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4SECTION  :  INTRODUCTION

NORC’s AmeriSpeak panel is a probability-based panel designed to 
be representative of U.S. 18+ general population

• New members recruited to panel each calendar year

• Established past strategies to target hard-to-reach populations
– Sampling strata based on race/ethnicity and age composition

– In-person Non-Response Follow Up (NRFU) for under-represented populations

• In 2021 & 2022, retry utilizing emails appended from vendor data for subset of 
sampled addresses
– Access to para-data and tracking information through Adobe Campaign

• Examine if adding email outreach improves recruitment to the AmeriSpeak panel, 
especially among hard-to-reach populations
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6SECTION  :  2021/2022 PANEL RECRUITMENT METHODS

Panel Recruitment for 2021 & 2022 sampled from NORC National 
Frame and Address-based Sample from USPS list

• Increasing ability to add more auxiliary information, like name and email, to the 
sample frame using external vendors

• Vendor email append match and accuracy rates have been gradually increasing in 
the past decade (Bilgen et al., 2022)

• For random subset of recruitment samples in each year, tested benefit of using 
email campaign in addition to traditional mailing recruitment efforts



7SECTION  :  2021/2022 PANEL RECRUITMENT METHODS

Workflow for Panel Recruitment

Invited Sample

Recruitment Profile Survey

Web | Phone

Active for Client Surveys

Responders

Non-Responders
Random 
Selection

Not 
Selected

Non-Response Follow Up (NRFU)
Face-to-Face Interviewing
FedEx or Priority Mailing

Enhanced Incentive

Email Campaign

Random Sub-SampleInitial Recruitment

Postcards | Recruitment Package | Telephone



8SECTION  :  2021/2022 PANEL RECRUITMENT METHODS

Email campaign conducted as randomized experiment

• Subset from full recruitment sample
– Identify cases with at least one email from vendor

• Randomly assigned to 50% treatment and 50% control
– Treatment receives email campaign 

• Up to six emails obtained for each sampled line in treatment group

123 Main St

vendor 
match

bbdill@gmail.com B Dill 01/2022

jd88@yahoo.com Jane Doe 07/2019

Jane.doe@gmail.com Jane Doe 12/2020

bbdill@gmail.com B Dill 01/2022

jd88@yahoo.com Jane Doe 07/2019

Jane.doe@gmail.com Jane Doe 12/2020

internal
match

Jane Doe 123 Main St Jane.doe@gmail.com Email 1

jd88@yahoo.com Email 2

bbdill@gmail.com Email 3

mailto:bbdoe@gmail.com
mailto:jd88@yahoo.com
mailto:Jane.doe@gmail.com
mailto:bbdill@gmail.com
mailto:jd88@yahoo.com
mailto:Jane.doe@gmail.com
mailto:Jane.doe@gmail.com
mailto:jd88@yahoo.com
mailto:bbdoe@gmail.com


9SECTION  :  2021/2022 PANEL RECRUITMENT METHODS

Series of email invites and reminders sent over ~7-week period

Unsubscribe – stop email campaign
Bounce back/Failed to Deliver – stop with existing email and start with next
Register for Panel – continue reminder for current email, then stop

Email 1: 
Invite

Email 1: 
Reminder 1

Email 1: 
Reminder 2

Email 2: 
Invite

Email 2: 
Reminder 1

Email 2: 
Reminder 2

Email 3: 
Invite

Email 3: 
Reminder 1

Email 4: 
Reminder 2

Email 4: 
Invite

Email 4: 
Reminder 1

Email 3: 
Reminder 2

Email 5: 
Invite

Email 5: 
Reminder 1

Email 5: 
Reminder 2

Email 6: 
Invite

Email 6: 
Reminder 1

Email 6: 
Reminder 2

Outbound dialing (day 19 – day 54)
NRFU 
(day 83)

Day 0 Day 3 Day 7 Day 10 Day 12 Day 14 Day 17 Day 19 Day 21 Day 24 Day 26 Day 28 Day 31 Day 33 Day 35 Day 38 Day 40 Day 47



10SECTION  :  2021/2022 PANEL RECRUITMENT METHODS

Example of email invite to panel

• Embedded links
– View in browser

– 2 links to start recruitment survey

– Visit AmeriSpeak web page

– Facebook and Twitter icons

– Unsubscribe link
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12SECTION  :  RESEARCH QUESTIONS

Research Questions

Does adding an email campaign result in higher recruitment yield rates? 

• Do recruitment yield rates increase overall for those sent the email campaign? 

• Does recruitment yield among any hard-to-reach populations increase?

• Do those who are part of email campaign complete recruitment sooner? 

For the group that received emails, what is the effectiveness of each email contact?

• How accurate is email validation information from vendor? 

• What is click/open rate for emails sent? 

• What is failure rate for emails sent?

• How many prospective panelists opt-out of emails?
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Does adding an email campaign 
result in higher recruitment yield rates? 



15SECTION  :  RESULTS

Recruitment yield rates in 2021 for treatment group did not
significantly differ from control group overall

Numbers reported are percentage point difference between treatment and control group

2021 Recruitment

0.1 ppt

0.3 ppt

-1.0 -0.5 0.0 0.5 1.0

Recruited to Panel

Started Recruitment

Percentage Point Difference

Emails 1-3: Before Outbound Dialing
(∆ treatment – control)

0.1 ppt

0.2 ppt

-1.0 -0.5 0.0 0.5 1.0

Recruited to Panel

Started Recruitment

Percentage Point Difference

All 6 Emails: Before NRFU
(∆ treatment – control)



16SECTION  :  RESULTS

So far in 2022, we see a slight negative effect of the email campaign, 
but the difference between treatment and control is not significant

2022 Recruitment

Numbers reported are percentage point difference between treatment and control group

-0.1 ppt

-0.4 ppt

-1.0 -0.5 0.0 0.5 1.0

Recruited to Panel

Started Recruitment

Percentage Point Difference

Emails 1-3: Before Outbound Dialing
(∆ treatment – control)



17SECTION  :  RESULTS

Those who received email campaign in 2021 did not complete 
recruitment to panel sooner than the control group
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1.0%
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4.0%
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Cumulative Recruitment Yield Rate Over Time

Control Treatment

Email 1: 
Invite

Email 1: 
Reminder 1

Email 2: 
Invite

Email 2: 
Reminder 1

Email 1: 
Reminder 2

Email 3: 
Invite

Email 3: 
Reminder 1

Email 2: 
Reminder 2

Email 4: 
Invite

Email 4: 
Reminder 1

Email 3: 
Reminder 2

Email 5: 
Invite

Email 5: 
Reminder 1

Email 4: 
Reminder 2

Email 6: 
Invite

Email 6: 
Reminder 1

Email 5: 
Reminder 2

Email 6: 
Reminder 2

Outbound Dialing

NRFU Starts
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Looking within hard-to-reach groups for 2021, recruitment yield rates for the treatment 
group did not significantly differ from the control group

Numbers reported are percentage point difference between treatment and control group

2021 Recruitment



19SECTION  :  RESULTS

Looking within hard-to-reach groups for 2022, there was also no significant 
difference between treatment and control, but the effect is primarily negative

Numbers reported are percentage point difference between treatment and control group

2022 Recruitment
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For the group that received emails, 
what is the effectiveness of each email contact?



21SECTION  :  RESULTS

Para-data from Adobe Campaign shows majority of emails sent 
were successfully delivered, but recipient engagement is low

Email 1 Invite Email 2 Invite Email 3 Invite Email 4 Invite

Analyses related to Adobe Campaign para-data uses 2022 Recruitment data

Delivered Delivered Delivered Delivered

Opened Opened Opened Opened

68.4% 65.5% 63.9% 66.5%

7.2% 7.4% 1.8% 2.6%



22SECTION  :  RESULTS

Click rates were even smaller, with only 1% of delivered emails 
being clicked through

Analyses related to Adobe Campaign para-data uses 2022 Recruitment data

Distribution of Links Clicked

50% opt-out of receiving emails

36% visit Facebook, Twitter, 
or AmeriSpeak website

13% click to view in 
browser

*0% clicked to start survey



23SECTION  :  RESULTS

Delivery rates were similar among hard-to-reach groups, but open rates were 
higher for young adults 18-24 and Black/African American recipients

Analyses related to Adobe Campaign para-data uses 2022 Recruitment data
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25SECTION  :  SUMMARY

Overall, did not see significant difference in recruitment yield rates 
between those who received email campaign and control group

• Did not see significant differences within hard-to-reach groups of interest
– Some slight evidence of reaching more adults18-24 by email

• Email campaign in 2021 did not significantly impact early recruitment period

• While most emails in 2022 have been successfully delivered, observe very low open 
and click rates
– Open rates drop off by third email address

– Open rates for Hispanic recipients (both Spanish-dominant and English-
dominant/bilingual) were particularly low 

• Rethink and experiment with email engagement



Thank you. Lindsay Liebert
Statistician II
Liebert-lindsay@norc.org
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Cumulative Recruitment Yield Over Time – 18-24 year olds

Control Treatment

SECTION  :  RESULTS

Email campaign marginally increased recruitment yield for 18-24 year olds at beginning of period, 
but yield for treatment and control move almost in tandem after outbound dialing starts

NRFU
Email 1: 
Invite

Email 1: 
Reminder 1

Email 2: 
Invite

Email 2: 
Reminder 1

Email 1: 
Reminder 2

Email 3: 
Invite

Email 3: 
Reminder 1

Email 2: 
Reminder 2

Email 4: 
Invite

Email 4: 
Reminder 1

Email 3: 
Reminder 2

Email 5: 
Invite

Email 5: 
Reminder 1

Email 4: 
Reminder 2

Email 6: 
Invite

Email 6: 
Reminder 1

Email 5: 
Reminder 2

Email 6: 
Reminder 2

Outbound Dialing



29

0.0%

0.5%

1.0%

1.5%

2.0%

2.5%

3.0%

3.5%

0 2 4 6 8 10 12 14 16 18 20 22 24 26 28 30 32 34 36 38 40 42 44 46 48 50 52 54 56 58 60 62 64 66 68 70 72 74 76 78 80

Cumulative Recruitment Yield Over Time – Hispanic (excl. Spanish-dominant)

Control Treatment

SECTION  :  RESULTS

For Hispanic cases (excluding Spanish-dominant) recruitment yield increased somewhat 
for the treatment group in the beginning, with sustained effects as recruitment progresses

NRFU
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Cumulative Recruitment Yield Over Time – Spanish-dominant

Control Treatment

SECTION  :  RESULTS

Whereas, looking at Spanish-dominant households, email campaign seems to 
negatively impact treatment group

NRFU
Email 1: 
Invite

Email 1: 
Reminder 1
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Invite
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Outbound Dialing


