu4+9jGaAKDGVop5POcbH4GfenK0sclvIZGbzMbgen+eaAHKHuTK4mKbSQoBwKY08 
skdvhyrMxGR36UALM0qSJbs8jYG4sg+YnNT2LSsrJJuG08FhgkUAW8nOCOKAQxz6UDFA5Jzm 
kzgZNACYGODjNPUEECgB/wDnpR/npQBXH3iTxSgcZBznpQAE7RzzQcYA6ZoAUgggDpSHk4NA 
AACcg07nvQA3IznHNHKr6mgQm4Ywe9B7YOKAF3c46ijILcdqAF5zQCME0hh2OO9G4gc80xCE 
Dp0pST26UDEyC3NH8WQePSgQBupPaj5dpHAz2oGM8hFVQEB2HI9qXy0ySU+ZuCaBEFxagrGk 
QAVWyQaligjiYlIwM9TSAT7NA0hcoM9/SniJfMEmMsBgUwGtDG7iR0+Yd8002cBBwg+b3oGS 
CJUYOFy2Nuc9qQ28W1l2/fOW96AHRxiJQicKO2aatvF5zOE+Y9fegBi2kAbeqDPX2qwMgEmg 
BOMehoIIUAdaAFz0GMijgnrg0AHOfaoZoY7jBbcCp4I60AKkCJI7qTluDUf2SMRCPkgNu60A 
PWFFlaQZDOMUz7FH5fljdjdnGfagB5gH2jzRkHHPPBpZIknKkkjYcjFAEbWSMzMHdQ3UKetT 
RqIowoGABigRELSPyXQMSJDk0PbKRDnJ8vp7/wCcUAJJZI7kh3Xf94A8GnGzTMQBIEXI96AE 
nthPIHDMjqMBhT7eBIVO1ixPVj1NAyUZAJNBxt5GM0ABHGAcUpJ4GKAE4J+lKv3s54oAfn3o 
z70xEDZ4FKeoApDDnPtRwTn0oAAD1zmgEhTuoEAA5x1NKcgUDGNgnBpcZIwaBBnJGRSDGcj6 
UAKMgHNLjj0zQAYIGBSk9MigYHHSgZ3Y7UAAw2TikxjJBoEJyBk9aTjHHFACkED1psjrGpYg 
naM8UARm7QRxyAEhzgAdaR7xUcrsZyvXaM4oAcbqLajjJ8w4GO1OM4WUREEsRkYHFAypK9xH 
GZHcISeEwKuplkUjjIzigQ/PbFBwTnOMUhijdn2oGDnjFAAARkg9aCcDkUwE4xil56CgAPLY 
oGCc5oABkZzQCCM9M0AABC8GoJZWWeJMgBs5BHWgBHvIASpkwQcHg0qXMby7EcE0CEa9gViG 



bGDjpT2niRPMLjaeh9aBiR3EbRs6tuC8n2qOS9hVCVILYyAM80AOW6j+ziQsF7HPrThdROm4 
MCo+8fSgQC5geQKJBk9KbHdh7poeMY4OetAC3N0tuoYqCSemcU5p4kTeZFwemT1oGOSRXj3K 
wYd8U8gYxyKADkYANLnnGKAAYJyDRyCTQAZ4yc0IAMc9aAJKKBEPOTnp2pBg/Ng0DFwQDjn6 
0hOAMjrQAEcYBxSnI7UCE4Jx3FHOeuRQA0EE5IxigY6g0AGSBzzTiAcds0AKQRgCkJBPT8aA 
DGWzmgZGc0AGQRnpSKm0Z70AOzxz3pCOgBoGDZJAxxTTgn6UCAZyf0oHzKQe9AGfbRMbnYeR 
ESQalUyW0kuYmcOcgqKAI/JkigjJUkh9xUdcVLFvlvFfy2VduBkUAPkQPepuRiAOvYdas4Bb 
IJoAUZHJo4xnpSGKMqOOaQngKRQAEZwAelKc59qYACCc4oA6nOaAAkAZNGBjjigA5AAHNBPY 
g0ABGTwaqT/8f0GR60AVwgNpcMRzv9PenMoU2ZA64/pQIZHLFGZxIvLMe3Wmhdkds8oOwZyP 
SgB5KyTTPCPkEZBOODSqi/2aWEY3Y+9jnrQA2R0aK2ClRjgsw4U8UxT8tzyGyBzjGeaAJJVV 
ba3ZUw2RyOpqSLC6hIARkjigB2qD/R045DdcdKjlMQu42bHlFMKccUASWWDdTNEMRHH51dBD 
E+1AAB3BzRkhTuAoGHGPTNBBxgUALnsRmlBBfPpQBJRTEQcgcc0EjHIpAH0NJyTjFACjBOfS 
gZ570DAEYyRigrheOtADCcYyOaCOwOKBDuQR3FLwTQAAZOc0Z7mgYcEcd6Q5AHegA4OAelLj 
pg9KQC5yeR0oGCcg0wE5GTTeMZ6E0CExgcHNKckbSM5FADIbeOHIUnJOSTyalGc+1AwGCTxz 
SAdSKQCg4BJpMKB6UwFOQABzQcdDQAEZPBpQTk0gEGCc96Bkc9aYBnAGRilIwABSADnOOvvS 
HaxxTAXBznPAoz1JFAAAMZHFHQc80AJkYAI60FQSMdqAIYbcRM5J3bm3cipeD1FAAFAzjFIM 
heeaAApGU2lRg9qUoAMADFAAwXIUrkUFFLBuMjvQAMA2dwBHvSbI2TBUFR0BH9KAFRPLU7MY 
7AU7IC/MKAAjjAOKOeKADhjgjpS98hqAE3EAk0qEE5FAEvFHFMRXIJYc8UZ65FIAGOTRyBzQ 
ADGPTNHI6UAGcnGKUgE8UDG87iT0oUg80CFXvSFsDng0AL0XAOKMnOBQAhwSBzmlwd1ACg55 
IpB6jvQMXkDJo7fWkAHPGPxpCATg0xCYy3B6UoJyfSgBQR1xQowOuaBgTxz3oAG0AGgA74xk 
UmQW70AOAOeOlIM9SKQAMbTjjNHIHvQAcdOlGOmDwKYCg84I/Gjg5oABkAk80mQASeKADaQv 
B5pSSMUABweOmKpXTzLdxqmCO3PX60AMWSVbqcxIG9cnGKd9tIiV1X53OME8UCJLa5Z3aNwA 
454PBpbi4aMogTcWB70ARrdN86SJtdBu4PWkF64j8wx4QdDnqaAHR3ZMyxyxhSeRg5povXZy 
yR7lBxgNz+VADvMAvSWz9zJ54x9KhmuneBisRVSeGz70ATC6ZVSKNDI+0E89KGvl8gP5ZPzb 
SPSgAW6cyiNoirFcqCetNtZriWOQdTk4YnoaAIv3kUsSrKzyE/MM5ArTXPJzkdqAAN8uTxSc 
AYB60DF+YcClBBcDH6UAS5ozTEQYwvHWjJA6flSAOOnSlx6dKAE4LcjpQBznNAwGcnPNHG3j 
gmkAxgQMdc0vQAGmIMYwBxRkk4NABjJJ5o5GaAAHgEjFLjjigYE9sZzQQDgDNAheh9qAAT0p 
DADnIOaCSASaYhCAOnFIMjA6mgBxwRtxQAcjnpSGKevPSkXBOaYAMgHnIpM8c9aQC7cD5aX0 
GKYAcHijB3e1IBODyRzRjvmgA5Uc80pAxg8UwFIIGBSZ5xQAcE8HpSgnPPSgBARg9qr3EMjS 
RyxAErng0AEUTxyzOcEPjFV/skggjGFLoScHoaBEtvA6uXZEjwOAv+NNvd/2mHZjIyRmgBoh 
llaWR1CkoVVc5pzWrvZCP+IcjmgBsULrKrNAkYA5Oc81G9tKxwYVD5++Gx+lAExt5TcEtgqU 
25z3qForjyPs4iBx/Fu96AHSWriQMYvNBUAjdjBxSNbSGAARBW35wD2oAsPE7X0cgHyBTk+n 
Wm2SSw+Yjx8EkhgeDQA+FCtxK7Jt3YweuasYwAFNAC85Ao4Jzg8UAC5yTnNKpOeRigY/Bowf 
8mmIhIBwAelLznk8UgEyCc1DcZCdc80LcGQZwMnPWprQcsAat7EokuCUT72OQCfTmoWlILbJ 
d4CE5wPlNQUAk/eJsm8wE8jjp68U9PMkj8wPtzyAAMUANV2ldSr7crk4GeaDLIgKMQSCvPqC 
aAJJX2FBnGSc/kaYvmtGJFbkjIXHFACSzOu8DggDGR6mlaTKocc7trD0oAVWkdS4YKv8IIqW 
NtybiME/pQA7nHHNGcDnn1oGGOMCl5zjFADXweKFHPWgQ7I5JGMUgHGc9aBi8getJxjmkAYP 
8NHU9KAADJyO1KM5J7UAAIIz0owQvHWmAHpzSEA4A4oAXn8KMgnJ7UAGOcijJHJFAB8uPTNG 
CBxzQAHqAR1oPPFAAc5z2pFbqSMUAAA6gn8aaUDFWIBZeh9KAHZGMEdaMZ4B6UAGfmxij5S3 
0oABnqDkdqM8ZYUALgAfL1ozgdM0ABxwKOc0ALnJ5HSkABORQAo4GetJkAcjGaAAjAwDTlzu 
A60ASfjR+NMRBgHJ6UEEDjk0hhxgAioblSQoXse1CEVyGz9xsewNS2ykuxII9M1behKJpI2Y 
YB/iB/I0SLvhZQMFgRUFjHi5QqRlTn9KRRLGgjG0jsfQUCE8pldNmDhcHJwaUwSEMxYbzjHo 
MdKAF2vJIN4AC+hzntTQkyrsXbgDAbPP5UAI8TEOcg5CgZ9jQ8JZ1dWA5+YGgA8uRU2BVcA8 
Fu1SQrsjWNuo9KAJfQCkzzjtQAAgnNKMjPegBCQOvegcDCnmgBTnpigYIAFIYZOfYUAg9RgD 
vTAUDqQaOQMmgBOMehNLyAMfrQAEgnBoxk8Hp2oAATnmkBU/NSAUDAJzk0E4HIpgIRgAA0vP 
A/OgAOC2DR1OQfwoABnnNAxyelACEELwc0MfUUCEODgUYORzxQAZySSOlKoGSRQAg3AZPNBx 
jkYzQApBxgGlJPAxQAnBPXpS87vagYnHXFABCnnJoAXJxz1oONu0cUAAyMYoJBbGKAAcnvTk 
BzkmgQ7PvRn3pgREgnFHVuD0pDDPJyPxoAHUfnQAZwDRx9M0CGyuUTK8nIHP1pjySIjM6LgD 
PBoATzgVDgc5AI9OcUgeVi21VIDEcnHSgAEjl22ovynHLY/pQJiwURKCWGTk8CgBTKyod0fI 
646YpwcM4VMEEZJz0oAfgg+ooIGcelABjng8elA6nI6UAHHJpOQO5oAMgAA96U54waABjyAR 
QAC3XpQAozzmgEYzwKQwwQOKCflGR1pgGB0BxS5OQMcUgEOC3PUUAfNnJpgLnuQKTjGR3pAH 
IHrQT0B6mmAEZI5pec4I4oAAAxz3FAyMnrQAZ45FAAxx3oAU5AHekPPBoAMAng0n4cUAIMcn 
vSgYXg80AJyq8jNKQDx+lABg5GDRn5uR0oAAATnNAyAcigBBjGeRmlwQOOtAAccAijaMjFAC 
8k9OKBgnNACgdSDSZwOaADAxgcZpygggUAP/ABo/GmIrg+opQAOhpAGSF55pTjAHSgYnORij 
gnntQIinUuhAG7kcevNMKZikVYdhK9eBQASo24Mg4ZhuH49aake0sWhLHcTnigB3kq7OXU5Y 
8c+woRXjCttOCoDBRyCP/wBdACwhlmckMEwMbiTTrdQoIxj5j/OgCYZ65zSZGMkYoATGBwaU 
k8UAKcEYpCCcYxigA6n6UAYOc0AGSOTzQMdu9IA52+tB4AFMBHYRqWJwFHNMFz8wV0KZBIz3 
oARLhWZSyMobox6GiOdWfA3fNnaSODQMlRw6bscE8e9Ljj5e9AC8jjr60hwTj0oAie4CyFAr 



nHXC5pXuFR8FWJxngZoAb9ojADfNlhnAHIHrUgkHAB3ZGRj0oAfxtpCuAADxQAp64xRxn6UA 
HO7rxSbuuR09qAEAGMjvQ2QvrQIiknSIhXJzjPApUljlXKN8q9e1ACidPLEm75D3oWWMrvB4 
Bx070ASAdxRkhfmFAw4xgcZo5AFACb0csueV60wTxNIFVxnpj1oAcs8bSFQwLDsKchVskeuK 
AFGQDRkAcjrQAY4wDilOc+ooAAQW+lCD5sg8UASZoz7UxER4GDzQQDxnBpAGDmk4zyKBgPUH 
NHIByKADHHXFHIAxQA04ztIpcfNwaBAOTzQMZ4oABkZ70cbeaADGAMUE4wMUAJwe/IoGc+1A 
CgjPSlAxnFAwxgc0YAGOmaBDTnGOtAwWwaAHY569O1Ck5PFAEczxrCzsMj09arLtlG6SRXba 
QEU9M/zoAauX8iMOhUMD8vX8ameBUdVQsSc9/ujvigBbecs6phcFcgL/AA+xqfgt1oAcAc+1 
IDxkigZVcACWRZ2DA9OnP9aQ4dtzyMj7BlRxQIFHmwLI7lDg5I4yKBI8X3QvC7iGODjsKALY 
bdjjqM0owTkUDEGRknmjPGe9AAAQMA0jHHGM5oADg8UHOfagCK4lKRnaPmJ2r9TQsMXlbcBg 
B3oEQ28fmWSDpg5BHY5puTG3987uucZb/wCsKALULiSPgbSDginncD7UDAEF/cUFd2ecgjBF 
AitboqSXAxtUY/DikC+cFEa7YlIO49T9KAEeJ4tgV84J2AL696khmBCJsKqw+VvWgCzg8AcY 
ozluRxigYAgnNKMjJFACZIGSOaVMcYoESZHqKMj1FAEGTn2oBzzQAuSBwc5oLYHNACHpgHFL 
k9KAE4LU4A5PORQMaT1JoH1oEHIHqaGxj0zQAYPGKM5OMZ96AAAE5zRz3oGIB3/rRjC8UCEz 
2NO9gcUAKTyBSEgnryKQCdyaFPUkUwFAAHHU0oOF9aBiMAcKaAgBGAOPagQKqhzhQD6gdaUA 
Fiw69KBiKAuTgA+1KNuM9CaADkD5TQegB5oAa0aM2Sikjvjmh41cjcitj1FAhSFbgoMCkaNW 
5YBsdM0DHZIBJFHGMZ60AHIHHNBIJwRQApGTkU3LZyaADOfrR24OaAGkAgblBIPGaU4IwRig 
QBAihVGAOwphjQjyygK+9ADo1RRhBgDtThkZ5zQAgb5SSMZpeNvFADCiZb5c7/vc0wWkCuCq 
4I9zQBLsw4b0GKakUSuWVMGgCQY5IPWgkhT3oATd8vI/KnEcAA4oAMnIHBFCkF/cUASUfjTA 
hAIHXNGcDBFIAK9MGmuzKwAGc0m7DQ0yHPIxj1p0bE5zjg0k7jasDyqmNwOT0wM0gnQLkE5z 
jGOc/SqJEEykkHII5ORik85DgcgH7pIwDQAGcBwvzZ9NpoM6bzkNx6KTQApkQHqTkZwATR56 
hNzZx6gdKABZUIBGRuOBkEUquGTKnIHWgAMqALn+LkADmlVlcfIehwaAHHO4ZHFA2k5B5oAB 
n8KCeBQA3oOD1pksjRoMAEn1oQETXDnAG0UfaZAT8q8VXKTcT7U4OSq/rSi5fGQFo5QuH2uQ 
dVWj7S23oB+NHKHML9pcfwjika7boUXjrzRyjuIt0zANtHTpmnrdOXAKDGexpNWQJkwfkfKA 
TjvSCRucAHqetZ8xpyi+YehA69zSCRinCjseDRzIOUDMQM4H4ml3knlR+Bp8yDlFVtzdxT+5 
yOBTTuS0AxyRxUUsxj42lvxpoTImuxjmPr70hugVBCkfjVcorgbvB+4fzpRdAn7h496OULh9 
qBOdpx7mkF1gHKGiwXF+1KR9wjNBugoAKtyetFguH2odNrUfalLAbW4osFxftWCTtaj7VGed 
jH6UWC4C6UAna340v2pccofwxRYLgbqPGMNSm5APCnA9qLBcfHKsoyFOM96eMFsg80hijIBP 
X2pyHJyRzSAfxRxTsBCM5GDxQDycikMAATkGopDggn1zUy2GtxoHofQcGnx52t7t3qY7lS2G 
zhmliAODzzjNMkjwUw/zFxk49jWhmMlWQtICdx2cf1FOlkjeI7SCW4A96AHEf6QnP8Lf0pit 
iST94qfNyMcngUASRlVkcZGTgjJ6jFNdg1tIUHBB59fegBZsboQf739DUUfyReYvQ5DY+p5o 
AdAfmGcZMa7SafA+6WT7pIAyQKAJgSBk80E8c8ZoAXBAwKRsZAIoAQ4LcdqiuM456U1uDK+R 
nPSmKcA45qyAJ+U0uAAAOPagAOcgUvBI4pgAzk4I7d6Qk4OemPSkA2IDyl5wcCpFHzLnHUda 
Uthrctg85HueDTcfNz7DkVzG4ueM/jwfWhMbR6e49KBgeg59OhpT6/U8igBY/vnHHAHWpDlV 
9SfStI7GctxTggDtVS6BMnHPHerW5L2ISxJOfemqBtHrjHSrIEOcZzS5AXkdaAEwM/WlORTA 
RcHANJKDwc9GFIB6kg88YpoAJJ6cdKAHDOMg0n8ODQAN0ABNO5yPb2oAQEFvwoHXINAFmzP7 
snrzU4xj61D3LQpBA+U05D8wBpDJMUYpiK4HGQcUZIXJ5NIA4x6ZprpkgZPFJq4xDGCe/wCd 
OVAvAJoSsFwMqI2JGUemTQHjbkMDzjrTEISFzkjP17U1XiZvlKlj6HmgBXdFxllU+9G5HI+6 
2fTnNAAwjc7WC8diKccdDjHoaAEMkYxkgdxQAoQlcYPPtQAmEZBwrL26Uu1ABgADHagBxB49 
KUcnGP0oABycg0meSaAE4xnpUFwCEGOfxpoGVsAAAg0BQT8p/WrIBxj6detKFU8c9OO3+f8A 
PvQAm07sjJ5pcDGT396AADrgmkYFU/wNACIFKJzzinqMSLgnr60pbDW5aK54JPp60gA3MQTn 
r1xXOjcXbxyzduvPSkQHYOcEjsfWgBWBHUnrnpSgdBk9hwaAHRqC55Oce3vUpzn2rRbEPcTI 
znGKqXI/eEhsH0qluS9iA5HU/if8/wCf0pABsHNWQDKRgAnGcUvccnjmgBAAW6/5/wA/560o 
DevtQAi/dyf5CkccDB6sKAFO4d/8/wCf89qD94DPb060ALhjwpzSDcfT8qAFwTxn6cUvzDnO 
fpQAnOcnHPtTipxwwoAsWgIjwPXmp+CcEdKh7lLYUAFs56U6PO45pDJKKYEBAxgcUpHpSGJg 
E4PUUAfNkGgBe3NIMY4NAiO4G22f/dPamz58yLbjPOM0AQz7t0m7APl9qnTfu+dVxjsaAI5A 
xusqFb5O5x3pHRjKhGFYKSMdjxQA3PnGTja2wdexyf604HzNzjoqdOnJH/6qAGKCWXEYf92v 
DHpSxgEoh+UFmyvbI7UASyDZMpUYyDnHcYqEEpb7T0KZU+hx0oAtKw34GfyOKdnqTQAoIx6G 
k5AHegBpx0PeorroKaBlYkZ56fSkUjJyT1qyALcEk0oIAoAaSMDkZ6c07f8A5NACDbk4IHah 
mz/EDx/n/P8AkACRkbFz6CnIRvU7u/OaUthrctFh1yMZz1x7UgYd29Pf3rnNxQ688r37460o 
cADn+tADWIIABXPFO355z6n1oAdEV3scg4A5qTJwcGtI7EPcMnbyKqXRG/Ge1UtyXsQ7ueoI 
+tIGXAz2FWQBxnjkZpwbqetADQy8npx9KXoOM0AIpwADimykHbz3FAD+d2e35UgILkn0oAXj 
k/zoQ4T8f8/5/wD1UAIxG30NO5A69+e9ACE/Ngjt3p3BP+TQBZtMhSecZqYN3YYqGWthVAxx 
xk05MjA60hkmaTNMRBkE/TvSrkHIPFIA3HvQMY44oAUkgetIcdOlACMA3ynBUjpQQpYEjkdD 
QAwpG5JIzkYpFiCHPOR7mgAaNHwxyD06kUojC4K8kepzQAbUVydvzNjJ9aBEgG1RgHkigBVR 
VbgcYA/Ck8uNgcrjnP40AKkSrlhliRjJOaGjjMWxgNvTFAD9oxgd6QkjjFAA2CcGjndweKAD 
PzfSoLj7u5TTW4MrZIXn/P8An/PpSAjafrVkCvnaQKUnoCPzpgJj5x7dqU5zmgBFxknGMfjQ 
RhG6GkAiH90o56U5cCSP2P8ASlLYa3LWOMYPpxzSH7x49+eK5zcUD69aQDKjOM4/nSAGHAPb 



PrTtoIA4zwOmKAFQjJB7jPWnkZ4FarYh7ijO7GOKqXABkOR/n/P+elUtyXsRFePWmqMJytWQ 
IVGBgYyaUrx/iKAEON33aXYM8D26UAIo7kA/rTZNu1eAPmFADtoxkCkOAcFRQApUcf5/z/hQ 
F+XoOKAFbbkDHejapPGMUAAUB8kdu1GFxkjFAFu0X90cdc1Mc4AxUPcpbC8EgU5c7+vGKQx+ 
DRg/5NMCHPByMUuPlwvekMQ56EZoYAnHegQpByeeKB64oArXGRKjqfugt/Kkdi1xGeynH5j/ 
APVQA2AAomYjk/xZH+NOiLJ3yrMcZ7HNADSqtFCcfMduTmrKrtwF6CgBwznpQAOvrQAYIHHJ 
oJAHNABjjAo7gdaAFwC3ekIOc9qAAYJyRikA64NABnA5qvdfcXbxQtwZB8w4wOKQEluQOK0I 
EbJBPFOBYdgce9ADeozgU4blXgDn3z/n/P1oATJ9Bz70PuC4B7etACRklEG3sP8AP+f/ANT0 
O+RcDHPY0nsNblrLd1Hc80iltxG3pgcNXObindgnaOnf3pEZgo+X8j6UADk4Ax3ApxY9QPU8 
NQA6L/WNkdh2qQAE5rSOxD3FAIqlcth8kdapbkvYhPTijJCjirIEY5YDB6/5/wA//WpcnJwD 
+dABn5jlf06UZ4J2kUAICVXoeaY7DC8EHPb60AP9MAijJz0PTp/n/P8AQAAwLZwR/n/P+cUi 
deM/hQAueOQc+1LkY4BOaAEyQeMnj0/z/n86Xdz0NAFq0AKdasDO48cVD3LWwZGSTgfWnIBn 
IpAP/Gjj1oGQk84IyKMgnr0oELznnpQpBycUAAGBwaCfl5oAaY1JB/iA4pogVAgX+E5HNADF 
gCkKJHAHbinCJdhXOQck0AAjXYqnOExj8KeMYJHWgA5A65o7YPGaADB4AOKU9elACABjwena 
lXIoABg5J4oAwvH60AITheRSY4wOKAFOfwqC57e2c01uDK+MH+lIDjOR1PbmrIEONhIpcEKM 
+negBCRkDHftTj1GORQAgOWbPPOaRsFWI9P8/wCf/rUAEWQg7jA4pyn51z6555pS2Gty2B2+ 
g4NJ/Ec/XkfhXMdAvTof1x0pFHyD6Y5HrQApPQj1zwaUdcY9ByKAHRtjJ4PennAGDxmtVsZv 
cP4cA81UuTiTBFUtyXsQkDP+f8/5+lIM4BHQCrIDIyOO9A6daAAnB5xmg44B6+lACAHC4x0p 
JeSuf7wxQA7AJyD+tIAQx/woAUHI5/ShRlOOaAEbjAPrTjj09qAExhuD29aXJOSR+YoAs2eN 
hPTk1OAQvrUMtbBnAGafGAOBxSAfRTAgGRkml45PSkAYITg0hxjkdaADHbOKXJBHpQAAgn6U 
oz1zQA0dCSMUbeDigBeQB3oIBwKAAg7hg0h5PSgBQvJINAzyTQAYG3PSlAIHvQApI4B70hXs 
OMUAHO7pxRwTmgYgUjJzmq9z90ZHNC3EysQAvfn1NNI4wefrWhAMBgnJzjuaUA5wDQAmMuM5 
49qVQDnBP50AGCAxPP8An/P+eaRwNhO45wetAE8UQMKE7hkZ9e1OMYBUDg5HfHasHN7GyiiT 
B67m9fWkCncRuOOPaoKDacdT09M9aRR8ow3HsfagAdSQBluoHTNL77vU0APjDBjyT0HNSEgs 
Aa1WxD3DHzVUuAfMJJIqluS9iDqDgmlAIRcGrIEYH5c/yoxk4DUABDZ6+lHO7n8KABFJGQaZ 
JnapJ70APPHOcfhToo95IDDGBSk7K40rslaDIGSTx3GaRYBwQ1Z87NORA0PTk9u1L5I3ZyD1 
o9ow5EHk/NgE9B2zR5JwfmHTPpRzsOQmhVUTHPJ/rUvOQFOBTuSBJ3YxkU5MFs0ASZFHFMCE 
DA4obB4NIY7HPBpP4iCKBAMEkikwQDnmgAyNuT3pcEDigAPYGkOCcA9KAFGc9sUcE/SgYAdS 
DRyBzQICBjjigggADmgYZGcUY+YYNIBQc5yOlIMHJpgLyAT1NJkY9KAAjAAU4qteuFC7sDrQ 
txMqF0OPmH50CQbj8wx9a0uiLMRpIyCdw6etKHQDhx+dFwsw8xBjJU/jS7oiOHH50XCwgkUH 
AdcfWh5EKkbh04waVx2LEUsQhQb0+6B1xTjNGCPnXqf4ga52mb3Qvmxf307DrikEqbmJkXnn 
qDRZhccXjz99OvrTVkQoPnHQd80WYXB2Tj5l65607evTcOw6g0WYXHxHLEjngVIDxlhWi2Ie 
4mBtOOCaqXJ2v9ff/P8An8qqO5L2IiVOBxSAggYP4ZqyAJ+YHjr/AJ/z/kruUnPegBB1JzS7 
vl5oAT+EDIyfWklzhB23CgBeM9MdvT/P+fepYPvtjOMZqZ7FR3LAx047D0pIzlPz7g96wNgb 
AxjHX6dKXtjn+dACZ+fPHQn0px9Pw9aAFh5X7vAzT8D7wNaozYDIBzT0+nNAh+KMUwIuc8Gk 
3ckkUgFUjkigEgetACZBXnvRyABQAE/Ngil4J680AAJz7dqTIwT0oGAyOlBOBz+lABjgAHFK 
ScgY4oATILUozuyDx6UCAHk5FA29qBiAlV55NBIwAeCaBCnPABoLDOMUDDgt15FRSjLAkDpg 
fpUy2GtxPp7nrTUQAkYByQORWZYOB5Z4/hJ60oUeg6/3aAGlclff0NPKjqQO55GKAEVBuPA6 
gdc9qZKi+Ux2j7p6rimARIpjQ7R0/pSmNcgFF5x1WgLB5aH+EdzxQIk3n5FxwOVpBYPKQg4Q 
cjtjvQsce0HYv4rTuFkIYY+AEXGQOMUvkx4/1a9P7tF2FiSJFRm2AL0HFSEkY4zWi2Ie4Nt4 
BqldIrTE4U/UVS3JexDsTn5B09KRUjx90flVkB5agAhVyfbP+f8AP0pSid0AP0FACeUgJAUd 
KDGgONg/KgAWNDghAPwprRJvT5RgsBSew1uXRbwdo179KaLaHcQUHb2rC7NrIX7PD1CDpng0 
JbRf3ec+/ai7HYGtotvC46dG9aU20PUr69yKLsVhPs0RfAB7dGNKLeMc4PryTRdjsTRALDt7 
cinkcema0MxcEAYxinLgtj0oAkopiIAuF460HIA4zmkAEDp0oOcjHQUAAwTyOnegDnINACZI 
zmlGMccZoGByAMc0E/LgigQYzjaeBRzu6cUAAwTkUc8nrQAgPBJHPtS4+X5e9ACkkYGKQ4Jx 
mgAOc+woGCee3egBAPm3A0ozgk0AIcY9M0yTKsoHPBPXFS9hrcZ8xH3fbmhSeTjvnG7FZmgj 
FsHK4HvTgTtxgdOzUDEJbcDtzyaASMfLjoODQAZYbjgnOTTZSRG+F7HofagBYyfKT5Tyo7cU 
pPIOOcnoaBCgnOChPTrTVPzMQD07HFAxxJz91sepApFPyKAD0HQ0CFbcSpCk8+lOAYHBQ9u9 
NITYsQy5z19Pz/z/AJNSDIyT0rRbEMQEEEkY+tUrj/WHBqluJ7EeTt6HmmggKBg/hVkCn7wH 
PFAbLZI6cUACn5iQD69M0BiB3NAAMeX0PT0pCQGjx/fFJ7DW5dJGOQe38NNDje3Xpmuc3HZG 
cYbOe60iuAo659s9zQArHPOD17rS7sDofTgGnYVxA/zng/iKUMMgDP4Zoswuh8Ryo47nr9ad 
kE49O1aIgVRyTnNOQnvQIkyaMmmBCQCcZpec57UhiAg5yOlAByTnNABnA5HNBAxgHFABgjAH 
40HBOMUAGPm68UDnOaABQDlgaOQDnmgAOMcjGaTGMAUALgZ6UcFutACjOTnpSDBJOMGgAA4J 
HNBPy8igAIG3A4NByCMcikAHBOKjkHzj6fX0pS2GtxD36dz6U2MdevUe9Zmgjn5D0zg04cnv 
jP8AKgBuBvUcZx9DTz0zz3PrQA0YDnGOo9u1JN/qWJB+6fegAiP7tTwOPp2pSDkA+o96AHcD 
2PJ9KQfeI+nvQAHp2HH0oXoDz/OgBVA3r0yCP5VKuQDmtI7ES3Ggjce3FLtIX5SaokCOgxVS 
4VRKQP5U1uJ7ERznj9P8/wCf5InbNWQBXpz3oyQM9c+lACDGTwBmlIIOATigBAchQR0pDzLH 
z/GO1J7DW5eAwc8d6ACWIOegrnNxeOvGevpSR52jP+NAC4BwOOcdqlI5GPyq47ES3G9ZTn0p 



cAnOaoQkeQmfc04fdJI60AGDjANOXIOM9qAH0UxEXHU8UmCAe9IYZwPm6mlwNuBxQITndjtS 
8E/SgAGd3tQD1JoAOmSD1oOQOe9AAcYAPGaUg4GO1ACHBOCKbwWzQMUFhknpSg8ZoAACF4Oa 
CcAAjrQICM4APel5z04oATgt9KOSSc5oAM8ZIxUUuN6846mplsUtxoBxgMT07ikA6ndg89qz 
LEZTtPzH6cGnYOBz29MUDE53D5iRyeuaXaf73oOmKAEUHLYJz7YNNnU+VJz2PbHamIlRMRoN 
x6fWh4/nUB+c+g9KrlRF2KY2DdTj6f5/z+jFTc7fN068U+VBzMd5bckOSPTFNVG2BiR09KXK 
PmHFSCDu6mnkOBww/KqSsS3cQH94Qeaf/F1xTAMnPPSqc/zSE5xTW4nsQnOCcg0mSAB/SrIA 
joMjr6UHcMDg/WgAzljn86McnBGfpQAKW2g8GkGfMiyR98dKT2BGhsfHDjP0ppVvMxx+VZcp 
rzD9rZ27hTVR9oxtxjrScR8wZfPIAUEd81IA2SQRVJWJbuJlwxJAzj/P+f8A9VLztxwM0wEU 
EIAvX/P+f85p7dgRQAgwW+lOQHcSTx2oAk/Cj8KYiBsHANGORz0pAGST7UDBbIoABuAOeaMj 
qRjNAB24P60E4ABFAAcHFBzu9qAAMM9OaB3IPWgAyQOaONv1oADkAYpSR0I/SgA6twaOcnPT 
1oARccmjpnnNABnjkYzRjC/L3pDBie9RykBhz1GOuKUthrcaSB39eopEI55A5x1rM0ByNh7n 
B7U4EE5yPzoAacAjn8SKfkdiO54NADRgE5PcD9KbMf3L9PuHoaOouhPESEXd6CglchunP9K1 
MwGQvXJpA3JDDGaYCkccGhc4UDnjmgQjbWZc9j/n/P8A9angHdnNAxin52JHYU4bcEigAO4K 
KqXJBkIxiqW5L2ImHpxikGepxwKokQ4yD/OnYI+YGgBo4yWpcDbwf60AINwUAdKVSDPEMchh 
zQ9gRoAAkYPSkGd7E9Mf5/z/AJGZYoYYJIxRECIxzk0AK5O1c9SRSkDAAOKBic+ZgdMf4/5/ 
zwcFvpQISIcEj1NKGYDJoAXIxnpnrTk4460AP59KOfSmBFkkc9qFwcnNIBACF55pkz+WmRgZ 
OMnt70ANDsgw5BHYqOv4U5ZkdgB16Yx0oAQyJuAycnIGB6ULMpY89sjI4P40ACyxsCc4wM8j 
HFPOdhKEZPc0AQiZxGHcLhjgAfWnmRNmQxHOOhzmgB4fcAy8rUPnhoWcryvIH8qAJPMTzMbh 
np04/OlWVTjJHzcj6UAIXAhMifMMZ+tJ54HAwRjls/pQApmj2AlhzSLIGwAQDkjGeuDQBIPv 
cijALZ9KQCgEZz+FROFZwccY9M0pbFLcTaOnHYelIFBByM9T0zWZoI6qEIAUf/qp20FeRnjH 
QGgBhA8wHA7mn7RxxzwM4oAaoGWOB6jtSTIoifC44PYelAidFAiXgHj0pGVCyjaOtbGY4xLk 
YCj8KaFBdgVGPpQAuyM84FIkYCg7c8UABCjBKgEn0pfKUL8oHNAAoCsVApxAJwe1AC7SW69O 
1Urj/Wkkf5xTW4mQlVxmgKNu4D/P+f8APerIBgowPfsaNgOMc0AIEG7HX6f5/wA/yXapPXGP 
f/P+fwoARU4BBpMfvEPq3Y+1AGiqLtzyPfNAjwSASeB3rMsVgOnOT70iIu1cE9OmaAFKlSMZ 
I47/AOf8/ou1ck8j3zQMRU+diGJ49aUp8vJPPvQIRVHlgZ5p5B4xQAHBOMGlQfNkHoMYoAkx 
RimBAThcHmg4wB0pALyMDtUchcuNgBAHIPGaAI1iZW3rszk5XOAM4/woWORJPMGCSDnnHJx/ 
hQALCQjZYZKbc+/Of50rRyPEUIUDGAAetAAiFWyVwTwBvJ471K4O3C/exxk0AMERBiX+FP8A 
DFRmJi+8AMcnI3Y+n6UASBGWFwp+Ygnj1NMkiGUIAUcBs+g5FADUhfhW6BskluvPpSGCTC+u 
7HB6LQBYbG3aBzjpUIjaPytq7ggIIHrxz/n1oAVI2DlmAyASPqT/APWpbeExPySQV5JPQ0AT 
AkD5hSqQR6ZoADuC8c1HMcMARzjHX3FTLYqO43ceoDdzwQaahIzle9ZlgzHyySGHB7ilLYP3 
e+fToKAE3EsBg/mDS7u+31PTFAxFJBPDHn2PQU2Zv3T/ACn7p7YpiJ0YlV+U9BS78sCVPB9K 
0MxVYH5sMM0iswzkE/5/z/nmmAFhtxtIz7UA7UCqD09KAGu/K5U9fT2p2Qzd/wAv8/5/CgAU 
kux7flTlPfGKADoCV71TuCwcgjOe+P8AP+fzprcT2IWYFeM+vSjPQCrIELDcMg/lSgqTnJ/z 
/n/PFAAGIy2etG4c5GD9KAEBG0Ad/ajP7yMdfm9KANEyJ0PGOaQFTKTu6f5/z/8ArrMscHGe 
aSNk2A5AoGIzAAYbvTvMXHJ60ANLIThXA47H607fyBkEfWgAjwyg/jTgDnIOaAAMcZIp0eOo 
HWgCTP1oz9aYiA5z7Ugxk5HSkAAd89aZOSsRbJGPQdaAIwzRoC7ncRuIx+f86DOVJXy34GTw 
OlADmnQHoSB1IHSgSgybVBK5wT2zQA3zXeUqmAPUjOMd/wDPpRI7xqSzLyQASMd+aAGrM434 
YSBRnI9afHISfvoykdV4waADzW84xgfL0z79aUT5HIzycAegNAA08RG8t8oAPT1oaZQ5HLHP 
QDNADvMUxGUDgDNRLIyFSzoc5yAPuigBzTgI2AdwGQCMU6M7wwGAAcD34oAkYHilOCcdxQAn 
VuvFMcsZQPbNTLYqO4h6Yx6DkU1TwSPc8GszQHHB/wAKcOeOenY0ANP3wfqeRinewPoODQA1 
erf1HrST/wCpkx6HofagRMgAjG08YockFQecmtjMVsHjOKFDBz6f/WoAUkEnjoKRACAQ2aAA 
k5GfWl4x6ZoAQAjO3npSk9iDzQAMBniqdwCZm7j/AD/n/PLW5L2ITyDkUL0yDjirJFOQecHn 
/P8An/8AXQxB68Z65oAbyDx0pxx0I6UwGj5gDn86OfMjz/e/pSA0geCSMYpqAbmwfSszQfyF 
9aRSNqjqcUAI/VQD3p3O7HagBi4Lk9sU4ZAJ60CEjIEYJ4zTsYXAPWgYvIwOtKhy/vQIkopg 
QjheOaDjGCM5pAG0Y4OKZMpdSmeD1oAa8Ilfk4AGOnvzSNEWMnzD5xj6D/JoAZ5HJJVME5yV 
yaDbuG3KV3E9RwTn1oAeYmjZTHjhdpB70jwuQvzAsGyc9OlAA0MobeGAbjI7ED/9dOjQ+Yzu 
ACQOB2oAb5GUfDfOzZB9+1NW3dFGMH5QOp496AEe2BycgLs2ge/PNK8DBVAwxHUkkHPrmgB7 
xs0Kxk5Jxk+vrSyRAoVQKDwenXmgBjRSO4L4HTgHOADmnxJtX5vvDJP4nNAEozyc0mfly3FA 
Bj5eD1pskbEjGPTpmk1cadhuxs4389elL5TdA4/EVPKyuYQxMcgkY56D1pdjHkOD36UuUOYb 
5TgZJAwO1KUbruHftRyhzAImBLAj8Ka8bsChYcgjpT5Q5iUBuAGHHtRiTdkkED2/z/n9bJDk 
knIz9KFV1yQQc+1AAd4TnB/CjaQoAIH1oAGEhZcEYBzSnJIBAoECg7ic0oJH3hQAZBBOMfWq 
8luzMWVlwfWmnYGMNtJtx8vNBtXzwV+lVcmwG1kyOV496Q27lsfLRzBYFtZOoKfnS/ZpQCTt 
/OjmCw37LJtH3R260fZZcqRt+U569aLhYtEt0KD86TB35wPzqCx3z+gwPekVnA+ZRx70ABBb 
kADv1pSXH8OfxoAbzk5UAketKd/QD9aBDkyPlIzilGC2fSgBQCOvNLGTnkYoAfmjNMCHGTwa 
XnPI4pAJwTnNCgjJ60AG4YyeKCDjgnPvQAHgDjNBAOB6UDFyc+1JkE5x0oEHuKXOBzQAnAHp 
mjkDH50AB5ODQRk8HpQAAnceKRdpO4UALyBnOaQkbenWgY4jgBTSMcfKRQAcE4z0pwyWznig 
BoIOSRSgDkg9aQByo5GeaCARjpmmApyOBik4JwRSAX73INIMgnI6UwAYPIpQML1oAQngAjrS 



kA8A0AJzkcUcFvpQAAHJOaAeMtQAADBwTk0YIUDrQAEjgHvQV5HNABzn2oXB5xigQAcbs5/G 
jOB81AwKjGAcUHIwBzQIQ4LBSKUjc2QeKBgM5ORQCCuelACYwPlOSaCSF5Gc0ABAIxSnORg8 
UAHBOMUBRnINAByAc/pR8uPTNAgxgYBp6fex7UAPopgQgZyRnmgZC+tIAOO9LggYBoAa3LbS 
KMZPFACjI64xScYJ6e9ABjA9TR2GaAAqMbRxSkHIHagBOGPPagDnOaAAZA5zSADqDjNAC8he 
eaDg4HTJoACDnApSctjbQAmMtnNLzgkigAOMZ6UgBC/KaABjgAHnNLweM0DA7s9OKAQT06UC 
AdyDmgEgZYUDDAxxxmjkAY5oAGAPymjHPBoEGcnkcUADOR1oAOgz1pMgr8wxmgYuOMA4oJPT 
FABhTgUdT7UAAPUkdKTjrQIBkDrmlOMAEdaAAjoAaMndigYcFs46Ue+eKBCZABJGKXAA4OM0 
AJkhRjk96U4PBFABjJAB6UEnPI4FAxBgnPShRgZ9aAFzhfmoKjGAcUAKcjAFJlScYoANoLZz 
T485OaBD+KOPQfnTASkpALSUwCigBaT8KAA0UAA+lLikAmBSADtTAMDvS8HjFIBcCkKj05FA 
AAAelLgelACYA6CjAHagAIB4wKMD0oAMDFAVc5wKAAgCjAPYUAHy9hQcUAJhfSl4oAMD0pNq 
jtQAoxQVXpgUAJhRQQpoAUKOtGBQABR1xSBVHSmApApu1T2oAUAUYFABsGc45oCikAu0YpNi 
4wKYC7QaQov/ANakAbBnNG0ZzTANgGT60bMDqaAEKAjFGwEd8UAO2ikManmgBQnPU0FBQAnl 
r+dOVcdKAFxRj2oA/9k= 
--------------CB3954A2D4EA418998E5D2C7-- 
 
>From link@rti.org Sat Jun 23 15:16:30 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5NMGUJ06088 for <aapornet@listproc.usc.edu>; Sat, 23 Jun 2001  
15:16:30 
-0700 (PDT) 
Received: from rtints26.rti.org (rtints26.rti.org [152.5.128.111]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id PAA00786 for <aapornet@usc.edu>; Sat, 23 Jun 2001 15:16:30 -0700  
(PDT) 
Received: by rtints26.rti.org with Internet Mail Service (5.5.2653.19) 
      id <M89VYB3Z>; Sat, 23 Jun 2001 18:15:59 -0400 
Message-ID: <66B8C3D7A23902428FDC45B5ECC11B1315EA00@rtints26.rti.org> 
From: "Link, Michael" <link@rti.org> 
To: "'aapornet@usc.edu'" <aapornet@usc.edu> 
Subject: Job Opening for Telephone Center Site Manager 
Date: Sat, 23 Jun 2001 18:15:59 -0400 
MIME-Version: 1.0 
X-Mailer: Internet Mail Service (5.5.2653.19) 
Content-Type: text/plain; 
      charset="iso-8859-1" 
 
Research Triangle Institute (RTI) is looking for an experienced Site Manager  
to 
oversee our telephone operations center in Greenville, NC. 
 
RTI is a leading nonprofit survey research organization headquartered in  
Research 
Triangle Park, NC, with offices in Washington, D.C., Rockville, MD, Chicago,  
IL, and 
Atlanta, GA. 
 
Function and Scope: Develop all aspects of the telephone unit operations.  
Manage the 
staffing levels, personnel training, overhead budgets, and inter/intra-office 
correspondence of the local office. Must track and have a working knowledge 
of  
all 
projects operating at the site. 
 
Minimum Qualifications: 
 



*     5+ years of experience in telephone data collection operations 
*     outstanding leadership skills 
*     strong writing and oral communications, interpersonal, word 
processing, organizing, and computer spreadsheet skills 
 
Responsibilities of the Site Manager include: 
 
*     managing the operations and activities conducted at RTI's 
Greenville, NC telephone research center 
*     working with project directors, survey operations specialists, and 
CAI programming staff on the successful implementation of telephone data  
collection 
projects 
*     managing telephone center budgets for the facility 
*     coordinating and monitoring interviewer hiring, training, and 
quality programs 
*     monitoring attendance and time reporting accuracy of all employees 
*     managing the staffing and other direct cost invoicing process 
*     ensuring the smooth and proper functioning of the center, including 
coordination with outside vendors or service providers 
 
RTI offers competitive salary and excellent benefits.  To apply for the Site  
Manager 
position, please use job reference number 30823 and apply at our web-site at 
www.rti.org or E-mail your resume to jobs@rti.org. Or, mail your resume and  
cover 
letter to Research Triangle Institute, Office of Human Resources, P.O. Box  
12194, 
RTP, NC 27709-2194. We are committed to diversity in the workplace. 
 
Michael W. Link, Ph.D. 
Director, Telephone Survey Department 
 
Survey Research Division 
Research Triangle Institute 
PO Box 12194 
Research Triangle Park, NC 27709 
Office: (919)990-8462 
Fax: (919)541-1261 
E-mail: Link@rti.org 
Http://www.rti.org 
 
>From cporter@hp.ufl.edu Sat Jun 23 19:54:12 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5O2sCJ02608 for <aapornet@listproc.usc.edu>; Sat, 23 Jun 2001  
19:54:12 
-0700 (PDT) 
Received: from makalu.hp.ufl.edu (makalu.hp.ufl.edu [128.227.11.150]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id TAA28802 for <aapornet@usc.edu>; Sat, 23 Jun 2001 19:54:12 -0700  
(PDT) 
Received: from hp.ufl.edu (hp.ufl.edu [128.227.11.149]) 
      by makalu.hp.ufl.edu (8.11.2/8.11.2/pbc 8.11.2/2001.25.01) with ESMTP 
id 
f5O2sB230455 
      for <aapornet@usc.edu>; Sat, 23 Jun 2001 22:54:11 -0400 



Received: from K2/SpoolDir by hp.ufl.edu (Mercury 1.48); 
    23 Jun 01 22:54:00 -0400 
Received: from SpoolDir by K2 (Mercury 1.48); 23 Jun 01 22:53:59 -0400 
Received: from hp.ufl.edu (128.227.161.70) by hp.ufl.edu (Mercury 1.48) with  
ESMTP; 
    23 Jun 01 22:53:49 -0400 
Message-ID: <3B35546F.61FD5B76@hp.ufl.edu> 
Date: Sat, 23 Jun 2001 22:46:07 -0400 
From: "Colleen K. Porter" <cporter@hp.ufl.edu> 
Reply-To: cporter@hp.ufl.edu 
X-Mailer: Mozilla 4.61 (Macintosh; I; PPC) 
X-Accept-Language: en 
MIME-Version: 1.0 
To: aapornet@usc.edu 
Subject: RE: FYI:  Re: Pew Poll on US Support of MDS & Bush Foreign  Policy 
 Approval (NPR) (fwd) 
Content-Type: text/plain; charset=us-ascii 
Content-Transfer-Encoding: 7bit 
 
JDannemiller@smshawaii.com wrote: 
 
[Some amazing stuff, including...] 
>I am a pollster, broadly defined, and number many pollsters among my 
>friends, acquaintances, and colleagues.  In general I find pollsters to 
>be: 
>(1) the most broadly educated people I know, from a wide variety of 
>disciplines, and tending toward multidisciplinary approaches to most 
>problems; 
 
This is certainly my experience.  I know very few people in the biz who 
have graduated from programs in survey research, which are relatively 
recent developments, aren't they?  Most of us have degrees in other 
things.  And the diversity of those "other things" is one of the joys of 
AAPOR meetings.  (Come to think of it, even the joint program grads I know 
are  
pretty 
well-rounded people...) 
 
Has anyone done a study of the AAPOR membership to quantify this 
diversity?  Normally I disdain such navel-gazing, but at times like this 
it might be nice to actually have some figures. 
 
This exchange reminded me of my job interview for my current position, 
which is in health services research.  My boss said that he was very 
surprised to have gotten an application from a journalism major.  I 
couldn't figure out why, since they had advertised for someone with a 
graduate  
degree 
in a social science.  And there are lots of great survey researchers  
affiliated with 
J schools.  While I was at a survey lab at a college of communication, I had  
been the 
field director for 
BRFSS and worked on an early HIV study. 
 
But his doctorate is in Sociology, and that's what he was comfortable with.   
It was 



really interesting over the next few months to see him 
learn that I had taken very rigorous classes, and have very solid 
training in research methodology.  Additionally, I can crank out reams 
of words on demand when a report is needed. 
 
I also think of my husband and medical doctors.  My husband is a 
research biologist (one of the top people in the world in fire ants). As a  
biologist, 
he sees himself as having superior knowledge to that of 
mere MDs.  At one point, he declared, "Medicine is art, not science." 
(Thank goodness this was not to my specialist's face.)  Well, maybe he 
does have superior knowledge when it comes to overall understanding of 
physiology, etc., but getting me well via drugs or surgery is something 
else again. 
 
And by golly, pollsters have that same get-it-done, roll-up-your-sleeves 
attitude.  We are used to deadlines and having to earn our own keep, and 
delivering. 
 
I also think that many of us share a curiosity about anything new. We love  
having a 
license to ask questions.  And this makes us good 
researchers when it comes to learning about an issue before tackling a 
new project. 
 
>I have found myself in serious disagreement with the interpretation of 
>my polling findings by the popular press.  I have found, however, that 
>establishing a relationship with reporters tends to be the best way to 
>handle that issue.  The Fourth Estate rules. 
 
Actually, headline writers rule :(  I can't tell you how many times I 
have carefully crafted an editorial only to have the meaning twisted by a  
headline. 
And then the letters to the editor coming pouring in, 
reacting to the headline rather than the article.  Most people don't realize  
there is 
such a disconnect, and that the writer has no say 
at all in the headline... 
 
Colleen 
(who is writing this to avoid coding the 200 place-of-work items that remain  
before 
bedtime) 
 
Colleen K. Porter 
Project Coordinator, UF Department of Health Services Administration 
cporter@hp.ufl.edu 
Phone: 352/392-6919, Fax: 352/392-7109 
Location:  1600 SW SW Archer Road, Rm. G1-016 
Mailing Address:  P.O. Box 100195, Gainesville, FL 32610-0195 
>From beniger@rcf.usc.edu Sun Jun 24 08:48:06 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5OFm5J13248 for <aapornet@listproc.usc.edu>; Sun, 24 Jun 2001  
08:48:05 
-0700 (PDT) 
Received: from almaak.usc.edu (beniger@almaak.usc.edu [128.125.253.167]) 



      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id IAA15069 for <aapornet@usc.edu>; Sun, 24 Jun 2001 08:48:05 -0700  
(PDT) 
Received: from localhost (beniger@localhost) 
      by almaak.usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id IAA00246 for <aapornet@usc.edu>; Sun, 24 Jun 2001 08:48:07 -0700  
(PDT) 
Date: Sun, 24 Jun 2001 08:48:07 -0700 (PDT) 
From: James Beniger <beniger@rcf.usc.edu> 
To: AAPORNET <aapornet@usc.edu> 
Subject: Putting NYT Bestseller List to Test (Nelson INSIDE.com) 
Message-ID: <Pine.GSO.4.21.0106240843170.18714-100000@almaak.usc.edu> 
MIME-Version: 1.0 
Content-Type: TEXT/PLAIN; charset=US-ASCII 
 
 
 
 
      Scientific sampling under attack by non-random sampling 
      methods for bestseller lists--what next? 
                                             -- Jim 
 
------------------------------------------------------------------------- 
          Copyright (C) 2001 Powerful Media, Inc. -- Inside.com 
------------------------------------------------------------------------- 
        http://www.inside.com/jcs/Story?article_id=33360&pod_id=8 
 
  Friday, June 22 10:41 A.M. 
 
 
      Putting the Times Bestseller List to the Test: 
 
      A Hard-Numbered Look at the Only Rankings Anyone Cares About 
 
 
      Fact is, nobody really tracks how many copies of a book are 
      sold, though BookScan is coming closer, raising questions 
      about the paper's venerable system for sampling bookstores 
      to come up with rankings. An Inside examination. 
 
      by Sara Nelson 
 
 
 Landing your book on the New York Times bestsellers list is the goal of  
just  
about 
every publisher with just about every book. A ranking there  not only 
suggests  
that a 
book has sold well, it also more or less  ensures that a book will begin to  
sell even 
better. 
 
 But the Times does not include actual sales figures in its listings, and   
sometimes 
the strict order in which books are ranked would appear to be  deceiving. In  
many 



cases, the difference in sales among the books seems  to be very small. In  
still 
other cases, a lower-ranked book arguably  sold more copies than one listed  
above it, 
reflecting the inherent  difficulties of working from a sampling. (The New  
York Times 
will  indicate with an asterisk when a book's sales numbers are" barely 
distinguishable" from another's, but a spokesman for the paper declined  to  
specify 
what constitutes barely distinguishable.) 
 
 Take sales for the week ending June 9, which are the rankings that will   
appear in 
the June 24 issue of the paper. Tom Brokaw's An Album of  Memories appears at  
No. 3 
on the nonfiction list. According to data from  BookScan, which currently  
records 
sales at Barnes and Noble and 
 B. Dalton stores and at barnesandnoble.com, Brokaw's book sold 3,003 for  
the  
week 
(although the site calls it the week ending June 10). But,  oddly, the books  
right 
behind Brokaw's -- George Carlin's Napalm & Silly  Putty and Yogi Berra's 
When  
You 
Come to a Fork in the Road, Take It --  show much higher BookScan numbers,  
5,725 and 
5,854, respectively. 
 
 (BookScan numbers are considered to represent roughly 20 percent of the   
total 
number of trade books sold in the nation, though not intended to 
 be a sample. And while there clearly is a big disconnect between how   
BookScan and 
the Times evaluated sales for Brokaw's book, the two do  agree about Carlin  
and Berra 
-- the Times puts an asterisk to indicate  how close sales for the two are.) 
 
 On the fiction list, Iris Johansen's Bantam title, Final Target, is 
 No. 3 and, according to BookScan, has sold 3,571 copies. The No. 4 
 title, On the Street Where you Live, by Mary Higgins Clark (Simon & 
 Schuster) shows 3,543 in sales. (This time, there was no asterisk from  the  
Times.) 
 
 As a general rule, and surely during the week ending June 9, the biggest   
sales 
drop-off comes between the top bestsellers and the others filling  out the  
list. 
Simon & Schuster's stellar John Adams, for example, is 
 No. 1 on the nonfiction list, and sold 13,147 for the week, according to   
BookScan. 
Hampton Sides's Ghost Soldiers, in second place, sold fewer  than that number  
of 
copies, 5,605. Likewise, on the fiction list, Sue  Grafton's P Is for Peril,  
from 
Marian Wood/Putnam, tops the chart, and  was tracked selling 20,653 copies  



last week. 
John Sandford's Chosen 
 Prey, at No. 2 on the Times list, sold 4,193, a mere 25 percent of  
Grafton's  
title. 
 
 While other sectors of the media -- whether music, television or  magazines 
- 
- brim 
with detailed sales figures, book publishing has  proved resistant. The 
Times,  
for 
example, relies on reports from" almost  4,000 bookstores plus wholesalers  
serving 
50,000 other retailers (gift  shops, department stores, newsstands,  
supermarkets)," 
which are 
 "statistically weighted to represent all such outlets nationwide," 
 according to the boilerplate that regularly accompanies the list. 
 
 John Wright, assistant to the Bestsellers editor at the Times,  elaborates 
on  
the 
weighting system by saying it is based on" area, size  of store and 
population  
of 
that area." If a small store in one area 
 sells one copy, for example, the listmakers might assume that a store 
 5 times bigger in the same general area sells 5 copies. (Bestseller  Editor  
Deborah 
Hofmann was on vacation and thus unavailable for 
 comment.) 
 
 Furthermore, the Times compiles its list with a methodology that has  hardly  
changed 
in its 35-year history. The biggest change is probably 
 the addition of some online retailers, says Wright, who begins receiving   
reams of 
data on Sunday night, crunches the numbers and by Tuesday comes  up with 
seven 
complete lists -- hardcover fiction, nonfiction and  advice, paperback  
fiction, 
nonfiction and advice and the newly created  Children's category. 
 
 But as the Times itself reported on Monday that BookScan is closer to   
becoming a 
universal tracker. It soon will add data from the Borders  group and is  
beginning to 
collect numbers from Costco, Target "and  several smaller chains and  
independent 
stores." (BookScan currently  charges publishers for access to its database,  
which it 
has provided to  Inside.com for its reporting on the industry.) 
 
 According to Wright, executives from the Times and BookScan, which is  owned  
by the 
Dutch publisher VNU, discussed the paper's potential use of  the 



as-of-then-unlaunched database three or four years ago, but nothing  
happened.  
"We 
might get involved" in further talks now that BookScan is  up and running, he  
said. 
 
 Clearly the push by BookScan to collect comprehensive records of book  sales  
will 
change the nature and the perception of all bestseller lists,  especially if  
the 
company manages to collect sales figures from 
 thousands of independent booksellers. In the face of hard numbers from   
BookScan, 
the Times's proprietary weight-and-balance system could well  lose some of 
its 
cachet. At the moment, however, it is still the Times  list that triggers  
bonus 
clauses in writers' contracts. And at some 
 chain stores (including, until recently Barnes and Noble, which began   
applying 
discounts to its own bestsellers, not the Times's), being 
 listed in the newspaper of record guaranteed substantial consumer 
 discounts, which translated into increased sales. 
 
 As things stand today, the clout of the New York Times is so great that   
hundreds of 
publishing executives pay in the neighborhood of $500 a year  to have the 
Best 
Sellers lists faxed to them 10 days before the  publication date of the Book  
Review 
that contains them. Should the list  lose its pull, the Old Gray Lady could  
also lose 
some cash. 
 
 
        http://www.inside.com/jcs/Story?article_id=33360&pod_id=8 
------------------------------------------------------------------------- 
          Copyright (C) 2001 Powerful Media, Inc. -- Inside.com 
------------------------------------------------------------------------- 
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>From Tucker_C@bls.gov Mon Jun 25 06:19:56 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5PDJtJ17816 for <aapornet@listproc.usc.edu>; Mon, 25 Jun 2001  
06:19:55 
-0700 (PDT) 
Received: from dcgate.bls.gov (dcgate.bls.gov [146.142.4.13]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id GAA21118 for <aapornet@usc.edu>; Mon, 25 Jun 2001 06:19:56 -0700  
(PDT) 
Received: from psbmail1.psb.bls.gov (psbmail1.psb.bls.gov [146.142.42.18]) 
      by dcgate.bls.gov (8.11.4/8.11.4) with ESMTP id f5PDFTj28971 
      for <aapornet@usc.edu>; Mon, 25 Jun 2001 09:15:30 -0400 (EDT) 



Received: by PSBMAIL1 with Internet Mail Service (5.5.2653.19) 
      id <NQ2PG3Z1>; Mon, 25 Jun 2001 09:15:23 -0400 
Message-ID: <308A68716B76D211A7910008C74C12E3015EBED3@PSBMAIL2> 
From: Tucker_C <Tucker_C@bls.gov> 
To: aapornet@usc.edu 
Subject: positions open 
Date: Mon, 25 Jun 2001 09:15:22 -0400 
MIME-Version: 1.0 
X-Mailer: Internet Mail Service (5.5.2653.19) 
Content-Type: text/plain; 
      charset="iso-8859-1" 
 
The Division of Science Resource Studies at NSF has the following positions  
for 
survey statisticians. 
 
 
 
 
http://www.nsf.gov/cgi-bin/getpub?C20010189 
 
http://www.nsf.gov/cgi-bin/getpub?e20010199 
 
>From mitofsky@mindspring.com Mon Jun 25 06:23:49 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5PDNnJ18506 for <aapornet@listproc.usc.edu>; Mon, 25 Jun 2001  
06:23:49 
-0700 (PDT) 
Received: from ms4.lga2.nytimes.com ([208.48.26.171]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id GAA22427 for <aapornet@usc.edu>; Mon, 25 Jun 2001 06:23:50 -0700  
(PDT) 
Received: from email4.lga2.nytimes.com (email4 [10.0.0.169]) 
      by ms4.lga2.nytimes.com (Postfix) with ESMTP id 24D2DC3777 
      for <aapornet@usc.edu>; Mon, 25 Jun 2001 09:25:21 -0400 (EDT) 
Received: by email4.lga2.nytimes.com (Postfix, from userid 202) 
      id D63E215C28; Mon, 25 Jun 2001 09:16:56 -0700 (PDT) 
Sender: articles-email@ms1.lga2.nytimes.com 
Reply-To: mitofsky@mindspring.com 
From: mitofsky@mindspring.com 
To: aapornet@usc.edu 
Subject: NYTimes.com Article: The Henny Poll 
Message-Id: <20010625161656.D63E215C28@email4.lga2.nytimes.com> 
Date: Mon, 25 Jun 2001 09:16:56 -0700 (PDT) 
 
This article from NYTimes.com 
has been sent to you by mitofsky@mindspring.com. 
 
William Safire has once again joined the White House spin team trying to kill  
the 
polling messenger. 
 
/-------------------- advertisement -----------------------\ 
 
 
Let NYTimes.com Come to You 



 
Sign up for one of our weekly e-mails 
and the news will come directly to you. 
YOUR MONEY brings you a wealth of analysis 
and information about personal investing. 
CIRCUITS plugs you into the latest on 
personal technology. TRAVEL DISPATCH offers 
you a jump on special travel deals and news. 
 
http://email.nytimes.com/email/email.jsp?eta5 
 
\----------------------------------------------------------/ 
 
The Henny Poll 
 
ESSAY 
By WILLIAM SAFIRE 
 
 
 
ASHINGTON - To the question "How's your wife?" the comedian Henny Youngman  
would 
reply "compared to who?" He should have said with whom, of course, but the  
political 
point is valid: between campaigns, those polled tend to judge incumbents in a  
vacuum. 
We will put that right today. 
 
 Much was made of a New York Times/CBS News poll showing a four- point dip in  
Bush 
the Younger's job approval ratings over the past month. However, the Gallup  
poll 
showed virtually no change in that period, and the most recent Zogby survey  
showed a 
bump upward for Bush. 
 
 The lesson: put not your faith in pollsters, especially when they offer 
their 
interviewees no alternative. Instead, measure your opinion of the president  
against 
those who may be running against him in a few short years. Here is the early- 
morning 
line handicapped by one right-wing tout: 
 
 Tom Daschle (4-1), sure to command regular national TV coverage as Senate  
majority 
leader. An amiable partisan who is always on message and regularly on the  
record, he 
is attractive to Democratic nominating constituencies. Drawbacks: South 
Dakota  
is 
uncoastal, and his Senate power carries the risk of chronic oppositionitis or 
too-frequent compromise, as well as suffocation in legislative detail. 
 
 Joe Biden ( 5-1), new chairman of Foreign Relations, which guarantees 
serious 
exposure at times of global tension; quick mind, has been on the track before  



and 
will plagiarize nothing. Needs identification with a domestic issue; nobly  
shies from 
muddy track. 
 
 
 Richard Gephardt (15-1), knows too much about too many issues; needs  
speakership in 
2002 to be taken seriously, at which point he'd have to be a crazy gambler to  
run. 
Ever- lengthening long shot. 
 
 John Edwards (9-1), good-looking, hyperarticulate trial lawyer from North  
Carolina, 
frequently mentioned by future-wavers. Will be closely associated with likely  
H.M.O. 
lawsuits. Adept in debate, though light on gravitas; needs to avoid 
appearance  
of 
slickness. Shows too much early media foot, but his fund-raisers can belly up  
to the 
plaintiff bar. 
 
 John Kerry (4-1), Massachusetts New Democrat with good financing,  
multilateralist 
impulses and a passion for preventing drilling in pristine Arctic wastes.  
Studious 
and serious. Must overcome perpetually worried look and will have to 
advertise 
heavily coming out of the starting gate to show he's "not that Kerrey." 
 
 Pat Leahy (6-1), Vermont chairman of Judiciary who will become nationally  
known at 
storm center of Supreme Court confirmations. Comes across on TV as soft-
spoken  
but 
hardheaded; was loyal and effective Clinton defender. Starts far off pace and  
on the 
outside but could close unexpectedly in stretch. 
 
 Joe Lieberman (5-1), now a familiar face with few negatives who would 
deliver 
centrist and faith-based voters. Will attract new attention overseeing  
Government 
Operations when scandals bloom, and is well positioned with his "new  
prosperity" in 
case of recession. 
Problem: has pledged not to compete with Al Gore for nomination. If Gore  
issues a 
Coolidge statement ("I do not choose to run"), lower Lieberman odds to 3-1. 
 
 Chris Dodd (4-1), combination of heart and head appeals to old Clintonites, 
Catholic, can run knowledgably in domestic or international turf. Workhorse  
rather 
than show horse, partisan but not unreasonable, experienced on TV, his time  
may be 
coming. As with Leahy, you read it in this tip sheet first. 



 
 Russell Feingold (8-1), youthful, idealistic, courage of his convictions (he 
eschewed soft money and yet won in Wisconsin). Needs identification with 
issue  
other 
than campaign finance reform. If backed by an off- reservation McCain, could  
offer 
delegates capture of the center. 
 
 Al Gore (2-1), wise to lie low for first Bush year, his course will become  
clear if 
he decides to campaign widely for Congressional Democrats next year. Sly  
slogan: 
"Re-elect Gore in Two Thousand Four." Overweight or trim; dismissed as an old  
face by 
resentful party strategists or supported quietly by soccer moms in primary  
states; 
helped or hindered by distance from Clinton - it's Al against the field. 
 
 Now you're ready for the Henny pollster's call: "How's your candidate?" Do  
you 
prefer Bush - or one of the above? 
 
http://www.nytimes.com/2001/06/25/opinion/25SAFI.html?ex=994485816&ei=1&en=22
5 
a63cb3f4 
4283b 
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Visit NYTimes.com for complete access to the 
most authoritative news coverage on the Web, 
updated throughout the day. 
 
Become a member today! It's free! 
 
http://www.nytimes.com?eta 
 
 
\-----------------------------------------------------------------/ 
 
HOW TO ADVERTISE 
--------------------------------- 
For information on advertising in e-mail newsletters 
or other creative advertising opportunities with The 
New York Times on the Web, please contact Alyson 
Racer at alyson@nytimes.com or visit our online media 
kit at http://www.nytimes.com/adinfo 
 
For general information about NYTimes.com, write to 
help@nytimes.com. 
 
Copyright 2001 The New York Times Company 
 
 
>From mkshares@mcs.net Mon Jun 25 07:22:58 2001 



Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5PEMwJ20602 for <aapornet@listproc.usc.edu>; Mon, 25 Jun 2001  
07:22:58 
-0700 (PDT) 
Received: from bnfep03.boone.winstar.net (bnfep03w.boone.winstar.net  
[63.140.240.55]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id HAA11834 for <aapornet@usc.edu>; Mon, 25 Jun 2001 07:22:59 -0700  
(PDT) 
Received: from mcs.net ([205.253.224.170]) by bnfep03.boone.winstar.net 
          with ESMTP id <20010625142254.YIJL447.bnfep03@mcs.net> 
          for <aapornet@usc.edu>; Mon, 25 Jun 2001 10:22:54 -0400 
Message-ID: <3B375703.3AAB8A8C@mcs.net> 
Date: Mon, 25 Jun 2001 09:21:42 -0600 
From: Nick Panagakis <mkshares@mcs.net> 
Reply-To: mkshares@mcs.net 
X-Mailer: Mozilla 4.5 (Macintosh; I; PPC) 
X-Accept-Language: en,pdf 
MIME-Version: 1.0 
To: aapornet@usc.edu 
Subject: Re: NYTimes.com Article: The Henny Poll 
References: <20010625161656.D63E215C28@email4.lga2.nytimes.com> 
Content-Type: multipart/alternative;  boundary="------------ 
374A5231301232026E46C7FE" 
 
 
--------------374A5231301232026E46C7FE 
Content-Type: text/plain; charset=iso-8859-1; x-mac-type="54455854"; 
x-mac-creator="4D4F5353" 
Content-Transfer-Encoding: 8bit 
 
 
I believe the more significant  finding on Bush is the increase in  
*disapproval* 
across all polls - particularly despite his success on tax cuts. See below. 
 
http://www.pollingreport.com/BushJob.htm 
 
 
mitofsky@mindspring.com wrote: 
 
> This article from NYTimes.com 
> has been sent to you by mitofsky@mindspring.com. 
> 
> William Safire has once again joined the White House spin team trying 
> to kill the polling messenger. 
> 
> /-------------------- advertisement -----------------------\ 
> 
> Let NYTimes.com Come to You 
> 
> Sign up for one of our weekly e-mails 
> and the news will come directly to you. 
> YOUR MONEY brings you a wealth of analysis 
> and information about personal investing. 
> CIRCUITS plugs you into the latest on 



> personal technology. TRAVEL DISPATCH offers 
> you a jump on special travel deals and news. 
> 
> http://email.nytimes.com/email/email.jsp?eta5 
> 
> \----------------------------------------------------------/ 
> 
> The Henny Poll 
> 
> ESSAY 
> By WILLIAM SAFIRE 
> 
> 
> 
> ASHINGTON - To the question "How's your wife?" the comedian Henny 
> Youngman would reply "compared to who?" He should have said with whom, 
> of course, but the political point is valid: between campaigns, those 
> polled tend to judge incumbents in a vacuum. We will put that right 
> today. 
> 
>  Much was made of a New York Times/CBS News poll showing a four- point 
> dip in Bush the Younger's job approval ratings over the past month. 
> However, the Gallup poll showed virtually no change in that period, 
> and the most recent Zogby survey showed a bump upward for Bush. 
> 
>  The lesson: put not your faith in pollsters, especially when they 
> offer their interviewees no alternative. Instead, measure your opinion 
> of the president against those who may be running against him in a few 
> short years. Here is the early-morning line handicapped by one 
> right-wing tout: 
> 
>  Tom Daschle (4-1), sure to command regular national TV coverage as 
> Senate majority leader. An amiable partisan who is always on message 
> and regularly on the record, he is attractive to Democratic nominating 
> constituencies. Drawbacks: South Dakota is uncoastal, and his Senate 
> power carries the risk of chronic oppositionitis or too-frequent 
> compromise, as well as suffocation in legislative detail. 
> 
>  Joe Biden ( 5-1), new chairman of Foreign Relations, which guarantees 
> serious exposure at times of global tension; quick mind, has been on 
> the track before and will plagiarize nothing. Needs identification 
> with a domestic issue; nobly shies from muddy track. 
> 
>  Richard Gephardt (15-1), knows too much about too many issues; needs 
> speakership in 2002 to be taken seriously, at which point he'd have to 
> be a crazy gambler to run. Ever- lengthening long shot. 
> 
>  John Edwards (9-1), good-looking, hyperarticulate trial lawyer from 
> North Carolina, frequently mentioned by future-wavers. Will be closely 
> associated with likely H.M.O. lawsuits. Adept in debate, though light 
> on gravitas; needs to avoid appearance of slickness. Shows too much 
> early media foot, but his fund-raisers can belly up to the plaintiff 
> bar. 
> 
>  John Kerry (4-1), Massachusetts New Democrat with good financing, 
> multilateralist impulses and a passion for preventing drilling in 
> pristine Arctic wastes. Studious and serious. Must overcome 



> perpetually worried look and will have to advertise heavily coming out 
> of the starting gate to show he's "not that Kerrey." 
> 
>  Pat Leahy (6-1), Vermont chairman of Judiciary who will become 
> nationally known at storm center of Supreme Court confirmations. Comes 
> across on TV as soft-spoken but hardheaded; was loyal and effective 
> Clinton defender. Starts far off pace and on the outside but could 
> close unexpectedly in stretch. 
> 
>  Joe Lieberman (5-1), now a familiar face with few negatives who would 
> deliver centrist and faith-based voters. Will attract new attention 
> overseeing Government Operations when scandals bloom, and is well 
> positioned with his "new prosperity" in case of recession. 
> Problem: has pledged not to compete with Al Gore for nomination. If 
> Gore issues a Coolidge statement ("I do not choose to run"), lower 
> Lieberman odds to 3-1. 
> 
>  Chris Dodd (4-1), combination of heart and head appeals to old 
> Clintonites, Catholic, can run knowledgably in domestic or 
> international turf. Workhorse rather than show horse, partisan but not 
> unreasonable, experienced on TV, his time may be coming. As with 
> Leahy, you read it in this tip sheet first. 
> 
>  Russell Feingold (8-1), youthful, idealistic, courage of his 
> convictions (he eschewed soft money and yet won in Wisconsin). Needs 
> identification with issue other than campaign finance reform. If 
> backed by an off- reservation McCain, could offer delegates capture of 
> the center. 
> 
>  Al Gore (2-1), wise to lie low for first Bush year, his course will 
> become clear if he decides to campaign widely for Congressional 
> Democrats next year. Sly slogan: "Re-elect Gore in Two Thousand Four." 
> Overweight or trim; dismissed as an old face by resentful party 
> strategists or supported quietly by soccer moms in primary states; 
> helped or hindered by distance from Clinton - it's Al against the 
> field. 
> 
>  Now you're ready for the Henny pollster's call: "How's your 
> candidate?" Do you prefer Bush - or one of the above? 
> 
> http://www.nytimes.com/2001/06/25/opinion/25SAFI.html?ex=994485816&ei= 
> 1&en=225a63cb3f44283b 
> 
> /-----------------------------------------------------------------\ 
> 
> Visit NYTimes.com for complete access to the 
> most authoritative news coverage on the Web, 
> updated throughout the day. 
> 
> Become a member today! It's free! 
> 
> http://www.nytimes.com?eta 
> 
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> 
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> For information on advertising in e-mail newsletters 
> or other creative advertising opportunities with The 
> New York Times on the Web, please contact Alyson 
> Racer at alyson@nytimes.com or visit our online media 
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> 
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> 
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--------------374A5231301232026E46C7FE 
Content-Type: text/html; charset=iso-8859-1 
Content-Transfer-Encoding: 8bit 
 
<!doctype html public "-//w3c//dtd html 4.0 transitional//en"> <html> &nbsp;  
<br>I 
believe the more significant&nbsp; finding on Bush is the increase in  
*disapproval* 
across all polls - particularly despite his success on tax cuts. See below.  
<p><A 
HREF="http://www.pollingreport.com/BushJob.htm">http://www.pollingreport.com/
B 
ushJob.h 
tm</A> 
<br>&nbsp; 
<p>mitofsky@mindspring.com wrote: 
<blockquote TYPE=CITE>This article from NYTimes.com 
<br>has been sent to you by mitofsky@mindspring.com. 
<p>William Safire has once again joined the White House spin team trying to  
kill the 
polling messenger. 
<p>/-------------------- advertisement -----------------------\ <p>Let  
NYTimes.com 
Come to You <p>Sign up for one of our weekly e-mails <br>and the news will  
come 
directly to you. <br>YOUR MONEY brings you a wealth of analysis <br>and  
information 
about personal investing. <br>CIRCUITS plugs you into the latest on  
<br>personal 
technology. TRAVEL DISPATCH offers <br>you a jump on special travel deals and  
news. 
<p><a 
href="http://email.nytimes.com/email/email.jsp?eta5">http://email.nytimes.com
/ 
email/em 
ail.jsp?eta5</a> 
<p>\----------------------------------------------------------/ 
<p>The Henny Poll 
<p>ESSAY 
<br>By WILLIAM SAFIRE 
<br>&nbsp; 
<br>&nbsp; 
<p>ASHINGTON - To the question "How's your wife?" the comedian Henny  
<br>Youngman 
would reply "compared to who?" He should have said with <br>whom, of course,  
but the 
political point is valid: between <br>campaigns, those polled tend to judge 



incumbents in a vacuum. We <br>will put that right today. <p>&nbsp;Much was  
made of a 
New York Times/CBS News poll showing a four- <br>point dip in Bush the  
Younger's job 
approval ratings over the past <br>month. However, the Gallup poll showed  
virtually 
no change in that <br>period, and the most recent Zogby survey showed a bump  
upward 
for <br>Bush. <p>&nbsp;The lesson: put not your faith in pollsters, 
especially  
when 
they <br>offer their interviewees no alternative. Instead, measure your  
<br>opinion 
of the president against those who may be running against <br>him in a few  
short 
years. Here is the early-morning line <br>handicapped by one right-wing tout: 
<p>&nbsp;Tom Daschle (4-1), sure to command regular national TV coverage as 
<br>Senate majority leader. An amiable partisan who is always on <br>message  
and 
regularly on the record, he is attractive to Democratic <br>nominating 
constituencies. Drawbacks: South Dakota is uncoastal, <br>and his Senate 
power 
carries the risk of chronic oppositionitis or <br>too-frequent compromise, as  
well as 
suffocation in legislative <br>detail. <p>&nbsp;Joe Biden ( 5-1), new 
chairman  
of 
Foreign Relations, which <br>guarantees serious exposure at times of global  
tension; 
quick mind, <br>has been on the track before and will plagiarize nothing.  
Needs 
<br>identification with a domestic issue; nobly shies from muddy track. 
<p>&nbsp;Richard Gephardt (15-1), knows too much about too many issues;  
<br>needs 
speakership in 2002 to be taken seriously, at which point <br>he'd have to be  
a crazy 
gambler to run. Ever- lengthening long <br>shot. <p>&nbsp;John Edwards (9-1), 
good-looking, hyperarticulate trial lawyer <br>from North Carolina, 
frequently 
mentioned by future-wavers. Will be <br>closely associated with likely H.M.O. 
lawsuits. Adept in debate, <br>though light on gravitas; needs to avoid  
appearance of 
slickness. <br>Shows too much early media foot, but his fund-raisers can 
belly  
up 
<br>to the plaintiff bar. <p>&nbsp;John Kerry (4-1), Massachusetts New  
Democrat with 
good financing, <br>multilateralist impulses and a passion for preventing  
drilling in 
<br>pristine Arctic wastes. Studious and serious. Must overcome  
<br>perpetually 
worried look and will have to advertise heavily coming <br>out of the 
starting  
gate 
to show he's "not that Kerrey." <p>&nbsp;Pat Leahy (6-1), Vermont chairman of 
Judiciary who will become <br>nationally known at storm center of Supreme  
Court 



confirmations. <br>Comes across on TV as soft-spoken but hardheaded; was 
loyal  
and 
<br>effective Clinton defender. Starts far off pace and on the outside 
<br>but  
could 
close unexpectedly in stretch. <p>&nbsp;Joe Lieberman (5-1), now a familiar  
face with 
few negatives who <br>would deliver centrist and faith-based voters. Will  
attract new 
<br>attention overseeing Government Operations when scandals bloom, and 
<br>is  
well 
positioned with his "new prosperity" in case of recession. 
<br>Problem: has pledged not to compete with Al Gore for nomination. If  
<br>Gore 
issues a Coolidge statement ("I do not choose to run"), lower <br>Lieberman  
odds to 
3-1. <p>&nbsp;Chris Dodd (4-1), combination of heart and head appeals to old 
<br>Clintonites, Catholic, can run knowledgably in domestic or  
<br>international 
turf. Workhorse rather than show horse, partisan but <br>not unreasonable, 
experienced on TV, his time may be coming. As <br>with Leahy, you read it in  
this tip 
sheet first. <p>&nbsp;Russell Feingold (8-1), youthful, idealistic, courage 
of  
his 
<br>convictions (he eschewed soft money and yet won in Wisconsin). <br>Needs 
identification with issue other than campaign finance reform. <br>If backed 
by  
an 
off- reservation McCain, could offer delegates <br>capture of the center.  
<p>&nbsp;Al 
Gore (2-1), wise to lie low for first Bush year, his course <br>will become  
clear if 
he decides to campaign widely for <br>Congressional Democrats next year. Sly  
slogan: 
"Re-elect Gore in <br>Two Thousand Four." Overweight or trim; dismissed as an  
old 
face by <br>resentful party strategists or supported quietly by soccer moms 
in 
<br>primary states; helped or hindered by distance from Clinton - it's <br>Al  
against 
the field. <p>&nbsp;Now you're ready for the Henny pollster's call: "How's  
your 
<br>candidate?" Do you prefer Bush - or one of the above? 
<p><a 
href="http://www.nytimes.com/2001/06/25/opinion/25SAFI.html?ex=994485816&ei=1
& 
en=225a6 
3cb3f44283b">http://www.nytimes.com/2001/06/25/opinion/25SAFI.html?ex=9944858
1 
6&amp;ei 
=1&amp;en=225a63cb3f44283b</a> 
<p>/-----------------------------------------------------------------\ 
<p>Visit NYTimes.com for complete access to the 
<br>most authoritative news coverage on the Web, 



<br>updated throughout the day. 
<p>Become a member today! It's free! 
<p><a href="http://www.nytimes.com?eta">http://www.nytimes.com?eta</a> 
<p>\-----------------------------------------------------------------/ 
<p>HOW TO ADVERTISE 
<br>--------------------------------- 
<br>For information on advertising in e-mail newsletters 
<br>or other creative advertising opportunities with The <br>New York Times 
on  
the 
Web, please contact Alyson <br>Racer at alyson@nytimes.com or visit our 
online  
media 
<br>kit at <a  
href="http://www.nytimes.com/adinfo">http://www.nytimes.com/adinfo</a> 
<p>For general information about NYTimes.com, write to <br>help@nytimes.com. 
<p>Copyright 2001 The New York Times Company</blockquote> </html> 
 
--------------374A5231301232026E46C7FE-- 
 
>From gauthier@circum.com Mon Jun 25 07:26:59 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5PEQxJ21372 for <aapornet@listproc.usc.edu>; Mon, 25 Jun 2001  
07:26:59 
-0700 (PDT) 
Received: from VL-MS-MR003.sc1.videotron.ca (relais.videotron.ca  
[24.201.245.36]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id HAA13476 for <aapornet@usc.edu>; Mon, 25 Jun 2001 07:27:00 -0700  
(PDT) 
Received: from benoit ([24.200.5.172]) by 
          VL-MS-MR003.sc1.videotron.ca (Netscape Messaging Server 4.15 
          MR003 Jun 11 2001 16:23:30) with SMTP id GFHPGY00.MMZ for 
          <aapornet@usc.edu>; Mon, 25 Jun 2001 10:26:58 -0400 
Message-ID: <003001c0fd83$475b9020$0201a8c0@VIDEOTRON.CA> 
Reply-To: "Benoit Gauthier" <gauthier@circum.com> 
From: "Benoit Gauthier" <gauthier@circum.com> 
To: <aapornet@usc.edu> 
Subject: Grid Chart 
Date: Mon, 25 Jun 2001 10:29:44 -0400 
MIME-Version: 1.0 
Content-Type: text/plain; 
      charset="iso-8859-1" 
Content-Transfer-Encoding: 8bit 
X-Priority: 3 
X-MSMail-Priority: Normal 
X-Mailer: Microsoft Outlook Express 5.50.4522.1200 
X-MimeOLE: Produced By Microsoft MimeOLE V5.50.4522.1200 
 
(2001.06.25, 10:28) 
 
Is there some archive of the discussion around the NYT grid chart? Foolishly,  
I did 
not keep copies of these interesting messages. 
 
 



Benoï¿½t Gauthier, mailto:gauthier@circum.com 
Rï¿½seau Circum inc. / Circum Network Inc. 
 
Enregistrez votre adresse ï¿½lec. pour ï¿½tre informï¿½(e) 
des nouvelles de Circum ï¿½ l'URL http://circum.com 
 
Register your e-mail to be informed of Circum news at http://circum.com 
 
74, rue du Val-Perchï¿½, Hull, Quï¿½bec (Canada) J8Z 2A6 
+1 819.770.2423  tï¿½lec. fax: +1 819.770.5196 
============================================== 
 
>From beniger@rcf.usc.edu Mon Jun 25 09:13:31 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5PGDUJ28306 for <aapornet@listproc.usc.edu>; Mon, 25 Jun 2001  
09:13:30 
-0700 (PDT) 
Received: from almaak.usc.edu (beniger@almaak.usc.edu [128.125.253.167]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id JAA07093; Mon, 25 Jun 2001 09:13:26 -0700 (PDT) 
Received: from localhost (beniger@localhost) 
      by almaak.usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id JAA19880; Mon, 25 Jun 2001 09:13:28 -0700 (PDT) 
Date: Mon, 25 Jun 2001 09:13:28 -0700 (PDT) 
From: James Beniger <beniger@rcf.usc.edu> 
To: AAPORNET <aapornet@usc.edu> 
cc: "Pamela J. Shoemaker" <snowshoe@syr.edu> 
Subject: Best political reporters 
Message-ID: <Pine.GSO.4.21.0106250907430.26909-100000@almaak.usc.edu> 
MIME-Version: 1.0 
Content-Type: TEXT/PLAIN; charset=US-ASCII 
 
 
 
 
 I post this to AAPORNET on behalf of Pam Shoemaker, as you can read  below.   
Please 
send all replies directly to Pam--at her email address  above and twice 
below- 
-and 
*NOT* to AAPORNET nor to me, personally. 
 
 Thank you for your consideration and help. 
                                                 -- Jim 
 
 
---------- Forwarded message ---------- 
Date: Mon, 25 Jun 2001 10:51:28 -0400 
From: Pamela J. Shoemaker <snowshoe@syr.edu> 
To: beniger@rcf.usc.edu 
Subject: Best political reporters 
 
James, 
 
If you think it is appropriate, would you please put on AAPORNET the 
following: 



 
Who are the best political reporters in the US?  Send names of broadcast or  
print 
reporters, editors or producers to Pam Shoemaker, <snowshoe@syr.edu> Newhouse  
School 
of Public Communications, Syracuse University.  We are looking for someone to  
fill an 
endowed chair in political reporting. Thanks. 
 
 
 
Many thanks, 
Pam 
 
 
 
>From abider@earthlink.net Mon Jun 25 12:33:30 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5PJXUJ19525 for <aapornet@listproc.usc.edu>; Mon, 25 Jun 2001  
12:33:30 
-0700 (PDT) 
Received: from gull.mail.pas.earthlink.net (gull.mail.pas.earthlink.net 
[207.217.121.85]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id MAA18638 for <aapornet@usc.edu>; Mon, 25 Jun 2001 12:33:26 -0700  
(PDT) 
Received: from oemcomputer (washdc3-ar2-185-156.washdc3.dsl.gtei.net  
[4.3.185.156]) 
      by gull.mail.pas.earthlink.net (EL-8_9_3_3/8.9.3) with SMTP id MAA06548 
      for <aapornet@usc.edu>; Mon, 25 Jun 2001 12:33:20 -0700 (PDT) 
Message-ID: <004901c0fdae$4a2eece0$9cb90304@oemcomputer> 
Reply-To: "Albert Biderman" <abider@earthlink.net> 
From: "Albert Biderman" <abider@earthlink.net> 
To: "AAPORNET" <aapornet@usc.edu> 
References: <Pine.A41.4.21L1.0106212259350.50212-100000@login4.isis.unc.edu> 
<3B3331D8.885C0153@jwdp.com> 
Subject: Re: Grid v. pie 
Date: Mon, 25 Jun 2001 15:36:38 -0400 
MIME-Version: 1.0 
Content-Type: text/plain; 
      charset="iso-8859-1" 
Content-Transfer-Encoding: 7bit 
X-Priority: 3 
X-MSMail-Priority: Normal 
X-Mailer: Microsoft Outlook Express 5.50.4522.1200 
X-MimeOLE: Produced By Microsoft MimeOLE V5.50.4522.1200 
 
 
----- Original Message ----- 
From: "Jan Werner" <jwerner@jwdp.com> 
To: "Philip Meyer" <pmeyer@email.unc.edu> 
Cc: <aapornet@usc.edu> 
Sent: Friday, June 22, 2001 7:54 AM 
Subject: Re: Grid v. pie 
 
 



> The grid clearly has several advantages over the pie. The square shape 
> is a more efficient use of space on the page and the lines improve 
> precision.  Additionally, the bolded median lines used here enhance 
> the immediate visual transfer of information by making the four 
> quadrants stand out at a glance. The use of neutral shades is also 
> good, because it reduces the subliminal effect of the darker color 
> dominating the lighter color. 
> 
> Where the NYT erred is in the inconsistent distribution of the unit 
> squares within the grid. Counting the seven charts from the top right, 
> the first four are consistent in distributing the colors with respect 
> to both median lines, the fifth and sixth are visually inconsistent in 
> that they do not fill the top quadrants before spreading down, but 
> spread horizontally across the upper quadrants. 
> 
> What seems to be happening is an attempt to square the circle by 
> preserving some of the pie chart's amorphous visual impact, even when 
> this conflicts with the additional information content provided by the 
> grid lines. 
> 
> Since we do not know how these grids were created, we do not know 
> whether the fill patterns were created by software using a 
> pre-determined algorithm, or manually by a graphic artist. 
> 
> Perhaps Janet Elder or Mike Kagay could enlighten their fellow AAPOR 
> members on the genesis of these charts. 
> 
> Jan Werner 
> ____________________ 
> 
> Philip Meyer wrote: 
> > 
> >    I like the grid, but I'm not sure why. One obvious advantage is 
> > that you can count the little squares to verify that the graphic 
> > fits the 
published 
> > numbers. I actually did that, whereas I have never whipped out a 
> > protractor to check the proportions in a NY Times pie chart. Both 
> > have the advantage (over a bar chart) of showing the whole sample 
> > within the boundaries of the picture. And the grid probably makes it 
> > easier to tell the difference between, say, 46 and 44. If there is 
> > an algorithm for deciding which squares to shade, I'd like to know 
> > what it is. 
> > 
> > ==================================================================== 
> > Philip Meyer, Knight Chair in Journalism  Voice: 919 962-4085 
> > CB 3365 Carroll Hall                      Fax: 919 962-1549 
> > University of North Carolina              Cell: 919 906-3425 
> > Chapel Hill NC 27599-3365                 http://www.unc.edu/~pmeyer 
> > ==================================================================== 
 
>From beniger@rcf.usc.edu Tue Jun 26 11:52:29 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5QIqTJ01039 for <aapornet@listproc.usc.edu>; Tue, 26 Jun 2001  
11:52:29 
-0700 (PDT) 



Received: from almaak.usc.edu (beniger@almaak.usc.edu [128.125.253.167]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id LAA14250 for <aapornet@usc.edu>; Tue, 26 Jun 2001 11:52:29 -0700  
(PDT) 
Received: from localhost (beniger@localhost) 
      by almaak.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5QIqUR03803 for <aapornet@usc.edu>; Tue, 26 Jun 2001 11:52:30 -0700  
(PDT) 
Date: Tue, 26 Jun 2001 11:52:30 -0700 (PDT) 
From: James Beniger <beniger@rcf.usc.edu> 
To: AAPORNET <aapornet@usc.edu> 
Subject: Critics Want Census Data Made Public (E Schmitt NYT) 
Message-ID: <Pine.GSO.4.21.0106261149540.3252-100000@almaak.usc.edu> 
MIME-Version: 1.0 
Content-Type: TEXT/PLAIN; charset=US-ASCII 
 
 
 
 
      Is anyone at Census at liberty to shed any light on this 
      story? 
                                              -- Jim 
 
--------------------------------------------------------------------------- 
                 Copyright 2001 The New York Times Company 
--------------------------------------------------------------------------- 
          http://www.nytimes.com/2001/06/26/national/26CENS.html 
 
  June 26, 2001 
 
 
      CRITICS WANT CENSUS DATA MADE PUBLIC 
 
      By ERIC SCHMITT 
 
 
 WASHINGTON, June 25 -- Three months after the Census Bureau decided  against 
adjusting the 2000 population tally for the purposes of drawing  
Congressional  
and 
other legislative districts, civil rights groups,  big-city mayors and  
Congressional 
Democrats are accusing the agency of  suppressing data that formed the basis  
of the 
bureau's decision. 
 
 The dispute between the Census Bureau and a number of Democrats and 
Democratic-leaning groups is part of a fight over what population counts  
will  
be 
used to allocate federal aid and redraw Congressional and other  legislative 
districts. 
 
 The bureau's acting director, William G. Barron Jr., has said the agency   
will 
recommend by this fall whether to use statistically adjusted data in   
allocating 



federal aid based on population. About $185 billion a year was  distributed  
based on 
population counts from the 1990 census. 
 
 But critics are demanding that census officials immediately release the   
adjusted 
data for areas as small as city blocks for all 50 states. Though  critics 
like 
Congressional Democrats and big-city mayors say the adjusted  data should be  
released 
in the name of accuracy, the adjusted counts  could also help fuel court  
challenges 
to Congressional redistricting  efforts in most states. 
 
 As was the case in 1990, the adjusted numbers for the 2000 census were   
produced by 
a survey conducted by the Census Bureau after the traditional  head count was 
completed. In both 1990 and last year, the survey pointed  out the extent to  
which 
the census missed millions of people, mainly  racial minorities and renters,  
and 
double-counted others, mainly whites  and homeowners. 
 
 Some critics say the Census Bureau is reluctant to release the findings  of  
last 
year's survey because they would provide a measure of the extent  of the  
errors in 
last year's census and call into question the March  decision made by census 
officials not to recommend that the census  figures be adjusted. 
 
 But Mr. Barron has said that releasing the results before the agency   
verifies the 
data's reliability would be "inappropriate and  irresponsible." He added that  
the 
bureau might eventually disclose the  data. 
 
 At a meeting of the United States Conference of Mayors in Detroit over  the  
weekend, 
Mayor Dannel P. Malloy of Stamford, Conn., one of the  fastest-growing cities  
in New 
England, pressed his colleagues to approve  a resolution calling for the  
release of 
the adjusted data. 
 
 "We do have freedom of information in this country," said Mr. Malloy, who  
is  
a 
Democrat. 
 
 The California State Finance Department said this month that it would not   
wait any 
longer, and factored the estimated 500,000 people missed in the  2000 head  
count into 
the annual population estimates it uses to  distribute state tax dollars. 
 
 There is even a whiff of presidential politics in the brewing fight, as   
Senator 



John Kerry, a Massachusetts Democrat who is considering a bid for  the White  
House in 
2004, is calling for hearings to examine the propriety  of an effort by the  
Census 
Bureau to require a joint  Presidential-Congressional oversight committee to  
sign 
confidentiality  forms before receiving new data. 
 
 The Democratic chairman of the Congressional monitoring board, Gilbert F.   
Casellas, 
called the census's nondisclosure plan "capricious and  political in nature." 
 
 Census officials acknowledge they missed at least 6.4 million people last   
year and 
counted at least 3.1 million twice but insist that the 2000  census was the  
most 
accurate ever. 
 
 Unadjusted figures tend to favor Republicans in the drawing of  
Congressional  
and 
other legislative districts, political analysts of both  parties say, because 
statistically adjusting population counts would  probably add more people to 
customarily Democratic neighborhoods. 
 
 For that reason, most Republicans do not want any adjusted numbers  released  
while 
the redistricting is under way. At the same time, Census  Bureau demographers  
say 
they do not want their professional reputations  dragged through the mud. 
 
 "We don't really want to release data that we don't have confidence in,"   
said John 
H. Thompson, director of the 2000 census, who justified the  confidentiality  
form as 
a way to prevent the spread of "misleading data." 
 
 Some 50 House Democrats angrily disagreed last week, arguing in a letter, 
circulated by Representative Carolyn B. Maloney of New York to two Senate 
committees, now controlled by Democrats, that leaving millions of  Americans 
uncounted raises "serious questions about whether or not all of  our citizens  
will 
have an equal voice in government." 
 
 
          http://www.nytimes.com/2001/06/26/national/26CENS.html 
--------------------------------------------------------------------------- 
                 Copyright 2001 The New York Times Company 
--------------------------------------------------------------------------- 
 
 
******* 
 
>From beniger@rcf.usc.edu Tue Jun 26 12:40:11 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5QJeAJ04703 for <aapornet@listproc.usc.edu>; Tue, 26 Jun 2001  



12:40:10 
-0700 (PDT) 
Received: from almaak.usc.edu (beniger@almaak.usc.edu [128.125.253.167]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id MAA18679 for <aapornet@usc.edu>; Tue, 26 Jun 2001 12:40:10 -0700  
(PDT) 
Received: from localhost (beniger@localhost) 
      by almaak.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
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Date: Tue, 26 Jun 2001 12:40:10 -0700 (PDT) 
From: James Beniger <beniger@rcf.usc.edu> 
To: AAPORNET <aapornet@usc.edu> 
Subject: Bush Enters Era of Limits as Agenda Hits Resistance (LATimes) 
Message-ID: <Pine.GSO.4.21.0106261235060.3252-100000@almaak.usc.edu> 
MIME-Version: 1.0 
Content-Type: TEXT/PLAIN; charset=US-ASCII 
 
 
 
 
      This report in today's Los Angeles Times draws of survey 
      and polling data and interviews contributed by a number of 
      different AAPOR members. 
                                              -- Jim 
 
--------------------------------------------------------------------------- 
                     Copyright 2001 Los Angeles Times 
--------------------------------------------------------------------------- 
        http://www.latimes.com/news/front/20010626/t000052648.html 
 
  Tuesday, June 26, 2001 
 
 
      Bush Enters Era of Limits as Agenda Hits Resistance 
 
      By JANET HOOK, RONALD BROWNSTEIN, Times Staff Writers 
 
 
      WASHINGTON--After months of dominating Washington with his tax cut,   
budget and 
education policies, President Bush is getting a crash course  in the  
constraints on 
his agenda and the limits of his public support. 
 
      Congress is charting its own course on issues ranging from health to   
the 
environment to disaster aid, steering debate away from Bush's  priorities--
and  
in 
some cases openly defying his wishes. 
 
      The president is losing his grip on the agenda in part because   
Democrats now 
control the Senate--where they've put onto the legislative  fast track a  
patients' 
bill of rights measure much broader than Bush  prefers. But even members of  



his party 
in the House, where the GOP still  holds the majority, are starting to follow  
a path 
that reflects their  home-state and political needs--which do not always  
coincide 
with Bush's. 
 
      House Republicans, for instance, are preparing a managed health care   
bill that 
goes farther than Bush wants. They are passing a series of  appropriation  
bills that 
overspend Bush's budget, bulking up on such  parochial projects as subsidies  
for 
apple growers. And Bush's faith-based  initiative, which House leaders had  
hoped to 
pass this week, is  struggling amid unanticipated resistance from the right. 
 
      Bush's problems were highlighted by a series of House votes last  week 
rejecting key elements of his energy and environmental plan--as well  as a  
wave of 
congressional pressure that compelled the administration to  accept  
electricity price 
caps more stringent than it had earlier  preferred. 
 
 
         A Precarious Balancing Act 
 
      This flurry of resistance hasn't shifted control of Washington's  
agenda  
to 
Democrats, who are still struggling to fit their policy  priorities into the  
austere 
budget blueprint Bush pushed into law in the  spring. But the sudden  
succession of 
reversals and roadblocks the White  House has encountered underscores how 
precariously power remains divided  in Washington--and how narrowly political 
allegiance remains split in the  country. Indeed, recent polls suggest 
America  
is 
about as evenly split  over the Bush presidency as it was in last year's  
razor-thin 
presidential  race. 
 
      "It's just like October and November," said one Bush political  
advisor. 
"Fundamentally, because the electorate is so polarized, the  ability to build 
consensus . . . and keep [legislative] things moving is  very difficult and  
almost 
impossible." 
 
      Neither side has the power to ram its priorities into law,  presenting  
both 
with basic decisions about how much they should  compromise with their  
adversaries. 
The progress of the patients' bill of  rights has been emblematic: Although 
it  
has 



become clear that Bush will  have to accept broader legal rights for patients  
if he 
wants to sign a  bill into law, Democrats acknowledge they will have to  
include more 
legal  protections for employers than they had wanted. 
 
      "If anyone says, 'It's my way or the highway,' no way is going to  
win,"  
said 
Sen. John B. Breaux (D-La.). 
 
      Although Bush hasn't suffered the sharp decline in approval ratings   
that 
marked President Clinton's first chaotic months, neither has he  mobilized a 
commanding level of support that would give him decisive  leverage over  
wavering 
lawmakers. Three national surveys released last  week showed Bush's approval  
rating 
hovering at a modest 50% to 55%; in  two of the polls, Bush's disapproval  
rating had 
increased since earlier  this spring. 
 
      Andrew Kohut, director of the Pew Research Center for the People and   
the 
Press--an independent polling firm whose survey put Bush's approval  at 50%  
last 
week--said Bush appears to have been hurt by anxiety about  the economy and  
the 
energy situation, and a sense among some Americans  that he has proved more 
conservative in office than advertised as a  candidate. "He has lost a little  
bit of 
the middle," Kohut said. 
 
      The surveys suggest Bush has done little to narrow the partisan  chasm  
that 
defined November's election. In the polls, he drew virtually  unanimous  
approval from 
Republicans while attracting favorable ratings  from at most only one-third 
of 
Democrats--a figure lower than voters from  the opposition party 
traditionally 
provide a new president. 
 
      The response to a query in a recent Gallup/CNN/USA Today poll drove   
home the 
continuing split. Asked if they agree with Bush on the issues  that mattered  
most to 
them, 49% of Americans (including 90% of 
 Republicans) said yes, 47% (including nearly 80% of Democrats and a  slight  
majority 
of independents) said no. 
 
      White House advisors believe the coolness of rank-and-file Democrats  
to  
Bush 
has made it easier for congressional Democrats to oppose his  ideas and 
pursue  



a 
confrontational approach on their own priorities. 
 
      As a result, after months of playing offense on Capitol Hill, the  
White  
House 
is resigned to a summer of defense. 
 
      The battles already are joined. The Democratic Senate's insistence  on  
moving 
the patients' bill of rights measure has forced the hand of  House GOP  
leaders, who 
had been slow to move the bill. Now, those leaders  have joined the effort to  
find a 
compromise that would give patients  broader power to sue their HMOs than 
Bush  
has 
supported. Democrats  promise next to force Bush to respond to such proposals  
as a 
new  prescription drug benefit for Medicare or an increase in the minimum   
wage. 
 
 
         GOP Conservatives Resist President 
 
      But Bush's problems do not just come from emboldened Democrats. He  has  
been 
increasingly challenged by members of his own party. 
 
      Tensions between Bush and Republicans on Capitol Hill have been  
growing  
as 
Congress has turned to the annual appropriation bills. Earlier  this year, 
Republicans paid great deference to Bush by passing a broad  budget blueprint  
that 
reflected his priorities, including a limit on the  growth of federal  
discretionary 
spending at 4%. Now that Congress is  filling in the spending details,  
lawmakers are 
chafing at that collar. 
 
      The House later this week will consider an energy and water spending   
bill that 
would provide $1.2 billion more than Bush wants. The House also  will debate  
an 
agriculture bill that includes a $150-million subsidy for  apple growers,  
despite 
vigorous administration opposition. Last week,  House Republicans ignored  
White House 
pleas and slashed spending for the  Federal Emergency Management Agency to 
pay  
for 
projects Bush did not  request. 
 
      The setbacks for the White House on energy and the environment came   
amid new 
polls showing that Americans continue to prize environmental  protection over  



energy 
production--and continue to believe Bush reverses  that priority. Against 
that 
backdrop, dozens of House Republicans  deserted Bush last week and voted  
against his 
proposals to expand oil and  gas exploration off the Florida coast and on  
national 
monument grounds  and to relax regulation of hard-rock mining. The GOP  
defections 
came  mostly among moderates from the Northeast and Midwest, where Bush's   
stances on 
energy and the environment are especially controversial. 
 
      It has been conservatives who have bridled at other Bush plans. His 
faith-based initiative has been slowed partly because conservatives fear  
that 
strengthened partnerships with government will dilute the moral  dimension of 
religious charities. And on education reform, one of the  greatest hurdles to 
concluding the legislation is concern among  conservatives that it 
centralizes  
too 
much power in Washington. 
 
      The common theme in all these challenges is that, with power so   
fractured in 
Washington, even small groups of dissenters have enormous  leverage to block 
initiatives--either from the White House or Senate  Democrats. The critical  
question 
ahead is whether that dynamic produces a  stalemate on issues such as the  
patients' 
bill of rights and prescription  drug coverage--or forces compromise. Neither  
side 
seems to have entirely  settled on its answer. 
 
      "Nobody knows exactly how to work any of this," said Charles O.  Jones,  
a 
political scientist at the University of Wisconsin at Madison. 
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     A CBS News-New York Times survey showing declining public support for  
President 
Bush, his abilities and his agenda is being criticized by pollsters who say  
its 
methodology is tilted toward Democrats and gives an inaccurate reading of  
public 
opinion. 
     The national opinion survey, which the New York Times made the lead 
story  
on its 
front page on Thursday, presented an overwhelmingly dismal picture of the  
public's 



perception of the president, his leadership and his policies so far. 
     Some pollsters found many of its findings surprising and in some cases  
wildly 
out of sync with their own numbers. Critics said the poll didn't limit  
respondents to 
likely voters but questioned adults in general, which tends to give a  
distorted 
picture of public opinion. 
     "When I look at the Times' polls, they are generally tilted toward the  
Democrats 
and it took me a long time to figure out why," said John Zogby, an 
independent 
campaign pollster whose numbers were among the most accurate of the 2000  
presidential 
election. 
     "They poll only adults, and all adults include larger percentages of  
minorities 
or poorer voters and voters even in the $25,000-to-$50,000 income range, all  
of which 
lean to the Democratic side," Mr. Zogby said. "When you screen for voters, 
you  
screen 
out a substantial percentage of Democratic-leaning individuals who do not  
vote. 
     "I think it is an inaccurate reading . It doesn't tell me anything," he  
said. 
     "So many of their numbers were so bad, while his job approval rating was  
not 
bad, 53 percent, that it just did not translate, which kind of raises  
questions were 
they getting a false reading," said Republican pollster Ed Goeas, president 
of  
the 
Tarrance Group. 
     "As you go from likely voters to adults, you are moving to an  
increasingly 
less-engaged individual, which means you are getting a false read," Mr. Goeas  
said. 
He also noted that the survey was taken on a weekend, "when you get a type of  
voter 
that is more liberal and more disconnected. It's a questionable sampling." 
     "Using just adults in a poll can skew the results. Usually the bigger  
universe 
of just adult voters favors the Democrats while the smaller universe of 
likely  
voters 
favors the Republicans," said Republican pollster John McLaughlin. 
     That appears to be the chief reason why the Times' poll turned out so  
negatively 
for Mr. Bush. While his job approval rating was at a 53 percent majority, 
with  
34 
percent disapproving, most of the other numbers were worse: 47 percent  
approved of 
his foreign policy; 39 percent approved of his environmental policies; and 33  
percent 
approved of his energy policies. 



     In its other findings, 49 percent said he can be trusted to keep his 
word  
as 
president, and 57 percent said his policies favor the rich. 
     Michael Kagay, polling director for the New York Times, denied that his  
survey 
sample was tilted to get a desired result, saying he used traditional survey 
techniques followed by many other pollsters. 
     "During a presidential election year, we often concentrate on registered  
voters, 
and in the fall we concentrate on likely voters. In non-election years, we 
concentrate on just adults," Mr. Kagay said yesterday. 
     "There's no tilting going on. That's a tradition that George Gallup  
established 
in 1935, and most polls have followed that same tradition," he said. "If you  
limit 
your sampling to likely voters all the time, you disenfranchise about 50  
percent of 
the people." 
     Mr. Zogby said that overall "there isn't very much good news public  
opinionwise 
for Bush. I honestly believe he has squandered a number of opportunities in  
the first 
five months." 
     "Where my numbers are at real variance with [the CBS-Times poll] is when  
I see 
some of the job approval numbers," he said. 
     "They have Bush's favorable-unfavorable at 37-29. My polls get a 
favorable-unfavorable rating of 60-30. Not only is that a huge difference, 
but  
in the 
Times poll, 33 percent don't even have an opinion," he said. 
     Mr. Zogby found some of the other unusually low numbers to be "strange."  
For 
example, Vice President Richard B. Cheney received a 27-14 percent 
favorable-unfavorable score. "How can 59 percent not have an opinion on  
Cheney?" he 
asked. 
     Mr. Zogby was reluctant to comment on the CBS-Times methodology, but he  
made it 
clear that he did not think polling adults accurately measures how the 
country  
views 
its president. 
     "I think on matters of politics and policy we really ought to see the  
options of 
likely voters as opposed to all adults. The likely voters are what give us 
the  
true 
read because they are the ones who go out and vote and are the ones to 
compare  
apples 
to apples," he said. 
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face=3D"Book Antiqua"><span style=3D'font-size:12.0pt;font-family:"Book = 
Antiqua"'>&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;A 
CBS News-New York Times survey showing declining public support for =  
President Bush, 
his abilities and his agenda is being criticized by pollsters who = say its 
methodology is tilted toward Democrats and gives an inaccurate reading = of  



public 
opinion.<br> &nbsp;&nbsp;&nbsp;&nbsp;&nbsp;The national opinion survey, which  
the New 
= York Times made the lead story on its front page on Thursday, presented an 
overwhelmingly dismal picture of the public's perception of the = president,  
his 
leadership and his policies so far.<br> &nbsp;&nbsp;&nbsp;&nbsp;&nbsp;Some  
pollsters 
found many of its findings surprising and in some cases wildly out of sync  
with their 
own numbers. = Critics said the poll didn't limit respondents to likely 
voters  
but 
questioned = adults in general, which tends to give a distorted picture of  
public = 
opinion.<br> &nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&quot;When I look at the Times'  
polls, = 
they are generally tilted toward the Democrats and it took me a long time to 
=  
figure 
out why,&quot; said John Zogby, an independent campaign pollster whose =  
numbers were 
among the most accurate of the 2000 presidential election.<br> 
&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&quot;They poll only adults, and all = adults  
include 
larger percentages of minorities or poorer voters and voters = even in the 
$25,000-to-$50,000 income range, all of which lean to the Democratic  
side,&quot; Mr. 
Zogby said. &quot;When you screen for voters, you screen = out a substantial 
percentage of Democratic-leaning individuals who do not = vote.<br> 
&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&quot;I think it is an inaccurate reading = . 
It 
doesn't tell me anything,&quot; he said.<br>  
&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&quot;So 
many of their numbers were so = bad, while his job approval rating was not  
bad, 53 
percent, that it just did not translate, which kind of raises questions were  
they 
getting a false reading,&quot; said Republican pollster Ed Goeas, president 
of  
the = 
Tarrance Group.<br> &nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&quot;As you go from likely  
voters 
to = adults, you are moving to an increasingly less-engaged individual, which  
means 
you = are getting a false read,&quot; Mr. Goeas said. He also noted that the 
=  
survey 
was taken on a weekend, &quot;when you get a type of voter that is more =  
liberal and 
more disconnected. It's a questionable sampling.&quot;<br> 
&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&quot;Using just adults in a poll can skew = 
the 
results. Usually the bigger universe of just adult voters favors the =  
Democrats 
while the smaller universe of likely voters favors the = Republicans,&quot;  
said 



Republican pollster John McLaughlin.<br> &nbsp;&nbsp;&nbsp;&nbsp;&nbsp;That  
appears 
to be the chief reason why = the Times' poll turned out so negatively for Mr.  
Bush. 
While his job = approval rating was at a 53 percent majority, with 34 percent 
disapproving, most = of the other numbers were worse: 47 percent approved of  
his 
foreign policy; 39 = percent approved of his environmental policies; and 33  
percent 
approved of his = energy policies.<br> &nbsp;&nbsp;&nbsp;&nbsp;&nbsp;In its  
other 
findings, 49 percent said he = can be trusted to keep his word as president,  
and 57 
percent said his policies = favor the rich.<br>  
&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;Michael 
Kagay, polling director for the = New York Times, denied that his survey  
sample was 
tilted to get a desired result, = saying he used traditional survey 
techniques 
followed by many other = pollsters.<br>  
&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&quot;During a 
presidential election year, = we often concentrate on registered voters, and  
in the 
fall we concentrate = on likely voters. In non-election years, we concentrate  
on just 
= adults,&quot; Mr. Kagay said yesterday.<br> 
&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&quot;There's no tilting going on. That's = a  
tradition 
that George Gallup established in 1935, and most polls have = followed that  
same 
tradition,&quot; he said. &quot;If you limit your sampling to = likely voters  
all the 
time, you disenfranchise about 50 percent of the = people.&quot;<br> 
&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;Mr. Zogby said that overall &quot;there = isn't  
very 
much good news public opinionwise for Bush. I honestly believe he = has  
squandered a 
number of opportunities in the first five months.&quot;<br> 
&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&quot;Where my numbers are at real = variance  
with [the 
CBS-Times poll] is when I see some of the job approval = numbers,&quot; he  
said.<br> 
&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&quot;They have Bush's = favorable-unfavorable  
at 
37-29. My polls get a favorable-unfavorable rating of 60-30. Not only is =  
that a 
huge difference, but in the Times poll, 33 percent don't even have an  
opinion,&quot; 
he said.<br> &nbsp;&nbsp;&nbsp;&nbsp;&nbsp;Mr. Zogby found some of the other 
= 
unusually low numbers to be &quot;strange.&quot; For example, Vice President  
Richard 
= B. Cheney received a 27-14 percent favorable-unfavorable score. &quot;How =  
can 59 
percent not have an opinion on Cheney?&quot; he asked.<br> 
&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;Mr. Zogby was reluctant to comment on the CBS- 
Times 



methodology, but he made it clear that he did not think = polling adults  
accurately 
measures how the country views its president.<br> 
&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&quot;I think on matters of politics and =  
policy we 
really ought to see the options of likely voters as opposed to all = adults.  
The 
likely voters are what give us the true read because they are the = ones who  
go out 
and vote and are the ones to compare apples to apples,&quot; he = 
said.<o:p></o:p></span></font></p> 
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Pollsters dismiss survey giving low marks to Bush 
 
Donald Lambro 
THE WASHINGTON TIMES 
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     A CBS News-New York Times survey showing declining public support for  
President 
Bush, his abilities and his agenda is being criticized by pollsters who say  
its 
methodology is tilted toward Democrats and gives an inaccurate reading of  
public 
opinion. 
     The national opinion survey, which the New York Times made the lead 
story  
on its 
front page on Thursday, presented an overwhelmingly dismal picture of the  
public's 
perception of the president, his leadership and his policies so far. 
     Some pollsters found many of its findings surprising and in some cases  
wildly 
out of sync with their own numbers. Critics said the poll didn't limit  
respondents to 
likely voters but questioned adults in general, which tends to give a  
distorted 
picture of public opinion. 
     "When I look at the Times' polls, they are generally tilted toward the  
Democrats 
and it took me a long time to figure out why," said John Zogby, an 
independent 
campaign pollster whose numbers were among the most accurate of the 2000  
presidential 
election. 
     "They poll only adults, and all adults include larger percentages of  
minorities 
or poorer voters and voters even in the $25,000-to-$50,000 income range, all  
of which 
lean to the Democratic side," Mr. Zogby said. "When you screen for voters, 
you  
screen 
out a substantial percentage of Democratic-leaning individuals who do not  



vote. 
     "I think it is an inaccurate reading . It doesn't tell me anything," he  
said. 
     "So many of their numbers were so bad, while his job approval rating was  
not 
bad, 53 percent, that it just did not translate, which kind of raises  
questions were 
they getting a false reading," said Republican pollster Ed Goeas, president 
of  
the 
Tarrance Group. 
     "As you go from likely voters to adults, you are moving to an  
increasingly 
less-engaged individual, which means you are getting a false read," Mr. Goeas  
said. 
He also noted that the survey was taken on a weekend, "when you get a type of  
voter 
that is more liberal and more disconnected. It's a questionable sampling." 
     "Using just adults in a poll can skew the results. Usually the bigger  
universe 
of just adult voters favors the Democrats while the smaller universe of 
likely  
voters 
favors the Republicans," said Republican pollster John McLaughlin. 
     That appears to be the chief reason why the Times' poll turned out so  
negatively 
for Mr. Bush. While his job approval rating was at a 53 percent majority, 
with  
34 
percent disapproving, most of the other numbers were 
worse: 47 percent approved of his foreign policy; 39 percent approved of his 
environmental policies; and 33 percent approved of his energy policies. 
     In its other findings, 49 percent said he can be trusted to keep his 
word  
as 
president, and 57 percent said his policies favor the rich. 
     Michael Kagay, polling director for the New York Times, denied that his  
survey 
sample was tilted to get a desired result, saying he used traditional survey 
techniques followed by many other pollsters. 
     "During a presidential election year, we often concentrate on registered  
voters, 
and in the fall we concentrate on likely voters. In non-election years, we 
concentrate on just adults," Mr. Kagay said yesterday. 
     "There's no tilting going on. That's a tradition that George Gallup  
established 
in 1935, and most polls have followed that same tradition," he said. "If you  
limit 
your sampling to likely voters all the time, you disenfranchise about 50  
percent of 
the people." 
     Mr. Zogby said that overall "there isn't very much good news public  
opinionwise 
for Bush. I honestly believe he has squandered a number of opportunities in  
the first 
five months." 
     "Where my numbers are at real variance with [the CBS-Times poll] is when  



I see 
some of the job approval numbers," he said. 
     "They have Bush's favorable-unfavorable at 37-29. My polls get a 
favorable-unfavorable rating of 60-30. Not only is that a huge difference, 
but  
in the 
Times poll, 33 percent don't even have an opinion," he said. 
     Mr. Zogby found some of the other unusually low numbers to be "strange."  
For 
example, Vice President Richard B. Cheney received a 27-14 percent 
favorable-unfavorable score. "How can 59 percent not have an opinion on  
Cheney?" he 
asked. 
     Mr. Zogby was reluctant to comment on the CBS-Times methodology, but he  
made it 
clear that he did not think polling adults accurately measures how the 
country  
views 
its president. 
     "I think on matters of politics and policy we really ought to see the  
options of 
likely voters as opposed to all adults. The likely voters are what give us 
the  
true 
read because they are the ones who go out and vote and are the ones to 
compare  
apples 
to apples," he said. 
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But I suspect that perhaps my opinion doesn't count for Mr. Zogby or the  
Washington 
Times? 
 
John Mitchell 
element 
The leading provider of youth data and insight 
73 Spring Street, Suite 205 
New York, NY 10012 
P: 212-925-3800 
F: 212-925-9090 
jmitchell@elementusa.com 
www.elementcentral.com 
-----Original Message----- 
From: John Mitchell [mailto:jmitchell@elementusa.com] 
Sent: Tuesday, June 26, 2001 9:09 PM 
To: 'aapornet@usc.edu' 
Subject: RE: Pollsters dismiss survey giving low marks to Bush 
 
 
It's a stupid argument that they are trying to make. 
 
John Mitchell 
element 
The leading provider of youth data and insight 
73 Spring Street, Suite 205 
New York, NY 10012 
P: 212-925-3800 
F: 212-925-9090 
jmitchell@elementusa.com 
www.elementcentral.com 
-----Original Message----- 
From: Mark David Richards [mailto:mark@bisconti.com] 
Sent: Tuesday, June 26, 2001 9:05 PM 
To: aapornet@usc.edu 
Subject: Pollsters dismiss survey giving low marks to Bush 
 
 
Note discussion of whom should be counted in polling - all adults versus  
likely 
voters.  Mark 
 
/// 
 
The Washington Times 
 <http://www.washtimes.com> www.washtimes.com 
 
 
  _____ 
 
 
Pollsters dismiss survey giving low marks to Bush 
 
Donald Lambro 
THE WASHINGTON TIMES 
Published 6/26/01 



 
  _____ 
 
     A CBS News-New York Times survey showing declining public support for  
President 
Bush, his abilities and his agenda is being criticized by pollsters who say  
its 
methodology is tilted toward Democrats and gives an inaccurate reading of  
public 
opinion. 
     The national opinion survey, which the New York Times made the lead 
story  
on its 
front page on Thursday, presented an overwhelmingly dismal picture of the  
public's 
perception of the president, his leadership and his policies so far. 
     Some pollsters found many of its findings surprising and in some cases  
wildly 
out of sync with their own numbers. Critics said the poll didn't limit  
respondents to 
likely voters but questioned adults in general, which tends to give a  
distorted 
picture of public opinion. 
     "When I look at the Times' polls, they are generally tilted toward the  
Democrats 
and it took me a long time to figure out why," said John Zogby, an 
independent 
campaign pollster whose numbers were among the most accurate of the 2000  
presidential 
election. 
     "They poll only adults, and all adults include larger percentages of  
minorities 
or poorer voters and voters even in the $25,000-to-$50,000 income range, all  
of which 
lean to the Democratic side," Mr. Zogby said. "When you screen for voters, 
you  
screen 
out a substantial percentage of Democratic-leaning individuals who do not  
vote. 
     "I think it is an inaccurate reading . It doesn't tell me anything," he  
said. 
     "So many of their numbers were so bad, while his job approval rating was  
not 
bad, 53 percent, that it just did not translate, which kind of raises  
questions were 
they getting a false reading," said Republican pollster Ed Goeas, president 
of  
the 
Tarrance Group. 
     "As you go from likely voters to adults, you are moving to an  
increasingly 
less-engaged individual, which means you are getting a false read," Mr. Goeas  
said. 
He also noted that the survey was taken on a weekend, "when you get a type of  
voter 
that is more liberal and more disconnected. It's a questionable sampling." 
     "Using just adults in a poll can skew the results. Usually the bigger  



universe 
of just adult voters favors the Democrats while the smaller universe of 
likely  
voters 
favors the Republicans," said Republican pollster John McLaughlin. 
     That appears to be the chief reason why the Times' poll turned out so  
negatively 
for Mr. Bush. While his job approval rating was at a 53 percent majority, 
with  
34 
percent disapproving, most of the other numbers were 
worse: 47 percent approved of his foreign policy; 39 percent approved of his 
environmental policies; and 33 percent approved of his energy policies. 
     In its other findings, 49 percent said he can be trusted to keep his 
word  
as 
president, and 57 percent said his policies favor the rich. 
     Michael Kagay, polling director for the New York Times, denied that his  
survey 
sample was tilted to get a desired result, saying he used traditional survey 
techniques followed by many other pollsters. 
     "During a presidential election year, we often concentrate on registered  
voters, 
and in the fall we concentrate on likely voters. In non-election years, we 
concentrate on just adults," Mr. Kagay said yesterday. 
     "There's no tilting going on. That's a tradition that George Gallup  
established 
in 1935, and most polls have followed that same tradition," he said. "If you  
limit 
your sampling to likely voters all the time, you disenfranchise about 50  
percent of 
the people." 
     Mr. Zogby said that overall "there isn't very much good news public  
opinionwise 
for Bush. I honestly believe he has squandered a number of opportunities in  
the first 
five months." 
     "Where my numbers are at real variance with [the CBS-Times poll] is when  
I see 
some of the job approval numbers," he said. 
     "They have Bush's favorable-unfavorable at 37-29. My polls get a 
favorable-unfavorable rating of 60-30. Not only is that a huge difference, 
but  
in the 
Times poll, 33 percent don't even have an opinion," he said. 
     Mr. Zogby found some of the other unusually low numbers to be "strange."  
For 
example, Vice President Richard B. Cheney received a 27-14 percent 
favorable-unfavorable score. "How can 59 percent not have an opinion on  
Cheney?" he 
asked. 
     Mr. Zogby was reluctant to comment on the CBS-Times methodology, but he  
made it 
clear that he did not think polling adults accurately measures how the 
country  
views 
its president. 



     "I think on matters of politics and policy we really ought to see the  
options of 
likely voters as opposed to all adults. The likely voters are what give us 
the  
true 
read because they are the ones who go out and vote and are the ones to 
compare  
apples 
to apples," he said. 
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The premise on which the Washington Times article is based seems to me, at=  
=20 
least, be to be thin and rather flaky, to say the least. Their implicit=20  
argument 
is that if a respondent is not a likely voter, then his or her=20 opinions 
and 
attitudes don't count and should just be dismissed. Why pay=20 attention to a  
citizen 
who doesn't vote? Forget the notion that he or she=20 just might vote next  
time 
around and that maybe it's valid to take a=20 measure of all the people, not  
just 
some. The logic supporting their=20 attempt to  dismiss and discredit this  
particular 
opinion poll is almost=20 laughable.  But then, considering the source, 
should  
we be 
surprised? 
 
Dick Halpern 
> 
>The Washington Times <http://www.washtimes.com>www.washtimes.com 
> 
>---------- 
> 
>Pollsters dismiss survey giving low marks to Bush 
> 
> 



> 
>Donald Lambro 
>THE WASHINGTON TIMES 
>Published 6/26/01 
>---------- 
>      A CBS News-New York Times survey showing declining public 
>support=20  for President Bush, his abilities and his agenda is being 
>criticized by=20  pollsters who say its methodology is tilted toward 
>Democrats and gives an= 
=20 
> inaccurate reading of public opinion. 
>      The national opinion survey, which the New York Times made the 
> lead= 
=20 
> story on its front page on Thursday, presented an overwhelmingly 
> dismal=20 picture of the public's perception of the president, his 
> leadership and=20 his policies so far. 
>      Some pollsters found many of its findings surprising and in 
> some=20 cases wildly out of sync with their own numbers. Critics said 
> the poll=20 didn't limit respondents to likely voters but questioned 
> adults in=20 general, which tends to give a distorted picture of public  
opinion. 
>      "When I look at the Times' polls, they are generally tilted 
> toward=20 the Democrats and it took me a long time to figure out why," 
> said John=20 Zogby, an independent campaign pollster whose numbers 
> were among the most= 
=20 
> accurate of the 2000 presidential election. 
>      "They poll only adults, and all adults include larger percentages 
> of= 
=20 
> minorities or poorer voters and voters even in the 
> $25,000-to-$50,000=20 income range, all of which lean to the 
> Democratic side," Mr. Zogby said.= 
=20 
> "When you screen for voters, you screen out a substantial percentage 
> of=20 Democratic-leaning individuals who do not vote. 
>      "I think it is an inaccurate reading . It doesn't tell me 
> anything,"= 
=20 
> he said. 
>      "So many of their numbers were so bad, while his job approval 
> rating= 
=20 
> was not bad, 53 percent, that it just did not translate, which kind 
> of=20 raises questions were they getting a false reading," said 
> Republican=20 pollster Ed Goeas, president of the Tarrance Group. 
>      "As you go from likely voters to adults, you are moving to an=20 
> increasingly less-engaged individual, which means you are getting a 
> false= 
=20 
> read," Mr. Goeas said. He also noted that the survey was taken on a=20 
> weekend, "when you get a type of voter that is more liberal and 
> more=20 disconnected. It's a questionable sampling." 
>      "Using just adults in a poll can skew the results. Usually the=20 
> bigger universe of just adult voters favors the Democrats while the=20 
> smaller universe of likely voters favors the Republicans," said=20 



> Republican pollster John McLaughlin. 
>      That appears to be the chief reason why the Times' poll turned 
> out=20 so negatively for Mr. Bush. While his job approval rating was 
> at a 53=20 percent majority, with 34 percent disapproving, most of the 
> other numbers= 
=20 
> were worse: 47 percent approved of his foreign policy; 39 percent=20 
> approved of his environmental policies; and 33 percent approved of 
> his=20 energy policies. 
>      In its other findings, 49 percent said he can be trusted to keep 
> his= 
=20 
> word as president, and 57 percent said his policies favor the rich. 
>      Michael Kagay, polling director for the New York Times, denied 
> that= 
=20 
> his survey sample was tilted to get a desired result, saying he 
> used=20 traditional survey techniques followed by many other pollsters. 
>      "During a presidential election year, we often concentrate on=20 
> registered voters, and in the fall we concentrate on likely voters. 
> In=20 non-election years, we concentrate on just adults," Mr. Kagay 
> said= 
 yesterday. 
>      "There's no tilting going on. That's a tradition that George 
> Gallup= 
=20 
> established in 1935, and most polls have followed that same 
> tradition,"=20 he said. "If you limit your sampling to likely voters 
> all the time, you=20 disenfranchise about 50 percent of the people." 
>      Mr. Zogby said that overall "there isn't very much good news 
> public= 
=20 
> opinionwise for Bush. I honestly believe he has squandered a number 
> of=20 opportunities in the first five months." 
>      "Where my numbers are at real variance with [the CBS-Times poll] 
> is= 
=20 
> when I see some of the job approval numbers," he said. 
>      "They have Bush's favorable-unfavorable at 37-29. My polls get 
> a=20 favorable-unfavorable rating of 60-30. Not only is that a huge=20 
> difference, but in the Times poll, 33 percent don't even have an=20 
> opinion," he said. 
>      Mr. Zogby found some of the other unusually low numbers to be=20 
> "strange." For example, Vice President Richard B. Cheney received a 
> 27-14= 
=20 
> percent favorable-unfavorable score. "How can 59 percent not have 
> an=20 opinion on Cheney?" he asked. 
>      Mr. Zogby was reluctant to comment on the CBS-Times methodology, 
> but= 
=20 
> he made it clear that he did not think polling adults accurately 
> measures= 
=20 
> how the country views its president. 
>      "I think on matters of politics and policy we really ought to 
> see=20 the options of likely voters as opposed to all adults. The 



> likely voters= 
=20 
> are what give us the true read because they are the ones who go out 
> and=20 vote and are the ones to compare apples to apples," he said. 
> 
>Copyright =A9 2001 News World Communications, Inc. All rights reserved. 
> 
> 
> 
> 
> 
> 
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don't  
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Forget 
the notion that he or she just might vote next time around and that maybe 
it's  
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to take a measure of all the people, not just some. The logic supporting 
their 
attempt to&nbsp; dismiss and discredit this particular opinion poll is almost 
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size=3D1 
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<font color=3D"#000000"> <dd>&nbsp;&nbsp;&nbsp;&nbsp; A CBS News-New York  
Times 
survey showing declining public support for President Bush, his abilities and  
his 



agenda is being criticized by pollsters who say its methodology is tilted  
toward 
Democrats and gives an inaccurate reading of public opinion. 
<dd>&nbsp;&nbsp;&nbsp;&nbsp; The national opinion survey, which the New York  
Times 
made the lead story on its front page on Thursday, presented an 
overwhelmingly  
dismal 
picture of the public's perception of the president, his leadership and his  
policies 
so far. <dd>&nbsp;&nbsp;&nbsp;&nbsp; Some pollsters found many of its 
findings 
surprising and in some cases wildly out of sync with their own numbers.  
Critics said 
the poll didn't limit respondents to likely voters but questioned adults in  
general, 
which tends to give a distorted picture of public opinion. 
<dd>&nbsp;&nbsp;&nbsp;&nbsp; &quot;When I look at the Times' polls, they are 
generally tilted toward the Democrats and it took me a long time to figure 
out 
why,&quot; said John Zogby, an independent campaign pollster whose numbers  
were among 
the most accurate of the 2000 presidential election.  
<dd>&nbsp;&nbsp;&nbsp;&nbsp; 
&quot;They poll only adults, and all adults include larger percentages of  
minorities 
or poorer voters and voters even in the $25,000-to-$50,000 income range, all  
of which 
lean to the Democratic side,&quot; Mr. Zogby said. &quot;When you screen for  
voters, 
you screen out a substantial percentage of Democratic-leaning individuals who  
do not 
vote. <dd>&nbsp;&nbsp;&nbsp;&nbsp; &quot;I think it is an inaccurate reading 
.  
It 
doesn't tell me anything,&quot; he said. <dd>&nbsp;&nbsp;&nbsp;&nbsp; 
&quot;So  
many 
of their numbers were so bad, while his job approval rating was not bad, 53  
percent, 
that it just did not translate, which kind of raises questions were they  
getting a 
false reading,&quot; said Republican pollster Ed Goeas, president of the  
Tarrance 
Group. <dd>&nbsp;&nbsp;&nbsp;&nbsp; &quot;As you go from likely voters to  
adults, you 
are moving to an increasingly less-engaged individual, which means you are  
getting a 
false read,&quot; Mr. Goeas said. He also noted that the survey was taken on 
a 
weekend, &quot;when you get a type of voter that is more liberal and more 
disconnected. It's a questionable sampling.&quot; 
<dd>&nbsp;&nbsp;&nbsp;&nbsp; 
&quot;Using just adults in a poll can skew the results. Usually the bigger  
universe 
of just adult voters favors the Democrats while the smaller universe of 
likely  



voters 
favors the Republicans,&quot; said Republican pollster John McLaughlin. 
<dd>&nbsp;&nbsp;&nbsp;&nbsp; That appears to be the chief reason why the  
Times' poll 
turned out so negatively for Mr. Bush. While his job approval rating was at a  
53 
percent majority, with 34 percent disapproving, most of the other numbers 
were  
worse: 
47 percent approved of his foreign policy; 39 percent approved of his  
environmental 
policies; and 33 percent approved of his energy policies. 
<dd>&nbsp;&nbsp;&nbsp;&nbsp; In its other findings, 49 percent said he can be  
trusted 
to keep his word as president, and 57 percent said his policies favor the  
rich. 
<dd>&nbsp;&nbsp;&nbsp;&nbsp; Michael Kagay, polling director for the New York  
Times, 
denied that his survey sample was tilted to get a desired result, saying he  
used 
traditional survey techniques followed by many other pollsters. 
<dd>&nbsp;&nbsp;&nbsp;&nbsp; &quot;During a presidential election year, we  
often 
concentrate on registered voters, and in the fall we concentrate on likely  
voters. In 
non-election years, we concentrate on just adults,&quot; Mr. Kagay said  
yesterday. 
<dd>&nbsp;&nbsp;&nbsp;&nbsp; &quot;There's no tilting going on. That's a  
tradition 
that George Gallup established in 1935, and most polls have followed that 
same 
tradition,&quot; he said. &quot;If you limit your sampling to likely voters  
all the 
time, you disenfranchise about 50 percent of the people.&quot; 
<dd>&nbsp;&nbsp;&nbsp;&nbsp; Mr. Zogby said that overall &quot;there isn't  
very much 
good news public opinionwise for Bush. I honestly believe he has squandered a  
number 
of opportunities in the first five months.&quot; <dd>&nbsp;&nbsp;&nbsp;&nbsp; 
&quot;Where my numbers are at real variance with [the CBS-Times poll] is when  
I see 
some of the job approval numbers,&quot; he said. <dd>&nbsp;&nbsp;&nbsp;&nbsp; 
&quot;They have Bush's favorable-unfavorable at 37-29. My polls get a 
favorable-unfavorable rating of 60-30. Not only is that a huge difference, 
but  
in the 
Times poll, 33 percent don't even have an opinion,&quot; he said. 
<dd>&nbsp;&nbsp;&nbsp;&nbsp; Mr. Zogby found some of the other unusually low  
numbers 
to be &quot;strange.&quot; For example, Vice President Richard B. Cheney  
received a 
27-14 percent favorable-unfavorable score. &quot;How can 59 percent not have  
an 
opinion on Cheney?&quot; he asked. <dd>&nbsp;&nbsp;&nbsp;&nbsp; Mr. Zogby was 
reluctant to comment on the CBS-Times methodology, but he made it clear that  
he did 
not think polling adults accurately measures how the country views its  



president. 
<dd>&nbsp;&nbsp;&nbsp;&nbsp; &quot;I think on matters of politics and policy  
we 
really ought to see the options of likely voters as opposed to all adults. 
The  
likely 
voters are what give us the true read because they are the ones who go out 
and  
vote 
and are the ones to compare apples to apples,&quot; he said.</font><font 
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>From drucin@uic.edu Wed Jun 27 06:39:54 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5RDdsJ13775 for <aapornet@listproc.usc.edu>; Wed, 27 Jun 2001  
06:39:54 
-0700 (PDT) 
Received: from birch.cc.uic.edu (birch.cc.uic.edu [128.248.155.162]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with SMTP 
      id GAA13046 for <aapornet@usc.edu>; Wed, 27 Jun 2001 06:39:53 -0700  
(PDT) 
Received: (qmail 22972 invoked from network); 27 Jun 2001 13:32:27 -0000 
Received: from dial0-365.dialin.uic.edu (HELO comp29) (128.248.172.182) 
  by birch.cc.uic.edu with SMTP; 27 Jun 2001 13:32:27 -0000 
Message-Id: <4.1.20010627082532.00977470@tigger.cc.uic.edu> 
X-Sender: drucin@tigger.cc.uic.edu 
X-Mailer: QUALCOMM Windows Eudora Pro Version 4.1 
Date: Wed, 27 Jun 2001 08:39:20 -0500 
To: aapornet@usc.edu 
From: Dianne Rucinski <drucin@uic.edu> 
Subject: Dispositions and population estimates 
In-Reply-To: <sac88987.032@SRL.UIC.EDU> 
Mime-Version: 1.0 
Content-Type: text/plain; charset="us-ascii" 
 
Linda, 
 
Thanks for getting the study weighted with 2000 data.  Would it be possible 
to  
get 
the total number of calls we made, the dispositions for calls, and 



the various cooperation and contact rates?   We will be publicly reporting 
figures on July 1, and I would like us to compile with the AAPOR guideline 
for 
disclosure.  Please let me know if this will be a problem. 
 
Would it be possible for you to instruct Shasha Gao on how to create  
population 
estimates like the ones you did for the KIdCare study (I think the project  
number was 
817)?  I recall you saying that it was a pretty straightforward procedure.   
The 
question we are sure to get is how may people are represented in various 
categories--i.e., like the number of people without insurance who have 
incomes 
between 100-185% of the poverty level might be 25,000-27,000, etc. 
 
Thanks much, 
Dianne 
>From rusciano@rider.edu Wed Jun 27 07:28:09 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5RES9J17613 for <aapornet@listproc.usc.edu>; Wed, 27 Jun 2001  
07:28:09 
-0700 (PDT) 
Received: from enigma.rider.edu (enigma.rider.edu [192.107.45.2]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id HAA02160 for <aapornet@usc.edu>; Wed, 27 Jun 2001 07:28:09 -0700  
(PDT) 
Received: from CONVERSION-DAEMON by enigma.rider.edu (PMDF V5.2-31 #37528)  
id 
<01K59B2H3JBK000EE3@enigma.rider.edu> for aapornet@usc.edu; Wed,  27 Jun 2001 
10:28:13 EDT 
Received: from rider.edu (fs90.rider.edu [204.142.224.90]) 
 by enigma.rider.edu (PMDF V5.2-31 #37528) 
 with ESMTP id <01K59B2GV8RK000ETQ@enigma.rider.edu> for aapornet@usc.edu;  
Wed,  27 
Jun 2001 10:28:13 -0400 (EDT) 
Date: Wed, 27 Jun 2001 10:21:52 -0400 
From: Frank Rusciano <rusciano@rider.edu> 
Subject: Re: Pollsters dismiss survey giving low marks to Bush 
To: aapornet@usc.edu 
Message-id: <3B39EC00.258EDB93@rider.edu> 
MIME-version: 1.0 
X-Mailer: Mozilla 4.72 [en]C-CCK-MCD {RIDER}  (Win95; I) 
Content-type: text/plain; charset=us-ascii 
Content-transfer-encoding: 7bit 
X-Accept-Language: en 
References: <JAEPJNNBGDEENLLCIIIBKECCDFAA.mark@bisconti.com> 
 
The irony here is that many individuals criticized the Clinton White House 
for 
supposedly always following the polls.  Now many of these same people (see  
Safire's 
earlier column also) are stating that polls don't matter unless they reveal  
something 
about who is likely to win an election three years away. 
 



I would like to add a cautionary note to all of this crystal ball gazing.  I  
recall 
hearing a speaker from the American Enterprise Institute in 1991 saying that  
there 
was no one out there who could possibly beat George Bush (Sr.) in 1992; at  
that 
point, the only declared candidate was Paul Tsongas, and according to the  
speaker 
"you know what happened to the last Greek Massachusetts liberal who went up  
against 
Bush."  A governor named Bill Clinton was hardly on the radar at that point;  
most 
people remembered him, if at all, as the person who gave a long-winded  
nominating 
speech in a disastrous debut at the 1988 Democratic convention.  What a  
difference a 
few months made... 
 
Finally, if polling is going to have any relevance to democracy, it would 
have  
to 
report the responses of all citizens.  According to Zogby's argument,  
including 
non-voters who are dissatisfied with the administration skews the results.  
He  
does 
not ask what the implications of his own statement are-- for instance, what  
does it 
say for the republic if you have a significant portion of individuals who are 
dissatisfied and do not vote?  Can you be assured that they will not express  
this 
dissatisfaction in some other way?  Or, more optimistically, doesn't that  
indicate an 
opportunity for an individual who can address the reasons for their  
dissatisfaction 
in the next election?  After all, non-voting is not a demographic  
characteristic like 
ethnicity, it is a choice-- and as such, can be changed at the citizen's 
whim. 
 
Frank Rusciano 
 
Mark David Richards wrote: 
 
>    Part 1.1    Type: Plain Text (text/plain) 
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>From mkshares@mcs.net Wed Jun 27 07:46:45 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5REkiJ18795 for <aapornet@listproc.usc.edu>; Wed, 27 Jun 2001  
07:46:44 
-0700 (PDT) 
Received: from bnfep01.boone.winstar.net (bnfep01w.boone.winstar.net  
[63.140.240.51]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id HAA10222 for <aapornet@usc.edu>; Wed, 27 Jun 2001 07:46:44 -0700  



(PDT) 
Received: from mcs.net ([205.253.224.115]) by bnfep01.boone.winstar.net 
          with ESMTP id <20010627144643.ZEKH450.bnfep01@mcs.net> 
          for <aapornet@usc.edu>; Wed, 27 Jun 2001 10:46:43 -0400 
Message-ID: <3B39FF9A.1ECE9565@mcs.net> 
Date: Wed, 27 Jun 2001 09:45:37 -0600 
From: Nick Panagakis <mkshares@mcs.net> 
Reply-To: mkshares@mcs.net 
X-Mailer: Mozilla 4.5 (Macintosh; I; PPC) 
X-Accept-Language: en,pdf 
MIME-Version: 1.0 
To: aapornet@usc.edu 
Subject: Re: Pollsters dismiss survey giving low marks to Bush 
References: <JAEPJNNBGDEENLLCIIIBKECCDFAA.mark@bisconti.com> 
<3B39EC00.258EDB93@rider.edu> 
Content-Type: text/plain; charset=us-ascii; x-mac-type="54455854"; 
x-mac-creator="4D4F5353" 
Content-Transfer-Encoding: 7bit 
 
I am not necessarily disagreeing with Frank below. But whatever happened to  
the 
concept that job approval is a measure which is independent from future  
electoral 
success? It's an absolute measure. It can't be strength relative to potential 
opponents. 
 
Job approval is a means of monitoring an incumbent's success while in office 
-  
years 
out from election day when attempting to identify likely voters would be  
foolish. The 
only meaningful base is the total electorate or adult population. 
 
I do think the stories should have given some weight to the much greater 
shift  
in 
disapproval. This is from an earlier message: 
 
"I believe the more significant  finding on Bush is the increase in  
disapproval 
across all polls. See below." 
 
http://www.pollingreport.com/BushJob.htm 
 
Nick 
 
Frank Rusciano wrote: 
 
> The irony here is that many individuals criticized the Clinton White 
> House for supposedly always following the polls.  Now many of these 
> same people (see Safire's earlier column also) are stating that polls 
> don't matter unless they reveal something about who is likely to win 
> an election three years away. 
> 
> I would like to add a cautionary note to all of this crystal ball 
> gazing.  I recall hearing a speaker from the American Enterprise 
> Institute in 1991 saying that there was no one out there who could 



> possibly beat George Bush (Sr.) in 1992; at that point, the only 
> declared candidate was Paul Tsongas, and according to the speaker "you 
> know what happened to the last Greek Massachusetts liberal who went up 
> against Bush."  A governor named Bill Clinton was hardly on the radar 
> at that point; most people remembered him, if at all, as the person 
> who gave a long-winded nominating speech in a disastrous debut at the 
> 1988 Democratic convention.  What a difference a few months made... 
> 
> Finally, if polling is going to have any relevance to democracy, it 
> would have to report the responses of all citizens.  According to 
> Zogby's argument, including non-voters who are dissatisfied with the 
> administration skews the results.  He does not ask what the 
> implications of his own statement are-- for instance, what does it say 
> for the republic if you have a significant portion of individuals who 
> are dissatisfied and do not vote?  Can you be assured that they will 
> not express this dissatisfaction in some other way?  Or, more 
> optimistically, doesn't that indicate an opportunity for an individual 
> who can address the reasons for their dissatisfaction in the next 
> election?  After all, non-voting is not a demographic characteristic 
> like ethnicity, it is a choice-- and as such, can be changed at the 
> citizen's whim. 
> 
> Frank Rusciano 
> 
> Mark David Richards wrote: 
> 
> >    Part 1.1    Type: Plain Text (text/plain) 
> >            Encoding: 8BIT 
 
>From brendan.cooney@strategyone.net Wed Jun 27 07:52:23 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5REqMJ19729 for <aapornet@listproc.usc.edu>; Wed, 27 Jun 2001  
07:52:22 
-0700 (PDT) 
Received: from nycxims1.edelman.com (nycxims1.edelman.com [63.96.56.110]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id HAA13054 for <aapornet@usc.edu>; Wed, 27 Jun 2001 07:52:22 -0700  
(PDT) 
Received: by nycxims1.edelman.com with Internet Mail Service (5.5.2653.19) 
      id <NMX7S4R8>; Wed, 27 Jun 2001 10:51:51 -0400 
Message-ID: <37A880465575D4118E1D00D0B79D835E0109D9A8@NYCXMB3> 
From: "Cooney, Brendan" <brendan.cooney@strategyone.net> 
To: "'aapornet@usc.edu'" <aapornet@usc.edu> 
Subject: RE: Pollsters dismiss survey giving low marks to Bush 
Date: Wed, 27 Jun 2001 10:51:50 -0400 
MIME-Version: 1.0 
X-Mailer: Internet Mail Service (5.5.2653.19) 
Content-Type: multipart/alternative; 
      boundary="----_=_NextPart_001_01C0FF18.B25AB180" 
 
This message is in MIME format. Since your mail reader does not understand  
this 
format, some or all of this message may not be legible. 
 
------_=_NextPart_001_01C0FF18.B25AB180 
Content-Type: text/plain; 



      charset="iso-8859-1" 
 
To quote Dennis Miller, "I don't mean to go on a rant here..."  I'll keep it 
short: 
 
Saying that voters are the only people whose opinions count seems to me only 
a  
step 
away from saying that landowners (and white male landowners, at that) are the  
only 
people worthy of voting in the first place.  Last time I checked, the  
President 
presides over a government for the people, not a government for the voters. 
 
 -----Original Message----- 
From: Mark David Richards [mailto:mark@bisconti.com] 
Sent: Tuesday, June 26, 2001 9:05 PM 
To: aapornet@usc.edu 
Subject: Pollsters dismiss survey giving low marks to Bush 
 
 
Note discussion of whom should be counted in polling - all adults versus  
likely 
voters.  Mark 
 
/// 
 
The Washington Times 
 <http://www.washtimes.com> www.washtimes.com 
 
  _____ 
 
 
Pollsters dismiss survey giving low marks to Bush 
 
Donald Lambro 
THE WASHINGTON TIMES 
Published 6/26/01 
  _____ 
 
     A CBS News-New York Times survey showing declining public support for  
President 
Bush, his abilities and his agenda is being criticized by pollsters who say  
its 
methodology is tilted toward Democrats and gives an inaccurate reading of  
public 
opinion. 
     The national opinion survey, which the New York Times made the lead 
story  
on its 
front page on Thursday, presented an overwhelmingly dismal picture of the  
public's 
perception of the president, his leadership and his policies so far. 
     Some pollsters found many of its findings surprising and in some cases  
wildly 
out of sync with their own numbers. Critics said the poll didn't limit  
respondents to 



likely voters but questioned adults in general, which tends to give a  
distorted 
picture of public opinion. 
     "When I look at the Times' polls, they are generally tilted toward the  
Democrats 
and it took me a long time to figure out why," said John Zogby, an 
independent 
campaign pollster whose numbers were among the most accurate of the 2000  
presidential 
election. 
     "They poll only adults, and all adults include larger percentages of  
minorities 
or poorer voters and voters even in the $25,000-to-$50,000 income range, all  
of which 
lean to the Democratic side," Mr. Zogby said. "When you screen for voters, 
you  
screen 
out a substantial percentage of Democratic-leaning individuals who do not  
vote. 
     "I think it is an inaccurate reading . It doesn't tell me anything," he  
said. 
     "So many of their numbers were so bad, while his job approval rating was  
not 
bad, 53 percent, that it just did not translate, which kind of raises  
questions were 
they getting a false reading," said Republican pollster Ed Goeas, president 
of  
the 
Tarrance Group. 
     "As you go from likely voters to adults, you are moving to an  
increasingly 
less-engaged individual, which means you are getting a false read," Mr. Goeas  
said. 
He also noted that the survey was taken on a weekend, "when you get a type of  
voter 
that is more liberal and more disconnected. It's a questionable sampling." 
     "Using just adults in a poll can skew the results. Usually the bigger  
universe 
of just adult voters favors the Democrats while the smaller universe of 
likely  
voters 
favors the Republicans," said Republican pollster John McLaughlin. 
     That appears to be the chief reason why the Times' poll turned out so  
negatively 
for Mr. Bush. While his job approval rating was at a 53 percent majority, 
with  
34 
percent disapproving, most of the other numbers were 
worse: 47 percent approved of his foreign policy; 39 percent approved of his 
environmental policies; and 33 percent approved of his energy policies. 
     In its other findings, 49 percent said he can be trusted to keep his 
word  
as 
president, and 57 percent said his policies favor the rich. 
     Michael Kagay, polling director for the New York Times, denied that his  
survey 
sample was tilted to get a desired result, saying he used traditional survey 



techniques followed by many other pollsters. 
     "During a presidential election year, we often concentrate on registered  
voters, 
and in the fall we concentrate on likely voters. In non-election years, we 
concentrate on just adults," Mr. Kagay said yesterday. 
     "There's no tilting going on. That's a tradition that George Gallup  
established 
in 1935, and most polls have followed that same tradition," he said. "If you  
limit 
your sampling to likely voters all the time, you disenfranchise about 50  
percent of 
the people." 
     Mr. Zogby said that overall "there isn't very much good news public  
opinionwise 
for Bush. I honestly believe he has squandered a number of opportunities in  
the first 
five months." 
     "Where my numbers are at real variance with [the CBS-Times poll] is when  
I see 
some of the job approval numbers," he said. 
     "They have Bush's favorable-unfavorable at 37-29. My polls get a 
favorable-unfavorable rating of 60-30. Not only is that a huge difference, 
but  
in the 
Times poll, 33 percent don't even have an opinion," he said. 
     Mr. Zogby found some of the other unusually low numbers to be "strange."  
For 
example, Vice President Richard B. Cheney received a 27-14 percent 
favorable-unfavorable score. "How can 59 percent not have an opinion on  
Cheney?" he 
asked. 
     Mr. Zogby was reluctant to comment on the CBS-Times methodology, but he  
made it 
clear that he did not think polling adults accurately measures how the 
country  
views 
its president. 
     "I think on matters of politics and policy we really ought to see the  
options of 
likely voters as opposed to all adults. The likely voters are what give us 
the  
true 
read because they are the ones who go out and vote and are the ones to 
compare  
apples 
to apples," he said. 
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leadership and his policies so = 
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pollsters found many of its findings surprising and in some cases = wildly 
out  
of=20 
sync with their own numbers. Critics said the poll didn't limit = respondents  
to=20 
likely voters but questioned adults in general, which tends to give a =  
distorted=20 
picture of public opinion.<BR>&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;"When I = look at  
the=20 
Times' polls, they are generally tilted toward the Democrats and it = took me  
a=20 
long time to figure out why," said John Zogby, an independent campaign =  
pollster=20 
whose numbers were among the most accurate of the 2000 presidential=20 
election.<BR>&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;"They poll only adults, and =  
all=20 
adults include larger percentages of minorities or poorer voters and = voters  
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Democratic=20 
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were=20 
they getting a false reading," said Republican pollster Ed Goeas, = president  
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liberal and more disconnected. It's a questionable=20 
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can=20 
skew the results. Usually the bigger universe of just adult voters = favors  
the=20 
Democrats while the smaller universe of likely voters favors the =  
Republicans,"=20 
said Republican pollster John =  
McLaughlin.<BR>&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;That=20 
appears to be the chief reason why the Times' poll turned out so = negatively  
for=20 
Mr. Bush. While his job approval rating was at a 53 percent majority, = with  
34=20 
percent disapproving, most of the other numbers were worse: 47 percent =  
approved=20 
of his foreign policy; 39 percent approved of his environmental = policies;  
and 33=20 



percent approved of his energy = 
policies.<BR>&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;In  
its=20 
other findings, 49 percent said he can be trusted to keep his word as =  
president,=20 
and 57 percent said his policies favor the=20 
rich.<BR>&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;Michael Kagay, polling director = for  
the=20 
New York Times, denied that his survey sample was tilted to get a = 
desired=20 
result, saying he used traditional survey techniques followed by many =  
other=20 
pollsters.<BR>&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;"During a presidential =  
election=20 
year, we often concentrate on registered voters, and in the fall we =  
concentrate=20 
on likely voters. In non-election years, we concentrate on just = adults,"  
Mr.=20 
Kagay said yesterday.<BR>&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;"There's no = tilting  
going=20 
on. That's a tradition that George Gallup established in 1935, and most =  
polls=20 
have followed that same tradition," he said. "If you limit your = sampling  
to=20 
likely voters all the time, you disenfranchise about 50 percent of the=20 
people."<BR>&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;Mr. Zogby said that overall =  
"there=20 
isn't very much good news public opinionwise for Bush. I honestly = believe 
he  
has=20 
squandered a number of opportunities in the first five=20 
months."<BR>&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;"Where my numbers are at real =  
variance=20 
with [the CBS-Times poll] is when I see some of the job approval = numbers,"  
he=20 
said.<BR>&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;"They have Bush's = favorable- 
unfavorable=20 
at 37-29. My polls get a favorable-unfavorable rating of 60-30. Not = only is  
that=20 
a huge difference, but in the Times poll, 33 percent don't even have an = 
 
opinion," he said.<BR>&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;Mr. Zogby found = some of  
the=20 
other unusually low numbers to be "strange." For example, Vice = President  
Richard=20 
B. Cheney received a 27-14 percent favorable-unfavorable score. "How = can  
59=20 
percent not have an opinion on Cheney?" he=20 
asked.<BR>&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;Mr. Zogby was reluctant to = comment  
on=20 
the CBS-Times methodology, but he made it clear that he did not think =  
polling=20 
adults accurately measures how the country views its=20 
president.<BR>&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;"I think on matters of = politics  
and=20 
policy we really ought to see the options of likely voters as opposed = to  
all=20 
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<excerpt>Thank you Brendan! 
 
</excerpt> 
 
Do I have this right? Lemme see here: 
 
 
We only poll likely voters. 
 
Who have incomes over $50,000. 
 
We only poll "engaged individuals" (who pass the bowling ball test). 
 
We only poll people who hang around their telephones on  
<italic>weekdays</italic>. 
 
 
Now I know for sure this isn't a mass public. 
 
It's certainly not a general public. 
 
 
I don't know <italic>who</italic> these folks are or whom they represent  
(except that 
they are less likely to be Democrats). 
 
 
Why not make it easy? Have a filter at the beginning on political party 
identification. Eliminate everyone who is not Republican (except for election  
polls) 
and be done with it. 
 
 
Susan 
 
 
Mark, have your comments will get back to you; thanks. SCL 
 
Susan Carol Losh, Ph.D. 
 
(850) 644-8778 Voice Mail Available 
 
(850) 644-8776 FAX 
 
Department of Educational Research 
 
Florida State University 
 



Tallahassee, FL 32306-4453 
 
(904) 249-1683 
 
 
Visit the site: 
 
http://garnet.acns.fsu.edu/~slosh//Index.htm 
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        In research on the PRC, I have just stumbled upon what 
        might be the all-time saddest poll--not poll question, 
        but *poll* (see below).  And it comes out of the Henry 
        Luce tradition at Time Inc., of all places. 
 
        Certainly I'm no expert on item construction, but don't 
        at least some of you think that respondents ought to 
        be presented with a few more response categories-- 
        "Undecided," for example? 
                                            -- Jim 
 
--------------------------------------------------------------------------- 
             Copyright (C) 2001 Time Inc. All rights reserved. 
--------------------------------------------------------------------------- 
                http://www.time.com/time/asia/features/sex/ 
 
 
      Have you ever had sex? 
 
      Yes 
      No 
 
      Navigate to the next story by voting 



 
 
                http://www.time.com/time/asia/features/sex/ 
--------------------------------------------------------------------------- 
             Copyright (C) 2001 Time Inc. All rights reserved. 
--------------------------------------------------------------------------- 
 
 
******* 
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Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5RHAuJ03350 for <aapornet@listproc.usc.edu>; Wed, 27 Jun 2001  
10:10:56 
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Received: from proxy.directionsrsch.com (dri74.directionsrsch.com  
[206.112.196.74]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id KAA10753 for <aapornet@usc.edu>; Wed, 27 Jun 2001 10:10:55 -0700  
(PDT) 
Received: from drione.directionsrsch.com 
      by proxy.directionsrsch.com (8.8.7/8.8.7) with SMTP id MAA02948 
      for <aapornet@usc.edu>; Wed, 27 Jun 2001 12:33:18 -0400 
Received: by drione.directionsrsch.com(Lotus SMTP MTA v4.6.5  (863.2 5-20- 
1999))  id 
85256A78.005E51A0 ; Wed, 27 Jun 2001 13:10:12 -0400 
X-Lotus-FromDomain: DRI 
From: "Bill Thompson" <bthompson@directionsrsch.com> 
To: aapornet@usc.edu 
Message-ID: <85256A78.005E5116.00@drione.directionsrsch.com> 
Date: Wed, 27 Jun 2001 13:10:10 -0400 
Subject: Re: Saddest poll ever? 
Mime-Version: 1.0 
Content-type: text/plain; charset=us-ascii 
Content-Disposition: inline 
 
 
 
I'm sure Bill (I governed by the poll) Clinton would answer: 
 
"That depends on what your definition of 'ever' is" 
 
 
 
 
 
James Beniger <beniger@rcf-fs.usc.edu> on 06/27/2001 12:55:24 PM 
 
Please respond to aapornet@usc.edu 
 
To:   AAPORNET <aapornet@usc.edu> 
cc:    (bcc: Bill Thompson/DRI) 
 
Subject:  Saddest poll ever? 
 
 



 
 
 
 
       In research on the PRC, I have just stumbled upon what 
       might be the all-time saddest poll--not poll question, 
       but *poll* (see below).  And it comes out of the Henry 
       Luce tradition at Time Inc., of all places. 
 
       Certainly I'm no expert on item construction, but don't 
       at least some of you think that respondents ought to 
       be presented with a few more response categories-- 
       "Undecided," for example? 
                                     -- Jim 
 
--------------------------------------------------------------------------- 
             Copyright (C) 2001 Time Inc. All rights reserved. 
--------------------------------------------------------------------------- 
                http://www.time.com/time/asia/features/sex/ 
 
 
      Have you ever had sex? 
 
      Yes 
      No 
 
      Navigate to the next story by voting 
 
 
                http://www.time.com/time/asia/features/sex/ 
--------------------------------------------------------------------------- 
             Copyright (C) 2001 Time Inc. All rights reserved. 
--------------------------------------------------------------------------- 
 
 
******* 
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Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
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Received: from ropercenter.uconn.edu (mail.ropercenter.uconn.edu  
[137.99.36.157]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id LAA23820 for <aapornet@usc.edu>; Wed, 27 Jun 2001 11:36:14 -0700  
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Message-Id: <3.0.6.32.20010627143903.00a4fe10@mail.ropercenter.uconn.edu> 
X-Sender: richard@mail.ropercenter.uconn.edu 
X-Mailer: QUALCOMM Windows Eudora Light Version 3.0.6 (32) 
Date: Wed, 27 Jun 2001 14:39:03 -0400 
To: aapornet@usc.edu 
From: "Richard C. Rockwell" <richard@ropercenter.uconn.edu> 
Subject: NYT/CBS News Presidential approval/disapproval 
In-Reply-To: <37A880465575D4118E1D00D0B79D835E0109D9A8@NYCXMB3> 
Mime-Version: 1.0 
Content-Type: text/plain; charset="us-ascii" 
 
In the discussion of the dip in President Bush's approval ratings and the  
increase in 
his disapproval ratings, as measured by the recent New York Times / CBS News  
poll, 
there has been little reference to the trends in such polls in other  
administrations. 
 
 
Some may be interested in examining the Presidential approval/disapproval  
ratings on 
the Roper Center Web site. Go to http://www.ropercenter.uconn.edu/ Click  
"Online 
access to data" and then click "Presidential job performance."  The resulting  
screen 
provides the ratings data on G.W. Bush 
(#43) that have been the subject of this discussion.  You can select a  
specific 
polling organization and get data for Clinton as well from multiple polling 
organizations.  The page also lets you choose Gallup poll results among 11  
Presidents 
-- all who have been in the office since the 
advent of polling in the U.S. 
 
We are going to identify the Bush's better.  You can tell which one is being  
rated 
from the dates of the polls, but the initials will make it clearer. 
 
The increase in disapproval ratings in the first months appears to be fairly 
consistent across many administrations.  In Gallup polls, Clinton, for  
example, went 
from 37% disapprove before the inauguration and 20% right after it to 50%  
disapprove 
by June 18-21 and hovered around that number until August.  (This was not his  
peak 
disapproval rating, however.) 
-------------------------- 
Please note change of e-mail address: 
 
Richard C. ROCKWELL 
Executive Director, The Roper Center & 
Institute for Social Inquiry 
Professor of Sociology 
341 Mansfield Road, U-164 
Storrs, CT 06269-1164  USA 
V +1 860 486-4440 
F +1 860 486-6308 



richard@ropercenter.uconn.edu 
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Received: from usc.edu (root@usc.edu [128.125.253.136]) 
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      id f5RMDYJ25842 for <aapornet@listproc.usc.edu>; Wed, 27 Jun 2001  
15:13:34 
-0700 (PDT) 
Received: from eeyore.cc.uic.edu (eeyore.cc.uic.edu [128.248.171.51]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id PAA12850 for <aapornet@usc.edu>; Wed, 27 Jun 2001 15:13:35 -0700  
(PDT) 
Received: from SRL.UIC.EDU (smtp.srl.uic.edu [131.193.93.96]) 
      by eeyore.cc.uic.edu (8.9.3/8.9.3) with SMTP id RAA22386 
      for <aapornet@usc.edu>; Wed, 27 Jun 2001 17:13:34 -0500 (CDT) 
Received: from main-Message_Server by SRL.UIC.EDU 
      with Novell_GroupWise; Wed, 27 Jun 2001 17:10:32 -0500 
Message-Id: <sb3a1388.041@SRL.UIC.EDU> 
X-Mailer: Novell GroupWise 4.1 
Date: Wed, 27 Jun 2001 17:13:44 -0500 
From: Jennifer Parsons <jparsons@SRL.UIC.EDU> 
To: aapornet@usc.edu 
Subject:  Announcing Illinois Poll 2001 
 
Q: What is a cost-effective way to learn about the attitudes and perceptions  
of 
Illinois residents? 
 
A: THE ILLINOIS POLL 
 
If the costs of a custom-designed survey have prohibited you from collecting 
information you could use on the attitudes, perceptions, and/or behaviors of 
Illinois residents, THE ILLINOIS POLL gives you the opportunity to obtain   
those data 
at a lower cost.  The Survey Research Laboratory, a unit of the  College of  
Urban 
Planning and Public Affairs at the University of Illinois at  Chicago, has  
over 35 
years experience in survey research and methodology.  You  can take advantage  
of that 
experience by participating in THE ILLINOIS POLL,  an annual, statewide,  
omnibus 
telephone survey.  The next ILLINOIS POLL will  be conducted in Fall 2001. 
 
How does THE ILLINOIS POLL work? 
 
You can submit already-prepared questions for inclusion in THE ILLINOIS POLL   
or work 
with SRL staff to design your questions.  Your questions are combined  with  
those 
from other participants to be administered all at once.  The cost  is lower  
because 
the expenses of conducting the poll are shared by all  participants. 
 
A minimum of 600 interviews will be completed.  This allows statistically 
reliable estimates for the state population as a whole.  All interviewing is 
done in accordance with the most advanced survey techniques. 
 



The cost per closed-ended question is $1,200. Open-ended questions are more 
expensive and are priced individually. Included in the cost of individual  
question 
preparation is advice on question wording, formatting, and order; a  pretest  
of the 
question(s); and any subsequent revisions that are required. 
 
As part of THE ILLINOIS POLL, demographic information will be gathered and   
shared 
with all participants (a listing of demographic questions included can  be  
found on 
our web site, noted below].  In addition each of your questions  will be 
cross-tabulated with each demographic characteristic and you will  receive 
computer-generated frequencies for the survey results of your  questions. 
 
When the survey is complete, you will receive an ASCII data file that will 
allow you to do your own data analysis; a codebook documenting the coding of  
each of 
your questions and the demographic questions; and a complete methodological  
report 
detailing both technical and quality-control procedures for the entire 
survey. 
 
For more information about THE ILLINOIS POLL, visit THE ILLINOIS POLL Web 
page  
at 
http://www.srl.uic.edu/illinoispoll.htm, or send an e-mail to  
poll@srl.uic.edu. 
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      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id PAA02937 for <aapornet@usc.edu>; Wed, 27 Jun 2001 15:38:49 -0700  
(PDT) 
Received: from LAPTOP (dialup31.tlh.talstar.com [199.44.20.31]) 
          by alpha.talstar.com (Post.Office MTA v3.5.3 release 223 
          ID# 0-59791U3700L300S0V35) with SMTP id com 
          for <aapornet@usc.edu>; Wed, 27 Jun 2001 18:38:24 -0400 
From: "Phillip Downs" <pd@kerr-downs.com> 
To: <aapornet@usc.edu> 
Subject: RE: Announcing Illinois Poll 2001 
Date: Wed, 27 Jun 2001 18:37:25 -0400 
Message-ID: <IJEKKIHJKHDDOIFFEFAAAEABCBAA.pd@kerr-downs.com> 
MIME-Version: 1.0 
Content-Type: text/plain; 
      charset="iso-8859-1" 
Content-Transfer-Encoding: 7bit 
X-Priority: 3 (Normal) 
X-MSMail-Priority: Normal 
X-Mailer: Microsoft Outlook IMO, Build 9.0.2416 (9.0.2911.0) 



In-Reply-To: <sb3a1388.041@SRL.UIC.EDU> 
X-MimeOLE: Produced By Microsoft MimeOLE V5.50.4133.2400 
 
is this spam? 
 
-----Original Message----- 
From: owner-aapornet@usc.edu [mailto:owner-aapornet@usc.edu]On Behalf Of  
Jennifer 
Parsons 
Sent: Wednesday, June 27, 2001 6:14 PM 
To: aapornet@usc.edu 
Subject: Announcing Illinois Poll 2001 
 
 
Q: What is a cost-effective way to learn about the attitudes and perceptions  
of 
Illinois residents? 
 
A: THE ILLINOIS POLL 
 
If the costs of a custom-designed survey have prohibited you from collecting 
information you could use on the attitudes, perceptions, and/or behaviors of 
Illinois residents, THE ILLINOIS POLL gives you the opportunity to obtain   
those data 
at a lower cost.  The Survey Research Laboratory, a unit of the  College of  
Urban 
Planning and Public Affairs at the University of Illinois at  Chicago, has  
over 35 
years experience in survey research and methodology.  You  can take advantage  
of that 
experience by participating in THE ILLINOIS POLL,  an annual, statewide,  
omnibus 
telephone survey.  The next ILLINOIS POLL will  be conducted in Fall 2001. 
 
How does THE ILLINOIS POLL work? 
 
You can submit already-prepared questions for inclusion in THE ILLINOIS POLL   
or work 
with SRL staff to design your questions.  Your questions are combined  with  
those 
from other participants to be administered all at once.  The cost  is lower  
because 
the expenses of conducting the poll are shared by all  participants. 
 
A minimum of 600 interviews will be completed.  This allows statistically  
reliable 
estimates for the state population as a whole.  All interviewing is done in 
accordance with the most advanced survey techniques. 
 
The cost per closed-ended question is $1,200. Open-ended questions are more 
expensive and are priced individually. Included in the cost of individual  
question 
preparation is advice on question wording, formatting, and order; a  pretest  
of the 
question(s); and any subsequent revisions that are required. 
 
As part of THE ILLINOIS POLL, demographic information will be gathered and   



shared 
with all participants (a listing of demographic questions included can  be  
found on 
our web site, noted below].  In addition each of your questions  will be 
cross-tabulated with each demographic characteristic and you will  receive 
computer-generated frequencies for the survey results of your  questions. 
 
When the survey is complete, you will receive an ASCII data file that will  
allow you 
to do your own data analysis; a codebook documenting the coding of each of  
your 
questions and the demographic questions; and a complete methodological report 
detailing both technical and quality-control procedures for the entire 
survey. 
 
For more information about THE ILLINOIS POLL, visit THE ILLINOIS POLL Web 
page  
at 
http://www.srl.uic.edu/illinoispoll.htm, or send an e-mail to  
poll@srl.uic.edu. 
 
 
 
 
>From beniger@rcf.usc.edu Wed Jun 27 17:07:44 2001 
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Date: Wed, 27 Jun 2001 17:07:43 -0700 (PDT) 
From: James Beniger <beniger@rcf.usc.edu> 
To: AAPORNET <aapornet@usc.edu> 
Subject: Adjusted Census Question Is Blamed for Hispanic Miscount (Janny   
Scott NYT) 
Message-ID: <Pine.GSO.4.21.0106271643530.24504-100000@almaak.usc.edu> 
MIME-Version: 1.0 
Content-Type: TEXT/PLAIN; charset=US-ASCII 
 
 
 
 
      This report by Janny Scott appears as the lead story in the 
      "New York Report" section of today's New York Times. 
 
      Do the mounting complaints about the Census like those 
      described here simply mean that we are now in another 
      calendar year ending with "1"--or are there some more 
      unusual problems with the 2000 census? 



 
      Whatever the case, the story certainly serves to illustrate 
      just how much we all depend on Census data. 
                                              -- Jim 
 
--------------------------------------------------------------------------- 
                 Copyright 2001 The New York Times Company 
--------------------------------------------------------------------------- 
          http://www.nytimes.com/2001/06/27/nyregion/27CENS.html 
 
  June 27, 2001 
 
 
      ADJUSTED CENSUS QUESTION IS BLAMED FOR HISPANIC MISCOUNT 
 
      By JANNY SCOTT 
 
 
 The Census Bureau thought it had a new and improved way to count the  many  
Hispanic 
groups in all their variety, but it appears to have  backfired. As a result,  
New York 
City officials say, the bureau  significantly underestimated the size of  
several 
groups, including  Dominicans and Colombians. 
 
 The problem became apparent yesterday as the bureau began to release the   
first 
detailed data from the 2000 census on Latinos and Asians in New  York. Large  
numbers 
of Latinos turned out to have failed to identify  themselves as belonging to  
any 
specific Latino group. 
 
 Demographers for New York City say they believe that the problem can be   
traced 
largely to the rewording of a census question about Hispanic  ethnicity.  
Bureau 
officials said the rewording is one possible  explanation for a problem that  
poses 
problems for social scientists, city  agencies and social service groups. 
 
 The total number of Hispanics of all kinds was put at 2,160,554, out of a   
city 
total of 8,008,278, in 2000. 
 
 "Boy, this has opened up a big can of worms," said Roberto Ramirez, a  
survey 
statistician with the Census Bureau. "Because this is sensitive  stuff. 
People  
want 
their detail, but they don't understand how people  report in the real 
world." 
 
 The census numbers released yesterday put the official count of  Dominicans  
in the 
city at 406,806, nearly 150,000 below what city  officials say figures on 



immigration, births and deaths strongly suggest.  The official number for the  
city's 
Colombian population dropped by more  than 7,000 since 1990. The city had  
estimated 
that it would rise by  35,000. 
 
 Meanwhile, the number of Latinos counted as part of a generic "other   
Hispanic" 
category jumped to 401,108 in 2000 from 115,541 in 1990. City  officials and  
others 
suspect that many Dominicans, Colombians,  Ecuadoreans, Peruvians and others  
ended up 
in that group after failing to  write in their specific group as asked on the 
questionnaire. 
 
 "It's pretty significant, I would say, if it really, truly is a mess-up,"   
John 
Mollenkopf, director of the Center for Urban Research at the City  University  
of New 
York Graduate Center, said yesterday. "Hispanics are  the biggest category of 
immigrants to the United States, and we want to  know all we can about the  
diversity 
and specifics of that population. So,  if we've done something to give us 
less  
good 
information, that's too bad,  really." 
 
 The problem does not affect the count of Puerto Ricans, Mexicans and  
Cubans.  
They 
are asked simply to check a box next to the name of their  group, not to 
write  
in 
their group's name. 
 
 The numbers made public yesterday are just the latest in a series of data   
from the 
2000 census being released in a three-year period. They include  counts of 
all  
Latino 
and Asian groups, as well as of non-Hispanic blacks,  whites and others, 
along  
with 
data on the makeup of their households,  family sizes and ages in every 
census  
tract 
in the city. 
 
 The numbers shed new light on which groups are creating the marked  increase  
in the 
average size of city households, which had declined for  most of last century  
but 
increased since 1990 to near the national  average. The new data show that 
the  
growth 
in household and family size  in the city has been heavily among Asians and  
Hispanics 



and in heavily  immigrant neighborhoods. 
 
 Non-Hispanic whites had the smallest average household size in the city,   
with an 
average of 2.1 people per household, compared with a statewide  average for  
whites of 
2.4. The average household size for blacks in the  city was 2.7, also below  
the state 
average. Asian households averaged 3.1  people and Hispanic 3.5, both in the  
city and 
statewide. 
 
 The highest percentages of Hispanic family households made up of five or   
more 
people were in Queens, where one in four family households were that  size.  
One in 
five Asian family households in Queens included five or  more. Only 6 percent  
of all 
non-Hispanic white family households in New  York City included that many  
people, and 
they were concentrated most  heavily in Staten Island. 
 
 The highest percentages of people who described themselves as relatives  and 
nonrelatives living with families were in the Bronx and Queens, often  in  
immigrant 
neighborhoods where many families take in boarders and  double up. Relatively  
few 
non-Hispanic whites put themselves in that  category, but they were more  
likely than 
other groups to live in  nonfamily households. 
 
 Non-Hispanic whites were also older than other groups, and older than  
whites  
living 
in the outer suburbs and upstate New York. The median age  for white New York  
City 
women, for example, is 42.8. The median age for  Hispanic women is 30.5; for  
Asian 
women, 33.8; and for black women, 34.2. 
 
 The question about the count of what are called Hispanic subgroups arose   
initially 
because of the gaps between the official numbers for Dominicans  and  
Colombians and 
the Department of City Planning's estimates. That was  in addition to the  
startling 
increase in the numbers in the "other  Hispanic" category, which rose 247  
percent. 
 
 "The number of Dominicans that the Census Bureau has reported for New  York  
City is 
far too low," said Joseph J. Salvo, director of the  population division of  
the 
Planning Department. "It's well below even the  most conservative or minimal  
estimate 
that this department has produced.  Similarly, other groups that had to 
report  



by 
writing in also look like  they're too low." 
 
 Mr. Salvo traced the problem at least in part to the bureau's decision to   
change a 
single question on the census short form, intended to be filled  out by  
everyone 
living in the country. That question concerned whether  the person answering  
was 
"Spanish/Hispanic/Latino." 
 
 People answering could check one box if they were Puerto Rican, another  if  
they 
were Cuban and a third if they were Mexican or Mexican-American.  But if they 
belonged to another Hispanic group, they were to check a box  for "other 
Spanish/Hispanic/Latino" and then write in the name of their  specific group. 
 
 In 1990, the question included more detailed instructions: "Print one  
group,  
for 
example: Argentinian, Colombian, Dominican, Nicaraguan,  Salvadoran, 
Spaniard,  
and so 
on." But the bureau decided in the 1990's to  eliminate the examples after  
finding a 
suspiciously large increase in the  number of people who named one of those  
six 
groups, as opposed to any  others, Mr. Ramirez said. 
 
 The change may have caused some confusion, he said. 
 
 "Some, we suspect, might have viewed it as a multiple-choice question,"  he  
said. 
"When we asked, `Are you Spanish/Hispanic/Latino, they might  have thought,  
`I'm 
Argentinian but, yeah, I'm Hispanic.' " 
 
 He added, "Some respondents may not have understood that they were  supposed  
to give 
us a detailed origin." 
 
 Jorge del Pinal, assistant division chief for special population  statistics  
at the 
bureau, said there were other possible explanations.  Some Latinos may have  
simply 
chosen to identify with the greater group,  Hispanic or Latino, instead of  
their 
specific national origin. Or, he  said, younger Latinos born in the United  
States may 
have answered  differently from Latinos born abroad. 
 
 But Moises Perez, executive director of Alianza Dominicana, the largest   
Dominican 
social service agency in New York City, said the problem was  confusion, not  
choice. 
 
 "What a ridiculous thing," he said. "If you're illiterate, or you don't   



write 
Spanish appropriately, it was a confusing form." 
 
 Finally, Philip Kasinitz, a professor of sociology at Hunter College who 
specializes in urban sociology and immigration, said another possible   
explanation 
was that Dominicans and others have simply left the city. He  said, "Anybody  
who 
thinks they understand what went on with these numbers  right now is purely 
seat-of-the-pants guessing." 
 
 The failure of some Latinos to identify themselves with a specific group,   
and any 
underestimations that might result, could have implications  beyond those for  
social 
scientists, who use the census to determine  patterns of neighborhood change  
and to 
study differences among groups in  income and education levels, employment 
and 
housing. 
 
 As for city agencies, Mr. Salvo said inaccurate numbers could affect   
programs aimed 
at serving Dominicans, the second-largest Hispanic group  in New York, after  
Puerto 
Ricans. "One of the great things about the  census is its ability to 
represent  
what's 
really there at the small-area  level," he said. "What I'm worried about is  
we're 
starting off with less  than what's there." 
 
 Others pointed to political ramifications. 
 
 "If Colombians are perceived to be a decreasing group over the long run,   
what 
political presence will they have when they speak to elected  officials?" 
said  
Arturo 
Ignacio Sanchez, a professor of urban planning at  the Pratt Institute  
Graduate 
School of Architecture and Planning. 
 
 
          http://www.nytimes.com/2001/06/27/nyregion/27CENS.html 
--------------------------------------------------------------------------- 
                 Copyright 2001 The New York Times Company 
--------------------------------------------------------------------------- 
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      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
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-0700 (PDT) 
Received: from panther.noc.ucla.edu (panther.noc.ucla.edu [169.232.10.21]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id RAA22151 for <aapornet@usc.edu>; Wed, 27 Jun 2001 17:34:59 -0700  
(PDT) 
Received: from e4t59 (ts13-22.dialup.bol.ucla.edu [164.67.23.31]) 
      by panther.noc.ucla.edu (8.9.1a/8.9.1) with SMTP id RAA17675 
      for <aapornet@usc.edu>; Wed, 27 Jun 2001 17:34:59 -0700 (PDT) 
Message-Id: <200106280034.RAA17675@panther.noc.ucla.edu> 
X-Sender: lbourque@pop.bol.ucla.edu 
X-Mailer: QUALCOMM Windows Eudora Pro Version 4.0.1 
Date: Wed, 27 Jun 2001 17:34:40 -0700 
To: aapornet@usc.edu 
From: Linda Bourque <lbourque@ucla.edu> 
Subject: Re: Dispositions and population estimates 
In-Reply-To: <4.1.20010627082532.00977470@tigger.cc.uic.edu> 
References: <sac88987.032@SRL.UIC.EDU> 
Mime-Version: 1.0 
Content-Type: text/plain; charset="us-ascii" 
 
I think you sent this to the wrong person. 
 
 
 
 
 
At 08:39 AM 6/27/01 -0500, you wrote: 
>Linda, 
> 
>Thanks for getting the study weighted with 2000 data.  Would it be 
>possible to get the total number of calls we made, the dispositions for  
calls, and 
>the various cooperation and contact rates?   We will be publicly reporting 
>figures on July 1, and I would like us to compile with the AAPOR 
>guideline for disclosure.  Please let me know if this will be a problem. 
> 
>Would it be possible for you to instruct Shasha Gao on how to create 
>population estimates like the ones you did for the KIdCare study (I 
>think the project number was 817)?  I recall you saying that it was a 
>pretty straightforward procedure.  The question we are sure to get is 
>how may people are represented in various categories--i.e., like the 
>number of people without insurance who have incomes between 100-185% of 
>the poverty level might be 25,000-27,000, etc. 
> 
>Thanks much, 
>Dianne 
> 
 
>From dhalpern@bellsouth.net Wed Jun 27 19:25:54 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5S2PsJ09253 for <aapornet@listproc.usc.edu>; Wed, 27 Jun 2001  
19:25:54 
-0700 (PDT) 
Received: from imf08bis.bellsouth.net (mail008.mail.bellsouth.net  
[205.152.58.28]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 



      id TAA00643 for <aapornet@usc.edu>; Wed, 27 Jun 2001 19:25:53 -0700  
(PDT) 
Received: from w5y0s9.bellsouth.net ([66.20.185.82]) 
          by imf08bis.bellsouth.net (InterMail vM.5.01.01.01 201-252-104) 
          with ESMTP 
          id  
<20010628022612.SJWA10148.imf08bis.bellsouth.net@w5y0s9.bellsouth.net> 
          for <aapornet@usc.edu>; Wed, 27 Jun 2001 22:26:12 -0400 
Message-Id: <5.1.0.14.2.20010627221515.02a10620@pop3.norton.antivirus> 
X-Sender: dhalpern/mail.atl.bellsouth.net@pop3.norton.antivirus 
X-Mailer: QUALCOMM Windows Eudora Version 5.1 
Date: Wed, 27 Jun 2001 22:24:23 -0400 
To: aapornet@usc.edu 
From: dick halpern <dhalpern@bellsouth.net> 
Subject: Re: Saddest poll ever? 
In-Reply-To: <Pine.GSO.4.21.0106270932190.13876-100000@almaak.usc.edu> 
Mime-Version: 1.0 
Content-Type: text/plain; charset="us-ascii"; format=flowed 
 
Thank you, Jim! It's obvious that the purpose of the Time Magazine site was 
to create a story about sex. A very steamy one, matter of fact. From what I 
can infer the the results of the Time's poll seem to represent only a self 
selected sample of Time Magazine readers who are intrigued by sex. An 
unusual, niche group who seem to reflect a cultural pattern distinct from 
our own. If you believe that....take a look at the site before commenting. 
And enjoy!  And don't forget to vote! 
 
 
At 12:55 PM 6/27/01, you wrote: 
 
 
 
>           In research on the PRC, I have just stumbled upon what 
>           might be the all-time saddest poll--not poll question, 
>           but *poll* (see below).  And it comes out of the Henry 
>           Luce tradition at Time Inc., of all places. 
> 
>           Certainly I'm no expert on item construction, but don't 
>           at least some of you think that respondents ought to 
>           be presented with a few more response categories-- 
>           "Undecided," for example? 
>                                                           -- Jim 
> 
>--------------------------------------------------------------------------- 
>              Copyright (C) 2001 Time Inc. All rights reserved. 
>--------------------------------------------------------------------------- 
>                 http://www.time.com/time/asia/features/sex/ 
> 
> 
>       Have you ever had sex? 
> 
>       Yes 
>       No 
> 
>       Navigate to the next story by voting 
> 
> 



>                 http://www.time.com/time/asia/features/sex/ 
>--------------------------------------------------------------------------- 
>              Copyright (C) 2001 Time Inc. All rights reserved. 
>--------------------------------------------------------------------------- 
> 
> 
>******* 
 
 
>From dhalpern@bellsouth.net Wed Jun 27 19:52:30 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5S2qTJ09723 for <aapornet@listproc.usc.edu>; Wed, 27 Jun 2001  
19:52:30 
-0700 (PDT) 
Received: from imf06bis.bellsouth.net (mail006.mail.bellsouth.net  
[205.152.58.26]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id TAA12433 for <aapornet@usc.edu>; Wed, 27 Jun 2001 19:52:28 -0700  
(PDT) 
Received: from w5y0s9.bellsouth.net ([66.20.185.82]) 
          by imf06bis.bellsouth.net (InterMail vM.5.01.01.01 201-252-104) 
          with ESMTP 
          id  
<20010628025245.ULFN7461.imf06bis.bellsouth.net@w5y0s9.bellsouth.net> 
          for <aapornet@usc.edu>; Wed, 27 Jun 2001 22:52:45 -0400 
Message-Id: <5.1.0.14.2.20010627224403.0295f2e0@pop3.norton.antivirus> 
X-Sender: dhalpern/mail.atl.bellsouth.net@pop3.norton.antivirus 
X-Mailer: QUALCOMM Windows Eudora Version 5.1 
Date: Wed, 27 Jun 2001 22:51:52 -0400 
To: aapornet@usc.edu 
From: dick halpern <dhalpern@bellsouth.net> 
Subject: Saddest Poll Ever? 
Mime-Version: 1.0 
Content-Type: multipart/alternative; 
      boundary="=====================_4043035==_.ALT" 
 
--=====================_4043035==_.ALT 
Content-Type: text/plain; charset="iso-8859-1"; format=flowed 
Content-Transfer-Encoding: quoted-printable 
 
Further to the sex survey conducted by TIME Asia, here are some of their=20 
other questions. In each case the reader must vote in order to download the= 
=20 
associated article and the poll results. It would be easy to argue with the= 
=20 
question wordings but I doubt that wouldn't be a very good use of your=20 
time. The poll maybe sad but I'd be surprised if it didn't generate=20 
incredible readership of TIME. 
 
Do you think that monogamy is important? 
Yes 
No 
How old were you when you had your first sexual encounter? 
Below 13 
13-15 16-17 18-20 20-24 25-29 30-34 35-39 40 or over 
Do you think that premarital sex is acceptable? 



Yes 
No 
Why do you have sex? 
For pleasure 
Out of duty 
For conception 
For lust 
For love 
For fun 
My job 
To improve social or financial status 
 
Copyright =A9 2001 Time Inc. All rights reserved. 
 
--=====================_4043035==_.ALT 
Content-Type: text/html; charset="iso-8859-1" 
Content-Transfer-Encoding: quoted-printable 
 
<html> 
<font color=3D"#000000">Further to the sex survey conducted by TIME Asia, 
here are some of their other questions. In each case the reader must vote 
in order to download the associated article and the poll results. It 
would be easy to argue with the question wordings but I doubt that 
wouldn't be a very good use of your time. The poll maybe sad but I'd be 
surprised if it didn't generate incredible readership of TIME.<br><br> 
</font>Do you think that monogamy is important?=20 
<dl><font color=3D"#FF9900"> 
<dd>Yes</font><font color=3D"#000000"> </font><font color=3D"#FF9900"> 
<dd>No</font><font color=3D"#000000">=20 
</dl>How old were you when you had your first sexual encounter? </font> 
<dl><font color=3D"#FF9900"> 
<dd>Below 13=20 
<dd>13-15</font><font color=3D"#000000"> 
</font><font color=3D"#FF9900">16-17</font><font color=3D"#000000">= 
 </font><font color=3D"#FF9900">18-20</font><font color=3D"#000000">= 
 </font><font color=3D"#FF9900">20-24</font><font color=3D"#000000">= 
 </font><font color=3D"#FF9900">25-29</font><font color=3D"#000000">= 
 </font><font color=3D"#FF9900">30-34</font><font color=3D"#000000">= 
 </font><font color=3D"#FF9900">35-39</font><font color=3D"#000000">= 
 </font><font color=3D"#FF9900">40 or over</font><font color=3D"#000000">=20 
</dl>Do you think that premarital sex is acceptable? </font> 
<dl><font color=3D"#FF9900"> 
<dd>Yes=20 
<dd>No</font><font color=3D"#000000">&nbsp;=20 
</dl>Why do you have sex? </font> 
<dl><font color=3D"#FF9900"> 
<dd>For pleasure=20 
<dd>Out of duty=20 
<dd>For conception=20 
<dd>For lust=20 
<dd>For love=20 
<dd>For fun=20 
<dd>My job=20 
<dd>To improve social or financial status</font><font color=3D"#000000">= 
 <br><br> 
 
<dd>Copyright =A9 2001 Time Inc. All rights reserved.</font>=20 



</dl></html> 
 
--=====================_4043035==_.ALT-- 
 
 
>From lindao@SRL.UIC.EDU Thu Jun 28 06:03:23 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5SD3MJ21203 for <aapornet@listproc.usc.edu>; Thu, 28 Jun 2001  
06:03:22 
-0700 (PDT) 
Received: from eeyore.cc.uic.edu (eeyore.cc.uic.edu [128.248.171.51]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id GAA04535 for <aapornet@usc.edu>; Thu, 28 Jun 2001 06:03:21 -0700  
(PDT) 
Received: from SRL.UIC.EDU (smtp.srl.uic.edu [131.193.93.96]) 
      by eeyore.cc.uic.edu (8.9.3/8.9.3) with SMTP id IAA19239 
      for <aapornet@usc.edu>; Thu, 28 Jun 2001 08:03:22 -0500 (CDT) 
Received: from main-Message_Server by SRL.UIC.EDU 
      with Novell_GroupWise; Thu, 28 Jun 2001 08:00:24 -0500 
Message-Id: <sb3ae418.067@SRL.UIC.EDU> 
X-Mailer: Novell GroupWise 4.1 
Date: Thu, 28 Jun 2001 07:59:11 -0500 
From: Linda Owens <lindao@SRL.UIC.EDU> 
To: pd@kerr-downs.com, aapornet@usc.edu 
Subject:  RE: Announcing Illinois Poll 2001 -Reply 
 
no.  It's a notice of an omnibus survey being done by the 
University of Illinois at Chicago.  Anyone interested in adding 
questions to the survey should follow the instructions in the 
email. 
 
>>> Phillip Downs <pd@kerr-downs.com> 06/27/01 05:37pm 
>>> 
is this spam? 
 
-----Original Message----- 
From: owner-aapornet@usc.edu 
[mailto:owner-aapornet@usc.edu]On Behalf Of 
Jennifer Parsons 
Sent: Wednesday, June 27, 2001 6:14 PM 
To: aapornet@usc.edu 
Subject: Announcing Illinois Poll 2001 
 
 
Q: What is a cost-effective way to learn about the attitudes and 
perceptions of Illinois residents? 
 
A: THE ILLINOIS POLL 
 
If the costs of a custom-designed survey have prohibited you 
from collecting  information you could use on the attitudes, 
perceptions, and/or behaviors of  Illinois residents, THE ILLINOIS 
POLL gives you the opportunity to obtain  those data at a lower 
cost.  The Survey Research 
Laboratory, a unit of the  College of Urban Planning and Public 
Affairs at the University of Illinois at  Chicago, has over 35 years 



experience in survey research and methodology.  You  can take 
advantage of that experience by participating in THE ILLINOIS 
POLL,  an annual, statewide, omnibus telephone survey.  The 
next ILLINOIS POLL will  be conducted in 
Fall 2001. 
 
How does THE ILLINOIS POLL work? 
 
You can submit already-prepared questions for inclusion in THE 
ILLINOIS 
POLL  or work with SRL staff to design your questions.  Your 
questions are combined  with those from other participants to be 
administered all at once.  The cost  is lower because the 
expenses of conducting the poll are shared by all  participants. 
 
A minimum of 600 interviews will be completed.  This allows 
statistically reliable estimates for the state population as a whole. 
 All interviewing is done in accordance with the most advanced 
survey techniques. 
 
The cost per closed-ended question is $1,200. Open-ended 
questions are more  expensive and are priced individually. 
Included in the cost of individual question preparation is advice 
on question wording, formatting, and order; a  pretest of the 
question(s); and any subsequent revisions that are required. 
 
As part of THE ILLINOIS POLL, demographic information will be 
gathered and  shared with all participants (a listing of 
demographic questions included can  be found on our web site, 
noted below].  In addition each of your questions  will be 
cross-tabulated with each demographic characteristic and you 
will  receive computer-generated frequencies for the survey 
results of your  questions. 
 
When the survey is complete, you will receive an ASCII data file 
that will allow you to do your own data analysis; a codebook 
documenting the coding of each of your questions and the 
demographic questions; and a complete methodological report 
detailing both technical and quality-control procedures for the 
entire survey. 
 
For more information about THE ILLINOIS POLL, visit THE 
ILLINOIS POLL 
Web page at http://www.srl.uic.edu/illinoispoll.htm, or send an 
e-mail to poll@srl.uic.edu. 
 
 
 
 
 
 
>From Lydia_Saad@gallup.com Thu Jun 28 07:11:56 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5SEBuJ25506 for <aapornet@listproc.usc.edu>; Thu, 28 Jun 2001  
07:11:56 
-0700 (PDT) 



Received: from exchng7.gallup.com (exchng7.gallup.com [198.175.140.71]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id HAA27347 for <aapornet@usc.edu>; Thu, 28 Jun 2001 07:11:55 -0700  
(PDT) 
From: Lydia_Saad@gallup.com 
Received: by exchng7.gallup.com with Internet Mail Service (5.5.2653.19) 
      id <MYKC1JHY>; Thu, 28 Jun 2001 09:11:26 -0500 
Message-ID: <BFC17A2EB27CD411A9E30000D1ECEFE407E2B1C3@exchng7.gallup.com> 
To: aapornet@usc.edu 
Subject: RE: Announcing Illinois Poll 2001 -Reply 
Date: Thu, 28 Jun 2001 09:11:24 -0500 
MIME-Version: 1.0 
X-Mailer: Internet Mail Service (5.5.2653.19) 
Content-Type: text/plain; 
      charset="iso-8859-1" 
 
I'm afraid this reply gives short shrift to a valid question about what 
constitutes spam, and what kind of communication we want to 
encourage/discourage on aapornet. 
 
This kind of unsolicited notice is extremely rare on aapornet, and I for one 
would like to keep it that way.  The information may be very useful for 
researchers in need of Illinois based data, but a discussion-based listserve 
is probably not the best venue for distributing it.  Perhaps AAPOR could 
consider adding an "Industry News" section to aapor.org where announcements 
like this could be posted for a small fee. 
 
Lydia Saad 
 
-----Original Message----- 
From: Linda Owens [mailto:lindao@SRL.UIC.EDU] 
Sent: Thursday, June 28, 2001 8:59 AM 
To: pd@kerr-downs.com; aapornet@usc.edu 
Subject: RE: Announcing Illinois Poll 2001 -Reply 
 
 
no.  It's a notice of an omnibus survey being done by the 
University of Illinois at Chicago.  Anyone interested in adding 
questions to the survey should follow the instructions in the 
email. 
 
>>> Phillip Downs <pd@kerr-downs.com> 06/27/01 05:37pm 
>>> 
is this spam? 
 
-----Original Message----- 
From: owner-aapornet@usc.edu 
[mailto:owner-aapornet@usc.edu]On Behalf Of 
Jennifer Parsons 
Sent: Wednesday, June 27, 2001 6:14 PM 
To: aapornet@usc.edu 
Subject: Announcing Illinois Poll 2001 
 
 
Q: What is a cost-effective way to learn about the attitudes and 
perceptions of Illinois residents? 
 



A: THE ILLINOIS POLL 
 
If the costs of a custom-designed survey have prohibited you 
from collecting  information you could use on the attitudes, 
perceptions, and/or behaviors of  Illinois residents, THE ILLINOIS 
POLL gives you the opportunity to obtain  those data at a lower 
cost.  The Survey Research 
Laboratory, a unit of the  College of Urban Planning and Public 
Affairs at the University of Illinois at  Chicago, has over 35 years 
experience in survey research and methodology.  You  can take 
advantage of that experience by participating in THE ILLINOIS 
POLL,  an annual, statewide, omnibus telephone survey.  The 
next ILLINOIS POLL will  be conducted in 
Fall 2001. 
 
How does THE ILLINOIS POLL work? 
 
You can submit already-prepared questions for inclusion in THE 
ILLINOIS 
POLL  or work with SRL staff to design your questions.  Your 
questions are combined  with those from other participants to be 
administered all at once.  The cost  is lower because the 
expenses of conducting the poll are shared by all  participants. 
 
A minimum of 600 interviews will be completed.  This allows 
statistically reliable estimates for the state population as a whole. 
 All interviewing is done in accordance with the most advanced 
survey techniques. 
 
The cost per closed-ended question is $1,200. Open-ended 
questions are more  expensive and are priced individually. 
Included in the cost of individual question preparation is advice 
on question wording, formatting, and order; a  pretest of the 
question(s); and any subsequent revisions that are required. 
 
As part of THE ILLINOIS POLL, demographic information will be 
gathered and  shared with all participants (a listing of 
demographic questions included can  be found on our web site, 
noted below].  In addition each of your questions  will be 
cross-tabulated with each demographic characteristic and you 
will  receive computer-generated frequencies for the survey 
results of your  questions. 
 
When the survey is complete, you will receive an ASCII data file 
that will allow you to do your own data analysis; a codebook 
documenting the coding of each of your questions and the 
demographic questions; and a complete methodological report 
detailing both technical and quality-control procedures for the 
entire survey. 
 
For more information about THE ILLINOIS POLL, visit THE 
ILLINOIS POLL 
Web page at http://www.srl.uic.edu/illinoispoll.htm, or send an 
e-mail to poll@srl.uic.edu. 
 
 
 



 
 
>From lindao@SRL.UIC.EDU Thu Jun 28 07:18:39 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5SEIdJ26233 for <aapornet@listproc.usc.edu>; Thu, 28 Jun 2001  
07:18:39 
-0700 (PDT) 
Received: from eeyore.cc.uic.edu (eeyore.cc.uic.edu [128.248.171.51]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id HAA00032 for <aapornet@usc.edu>; Thu, 28 Jun 2001 07:18:37 -0700  
(PDT) 
Received: from SRL.UIC.EDU (smtp.srl.uic.edu [131.193.93.96]) 
      by eeyore.cc.uic.edu (8.9.3/8.9.3) with SMTP id JAA22617 
      for <aapornet@usc.edu>; Thu, 28 Jun 2001 09:18:36 -0500 (CDT) 
Received: from main-Message_Server by SRL.UIC.EDU 
      with Novell_GroupWise; Thu, 28 Jun 2001 09:15:39 -0500 
Message-Id: <sb3af5bb.090@SRL.UIC.EDU> 
X-Mailer: Novell GroupWise 4.1 
Date: Thu, 28 Jun 2001 09:14:31 -0500 
From: Linda Owens <lindao@SRL.UIC.EDU> 
To: aapornet@usc.edu 
Subject:  RE: Announcing Illinois Poll 2001 -Reply -Reply 
 
It's interesting that this is just coming up now.  I have seen 
several announcements over the years of other omnibus surveys 
and have never seen those challenged as spam. 
 
>>> <Lydia_Saad@gallup.com> 06/28/01 09:11am >>> 
I'm afraid this reply gives short shrift to a valid question about 
what constitutes spam, and what kind of communication we want 
to encourage/discourage on aapornet. 
 
This kind of unsolicited notice is extremely rare on aapornet, and 
I for one would like to keep it that way.  The information may be 
very useful for researchers in need of Illinois based data, but a 
discussion-based listserve is probably not the best venue for 
distributing it.  Perhaps AAPOR could consider adding an 
"Industry News" section to aapor.org where announcements like 
this could be posted for a small fee. 
 
Lydia Saad 
 
-----Original Message----- 
From: Linda Owens [mailto:lindao@SRL.UIC.EDU] 
Sent: Thursday, June 28, 2001 8:59 AM 
To: pd@kerr-downs.com; aapornet@usc.edu 
Subject: RE: Announcing Illinois Poll 2001 -Reply 
 
 
no.  It's a notice of an omnibus survey being done by the 
University of Illinois at Chicago.  Anyone interested in adding 
questions to the survey should follow the instructions in the 
email. 
 
>>> Phillip Downs <pd@kerr-downs.com> 06/27/01 05:37pm 
>>> is this spam? 



 
-----Original Message----- 
From: owner-aapornet@usc.edu 
[mailto:owner-aapornet@usc.edu]On Behalf Of 
Jennifer Parsons 
Sent: Wednesday, June 27, 2001 6:14 PM 
To: aapornet@usc.edu 
Subject: Announcing Illinois Poll 2001 
 
 
Q: What is a cost-effective way to learn about the attitudes and 
perceptions of Illinois residents? 
 
A: THE ILLINOIS POLL 
 
If the costs of a custom-designed survey have prohibited you 
from collecting  information you could use on the attitudes, 
perceptions, and/or behaviors of  Illinois residents, THE ILLINOIS 
POLL gives you the opportunity to obtain  those data at a lower 
cost.  The Survey Research 
Laboratory, a unit of the  College of Urban Planning and Public 
Affairs at the University of Illinois at  Chicago, has over 35 years 
experience in survey research and methodology.  You  can take 
advantage of that experience by participating in THE ILLINOIS 
POLL,  an annual, statewide, omnibus telephone survey.  The 
next ILLINOIS POLL will  be conducted in 
Fall 2001. 
 
How does THE ILLINOIS POLL work? 
 
You can submit already-prepared questions for inclusion in THE 
ILLINOIS 
POLL  or work with SRL staff to design your questions.  Your 
questions are combined  with those from other participants to be 
administered all at once.  The cost  is lower because the 
expenses of conducting the poll are shared by all  participants. 
 
A minimum of 600 interviews will be completed.  This allows 
statistically reliable estimates for the state population as a whole. 
 All interviewing is done in accordance with the most advanced 
survey techniques. 
 
The cost per closed-ended question is $1,200. Open-ended 
questions are more  expensive and are priced individually. 
Included in the cost of individual question preparation is advice 
on question wording, formatting, and order; a  pretest of the 
question(s); and any subsequent revisions that are required. 
 
As part of THE ILLINOIS POLL, demographic information will be 
gathered and  shared with all participants (a listing of 
demographic questions included can  be found on our web site, 
noted below].  In addition each of your questions  will be 
cross-tabulated with each demographic characteristic and you 
will  receive computer-generated frequencies for the survey 
results of your  questions. 
 
When the survey is complete, you will receive an ASCII data file 



that will allow you to do your own data analysis; a codebook 
documenting the coding of each of your questions and the 
demographic questions; and a complete methodological report 
detailing both technical and quality-control procedures for the 
entire survey. 
 
For more information about THE ILLINOIS POLL, visit THE 
ILLINOIS POLL 
Web page at http://www.srl.uic.edu/illinoispoll.htm, or send an 
e-mail to poll@srl.uic.edu. 
 
 
 
 
 
 
 
>From GStraw@aarp.org Thu Jun 28 07:46:20 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5SEkJJ27545 for <aapornet@listproc.usc.edu>; Thu, 28 Jun 2001  
07:46:20 
-0700 (PDT) 
Received: from gatekeeper.aarp.org (gatekeeper.aarp.org [204.254.118.1]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id HAA11479 for <aapornet@usc.edu>; Thu, 28 Jun 2001 07:46:19 -0700  
(PDT) 
Received: by gatekeeper.aarp.org; (8.8.8/1.3/10May95) id KAA13158; Thu, 28 
Jun  
2001 
10:30:30 -0400 (EDT) 
Received: from conversion.AARP.ORG by VMS.AARP.ORG (PMDF V5.1-10 #D4308) 
 id <01K5APXC8NZ48ZDYKA@VMS.AARP.ORG> for aapornet@usc.edu; Thu, 
 28 Jun 2001 10:44:45 -0400 (EDT) 
Received: from imc01dc.aarp.org ([170.109.3.86]) 
 by VMS.AARP.ORG (PMDF V5.1-10 #D4308) 
 with ESMTP id <01K5APWT2OAY8ZDYUQ@VMS.AARP.ORG> for aapornet@usc.edu; Thu, 
 28 Jun 2001 10:44:39 -0400 (EDT) 
Received: by imc01dc.aarp.org with Internet Mail Service (5.5.2653.19) 
 id <NZ0B30C5>; Thu, 28 Jun 2001 10:43:24 -0400 
Content-return: allowed 
Date: Thu, 28 Jun 2001 10:43:20 -0400 
From: "Straw, Gretchen" <GStraw@aarp.org> 
Subject: RE: Announcing Illinois Poll 2001 -Reply 
To: "'aapornet@usc.edu'" <aapornet@usc.edu> 
Message-id: <7EDC131491CBD411AE1200508BB01EFE01EC52F9@mbs02dc.aarp.org> 
MIME-version: 1.0 
X-Mailer: Internet Mail Service (5.5.2653.19) 
Content-type: text/plain; charset="iso-8859-1" 
 
As a regular reader of AAPORNET and as a state-level researcher, I have 
always found the information on state omnibus polls very useful.  Given that 
these polls are often available only once or twice a year, it would be easy 
to miss seeing them if one had to regularly scan a website.  On the other 
hand, the list serve gives us "just in time" information.  And as always, 
the reader can delete unwanted messages.  I guess one person's spam is 
another person's valuable information. 



 
Gretchen Straw 
Associate Research Director 
AARP 
State Member Research Department 
 
 -----Original Message----- 
From:       Lydia_Saad@gallup.com [mailto:Lydia_Saad@gallup.com] 
Sent: Thursday, June 28, 2001 10:11 AM 
To:   aapornet@usc.edu 
Subject:    RE: Announcing Illinois Poll 2001 -Reply 
 
I'm afraid this reply gives short shrift to a valid question about what 
constitutes spam, and what kind of communication we want to 
encourage/discourage on aapornet. 
 
This kind of unsolicited notice is extremely rare on aapornet, and I for one 
would like to keep it that way.  The information may be very useful for 
researchers in need of Illinois based data, but a discussion-based listserve 
is probably not the best venue for distributing it.  Perhaps AAPOR could 
consider adding an "Industry News" section to aapor.org where announcements 
like this could be posted for a small fee. 
 
Lydia Saad 
 
-----Original Message----- 
From: Linda Owens [mailto:lindao@SRL.UIC.EDU] 
Sent: Thursday, June 28, 2001 8:59 AM 
To: pd@kerr-downs.com; aapornet@usc.edu 
Subject: RE: Announcing Illinois Poll 2001 -Reply 
 
 
no.  It's a notice of an omnibus survey being done by the 
University of Illinois at Chicago.  Anyone interested in adding 
questions to the survey should follow the instructions in the 
email. 
 
>>> Phillip Downs <pd@kerr-downs.com> 06/27/01 05:37pm 
>>> 
is this spam? 
 
-----Original Message----- 
From: owner-aapornet@usc.edu 
[mailto:owner-aapornet@usc.edu]On Behalf Of 
Jennifer Parsons 
Sent: Wednesday, June 27, 2001 6:14 PM 
To: aapornet@usc.edu 
Subject: Announcing Illinois Poll 2001 
 
 
Q: What is a cost-effective way to learn about the attitudes and 
perceptions of Illinois residents? 
 
A: THE ILLINOIS POLL 
 
If the costs of a custom-designed survey have prohibited you 
from collecting  information you could use on the attitudes, 



perceptions, and/or behaviors of  Illinois residents, THE ILLINOIS 
POLL gives you the opportunity to obtain  those data at a lower 
cost.  The Survey Research 
Laboratory, a unit of the  College of Urban Planning and Public 
Affairs at the University of Illinois at  Chicago, has over 35 years 
experience in survey research and methodology.  You  can take 
advantage of that experience by participating in THE ILLINOIS 
POLL,  an annual, statewide, omnibus telephone survey.  The 
next ILLINOIS POLL will  be conducted in 
Fall 2001. 
 
How does THE ILLINOIS POLL work? 
 
You can submit already-prepared questions for inclusion in THE 
ILLINOIS 
POLL  or work with SRL staff to design your questions.  Your 
questions are combined  with those from other participants to be 
administered all at once.  The cost  is lower because the 
expenses of conducting the poll are shared by all  participants. 
 
A minimum of 600 interviews will be completed.  This allows 
statistically reliable estimates for the state population as a whole. 
 All interviewing is done in accordance with the most advanced 
survey techniques. 
 
The cost per closed-ended question is $1,200. Open-ended 
questions are more  expensive and are priced individually. 
Included in the cost of individual question preparation is advice 
on question wording, formatting, and order; a  pretest of the 
question(s); and any subsequent revisions that are required. 
 
As part of THE ILLINOIS POLL, demographic information will be 
gathered and  shared with all participants (a listing of 
demographic questions included can  be found on our web site, 
noted below].  In addition each of your questions  will be 
cross-tabulated with each demographic characteristic and you 
will  receive computer-generated frequencies for the survey 
results of your  questions. 
 
When the survey is complete, you will receive an ASCII data file 
that will allow you to do your own data analysis; a codebook 
documenting the coding of each of your questions and the 
demographic questions; and a complete methodological report 
detailing both technical and quality-control procedures for the 
entire survey. 
 
For more information about THE ILLINOIS POLL, visit THE 
ILLINOIS POLL 
Web page at http://www.srl.uic.edu/illinoispoll.htm, or send an 
e-mail to poll@srl.uic.edu. 
 
 
 
 
>From horner.43@osu.edu Thu Jun 28 08:24:19 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 



      id f5SFOJJ29933 for <aapornet@listproc.usc.edu>; Thu, 28 Jun 2001  
08:24:19 
-0700 (PDT) 
Received: from mail5.uts.ohio-state.edu (mail5.uts.ohio-state.edu  
[128.146.214.34]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id IAA00829 for <aapornet@usc.edu>; Thu, 28 Jun 2001 08:24:18 -0700  
(PDT) 
Received: from CSR-A143 (csr-a143.sbs.ohio-state.edu [128.146.93.143]) 
      by mail5.uts.ohio-state.edu (8.9.3/8.9.3) with ESMTP id LAA28258 
      for <aapornet@usc.edu>; Thu, 28 Jun 2001 11:24:17 -0400 (EDT) 
Message-Id: <4.2.0.58.20010628103440.012de088@pop.service.ohio-state.edu> 
X-Sender: horner.43@pop.service.ohio-state.edu 
X-Mailer: QUALCOMM Windows Eudora Pro Version 4.2.0.58 
Date: Thu, 28 Jun 2001 11:24:15 -0400 
To: aapornet@usc.edu 
From: Lew Horner <horner.43@osu.edu> 
Subject: RE: Announcing Illinois Poll 2001 -Reply 
In-Reply-To: <BFC17A2EB27CD411A9E30000D1ECEFE407E2B1C3@exchng7.gallup.co 
 m> 
Mime-Version: 1.0 
Content-Type: text/plain; charset="us-ascii"; format=flowed 
 
I, too, have seen this kind of unsolicited notice on appornet before.  I've 
also 
seen unsolicited job postings, unsolicited postings for conferences, and 
many unsolicited messages that were never intended for the list. 
So what?   I assume someone on the list will be interested in the messages. 
Personally, I used the message about the Illinois Poll to make a comparison 
about my center's fee structure. 
 
This is a closed list, and I've seen very few problems with it.  The notion 
that 
someone wants to limit what I see on a listserve devoted to public opinion is 
sadly ironic. 
 
Lew Horner 
OSU Center for Survey Research 
 
 
 
At 09:11 AM 6/28/2001 -0500, you wrote: 
>I'm afraid this reply gives short shrift to a valid question about what 
>constitutes spam, and what kind of communication we want to 
>encourage/discourage on aapornet. 
> 
>This kind of unsolicited notice is extremely rare on aapornet, and I for one 
>would like to keep it that way.  The information may be very useful for 
>researchers in need of Illinois based data, but a discussion-based listserve 
>is probably not the best venue for distributing it.  Perhaps AAPOR could 
>consider adding an "Industry News" section to aapor.org where announcements 
>like this could be posted for a small fee. 
> 
>Lydia Saad 
 
>From cporter@hp.ufl.edu Thu Jun 28 08:40:54 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 



      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5SFerJ02234 for <aapornet@listproc.usc.edu>; Thu, 28 Jun 2001  
08:40:53 
-0700 (PDT) 
Received: from fuji.hp.ufl.edu (fuji.hp.ufl.edu [128.227.11.145]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with SMTP 
      id IAA11252 for <aapornet@usc.edu>; Thu, 28 Jun 2001 08:40:54 -0700  
(PDT) 
Received: from HPDom-Message_Server by fuji.hp.ufl.edu 
      with Novell_GroupWise; Thu, 28 Jun 2001 11:40:38 -0400 
Message-Id: <sb3b17b6.034@fuji.hp.ufl.edu> 
X-Mailer: Novell GroupWise Internet Agent 5.5.4.1 
Date: Thu, 28 Jun 2001 11:40:06 -0400 
From: "Colleen Porter" <cporter@hp.ufl.edu> 
To: <aapornet@usc.edu> 
Subject: RE: Announcing Illinois Poll 2001 -Reply 
Mime-Version: 1.0 
Content-Type: text/plain; charset=US-ASCII 
Content-Disposition: inline 
 
>>> horner.43@osu.edu 06/28/01 11:24AM >>> 
>I, too, have seen this kind of unsolicited notice on appornet before. 
I've 
also 
>seen unsolicited job postings, unsolicited postings for conferences, 
and 
>many unsolicited messages that were never intended for the list. 
 
I think it was a matter of style, not content, that may have tended 
to rub people the wrong way.  If it had been a more scholarly, dry 
(boring) and straightforward announcement, it wouldn't have 
gotten so much attention. 
 
But it was designed to get attention, and thus had some of the 
feel of a used-car commercial about it. 
 
 
 
Colleen K. Porter 
Project Coordinator 
cporter@hp.ufl.edu 
phone: 352/392-6919, fax: 352/392-7109 
University of Florida, 
Department of Health Services Administration 
Location:  1600 SW SW Archer Road, Rm. G1-015 
Mailing Address:  P.O. Box 100195, Gainesville, FL  32610-0195 
 
>From slosh@garnet.acns.fsu.edu Thu Jun 28 09:20:32 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5SGKWJ05680 for <aapornet@listproc.usc.edu>; Thu, 28 Jun 2001  
09:20:32 
-0700 (PDT) 
Received: from imf17bis.bellsouth.net (mail217.mail.bellsouth.net  
[205.152.58.157]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id JAA07632 for <aapornet@usc.edu>; Thu, 28 Jun 2001 09:20:32 -0700  



(PDT) 
Received: from [209.214.133.59] by imf17bis.bellsouth.net 
          (InterMail vM.5.01.01.01 201-252-104) with SMTP 
          id 
<20010628161929.PUHY2066.imf17bis.bellsouth.net@[209.214.133.59]> 
          for <aapornet@usc.edu>; Thu, 28 Jun 2001 12:19:29 -0400 
Message-Id: <3.0.32.20010628122647.007e9bf0@garnet.acns.fsu.edu> 
X-Sender: slosh@garnet.acns.fsu.edu 
X-Mailer: Windows Eudora Pro Version 3.0 (32) 
Date: Thu, 28 Jun 2001 12:26:48 -0400 
To: aapornet@usc.edu 
From: Susan Losh <slosh@garnet.acns.fsu.edu> 
Subject: RE: Announcing Illinois Poll 2001 -Reply 
Mime-Version: 1.0 
Content-Type: text/plain; charset="us-ascii" 
 
Generally I find announcements of this kind useful because I like to know 
what is happening with state polls across the country. 
 
What I would really like Jennifer and others to do, in fact, is list the 
topics after the poll is completed so I can see, for example, who else is 
working on public opinion and science, and who plays the lottery and how, 
across the country. 
That's a help not spam. Again, you don't want it, hit the delete key. My 
husband's email is filled with spam and it sure doesn't look anything like 
the UIll posting (but some things I will not share). 
 
Susan 
 
At 11:40 AM 6/28/01 -0400, you wrote: 
>>>> horner.43@osu.edu 06/28/01 11:24AM >>> 
>>I, too, have seen this kind of unsolicited notice on appornet before. 
>I've 
>also 
>>seen unsolicited job postings, unsolicited postings for conferences, 
>and 
>>many unsolicited messages that were never intended for the list. 
> 
Susan Carol Losh, Ph.D. 
(850) 644-8778 Voice Mail Available 
(850) 644-8776 FAX 
Department of Educational Research 
Florida State University 
Tallahassee, FL 32306-4453 
(904) 249-1683 
 
Visit the site: 
http://garnet.acns.fsu.edu/~slosh//Index.htm 
 
>From vector@sympatico.ca Thu Jun 28 09:36:47 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5SGakJ07066 for <aapornet@listproc.usc.edu>; Thu, 28 Jun 2001  
09:36:46 
-0700 (PDT) 
Received: from tomts14-srv.bellnexxia.net (tomts14.bellnexxia.net  
[209.226.175.35]) 



      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id JAA19537 for <aapornet@usc.edu>; Thu, 28 Jun 2001 09:36:47 -0700  
(PDT) 
Received: from i7s1u9 ([64.228.118.48]) by tomts14-srv.bellnexxia.net 
          (InterMail vM.4.01.03.16 201-229-121-116-20010115) with SMTP 
          id <20010628163612.JORG2764.tomts14-srv.bellnexxia.net@i7s1u9> 
          for <aapornet@usc.edu>; Thu, 28 Jun 2001 12:36:12 -0400 
Message-ID: <000f01c0fff0$4e2ed5a0$3076e440@i7s1u9> 
Reply-To: "Marc Zwelling" <marc@vectorresearch.com> 
From: "Marc Zwelling" <vector@sympatico.ca> 
To: <aapornet@usc.edu> 
References: <3.0.32.20010628122647.007e9bf0@garnet.acns.fsu.edu> 
Subject: Re: Announcing Illinois Poll 2001 -Reply 
Date: Thu, 28 Jun 2001 12:35:12 -0400 
MIME-Version: 1.0 
Content-Type: text/plain; 
      charset="iso-8859-1" 
Content-Transfer-Encoding: 7bit 
X-Priority: 3 
X-MSMail-Priority: Normal 
X-Mailer: Microsoft Outlook Express 5.50.4522.1200 
X-MimeOLE: Produced By Microsoft MimeOLE V5.50.4522.1200 
 
I agree with Susan Losh. As researchers our clients expect us to know what 
services are available even if we're not providing them ourselves. 
-------------------------------------------------------- 
             - Marc Zwelling - 
Vector Research + Development Inc. 
        Phone: 416 - 733 - 2320 
            Fax: 416 - 733 - 4991 
 
     See what's new at Vector: 
   http://www.vectorresearch.com/ 
-------------------------------------------------------- 
----- Original Message ----- 
From: "Susan Losh" <slosh@garnet.acns.fsu.edu> 
To: <aapornet@usc.edu> 
Sent: Thursday, June 28, 2001 12:26 PM 
Subject: RE: Announcing Illinois Poll 2001 -Reply 
 
 
> Generally I find announcements of this kind useful because I like to know 
> what is happening with state polls across the country. 
> 
> What I would really like Jennifer and others to do, in fact, is list the 
> topics after the poll is completed so I can see, for example, who else is 
> working on public opinion and science, and who plays the lottery and how, 
> across the country. 
> That's a help not spam. Again, you don't want it, hit the delete key. My 
> husband's email is filled with spam and it sure doesn't look anything like 
> the UIll posting (but some things I will not share). 
> 
> Susan 
> 
> At 11:40 AM 6/28/01 -0400, you wrote: 
> >>>> horner.43@osu.edu 06/28/01 11:24AM >>> 
> >>I, too, have seen this kind of unsolicited notice on appornet before. 



> >I've 
> >also 
> >>seen unsolicited job postings, unsolicited postings for conferences, 
> >and 
> >>many unsolicited messages that were never intended for the list. 
> > 
> Susan Carol Losh, Ph.D. 
> (850) 644-8778 Voice Mail Available 
> (850) 644-8776 FAX 
> Department of Educational Research 
> Florida State University 
> Tallahassee, FL 32306-4453 
> (904) 249-1683 
> 
> Visit the site: 
> http://garnet.acns.fsu.edu/~slosh//Index.htm 
> 
> 
 
>From DOrourke@SRL.UIC.EDU Thu Jun 28 09:43:32 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5SGhWJ07777 for <aapornet@listproc.usc.edu>; Thu, 28 Jun 2001  
09:43:32 
-0700 (PDT) 
Received: from eeyore.cc.uic.edu (eeyore.cc.uic.edu [128.248.171.51]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id JAA24288 for <aapornet@usc.edu>; Thu, 28 Jun 2001 09:43:33 -0700  
(PDT) 
Received: from SRL.UIC.EDU (smtp.srl.uic.edu [131.193.93.96]) 
      by eeyore.cc.uic.edu (8.9.3/8.9.3) with SMTP id LAA29835 
      for <aapornet@usc.edu>; Thu, 28 Jun 2001 11:43:32 -0500 (CDT) 
Received: from main-Message_Server by SRL.UIC.EDU 
      with Novell_GroupWise; Thu, 28 Jun 2001 11:40:36 -0500 
Message-Id: <sb3b17b4.021@SRL.UIC.EDU> 
X-Mailer: Novell GroupWise 4.1 
Date: Thu, 28 Jun 2001 11:39:22 -0500 
From: "Diane O'Rourke" <DOrourke@SRL.UIC.EDU> 
To: aapornet@usc.edu 
Subject:  RE: Announcing Illinois Poll 2001 -Reply -Reply 
 
Susan and others: 
   If you are interested in what other surveys are being done around the 
country, you should check into the "Survey Research" newsletter, which 
is produced three times a year here at the Univ. of IL.  It consists 
primarily of information on what surveys are being done (or have 
recently been done) by academic and not-for-profit survey 
organizations.  Many of these 100+ organizations send us updates on 
their projects (including omnibus surveys), including topic(s), sponsor, 
funding, sample, method of data collection, schedule  -- which would 
enable you to contact relevant places for additional information or to 
"compare notes." 
 
Subscription information is included in the newsletter.  Back issues can 
be found on our website -- www.srl.uic.edu 
 
Diane O'Rourke 



 
 
>>> Susan Losh <slosh@garnet.acns.fsu.edu> 06/28/01 11:26am >>> 
Generally I find announcements of this kind useful because I like to know 
what is happening with state polls across the country. 
 
What I would really like Jennifer and others to do, in fact, is list the  
topics 
after the poll is completed so I can see, for example, who else is working 
on public opinion and science, and who plays the lottery and how, 
across the country. 
That's a help not spam. Again, you don't want it, hit the delete key. My 
husband's email is filled with spam and it sure doesn't look anything like 
the UIll posting (but some things I will not share). 
 
Susan 
 
At 11:40 AM 6/28/01 -0400, you wrote: 
>>>> horner.43@osu.edu 06/28/01 11:24AM >>> 
>>I, too, have seen this kind of unsolicited notice on appornet before. 
>I've  >also 
>>seen unsolicited job postings, unsolicited postings for conferences, 
>and 
>>many unsolicited messages that were never intended for the list. 
> 
Susan Carol Losh, Ph.D. 
(850) 644-8778 Voice Mail Available 
(850) 644-8776 FAX 
Department of Educational Research 
Florida State University 
Tallahassee, FL 32306-4453 
(904) 249-1683 
 
Visit the site: http://garnet.acns.fsu.edu/~slosh//Index.htm 
 
 
 
>From hstuart@elwayresearch.com Thu Jun 28 10:13:28 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5SHDSJ11522 for <aapornet@listproc.usc.edu>; Thu, 28 Jun 2001  
10:13:28 
-0700 (PDT) 
Received: from sunny.fishnet.com (sunny.fishnet.com [209.150.200.6]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id KAA17969 for <aapornet@usc.edu>; Thu, 28 Jun 2001 10:13:29 -0700  
(PDT) 
Received: from mars.elwaypoll.com (209.150.215.74) by sunny.fishnet.com  
(5.0.048) 
        id 3B3922CB0001C692 for aapornet@usc.edu; Thu, 28 Jun 2001 12:13:22 - 
0500 
Message-ID: <006301c0fff5$bd070c40$ebfea8c0@mars.elwaypoll.com> 
Reply-To: "H. Stuart Elway" <hstuart@elwayresearch.com> 
From: "H. Stuart Elway" <hstuart@elwayresearch.com> 
To: "'AAPORNET'" <aapornet@usc.edu> 
Subject: Non-medical determinants of health 
Date: Thu, 28 Jun 2001 10:14:04 -0700 



MIME-Version: 1.0 
Content-Type: multipart/alternative; 
      boundary="----=_NextPart_000_0060_01C0FFBB.0F27AEC0" 
X-Priority: 3 
X-MSMail-Priority: Normal 
X-Mailer: Microsoft Outlook Express 4.72.2106.4 
X-MimeOLE: Produced By Microsoft MimeOLE V4.72.2106.4 
 
This is a multi-part message in MIME format. 
 
------=_NextPart_000_0060_01C0FFBB.0F27AEC0 
Content-Type: text/plain; 
      charset="iso-8859-1" 
Content-Transfer-Encoding: quoted-printable 
 
Aapornetters, 
    We are starting a project on "non-medical determinants of heath"  = 
and I am looking for pertinent opinion research.  Variables on the = 
current list include such things as: lifestyle, income, diet, exercise, = 
alcohol, fire arms, excessive attention to polls, etc.  It's a wide net = 
at this point. =20 
    As always, I would appreciate any references and/or guidance. 
H.Stuart Elway 
Elway Research, Inc. 
206/264-1500 
NEW E-MAIL:  hstuart@elwayresearch.com 
Website:  www.elwayresearch.com 
 
------=_NextPart_000_0060_01C0FFBB.0F27AEC0 
Content-Type: text/html; 
      charset="iso-8859-1" 
Content-Transfer-Encoding: quoted-printable 
 
<!DOCTYPE HTML PUBLIC "-//W3C//DTD W3 HTML//EN"> 
<HTML> 
<HEAD> 
 
<META content=3Dtext/html;charset=3Diso-8859-1 = 
http-equiv=3DContent-Type> 
<META content=3D'"MSHTML 4.72.2106.6"' name=3DGENERATOR> 
</HEAD> 
<BODY bgColor=3D#ffffff> 
<DIV><FONT size=3D2>Aapornetters,</FONT></DIV> 
<DIV><FONT size=3D2>&nbsp;&nbsp;&nbsp; We are starting a project on=20 
&quot;non-medical determinants of heath&quot;&nbsp; and I am looking for = 
 
pertinent opinion research.&nbsp; Variables on the current list include = 
such=20 
things as: lifestyle, income, diet, exercise, alcohol, fire arms, = 
excessive=20 
attention to polls, etc.&nbsp; It's a wide net at this point.&nbsp;=20 
</FONT></DIV> 
<DIV><FONT size=3D2>&nbsp;&nbsp;&nbsp; As always, I would appreciate any = 
 
references and/or guidance.</FONT></DIV> 
<DIV><FONT color=3D#000000 size=3D2>H.Stuart Elway<BR>Elway Research,=20 
Inc.<BR>206/264-1500<BR>NEW E-MAIL:&nbsp; <A=20 



href=3D"mailto:hstuart@elwayresearch.com">hstuart@elwayresearch.com</A><B= 
R>Website:&nbsp;=20 
<A=20 
href=3D"http://www.elwayresearch.com">www.elwayresearch.com</A></FONT></D= 
IV></BODY></HTML> 
 
------=_NextPart_000_0060_01C0FFBB.0F27AEC0-- 
 
>From jpmurphy@jpmurphy.com Thu Jun 28 10:17:34 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5SHHYJ13572 for <aapornet@listproc.usc.edu>; Thu, 28 Jun 2001  
10:17:34 
-0700 (PDT) 
Received: from c001.snv.cp.net (c001-h000.c001.snv.cp.net [209.228.32.114]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with SMTP 
      id KAA22501 for <aapornet@usc.edu>; Thu, 28 Jun 2001 10:17:35 -0700  
(PDT) 
Received: (cpmta 28864 invoked from network); 28 Jun 2001 10:17:04 -0700 
Received: from mxusw5x44.chesco.com (HELO default) (209.195.228.44) 
  by smtp.jpmurphy.com (209.228.32.114) with SMTP; 28 Jun 2001 10:17:04 -0700 
X-Sent: 28 Jun 2001 17:17:04 GMT 
Message-ID: <005001c0fff6$327d8b20$2ce4c3d1@default> 
From: "James P. Murphy" <jpmurphy@jpmurphy.com> 
To: "H. Stuart Elway" <hstuart@elwayresearch.com>, 
   "'AAPORNET'" <aapornet@usc.edu> 
Subject: Re: Non-medical determinants of health 
Date: Thu, 28 Jun 2001 13:17:21 -0400 
MIME-Version: 1.0 
Content-Type: text/plain; 
      charset="iso-8859-1" 
Content-Transfer-Encoding: 7bit 
X-Priority: 3 
X-MSMail-Priority: Normal 
X-Mailer: Microsoft Outlook Express 4.72.3110.1 
X-MimeOLE: Produced By Microsoft MimeOLE V4.72.3110.3 
 
What about contact with physicians? 
 
James P. Murphy, Ph.D. 
Voice (610) 408-8800 
Fax (610) 408-8802 
jpmurphy@jpmurphy.com 
-----Original Message----- 
From: H. Stuart Elway <hstuart@elwayresearch.com> 
To: 'AAPORNET' <aapornet@usc.edu> 
Date: Thursday, June 28, 2001 1:14 PM 
Subject: Non-medical determinants of health 
 
 
Aapornetters, 
    We are starting a project on "non-medical determinants of heath"  and I 
am looking for pertinent opinion research.  Variables on the current list 
include such things as: lifestyle, income, diet, exercise, alcohol, fire 
arms, excessive attention to polls, etc.  It's a wide net at this point. 
    As always, I would appreciate any references and/or guidance. 
H.Stuart Elway 



Elway Research, Inc. 
206/264-1500 
NEW E-MAIL:  hstuart@elwayresearch.com 
Website:  www.elwayresearch.com 
 
 
>From beniger@rcf.usc.edu Thu Jun 28 11:49:49 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5SInnJ27898 for <aapornet@listproc.usc.edu>; Thu, 28 Jun 2001  
11:49:49 
-0700 (PDT) 
Received: from almaak.usc.edu (beniger@almaak.usc.edu [128.125.253.167]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id LAA07339 for <aapornet@usc.edu>; Thu, 28 Jun 2001 11:49:48 -0700  
(PDT) 
Received: from localhost (beniger@localhost) 
      by almaak.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5SInmx22563 for <aapornet@usc.edu>; Thu, 28 Jun 2001 11:49:48 -0700  
(PDT) 
Date: Thu, 28 Jun 2001 11:49:48 -0700 (PDT) 
From: James Beniger <beniger@rcf.usc.edu> 
To: AAPORNET <aapornet@usc.edu> 
Subject: RE: Announcing Illinois Poll 2001 -Reply 
In-Reply-To: <7EDC131491CBD411AE1200508BB01EFE01EC52F9@mbs02dc.aarp.org> 
Message-ID: <Pine.GSO.4.21.0106280821240.3504-100000@almaak.usc.edu> 
MIME-Version: 1.0 
Content-Type: TEXT/PLAIN; charset=US-ASCII 
 
 
 
  Folks, 
 
  I wish to log into this exchange with my strong support for the views 
  of Jennifer Parsons, Linda Owens, Gretchen Straw, and Lew Horner, with 
  also a respectful nod to Lydia Saad's general point that each message 
  considered for our list ought to posted with this concern:  Every email 
  arriving at the AAPORNET server just now will go out to 1004 addresses 
  (I say "addresses" rather than "members" because a few of us are 
  subscribed at more than one address). 
 
  To begin with the Phil Downs question, "Is this spam?"..... 
 
  In one important sense of "spam," *every* message posted to AAPORNET-- 
  or to any other Internet list, for that matter--is precisely a spam: 
  Each of our postings is, in effect, a mass mailing to 1004 addresses, 
  indiscriminately, many of these messages to be received by people unknown 
  to the poster, and many of no interest whatsoever to those who receive 
  them--thus, spam. 
 
  This makes AAPORNET little different from, say, reading a daily 
  newspaper, for which we voluntarily pay our good money, despite knowing 
  that most days we will have no interest whatsoever in perhaps 95 percent 
  of its content.  This makes every large-circulation newspaper itself 
  a spam, of a kind, in that we must subscribe to it all or nothing, 
  tolerate stories we care absolutely nothing about, and waste our 
  valuable time and energy sorting through to find the stories we want. 



 
  And so our list's problem really comes down to one of not wasting the 
  time and energies of our colleagues and friends more than is absolutely 
  necessary, given the limitations of our communications technology--much 
  like those of the daily newspaper.  Unlike newspapers, however, AAPORNET 
  is offered free of charge:  The server and its maintenance cost AAPOR 
  nothing, and no one posting anything to our list has ever submitted a 
  bill for the creative content.  In short, we are a socialist commune-- 
  with annual dues. 
 
  That said, the best remedy for receipt of unwanted messages is simply 
  to delete them unopened, which requires roughly as much time as it takes 
  the second hand on my quartz wristwatch to jump from any one little dot 
  to the next one--moving clockwise, of course. 
 
  Just as newspapers have for centuries employed the headline to enable 
  each reader to skip over the countless stories of little or no interest, 
  members of Internet lists like our own must rely on the headers 
  attached to each message by its sender. 
 
  And even that comparison to newspapers does not explain why most of us 
  willingly tune in to television and radio newscasts, where stories come 
  in a steady stream, often with no more warning than a few "headlines" 
  at the broadcast's beginning, if we manage to catch it.  (If I might 
  speak personally here, this certainly does not bother me for CBS News 
  programming, in which I do cherish every last well-crafted word, I 
  somehow feel compelled to say). 
 
  As a model example of what an excellent header ought to look like, I 
  could hardly do better than to congratulate Jennifer Parsons on the 
  very one she did in fact use: "Announcing Illinois Poll 2001" 
 
  If you opened her message without knowing rather definitively--in 
  advance--what it was about, I think you ought to go off to a quiet 
  corner somewhere, and confront the horrible possibility that you may 
  not be as clever as you think you are. 
 
  Me, I personally appreciate most messages posted to AAPORNET, simply 
  because I like to keep up on what you all are thinking, doing, and 
  up to next.  Sometimes this inspires new ideas, sometimes this 
  informs me about things I did not know, and am happy to learn, and 
  sometimes I simply like to hear from people I happen to know, to 
  admire, and even to like (some I dare say I might actually love). 
  Just scanning down the list of my new messages received--showing only 
  date, sender's name, message size, and header--gives me much welcome 
  information:  Who's still alive, who hasn't posted for a time and has 
  been sorely missed, who's finally back from that vacation, who's got 
  a new interest, who's still stuck in the same rut, who's got happy 
  news to report... 
 
  If you do not have time in your professional life to delete a few 
  unwanted messages after scanning a few words in their headers, then 
  I think you might want to go off to a quiet corner somewhere and 
  confront the horrible possibility that you might not live long 
  enough to meet your own grandchildren (I am being deadly serious 
  here).  If you already have grandchildren, my congratulations-- 
  believe me. 



 
  In short (something I rarely am, as you know), I must give Jennifer 
  Parsons an A-plus on her header--headers being extremely important 
  to the continued success of our list, I hope I have convinced you-- 
  and wish to thank her for posting a message likely to be of at least 
  some passing interest to many AAPOR members (if you wish to judge 
  the writing style of our messages here, I encourage you to join a 
  lit-crit list, which would be punishment enough, no matter what your 
  sins).  If any message posted to our list doesn't happen to be of 
  any interest to you yourself, personally, all I can say is, how was 
  any one of us to know this in advance?  And what might we have done 
  about it if we had known--ask you to unsubscribe for a few minutes 
  while we post our message? 
 
  If you happened to fail "taking turns," "sharing" and "cooperation" 
  in preschool, however, all is forgiven--it's undoubtedly not your 
  own fault.  As for me, I've now got not only preschool but also 
  kindergarten behind me, and am steaming straight ahead toward first 
  grade. 
 
                                                -- Jim 
 
  ******* 
 
>From Lydia_Saad@gallup.com Thu Jun 28 18:23:39 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5T1NcJ24992 for <aapornet@listproc.usc.edu>; Thu, 28 Jun 2001  
18:23:38 
-0700 (PDT) 
Received: from exchng7.gallup.com (exchng7.gallup.com [198.175.140.71]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id SAA01318 for <aapornet@usc.edu>; Thu, 28 Jun 2001 18:23:37 -0700  
(PDT) 
From: Lydia_Saad@gallup.com 
Received: by exchng7.gallup.com with Internet Mail Service (5.5.2653.19) 
      id <MYKC1MYY>; Thu, 28 Jun 2001 20:23:07 -0500 
Message-ID: <BFC17A2EB27CD411A9E30000D1ECEFE407E2B1CF@exchng7.gallup.com> 
To: aapornet@usc.edu 
Subject: RE: Announcing Illinois Poll 2001 -Reply 
Date: Thu, 28 Jun 2001 20:23:07 -0500 
MIME-Version: 1.0 
X-Mailer: Internet Mail Service (5.5.2653.19) 
Content-Type: text/plain; 
      charset="iso-8859-1" 
 
Goodness, 
 
Interesting that this hit such a nerve.  My motives have been assailed, my 
views have been described as sadly ironic and now I'm likened to a 
preschooler. 
 
I'll just close this day by explaining that I thought Philip Downs raised a 
valid question by asking "is this spam?" and I thought I'd generate some 
discussion about our standards for what is acceptable vs. not acceptable on 
aapornet in this regard.  My training as Publications and Information 
Committee Chair conditioned me to pay closer attention to issues surrounding 



the service (like the great debate over the default "reply" address), and 
motivated me to get the ball rolling on a discussion. 
 
It's always been a "publication" of, by and for aapornetters (well mostly 
"by" Jim, but hopefully he'll cut me a break on that).  As such we've always 
made our own rules based on the best interests of the group and interest of 
the members. 
 
In that spirit, many people have responded today in support of the Illinois 
Poll type of announcement saying they benefit from industry ads like this as 
a way to learn about services or see what other organizations are doing. 
That's a great answer. 
 
Some have responded saying, if you don't like it you can be a big boy or 
girl and "hit the delete" button. I don't think that's a great answer.  It's 
not a standard for anything.  One could say the same of email frugging, 
sugging and kiddie porn.  A great subject line may help, but not much. 
 
aapornet at it's best is direct communication among individuals.  Gretchen 
Straw might write and ask, can anyone recommend a good omnibus survey in 
Illinois?  And Linda Owens will reply, "Have I got a poll for you!" Then 
Diane O'Rourke would chime in with information about her great newsletter 
which has a whole list of available omnibus surveys.  In the process, we all 
had the chance to learn something, even if haphazardly. 
 
I don't even mind learning haphazardly about the Illinois Poll through an 
unsolicited mailing. I just don't prefer to get a whole lot of these on 
aapornet, and as I said, fortunately they are rare.  (Note I did not say 
that we never get them.)  I do think we get them at a low enough frequency 
that it's tolerable. 
 
That still doesn't answer the question "Is it spam?"  From the responses 
today, the answer is, "maybe it is, but so what?" 
 
Yours, 
 
Lydia Saad 
 
-----Original Message----- 
From: James Beniger [mailto:beniger@rcf.usc.edu] 
Sent: Thursday, June 28, 2001 2:50 PM 
To: AAPORNET 
Subject: RE: Announcing Illinois Poll 2001 -Reply 
 
 
 
 
  Folks, 
 
  I wish to log into this exchange with my strong support for the views 
  of Jennifer Parsons, Linda Owens, Gretchen Straw, and Lew Horner, with 
  also a respectful nod to Lydia Saad's general point that each message 
  considered for our list ought to posted with this concern:  Every email 
  arriving at the AAPORNET server just now will go out to 1004 addresses 
  (I say "addresses" rather than "members" because a few of us are 
  subscribed at more than one address). 
 



  To begin with the Phil Downs question, "Is this spam?"..... 
 
  In one important sense of "spam," *every* message posted to AAPORNET-- 
  or to any other Internet list, for that matter--is precisely a spam: 
  Each of our postings is, in effect, a mass mailing to 1004 addresses, 
  indiscriminately, many of these messages to be received by people unknown 
  to the poster, and many of no interest whatsoever to those who receive 
  them--thus, spam. 
 
  This makes AAPORNET little different from, say, reading a daily 
  newspaper, for which we voluntarily pay our good money, despite knowing 
  that most days we will have no interest whatsoever in perhaps 95 percent 
  of its content.  This makes every large-circulation newspaper itself 
  a spam, of a kind, in that we must subscribe to it all or nothing, 
  tolerate stories we care absolutely nothing about, and waste our 
  valuable time and energy sorting through to find the stories we want. 
 
  And so our list's problem really comes down to one of not wasting the 
  time and energies of our colleagues and friends more than is absolutely 
  necessary, given the limitations of our communications technology--much 
  like those of the daily newspaper.  Unlike newspapers, however, AAPORNET 
  is offered free of charge:  The server and its maintenance cost AAPOR 
  nothing, and no one posting anything to our list has ever submitted a 
  bill for the creative content.  In short, we are a socialist commune-- 
  with annual dues. 
 
  That said, the best remedy for receipt of unwanted messages is simply 
  to delete them unopened, which requires roughly as much time as it takes 
  the second hand on my quartz wristwatch to jump from any one little dot 
  to the next one--moving clockwise, of course. 
 
  Just as newspapers have for centuries employed the headline to enable 
  each reader to skip over the countless stories of little or no interest, 
  members of Internet lists like our own must rely on the headers 
  attached to each message by its sender. 
 
  And even that comparison to newspapers does not explain why most of us 
  willingly tune in to television and radio newscasts, where stories come 
  in a steady stream, often with no more warning than a few "headlines" 
  at the broadcast's beginning, if we manage to catch it.  (If I might 
  speak personally here, this certainly does not bother me for CBS News 
  programming, in which I do cherish every last well-crafted word, I 
  somehow feel compelled to say). 
 
  As a model example of what an excellent header ought to look like, I 
  could hardly do better than to congratulate Jennifer Parsons on the 
  very one she did in fact use: "Announcing Illinois Poll 2001" 
 
  If you opened her message without knowing rather definitively--in 
  advance--what it was about, I think you ought to go off to a quiet 
  corner somewhere, and confront the horrible possibility that you may 
  not be as clever as you think you are. 
 
  Me, I personally appreciate most messages posted to AAPORNET, simply 
  because I like to keep up on what you all are thinking, doing, and 
  up to next.  Sometimes this inspires new ideas, sometimes this 
  informs me about things I did not know, and am happy to learn, and 



  sometimes I simply like to hear from people I happen to know, to 
  admire, and even to like (some I dare say I might actually love). 
  Just scanning down the list of my new messages received--showing only 
  date, sender's name, message size, and header--gives me much welcome 
  information:  Who's still alive, who hasn't posted for a time and has 
  been sorely missed, who's finally back from that vacation, who's got 
  a new interest, who's still stuck in the same rut, who's got happy 
  news to report... 
 
  If you do not have time in your professional life to delete a few 
  unwanted messages after scanning a few words in their headers, then 
  I think you might want to go off to a quiet corner somewhere and 
  confront the horrible possibility that you might not live long 
  enough to meet your own grandchildren (I am being deadly serious 
  here).  If you already have grandchildren, my congratulations-- 
  believe me. 
 
  In short (something I rarely am, as you know), I must give Jennifer 
  Parsons an A-plus on her header--headers being extremely important 
  to the continued success of our list, I hope I have convinced you-- 
  and wish to thank her for posting a message likely to be of at least 
  some passing interest to many AAPOR members (if you wish to judge 
  the writing style of our messages here, I encourage you to join a 
  lit-crit list, which would be punishment enough, no matter what your 
  sins).  If any message posted to our list doesn't happen to be of 
  any interest to you yourself, personally, all I can say is, how was 
  any one of us to know this in advance?  And what might we have done 
  about it if we had known--ask you to unsubscribe for a few minutes 
  while we post our message? 
 
  If you happened to fail "taking turns," "sharing" and "cooperation" 
  in preschool, however, all is forgiven--it's undoubtedly not your 
  own fault.  As for me, I've now got not only preschool but also 
  kindergarten behind me, and am steaming straight ahead toward first 
  grade. 
 
                                                -- Jim 
 
  ******* 
>From beniger@rcf.usc.edu Fri Jun 29 07:33:28 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5TEXSJ10845 for <aapornet@listproc.usc.edu>; Fri, 29 Jun 2001  
07:33:28 
-0700 (PDT) 
Received: from almaak.usc.edu (beniger@almaak.usc.edu [128.125.253.167]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id HAA29297 for <aapornet@usc.edu>; Fri, 29 Jun 2001 07:33:29 -0700  
(PDT) 
Received: from localhost (beniger@localhost) 
      by almaak.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5TEXT612317 for <aapornet@usc.edu>; Fri, 29 Jun 2001 07:33:29 -0700  
(PDT) 
Date: Fri, 29 Jun 2001 07:33:28 -0700 (PDT) 
From: James Beniger <beniger@rcf.usc.edu> 
To: AAPORNET <aapornet@usc.edu> 
Subject: New Research: Internet vs. Newspapers 



Message-ID: <Pine.GSO.4.21.0106290724500.8567-100000@almaak.usc.edu> 
MIME-Version: 1.0 
Content-Type: TEXT/PLAIN; charset=US-ASCII 
 
 
 
---------- Forwarded message ---------- 
Date: Thu, 28 Jun 2001 23:14:37 -0700 
From: radman <resist@best.com> 
To: triumph-of-content-l@usc.edu 
Subject: Study: Web wins older newspaper subscribers 
 
 
http://biz.yahoo.com/bw/010627/2242.html 
 
Wednesday June 27, 9:11 am Eastern Time 
 
Press Release 
 
Study Reveals 52 Percent of People Over 55 Feel Web is More Important Than 
Newspapers 
 
Research Suggests Newspaper Web Sites Lose Readership Battle 
 
NEWTONVILLE, Mass.--(BUSINESS WIRE)--June 27, 2001--A new primary research 
study conducted by Content Intelligence reveals that the population that 
uses newspapers most--those aged 55 and older--say the Internet is a more 
important medium to them than newspapers in a direct comparison by a 
conclusive margin of 52 to 37 percent. This is one of the original findings 
featured in the comprehensive study, ``Newspapers in a Web-Driven Society,'' 
which highlights the results of a Web-based survey of more than 1,400 
respondents. The six-section report examines the role newspapers play for 
readers in a digital media landscape and explores what changes may be 
looming ahead as Web use becomes faster and easier to use and more 
commonplace. 
 
 
>From simonetta@artsci.com Fri Jun 29 07:33:35 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5TEXYJ10864 for <aapornet@listproc.usc.edu>; Fri, 29 Jun 2001  
07:33:34 
-0700 (PDT) 
Received: from as_server.artsci.com ([209.218.147.47]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id HAA29324 for <aapornet@usc.edu>; Fri, 29 Jun 2001 07:33:35 -0700  
(PDT) 
Received: by AS_SERVER with Internet Mail Service (5.5.2650.21) 
      id <N6P4MJNT>; Fri, 29 Jun 2001 10:19:58 -0400 
Message-ID: <91E2D5E92CF5D311A81900A0248FC2F316D26E@AS_SERVER> 
From: Leo Simonetta <simonetta@artsci.com> 
To: "Aapornet (E-mail)" <aapornet@usc.edu> 
Subject: More Americans think the First Amendment goes too far 
Date: Fri, 29 Jun 2001 10:19:57 -0400 
MIME-Version: 1.0 
X-Mailer: Internet Mail Service (5.5.2650.21) 
Content-Type: text/plain; 



      charset="iso-8859-1" 
 
Americans Polled on First Amendment 
 
"The number of Americans who think the First Amendment of the U.S. 
Constitution goes too far in the rights it guarantees has doubled to four in 
10 over the past year, says a new poll on the amendment that protects 
freedom of speech." 
 
"Paulson said researchers at the University of Connecticut suggested the 
concern about too much freedom is particularly strong among those who think 
there should be a law to prevent news organizations from predicting election 
winners before polls are closed. Four of five people said news organizations 
should not be allowed to project winners until polls close." 
 
http://washingtonpost.com/wp-dyn/nation/states/fl/A54131-2001Jun27.html 
 
-- 
Leo G. Simonetta 
Art & Science Group, LLC 
simonetta@artsci.com 
>From aubinp@EM.AGR.CA Fri Jun 29 07:38:13 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5TEcDJ11876 for <aapornet@listproc.usc.edu>; Fri, 29 Jun 2001  
07:38:13 
-0700 (PDT) 
Received: from gw.agr.ca (gw.agr.ca [192.197.71.131]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id HAA02029 for <aapornet@usc.edu>; Fri, 29 Jun 2001 07:38:13 -0700  
(PDT) 
Received: from [192.197.71.135] (agrgate2.agr.ca [192.197.71.135]) 
      by gw.agr.ca (8.11.3/8.11.3) with SMTP id f5TEcru07597 
      for <aapornet@usc.edu>; Fri, 29 Jun 2001 10:38:53 -0400 (EDT) 
Received: from agrin1.agr.ca by [192.197.71.135] 
          via smtpd (for agrout1.agr.ca [192.197.71.131]) with SMTP; 29 Jun  
2001 
14:37:10 UT 
Received: from ncrxem6.agr.ca (ncrxem6.agr.ca [142.61.34.109]) 
          by agrin1.agr.ca (8.9.3/8.8.4) with SMTP 
        id KAA25072 for <aapornet@usc.edu>; Fri, 29 Jun 2001 10:35:52 -0400  
(EDT) 
Received: FROM EM.AGR.CA BY ncrxem6.agr.ca ; Fri Jun 29 10:38:43 2001 -0400 
Received: from AGCAN-Message_Server by EM.AGR.CA 
      with Novell_GroupWise; Fri, 29 Jun 2001 10:39:12 -0400 
Message-Id: <sb3c5ad0.055@EM.AGR.CA> 
X-Mailer: Novell GroupWise 5.2 
Date: Fri, 29 Jun 2001 10:37:37 -0400 
From: "Pierre Aubin" <aubinp@EM.AGR.CA> 
Sender: Postmaster@EM.AGR.CA 
Reply-To: aubinp@EM.AGR.CA 
To: aapornet@usc.edu 
Subject: =?ISO-8859-1?Q?Objet=20:More=20Americans=20think=20the=20First?= 
 =?ISO-8859-1?Q?=20Amendment=20goes=20too=20far=20(Je=20serai=20=E0=20l'e?= 
Mime-Version: 1.0 
Content-Type: text/plain; charset=ISO-8859-1 
Content-Disposition: inline 



Content-Transfer-Encoding: 8bit 
X-MIME-Autoconverted: from quoted-printable to 8bit by listproc.usc.edu id 
f5TEcDJ11877 
 
Je serai ï¿½ l'extï¿½rieur du bureau jusqu'au lundi 9 juillet, date ï¿½ 
laquelle je  
lirai 
votre message. 
 
Si vous avez besoin d'une rï¿½ponse immï¿½diate, veuillez s'il vous plaï¿½t  
contacter Marc 
McCarthy au (613) 759-7392 (Ottawa) ou Claude Perreault au (514) 283-3815  
poste 485 
(Montrï¿½al). 
 
I will be outside of the office until Monday july 9, 2001, at which date I  
will read 
your message. 
 
If you need immediate assistance, please contact Marc McCarthy at (613) 759- 
7392 
(Ottawa) or Claude Perreault at (514) 283-3815 ext. 485 (Montreal). 
 
Merci !  /  Thanks ! 
>From jeffrey.c.moore@census.gov Fri Jun 29 08:01:44 2001 
Received: from usc-fs1.usc.edu (root@usc-fs1.usc.edu [128.125.150.4]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5TF1iJ13640 for <aapornet@listproc.usc.edu>; Fri, 29 Jun 2001  
08:01:44 
-0700 (PDT) 
Received: from info.census.gov (info.census.gov [148.129.129.10]) 
      by usc-fs1.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5TF1gU02685 for <aapornet@usc.edu>; Fri, 29 Jun 2001 08:01:43 -0700  
(PDT) 
Received: from deliver.tco.census.gov (inet-gw.census.gov [148.129.143.2]) 
      by info.census.gov (8.11.3/8.11.3/1.46) with ESMTP id f5TEubP10639 
      for <aapornet@usc.edu>; Fri, 29 Jun 2001 10:56:37 -0400 (EDT) 
Received: from it008nthqln.tco.census.gov (it008nthqln.tco.census.gov 
[148.129.123.82]) 
      by deliver.tco.census.gov (8.11.4/8.11.4/v3.15) with ESMTP id  
f5TEubW20422 
      for <aapornet@usc.edu>; Fri, 29 Jun 2001 10:56:37 -0400 
Subject: Re: New Research: Internet vs. Newspapers 
To: aapornet@usc.edu 
X-Mailer: Lotus Notes Release 5.0.7  March 21, 2001 
Message-ID: <OF1912DCE6.8AA01893-ON85256A7A.0050CCFA@tco.census.gov> 
From: jeffrey.c.moore@census.gov 
Date: Fri, 29 Jun 2001 10:55:49 -0400 
X-MIMETrack: Serialize by Router on LNHQ08MTA/HQ/BOC(Release 5.0.6a |January  
17, 
2001) at 
 06/29/2001 10:56:37 AM 
MIME-Version: 1.0 
Content-type: text/plain; charset=us-ascii 
 
 
I assume this is distributed to AAPORNETters as an instructive example of 



how easy it is to draw unjustified conclusions when we ignore a survey's 
limitations.  Before we sound the death knell for newspapers, we might want 
to see the results of something other than a "Web-based survey." 
 
 
 
 
                    James Beniger 
 
                    <beniger@rcf.        To:     AAPORNET <aapornet@usc.edu> 
 
                    usc.edu>             cc: 
 
                    Sent by:             Subject:     New Research: Internet  
vs. 
 
                    owner-aaporne        Newspapers 
 
                    t@usc.edu 
 
 
 
 
 
                    06/29/01 
 
                    10:33 AM 
 
                    Please 
 
                    respond to 
 
                    aapornet 
 
 
 
 
 
 
 
 
 
 
 
---------- Forwarded message ---------- 
Date: Thu, 28 Jun 2001 23:14:37 -0700 
From: radman <resist@best.com> 
To: triumph-of-content-l@usc.edu 
Subject: Study: Web wins older newspaper subscribers 
 
 
http://biz.yahoo.com/bw/010627/2242.html 
 
Wednesday June 27, 9:11 am Eastern Time 
 
Press Release 
 



Study Reveals 52 Percent of People Over 55 Feel Web is More Important Than 
Newspapers 
 
Research Suggests Newspaper Web Sites Lose Readership Battle 
 
NEWTONVILLE, Mass.--(BUSINESS WIRE)--June 27, 2001--A new primary research 
study conducted by Content Intelligence reveals that the population that 
uses newspapers most--those aged 55 and older--say the Internet is a more 
important medium to them than newspapers in a direct comparison by a 
conclusive margin of 52 to 37 percent. This is one of the original findings 
featured in the comprehensive study, ``Newspapers in a Web-Driven 
Society,'' 
which highlights the results of a Web-based survey of more than 1,400 
respondents. The six-section report examines the role newspapers play for 
readers in a digital media landscape and explores what changes may be 
looming ahead as Web use becomes faster and easier to use and more 
commonplace. 
 
 
 
 
 
>From ltmcgill@home.com Fri Jun 29 08:04:21 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5TF4LJ14210 for <aapornet@listproc.usc.edu>; Fri, 29 Jun 2001  
08:04:21 
-0700 (PDT) 
Received: from femail4.sdc1.sfba.home.com (femail4.sdc1.sfba.home.com  
[24.0.95.84]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id IAA15445 for <aapornet@usc.edu>; Fri, 29 Jun 2001 08:04:22 -0700  
(PDT) 
Received: from NewsuemLaptop ([65.8.83.92]) by femail4.sdc1.sfba.home.com 
          (InterMail vM.4.01.03.20 201-229-121-120-20010223) with SMTP 
          id  
<20010629150416.JHDX24307.femail4.sdc1.sfba.home.com@NewsuemLaptop> 
          for <aapornet@usc.edu>; Fri, 29 Jun 2001 08:04:16 -0700 
Message-ID: <003401c100ac$2ddb3480$5c530841@NewsuemLaptop.mediastudies.org> 
From: "Larry McGill" <ltmcgill@home.com> 
To: <aapornet@usc.edu> 
Subject: Re: New Research: Internet vs. Newspapers 
Date: Fri, 29 Jun 2001 11:00:03 -0400 
MIME-Version: 1.0 
Content-Type: text/plain; 
      charset="iso-8859-1" 
Content-Transfer-Encoding: 7bit 
X-Priority: 3 
X-MSMail-Priority: Normal 
X-Mailer: Microsoft Outlook Express 4.72.3110.1 
X-MimeOLE: Produced By Microsoft MimeOLE V4.72.3110.3 
 
I fear that this press release may be misleading.  If these findings are 
based upon a "web-based survey," then it would seem to me that the headline 
ought to read "52 Percent of WEB-USERS (not "People") Over 55 Feel Web is 
More Important Than Newspapers."  Since not everyone over 55 uses the web, I 
think it may be premature to announce the death of newspapers. 



 
There may also be some questions worth raising about the specific question 
wording, the sequencing of this question among others, and how the answers 
should be interpreted.  What are respondents actually trying to tell us when 
they say that "the Internet is a more important medium to them than 
newspapers"?  What would respondents say if they were asked a follow-up 
question: "In what way(s)?"  Maybe there are also some ways in which 
newspapers are still more important to them than the Internet.  I would be 
careful about generalizing too fast from this finding. 
 
Larry McGill 
 
 
-----Original Message----- 
From: James Beniger <beniger@rcf-fs.usc.edu> 
To: AAPORNET <aapornet@usc.edu> 
Date: Friday, June 29, 2001 10:35 AM 
Subject: New Research: Internet vs. Newspapers 
 
 
> 
> 
>---------- Forwarded message ---------- 
>Date: Thu, 28 Jun 2001 23:14:37 -0700 
>From: radman <resist@best.com> 
>To: triumph-of-content-l@usc.edu 
>Subject: Study: Web wins older newspaper subscribers 
> 
> 
>http://biz.yahoo.com/bw/010627/2242.html 
> 
>Wednesday June 27, 9:11 am Eastern Time 
> 
>Press Release 
> 
>Study Reveals 52 Percent of People Over 55 Feel Web is More Important Than 
>Newspapers 
> 
>Research Suggests Newspaper Web Sites Lose Readership Battle 
> 
>NEWTONVILLE, Mass.--(BUSINESS WIRE)--June 27, 2001--A new primary research 
>study conducted by Content Intelligence reveals that the population that 
>uses newspapers most--those aged 55 and older--say the Internet is a more 
>important medium to them than newspapers in a direct comparison by a 
>conclusive margin of 52 to 37 percent. This is one of the original findings 
>featured in the comprehensive study, ``Newspapers in a Web-Driven 
Society,'' 
>which highlights the results of a Web-based survey of more than 1,400 
>respondents. The six-section report examines the role newspapers play for 
>readers in a digital media landscape and explores what changes may be 
>looming ahead as Web use becomes faster and easier to use and more 
>commonplace. 
> 
> 
 
>From jpmurphy@jpmurphy.com Fri Jun 29 08:16:37 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 



      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5TFGbJ15212 for <aapornet@listproc.usc.edu>; Fri, 29 Jun 2001  
08:16:37 
-0700 (PDT) 
Received: from c001.snv.cp.net (c001-h000.c001.snv.cp.net [209.228.32.114]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with SMTP 
      id IAA21820 for <aapornet@usc.edu>; Fri, 29 Jun 2001 08:16:38 -0700  
(PDT) 
Received: (cpmta 28903 invoked from network); 29 Jun 2001 08:16:06 -0700 
Received: from mxusw5x138.chesco.com (HELO default) (209.195.228.138) 
  by smtp.jpmurphy.com (209.228.32.114) with SMTP; 29 Jun 2001 08:16:06 -0700 
X-Sent: 29 Jun 2001 15:16:06 GMT 
Message-ID: <003801c100ae$77bd78e0$8ae4c3d1@default> 
From: "James P. Murphy" <jpmurphy@jpmurphy.com> 
To: <aapornet@usc.edu> 
Subject: Re: New Research: Internet vs. Newspapers 
Date: Fri, 29 Jun 2001 11:16:25 -0400 
MIME-Version: 1.0 
Content-Type: text/plain; 
      charset="iso-8859-1" 
Content-Transfer-Encoding: 7bit 
X-Priority: 3 
X-MSMail-Priority: Normal 
X-Mailer: Microsoft Outlook Express 4.72.3110.1 
X-MimeOLE: Produced By Microsoft MimeOLE V4.72.3110.3 
 
Also, and potentially more important to methodologists, is a recent study 
done at Univ. of Maryland reporting that internet users -- even after 
controlling for basic demographics -- differ from non-users in attitudes on 
social issues.  While one report implied that these were 1997 data and that 
the findings could be attributed to an early adopter phenomenon, the working 
paper says the data are from the 2000 GSS. 
. 
James P. Murphy, Ph.D. 
Voice (610) 408-8800 
Fax (610) 408-8802 
jpmurphy@jpmurphy.com 
-----Original Message----- 
From: Larry McGill <ltmcgill@home.com> 
To: aapornet@usc.edu <aapornet@usc.edu> 
Date: Friday, June 29, 2001 11:05 AM 
Subject: Re: New Research: Internet vs. Newspapers 
 
 
>I fear that this press release may be misleading.  If these findings are 
>based upon a "web-based survey," then it would seem to me that the headline 
>ought to read "52 Percent of WEB-USERS (not "People") Over 55 Feel Web is 
>More Important Than Newspapers."  Since not everyone over 55 uses the web, 
I 
>think it may be premature to announce the death of newspapers. 
> 
>There may also be some questions worth raising about the specific question 
>wording, the sequencing of this question among others, and how the answers 
>should be interpreted.  What are respondents actually trying to tell us 
when 
>they say that "the Internet is a more important medium to them than 
>newspapers"?  What would respondents say if they were asked a follow-up 



>question: "In what way(s)?"  Maybe there are also some ways in which 
>newspapers are still more important to them than the Internet.  I would be 
>careful about generalizing too fast from this finding. 
> 
>Larry McGill 
> 
> 
>-----Original Message----- 
>From: James Beniger <beniger@rcf-fs.usc.edu> 
>To: AAPORNET <aapornet@usc.edu> 
>Date: Friday, June 29, 2001 10:35 AM 
>Subject: New Research: Internet vs. Newspapers 
> 
> 
>> 
>> 
>>---------- Forwarded message ---------- 
>>Date: Thu, 28 Jun 2001 23:14:37 -0700 
>>From: radman <resist@best.com> 
>>To: triumph-of-content-l@usc.edu 
>>Subject: Study: Web wins older newspaper subscribers 
>> 
>> 
>>http://biz.yahoo.com/bw/010627/2242.html 
>> 
>>Wednesday June 27, 9:11 am Eastern Time 
>> 
>>Press Release 
>> 
>>Study Reveals 52 Percent of People Over 55 Feel Web is More Important Than 
>>Newspapers 
>> 
>>Research Suggests Newspaper Web Sites Lose Readership Battle 
>> 
>>NEWTONVILLE, Mass.--(BUSINESS WIRE)--June 27, 2001--A new primary research 
>>study conducted by Content Intelligence reveals that the population that 
>>uses newspapers most--those aged 55 and older--say the Internet is a more 
>>important medium to them than newspapers in a direct comparison by a 
>>conclusive margin of 52 to 37 percent. This is one of the original 
findings 
>>featured in the comprehensive study, ``Newspapers in a Web-Driven 
>Society,'' 
>>which highlights the results of a Web-based survey of more than 1,400 
>>respondents. The six-section report examines the role newspapers play for 
>>readers in a digital media landscape and explores what changes may be 
>>looming ahead as Web use becomes faster and easier to use and more 
>>commonplace. 
>> 
>> 
> 
> 
 
>From GStraw@aarp.org Fri Jun 29 08:21:22 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5TFLLJ15955 for <aapornet@listproc.usc.edu>; Fri, 29 Jun 2001  
08:21:21 



-0700 (PDT) 
Received: from gatekeeper2.aarp.org (gatekeeper2.aarp.org [204.254.118.58]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id IAA25001 for <aapornet@usc.edu>; Fri, 29 Jun 2001 08:21:22 -0700  
(PDT) 
Received: by gatekeeper2.aarp.org; (8.8.8/1.3/10May95) id LAA24068; Fri, 29  
Jun 2001 
11:27:50 -0400 (EDT) 
Received: from conversion.AARP.ORG by VMS.AARP.ORG (PMDF V5.1-10 #D4309) 
 id <01K5C5IZ4I0G8Y516P@VMS.AARP.ORG> for aapornet@usc.edu; Fri, 
 29 Jun 2001 11:22:06 -0400 (EDT) 
Received: from imc01dc.aarp.org ([170.109.3.86]) 
 by VMS.AARP.ORG (PMDF V5.1-10 #D4308) 
 with ESMTP id <01K5C5J02L8U8ZDZV2@VMS.AARP.ORG> for aapornet@usc.edu; Fri, 
 29 Jun 2001 11:22:07 -0400 (EDT) 
Received: by imc01dc.aarp.org with Internet Mail Service (5.5.2653.19) 
 id <NZ0BPTQA>; Fri, 29 Jun 2001 11:21:11 -0400 
Content-return: allowed 
Date: Fri, 29 Jun 2001 11:21:09 -0400 
From: "Straw, Gretchen" <GStraw@aarp.org> 
Subject: RE: New Research: Internet vs. Newspapers 
To: "'aapornet@usc.edu'" <aapornet@usc.edu> 
Message-id: <7EDC131491CBD411AE1200508BB01EFE01EC5302@mbs02dc.aarp.org> 
MIME-version: 1.0 
X-Mailer: Internet Mail Service (5.5.2653.19) 
Content-type: text/plain; charset="iso-8859-1" 
 
It's instructive to note that the August 2000 CPS found that only 20% of 
those age 55+ say they use the Internet regularly. 
 
Gretchen Straw 
Associate Research Director 
State Member Research 
AARP 
 
 -----Original Message----- 
From:       James Beniger [mailto:beniger@rcf.usc.edu] 
Sent: Friday, June 29, 2001 10:33 AM 
To:   AAPORNET 
Subject:    New Research: Internet vs. Newspapers 
 
 
 
---------- Forwarded message ---------- 
Date: Thu, 28 Jun 2001 23:14:37 -0700 
From: radman <resist@best.com> 
To: triumph-of-content-l@usc.edu 
Subject: Study: Web wins older newspaper subscribers 
 
 
http://biz.yahoo.com/bw/010627/2242.html 
 
Wednesday June 27, 9:11 am Eastern Time 
 
Press Release 
 
Study Reveals 52 Percent of People Over 55 Feel Web is More Important Than 



Newspapers 
 
Research Suggests Newspaper Web Sites Lose Readership Battle 
 
NEWTONVILLE, Mass.--(BUSINESS WIRE)--June 27, 2001--A new primary research 
study conducted by Content Intelligence reveals that the population that 
uses newspapers most--those aged 55 and older--say the Internet is a more 
important medium to them than newspapers in a direct comparison by a 
conclusive margin of 52 to 37 percent. This is one of the original findings 
featured in the comprehensive study, ``Newspapers in a Web-Driven Society,'' 
which highlights the results of a Web-based survey of more than 1,400 
respondents. The six-section report examines the role newspapers play for 
readers in a digital media landscape and explores what changes may be 
looming ahead as Web use becomes faster and easier to use and more 
commonplace. 
 
>From tmg1p@cms.mail.virginia.edu Fri Jun 29 08:27:41 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5TFRfJ16853 for <aapornet@listproc.usc.edu>; Fri, 29 Jun 2001  
08:27:41 
-0700 (PDT) 
Received: from mail.virginia.edu (mail.Virginia.EDU [128.143.2.9]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with SMTP 
      id IAA29091 for <aapornet@usc.edu>; Fri, 29 Jun 2001 08:27:41 -0700  
(PDT) 
From: tmg1p@cms.mail.virginia.edu 
Received: from tetra.mail.virginia.edu by mail.virginia.edu id aa13907; 
          29 Jun 2001 11:27 EDT 
Received: from gj9k20b.Virginia.EDU (bootp-55-134.bootp.Virginia.EDU  
[128.143.55.134]) 
      by tetra.mail.Virginia.EDU (8.9.3/8.9.3) with SMTP id LAA14247 
      for <aapornet@usc.edu>; Fri, 29 Jun 2001 11:27:32 -0400 (EDT) 
To: AAPORnet List server <aapornet@usc.edu> 
Subject: New Research: Internet vs. Newspapers 
In-Reply-To: <Pine.GSO.4.21.0106290724500.8567-100000@almaak.usc.edu> 
Message-ID: <SIMEON.10106291148.B@gj9k20b.config.mail.virginia.edu> 
Date: Fri, 29 Jun 2001 11:36:48 -0400 (Eastern Daylight Time) 
X-Mailer: Simeon for Win32 Version 4.1.4 Build (40) 
X-Authentication: IMSP 
MIME-Version: 1.0 
Content-Type: TEXT/PLAIN; CHARSET=US-ASCII 
 
And to take the inquiry one step further, we don't even know from the press 
release whether this web-based survey was in any way a probability sample 
of some defined population, or one of the less formal, SLOP surveys so 
common on the 'net.  If it was the latter, the respondents would tend to be 
the most web-addicted of the elder web-users. 
      Anyone know the methods used by Content Intelligence? 
                                          Tom 
 
On Fri, 29 Jun 2001 07:33:28 -0700 (PDT) James Beniger 
<beniger@rcf-fs.usc.edu> wrote: 
 
> 
> 
> ---------- Forwarded message ---------- 



> Date: Thu, 28 Jun 2001 23:14:37 -0700 
> From: radman <resist@best.com> 
> To: triumph-of-content-l@usc.edu 
> Subject: Study: Web wins older newspaper subscribers 
> 
> 
> http://biz.yahoo.com/bw/010627/2242.html 
> 
> Wednesday June 27, 9:11 am Eastern Time 
> 
> Press Release 
> 
> Study Reveals 52 Percent of People Over 55 Feel Web is More Important Than 
> Newspapers 
> 
> Research Suggests Newspaper Web Sites Lose Readership Battle 
> 
> NEWTONVILLE, Mass.--(BUSINESS WIRE)--June 27, 2001--A new primary research 
> study conducted by Content Intelligence reveals that the population that 
> uses newspapers most--those aged 55 and older--say the Internet is a more 
> important medium to them than newspapers in a direct comparison by a 
> conclusive margin of 52 to 37 percent. This is one of the original findings 
> featured in the comprehensive study, ``Newspapers in a Web-Driven 
Society,'' 
> which highlights the results of a Web-based survey of more than 1,400 
> respondents. The six-section report examines the role newspapers play for 
> readers in a digital media landscape and explores what changes may be 
> looming ahead as Web use becomes faster and easier to use and more 
> commonplace. 
> 
 
Thomas M. Guterbock                       Voice: (434) 243-5223 
NOTE: NEW TELEPHONE AREA CODE   CSR Main Number: (434) 243-5222 
Center for Survey Research                  FAX: (434) 243-5233 
University of Virginia     EXPRESS DELIVERY:  2205 Fontaine Ave 
P. O. Box 400767                                      Suite 303 
Charlottesville, VA 22904-4767        e-mail: TomG@virginia.edu 
 
>From Jack_Ludwig@gallup.com Fri Jun 29 08:29:36 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5TFTaJ17409 for <aapornet@listproc.usc.edu>; Fri, 29 Jun 2001  
08:29:36 
-0700 (PDT) 
Received: from exchng7.gallup.com (exchng7.gallup.com [198.175.140.71]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id IAA00308 for <aapornet@usc.edu>; Fri, 29 Jun 2001 08:29:37 -0700  
(PDT) 
From: Jack_Ludwig@gallup.com 
Received: by exchng7.gallup.com with Internet Mail Service (5.5.2653.19) 
      id <MYKC136F>; Fri, 29 Jun 2001 10:29:05 -0500 
Message-ID: <BFC17A2EB27CD411A9E30000D1ECEFE408516275@exchng7.gallup.com> 
To: aapornet@usc.edu 
Subject: RE: New Research: Internet vs. Newspapers 
Date: Fri, 29 Jun 2001 10:29:04 -0500 
MIME-Version: 1.0 
X-Mailer: Internet Mail Service (5.5.2653.19) 



Content-Type: text/plain; 
      charset="iso-8859-1" 
 
And it is widely known that those over the age of 50 are significantly less 
likely to use the internet--compounding the mode-related coverage limitation 
that several people have already pointed out.  It is noteworthy in this 
connection, however, that the U.S. Dep't of Commerce's excellent report 
"Falling Through the Net: Toward digital Inclusion" instructs us that 
internet use by this age segment is growing at a faster rate than any other. 
Jack Ludwig 
The Gallup Organization 
 
-----Original Message----- 
From: James P. Murphy [mailto:jpmurphy@jpmurphy.com] 
Sent: Friday, June 29, 2001 11:16 AM 
To: aapornet@usc.edu 
Subject: Re: New Research: Internet vs. Newspapers 
 
 
Also, and potentially more important to methodologists, is a recent study 
done at Univ. of Maryland reporting that internet users -- even after 
controlling for basic demographics -- differ from non-users in attitudes on 
social issues.  While one report implied that these were 1997 data and that 
the findings could be attributed to an early adopter phenomenon, the working 
paper says the data are from the 2000 GSS. 
. 
James P. Murphy, Ph.D. 
Voice (610) 408-8800 
Fax (610) 408-8802 
jpmurphy@jpmurphy.com 
-----Original Message----- 
From: Larry McGill <ltmcgill@home.com> 
To: aapornet@usc.edu <aapornet@usc.edu> 
Date: Friday, June 29, 2001 11:05 AM 
Subject: Re: New Research: Internet vs. Newspapers 
 
 
>I fear that this press release may be misleading.  If these findings are 
>based upon a "web-based survey," then it would seem to me that the headline 
>ought to read "52 Percent of WEB-USERS (not "People") Over 55 Feel Web is 
>More Important Than Newspapers."  Since not everyone over 55 uses the web, 
I 
>think it may be premature to announce the death of newspapers. 
> 
>There may also be some questions worth raising about the specific question 
>wording, the sequencing of this question among others, and how the answers 
>should be interpreted.  What are respondents actually trying to tell us 
when 
>they say that "the Internet is a more important medium to them than 
>newspapers"?  What would respondents say if they were asked a follow-up 
>question: "In what way(s)?"  Maybe there are also some ways in which 
>newspapers are still more important to them than the Internet.  I would be 
>careful about generalizing too fast from this finding. 
> 
>Larry McGill 
> 
> 



>-----Original Message----- 
>From: James Beniger <beniger@rcf-fs.usc.edu> 
>To: AAPORNET <aapornet@usc.edu> 
>Date: Friday, June 29, 2001 10:35 AM 
>Subject: New Research: Internet vs. Newspapers 
> 
> 
>> 
>> 
>>---------- Forwarded message ---------- 
>>Date: Thu, 28 Jun 2001 23:14:37 -0700 
>>From: radman <resist@best.com> 
>>To: triumph-of-content-l@usc.edu 
>>Subject: Study: Web wins older newspaper subscribers 
>> 
>> 
>>http://biz.yahoo.com/bw/010627/2242.html 
>> 
>>Wednesday June 27, 9:11 am Eastern Time 
>> 
>>Press Release 
>> 
>>Study Reveals 52 Percent of People Over 55 Feel Web is More Important Than 
>>Newspapers 
>> 
>>Research Suggests Newspaper Web Sites Lose Readership Battle 
>> 
>>NEWTONVILLE, Mass.--(BUSINESS WIRE)--June 27, 2001--A new primary research 
>>study conducted by Content Intelligence reveals that the population that 
>>uses newspapers most--those aged 55 and older--say the Internet is a more 
>>important medium to them than newspapers in a direct comparison by a 
>>conclusive margin of 52 to 37 percent. This is one of the original 
findings 
>>featured in the comprehensive study, ``Newspapers in a Web-Driven 
>Society,'' 
>>which highlights the results of a Web-based survey of more than 1,400 
>>respondents. The six-section report examines the role newspapers play for 
>>readers in a digital media landscape and explores what changes may be 
>>looming ahead as Web use becomes faster and easier to use and more 
>>commonplace. 
>> 
>> 
> 
> 
>From simonetta@artsci.com Fri Jun 29 08:33:23 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5TFXMJ18400 for <aapornet@listproc.usc.edu>; Fri, 29 Jun 2001  
08:33:22 
-0700 (PDT) 
Received: from as_server.artsci.com ([209.218.147.47]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id IAA02710 for <aapornet@usc.edu>; Fri, 29 Jun 2001 08:33:23 -0700  
(PDT) 
Received: by AS_SERVER with Internet Mail Service (5.5.2650.21) 
      id <N6P4MJPH>; Fri, 29 Jun 2001 11:19:52 -0400 
Message-ID: <91E2D5E92CF5D311A81900A0248FC2F316D26F@AS_SERVER> 



From: Leo Simonetta <simonetta@artsci.com> 
To: "'aapornet@usc.edu'" <aapornet@usc.edu> 
Subject: RE: New Research: Internet vs. Newspapers 
Date: Fri, 29 Jun 2001 11:19:52 -0400 
MIME-Version: 1.0 
X-Mailer: Internet Mail Service (5.5.2650.21) 
Content-Type: text/plain; 
      charset="iso-8859-1" 
 
Content Intelligence Methodology 
 
The Content Intelligence General Internet User Survey, featured in the 
Primary Numbers section of the May, 2001 issue,  is an online study 
conducted between April 5 and 10, 2001 with a sample of 1,112 adult Internet 
users 18 years of age or above, and drawn from the SurveySpot panel of 
Survey Sampling, Inc. To maximize the response rate, survey participants 
were offered an incentive - an opportunity to win one $250 award and one of 
five $50 awards. 
 
In theory, with a randomly selected sample of this size, one could say with 
95% confidence that the error attributable to sampling and other random 
effects is 3 percentage points in either direction from what would have been 
obtained if the entire Internet using population had been surveyed. The 
sample for this survey is not a random sample. While individuals were 
randomly selected from the database of Survey Sampling, they had previously 
chosen to join the panel. 
 
Using a panel as the sampling frame enhanced the efficiency of the study. 
It, however, might introduce unknown bias into the findings. To compensate 
for any such bias and to generalize the results to the entire Internet using 
population, the data were weighted by sex, education and income. The 
demographic weighting parameters were derived from the sample data provided 
by Survey Sampling, and the most recently available Current Population 
Survey of the U.S. Census Bureau (March 2000). 
 
 
-- 
Leo G. Simonetta 
Art & Science Group, LLC 
simonetta@artsci.com 
 
> -----Original Message----- 
> From: tmg1p@cms.mail.virginia.edu [mailto:tmg1p@cms.mail.virginia.edu] 
> Sent: Friday, June 29, 2001 11:37 AM 
> To: AAPORnet List server 
> Subject: New Research: Internet vs. Newspapers 
> 
> 
> And to take the inquiry one step further, we don't even know 
> from the press 
> release whether this web-based survey was in any way a 
> probability sample 
> of some defined population, or one of the less formal, SLOP 
> surveys so 
> common on the 'net.  If it was the latter, the respondents 
> would tend to be 
> the most web-addicted of the elder web-users. 



>     Anyone know the methods used by Content Intelligence? 
>                                         Tom 
> 
> On Fri, 29 Jun 2001 07:33:28 -0700 (PDT) James Beniger 
> <beniger@rcf-fs.usc.edu> wrote: 
> 
> > 
> > 
> > ---------- Forwarded message ---------- 
> > Date: Thu, 28 Jun 2001 23:14:37 -0700 
> > From: radman <resist@best.com> 
> > To: triumph-of-content-l@usc.edu 
> > Subject: Study: Web wins older newspaper subscribers 
> > 
> > 
> > http://biz.yahoo.com/bw/010627/2242.html 
> > 
> > Wednesday June 27, 9:11 am Eastern Time 
> > 
> > Press Release 
> > 
> > Study Reveals 52 Percent of People Over 55 Feel Web is More 
> Important Than 
> > Newspapers 
> > 
> > Research Suggests Newspaper Web Sites Lose Readership Battle 
> > 
> > NEWTONVILLE, Mass.--(BUSINESS WIRE)--June 27, 2001--A new 
> primary research 
> > study conducted by Content Intelligence reveals that the 
> population that 
> > uses newspapers most--those aged 55 and older--say the 
> Internet is a more 
> > important medium to them than newspapers in a direct comparison by a 
> > conclusive margin of 52 to 37 percent. This is one of the 
> original findings 
> > featured in the comprehensive study, ``Newspapers in a 
> Web-Driven Society,'' 
> > which highlights the results of a Web-based survey of more 
> than 1,400 
> > respondents. The six-section report examines the role 
> newspapers play for 
> > readers in a digital media landscape and explores what 
> changes may be 
> > looming ahead as Web use becomes faster and easier to use and more 
> > commonplace. 
> > 
> 
> Thomas M. Guterbock                       Voice: (434) 243-5223 
> NOTE: NEW TELEPHONE AREA CODE   CSR Main Number: (434) 243-5222 
> Center for Survey Research                  FAX: (434) 243-5233 
> University of Virginia     EXPRESS DELIVERY:  2205 Fontaine Ave 
> P. O. Box 400767                                      Suite 303 
> Charlottesville, VA 22904-4767        e-mail: TomG@virginia.edu 
> 
>From beniger@rcf.usc.edu Fri Jun 29 08:39:03 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 



      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5TFd1J20841 for <aapornet@listproc.usc.edu>; Fri, 29 Jun 2001  
08:39:01 
-0700 (PDT) 
Received: from almaak.usc.edu (beniger@almaak.usc.edu [128.125.253.167]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id IAA07013 for <aapornet@usc.edu>; Fri, 29 Jun 2001 08:39:03 -0700  
(PDT) 
Received: from localhost (beniger@localhost) 
      by almaak.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5TFd3k06552 for <aapornet@usc.edu>; Fri, 29 Jun 2001 08:39:03 -0700  
(PDT) 
Date: Fri, 29 Jun 2001 08:39:03 -0700 (PDT) 
From: James Beniger <beniger@rcf.usc.edu> 
To: aapornet@usc.edu 
Subject: Re: New Research: Internet vs. Newspapers (Reply to McGill) 
In-Reply-To: <003401c100ac$2ddb3480$5c530841@NewsuemLaptop.mediastudies.org> 
Message-ID: <Pine.GSO.4.21.0106290808140.8567-100000@almaak.usc.edu> 
MIME-Version: 1.0 
Content-Type: TEXT/PLAIN; charset=US-ASCII 
 
 
 
 
      Reply to Larry McGill: 
 
      I'm with you on this, Larry.  And your point applies to 
      an increasing number of surveys conducted via Internet 
      and Web, a criticism I myself have made more than once 
      here on AAPORNET, and at our annual conferences. Here's 
      the Website description of the Content Intelligence 
      methodology--please tell us all what you think of it 
      more specifically. 
 
      I posted the summary to AAPORNET largely because it 
      presented a timely echo of my sustained metaphor of 
      yesterday--the newspaper as a direct analogue for how I 
      think we ought to view and use Internet lists like our 
      own here. 
                                           -- Jim 
 
      P.S. For those who missed it, or would like to read it 
           again, Larry's criticism follows the statement 
           immediately below. 
 
 
--------------------------------------------------------------------------- 
        Copyright (C) 2001 Lyra Research, Inc. All rights reserved. 
--------------------------------------------------------------------------- 
           http://www.contentintelligence.com/General/Links.asp 
 
 
 Methodology 
 
 The Content Intelligence General Internet User Survey, featured in the 
 Primary Numbers section of the May, 2001 issue,  is an online study 
 conducted between April 5 and 10, 2001 with a sample of 1,112 adult 



 Internet users 18 years of age or above, and drawn from the SurveySpot 
 panel of Survey Sampling, Inc. To maximize the response rate, survey 
 participants were offered an incentive -- an opportunity to win one 
 $250 award and one of five $50 awards. 
 
 In theory, with a randomly selected sample of this size, one could say 
 with 95% confidence that the error attributable to sampling and other 
 random effects is 3 percentage points in either direction from what would 
 have been obtained if the entire Internet using population had been 
 surveyed. The sample for this survey is not a random sample. While 
 individuals were randomly selected from the database of Survey Sampling, 
 they had previously chosen to join the panel. 
 
 Using a panel as the sampling frame enhanced the efficiency of the study. 
 It, however, might introduce unknown bias into the findings. To 
 compensate for any such bias and to generalize the results to the entire 
 Internet using population, the data were weighted by sex, education and 
 income. The demographic weighting parameters were derived from the sample 
 data provided by Survey Sampling, and the most recently available Current 
 Population Survey of the U.S. Census Bureau (March 2000). 
 
 
           http://www.contentintelligence.com/General/Links.asp 
--------------------------------------------------------------------------- 
        Copyright (C) 2001 Lyra Research, Inc. All rights reserved. 
--------------------------------------------------------------------------- 
 
******* 
 
On Fri, 29 Jun 2001, Larry McGill wrote: 
 
> I fear that this press release may be misleading.  If these findings are 
> based upon a "web-based survey," then it would seem to me that the headline 
> ought to read "52 Percent of WEB-USERS (not "People") Over 55 Feel Web is 
> More Important Than Newspapers."  Since not everyone over 55 uses the web, 
I 
> think it may be premature to announce the death of newspapers. 
> 
> There may also be some questions worth raising about the specific question 
> wording, the sequencing of this question among others, and how the answers 
> should be interpreted.  What are respondents actually trying to tell us 
when 
> they say that "the Internet is a more important medium to them than 
> newspapers"?  What would respondents say if they were asked a follow-up 
> question: "In what way(s)?"  Maybe there are also some ways in which 
> newspapers are still more important to them than the Internet.  I would be 
> careful about generalizing too fast from this finding. 
> 
> Larry McGill 
> 
> 
> -----Original Message----- 
> From: James Beniger <beniger@rcf-fs.usc.edu> 
> To: AAPORNET <aapornet@usc.edu> 
> Date: Friday, June 29, 2001 10:35 AM 
> Subject: New Research: Internet vs. Newspapers 
> 



> > 
> >---------- Forwarded message ---------- 
> >Date: Thu, 28 Jun 2001 23:14:37 -0700 
> >From: radman <resist@best.com> 
> >To: triumph-of-content-l@usc.edu 
> >Subject: Study: Web wins older newspaper subscribers 
> > 
> > 
> >http://biz.yahoo.com/bw/010627/2242.html 
> > 
> >Wednesday June 27, 9:11 am Eastern Time 
> > 
> >Press Release 
> > 
> >Study Reveals 52 Percent of People Over 55 Feel Web is More Important Than 
> >Newspapers 
> > 
> >Research Suggests Newspaper Web Sites Lose Readership Battle 
> > 
> >NEWTONVILLE, Mass.--(BUSINESS WIRE)--June 27, 2001--A new primary research 
> >study conducted by Content Intelligence reveals that the population that 
> >uses newspapers most--those aged 55 and older--say the Internet is a more 
> >important medium to them than newspapers in a direct comparison by a 
> >conclusive margin of 52 to 37 percent. This is one of the original 
findings 
> >featured in the comprehensive study, `Newspapers in a Web-Driven Society,' 
> >which highlights the results of a Web-based survey of more than 1,400 
> >respondents. The six-section report examines the role newspapers play for 
> >readers in a digital media landscape and explores what changes may be 
> >looming ahead as Web use becomes faster and easier to use and more 
> >commonplace. 
 
 
 ******* 
 
>From mkuechle@hunter.cuny.edu Fri Jun 29 09:07:47 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5TG7lJ28505 for <aapornet@listproc.usc.edu>; Fri, 29 Jun 2001  
09:07:47 
-0700 (PDT) 
Received: from shiva.hunter.cuny.edu (shiva.hunter.cuny.edu [146.95.128.96]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id JAA27477 for <aapornet@usc.edu>; Fri, 29 Jun 2001 09:07:44 -0700  
(PDT) 
Received: from kathman.hunter.cuny.edu (adsl-151-202-23- 
5.nyc.adsl.bellatlantic.net 
[151.202.23.5]) 
      by shiva.hunter.cuny.edu (8.9.3/8.9.3) with ESMTP id MAA00357 
      for <aapornet@usc.edu>; Fri, 29 Jun 2001 12:13:53 -0400 (EDT) 
Message-Id: <5.1.0.14.2.20010629112108.00a10690@shiva.hunter.cuny.edu> 
X-Sender: mkuechle@shiva.hunter.cuny.edu 
X-Mailer: QUALCOMM Windows Eudora Version 5.1 
Date: Fri, 29 Jun 2001 12:07:24 -0400 
To: aapornet@usc.edu 
From: Manfred Kuechler <mkuechle@hunter.cuny.edu> 
Subject: Re: New Research: Internet vs. Newspapers 



In-Reply-To: <OF1912DCE6.8AA01893-ON85256A7A.0050CCFA@tco.census.gov> 
Mime-Version: 1.0 
Content-Type: multipart/alternative; 
      boundary="=====================_1538341==_.ALT" 
 
--=====================_1538341==_.ALT 
Content-Type: text/plain; charset="iso-8859-1"; format=flowed 
Content-Transfer-Encoding: quoted-printable 
 
At 10:55 AM 6/29/2001 -0400, jeffrey.c.moore@census.gov wrote: 
 
>I assume this is distributed to AAPORNETters as an instructive example of 
>how easy it is to draw unjustified conclusions when we ignore a survey's 
>limitations.  Before we sound the death knell for newspapers, we might want 
>to see the results of something other than a "Web-based survey." ...... 
 
 
Take a look at the "methodology" for these monthly surveys (conducted by a= 
=20 
company with a commercial interest in the topic) currently available at 
http://www.contentintelligence.com/General/Links.asp 
(but an an "asp" page the contents can change quickly), emphasis is mine.=20 
You may also have to "register" first before you can get to this specific= 
 page: 
>Methodology 
> 
>        The Content Intelligence General Internet User Survey, featured in= 
=20 
> the Primary Numbers section of the May, 2001 
>        issue,  is an online study conducted between April 5 and 10, 2001= 
=20 
> with a sample of 1,112 adult Internet users 18 
>        years of age or above, and drawn from the SurveySpot panel of=20 
> Survey Sampling, Inc. To maximize the response 
>        rate, survey participants were offered an incentive =96 an=20 
> opportunity to win one $250 award and one of five $50 
>        awards. 
> 
>        In theory, with a randomly selected sample of this size, one could= 
=20 
> say with 95% confidence that the error 
>        attributable to sampling and other random effects is 3 percentage= 
=20 
> points in either direction from what would have 
>        been obtained if the entire Internet using population had been=20 
> surveyed. The sample for this survey is not a 
>        random sample. While individuals were randomly selected from the=20 
> database of Survey Sampling, they had 
>        previously chosen to join the panel. 
> 
>        Using a panel as the sampling frame enhanced the efficiency of the= 
=20 
> study. It, however, might introduce unknown 
>        bias into the findings. To compensate for any such bias and to=20 
> generalize the results to the entire Internet using 
>        population, the data were weighted by sex, education and income.=20 
> The demographic weighting parameters were 



>        derived from the sample data provided by Survey Sampling, and the= 
=20 
> most recently available Current Population 
>        Survey of the U.S. Census Bureau (March 2000). 
 
While the KN (Knowledge Networks) and HI (Harris Interactive) web surveys=20 
also use some form of panel recruitment and ex-post weighting of the data,= 
=20 
even the best such "web survey methodology" will lead to seriously biased=20 
results if the topic is web use (or any aspect thereof) itself and no kind= 
=20 
of weighting can compensate for this bias. And it does not take a degree in= 
=20 
statistics to realize this. 
 
Which brings me to a larger point: the increasing tendency on part on some= 
=20 
list members to "share" their newspaper readings with the rest of us=20 
without any attempt to either corroborate the findings or otherwise make a= 
=20 
genuine contribution to a professional discussion of an issue. In my view,= 
=20 
there is a distinctive difference between a "chat group" and a=20 
"professional discussion group" (so this is NOT an argument to institute a= 
=20 
"moderator"). While both types have distinctive advantages and=20 
disadvantages, AAPORNET has become too much of the "chat group" type where= 
=20 
people peddle their products, vent their political views, and don't seem to= 
=20 
spend much time and/or effort in composing their posts. M. 
 
 
Manfred <http://maxweber.hunter.cuny.edu/socio/faculty/kuech.html>Kuechler 
Hunter College 
--=====================_1538341==_.ALT 
Content-Type: text/html; charset="iso-8859-1" 
Content-Transfer-Encoding: quoted-printable 
 
<html> 
At 10:55 AM 6/29/2001 -0400, jeffrey.c.moore@census.gov wrote:<br><br> 
<blockquote type=3Dcite class=3Dcite cite>I assume this is distributed to 
AAPORNETters as an instructive example of<br> 
how easy it is to draw unjustified conclusions when we ignore a 
survey's<br> 
limitations.&nbsp; Before we sound the death knell for newspapers, we 
might want<br> 
to see the results of something other than a &quot;Web-based 
survey.&quot; ...... </blockquote><br><br> 
Take a look at the &quot;methodology&quot; for these monthly surveys 
(conducted by a company with a commercial interest in the topic) 
currently available at<br> 
<a href=3D"http://www.contentintelligence.com/General/Links.asp"= 
 eudora=3D"autourl">http://www.contentintelligence.com/General/Links.asp</a>= 
<br> 
(but an an &quot;asp&quot; page the contents can change quickly), 
emphasis is mine. You may also have to &quot;register&quot; first before 



you can get to this specific page:<br> 
<blockquote type=3Dcite class=3Dcite cite>Methodology<br><br> 
&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp; The Content Intelligence General 
Internet User Survey, featured in the Primary Numbers section of the May, 
2001<br> 
&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp; issue,&nbsp; is an online study 
conducted between April 5 and 10, 2001 with a sample of 1,112 adult 
Internet users 18<br> 
&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp; years of age or above, and drawn 
from the SurveySpot panel of Survey Sampling, Inc. To maximize the 
response<br> 
&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp; rate, survey participants were 
offered an incentive =96 an opportunity to win one $250 award and one of 
five $50<br> 
&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp; awards. <br><br> 
&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp; In theory, with a randomly selected 
sample of this size, one could say with 95% confidence that the 
error<br> 
&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp; attributable to sampling and other 
random effects is 3 percentage points in either direction from what would 
have<br> 
&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp; been obtained if the entire Internet 
using population had been surveyed. <b>The sample for this survey is not 
a<br> 
&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp; random sample. While individuals 
were randomly selected from the database of Survey Sampling, they 
had<br> 
&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp; previously chosen to join the 
panel.</b><br><br> 
&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp; Using a panel as the sampling frame 
enhanced the efficiency of the study. It, however, might introduce 
unknown<br> 
&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp; bias into the findings. To 
compensate for any such bias and to generalize the results to the entire 
Internet using<br> 
&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp; population, the data were weighted 
by sex, education and income. The demographic weighting parameters 
were<br> 
&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp; derived from the sample data 
provided by Survey Sampling, and the most recently available Current 
Population<br> 
&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp; Survey of the U.S. Census Bureau 
(March 2000). </blockquote><br> 
While the KN (Knowledge Networks) and HI (Harris Interactive) web surveys 
also use some form of panel recruitment and ex-post weighting of the 
data, even the best such &quot;web survey methodology&quot; will lead to 
seriously biased results if the topic is web use (or any aspect thereof) 
itself and no kind of weighting can compensate for this bias. And it does 
not take a degree in statistics to realize this.<br><br> 
Which brings me to a larger point: the increasing tendency on part on 
some list members to &quot;share&quot; their newspaper readings with the 
rest of us without any attempt to either corroborate the findings or 
otherwise make a genuine contribution to a professional discussion of an 
issue. In my view, there is a distinctive difference between a &quot;chat 
group&quot; and a &quot;professional discussion group&quot; (so this is 
NOT an argument to institute a &quot;moderator&quot;). While both types 
have distinctive advantages and disadvantages, AAPORNET has become too 



much of the &quot;chat group&quot; type where people peddle their 
products, vent their political views, and don't seem to spend much time 
and/or effort in composing their posts. M.<br><br> 
<x-sigsep><p></x-sigsep> 
Manfred 
<a= 
 href=3D"http://maxweber.hunter.cuny.edu/socio/faculty/kuech.html">Kuechler<= 
br> 
</a>Hunter College</html> 
 
--=====================_1538341==_.ALT-- 
 
>From beniger@rcf.usc.edu Fri Jun 29 09:45:29 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5TGjSJ04897 for <aapornet@listproc.usc.edu>; Fri, 29 Jun 2001  
09:45:28 
-0700 (PDT) 
Received: from almaak.usc.edu (beniger@almaak.usc.edu [128.125.253.167]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id JAA24785 for <aapornet@usc.edu>; Fri, 29 Jun 2001 09:45:26 -0700  
(PDT) 
Received: from localhost (beniger@localhost) 
      by almaak.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5TGjRE00476 for <aapornet@usc.edu>; Fri, 29 Jun 2001 09:45:27 -0700  
(PDT) 
Date: Fri, 29 Jun 2001 09:45:27 -0700 (PDT) 
From: James Beniger <beniger@rcf.usc.edu> 
To: AAPORNET <aapornet@usc.edu> 
Subject: Protest Planned (2nd Annual) Against Ads Targeting Children 
Message-ID: <Pine.GSO.4.21.0106290906490.8567-100000@almaak.usc.edu> 
MIME-Version: 1.0 
Content-Type: TEXT/PLAIN; charset=US-ASCII 
 
 
 
 
 Because I know that many AAPORNETers work in the mass media (CBS News, 
 for example), and with advertisers and in market research, I post the 
 following--which just landed among my email--as a possibly useful 
 heads up.  The credentials of the organizers are more impressive than I 
 would have guessed, I must say, but it's the "second annual" such 
 protest, which might make it no surprise. 
 
 I suppose it's now obvious that I've somehow been placed on the wrong 
 mailing list.  Although I do have two young children whom I do dearly 
 love, and I don't appreciate many of the ads they see, I've also grown 
 rather fond of the First Amendment (Leo Simonetta, take note), which I 
 expect will appeal to my daughters as well.  And The First applies 
 equally to both commercial advertising and to the planned protest-- 
 suggesting that the two sides ought to have much ground in common. 
 
 Freedom of expression is very rarely very pretty--precisely its value, 
 don't you think? 
                                                 -- Jim 
 
--------------------------------------------------------------------------- 



--------------------------------------------------------------------------- 
 
 Hello Colleagues, 
 
 The following flier (below) announces an important event I am 
 helping to organize, the Second Annual Protest Against the Golden 
 Marble Awards. 
 
 All the best, 
 Diane Levin 
 
 Diane Levin, Ph.D. 
 Professor of Education 
 Wheelock College 
 200 The Riverway 
 Boston, MA 02215 
 617-879-2167 
 617-876-7795 (Fax) 
 
 MARKETING TO CHILDREN: A CALL TO ACTION 
 Protest the Golden Marble awards 
 Say "NO" to the corporate takeover of childhood! 
 
 HOLD THE DATE 
 September 10, 2001 
 Outside the Grand Hyatt Hotel, New York City 
 (42nd Street between Lexington and Park) 
 
 The fourth annual Golden Marble awards, a celebration of 
 "excellence" in children's advertising, will take place in New York 
 City on September 10th at the Grand Hyatt Hotel. The awards take 
 place during an annual industry conference titled "Advertising and 
 Promoting to Kids." 
 
 It is time for people who care about children to take a stand 
 against their exploitation as a consumer group. The Golden 
 Marble awards celebrate artistry without questioning the ethics of 
 marketing to children. They reward advertisers' effective 
 campaigns regardless of how the products, or the marketing 
 messages, affect the well-being of children and families. 
 
 We represent a coalition of health care professionals, parents, 
 educators and advocates who are alarmed about the recent 
 escalation of corporate marketing directed at children. Children 
 influence $500 billion in spending per year. As a result, they are 
 bombarded with commercials for products, including violent toys 
 and junk food. 
 
 *   Children consume almost 40 hours of media a week and see 
 20,000 commercials a year on television alone. 
 
 *   Corporations spend more than $12 billion a year marketing to 
 children,well over 20 times the amount spent 10 years ago. 
 
 *   Over the past ten years, childhood obesity has become a major 
 public health problem. The fast food industry is the biggest 
 advertiser on TV. 



 
 *   Forty percent of fifth grade girls report dieting. Discontent about 
 body image correlates to how often girls read fashion magazines. 
 
 *   The most frequently advertised and best-selling toys are linked 
 to media. 
 
 *   Children play less creatively with media-linked toys. 
 
 *   The United States regulates advertising to children less than 
 most other democratic nations. 
 
 
 JOIN US AND BRING YOUR COLLEAGUES AND FRIENDS! 
 
 For more information check our website: 
 http://www.jbcc.harvard.edu/media/marketing_to_children.htm 
 
 or contact: 
 
 Susan Linn, EdD 
 617-232-8390 x2328 
 Susan_Linn@JBCC.Harvard.edu 
 
 Diane Levin, PhD 
 617-879-2167 
 DLevin@Wheelock.edu 
 
 Allen D. Kanner, PhD 
 510-526-8613 
 ADKanner@aol.com 
 
 Andrew Hagelshaw 
 510-268-1100 
 andy@commercialfree.org 
 
 Alvin F. Poussaint, MD 
 617-232-8390 x2303 
 Alvin_Poussaint@JBCC.Harvard.edu 
 
 
--------------------------------------------------------------------------- 
--------------------------------------------------------------------------- 
 
 
******* 
 
 
 
 
>From Worc@mori.com Fri Jun 29 10:08:23 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5TH8NJ07773 for <aapornet@listproc.usc.edu>; Fri, 29 Jun 2001  
10:08:23 
-0700 (PDT) 
Received: from mori.com ([212.2.14.202]) 



      by usc.edu (8.9.3.1/8.9.3/usc) with SMTP 
      id KAA10893 for <aapornet@usc.edu>; Fri, 29 Jun 2001 10:08:20 -0700  
(PDT) 
Received: from MORI_DOMAIN-Message_Server by mori.com 
      with Novell_GroupWise; Fri, 29 Jun 2001 17:54:54 +0100 
Message-Id: <sb3cc0ee.074@mori.com> 
X-Mailer: Novell GroupWise Internet Agent 5.5.3.1 
Date: Fri, 29 Jun 2001 17:54:27 +0100 
From: "Worc" <Worc@mori.com> 
To: <aapornet@usc.edu> 
Subject: Re: Protest Planned (2nd Annual) Against Ads Targeting 
      Children 
Mime-Version: 1.0 
Content-Type: multipart/mixed; boundary="=_134919CE.75147288" 
X-Guinevere: 1.0.13 ; MORI Ltd 
 
This is a MIME message. If you are reading this text, you may want to 
consider changing to a mail reader or gateway that understands how to 
properly handle MIME multipart messages. 
 
--=_134919CE.75147288 
Content-Type: text/plain; charset=US-ASCII 
 
 
============================= 
 
Disclaimer 
 
This e-mail is confidential and intended solely for the use of the 
individual to whom it is addressed. Any views or opinions presented are 
solely those of the author and do not necessarily represent those of 
MORI Limited. 
 
If you are not the intended recipient, be advised that you have 
received this e-mail in error and that any use, dissemination, 
forwarding, printing, or copying of this e-mail is strictly 
prohibited. If you have received this e-mail in error please either 
notify the MORI Systems Helpdesk by telephone on 44 (0) 20 7347 3000 
or respond to this e-mail with WRONG RECIPIENT in the title line. 
 
============================= 
 
 
 
--=_134919CE.75147288 
Content-Type: multipart/alternative; boundary="=_134919CE.74157389" 
 
--=_134919CE.74157389 
Content-Type: text/plain; charset=US-ASCII 
Content-Transfer-Encoding: quoted-printable 
 
Jim 
 
Between this and yesterday's forthright response to the 'spam' complaint, = 
my admiration for you grows and grows.  Man after my own heart.  Keep up = 
the great job. 
 



Bob 
 
Robert M. Worcester 
Chairman, MORI 
32 Old Queen Street 
London SW1H 9HP 
(44)207 222 0232 Tel 
(44)207 227 0404 Fax 
worc@mori.com 
 
>>> beniger@rcf.usc.edu 29/06/01 17:45:27 >>> 
 
 
 
Because I know that many AAPORNETers work in the mass media (CBS News, 
for example), and with advertisers and in market research, I post the 
following--which just landed among my email--as a possibly useful 
heads up.  The credentials of the organizers are more impressive than I 
would have guessed, I must say, but it's the "second annual" such 
protest, which might make it no surprise. 
 
I suppose it's now obvious that I've somehow been placed on the wrong 
mailing list.  Although I do have two young children whom I do dearly 
love, and I don't appreciate many of the ads they see, I've also grown 
rather fond of the First Amendment (Leo Simonetta, take note), which I 
expect will appeal to my daughters as well.  And The First applies 
equally to both commercial advertising and to the planned protest-- 
suggesting that the two sides ought to have much ground in common. 
 
Freedom of expression is very rarely very pretty--precisely its value, 
don't you think? 
                                -- Jim 
 
---------------------------------------------------------------------------= 
 
---------------------------------------------------------------------------= 
 
 
Hello Colleagues, 
 
The following flier (below) announces an important event I am 
helping to organize, the Second Annual Protest Against the Golden 
Marble Awards. 
 
All the best, 
Diane Levin 
 
Diane Levin, Ph.D. 
Professor of Education 
Wheelock College 
200 The Riverway 
Boston, MA 02215 
617-879-2167 
617-876-7795 (Fax) 
 
MARKETING TO CHILDREN: A CALL TO ACTION 
Protest the Golden Marble awards 



Say "NO" to the corporate takeover of childhood! 
 
HOLD THE DATE 
September 10, 2001 
Outside the Grand Hyatt Hotel, New York City 
(42nd Street between Lexington and Park) 
 
The fourth annual Golden Marble awards, a celebration of 
"excellence" in children's advertising, will take place in New York 
City on September 10th at the Grand Hyatt Hotel. The awards take 
place during an annual industry conference titled "Advertising and 
Promoting to Kids." 
 
It is time for people who care about children to take a stand 
against their exploitation as a consumer group. The Golden 
Marble awards celebrate artistry without questioning the ethics of 
marketing to children. They reward advertisers' effective 
campaigns regardless of how the products, or the marketing 
messages, affect the well-being of children and families. 
 
We represent a coalition of health care professionals, parents, 
educators and advocates who are alarmed about the recent 
escalation of corporate marketing directed at children. Children 
influence $500 billion in spending per year. As a result, they are 
bombarded with commercials for products, including violent toys 
and junk food. 
 
*   Children consume almost 40 hours of media a week and see 
20,000 commercials a year on television alone. 
 
*   Corporations spend more than $12 billion a year marketing to 
children,well over 20 times the amount spent 10 years ago. 
 
*   Over the past ten years, childhood obesity has become a major 
public health problem. The fast food industry is the biggest 
advertiser on TV. 
 
*   Forty percent of fifth grade girls report dieting. Discontent about 
body image correlates to how often girls read fashion magazines. 
 
*   The most frequently advertised and best-selling toys are linked 
to media. 
 
*   Children play less creatively with media-linked toys. 
 
*   The United States regulates advertising to children less than 
most other democratic nations. 
 
 
JOIN US AND BRING YOUR COLLEAGUES AND FRIENDS!=20 
 
For more information check our website: 
http://www.jbcc.harvard.edu/media/marketing_to_children.htm 
 
or contact:=20 
 
Susan Linn, EdD 



617-232-8390 x2328 
Susan_Linn@JBCC.Harvard.edu 
 
Diane Levin, PhD 
617-879-2167 
DLevin@Wheelock.edu 
 
Allen D. Kanner, PhD 
510-526-8613 
ADKanner@aol.com 
 
Andrew Hagelshaw 
510-268-1100 
andy@commercialfree.org 
 
Alvin F. Poussaint, MD 
617-232-8390 x2303 
Alvin_Poussaint@JBCC.Harvard.edu 
 
 
---------------------------------------------------------------------------= 
=20 
---------------------------------------------------------------------------= 
 
 
 
******* 
 
--=_134919CE.74157389 
Content-Type: text/html; charset=ISO-8859-1 
Content-Transfer-Encoding: quoted-printable 
Content-Description: HTML 
 
<!DOCTYPE HTML PUBLIC "-//W3C//DTD HTML 4.0 Transitional//EN"> 
<HTML><HEAD> 
<META content=3D"text/html; charset=3Diso-8859-1" http-equiv=3DContent-Type= 
> 
<META content=3D"MSHTML 5.00.2614.3500" name=3DGENERATOR></HEAD> 
<BODY style=3D"FONT: 8pt MS Sans Serif; MARGIN-LEFT: 2px; MARGIN-TOP: = 
2px"> 
<DIV><FONT size=3D1>Jim</FONT></DIV> 
<DIV>&nbsp;</DIV> 
<DIV><FONT size=3D1>Between this and yesterday's forthright response to = 
the 'spam'=20 
complaint, my admiration for you grows and grows.&nbsp; Man after my = 
own=20 
heart.&nbsp; Keep up the great job.</FONT></DIV> 
<DIV>&nbsp;</DIV> 
<DIV><FONT size=3D1>Bob</FONT></DIV> 
<DIV>&nbsp;</DIV> 
<DIV><FONT size=3D1>Robert M. Worcester<BR>Chairman, MORI<BR>32 Old = 
Queen=20 
Street<BR>London SW1H 9HP<BR>(44)207 222 0232 Tel<BR>(44)207 227 0404 = 
Fax<BR><A=20 
href=3D"mailto:worc@mori.com">worc@mori.com</A></FONT><BR><BR>&gt;&gt;&gt;= 
=20 
beniger@rcf.usc.edu 29/06/01 17:45:27 &gt;&gt;&gt;<BR><BR><BR><BR>Because = 



I know=20 
that many AAPORNETers work in the mass media (CBS News,<BR>for example), = 
and=20 
with advertisers and in market research, I post the<BR>following--which = 
just=20 
landed among my email--as a possibly useful<BR>heads up.&nbsp; The = 
credentials=20 
of the organizers are more impressive than I<BR>would have guessed, I must = 
say,=20 
but it's the "second annual" such<BR>protest, which might make it no=20 
surprise.<BR><BR>I suppose it's now obvious that I've somehow been placed = 
on the=20 
wrong<BR>mailing list.&nbsp; Although I do have two young children whom I = 
do=20 
dearly<BR>love, and I don't appreciate many of the ads they see, I've = 
also=20 
grown<BR>rather fond of the First Amendment (Leo Simonetta, take note), = 
which=20 
I<BR>expect will appeal to my daughters as well.&nbsp; And The First=20 
applies<BR>equally to both commercial advertising and to the planned=20 
protest--<BR>suggesting that the two sides ought to have much ground in=20 
common.<BR><BR>Freedom of expression is very rarely very pretty--precisely = 
its=20 
value,<BR>don't you think?<BR>&nbsp;&nbsp;&nbsp; &nbsp;&nbsp;&nbsp;=20 
&nbsp;&nbsp;&nbsp; &nbsp;&nbsp;&nbsp; &nbsp;&nbsp;&nbsp; &nbsp;&nbsp;&nbsp;= 
=20 
&nbsp;&nbsp;&nbsp; &nbsp;&nbsp;&nbsp; --=20 
Jim<BR><BR>----------------------------------------------------------------= 
-----------<BR>------------------------------------------------------------= 
---------------<BR><BR>Hello=20 
Colleagues,<BR><BR>The following flier (below) announces an important = 
event I=20 
am<BR>helping to organize, the Second Annual Protest Against the=20 
Golden<BR>Marble Awards.<BR><BR>All the best,<BR>Diane Levin<BR><BR>Diane = 
Levin,=20 
Ph.D.<BR>Professor of Education<BR>Wheelock College<BR>200 The=20 
Riverway<BR>Boston, MA 02215<BR>617-879-2167<BR>617-876-7795=20 
(Fax)<BR><BR>MARKETING TO CHILDREN: A CALL TO ACTION<BR>Protest the = 
Golden=20 
Marble awards<BR>Say "NO" to the corporate takeover of childhood!<BR><BR>HO= 
LD=20 
THE DATE<BR>September 10, 2001<BR>Outside the Grand Hyatt Hotel, New = 
York=20 
City<BR>(42nd Street between Lexington and Park)<BR><BR>The fourth annual = 
Golden=20 
Marble awards, a celebration of<BR>"excellence" in children's advertising, = 
will=20 
take place in New York<BR>City on September 10th at the Grand Hyatt Hotel. = 
The=20 
awards take<BR>place during an annual industry conference titled "Advertisi= 
ng=20 
and<BR>Promoting to Kids."<BR><BR>It is time for people who care about = 
children=20 
to take a stand<BR>against their exploitation as a consumer group. The=20 
Golden<BR>Marble awards celebrate artistry without questioning the = 
ethics=20 
of<BR>marketing to children. They reward advertisers' effective<BR>campaign= 



s=20 
regardless of how the products, or the marketing<BR>messages, affect = 
the=20 
well-being of children and families.<BR><BR>We represent a coalition of = 
health=20 
care professionals, parents,<BR>educators and advocates who are alarmed = 
about=20 
the recent<BR>escalation of corporate marketing directed at children.=20 
Children<BR>influence $500 billion in spending per year. As a result, = 
they=20 
are<BR>bombarded with commercials for products, including violent = 
toys<BR>and=20 
junk food.<BR><BR>*&nbsp;&nbsp; Children consume almost 40 hours of media = 
a week=20 
and see<BR>20,000 commercials a year on television alone.<BR><BR>*&nbsp;&nb= 
sp;=20 
Corporations spend more than $12 billion a year marketing to<BR>children,we= 
ll=20 
over 20 times the amount spent 10 years ago.<BR><BR>*&nbsp;&nbsp; Over the = 
past=20 
ten years, childhood obesity has become a major<BR>public health problem. = 
The=20 
fast food industry is the biggest<BR>advertiser on TV.<BR><BR>*&nbsp;&nbsp;= 
=20 
Forty percent of fifth grade girls report dieting. Discontent about<BR>body= 
=20 
image correlates to how often girls read fashion magazines.<BR><BR>*&nbsp;&= 
nbsp;=20 
The most frequently advertised and best-selling toys are linked<BR>to=20 
media.<BR><BR>*&nbsp;&nbsp; Children play less creatively with media-linked= 
=20 
toys.<BR><BR>*&nbsp;&nbsp; The United States regulates advertising to = 
children=20 
less than<BR>most other democratic nations.<BR><BR><BR>JOIN US AND BRING = 
YOUR=20 
COLLEAGUES AND FRIENDS! <BR><BR>For more information check our website:<BR>= 
<A=20 
href=3D"http://www.jbcc.harvard.edu/media/marketing_to_children.htm">http:/= 
/www.jbcc.harvard.edu/media/marketing_to_children.htm</A><BR><BR>or=20 
contact: <BR><BR>Susan Linn, EdD<BR>617-232-8390=20 
x2328<BR>Susan_Linn@JBCC.Harvard.edu<BR><BR>Diane Levin,=20 
PhD<BR>617-879-2167<BR>DLevin@Wheelock.edu<BR><BR>Allen D. Kanner,=20 
PhD<BR>510-526-8613<BR>ADKanner@aol.com<BR><BR>Andrew=20 
Hagelshaw<BR>510-268-1100<BR>andy@commercialfree.org<BR><BR>Alvin F. = 
Poussaint,=20 
MD<BR>617-232-8390=20 
x2303<BR>Alvin_Poussaint@JBCC.Harvard.edu<BR><BR><BR>----------------------= 
-----------------------------------------------------=20 
<BR>-----------------------------------------------------------------------= 
----<BR><BR><BR>*******<BR><BR><BR><BR><BR></DIV></BODY></HTML> 
 
--=_134919CE.74157389-- 
 
--=_134919CE.75147288 
Content-Type: text/plain 
Content-Disposition: attachment; filename="Worc.vcf" 
 



BEGIN:VCARD 
VERSION:2.1 
X-GWTYPE:USER 
FN:Bob Worcester 
ORG:;CO 
EMAIL;WORK;PREF;NGW:Bob.Worcester@mori.com 
N:Worcester;Bob 
TITLE:Chairman 
X-GWUSERID:RMW 
END:VCARD 
 
 
--=_134919CE.75147288-- 
>From jdfranz@earthlink.net Fri Jun 29 10:40:30 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5THeUJ11539 for <aapornet@listproc.usc.edu>; Fri, 29 Jun 2001  
10:40:30 
-0700 (PDT) 
Received: from scaup.mail.pas.earthlink.net (scaup.mail.pas.earthlink.net 
[207.217.121.49]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id KAA06999 for <aapornet@usc.edu>; Fri, 29 Jun 2001 10:40:27 -0700  
(PDT) 
Received: from earthlink.net (sdn-ar-020casfrMP067.dialsprint.net  
[158.252.248.69]) 
      by scaup.mail.pas.earthlink.net (EL-8_9_3_3/8.9.3) with ESMTP id  
KAA23291; 
      Fri, 29 Jun 2001 10:40:24 -0700 (PDT) 
Message-ID: <3B3CBB04.C44F49A1@earthlink.net> 
Date: Fri, 29 Jun 2001 10:29:41 -0700 
From: Jennifer Franz <jdfranz@earthlink.net> 
X-Mailer: Mozilla 4.74 [en] (Win98; U) 
X-Accept-Language: en 
MIME-Version: 1.0 
To: aapornet@usc.edu 
Subject: Parental Permission 
Content-Type: text/plain; charset=us-ascii 
Content-Transfer-Encoding: 7bit 
 
We have been asked to include 16- and 17-year-olds in a telephone survey 
about transportation issues.  Do we need to be concerned about parental 
permission? 
 
Jennifer D. Franz 
JD Franz Research, Inc. 
 
>From HOneill536@aol.com Fri Jun 29 10:43:07 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5THh7J12359 for <aapornet@listproc.usc.edu>; Fri, 29 Jun 2001  
10:43:07 
-0700 (PDT) 
Received: from imo-r02.mx.aol.com (imo-r02.mx.aol.com [152.163.225.98]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id KAA09158 for <aapornet@usc.edu>; Fri, 29 Jun 2001 10:43:04 -0700  
(PDT) 



From: HOneill536@aol.com 
Received: from HOneill536@aol.com 
      by imo-r02.mx.aol.com (mail_out_v30.22.) id 5.ad.cb07089 (4259) 
       for <aapornet@usc.edu>; Fri, 29 Jun 2001 13:42:17 -0400 (EDT) 
Message-ID: <ad.cb07089.286e17f9@aol.com> 
Date: Fri, 29 Jun 2001 13:42:17 EDT 
Subject: Re: Parental Permission 
To: aapornet@usc.edu 
MIME-Version: 1.0 
Content-Type: text/plain; charset="US-ASCII" 
Content-Transfer-Encoding: 7bit 
X-Mailer: AOL 5.0 for Windows sub 138 
 
yes 
>From ratledge@UDel.Edu Fri Jun 29 10:53:01 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5THr1J13846 for <aapornet@listproc.usc.edu>; Fri, 29 Jun 2001  
10:53:01 
-0700 (PDT) 
Received: from copland.udel.edu (copland.udel.edu [128.175.13.92]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id KAA16318 for <aapornet@usc.edu>; Fri, 29 Jun 2001 10:52:59 -0700  
(PDT) 
Received: from zeke1.udel.edu (exchange.chep.udel.edu [128.175.63.23]) 
      by copland.udel.edu (8.9.3/8.9.3) with ESMTP id NAA16003 
      for <aapornet@usc.edu>; Fri, 29 Jun 2001 13:52:59 -0400 (EDT) 
Received: by exchange.chep.udel.edu with Internet Mail Service (5.5.2650.21) 
      id <M06W7YKC>; Fri, 29 Jun 2001 13:53:00 -0400 
Message-ID: <FCDC58EC0F22D4119F0800A0C9E589952E1ADA@exchange.chep.udel.edu> 
From: "Ratledge, Edward" <ratledge@UDel.Edu> 
To: "'aapornet@usc.edu'" <aapornet@usc.edu> 
Subject: RE: Parental Permission 
Date: Fri, 29 Jun 2001 13:52:48 -0400 
MIME-Version: 1.0 
X-Mailer: Internet Mail Service (5.5.2650.21) 
Content-Type: text/plain; 
      charset="iso-8859-1" 
 
We currently execute a continuous origin/destination study for the Delaware 
Department of Transportation 
and eventually had to exclude the group becuase parental permission was 
required. The problem seems to 
be the concern that parents have that we could be gathering O&D info for 
dubious purposes. 
 
Edward C. Ratledge, Director 
Center for Applied Demography & Survey Research 
University of Delaware 
Newark, DE 19716 
302-831-1684 
ratledge@udel.edu 
 
 
-----Original Message----- 
From: Jennifer Franz [mailto:jdfranz@earthlink.net] 
Sent: Friday, June 29, 2001 1:30 PM 



To: aapornet@usc.edu 
Subject: Parental Permission 
 
 
We have been asked to include 16- and 17-year-olds in a telephone survey 
about transportation issues.  Do we need to be concerned about parental 
permission? 
 
Jennifer D. Franz 
JD Franz Research, Inc. 
>From CODA89@aol.com Fri Jun 29 10:56:48 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5THulJ15164 for <aapornet@listproc.usc.edu>; Fri, 29 Jun 2001  
10:56:47 
-0700 (PDT) 
Received: from imo-m08.mx.aol.com (imo-m08.mx.aol.com [64.12.136.163]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id KAA19680 for <aapornet@usc.edu>; Fri, 29 Jun 2001 10:56:45 -0700  
(PDT) 
From: CODA89@aol.com 
Received: from CODA89@aol.com 
      by imo-m08.mx.aol.com (mail_out_v30.22.) id 5.89.8aa7972 (2174) 
       for <aapornet@usc.edu>; Fri, 29 Jun 2001 13:56:15 -0400 (EDT) 
Message-ID: <89.8aa7972.286e1b3e@aol.com> 
Date: Fri, 29 Jun 2001 13:56:14 EDT 
Subject: Re: Parental Permission 
To: aapornet@usc.edu 
MIME-Version: 1.0 
Content-Type: multipart/alternative;  
boundary="part1_89.8aa7972.286e1b3e_boundary" 
X-Mailer: AOL 6.0 for Windows US sub 10523 
 
 
--part1_89.8aa7972.286e1b3e_boundary 
Content-Type: text/plain; charset="US-ASCII" 
Content-Transfer-Encoding: 7bit 
 
If you are doing the survey for the Federal Government and you need to get 
OMB approval, I think you will definitely need to face that issue. 
 
Doris Northrup 
CODA, Inc. 
 
--part1_89.8aa7972.286e1b3e_boundary 
Content-Type: text/html; charset="US-ASCII" 
Content-Transfer-Encoding: 7bit 
 
<HTML><FONT FACE=arial,helvetica><FONT  SIZE=2 FAMILY="SCRIPT" FACE="Comic  
Sans MS" 
LANG="0">If you are doing the survey for the Federal Government and you need  
to get 
<BR>OMB approval, I think you will definitely need to face that issue. 
<BR> 
<BR>Doris Northrup 
<BR>CODA, Inc.</FONT></HTML> 
 



--part1_89.8aa7972.286e1b3e_boundary-- 
>From lindao@SRL.UIC.EDU Fri Jun 29 10:58:58 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5THwuJ16033 for <aapornet@listproc.usc.edu>; Fri, 29 Jun 2001  
10:58:57 
-0700 (PDT) 
Received: from eeyore.cc.uic.edu (eeyore.cc.uic.edu [128.248.171.51]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id KAA21599 for <aapornet@usc.edu>; Fri, 29 Jun 2001 10:58:53 -0700  
(PDT) 
Received: from SRL.UIC.EDU (smtp.srl.uic.edu [131.193.93.96]) 
      by eeyore.cc.uic.edu (8.9.3/8.9.3) with SMTP id MAA24599 
      for <aapornet@usc.edu>; Fri, 29 Jun 2001 12:58:52 -0500 (CDT) 
Received: from main-Message_Server by SRL.UIC.EDU 
      with Novell_GroupWise; Fri, 29 Jun 2001 12:56:05 -0500 
Message-Id: <sb3c7ae5.083@SRL.UIC.EDU> 
X-Mailer: Novell GroupWise 4.1 
Date: Fri, 29 Jun 2001 12:54:08 -0500 
From: Linda Owens <lindao@SRL.UIC.EDU> 
To: ratledge@UDel.Edu, aapornet@usc.edu 
Subject:  RE: Parental Permission -Reply 
 
Does anyone have experience with trying to get parental 
permission for surveys of drug and alcohol use with this same 
age group?  If so, what percentage of parents were willing to give 
permission? 
 
>>> Ratledge, Edward <ratledge@UDel.Edu> 06/29/01 12:52pm 
>>> 
We currently execute a continuous origin/destination study for the 
Delaware 
Department of Transportation and eventually had to exclude the 
group becuase parental permission was required. The problem 
seems to be the concern that parents have that we could be 
gathering O&D info for dubious purposes. 
 
Edward C. Ratledge, Director 
Center for Applied Demography & Survey Research 
University of Delaware 
Newark, DE 19716 
302-831-1684 ratledge@udel.edu 
 
 
-----Original Message----- 
From: Jennifer Franz [mailto:jdfranz@earthlink.net] 
Sent: Friday, June 29, 2001 1:30 PM 
To: aapornet@usc.edu 
Subject: Parental Permission 
 
 
We have been asked to include 16- and 17-year-olds in a 
telephone survey about transportation issues.  Do we need to be 
concerned about parental permission? 
 
Jennifer D. Franz 
JD Franz Research, Inc. 



 
 
>From slosh@garnet.acns.fsu.edu Fri Jun 29 11:03:26 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5TI3QJ18222 for <aapornet@listproc.usc.edu>; Fri, 29 Jun 2001  
11:03:26 
-0700 (PDT) 
Received: from imf07bis.bellsouth.net (mail307.mail.bellsouth.net  
[205.152.58.167]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id LAA26169 for <aapornet@usc.edu>; Fri, 29 Jun 2001 11:03:23 -0700  
(PDT) 
Received: from [209.214.130.83] by imf07bis.bellsouth.net 
          (InterMail vM.5.01.01.01 201-252-104) with SMTP 
          id 
<20010629180337.YNPT3754.imf07bis.bellsouth.net@[209.214.130.83]> 
          for <aapornet@usc.edu>; Fri, 29 Jun 2001 14:03:37 -0400 
Message-Id: <3.0.32.20010629141127.00799100@garnet.acns.fsu.edu> 
X-Sender: slosh@garnet.acns.fsu.edu 
X-Mailer: Windows Eudora Pro Version 3.0 (32) 
Date: Fri, 29 Jun 2001 14:11:28 -0400 
To: aapornet@usc.edu 
From: Susan Losh <slosh@garnet.acns.fsu.edu> 
Subject: Re: Parental Permission 
Mime-Version: 1.0 
Content-Type: text/plain; charset="us-ascii" 
 
According to federal guidelines, children are a "protected class" and you 
should have parental consent and the kid's assent. For the Federal 
Guidelines that universities and I think OMB follow, go here: 
 
http://www.med.umich.edu/irbmed/FederalDocuments/hhs/HHS45CFR46.html 
 
 
 
At 10:29 AM 6/29/01 -0700, you wrote: 
>We have been asked to include 16- and 17-year-olds in a telephone survey 
>about transportation issues.  Do we need to be concerned about parental 
>permission? 
> 
>Jennifer D. Franz 
>JD Franz Research, Inc. 
> 
> 
Susan Carol Losh, Ph.D. 
(850) 644-8778 Voice Mail Available 
(850) 644-8776 FAX 
Department of Educational Research 
Florida State University 
Tallahassee, FL 32306-4453 
(904) 249-1683 
 
Visit the site: 
http://garnet.acns.fsu.edu/~slosh//Index.htm 
 
>From Jim-Wolf@worldnet.att.net Fri Jun 29 11:42:42 2001 



Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5TIgfJ25450 for <aapornet@listproc.usc.edu>; Fri, 29 Jun 2001  
11:42:41 
-0700 (PDT) 
Received: from mtiwmhc26.worldnet.att.net (mtiwmhc26.worldnet.att.net 
[204.127.131.51]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id LAA27264 for <aapornet@usc.edu>; Fri, 29 Jun 2001 11:42:40 -0700  
(PDT) 
Received: from oemcomputer ([12.75.47.80]) by mtiwmhc26.worldnet.att.net 
          (InterMail vM.4.01.03.16 201-229-121-116-20010115) with SMTP 
          id <20010629184207.EFTE2154.mtiwmhc26.worldnet.att.net@oemcomputer> 
          for <aapornet@usc.edu>; Fri, 29 Jun 2001 18:42:07 +0000 
Message-Id: <3.0.1.32.20010629134127.006df290@postoffice.worldnet.att.net> 
X-Sender: Jim-Wolf@postoffice.worldnet.att.net 
X-Mailer: Windows Eudora Light Version 3.0.1 (32) 
Date: Fri, 29 Jun 2001 13:41:27 -0500 
To: aapornet@usc.edu 
From: Jim Wolf <Jim-Wolf@worldnet.att.net> 
Subject: RE: Parental Permission -Reply 
In-Reply-To: <sb3c7ae5.083@SRL.UIC.EDU> 
Mime-Version: 1.0 
Content-Type: text/plain; charset="us-ascii" 
 
In a statewide phone survey of Kentucky adolescents (12-17) in 1998-99 we 
had 94% of parents/guardians give verbal permission for our interviewers to 
talk to their kids. 
 
At 12:54 PM 6/29/01 -0500, Linda Owens wrote: 
>Does anyone have experience with trying to get parental 
>permission for surveys of drug and alcohol use with this same 
>age group?  If so, what percentage of parents were willing to give 
>permission? 
> 
 
 
=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-=-= 
Jim Wolf                         Jim-Wolf@att.net 
>From beniger@rcf.usc.edu Fri Jun 29 12:13:32 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5TJDWJ28541 for <aapornet@listproc.usc.edu>; Fri, 29 Jun 2001  
12:13:32 
-0700 (PDT) 
Received: from almaak.usc.edu (beniger@almaak.usc.edu [128.125.253.167]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id MAA19783 for <aapornet@usc.edu>; Fri, 29 Jun 2001 12:13:31 -0700  
(PDT) 
Received: from localhost (beniger@localhost) 
      by almaak.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5TJDCu25159 for <aapornet@usc.edu>; Fri, 29 Jun 2001 12:13:17 -0700  
(PDT) 
Date: Fri, 29 Jun 2001 12:12:51 -0700 (PDT) 
From: James Beniger <beniger@rcf.usc.edu> 
To: AAPORNET <aapornet@usc.edu> 
Subject: New to Google: Image Search Tool 



Message-ID: <Pine.GSO.4.21.0106291112150.18026-100000@almaak.usc.edu> 
MIME-Version: 1.0 
Content-Type: TEXT/PLAIN; charset=US-ASCII 
 
 
 
   Folks, 
 
   For those who haven't already discovered it (I might well be the last 
   one on the list), Google now has up and running a new image search tool, 
   "Google Image Search.BETA".  Although the name itself does not inspire 
   confidence, I'll admit, this does work reasonably well already. It's at: 
 
                          http://images.google.com/ 
 
   Consider yourself warned..... 
 
   AAPORNETters under age 18: You are *required* to click to place "Mature 
   content filter is On" in the upper righthand corner of the search 
   screen. 
 
   AAPORNETters  over age 18: You may/may not wish to click to place 
   "Mature content filter is Off" in the upper righthand corner of the 
   search screen, depending on the particular word or words you are 
   searching. 
 
   Those over age 18 *only* might wish to click the "Mature content filter 
   button" back and forth--between "On" and "Off"--to see what we would 
   lose under strict censorship of media content by images alone, 
   completely out of context.  Such research will require that you figure 
   out productive words to search for on Google Image Search, however, and 
   this I feel confident that anyone who has ever been to an AAPOR 
   conference will be able to handle instinctively (no email queries of 
   me, please). 
 
   Although Google Image Search is not about to make me abandon 
   AltaVista's "Image Search"--with its "Family Filter is off/on" in the 
   upper righthand corner--at: 
 
               http://www.altavista.com/sites/search/simage  , 
 
   considering the massive database which Google has at its disposal, 
   Google Image Search might soon be the site to visit first, for those 
   of us in a hurry. 
 
   Now let's see who can be first to use this new image search tool to 
   dredge up some photos from past AAPOR conferences--now there's a 
   frightening thought, don't you agree?  Might this be the beginning of 
   our own Brave New World--with everyman his own global private snoop? 
 
                                                -- Jim 
 
   ******* 
 
>From daves@startribune.com Fri Jun 29 12:17:42 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 



      id f5TJHfJ29741 for <aapornet@listproc.usc.edu>; Fri, 29 Jun 2001  
12:17:41 
-0700 (PDT) 
Received: from firewall1.startribune.com (firewall1.startribune.com  
[132.148.80.210]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id MAA23191 for <aapornet@usc.edu>; Fri, 29 Jun 2001 12:17:40 -0700  
(PDT) 
Received: by firewall1.startribune.com; id OAA11535; Fri, 29 Jun 2001 
14:16:26  
-0500 
(CDT) 
Received: from unknown(132.148.25.25) by firewall1.startribune.com via smap  
(V5.5) 
      id xma011530; Fri, 29 Jun 01 14:15:39 -0500 
Received: from SMTP (stnave.startribune.com [132.148.90.39]) 
      by selma.startribune.com (8.11.3/8.11.3) with SMTP id f5TJFff09542 
      for <aapornet@usc.edu>; Fri, 29 Jun 2001 14:15:41 -0500 (CDT) 
Received: from mail.startribune.com ([132.148.90.226]) by 132.148.90.39 
  (Norton AntiVirus for Internet Email Gateways 1.0) ; 
  Fri, 29 Jun 2001 19:05:54 0000 (GMT) 
Received: from STAR-Message_Server by mail.startribune.com 
      with Novell_GroupWise; Fri, 29 Jun 2001 14:13:53 -0600 
Message-Id: <sb3c8d21.059@mail.startribune.com> 
X-Mailer: Novell GroupWise 5.2 
Date: Fri, 29 Jun 2001 14:13:32 -0600 
From: "Rob Daves" <daves@startribune.com> 
To: aapornet@usc.edu 
Subject: Standard Definitions committee seeks help 
 
Colleagues, 
 
AAPOR's Standard Definitions Committee seeks your help. 
 
More than a score of suggestions to improve the next edition of the 
Standard Definitions booklet came out of the roundtable session and 
hallway conversations at the Montreal conference.  The passion of 
those comments suggested to the AAPOR Standard Definitions committee 
that one of the highest priorities was to have the committee provide 
guidance to help researchers determine final disposition of 
individual 
cases in an RDD sample where a number of potentially conflicting 
temporary case code dispositions exist. 
 
We understand that many practitioners already have developed 
protocols, guidelines and other methods for developing final 
dispositions.  As a starting point for our task, we'd like to 
incorporate your thinking, wisdom and professional guidance, and ask 
that if you can, please send to me any of the following you can share 
from your organization: 
 
1.  The protocols, decision rules or guidelines that you use for 
determining final call attempt dispositions from multiple-contact 
cases where there are conflicting temporary outcomes. 
 
2.  The list of temporary codes you use during the fieldwork period. 
 



We're interested in receiving material that applies to any of the 
three modes currently in SD (RDD phone surveys, mail surveys, 
in-person HH surveys). 
 
Please send them to me by Aug. 1, either via USPS or e-mail, and not 
to the list in general. 
 
Committee members will use them to begin working on the next edition 
of Standard Definitions.  (We have other goals for the next edition, 
too, but this is a way you can help with this particular task.) 
 
Thanks in advance for your contribution.  Have a good summer. 
 
All best wishes... 
 
Rob Daves, chair 
Tom Smith 
Paul Lavrakas 
AAPOR Standard Definitions Committee 
 
 
USPS Address: 
Rob Daves 
Director of Strategic & News Research 
Star Tribune 
425 Portland Av. S. 
Minneapolis MN 55488    USA 
 
e-mail: 
daves@startribune.com 
 
 
 
 
>From shap.wolf@asu.edu Fri Jun 29 12:24:52 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5TJOpJ02322 for <aapornet@listproc.usc.edu>; Fri, 29 Jun 2001  
12:24:51 
-0700 (PDT) 
Received: from post2.inre.asu.edu (post2.inre.asu.edu [129.219.110.73]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id MAA29041 for <aapornet@usc.edu>; Fri, 29 Jun 2001 12:24:50 -0700  
(PDT) 
Received: from conversion.post2.inre.asu.edu by asu.edu (PMDF V6.0-24 #47347) 
 id <0GFP00J01HT07V@asu.edu> for aapornet@usc.edu; Fri, 
 29 Jun 2001 12:22:12 -0700 (MST) 
Received: from mainex1.asu.edu (mainex1.asu.edu [129.219.10.200]) 
 by asu.edu (PMDF V6.0-24 #47347) with ESMTP id <0GFP00J6WHT046@asu.edu> for 
 aapornet@usc.edu; Fri, 29 Jun 2001 12:22:12 -0700 (MST) 
Received: by mainex1.asu.edu with Internet Mail Service (5.5.2653.19) 
      id <NKYY1BMW>; Fri, 29 Jun 2001 12:22:12 -0700 
Content-return: allowed 
Date: Fri, 29 Jun 2001 12:22:09 -0700 
From: Shapard Wolf <shap.wolf@asu.edu> 
Subject: RE: Parental Permission 
To: "'aapornet@usc.edu'" <aapornet@usc.edu> 



Message-id: <B6426E926476D411B8E800B0D03D5C1A010313C2@mainex2.asu.edu> 
MIME-version: 1.0 
X-Mailer: Internet Mail Service (5.5.2653.19) 
Content-type: multipart/alternative; 
 boundary="Boundary_(ID_+ccqvdQNHMCY0UEPDJNlIQ)" 
 
This message is in MIME format. Since your mail reader does not understand 
this format, some or all of this message may not be legible. 
 
--Boundary_(ID_+ccqvdQNHMCY0UEPDJNlIQ) 
Content-type: text/plain;     charset="iso-8859-1" 
 
The Office for Human Research Protections at Health and Human Services (the 
former Office for Protection from Research Risks) is at: 
http://ohrp.osophs.dhhs.gov/ 
 
There are many useful links from that page. From the "Educational Materials" 
link there is a "Tutorial Module for Assurances." Investigators at 
Federalwide Assurance or Multiple Project Assurance sites must complete this 
training module (on-line course) to submit proposals to their IRB's. The 
module is free and accessible to anyone; it does a good job of covering the 
basics of informed consent. 
 
The IRB guidebook is also available at this site. Special protections for 
children and minors are addressed at: 
http://ohrp.osophs.dhhs.gov/irb/irb_chapter6.htm#g4 
 
And if you want all the detail, the full text of Title 45 Code of Federal 
Regulations Part 46, "PROTECTION OF HUMAN SUBJECTS" is at: 
http://ohrp.osophs.dhhs.gov/humansubjects/guidance/45cfr46.htm 
 
Shap Wolf 
Arizona State University SRL 
shap.wolf@asu.edu 
 
-----Original Message----- 
From: Jennifer Franz [mailto:jdfranz@earthlink.net] 
Sent: 29 June 2001 10:30 AM 
To: aapornet@usc.edu 
Subject: Parental Permission 
 
 
We have been asked to include 16- and 17-year-olds in a telephone survey 
about transportation issues.  Do we need to be concerned about parental 
permission? 
 
Jennifer D. Franz 
JD Franz Research, Inc. 
 
--Boundary_(ID_+ccqvdQNHMCY0UEPDJNlIQ) 
Content-type: text/html;      charset="iso-8859-1" 
Content-transfer-encoding: quoted-printable 
 
<!DOCTYPE HTML PUBLIC "-//W3C//DTD HTML 3.2//EN"> 
<HTML> 
<HEAD> 
<META HTTP-EQUIV=3D"Content-Type" CONTENT=3D"text/html; = 



charset=3Diso-8859-1"> 
<META NAME=3D"Generator" CONTENT=3D"MS Exchange Server version = 
5.5.2653.12"> 
<TITLE>RE: Parental Permission</TITLE> 
</HEAD> 
<BODY> 
 
<P><FONT SIZE=3D2>The Office for Human Research Protections at Health = 
and Human Services (the former Office for Protection from Research = 
Risks) is at:</FONT></P> 
 
<P><FONT SIZE=3D2><A HREF=3D"http://ohrp.osophs.dhhs.gov/" = 
TARGET=3D"_blank">http://ohrp.osophs.dhhs.gov/</A></FONT> 
</P> 
 
<P><FONT SIZE=3D2>There are many useful links from that page. From the = 
&quot;Educational Materials&quot; link there is a &quot;Tutorial Module = 
for Assurances.&quot; Investigators at Federalwide Assurance or = 
Multiple Project Assurance sites must complete this training module = 
(on-line course) to submit proposals to their IRB's. The module is free = 
and accessible to anyone; it does a good job of covering the basics of = 
informed consent. </FONT></P> 
 
<P><FONT SIZE=3D2>The IRB guidebook is also available at this site. = 
Special protections for children and minors are addressed at: <A = 
HREF=3D"http://ohrp.osophs.dhhs.gov/irb/irb_chapter6.htm#g4" = 
TARGET=3D"_blank">http://ohrp.osophs.dhhs.gov/irb/irb_chapter6.htm#g4</A= 
></FONT></P> 
 
<P><FONT SIZE=3D2>And if you want all the detail, the full text of = 
Title 45 Code of Federal Regulations Part 46, &quot;PROTECTION OF HUMAN = 
SUBJECTS&quot; is at:</FONT></P> 
 
<P><FONT SIZE=3D2><A = 
HREF=3D"http://ohrp.osophs.dhhs.gov/humansubjects/guidance/45cfr46.htm" = 
TARGET=3D"_blank">http://ohrp.osophs.dhhs.gov/humansubjects/guidance/45c= 
fr46.htm</A></FONT> 
</P> 
 
<P><FONT SIZE=3D2>Shap Wolf</FONT> 
<BR><FONT SIZE=3D2>Arizona State University SRL</FONT> 
<BR><FONT SIZE=3D2>shap.wolf@asu.edu</FONT> 
</P> 
 
<P><FONT SIZE=3D2>-----Original Message-----</FONT> 
<BR><FONT SIZE=3D2>From: Jennifer Franz [<A = 
HREF=3D"mailto:jdfranz@earthlink.net">mailto:jdfranz@earthlink.net</A>]<= 
/FONT> 
<BR><FONT SIZE=3D2>Sent: 29 June 2001 10:30 AM</FONT> 
<BR><FONT SIZE=3D2>To: aapornet@usc.edu</FONT> 
<BR><FONT SIZE=3D2>Subject: Parental Permission</FONT> 
</P> 
<BR> 
 
<P><FONT SIZE=3D2>We have been asked to include 16- and 17-year-olds in = 
a telephone survey</FONT> 
<BR><FONT SIZE=3D2>about transportation issues.&nbsp; Do we need to be = 



concerned about parental</FONT> 
<BR><FONT SIZE=3D2>permission?</FONT> 
</P> 
 
<P><FONT SIZE=3D2>Jennifer D. Franz</FONT> 
<BR><FONT SIZE=3D2>JD Franz Research, Inc.</FONT> 
</P> 
 
</BODY> 
</HTML>= 
 
--Boundary_(ID_+ccqvdQNHMCY0UEPDJNlIQ)-- 
>From teresa.hottle@wright.edu Fri Jun 29 13:29:37 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5TKTaJ07273 for <aapornet@listproc.usc.edu>; Fri, 29 Jun 2001  
13:29:36 
-0700 (PDT) 
Received: from mailserv.wright.edu (mailserv.wright.edu [130.108.128.60]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id NAA09717 for <aapornet@usc.edu>; Fri, 29 Jun 2001 13:29:36 -0700  
(PDT) 
Received: from CONVERSION-DAEMON.mailserv.wright.edu by mailserv.wright.edu 
 (PMDF V6.0-24 #45557) id <0GFP00M01KXBLV@mailserv.wright.edu> for 
 aapornet@usc.edu; Fri, 29 Jun 2001 16:29:35 -0400 (EDT) 
Received: from wright.edu (al131037.wright.edu [130.108.131.37]) 
 by mailserv.wright.edu (PMDF V6.0-24 #45557) 
 with ESMTP id <0GFP00IOCKXBME@mailserv.wright.edu> for aapornet@usc.edu; 
Fri, 
 29 Jun 2001 16:29:35 -0400 (EDT) 
Date: Fri, 29 Jun 2001 16:29:07 -0400 
From: Teresa Hottle <teresa.hottle@wright.edu> 
Subject: face-to face surveys 
To: aapornet@usc.edu 
Message-id: <3B3CE513.3B737E58@wright.edu> 
MIME-version: 1.0 
X-Mailer: Mozilla 4.72 [en]C-CCK-MCD   (Win95; I) 
Content-type: text/plain; charset=us-ascii 
Content-transfer-encoding: 7bit 
X-Accept-Language: en 
 
I am looking for advice on specifics for a face-to-face 
survey. Our client would like us to do a door-to-door 
survey. Eligibility is 55 years or older and they must 
consider themselves Jewish.  We will have to conduct survey 
in July/August -- is this pro or con. Do we use male and 
female interviewers, etc. Anotherwords, if we use male 
interviewers will this frighten most elderly and cause them 
not to open the door. Any information would be helpful. 
 
Thanks, 
Terrie 
>From beniger@rcf.usc.edu Fri Jun 29 14:10:27 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5TLARJ14686 for <aapornet@listproc.usc.edu>; Fri, 29 Jun 2001  
14:10:27 



-0700 (PDT) 
Received: from almaak.usc.edu (beniger@almaak.usc.edu [128.125.253.167]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id OAA08481 for <aapornet@usc.edu>; Fri, 29 Jun 2001 14:10:26 -0700  
(PDT) 
Received: from localhost (beniger@localhost) 
      by almaak.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5TLAS904505 for <aapornet@usc.edu>; Fri, 29 Jun 2001 14:10:28 -0700  
(PDT) 
Date: Fri, 29 Jun 2001 14:10:27 -0700 (PDT) 
From: James Beniger <beniger@rcf.usc.edu> 
To: AAPORNET <aapornet@usc.edu> 
Subject: Good News Indeed! 
Message-ID: <Pine.GSO.4.21.0106291325310.18555-100000@almaak.usc.edu> 
MIME-Version: 1.0 
Content-Type: TEXT/PLAIN; charset=US-ASCII 
 
 
 
 
      Here's good news:  A consummate outsider--Inside.com--has 
      come to the defense of the CBS News/New York Times Poll. 
      You can see for yourself, immediately below..... 
                                            -- Jim 
 
      P.S. For KAF's eyes only, please:  See, even seasoned 
      Internet journalists can leave world-class TV network 
      news operations out of their headlines, even while 
      including that name in the first sentence of their story. 
      And no, I didn't doctor the headline here in any way-- 
      see the Website if you don't believe me.  If I *had* 
      doctored it, my own headline would have been: 
 
       Zogby, Wall Street Journal, NBC Rescue Rival CBS Poll 
 
        Didn't I tell you that a brief visit to the Inside.com 
        offices might do the trick--I can only assume that you 
      took my advice, and that the story below is the result. 
      Didn't have time to remind them about the headline, hey? 
      If it didn't matter that much to you then, can you 
      possibly forgive me now, after all this time? 
                                            -- jb 
 
------------------------------------------------------------------------- 
          Copyright (C) 2001 Powerful Media, Inc. -- Inside.com 
------------------------------------------------------------------------- 
 
                           I N S I D E . C O M 
 
                          I N S I D E   D O P E 
 
------------------------------------------------------------------------- 
 June 29, 2001 3:51 PM ET                        http://www.inside.com 
 
 
 CRITICIZED NEW YORK TIMES POLL LOOKS BETTER THESE DAYS 
 



 Thursday, June 28 04:50 p.m. 
 
 
 Over the past several days, conservative New York Times columnist 
 William Safire has been taking whacks at his paper over a Times/CBS 
 poll showing weakening support for President Bush. On Meet the Press 
 over the weekend, Safire called the poll results "a non-story. I would 
 not have played it that big." Zogby International's polls, Safire 
 said, were probably more accurate. In Monday's paper, he took another 
 swing at his paper's coverage, pointing out that a "recent Zogby 
 survey shows a bump upward for Bush." 
 
 Yesterday, however, Zogby released a poll under the headline, 
 "Majority voters at odds with Bush over major issues." And today, The 
 Wall Street Journal/NBC poll had Bush falling to a "tepid" 50 percent 
 approval rating, the lowest presidential approval rating in more than 
 five years. So does Safire still think readers should ignore his 
 paper's polls? We'll just have to wait and see: "Mr. Safire is writing 
 right now," his assistant said, "and I think he wants to save his 
 comments for his column." 
                                         -- Seth Mnookin 
 
                          http://www.inside.com 
------------------------------------------------------------------------- 
          Copyright (C) 2001 Powerful Media, Inc. -- Inside.com 
------------------------------------------------------------------------- 
 
 
******* 
 
>From steenb@fleishman.com Fri Jun 29 15:09:32 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5TM9WJ19103 for <aapornet@listproc.usc.edu>; Fri, 29 Jun 2001  
15:09:32 
-0700 (PDT) 
Received: from mail.fleishman.com (mail.fleishman.com [207.193.111.249]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id PAA20412 for <aapornet@usc.edu>; Fri, 29 Jun 2001 15:09:32 -0700  
(PDT) 
Received: from ims03west.fleishman.com (ims03west-gateway.fleishman.com 
[207.193.111.248]) by mail.fleishman.com with SMTP (Microsoft Exchange  
Internet Mail 
Service Version 5.5.2653.13) 
      id N7XXZ9BN; Fri, 29 Jun 2001 17:10:36 -0500 
Received: by ims03west with Internet Mail Service (5.5.2653.19) 
      id <N7XCKH9J>; Fri, 29 Jun 2001 16:57:15 -0500 
Message-ID: <951B30EE47A7D2118D4000A0C9EA357308B236AC@stlexgsrv01> 
From: "Steen, Bob" <steenb@fleishman.com> 
To: "'aapornet@usc.edu'" <aapornet@usc.edu> 
Subject: RE: Good News Indeed! 
Date: Fri, 29 Jun 2001 17:06:31 -0500 
MIME-Version: 1.0 
X-Mailer: Internet Mail Service (5.5.2653.19) 
Content-Type: text/plain; 
      charset="iso-8859-1" 
 



Kathy:  PLEASE grant Jim public forgiveness for his unforgivable gaffe. 
PLEASE! 
 
Bob Steen 
Vice President 
Fleishman-Hillard Research 
200 North Broadway 
St. Louis, MO 63102 
 
Phone: 314 982 1752 
Fax: 314 982 9105 
steenb@fleishman.com 
 
 
-----Original Message----- 
From: James Beniger [mailto:beniger@rcf.usc.edu] 
Sent: Friday, June 29, 2001 4:10 PM 
To: AAPORNET 
Subject: Good News Indeed! 
 
 
 
 
 
      Here's good news:  A consummate outsider--Inside.com--has 
      come to the defense of the CBS News/New York Times Poll. 
      You can see for yourself, immediately below..... 
                                            -- Jim 
 
      P.S. For KAF's eyes only, please:  See, even seasoned 
      Internet journalists can leave world-class TV network 
      news operations out of their headlines, even while 
      including that name in the first sentence of their story. 
      And no, I didn't doctor the headline here in any way-- 
      see the Website if you don't believe me.  If I *had* 
      doctored it, my own headline would have been: 
 
       Zogby, Wall Street Journal, NBC Rescue Rival CBS Poll 
 
        Didn't I tell you that a brief visit to the Inside.com 
        offices might do the trick--I can only assume that you 
      took my advice, and that the story below is the result. 
      Didn't have time to remind them about the headline, hey? 
      If it didn't matter that much to you then, can you 
      possibly forgive me now, after all this time? 
                                            -- jb 
 
------------------------------------------------------------------------- 
          Copyright (C) 2001 Powerful Media, Inc. -- Inside.com 
 
------------------------------------------------------------------------- 
 
                           I N S I D E . C O M 
 
                          I N S I D E   D O P E 
 
------------------------------------------------------------------------- 



 June 29, 2001 3:51 PM ET                        http://www.inside.com 
 
 
 CRITICIZED NEW YORK TIMES POLL LOOKS BETTER THESE DAYS 
 
 Thursday, June 28 04:50 p.m. 
 
 
 Over the past several days, conservative New York Times columnist 
 William Safire has been taking whacks at his paper over a Times/CBS 
 poll showing weakening support for President Bush. On Meet the Press 
 over the weekend, Safire called the poll results "a non-story. I would 
 not have played it that big." Zogby International's polls, Safire 
 said, were probably more accurate. In Monday's paper, he took another 
 swing at his paper's coverage, pointing out that a "recent Zogby 
 survey shows a bump upward for Bush." 
 
 Yesterday, however, Zogby released a poll under the headline, 
 "Majority voters at odds with Bush over major issues." And today, The 
 Wall Street Journal/NBC poll had Bush falling to a "tepid" 50 percent 
 approval rating, the lowest presidential approval rating in more than 
 five years. So does Safire still think readers should ignore his 
 paper's polls? We'll just have to wait and see: "Mr. Safire is writing 
 right now," his assistant said, "and I think he wants to save his 
 comments for his column." 
                                         -- Seth Mnookin 
 
                          http://www.inside.com 
------------------------------------------------------------------------- 
          Copyright (C) 2001 Powerful Media, Inc. -- Inside.com 
 
------------------------------------------------------------------------- 
 
 
******* 
>From rgodfrey@facstaff.wisc.edu Fri Jun 29 15:45:47 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5TMjlJ21760 for <aapornet@listproc.usc.edu>; Fri, 29 Jun 2001  
15:45:47 
-0700 (PDT) 
Received: from femail17.sdc1.sfba.home.com (femail17.sdc1.sfba.home.com  
[24.0.95.144]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id PAA15191 for <aapornet@usc.edu>; Fri, 29 Jun 2001 15:45:47 -0700  
(PDT) 
Received: from [24.10.212.149] by femail17.sdc1.sfba.home.com 
          (InterMail vM.4.01.03.20 201-229-121-120-20010223) with ESMTP 
          id  
<20010629224532.OKEU13663.femail17.sdc1.sfba.home.com@[24.10.212.149]> 
          for <aapornet@usc.edu>; Fri, 29 Jun 2001 15:45:32 -0700 
Mime-Version: 1.0 
X-Sender: rgodfrey@students.wisc.edu 
Message-Id: <p05100300b762b4e6aa7d@[24.10.212.149]> 
In-Reply-To: <Pine.GSO.4.21.0106291112150.18026-100000@almaak.usc.edu> 
References: <Pine.GSO.4.21.0106291112150.18026-100000@almaak.usc.edu> 
Date: Fri, 29 Jun 2001 17:45:18 -0500 



To: aapornet@usc.edu 
From: Robert Godfrey <rgodfrey@facstaff.wisc.edu> 
Subject: Re: New to Google: Image Search Tool 
Content-Type: text/plain; charset="us-ascii" ; format="flowed" 
 
Also try http://www.ditto.com/ - it bills itself as the "leading 
visual search engine." 
 
Robert Godfrey 
UW-Madison 
 
At 12:12 PM -0700 6/29/01, James Beniger wrote: 
>    Folks, 
> 
>    For those who haven't already discovered it (I might well be the last 
>    one on the list), Google now has up and running a new image search tool, 
>    "Google Image Search.BETA".  Although the name itself does not inspire 
>    confidence, I'll admit, this does work reasonably well already. It's at: 
> 
>                           http://images.google.com/ 
 
>From beniger@rcf.usc.edu Sat Jun 30 09:14:19 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5UGEJJ06892 for <aapornet@listproc.usc.edu>; Sat, 30 Jun 2001  
09:14:19 
-0700 (PDT) 
Received: from almaak.usc.edu (beniger@almaak.usc.edu [128.125.253.167]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id JAA12987 for <aapornet@usc.edu>; Sat, 30 Jun 2001 09:14:20 -0700  
(PDT) 
Received: from localhost (beniger@localhost) 
      by almaak.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5UGELD27020 for <aapornet@usc.edu>; Sat, 30 Jun 2001 09:14:21 -0700  
(PDT) 
Date: Sat, 30 Jun 2001 09:14:21 -0700 (PDT) 
From: James Beniger <beniger@rcf.usc.edu> 
To: AAPORNET <aapornet@usc.edu> 
Subject: William Sewell, 91, Sociologist, Is Dead 
Message-ID: <Pine.GSO.4.21.0106300904470.23479-100000@almaak.usc.edu> 
MIME-Version: 1.0 
Content-Type: TEXT/PLAIN; charset=US-ASCII 
 
 
 
 
--------------------------------------------------------------------------- 
                 Copyright 2001 The New York Times Company 
--------------------------------------------------------------------------- 
         http://www.nytimes.com/2001/06/30/obituaries/30SEWE.html 
 
  June 30, 2001 
 
 
      WILLIAM SEWELL, 91, SOCIOLOGIST FAMED 
 
      FOR STUDY OF WISCONSINITES, IS DEAD 



 
        By JENNIFER CHIU 
 
 
 Dr. William H. Sewell, a sociologist who guided a study that looked at 
 the underpinnings of success by following more than 10,000 people over 40 
 years, died on Sunday in Madison, Wis., where he lived. He was 91. 
 
 Colleagues credit Dr. Sewell, a member of the National Academy of 
 Sciences, with helping to elevate the status of sociology. 
 
 "From the very beginning he was a major force in the development of the 
 discipline," said Dr. Robert M. Hauser, a professor at the University of 
 Wisconsin and a collaborator in the study. 
 
 The study grew from a survey authorized by the State Legislature, which 
 wanted to measure the adequacy of the public university system, and 
 financed a four-page questionnaire that was given to all 30,000 students 
 who graduated from high school in Wisconsin in 1957. The survey contained 
 questions about family background and educational and occupational 
 aspirations. 
 
 After the data had been compiled, the forms lay forgotten in a basement 
 until Dr. Sewell found them in the early 1960's. That was the start of 
 Dr. Sewell's biggest project, the Wisconsin Longitudinal Study. 
 
 Working with his colleagues at the university, Dr. Sewell arranged for 
 further contact with a random sample of the original respondents and some 
 of their siblings, or more than 10,000 people. Based on follow-up surveys 
 and interviews, the study contains data on the participants' 
 socioeconomic backgrounds, education and careers, and links those factors 
 to their success later in life. 
 
 A person's family and social origins greatly affect ambitions, Dr. Sewell 
 found, and those factors correlate strongly with schooling and later 
 accomplishments. The study has spawned many inquiries into the 
 relationship between background and achievement. 
 
 William Hamilton Sewell II was born on Nov. 27, 1909, in Perrinton, Mich. 
 He received his bachelor's and master's degrees in sociology at Michigan 
 State University and a Ph.D. from the University of Minnesota. 
 
 He has been president of the American Sociological Association and the 
 Rural Sociological Society and chairman of the National Commission on 
 Research. He was also the University of Wisconsin's chancellor, from 1967 
 to 1968. 
 
 He is survived by his wife, Elizabeth; a daughter, Mary Sewell Cooper, of 
 LaVeta, Colo.; two sons, William H. III of Chicago and Robert G. of 
 Metuchen, N.J.; five grandchildren; and a great-grandchild. 
 
 
         http://www.nytimes.com/2001/06/30/obituaries/30SEWE.html 
--------------------------------------------------------------------------- 
                 Copyright 2001 The New York Times Company 
--------------------------------------------------------------------------- 
 



 
******* 
 
>From JAnnSelzer@aol.com Sat Jun 30 10:27:30 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5UHRUJ19159 for <aapornet@listproc.usc.edu>; Sat, 30 Jun 2001  
10:27:30 
-0700 (PDT) 
Received: from imo-m06.mx.aol.com (imo-m06.mx.aol.com [64.12.136.161]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id KAA11150 for <aapornet@usc.edu>; Sat, 30 Jun 2001 10:27:31 -0700  
(PDT) 
From: JAnnSelzer@aol.com 
Received: from JAnnSelzer@aol.com 
      by imo-m06.mx.aol.com (mail_out_v30.22.) id 5.7c.17e83eba (4242) 
       for <aapornet@usc.edu>; Sat, 30 Jun 2001 13:26:59 -0400 (EDT) 
Message-ID: <7c.17e83eba.286f65e2@aol.com> 
Date: Sat, 30 Jun 2001 13:26:58 EDT 
Subject: Graphics conventions 
To: aapornet@usc.edu 
MIME-Version: 1.0 
Content-Type: multipart/alternative;  
boundary="part1_7c.17e83eba.286f65e2_boundary" 
X-Mailer: AOL 6.0 for Windows US sub 10519 
 
 
--part1_7c.17e83eba.286f65e2_boundary 
Content-Type: text/plain; charset="US-ASCII" 
Content-Transfer-Encoding: 7bit 
 
My firm conducts The Iowa Poll for The Des Moines Register and part of our 
responsibility is to check numbers in stories and graphics.  I'm looking for 
any source you might know that details conventions for presenting graphics. 
Like a pie chart starting at 12.00.  And, ranking the data (if categorical) 
with the largest slice starting at 12.00.  My company has our own standards, 
from years of preparing our own graphics and studying others.  But, it might 
be helpful to have a standard style book on this.  I've not found one so far 
that addresses some very basic issues of graphic presentation of data.  The 
USA Today pie charts are notorious for seemingly random arrangements of 
wedges, and I recall watching with horror Ross Perot's graphics.  Ideas, 
anyone? 
 
JAS 
 
J. Ann Selzer, Ph.D. 
Selzer & Company, Inc. 
Des Moines 
JAnnSelzer@aol.com, for purposes of this list; otherwise, 
JASelzer@SelzerCo.com 
Visit our website at www.SelzerCo.com 
 
--part1_7c.17e83eba.286f65e2_boundary 
Content-Type: text/html; charset="US-ASCII" 
Content-Transfer-Encoding: 7bit 
 



<HTML><FONT FACE=arial,helvetica><BODY BGCOLOR="#ffffff"><FONT  SIZE=2>My 
firm 
conducts The Iowa Poll for The Des Moines Register and part of our 
<BR>responsibility is to check numbers in stories and graphics. &nbsp;I'm  
looking for 
<BR>any source you might know that details conventions for presenting  
graphics. &nbsp; 
<BR>Like a pie chart starting at 12.00. &nbsp;And, ranking the data (if  
categorical) 
<BR>with the largest slice starting at 12.00. &nbsp;My company has our own  
standards, 
<BR>from years of preparing our own graphics and studying others. &nbsp;But,  
it might 
<BR>be helpful to have a standard style book on this. &nbsp;I've not found 
one  
so far 
<BR>that addresses some very basic issues of graphic presentation of data.  
&nbsp;The 
<BR>USA Today pie charts are notorious for seemingly random arrangements of 
<BR>wedges, and I recall watching with horror Ross Perot's graphics.  
&nbsp;Ideas, 
<BR>anyone? 
<BR> 
<BR>JAS 
<BR> 
<BR>J. Ann Selzer, Ph.D. 
<BR>Selzer &amp; Company, Inc. 
<BR>Des Moines 
<BR>JAnnSelzer@aol.com, for purposes of this list; otherwise, 
<BR>JASelzer@SelzerCo.com 
<BR>Visit our website at www.SelzerCo.com</FONT></HTML> 
 
--part1_7c.17e83eba.286f65e2_boundary-- 
>From shap.wolf@asu.edu Sat Jun 30 11:44:43 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5UIihJ22611 for <aapornet@listproc.usc.edu>; Sat, 30 Jun 2001  
11:44:43 
-0700 (PDT) 
Received: from post2.inre.asu.edu (post2.inre.asu.edu [129.219.110.73]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id LAA09707 for <aapornet@usc.edu>; Sat, 30 Jun 2001 11:44:43 -0700  
(PDT) 
Received: from conversion.post2.inre.asu.edu by asu.edu (PMDF V6.0-24 #47347) 
 id <0GFR00101AQH5W@asu.edu> for aapornet@usc.edu; Sat, 
 30 Jun 2001 11:44:41 -0700 (MST) 
Received: from mainex1.asu.edu (mainex1.asu.edu [129.219.10.200]) 
 by asu.edu (PMDF V6.0-24 #47347) with ESMTP id <0GFR0008FAQH4H@asu.edu> for 
 aapornet@usc.edu; Sat, 30 Jun 2001 11:44:41 -0700 (MST) 
Received: by mainex1.asu.edu with Internet Mail Service (5.5.2653.19) 
      id <NKYYFCYV>; Sat, 30 Jun 2001 11:44:41 -0700 
Content-return: allowed 
Date: Sat, 30 Jun 2001 11:44:40 -0700 
From: Shapard Wolf <shap.wolf@asu.edu> 
Subject: RE: Graphics conventions 
To: "'aapornet@usc.edu'" <aapornet@usc.edu> 
Message-id: <B6426E926476D411B8E800B0D03D5C1A010313CB@mainex2.asu.edu> 



MIME-version: 1.0 
X-Mailer: Internet Mail Service (5.5.2653.19) 
Content-type: text/plain 
 
Edward Tufte has written three excellent books on the questions of 
information display. They aren't handbooks in the sense of "if presenting X 
use chart Y," instead they are explorations of how we perceive information 
and what effects different methods have on perception. He does a great job 
debunking "chart junk." Tufte was the plenary speaker at the 1984 AAPOR 
conference, and I've enjoyed reading his work ever since. 
 
The three texts are all beautifully illustrated and printed: 
 
The Visual Display of Quantitative Information, 2nd edition (May 2001) 
Graphics Press; ISBN: 0961392142 
 
Visual Explanations : Images and Quantities, Evidence and Narrative, 156 
pages (March 1997) Graphics Press; ISBN: 0961392126 (A chapter from this 
book is available as "Visual & Statistical Thinking : Displays of Evidence 
for Decision Making" (April 1997) Graphics Press; ISBN: 0961392134 for $5 on 
Amazon) 
 
Envisioning Information, (May 1990) Graphics Press; ISBN: 0961392118 
 
An interview with Tufte (professor emeritus at Yale) is at: 
http://www.ercb.com/feature/feature.0008.2.html, it has links to some images 
from his books. 
 
His own web site is at: http://www.edwardtufte.com. Be sure and look at 
Minard's anti-war poster showing Napoleon's invasion of Russia. Tufte calls 
it the best statistical graphic ever drawn; I certainly agree. 
 
====================================================== 
Also- 
 
SAS has a new title "Visualizing Categorical Data" by Michael Friendly, 
(December 2000) SAS Publishing; ISBN: 1580256600. This shows how to take 
advantage of the power of SAS Graph. A lot of it is oriented to exploratory 
data analysis. I've also found this text to be very useful. 
 
Shap Wolf 
Arizona State University SRL 
shap.wolf@asu.edu 
(do I need a disclaimer? I'm just an avid Tufte fan; no kickbacks involved!) 
 
 
-----Original Message----- 
From: JAnnSelzer@aol.com 
Sent: Saturday, June 30, 2001 10:27 AM 
(snip) 
>From shap.wolf@asu.edu Sat Jun 30 12:02:53 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5UJ2qJ23704 for <aapornet@listproc.usc.edu>; Sat, 30 Jun 2001  
12:02:52 
-0700 (PDT) 
Received: from post2.inre.asu.edu (post2.inre.asu.edu [129.219.110.73]) 



      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id MAA15926 for <aapornet@usc.edu>; Sat, 30 Jun 2001 12:02:53 -0700  
(PDT) 
Received: from conversion.post2.inre.asu.edu by asu.edu (PMDF V6.0-24 #47347) 
 id <0GFR00301BKRNN@asu.edu> for aapornet@usc.edu; Sat, 
 30 Jun 2001 12:02:51 -0700 (MST) 
Received: from mainex1.asu.edu (mainex1.asu.edu [129.219.10.200]) 
 by asu.edu (PMDF V6.0-24 #47347) with ESMTP id <0GFR002AKBKRDU@asu.edu> for 
 aapornet@usc.edu; Sat, 30 Jun 2001 12:02:51 -0700 (MST) 
Received: by mainex1.asu.edu with Internet Mail Service (5.5.2653.19) 
      id <NKYYFDBP>; Sat, 30 Jun 2001 12:02:51 -0700 
Content-return: allowed 
Date: Sat, 30 Jun 2001 12:02:51 -0700 
From: Shapard Wolf <shap.wolf@asu.edu> 
Subject: RE: Graphics conventions 
To: "'aapornet@usc.edu'" <aapornet@usc.edu> 
Message-id: <B6426E926476D411B8E800B0D03D5C1A010313CC@mainex2.asu.edu> 
X-Mailer: Internet Mail Service (5.5.2653.19) 
 
I forgot to include the link to Michael Friendly's web site in my previous 
note: 
http://hotspur.psych.yorku.ca/SCS/Gallery/ 
many examples of good and bad graphics, as well as links to his work and 
other data visualization and statistical graphics sites. 
 
shap 
 
-----Original Message----- 
From: Shapard Wolf 
Sent: Saturday, June 30, 2001 11:45 AM 
(snip) 
>From abider@earthlink.net Sat Jun 30 12:19:45 2001 
Received: from usc.edu (root@usc.edu [128.125.253.136]) 
      by listproc.usc.edu (8.10.1/8.10.1/usc) with ESMTP 
      id f5UJJjJ24771 for <aapornet@listproc.usc.edu>; Sat, 30 Jun 2001  
12:19:45 
-0700 (PDT) 
Received: from albatross.prod.itd.earthlink.net  
(albatross.mail.pas.earthlink.net 
[207.217.120.120]) 
      by usc.edu (8.9.3.1/8.9.3/usc) with ESMTP 
      id MAA21886 for <aapornet@usc.edu>; Sat, 30 Jun 2001 12:19:46 -0700  
(PDT) 
Received: from alvbynsy (ip22.herndon38.va.pub-ip.psi.net [38.38.100.22]) 
      by albatross.prod.itd.earthlink.net (EL-8_9_3_3/8.9.3) with SMTP id  
MAA24742 
      for <aapornet@usc.edu>; Sat, 30 Jun 2001 12:19:43 -0700 (PDT) 
Message-ID: <000901c10199$d3726c40$16642626@alvbynsy> 
From: "Albert Biderman" <abider@earthlink.net> 
To: <aapornet@usc.edu> 
References: <B6426E926476D411B8E800B0D03D5C1A010313CB@mainex2.asu.edu> 
Subject: Re: Graphics conventions 
Date: Sat, 30 Jun 2001 15:21:09 -0400 
MIME-Version: 1.0 
Content-Type: text/plain; 
      charset="iso-8859-1" 
Content-Transfer-Encoding: 7bit 



X-Priority: 3 
X-MSMail-Priority: Normal 
X-Mailer: Microsoft Outlook Express 5.00.2919.6600 
X-MimeOLE: Produced By Microsoft MimeOLE V5.00.2919.6600 
 
 
----- Original Message ----- 
From: "Shapard Wolf" <shap.wolf@asu.edu> 
To: <aapornet@usc.edu> 
Sent: Saturday, June 30, 2001 2:44 PM 
Subject: RE: Graphics conventions 
 
 
> Edward Tufte has written three excellent books on the questions of 
> information display. They aren't handbooks in the sense of "if presenting 
X 
> use chart Y," instead they are explorations of how we perceive information 
> and what effects different methods have on perception. He does a great job 
> debunking "chart junk." Tufte was the plenary speaker at the 1984 AAPOR 
> conference, and I've enjoyed reading his work ever since. 
> 
> The three texts are all beautifully illustrated and printed: 
> 
> The Visual Display of Quantitative Information, 2nd edition (May 2001) 
> Graphics Press; ISBN: 0961392142 
> 
> Visual Explanations : Images and Quantities, Evidence and Narrative, 156 
> pages (March 1997) Graphics Press; ISBN: 0961392126 (A chapter from this 
> book is available as "Visual & Statistical Thinking : Displays of Evidence 
> for Decision Making" (April 1997) Graphics Press; ISBN: 0961392134 for $5 
on 
> Amazon) 
> 
> Envisioning Information, (May 1990) Graphics Press; ISBN: 0961392118 
> 
> An interview with Tufte (professor emeritus at Yale) is at: 
> http://www.ercb.com/feature/feature.0008.2.html, it has links to some 
images 
> from his books. 
> 
> His own web site is at: http://www.edwardtufte.com. Be sure and look at 
> Minard's anti-war poster showing Napoleon's invasion of Russia. Tufte 
calls 
> it the best statistical graphic ever drawn; I certainly agree. 
> 
> ====================================================== 
> Also- 
> 
> SAS has a new title "Visualizing Categorical Data" by Michael Friendly, 
> (December 2000) SAS Publishing; ISBN: 1580256600. This shows how to take 
> advantage of the power of SAS Graph. A lot of it is oriented to 
exploratory 
> data analysis. I've also found this text to be very useful. 
> 
> Shap Wolf 
> Arizona State University SRL 
> shap.wolf@asu.edu 



> (do I need a disclaimer? I'm just an avid Tufte fan; no kickbacks 
involved!) 
> 
> 
> -----Original Message----- 
> From: JAnnSelzer@aol.com 
> Sent: Saturday, June 30, 2001 10:27 AM 
> (snip) 
 


